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Weekly 1

Category 1 -DEPARTMENT/
DISCOUNT/JEWELRY STORES
First Place - BEREA CITIZEN,
Teresa Mullins

Nice and different approach to open-
ing of a new store; photo is nice and

clean. Eye 1s drawn to ad

Second Place - CAMPBELL COUNTY
RECORDER, Dan Hager

Different approach to a small ad
Great" stands out to bring attention
to quality

Category 2 - AUTOMOTIVE

First Place - KENTON COUNTY
RECORDER, Kelly Robinson

Good management of large amount of
info. Good color balance. Type flows

and art pops. Best 1s balance of color
Second Place - MCLEAN COUNTY
NEWS, Shelby Rice/Stacy Maddox
Strong ad, good use of clip art. Good
info flow

Third Place - BEREA CITIZEN,
Teresa Mullins

Cute design, cheerful idea

Honorable Mention - BEREA CITI-
ZEN, Scott Powell

Category 3 - HARDWARE/
APPLIANC STORES

Very attractive ad, clean, stands out
on page. Graphics add to layout
Second Place - BREATHITT COUN-
TY VOICE, Elesha Richardson
Jackson True Value has to be proud
of this ad. Clean, organized, displays

items well

Third Place - EDDYVILLE HERALD
LEDGER, Shirley Greene

Nice, clean, small ad. Well organized,
a lot of copy in a small space

Category 4 - FINANCIAL

First Place - FULTON LEADER,
Leigh Ann Moore

Clean ad, traditional and rich look-
ing

Second Place - BREATHITT COUN-
TY VOICE, Delores Chandler

‘Good use of clip art. Fresh look for
bank ad

Third Place - MCLEAN COUNTY
NEWS, Stacy Maddox

Great creativity

Honorable Mention - TIE - MCLEAN
COUNTY NEWS, Stacy Maddox
Honorable Mention - TIE
BREATHITT COUNTY VOICE,
Delores Chandler

Category 5 - PROFESSIONAL
SERVICES

First Place - CAMPBELL COUNTY
RECORDER, Dan Hager

Great design for a small ad. Art
works hard for client, really "pops" off
the page.

Second Place - FULTON LEADER,
Leigh Ann Moore

Nice balance, lots of faces for reader
to identify with.

Third Place - MCLEAN COUNTY
NEWS, Shelby Rice/Stacy Maddox
Good use of color.

Honorable Mention - EDDYVILLE
HERALD LEDGER, Shirley Greene

Category 6 - FOODVDRUG/LIQUOR
First Place - MCLEAN COUNTY

NEWS, Teresa Revlett/Stacy Maddox
Great ad!! Very clean, easy to read
great use of color!!

Second Place - MCLEAN COUNTY
NEWS, Teresa Revlett/Stacy Maddox
Again, great ad. Gives a lot of infor-
mation without overpowering the
reader

Third Place - MCLEAN COUNTY
NEWS, Teresa Revlett/Stacy Maddox
Great use of color, definitely catches
the eye, but again not too overpower-
ing

Honorable Mention - EDDYVILLE
HERALD LEDGER, Shirley Greence

Category 7 - FURNITURE

First Place - BREATHITT COUNTY
VOICE, Elesha Richardson

Nice ad, good use «
Second Place - BE
Scott Powell

Nice, clean ad. A lot of info without
overpowering the reader. Good use of

hics

EA CITIZEN

graphics

Third Place - KENTON COUNTY
RECORDER, Caroline Duke

Nice, bold border which 1s eye-catch
ing

Category 8 - REAL ESTATE
CERTIFICATE OF MERIT - CAMP-
BELL COUNTY RECORDER, Kelly
Robinson

Category 9 - CLOTHING STORES
First Place - BREATHITT COUNTY
VOICE, Elesha Richardson

Strong ad, good balance

Second Place - BREATHITT COUN-
TY VOICE, Elesha Richardson

Good use of art

Third Place - BREATHITT COUNTY
VOICE, Elesha Richardson
Honorable Mention - HICKMAN
COURIER, Barbara Atwill

Category 10 - MULTIPLE
ADVERTISERS, "SIG" PAGE
First Place - MCLEAN COUNTY
NEWS, Staft

Very effective "Sig" page. Color photo
stands out with color on each ad
effective

Second Place - BRACKEN COUNTY
NEWS, Kathy L. Bay/Libby Estill

Nice way to display schedules of

events. Big enough to read with
advertisers well placed

Third Place - KENTON COUNTY
RECORDER, Brenda Mathis/Kevin
Chamberlin

Different and effective way to con-
gratulate football team. Class AAA
champs are grateful.

Honorable Mention - KENTON
COUNTY RECORDER, Staff
Halloween Harvest is a nice clean
looking page. Color is effective, good
idea.

Category 11 - CREATIVE USE OF
THE NEWSPAPER

First Place - FULTON LEADER, Ad
Department

Great graphic, very original with
strong message.

Second Place - MCLEAN COUNTY
NEWS, Teresa Revlett/Stacy
Maddox

Nice ad, color balances well, catches
the reader's attention.

Third Place - FULTON LEADER,
Becky Wadlington

Great creativity, strong ad for classi-
fied department.

Category 12 - ENTERTAINMENT/
DINING

First Place - CAMPBELL COUNTY
RECORDER, Caroline Duke

Good use of screen balances logo art
type leads the reader through copy
nicely

Second Place - BEREA CITIZEN,
Teresa Mullins

Reverses and screens well done, nice
art

Third Place - BEREA CITIZEN, Scott
Powell

Great art. Type works well with art
Ad works hard for chent

:gory 13 - SPECIAL

TIONS

rst Place - MCLEAN COUNTY
NEWS, Staft

What a sweet idea! Great tribute
Good color. Time line ads dimension
Second Place - CAMPBELL COUNTY
RECORDER, Staff

strong cover, good man

Great desigr

agement of information

Third Place - KENTON COUNTY
RECORDER, Staft

Nice grad tab. Great collection of local
information. Good job

Category 14 - GROUP
PROMOTIONS

First Place - CAMPBELL COUNTY
RECORDER, Dan Hager

Great small ad. Attracted attention
immediately. Creative use of space
Second Place - CAMPBELL COUNTY
RECORDER. Dan Hager

Very clean, nice use of color

Third Place - FULTON LEADER,
Leigh Ann Moore

Category 15 - HOLIDAY GREETING
ADS

First Place - BEREA CITIZEN, Marc
Reves

Different approach to greeting. Nice
family touch. Gives personal meaning
to holidays

Second Place - MCLEAN COUNTY
NEWS, Teresa Revlett/Stacy Maddox
Color is great. Nice effective ad
Clean, good

Third Place - BREATHITT COUNTY
VOICE, Delores Chandler

Nice full page, color 1s good. Gives
true learning to the holiday season

Category 16 - AGRICULTURE/
LAWN AND GARDEN/FLORISTS
First Place - BEREA CITIZEN, Scott
Powell

Good clean ad. Nice use of art.
Second Place - BEREA CITIZEN,
Teresa Mullins

Nice ad, very original.

Third Place - MCLEAN COUNTY
NEWS, Teresa Revlett/Stacy Maddox
Great ad, gives all info you need with-
out clutter.

Honorable Mention KENTON
COUNTY RECORDER, Caroline
Duke

Category 17 - CLASSIFIED
PAGE/SECTION

First Place - BREATHITT COUNTY
VOICE, Delores Chandler

Clean page.

Second Place - MCLEAN COUNTY
NEWS, Staff

Need to rework pages, clean up
heads.

Third Place - BEREA CITIZEN, Staff
Need to offer free classified ads to
build reader participation.

Category 18 - SPECIAL
PUBLICATIONS

First Place - CAMPBELL COUNTY
RECORDER, Nancy Gaston

White wove nice, easy to read, great
color

Second Place - MCLEAN COUNTY
NEWS, Staft

Great dea!

Category 19 - BEST USE

OF COLOR

First Place - MCLEAN COUNTY
NEWS, Teresa Revlett/Stacy Maddox
Beautiful!! Very eyve-catching. Great
use of red without scaring the reader
Second Place - FULTON LEADER
Becky Wadlington/Leigh Ann Moore
Beautiful cover, ind clean

Third Place - BREATHITT COUNTY
VOICE, Delores Chandler

A lot of great colors, just enough
Honorable Mention - BREATHITT
COUNTY VOICE, Delores Chandler

Category 20 - BEST AD SERIES
First Place - KENTON COUNTY
RECORDER, Betty Stallard

Cute 1dea

Second Place - EDDYVILLE HER-
ALD LEDGER, Shirley Greene

First ad 1s real strong

Category 21 - GENERAL
MISCELLANEOUS
First Place - CAMPBELL COUNTY
RECORDER, Caroline Duke

Cleaver, able to identify ad content at

glance

Second Place - MCLEAN COUNTY
NEWS, Stacy Maddox

Personal message effective

Third P - BREATHITT COUNTY
VOICE, Elesha Richardson

Balance of space and font style

Category 22 - SPORTING
GOODS/ATHLETICS

First Place - CAMPBELL COUNTY
RECORDER, Betty Stallard

Nice clean ad

Second Place - KENTON COUNTY
RECORDER, Betty Stallard

Good use of art and text together.

Third Place - EDDYVILLE HERALD
LEDGER, Shirley Greene

Great use of space

Category 23 - SPECIAL EVENTS
First Place - CAMPBELL COUNTY
RECORDER, Staff

Very nice!! Great color, tie-in ads are
good, clean newspaper.

Second Place - KENTON COUNTY
RECORDER, Staff

Nice section, good clean copy, very read-
able. Good staff effort.

Third Place - EDDYVILLE HERALD
LEDGER, Shirley Greene

Nice ad, "all roads lead to" effect draws
your eye to copy.

Honorable Mention - BRACKEN COUN-
TY NEWS, Kathy L. Bay/Libby Estill
Nice way to present Heritage Days
copy.

Category 25 - BEST NEWSPAPER
PROMOTION

First Place - MCLEAN COUNTY
NEWS, Stacy Maddox/Teresa Revlett
Clean, concise good use of color. Great

creativity.
Second Place - KENTON COUNTY
RECORDER, John Cobb

Great information, strong graphic
sends a strong message.
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Category 1 - DEPARTMENT/
DISCOUNT/JEWELRY STORES
First Place - WEEKLY PROGRESS,
PAINTSVILLE, Lisa Burke/Robin
Castle

Clean dominant artwork, fuzzy feel-
good.

Second Place - UNION COUNTY
ADVOCATE, Lisa Turner

Good use of reverse, dominant head
line, but perhaps too much copy

Third Place - WEEKLY PROGRESS
Lisa Burke/Mike Belcher

Lots of white space, clean and easy to
read. Strong headline

Category 2 - AUTOMOTIVE

First Place - CLAY CITY TIMES. G
Scot Hall

Great use of color, clarity, artwork
Second Place GREENSBURG
RECORD HERALD, Walt Gorin
Clean layout

Third Place - SPRINGFIELD SUN,
Shorty Lassiter/Kim Hupman

Good contrast and artwork

Honorable Mention - UNION COUN-
TY ADVOCATE, Lisa Turner

Design and creativity

Category 3 - HARDWARE/
APPLIANCE STORES

First Place GREENSBURG
RECORD HERALD, Walt Gorin
Clear offer, cold idea.

Second Place - CADIZ RECORD, Jan
Witty/Betty Green

Clean layout, dominant art.

Third Place GREENSBURG
RECORD HERALD, Walt Gorin
Photo, offer, FREE

Category 4 - FINANCIAL

First Place - CADIZ RECORD, Becky
Boggess/Betty Green

Real attention grabber, nice use of
color, warm fuzzy feeling. Pictures of
people always good. Maybe better
arrangement of photos.

Second Place - LARUE COUNTY
HERALD NEWS, Lydia Leasor

Great use of photo to convey the mes-
suge. Gets your attention

Third Place - UNION COUNTY
ADVOCATE, Lisa Turner

Excellent use of photo, clean, attrac-
tive layout. Strong image ad.

Category 5 - PROFESSIONAL
SERVICES

First Place - CARROLLTON NEWS
DEMOCRAT, Rebecca Reynolds
Good use of artwork. Clean layout
and design.

Second Place - TOMPKINSVILLE
NEWS, Sharon Fister

Clean and creative layout. Simple
and effective

Third Place - LARUE COUNTY
HERALD NEWS, Bill Mathers/Bill
Anderson

Effective use of artwork along with a
reminant headline

Category 6 - FOOD/DRUG/LIQUOR
First Place - TOMPKINSVILLE
NEWS, Sonja Carrow

Good use of screens and reverse.
Clean and elegant

Second Place - RUSSELL SPRINGS
TIMES JOURNAL, Jay Albrecht

Well balanced ad, good use of color

Third Place - CADIZ RECORD, Jan
Witty/Betty Green
Spot color, good promotional ad.

Category 7 - FURNITURE

First Place - WEEKLY PROGRESS,
Sheila Whitt/Robin Castle

Dominant headline, good use of lay-
out, art elements are nice and con-
nect with headline.

Second Place - CADIZ RECORD, Jan
Witty/Betty Green

Very witty! Humor 1s good. Good orig-
inal artwork

Third Place - SPRINGFIELD SUN,
Shorty Lassiter

Attention grabber. Elegant. Nice use
of white space without border

Category 8 - REAL ESTATE

First Place - RUSSELL SPRINGS
TIMES JOURNAL, Ron Beaty/Susan
Holmes

Clean photographs with use of map-
ping

Second Place - TOMPKINSVILLE
NEWS, Sonja Carrow

Good use of bordering to separate
photos. Photos clean

Third Place - CITIZEN VOICE &
TIMES, Jenny Ervin

Good illustration of property
Dominant headline. Photo production
1s too dark though

Category 9 - CLOTHING STORES
First Place - CADIZ RECORD, Becky
Boggess/Betty Green

Great picture, clear, cute headline,
good clean layout.

Second Place GREENSBURG
RECORD HERALD, Walt Gorin

Bold headline, good use of spot color.
Third Place - CADIZ RECORD, Becky
Boggess/Betty Green

Nice looking local ad

Category 10 - MULTIPLE
ADVERTISERS/'SIG" PAGE

First Place - UNION COUNTY
ADVOCATE, Staff

Community spirit and support
shown. Ad sparks emotion. Simple
design, incredible picture.

Second Place CARROLLTON
NEWS DEMOCRAT, Rebecca
Reynolds

Nice use of artwork and type
Interesting layout and use of differ-
ent shapes. Nice placement of revers-
es.

Third Place - CADIZ RECORD, Jan
Witty/Becky Boggess/Betty Green
Illustrations drew attention to the ad.
Great use of different artwork. Nice
use of space.

Honorable Mention - RUSSELL
SPRINGS TIMES JOURNAL, Jay
Albrecht

Nice community support. Nice bal-
ance and layout

Category 11 - CREATIVE USE OF
THE NEWSPAPER

First Place - HENRY COUNTY
LOCAL, Tiffany Clark

Beautiful ad! Nice use of pages on ad,
really shows your substance. Can see
why you won awards! Great design-
ers.

Second Place - CITIZEN VOICE &
TIMES, Jenny Ervin

Great and effective ad. Color would
have been nice. Great graphics tie-in
with message.

Third Place - SPRINGFIELD SUN,
Kin Hupman

Graphic related to headline. Very
clever. Creates a sense of urgency
Makes you hunger to subscribe

Category 12 - ENTERTAINMENT/
DINING

First Place GREENSBURG
RECORD HERALD, Walt Gorin
Good use of color, clever copy, effec-
tive for holiday, easy to read, nice art-
work

Second Place CARROLLTON
/ DEMOCRAT, Rebecca

Reynolds
Ilustration draws reader into the ad
Clean layout and design

Third Place - CADIZ RECORD, Becky
Boggess/Betty Green

Simple and clean, effective use of
space

Category 13 - SPECIAL SECTIONS
First Place - HENRY COUNTY
LOCAL, Tiffany Clark/Staff

Front cover design unique. Great
name of product. Nice photos and lay-
out within product. Useful info and
graphics.

Second Place - CADIZ RECORD, Jan
Witty/Becky Boggess/Betty Green
Effective use of photo and type style.
Pullout calendar enhances reader-
ship. Good use of ad space and layout.
Third Place - CADIZ RECORD, Ad
Staft/Composition Staff

Unique concept. Strong editorial sup-
port and history of festival. Strong ad
support.

Honorable Mention - SPRINGFIELD
SUN, Staff

Nice twist to Christmas tab. Local
input from kids. Emotional type of
readership. Not enough ad support.
Good use of layout.

Category 14 - GROUP
PROMOTIONS

First Place - CADIZ RECORD, Jan
Witty/Becky Boggess/Betty Green

It works photo is unique concept we
were impressed by the Cadiz Whiz Kids.
Second Place - CARROLLTON NEWS
DEMOCRAT, Rebecca Reynolds

Good art, bold headline, clever way to
tie ads together, kids draw emotion.
Third Place - UNION COUNTY
ADVOCATE, Lisa Turner

Attention getter, good use of screens.

Category 15 - HOLIDAY
GREETING ADS

First Place - CITIZEN VOICE &
TIMES, Traci Cahal/Jenny Ervin
Border 1s nice. Clarity, nice use of
color. Dramatic ad.

Second Place - CADIZ RECORD, Jan
Witty/Betty Green

Heartfelt. Very dramatic and effec-
tive. Terrific use of dominant art.
Third Place - WEEKLY PROGRESS,
Lisa Burke/Robin Castle

Warm Christmas colors, gets the holi-
day spirit across.

Category 16 - AGRICULTURE/
LAWN AND GARDEN/FLORISTS
First Place - TOMPKINSVILLE
NEWS, Sharon Fister

Good design.
Second Place - UNION COUNTY
ADVOCATE, Lisa Turner

Good headline idea.
Third Place - TOMPKINSVILLE
NEWS, Sonja Carrow

Category 17 - CLASSIFIED
PAGE/SECTION
First Place - HENRY COUNTY

LOCAL, Staff

Best heading design.

Second Place - UNION COUNTY
ADVOCATE, Staff

Third Place - SPRINGFIELD SUN,
Kim Hupman/Shorty Lassiter

Category 18 - SPECIAL
PUBLICATIONS

First Place - FALMOUTH OUT-
LOOK, Staff

Photography of event, good
Emotional piece that will be a keep-
sake

Second Place - CADIZ RECORD, Staff’
Great looking section loaded with
information

Category 19 - BEST USE OF
COLOR

First Place - CADIZ RECORD, Becky
Boggess/Betty Green

Best color!

Second Place GREENSBURG
RECORD HERALD, Walt Gorin

Not overdone

Third Place - LARUE COUNTY HER-
ALD NEWS, Lydia Leasor

Category 20 - BEST AD SERIES
First Place - SPRINGFIELD SUN,
Shorty Lassiter/Kim Hupman
Graphically unique, interesting use of
section, front advertising.

Second Place GREENSBURG
RECORD HERALD, Walt Gorin
Clearer headline and copy.
Consistency. Good use of dominant
photos.

Third Place - SPRINGFIELD SUN,
Shorty Lassiter/Kim Hupman

Bright colors! Community spirit.

Category 21 - GENERAL
MISCELLANEOUS

First Place - WEEKLY PROGRESS,
Sheila Whitt/Robin Castle

Great design.

Second Place - SPRINGFIELD SUN,
Shorty Lassiter/Kim Hupman

Good art use.

Third Place - WEEKLY PROGRESS,
Lisa Burke/Robin Castle

Category 22 - SPORTING
FOODS/ATHLETICS

First Place - CARROLLTON NEWS
DEMOCRAT, Rebecca Reynolds
Effective use of art, ad lured us in
Second Place - SPRINGFIELD SUN,
Shorty Lassiter/Kim Hupman

Headline fits artwork, clean layout.
Third Place - CARROLLTON NEWS
DEMOCRAT, Rebecca Reynolds

Strong graphic border, clean effective
layout.

Category 23 - SPECIAL EVENTS
First Place - CARROLLTON NEWS
DEMOCRAT, Rebecca Reynolds

Attention getting.
Second Place - GREENSBURG
RECORD HERALD, Walt Gorin

Third Place - WEEKLY PROGRESS,
Robin Castle

Category 25 - BEST NEWSPAPER
PROMOTION

First Place - WEEKLY PROGRESS,
Sheila Whitt/Robin Castle

Second Place - KENTON COUNTY
RECORDER, John Cobb

Third Place - GREENSBURG RECORD
HERALD, Walt Gorin
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NT/
'ORES
COUNTY

Category 1 - DEPARTME
DISCOUNT/JEWELRY
First Place - WAYNT
OUTLOOK, Melinda Jones

Clean, well-organized

Second Place - CYNTHIANA DEMO
CRAT, Beverly Linville/Steve
Mangold

Good focal point (Gold Rush

Third Place - JESSAMINE JOUR
NAL, Peggy Adkin

Easy, organized reading

Category 2 - AUTOMOTIVE
First Place WAYNE COUNTY
OUTLOOK, Mehnda Jones
reat art usage
sccond Place - BENTON TRIBUNE
JURIER, Terri Noles/Twila Hurst
reat art usage
rd Place
JUURNAI

SOMERSET NEWS
Stuart Simpson

Vell organized

Honorable Mention - LEBANON
ENTERPRISE Mary Ant
Blair/Mary May

Good tent art usage

Category 3 - HARDWARE/
APPLIANCE STORES

First Place - WAYNE COUNTY

OUTLOOK, Melinda Jones

Good home repar idea

Second Place - WAYNE COUNTY
OUTLOOK, Melinda Jones

Good color idea

Third Place - BENTON TRIBUNE
COURIER, Terri Noles/Vicky Penny
Well organized

Category 4 - FINANCIAL

First Place - CYNTHIANA DEMOC-
RAT. Beverly Linville/Debora
Hignite

Good IRS-IRA switch

Second Place - ANDERSON NEWS
Rita Adams
Good Little I
Third Place

e tie-in

ANDERSON NEWS,

Dwain Harrnis

¢ood back to school tie-in
Honorable Mention - FRANKLIN
FAVORITE, Betty Gentry

judge likes bubble person

Category 5 - PROFESSIONALI
SERVICE
First Place
Barbara Duncan
Good headline twist

OLDHAM ERA

Second  Place FRANKLIN
FAVORITE, Linda Spencer

Like the Einstein tie-in

T'hird Pl MT. STERLING

ADVOCATE, Jo Ann Halsey
Good headline
Honorable Mention - MT. STER

LING ADVOCATE. Jo Ann Halsey

Category 6 - FOOD/DRUCG

LIQUOR
First Place WAYNE COUNTY
OUTLOOK. Denniese Gillesy
( 1 head!ine 1de

nd Place - ANDERSON NEWS
I Adan
ro0d theme tie-1r

i Pla ANDERSON NEWS
inte Buntain
100d theme tie

Category 7 - FURNITURE

First Place - WAYNE COUNTY
OUTLOOK, Denniese Gillespre

Nice art and gift box execution
Second Place - CYNTHIANA DEMO
CRAT, Beverly Linville/Debora
Hignite

Deal pops!

Third Place - JESSAMINE JOUR-
NAL, Peggv Adkins

Good organization

Category 8 - REAL ESTATE

First Place - B TON TRIBUNE
COURIER, Terr ! s/Twila Hurst

Nice photos. Orgar 1

Second Place - J AMINE JOUR
NAL, DeAnna Wor
3ackground photo/color

Third Place - ANDERSON NEWS
Rita Adan

Down home appea

Honorable Mention - LEBANON
ENTERPRISE, Mary May

Thanksgiving tie

Category 9 - CLOTHING STORES
First Pla MT. STERLING ADVO.
CATE, JoAnn Halse

Good layout/art

Second Place - MEADE COUNTY
MESSENGER, Mont Watkins

Good Easter theme

Third Place - WAYNE COUNTY
OUTLOOK, Denniese Gillespie
Organized

Category 10 - MULTIPLE
ADVERTISERS/'SIG" PAGE

First Place - CYNTHIANA DEMOC-
RAT, Donald Richie/Staft

Great layout

Second Place FRANKLIN
FAVORITE, Betty Gentry

Good 1dea

Third Place - CYNTHIANA DEMOC
RAT, Staft

Judge hikes shapes

Category 11 - CREATIVE USE

OF THE NEWSPAPER

First Place - PAINTSVILLE HER-
ALD, Kathleen Hall

Good 1dea

Second Place - BENTON TRIBUNE
COURIER, Terri Noles/Twila Hurst
Well designed

Third Place BRECKINRIDGE
COUNTY HERALD NEWS, Marilyn
Bond

Good marketing tool

Honorable Mention - PAINTSVILLE
HERALD, Kathleen Hall

Category 12 - ENTERTAINMENT/
DINING

ace MEADE COUNTY
ER, Moni Watkins

a/art

Place - MT. STERLING
E, Lisa McNay

Second
ADVOCA
Good 1dea
Third Place

FRANKLIN
Jetty Gentry

FAVORITE

Good art

Category 13 - SPECIAL SECTIONS
First Place BOONE COUNTY
RECORDER, Staft

Best designed sectior

Second Place - TIE - PAINTSVILLE
HERALD Brian Sumpter/Kathleen
Ha

Good cover design

Second Place - TIE - PAINTSVILLE

HERALD. Brian Sumpter/Kath

leen

Hall

Complete and organized

Third Place - JESSAMINE JOUR-
NAL, Staft

Good section titles/breakdown

Category 14 - GROUP

PROMOTIONS
First Place FRANKLIN

FAVORITE, Sales Department
Nice and clean
Second Place
Barbara Duncan
Great design
Third Place - BRECKINRIDGE
COUNTY HERALD NEWS, Marilyn
Bond

Organmized

OLDHAM ERA

Category 15 - HOLIDAY
GREETING ADS

First Place - ANDERSON NEWS
Stati

Good 1dea
Second Place
MESSENGER
Good 1deu
Third Place - JESSAMINE
NAL. Peggy Adkins

Great design

MEADE COUNTY
Jennie Hughes

JOUL

Category 16 - AGRICULTURE/
LAWN AND GARDEN/FLORISTS
First Place - ANDERSON NEWS,
Janie Buntamn

Good heading and organization
Second Place - OLDHAM ERA,
Barbara Duncan

Good heading design

Third Place -
ENQUIRER. Bonnie Pence

Category 17 - CLASSIFIED
PAGE/SECTION

First Place - CYNTHIANA DEMOC
RAT, Staft/Debora Hignite

Best layvout and heading design
Second Place - ANDERSON NEWS,
Bud Garrison

Good design

Third Place - PAINTSVILLE HER-
ALD. Brian Sumpter/Kathleen Hall
Well organized

Category 18 - SPECIAL
PUBLICATIONS

First Place - SOMERSET NEWS
JOURNAL, Staft

Good layout

Second Place - BENTON TRIBUNE
COURIER Terri  Noles/Fran
Faith/Twila Hurst/Vicky Penny
Complete

Third Place - WAYNE COUNTY
OUTLOOK, Melinda Jones/Denniese
Gillespue

GRAYSON JOURNAL

Category 19 - BEST USE
OF COLOR

First Place WAYNE
OUTLOOK, Melinda Jones
Great color use

Second Place - BENTON TRIBUNE
COURIER, Terri Noles/Twila Hurst
Best design!

Third Place - BENTON TRIBUNE
COURIER, Terri Noles/Twila Hurst

COUNTY

Category 20 - BEST AD SERIES
First Place - CYNTHIANA DEMO(
RAT. Steve Mangold

Good vendor series
Second Place MEADE COUNTY
MESSENGER. Mon: Watkin

Good consistent theme
Third Place - JESSAMINE
NAL. DeAnna Works

JOUR

Category 21 - GENERAL
MISCELLANEOUS
First Place - CYNTHIANA DEMO(

RAT, Evelyn Morris/Donald Richic
Down home flavor

Second Place - MEADE COUNTY
MESSENGER, Jennie Hughes

Good 1dea
Third Place - CYNTHIANA DEMO(
RAT, Beverly Linville/Steve Mangold

Category 22 - SPORTI
GOODS/ATHLETICS

First Place - BOONE COUNTY
RECORDER, Betty Stallard

Nice layout

Second Place - BOONE COUNTY
RECORDER, Pat Cole

Good illustration.

Third Place MT. STERLING
ADVOCATE. Lisa McNay

Category 23 - SPECIAL EVEN
First Place - WAYNE COUNTY
OUTLOOK, Melinda Jones/Denniese
Gillespie

Good 1dea

Second Place - BOONE COUNTY
RECORDER, Staft

Great cover

Third Place - BOONE
RECORDER, Staft

I love Jim Beam!

COUNTY

Category 25 - BEST NEWSPAPER
PROMOTION

First Place - ANDERSON NEWS,
Don White/Janie Buntain

Good history piece

Second Place - ANDERSON NEWS
Don White

Great public service

Third Place - ANDERSON NEWS

Staff

about the

Watch for information

1998 joint

KPA-TPA Summer
Convention

June 18-20
in Gatlinburg
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Bright.
Bold
Summer
F w.hmm

SALE
3‘)‘%’ w
-)(’0/0 off

Spring & Summer

7Y L2 )

A7 Merchandise

‘The Nanny Shop
606-498-5713

=Z2ca
Top: The Mt. Sterling
Advocate took top honors in
Category 9 (best Clothing
Store ad) for the Weekly 3
papers with this entry
Right: The Cynthiania
Democrat’s financial ad
entry was judged a winner.
Bottom left: The Paintsville
Herald's eve-catching entry
captured first in the
Creative Use of the
Newspaper category.
Bottom right: The Wayne
County Outlook beat the
competitors  for best
Automotive ad.

winner wiil recleve two complimentary
dinners for Brass Fette bestaurant in

the Carrlage bouse

DEADLINE IS NOON WEDNESDAY,

FEBRUARY 5, 1997
All entnies must reach our ert
Feb. 5th. Entries will be jud
by The Paintsville Herald  The

the Monday Shopper, Fet

Feb. 12th edition

You may enter as often as you like b
mitted on the original Paintsvi
Use the card below and mail or Mv R your bes

The Paintsuille 4'hr 1k

604 West Third Stree
The contest m.,wm
of Herald

‘Go ahead... N

Give it to Uncle Sam for the L.LR.S...

coo Ol‘ Give it to your LR.A...

So you can enjoy a more comfortable retirement. Hurry!
You must open or contribute to your LLR.A. by April 15th in order to
reduce your tax liability for 1996.

fQ First Federal

SAVINGS BANK OF CYNTHIANA

@ MAIN OFFICE 306 NORTH MAIN STREET « 234-1440  ppSi@
8 Foie )

BRANCH OFFICE 100 LADISH RD. « 234-0880 ———

FALL IS IN THE AIR

At Drake Chevrolet

i
*26,418% Save Today' @
| = DRAKE CHRYSLER

ne by ¢ Dav
Bobby Gulley Kerry Pyle &

vdy  co
R @50 Jerry Sexton, Perry Elam
q gz‘t:‘ . ",(».m‘n‘h' :

jonathan Roberls

| These Lips Belong To Ly e PNCTES e

DBAKL CHEVROLET-CHRYSL ER

Oldsmobile-Pontiac-Plymouth-Dodge-Geo
of Monm‘«"n « (606) 348 3 43 or I 8 2 8 m«
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Multi-
Weekly

Category 1 - DEPARTMENT/
DISCOUNT/JEWELRY STORES
First Place - SHELBYVILLE SEN-
TINEL NEWS, Chris Welch/Aynsley
Tungate

Nice graphics, heading stands out
Second Place - SHELBYVILLE SEN-
TINEL NEWS Victoria

Schreiner/Aynsley Tungate

Category 2 - AUTOMOTIVE

First Place - KENTUCKY STAN-
DARD, Rachael Downs/Laura
Calvert Smith

Ad and copy jumps out from center of
ad

Second Place - APPALACHIAN
NEWS EXPRESS, Teresa
Branham/Terry L. May

Good use of color and photographs
Third Place RUSSELLVILLE
NEWS DEMOCRAT & LEADER,
Tonya Head

Graphics and heading work well

Category 3 - HARDWARE/
APPLIANCE STORES

First Place - PRINCETON TIMES
LEADER, Chip Hutcheson

Graphics tells exactly what ad is
about. Copy simple and stands out.
Second Place - SHELBYVILLE SEN-
TINEL NEWS, Chris Welch

Third P APPALACHIAN NEWS
EXPRESS, Tammy Jo Hatfield

Category 4 - FINANCIAL

First Place - PRINCETON TIMES
LEADER, Ellen Franklin

Second Place - PRINCETON TIMES
LEADER, Vickie Hughes

Third Place - PRINCETON TIMES
LEADER, Rhonda Burns

Category 5 - PROFESSIONAL
SERVICES

First Place - APPALACHIAN NEWS

EXPRESS, Teresa Branhan

Explains what company does and

It of business

Second Pl APPALACHIAN
Branhatr

Bra

NEWS EXPRESS, T
Tvie. of busi "

Third Place - APPALACHIAN NEWS
EXPRESS, Gwen Mullir

Category 6 - FOOD/DRUG/
LIQUOR

First Place - KENTUCKY STAN
DARD, Joan Hardin/Laura Calvert
Smitl

Clean, name prominent
out

items stand

Second Place - PRINCETON TIMES
LEADER, Ellen Franklin

Nice graphics

Third Place - APPALACHIAN NEWS

EXPRESS, Teresa Branhan
Category 7 - FURNITURE
First Place PRINCETON TIMES
LLEADER, Vickie Hugh
Headir A X what

Spe

1998 1 998
Second Place - APPALACHIAN
NEWS EXPRESS, Toby Miller

Third Place - APPALACHIAN NEWS
EXPRESS, Melynei Mullins

MAY

Category 8 - REAL ESTATE
First Place - SHELBYVILLE SEN-
TINEL NEWS, Chris Welch

Nice use of color, good balance of

graphics and copy

Second Place - SHELBYVILLE SEN-
TINEL NEWS, Judy James/Aynsley
Tungate

Third Place - APPALACHIAN NEWS
EXPRESS, Tammy Jo Hatfield

Category 9 - CLOTHING STORES
First Place - APPALACHIAN NEWS
EXPRESS, Teresa Branham

Name and special stands out!
Graphics show what shop is with one

look

Second Place - APPALACHIAN
NEWS EXPRESS, Teresa

Branham/Terry L. May
Third Place - PRINCETON TIMES
LEADER, Ellen Franklin

Category 10 - MULTIPLE
ADVERTISERS/'SIG" PAGE

First Place - PRINCETON TIMES
LEADER, Ellen Franklin/Vickie
Hughes

Very creative, great use of color
Second Place - PRINCETON TIMES
LEADER, Ellen Franklin

Third Place - APPALACHIAN NEWS
EXPRESS, Sales Department

Very dramatic page with graphic.

Category 11 - CREATIVE USE

OF THE NEWSPAPER

First Place - APPALACHIAN NEWS
EXPRESS, Terry L. May

Good graphics, informative

Second Place - APPALACHIAN
NEWS EXPRESS, Terry L. May
Third Place - PRINCETON TIMES
LEADER, Ellen Franklin

Category 12 - ENTERTAINMENT/
DINING

First Place - NEWS DEMOCRAT &
LEADER, Tonya Head

Jumps out with what it is and what's
offered

Second Place

PRINCETON TIMES

LEADER, Vickie Hughe

Clean, neat and to the point

Third Place - PRINCETON TIMES
LEADER, Vickie Hughe

Category 13 - SPECIAL
SECTIONS

First Place - SHELBYVILLE SEN
TINEL NEWS, Staft
Second Place - SHELBYVILLE SEN
TINEL NEWS, Staft

Third Place - APPALACHIAN NEWS
EXPRESS, Ad Staff

Category 14 - GROUP
PROMOTIONS

First Place - PRINCETON TIMES
LEADER, Staff

Nice amount of advertising

Second Place - APPALACHIAN
NEWS EXPRESS, Staff

Third Place - SHELBYVILLE SEN
TINEL NEWS, Staft

Category 15 - HOLIDAY
GREETING ADS

First Place SHELBYVILLE SEN
I'INEL NEWS James/Brett
Hurst

Judy

Different approach. Creative, good
use of color. Has a personal touch.
Second Place - CENTRAL KEN-
TUCKY NEWS JOURNAL, Cheryl
Caulk/Suzy Houk

Third Place - PRINCETON TIMES
LEADER, Ellen Franklin

Category 16 - AGRICULTURE/
LAWN AND GARDEN/FLORISTS
First Place - PRINCETON TIMES
LEADER, Vickie Hughes

Second Place - SHELBYVILLE SEN-
TINEL NEWS, Judy James/Brett

Hurst
Third Place - APPALACHIAN NEWS
EXPRESS, Teresa Branham

Category 17 - CLASSIFIED
PAGE/SECTION

First Place - CENTRAL KENTUCKY
NEWS JOURNAL, Susan
Greene/Wilma Clark

Nice format, clean

Second Place - SHELBYVILLE SEN-
TINEL NEWS, Judy James/Beth
Ferguson

Third Place - KENTUCKY STAN-
DARD, Carol Mudd

Category 18 - SPECIAL

PUBLICATIONS
First Place - CENTRAL KENTUCKY
NEWS JOURNAL, Sales and

Promotion Staff

Clean look, nice amount of advertis-
ing. Nice format, very informative
Second Place - KENTUCKY STAN-
DARD, Guide Staff

Third Place - KENTUCKY STAN-
DARD, Guide Staft

Category 19 - BEST USE

OF COLOR

First Place - PRINCETON TIMES
LEADER, Ellen Franklin/Vickie
Hughes

Color choices are great, especially the
way shading of different colors 1s
used

Second Place - APPALACHIAN
NEWS EXPRESS, Terry L. May

Third Place - APPALACHIAN NEWS
EXPRESS, Teresa Branham/Terry L
May

Category 20 - BEST AD SERIES
First Place - SHELBYVILLE
SENTINEL NEWS,
Schremer/Aynsley Tungate
Creative, invokes reader participation
Second Place APPALACHIAN
NEWS EXPRESS, Terry L. May
Second ad continues very nice from
the first. Set-up like a teaser ad, has

Victoria

potential to keep continuing

Third Place - APPALACHIAN NEWS
EXPRESS, Terry L. May/Emma
Spears

Category 21 - GENERAL
MISCELLANEOUS
First Place - PRINCETON TIMES
LEADER, Vickie Hughes

Good graphics, clean ad

Second Place - APPALACHIAN
NEWS EXPRESS, Toby Miller/Terry
L. May

Third Place - PRINCETON TIMES
LEADER, Chip Hutcheson

Category 22 - SPORTING
GOODS/ATHLETICS

First Place - SHELBYVILLE SEN-
TINEL NEWS, Victoria Schreiner
Second Place - PRINCETON TIMES
LEADER, Vickie Hughes

Third Place - PRINCETON TIMES
LEADER, Ellen Franklin

Category 23 - SPECIAL EVENTS
First Place - APPALACHIAN NEWS
EXPRESS, Tammy Jo Hatfield
Second Place - APPALACHIAN
NEWS EXPRESS, Teresa Branham
Third Place - APPALACHIAN NEWS
EXPRESS, Teresa Branham

Category 25 - BEST NEWSPAPER
PROMOTION

Certificate of Merit - SHELBYVILLE
SENTINEL NEWS, Staft

TMC Winners

Category 24 - BEST TMC PRODUCT

WEEKLY CLASS
First Place - BENTON TRIBUNE COURIER
Terri Nols/Fran Faith/Twila Hurst/
Vickey Penny/Tim Hurst
Good complete guide.

Second Place - WEEKLY PROGRESS
Lisa Burke/Sheila Whitt/Robin Castle/Mike Belcher

Third Place - SHELBYVILLE SENTINEL NEWS
Staff

Category 24 - BEST TMC PRODUCT

DAILY CLASS
First Place - OWENSBORO MESSENGER INQUIRER
Staff/Enid Roach

Second Place - BOWLING GREEN DAILY NEWS
Ad Staff
Third Place - CORBIN TIMES TRIBUNE
Staff
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¥ 12 HOUR

EXTRAVAGANZA
One Day Only!

Friday, August T ® 8 AM -8 PM

DOOR BUSTER SPECIAL

14 Karat Diamond Carvings

MON LD & COLORED STONE BRA

Super Selectton of RINGS

1/2 pr
107

FREL

Door Prizes every Hour

stery gift >

Must be present to win

S aM

Carol & Co. Fine Jewelry
=™ - j
-1 |

15A VILLAGE PLAZA » 633-0076

Above: The Sentinel-News, Shelbyville,
received a first place in the
Department/Discount/Jewelry Store ad cat-
egory for this entry. Below: The Princeton
Times-Leader won a first place in the
Hardware/Appliance Store category, which
helped secure their second place finish in
the General Excellence competition.

Let James Nelson, Ratliff's Paint Expert. Help You
Great Selection Available

Hurry In Today To Take Advantage Of This

Tremendous Bargain On All Paint

RATLIFF HARDWARE

100 East Main Street « Princeton, Ky. « 365-6151

Above: The Central Kentucky News-Journal,
Campbellsville, captured the top spot in the Spec al
Publications’ category with this vacation guide. Below
This entry in the Clothing Store category was just one of
the many first place awards for the Appalachian News
Express, I’l/u ville, in I/I( Mulu Hul\l\ division

o -

" the National Bi
-Service's Nat

: rida; S uupst:k‘
g ¥

.ata for a year or
Resort vacation
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Winhard snm,ﬂﬁv I *mnms‘nﬁ :

(606) 432-5008%
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Daily 1

Category 1 - DEPARTMENT/
DISCOUNT/JEWELRY STORES
First Place - MURRAY LEDGER &
TIMES ary Ann Orr

Clean, easy to read, it’s super!

Second Place - HENDERSON GLEAN-
ER. Nancy Hamilton/Kevin Walker
Nice use of graphics

Third Place - HENDERSON GLEAN-
ER Nancy Hamilton/Alan
Inkenbrandt

Nice design

Category 2 - AUTOMOTIVE

First Place - RICHMOND REGISTER,
Carol Banks

Clean attractive ad, offering the reader
a special promotion.

Second Place - HENDERSON GLEAN-
ER, Lee Ann Oliver/Alan Inkenbrandt
Comical use of graphics spurs readers
Interest.
Third Place
ER, Mary
Inkenbrandt
Nice layout for a Christmas ad. Good
image ad.

HENDERSON GLEAN
June Goodley/Alan

Category 3 - HARDWARE/
APPLIANCE STORES

First Place - HENDERSON GLEAN-
ER, Shannon Royster/Kevin Walker
Good tie-in with graphics

Second Place - MADISONVILLE MES-
SENGER, Debbie Littlepage/Ritz
Chapman

Clean easy to read.

Third Place - HENDERSON GLEAN-
ER. Shannon Royster/Kevin Walker
Good graphics, enough white space to
be easy to read.

Category 4 - FINANCIAL

First Place - HENDERSON GLEAN-
ER, Shannon Royster/Kevin Walker
The graphic complimented the theme
of the ad without being too cute.
Second Place - MADISONVILLE MES-
SENGER, Leslie Fella

Professional looking ad for a financial
business.

Third Place - MIDDLESBORO DAILY
NEWS, Wanda Paul

Sharp, clean, easy to read.

Category 5 - PROFESSIONAL
SERVICES

First Place - HENDERSON GLEAN-
ER, Janet Morgan/Alan Inkenbrandt
Classy wonderful use of photos. Easy
read

Second Place - RICHMOND REGIS-
TER, Pam King

Easy read, clean

Third Place - DANVILLE ADVOCATE
MESSENGER, Lou Wilkerson/Jenny
Upton

Nice layout, easy read

Category 6 - FOOD/DRUG/
LIQUOR

First Place - MADISONVILLE MES
SENGER, Steve Shepard/Mary Anne

Rice

Good use of space to sell products
more value for the advertiser
Second Place - DANVILLE ADVO

CATE MESSENGER Lou
Wilkerson/Jane Cox

Third Place - DANVILLE ADVOCATE
MESSENGER, Karen Ross/Jane Cox

J

\ 1998
MAY .
Category 7 - FURNITURE

First Place - MADISONVILLE MES-
SENGER, Debbie Littlepage/Ritz
Chapman

Nice layout, good use of graphics and
tonts

Second Place - DANVILLE ADVO
CATE MESSENGER, Jenny
Upton/Robert Cunningham
Interesting design, good use of white
space

Third Place - HENDERSON GLEAN-
ER, Janet Morgan/Joey Minton

Good clean looking ad, to the point

Category 8 - REAL ESTATE
F Place - DANVILLE ADVOCATE
ENGER, Lou Wilkerson/Jenny

Upton
Good design with nice use of photos
and illustrations.

Second Place - WINCHESTER SUN,
Eric Pasley/Robert Triplett

Clean layout, informative

Third Place - DANVILLE ADVOCATE
MESSENGER, Lou
Wilkerson/Michelle Barnes

Creative use of graphics for selling real
estate

Category 9 - CLOTHING STORES
First Place - HENDERSON GLEAN-
ER, Nancy Hamilton

Second Place - HENDERSON GLEAN-
ER, Nancy Hamilton

Third Place - HENDERSON GLEAN-
ER, Nancy Hamilton

Category 10 - MULTIPLE ADVER-
TISERS/'SIG" PAGE

First Place - HENDERSON GLEAN-
ER, Staff

Powerful use of graphics, nice looking
layout.

Second Place - RICHMOND REGIS-
TER, Mayme Foland/Frances Oliver
Nice theme. Great revenue producer.
Third Place - DANVILLE ADVOCATE
MESSENGER, Mike Elliott/Jenny
Upton

Good looking layout, clean easy to
read.

Category 11 - CREATIVE USE

OF THE NEWSPAPER

First Place - HENDERSON GLEAN-
ER, Staff/Alan Inkenbrandt

Great design using illustrations.
Attention getter.

Second Place - DANVILLE ADVO-
CATE MESSENGER, Stuart Arnold
Nice promo piece. Down home feel.
Third Place - MIDDLESBORO DAILY
NEWS, Pat Cheek

The use of the stop watch creates
urgency. Good graphic.

Category 12 - ENTERTAINMENT/
DINING

First Place - HENDERSON GLEAN-
ER. Janet Morgan/Alan Inkenbrandt
Unique design, nice style. Easy to read
Second Place - MAYSVILLE LEDGER
INDEPENDENT, Beth Hall/Shelly
Hargett

Good design featuring graphic

Third Place - MIDDLESBORO DAILY
NEWS, Pat Cheek

Good use of illustrating the featured
product

Category 13 - SPECIAL

SECTIONS

First Place HARLAN DAILY
ENTERPRISE, Wylene Miniard
Keepsake! Good piece, great effort if all

photos were sold

Second Place - HENDERSON GLEAN
ER, Staft

Good history book for community, well
done

Third Place - CORBIN TIMES TRI-
BUNE, Staft

Good leadership sections and commu
nity needs

Category 14 - GROUP
PROMOTIONS

First Place - RICHMOND REGISTER,
Pam King

Good use of space, easy to read, nice
layout, to the point

Second Place - RICHMOND REGIS-
TER, Staff

Clean easy to read

Third Place - CORBIN TIMES TRI-
BUNE, Carla Robinson

Nice layout

Category 15 - HOLIDAY
GREETING ADS

First Place - WINCHESTER SUN,
Eric Pasley/Robert Triplett

Has warmth and personality

Second Place - WINCHESTER SUN,
Eric Pasley/Robert Triplett

Clean ad, nice friendly look

Third Place - DANVILLE ADVOCATE
MESSENGER, Karen Luttrell/Carol
Warren/Jane Cox

Excellent job of layout and sales

Category 16 - AGRICULTURE/
LAWN AND GARDEN/FLORISTS
First Place - DANVILLE ADVOCATE
MESSENGER, Robert
Cunningham/Jenny Upton

Great layout, visual use good.

Second Place - DANVILLE ADVO-
CATE MESSENGER, Robert
Cunningham/Jenny Upton

Good background skill, easy to read
Third Place - MAYSVILLE LEDGER
INDEPENDENT, Patty Moore/Shelly
Hargett

Visual attraction

Category 17 - CLASSIFIED
PAGE/SECTION

First Place - HENDERSON GLEANER,
Staff

Good looking section content and design.
Second Place - WINCHESTER SUN,
Staff

Nice front page which compliments the
following section.

Third Place - CORBIN TIMES TRI-
BUNE, Jodie Perkins

Interesting concept to be sold for classi-
fieds.

Category 18 - SPECIAL
PUBLICATIONS

First Place - WINCHESTER SUN, Staff
Excellent product. Beautiful cover and
content

Second Place - MURRAY LEDGER &
TIMES Mary Ann  Orr/Lori
Andrus/Kim Hurt/Janet Walker/Angie

Goode

Nice sales piece with informative con
tent

Third Place - MADISONVILLE MES
SENGER, Steve Shepard/Debbie
Littlepage/Lisa Adams/Leslic

Fella/Mary Anne Rice/Ritz Chapman
Quality sales product, nice design

Category 19 - BEST USE
OF COLOR

First Place - DANVILLE ADVOCATE
MESSENGER, Lou Wilkerson/Jenny

Upton

Color enhances concept and composi-
tion. Good combination of color
Second Place - HENDERSON GLE!
ER. Nancy Hamilton/Kevin Walker
Color enhances theme

Third Place - HENDERSON GLEAN-
ER, Staff

Color enhances emotional action contest

Category 20 - BEST AD SERIES
First Place - HENDERSON GLE/
ER, Janet Morgan

Nice clean campaign. The photos were
a nice touch

Second Place - WINCHESTER SUN,
Eric Pasley/Robert Triplett

The cartoon theme really sets off the
series of ads

Third Place - RICHMOND REGIS-
TER, Carol Banks

Competitive advertising works well
with the automotive dealers featured

N-

in the series

Category 21 - GENERAL
MISCELLANEOUS

First Place - HENDERSON GLEANER,
Nancy Hamiltor/Alan Inkenbrandt

The graphics work for the advertising
Nice layout.

Second Place - MADISONVILLE MES
SENGER, Steve Shepard/Mary Anne
Rice

Unique approach for an image ad. Great
design.

Third Place - MADISONVILLE MES-
SENGER, Steve Shepard/Mary Anne
Rice

Gonod looking image ad. Nice use of
white space.

Category 22 - SPORTING
GOODS/ATHLETICS

First Place - DANVILLE ADVOCATE
MESSENGER, Karen Ross/Jane Cox
Nice theme follow through.

Second Place - WINCHESTER SUN,
Bonnie Ball

Cute.

Third Place - MAYSVILLE LEDGER
INDEPENDENT, Marlene Lykins/Ross
Newton

Category 23 - SPECIAL EVENTS
First Place - DANVILLE ADVOCATE
MESSENGER, Lou Wilkerson/Jenny
Upton

Attractive easy to read.

Second Place - MADISONVILLE MES-
SENGER, Debbie Littlepage/Steve
Shepard/Lisa Weir/Leslie Fella

Big, bold, clean.

Third Place - WINCHESTER SUN,
Ann Laurence
Creative, fun.
Honorable Mention -
SUN; Sheila Johnson
Creative, fun

WINCHESTER

Category 25 - BEST NEWSPAPER
PROMOTION

First Place - HENDERSON GLEAN
ER, Staft

Great information, clear concise
Second Place - MAYSVILLE LEDGER
INDEPENDENT, Patty Moore/Karen
Schmidt

Nice idea and headline

Third Place - DANVILLE ADVOCATE
MESSENGER, Stuart Arnold
Informative media kit
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Williamsburd,

A A L ==

SELECTED ITEMS
PAY NO INTEREST
FOR ONE FULL YEAR™

Above: The Danville

A collection of local favorite recipes fr

Winchester, Kentucky

Advocate-Messenger captured a first place
in the Real Estate Ad category with this entry. The judges wrote
“Good design with nice use of photos and illustrations.”
The Winchester Sun was the first place finisher in the Special
Publications’ category with this collection of local favorite recipes

Below
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The Henderson Gleaner was the first place General
Excellence winner in the Daily 1 division with entries
like these, (top) best Hardware/Appliance Store ad,
and (below) best Multiple Advertise rs/Sig Page
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Daily 2

Category 1 - DEPARTMENT/
DISCOUNTZJJEWELRY STORES
First Place - LOUISVILLE COURIER
JOURNAL, Joy Thomas/Robert Grubbs
Clean design, nice use of type

Second Place - LOUISVILLE COURIER
JOURNAL, Karen Westmeier/Mary
Herb

Good headline, nice layout

Third Place - LOUISVILLE COURIER
JOURNAL, Jeft Gilkey/Robert Grubbs
Nice design, nice color, easy to read

Category 2 - AUTOMOTIVE

First Place - LOUISVILLE COURIER
JOURNAL, Bruce Kempf/Juanita Turpin
Cars at bottom stand out, good use of
white space, nice overall design

Second Place - LOUISVILLE COURIER
JOURNAL, Bruce Kempf.Juanita Turpin
Great headline idea, nice clean design.
Third Place - LOUISVILLE COURIER
JOURNAL, Bruce Kempt/Juanita Turpin

Category 3 - HARDWARE/
APPLIANCE STORES

First Place - LOUISVILLE COURIER
JOURNAL, Shelly Moranville/Chris
Johnson

Good incorporation of art with copy. Good
headline, clean design, easy to read. Try
leaving more space around the edges
Second Place - LOUISVILLE COURIER
JOURNAL, Donna Holeman/Darren
Hauss

Clean design, nice type treatment. Good
use of dominant headline and art in small
ad

Third Place - LOUISVILLE COURIER
JOURNAL, Lisa Smith/Marty Rice

Good use of color, clean layout, good use
of type.

Category 4 - FINANCIAL

First Place - OWENSBORO MESSEN-
GER INQUIRER, Julia Bailey/Vickie
Nelson

Nice design, eye-catching, nice use of
color.

Second Place - KENTUCKY NEW ERA,
HOPKINSVILLE, Teresa Tarbox

Eye catching, good headline, good copy,
unusual design works well.

Third Place - OWENSBORO MESSEN-
GER INQUIRER, Bernadette Hale/Enid
Roach

Nice use of color, good headline.

Category 5 - PROFESSIONAL
SERVICES

First Place - LOUISVILLE COURIER
JOURNAL, Mark Henderson/Juanita
Turpin

Headline and telephone work well togeth-
er, good use of color.

Second Place - ELIZABETHTOWN
NEWS ENTERPRISE, Bill Anderson/Bill
Mathers

Looks refreshing, nice photograph, logo
on top of photo 1s a bit confusing.

Third Place - OWENSBORO MESSEN-
GER INQUIRER, Natalie Hayden/Vickie
Nelson

The art says it all, don't need any copy.
Headline type could be better.

Category 6 - FOOD/DRUG/LIQUOR
First Place - LOUISVILLE COURIER
JOURNAL, Victonia Hesen/Marty Rice
Catchy headline, nice clean design

Second Place - LOUISVILLE COURIER
JOURNAL, Victoria Hesen/Marty Rice

MAY 1998

Catchy headline, great use of color to
show product

Third Place - LOUISVILLE COURIER
JOURNAL, Nancy Busath/Juanita
Turpin

Catchy headline, nice use of color, good
use of type

Category 7 - FURNITURE

First Place - LOUISVILLE COURIER
JOURNAL, Mark Henderson/Juanita
Turpin

Nice upscale design, simple and clean
Good color

Second Place - LOUISVILLE COURIER
JOURNAL, Mark Henderson/Juanita
Turpin/Chris Johnson

Nice concept incorporating derby, good
color

Third Place - LOUISVILLE COURIER
JOURNAL, Mark Henderson/Juanita
Turpin

Cute concept, great art, simple and easy
to read

Category 8 - REAL ESTATE

First Place - OWENSBORO MESSEN-
GER INQUIRER, Shelley Davis/Enid
Roach

Clean design, good use of color.

Second Place - OWENSBORO MESSEN-
GER INQUIRER, Bill Walker/Vickie
Nelson

Nice incorporating photos into logo, clean
and simple to read for real estate

Third Place - TIE - LOUISVILLE
COURIER JOURNAL, Mike
Peak/Juanita Turpin

Easy to read

Third Place - TIE - ELIZABETHTOWN
NEWS ENTERPRISE, Bill
Anderson/Lydia Leasor

Clean design, nice color.

Category 9 - CLOTHING STORES
First Place - LOUISVILLE COURIER
JOURNAL, Kim Meyer/Marty Rice
Great illustration and color, nice layout.
Second Place - BOWLING GREEN
DAILY NEWS, Mark Mahagan

Good use of dominant photo, good use of
white space, try leaving more room above
headline.

Third Place - PADUCAH SUN, Jason
Young/Rhoda Ash

Nice art, good use of type, works well in
black and white.

Category 10 - MULTIPLE
ADVERTISERS/'SIG" PAGE

First Place - BOWLING GREEN DAILY
NEWS, Roger Jones/Jodi Keiffer/Cindy
Sabens

Clean, easy to read, good concept, good

design.
Second Place - ELIZABETHTOWN
NEWS ENTERPRISE, Martha

Farmer/Graphic Staff

Good use of color, large number of partici-
pants, eye-catching.

Third Place - LOUISVILLE COURIER
JOURNAL, Bob Block/Mary Herb

Clean, nice type style, good ad for black
and white.

Category 11 - CREATIVE USE

OF THE NEWSPAPER

First Place - LEXINGTON HERALD
LEADER, Creative Services Division
Great design, easy to read, good use of
art, great color!

Second Place - LEXINGTON HERALD
LEADER, Dave Wilkinson/Chris
Canfield

Great type header incorporating back-
ground into type. Good use of art. Easy to

read

Third Place - ELIZABETHTOWN
NEWS ENTERPRISE, Bill Mathers
Nice art and good use of color, no overkill

Category 12 - ENTERTAINMENT/
DINING

First Place - ELIZABETHTOWN NEWS
ENTERPRISE, Michelle McGuthin/Bill
Mathers

Very creative, great headline! Good clean
design

Second Place - OWENSBORO MESSEN-
GER INQUIRER, Bernadette Hale/Emd
Roach

Nice use of color, easy to identify, nice
logo use

Third Place - OWENSBORO MESSEN-
GER INQUIRER, Julia Bailey/Vickie
Nelson

Large illustration says it all

Category 13 - SPECIAL SECTIONS
First Place - LOUISVILLE COURIER
JOURNAL, Donna Holehan

The cover compliments the content and
style of the entire magazine. Sharp look-
ing, stylish.

Second Place - LEXINGTON HERALD
LEADER, Promotion Department
Excellent cover design using graphics and
font styles. Nice layout throughout

- BOWLING GREEN
Cindy Sabens
Informative bridal tab. Type styles used
for cover and photograph well planned
out

Honorable Mention - ASHLAND DAILY
INDEPENDENT, Staft

Nice photos on cover. Advertorial content
could be increased. Good effort.

Category 14 - GROUP
PROMOTIONS

First Place - LOUISVILLE COURIER
JOURNAL, Bob Brock/Mary Herb
Beautiful piece, good photography pre-
sentation is great. Number of partici-
pants, format 1s good.

Second Place - LEXINGTON HERALD
LEADER, Rose Newman

Nice layout and color. Nice variety of
items. Good use of type.

Third Place - KENTUCKY ENQUIRER,
COVINGTON, Kristi Robertson

Unusual layout works well, good color
use, nice ad for small space.

Category 15 - HOLIDAY
GREETING ADS

First Place - ELIZABETHTOWN NEWS
ENTERPRISE, Bill Anderson/Bill
Mathers

Good use of color, nice unusual artwork,
nice type usage. Partridge and type look
3-dimentional.

Second Place - ELIZABETHTOWN
NEWS  ENTERPRISE, Gloria
Sykes/Susan McCrobie

Eye catching, nice color, type face could
be improved.

Third Place - ELIZABETHTOWN
NEWS ENTERPRISE, Bill Anderson/Bill
Mathers

Nice use of color and dominant artwork,
nice type, white dove draws your eve in.

Category 16 - AGRICULTURE/
LAWN AND GARDENFLORISTS
First Place - OWENSBORO MESSEN-
GER INQUIRER, Mignon
Backstrom/Enid Roach

Good use of type on curve. Color and vari-
ety of plants work well, catchy headline.
Second Place - PADUCAH SUN, Myma
Meadows

Good headline, good use of color

Third Place - ELIZABETHTOWN
NEWS ENTERPRISE, Michelle
McGuffin/Bill Mathers

Artwork and headline draw you into the
ad. Dominant illustration good, could
have been sharper

Category 17 - CLASSIFIED

PAGE/SECTION
First Place - LOUISVILLE COURIER

JOURNAL, Wayne Snow/Juanita
Turpin/Chns Johnson

Friendly reader index, good use of color
Name of section 1s nice design, consistent
look

Second Place - BOWLING GREEN
DAILY NEWS, Staff

Nice size section, good use of color and
fonts

Third Place - ELIZABETHTOWN
NEWS ENTERPRISE, Inside Sales Staff
Nice index, easy to read

Category 18 - SPECIAL
PUBLICATIONS
First Place - LEXINGTON HERALD
LEADER, Staff

Beautiful!! Nice layout and design.
Second Place - OWENSBORO MESSEN-
GER INQUIRER, StafVEnid Roach
Beautiful cover, nice design, typefaces
could be better, nice photos, easy to read
Third Place - OWENSBORO MESSEN-
GER INQUIRER, Bernadette
Hale/Shelly Goodrich

Cover 1s hilarious, good use of color on
inside. Kept the alien theme throughout

First Place - LEXINGTON HERALD
LEADER, Tammi Geierman

Great design! Photos work and come
together well. Nice typeface for headline.
Second Place - LOUISVILLE COURIER
JOURNAL, Bruce Kempf/Juanita Turpin
Car at bottom pops off the page! Nice
design, good use of white space. Good
design overall.

Third Place - LOUISVILLE COURIER
JOURNAL, Kim Meyer/Marty Rice

Nice color balance between hats and type
Good dimension and balance.

Category 20 - BEST AD SERIES

First Place - ELIZABETHTOWN NEWS
ENTERPRISE, Lisa Nugent/Bill
Mathers

Good use of color. Tells a story. Great con-
cept, showing daily improvements. Nice
layout idea.

Second Place - LOUISVILLE COURIER
JOURNAL, Donna Holehan/Robert
Grubbs

Good clean design, complicity, nice use of
dominant art element in small ad.
Consistent. Sticks with the theme.

Third Place - OWENSBORO MESSEN-
GER INQUIRER, Natalie Hayden/Vickie
Nelson

Good concept, good use of headline with
artwork throughout, consistent.

Category 21 - GENERAL

MISCELLANEOUS
First Place - ELIZABETHTOWN NEWS
ENTERPRISE, Michelle

McGuffin/Monica Ruehling/Bill Mathers
Good use of color, nice design.

Second Place - PADUCAH SUN, Julie
Scott/Rhonda Ash

Good design with unusual layout, easy to
read, clean.

Third Place - TIE - OWENSBORO MES-

See DAILY 2, page 14
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Above: In the Daily 2 Division, the Bowling Green Daily
News took first place in the Multiple Advertisers/Sig
Page category with this ad announcing a ribbon-cuiting
and open house for the town’s new police station. Below:
The Elizabethtown News-Enterprise was the judge’s
favorite in the Holiday Greeting Ads’ category with this
entry.

Above: The Lexington Herald-Leader finished first
in the Special Publications’ category with this
review of the 1996-97 Wildcat basketball season.
Below: This first place finisher in the Automotive
Ad category helped The Courier-Journal take top
honors in the General Excellence competition.
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Associate |
Newspapers

Category 1 - DEPARTMENT/
DISCOUNT/JEWELRY STORES

First Place - RUSSELL REGISTER, Jim
Marshall/Pamela Roy

Nice composition. Good use of art.

Second Place - WILLIAMSON DAILY
NEWS, Cindy Mounts

Ad shape draws attention. I ike the bull's
eve

Third Place - WILLIAMSON DAILY
NEWS, Susan Staton

Nice creative, theme follow through

Category 2 - AUTOMOTIVE

First Place - INSIDE THE TURRET
Glona Sykes/Susan McCrobie

Good theme follow through. Good compo-
sition

Second Place - WILLIAMSON DAILY
NEWS, Patti Lawson

Creative solution. Good follow through.
Third Place - INSIDE THE TURRET, Bill
Anderson/Tina Bird

Easy to read. Good use of space
Honorable Mention - WILLIAMSON
DAILY NEWS, Patti Lawson

Creative, good use of dimension, not flat

Category 3 - HARDWARE/
APPLIANCE STORES

First Place - INSIDE THE TURRET, Bill
Anderson/Patricia Gnffith

Well organized, easy to read

Second Place - TIE - WILLIAMSON
DAILY NEWS, Cindy Mounts

Nice composition, good 1dea

Second Place - TIE - WILLIAMSON
DAILY NEWS, Katrina Llovd

Bold, attention getting

Third Place - WILLIAMSON DAILY
NEWS, Patti Lawson

Attention getting. Easy to read

Category 4 - FINANCIAL

First Place - INSIDE THE TURRET
Portia Oldham/Bill Mathers

Great use of illustration, very compelling
Second Place - RUSSELL REGISTER
Wade Daftron/Pamel
Eye catching. Good leading visual

Third Place - RUSSELL REGISTER, Jim
Marshall/Pamela Roy

Nice illustration and theme

Roy

Category 5 - PROFESSIONAL
SERVICES

First Place - WILLIAMSON DAILY
NEWS, Patti Lawson

Sophisticated, great use of space

COLLEGE HEIGHTS

Second Place
HERALD, Staff

Compelling! Good 1dea

Category 6 - FOOD/DRUG/

LIQUOR

First Place - WILLIAMSON DAILY
NEWS, Lisa Marcum/Katrina Lloyd

Very compelling, good impact

Second Place - WILLIAMSON DAILY
NEWS, Katrina Lloyd

Good theme follow through

Third Place - WILLIAMSON DAILY
NEWS, Cindy Mounts

Nice price points. Though ad is very visu
ly broken

Category 7 - FURNITURE
First Place - WILLIAMSON DAILY

MAY 1998
NEWS, Katrina Lloyd

Great composition, good use of illustra
tion

Second Place - WILLIAMSON DAILY
NEWS, Patti Lawson

Eye catching, good balanc

Third Place - WILLIAMSON DAILY
NEWS, Cindv Mounts

Good use of repetitive elements, nice
theme follow through

Category 8 - REAL ESTATE

First Place - KENTUCKY KERNEL,
Jackie Sue Wnight

Excellent tvpography. great composition
and sophisticated.

Second Place - KENTUCKY KERNEL.
Chns Rosenthal

Slick, easy to read. Inviting

Third Place - WILLIAMSON DAILY
NEW, Patti Lawson

Nice theme

Category 9 - CLOTHING STORES
First Place - WILLIAMSON DAILY
NEWS, Cindv Mounts

Whimsical. unique, compelling, nice art
Second Place - RUSSELL REGISTER
Jim Marshall/Pamela Roy

Good 1dea, use of art.

Third Place - WILLIAMSON DAILY
NEWS, Cindv Mounts

Nice theme:

Category 10 - MULTIPLE
ADVERTISERS/SIG" PAGE

First Place - WILLIAMSON DAILY
NEWS, Staff

Bold compelling, good theme

Second Place - INSIDE THE TURRET.
Glora SykesSusan McCrobie

Nice use of art and type

Third Place - COLLEGE HEIGHTS
HERALD, Staff

Nice typography, unique look

Honorable Mention - INSIDE THE TUR
RET, Glona Sykes/Susan McCrobie

Good idea

Category 11 - CREATIVE USE

OF THE NEWSPAPER

First Place - KENTUCKY KERNEL,
Jason Kaufman

Great 1dea, visually compelling!

Second Place - COLLEGE HEIGHTS
HERALD, Staff

Great idea and follow through

Third Place - KENTUCKY KERNEL
n Kaufman

balanced, easy to read

Category 12 - ENTERTAINMENT/
DINING
First Place
ALD, Staft
Attention getting
Second Place
HERALD, Staff

One theme with good use of space and

Ja

COLLEGE HEIGHTS HER-

COLLEGE HEIGHTS

color

T'hird Place - WILLIAMSON DAILY
NEWS, Lisa Marcum

To the point

Category 13 - SPECIAL SECTIONS
First Place - KENTUCKY KERNEL
Staff

Very classy front cove
Second Place - KEN
Staff

Interesting to see a .~[H‘|:|l section cover
ing basketball
Third Place
HERALD, Staft
Great concept and articles

Informative
UCKY KERNEL,

COLLEGE HEIGHTS

Category 14 - GROUP
PROMOTIONS
First Place - INSIDE THE TURRET

Glora Sykes/Susan Mc(robie

Great composition, good use of color and
typography

Second Place - INSIDE THE TURRET,
Gloria Svkes/Susan McCrobie

Good theme ad. bold graphies

Third Place - WILLIAMSON DAILY
NEWS, Patti Lawson

Clever idea, easy to read

Honorable Mention - WILLIAMSON
DAILY NEWS, Patti Lawson

Category 15 - HOLIDAY GREETING
ADS

First Place - INSIDE THE TURRET, Bill
Andersor/Bill Mathers

Excellent! Creative and innovative

cond Place - WILLIAMSON DAILY
NEWS, Cindy Mounts

Simple, clean, nice theme.

Third Place - WILLIAMSON DAILY
NEWS, Lisa Marcum

Colortul and inviting.

Category 16 - AGRICULTURE/
LAWN AND GARDENFLORIS
Certificate of Merit - WILLIAMSON
DAILY NEWS, Cindy Mounts

Category 17 - CLASSIFIED
PAGE/SECTION

First Place - COLLEGE HEIGHTS HER-
ALD, Staft

Clean layout, easy to read

Second Place - INSIDE THE TURRET,
Staft

Category 18 - SPECIAL
PUBLICATIONS

First Place - KENTUCKY KERNEL,
Jennifer Smith

Good 1dea. visually compelling

Second Place - KENTUCKY KERNEL,
Chris Rosenthal

Very creative

Third Place - COLLEGE HEIGHTS
HERALD, Staff

Clean, nice composition, well organized

Category 19 - BEST USE OF COLOR
First Place - WILLIAMSON DAILY
NEWS, Patti Lawson

Layout flows and color accents

Second Place - WILLIAMSON DAILY
NEWS, Lisa Marcum

Very festive and colorful

Third Place - COLLEGE HEIGHTS

HERALD, Knistin McDonald

Simple use of color

Honorable Mention - INSIDE THE TUR
RET. Gloria Svkes/Susan McCrobie

Category 20 - BEST AD SERIES

First Place - WILLIAMSON DAILY
NEWS, Lisa Marcum

ond Place - WILLIAMSON DAILY
NEWS, Lisa Marcum

Category 21 - GENERAL
MISCELLANEOUS

First Place - KENTUCKY KERNEL,
Cathy Jones

Creative, good use of space.

Second Place - COLLEGE HEIGHTS
HERALD, Staft

Very creative, though somewhat difficult
to read

Third Place - WILLIAMSON DAILY
NEWS, Carrie Patrick

Creative, cute

Category 22 - SPORTING
GOOD/ATHLETICS

First Place - WILLIAMSON DAILY
NEWS, Patt1 Lawson

Nice art and good font size on spiral offer.
Second Place - KENTUCKY KERNEL,
(Chris Rosenthal

Good use of space

Third Place - WILLIAMSON DAILY
NEWS, Katrina Lloyd

Category 23 - SPECIAL EVENTS
First Place - WILLIAMSON DAILY
NEWS, Lisa Marcum

Nice shadowing gives information a focus
point.

Second Place
HERALD, Staff
Simple and easy to read

Third Place - WILLIAMSON DAILY
NEWS. Cindy Mounts

Nice idea with community support

COLLEGE HEIGHTS

Category 25 - BEST NEWSPAPER
PROMOTION

First Place - WILLIAMSON DAILY

NEWS, Cindy Crigger

Great idea, builds readership

Second Place - WILLIAMSON DAILY
NEWS, Lisa Marcum/Staft

ency. compelling,

WILLIAMSON DAILY

Good cons
Third Place -
NEWS, Staft

Good 1dew/promotion

Daily 2

Continued from page 12

SENGER INQUIRER. Linda Hagen/Vickie
Nelson

Good clean design
use of artwork
Third Place - TIE - OWENSBORO MES-
SENGER INQUIRER. Frank Leto/Enid

Raach

nice type treatment and

Eve<catching. Draws the eve in. Clean, sim-
ple design

Category 22 - SPORTING
GOODSATHLETICS

First Place - LOUISVILLE COURIER
JOURNAL, Knsti Robertson

Clean design, great use of color photo
Second Place - ELIZABETHTOWN NEWS
ENTERPRE ‘via DeVeta/Bill Mathers
Good header, ¢ ad. Would be good ad tor
color.

Third Place - LOUISVILLE COURIER
JOURNAL, Dave Hedge/Juanita
Turpin/Chris Johnson

Good clean look. great headline, logo 1s cub
15 good 1dea

Category 23 - SPECIAL EVENTS

First Place - OWENSBORO MESSENGER
INQUIRER, Staft

Great cover, clean lavout, good use of photo
and good map in center spread. Clean look
throughout. Good stor ad mix

KENTUCKY NEW ERA,

Second Place

Staft
Nice cover and type use on cover
Third Place - ASHLAND DAILY INDE

PENDENT, Phil Benton

Good art use, nice section, needs more stores

Category 25 - BEST NEWSPAPER
PROMOTION

First Place - OWENSBORO MESSENGER
INQUIRER, Linda Bebrowsky/Enid Roach
Good consistency, clean design, good use of
photos and quotes of reporters, humanzing
Second Place - BOWLING G N DAILY
NEWS, Mary GainesMark Van Patten
Serving platter is good 1dea, maybe a bit too
loud

Third Place - BOWLING GREEN DAILY
NEWS, Mary Gaines

Design s faurly clean, could have used pho-
tos of previous winners to make more
appealing. Headline type could be better
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First Federal Savings Bank

D -1

J 1= H
Frnday, May 2nd, 1997

Our certificate of deposn rates are
the “PICK OF THE DAY”
and always a “SAFE BET.”

6 50 /O APY

Add 1/4% to above rates with $100.000 or grester deposit

Derby Party

Show ustomers we re the “Place” they are always “Winners
Post Time 9 A M
Windows Close at 6 p.m

/ﬁ.»mn.z‘, bark i Hoart

g First Federal

f Savings Bank
o) =
= = CENTRAL KY. OWNED SINCE 1923 FDI@

2323 Aing Road 325 W. Dixie Avenue 475 W. Lincoln Trail Bivd.  Wal Mari SuperCenter
765-2131 765-2311 351-4436 763-0444

Above: Inside the Turret won for best Financial Ad
in the Associate Newspapers' Division. Below: This
entry of the Kentucky Kemel's was judged tops in the
Creative Use of the Newspaper category.

HILTHRS SPACE

Be a Kernel Advertising Representative
Get Real Life Experience and Make Real Life Money
Apply in person Room 26 Grehan Journalism Bidg.
Paust be a Full-time UK or LCC Student
Application Deadline: April 18
Positions begin August 1997

842-1640 .« >/

\bove: The College Heights Herald won
a first place in the Entertainment/Dining
category. Below: The Williamson Daily
News was the first place winner in the
Clothing Store Ad category and the
General Excellence « um/u ttion

== Nov. 7th-Nov. 15th
= hay Lavaway For
Christmas

- -

e v

Extended Hours Tuesday Noveuber 11th
9:00-7:00 PM

M 3 172 Second Avenue
Downtown Wiliamson
/ (304) 235-2400

MC e Visa » AE * Discover » Vicky's Charge




’

w

Page 16 - KPA Spring Ad Contest, 1998

€c7n5;7atu(ation5’.’

1998 KPA Spring Ad Contest
General Excellence Winners

Weekly Class 1
First Place - MCLEAN COUNTY NEWS
Second Place - CAMPBELL COUNTY RECORDER
Third Place - BREATHITT COUNTY VOICE

Weekly Class 2
First Place - CADIZ RECORD
Second Place - GREENSBURG RECORD-HERALD
Third Place - CARROLLTON NEWS-DEMOCRAT

Weekly Class 3
First Place - WAYNE COUNTY OUTLOOK
Second Place - TIE - CYNTHIANA DEMOCRAT
Second Place - TIE - ANDERSON NEWS
Third Place - BENTON TRIBUNE-COURIER

Multi-Weekly
First Place - APPALACHIAN NEWS-EXPRESS
Second Place - PRINCETON TIMES-LEADER
Third Place - SHELBY VILLE SENTINEL NEWS

Daily Class 1
First Place - HENDERSON GLEANER
Second Place - DANVILLE ADVOCATE-MESSENGER
Third Place - WINCHESTER SUN

Daily Class 2
First Place - LOUISVILLE COURIER-JOURNAL
Second Place - TIE - OWENSBORO MESSENGER-INQUIRER
Second Place - TIE - ELIZABETHTOWN NEWS-ENTERPRISE
Third Place - LEXINGTON HERALD-LEADER

Associate Newspaper
First Place - WILLIAMSON DAILY NEWS
Second Place - KENTUCKY KERNEL
Third Place - INSIDE THE TURRET




