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State journalists learn comput
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Kentucky's llrstcomuter-asslsted reporting seminar was held April 8-9. Forty-five rerlers and editors
from newspapers and broadcast stations attended the intensive program. Pictured here, left to right facing

Newspaper concerns
included in workers'
comp public hearings

Concerns about excessive rates
and the status of carriers as
employees were among issues
raised April 30 by representatives
of the Kentucky Press Association

during public hearings on
Workers' Compensation in
Kentucky.

Kim Greene, KPA general coun-
sel, and Al Dix, publisher of the
Frankfort State Journal, testified
before the 16-member Workers'
Compensation Advisory Council.

See HEARINGS, page 6

the camera, are Beverly Bartlett and Kay Stewart, reporters from The Courier-Journal; Chuck Wolfe, AP
Frankfort bureau; Tony Hyatt, newsman, WDRB-TV, Louisville; and Neil Reisner, training director for NICAR.

———

Salesmanship
Teresa Revlett, general manager and ad manager of the McLean County
News and KPA District 3 board member, listened as Peter Wagner
delivered his program on "The 10 Things Print Sales People Should
Know" at the 1996 Spring Ad Seminar. Cindy Riley, general manager
and ad manager of the Eddyville Herald-Ledger is pictured at center.
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By LISA CARNAHAN
KPA News Bureau

Computer-assisted reporting,
(CAR).

What is it?

Who can use it?

Forty-five news professionals
gathered on the UK campus for two
days in early April to find out. It
was the first seminar of its kind in
Kentucky. Their skills and knowl-
edge on the subject ranged from
those who were already using CAR
to those who only knew it was
something other than the means to
get them to work every day.

The two-day seminar sponsored
by the Associated Press, KPA, and
the National Institute for
Computer-Assisted Reporting
(NICAR) included hands-on train-
ing held in the computer labs at the
UK School of Journalism and
Telecommunications.

The class size was limited because
of the hands-on training and the
availability of computers, but orga-
nizers worried at the outset that it
might actually be difficult to find 40
news people in the state interested
in computer-assisted reporting.

They were pleased to find out
how misplaced their fears were.

See CAR, page7
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Kentucky people, papers in the news

Lyles leaves top post

at Benton newspaper

Jerry Lyles,
publisher of the
Tribune-Courier
in Marshall
County since
1987, resigned
in mid April to|
pursue other
interests.

Lyles, a past president of the
Kentucky Press Association, began
his work at the newspaper in 1981.
During his tenure as publisher, the
newspaper grew significantly in
size and circulation. The paper
recently added state-of-the-art
color capabilities.

After starting in sales, Lyles
worked his way up to general

manager and then publisher. He
served as chairman of the KPA
Advertising Steering Committee,
and also served as contest and pro-
gram chairman.

Lyles is now in charge of adver-
tising and marketing for Ted
Kinsey's Parkway Chrysler.

Hatmaker receives
state leadership award

Louise Hatmaker was the recent
recipient of the media award dur-
ing the 9th Annual East Kentucky
Leadership conference.

Hatmaker has served the
Kentucky River Valley for 30 years
as editor and publisher of the
Jackson Times and Beattyville
Enterprise. A 20-year member of
the Kentucky Press Association's

The Kentucky Press (ISSN-0023-0324) is pub-
lished monthly by the Kentucky Press
Association/Kentucky Press Service, Inc.
Second-class postage is paid at Frankfort,
KY. 40601. Subscription price is $8 per year.
Postmaster: Send change of address to The
Kentucky Press, 101 Consumer Lane,
Frankfort, K. 40601, (502) 223-8821.
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Meadows, Whitlock
to lead Corbin news team

Two longtime employees of the
Corbin Times-Tribune have been
named to the daily newspaper's top
news posts. Cheryl Meadows, who
served as lifestyles editor for eight
years, was recently named manag-
ing editor and four-year-employee
John Whitlock has been promoted
to city editor.

Meadows is a Knox County
native and graduate of Union
College. Whitlcck is a Cynthiana
native and a graduate of Eastern
Kentucky University.

Duncan joins advertising
staff at Oldham Era

Barbara Duncan has joined the
staff of The Oldham Era as an
advertising sales representative.

Duncan is new to the advertis-
ing business but is familiar with
the Oldham County business com-
munity after working 17 years as a
secretary for Clore & Duncan
Realtors in LaGrange.

Enquirer names two

to editor's positions

The Kentucky Enquirer
announced two staff changes in
April. Sue Lancaster was named
news editor and Julie Engebrecht
was named sports editor.

A native of Fort Wayne, Ind.,
Engebrecht was sports editor at the
Star Tribune of Minneapolis-St.
Paul for three years. She previous-
ly worked at the Sacramento Bee,
Baltimore Evening Sun and
Chicago Sun-Times.

Lancaster, acting sports editor
since January, has been deputy
sports editor at The Enquirer since
1990. She joined the paper in 1984
and has served as deputy metro
editor, suburban editor and zoned
editions editor. A native of Seattle,
she holds degrees in German litera-
ture from Washington State
University and Ohio State
University, and a master's degree
in journalism from OSU.

Three join staff at

Paintsville Herald

Ralph B. Davis III has been
named editor of The Paintsville
Herald. A native of Prestonsburg,
Davis was editor of the The
Jackson County Sun before coming
to the Herald. He is joined by Kent

Wallace, the new sports editor and
Kim Frasure, the newspaper's new
advertising department manager.

Frasure, who has been in pri-
vate business for four years, served
as advertising manager of the The
Floyd County Times.

Wallace comes to the Paintsville
paper from Ringhold, Ga., where he
was editor and publisher of The
Catoosa Journal. He also was
sports editor of the Wallace County
Messenger in Lafayette, Ga., a
reporter for The Catoosa County
News in Ringhold, and a sports-
writer for The Daily Sentinel in
Scottsboro, Ala.

Mantooth hired as new

Register staff reporter

Rachel Mantooth has been
hired as a reporter for the
Richmond Register. A journalism
graduate from Samford University
in Birmingham, Ala., Mantooth
will cover education, health and
religion for the newspaper.

Newspaper marks

120th anniversary

The Breckinridge County
Herald-News celebrated its 120th
anniversary of continuous publica-
tion recently.

The paper was formed by the
merging of The Irvington Herald
and The Breckinridge News in
1956. The current owner, Brucie
Beard, took over the publication in
1970.

Wallace hired to staff
paper's Olive Hill office

Clarisa Wallace started work in
March at The Journal-Times as a
staff writer and receptionist for the
newspaper's Olive Hill office.

A resident of Morehead and a
senior at MSU pursuing a degree in
journalism, Wallace will be the
only full-time staff member at the
Olive Hill office.

Adkins joins ad staff

at The Winchester Sun

Sheila Adkins has joined the
staff of The Winchester Sun as a
telemarketing sales representative
responsible for special promotions
and classified display advertising.

A 16-year-resident of Winchester,
Adkins received her bachelor's
degree in sociology from Marshall
University in Huntington, W.Va.
She previously worked as a substi-
tute teacher at Clark County
Christian School.

See PEOPLE, page 16
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Federal campaign advertising laws clarified

Presidential race mandates clear understanding

By Rene’ P. Milam
Newspaper Association of America

The Federal Election Campaign Act came
into existence in 1971 in an effort to establish
some "rules” for campaigns for federal office
including the President, Vice-President, the
U.S. Senate and the U.S. House of
Representatives.

Since its enactment, the act has been amend-
ed in 1974, 1976 and 1977. Most recently, on
Jan. 9, 1980 President Carter signed into law
vet another revision.

The impact of the law on newspaper publish-
ers is minimal. Very basically, all political
advertisements must carry a disclaimer which
specifies who paid for the advertisement and by
whom the ad was authorized.

In addition, newspapers must charge for any
political advertising at a rate comparable to
what would be charged for using the space for
any other advertising purpose.

More specifically, there are two primary
parts of the law (in Title 2 of the U.S. Code)
which concern newspapers.

Section 441(d): According to the amended
law, this section requires any advertisement
which is paid for and authorized by a candidate
to state simply who paid for the ad. For exam-
ple: "Paid for by Candidate Jane Jones."

If the advertisement is paid for by someone
other than the candidate but is authorized by
the candidate or his or her authorized commit-
tee, a political advertisement must state who
paid for the ad and that it is authorized by the
candidate. For example: "This advertisement is
paid for Citizen Joe Smith and authorized by
the Jane Jones for Congress Committee.

If the political advertisement is neither paid
for by the candidate nor endorsed by the autho
rized political committee of the candidate, the
advertising disclaimer must state both of these
facts. For example: "Paid for by Concerned
Citizens Committee and not authorized by any
candidate.”

It is also important to remember that the
amended statute makes it illegal for any group
which is not the official political committee of
the candidate to use the actual name of the can-
didate as part of its name. This means that only
one group can use the name "Committee to elect
Joe Smith." The Concerned Citizens Committee"
must remain just that, and not "The Concerned
Citizens Committee to elect Joe Smith."

The disclosure requirements of Section
441(d) apply only to advertisements or partisan
discussions that expressly advocate the election
or defeat of a clearly identifiable candidate.

The requirements do not apply to advertise-

ments that advocate a particular position on
campaign issues, even though discussion of
those issues may tend to exert some influence
on voting at elections. (See Federal Election
Commission v. Central Long Island Tax Reform
Immediately Committee, et. al., 616 F.2d 44, 2d
Circuit 1980).

Another important change in the law is that
political advertisements which are soliciting
contributions no longer need the notice that
A copy of our report is filed with the Federal
Election Commission and is available for pur
chase from the Fe
Washington, D.C." As of January 1980, this
requirement has been repealed

Section 441(d) - previously Section 435(b) -
has other provisions relating to how newspapers
should charge for political advertisements. This
section specifies that a newspaper should not
charge any more for a political advertisement
than it would for the space for any other pur-
pose.

Wording in this section has not changed: "No
person who sells space in a newspaper or maga-
zine to a candidate or to the agent of a candidate
for use in connection with such candidate's cam-
paigning, may charge any amount which
exceeds the amount charged for comparable use
of such space for other purposes."”

Therefore, the amount charged should

See FEDERAL, page 11

1l Election Commission,

Don’t be the missing piece
to the puzzle. Make plans now

to attend the KPA Summer
Convention in Bowling Green

June 20-21

Be on the lookout
for your registration
materials ...
coming soon!
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Political encounters
During the recent NNA Government Affairs Conference in Washington, D.C., KPA members met with U.S.
Cong. Harold "Hal" Rogers, R-KY. Left to right, KPA Vice-President and publisher of the Citizen Voice
&Times Guy Hatfield and his wife Teresa, KPA President and publisher of the Ashland Daily Independent
John Del Santo, Rogers, and KPA past president and Executive Editor of LCNI Max Heath.

Survey reveals minority employment at
newspapers remains stable despite cutbacks

Employment of women at 41%,
minority employment stable at 18%

Findings released April 5 from
the Newspaper Association of
America’s (NAA) 1995 survey of
employment of minorities and
women at U.S. daily newspapers
show that despite recent cutbacks
in the newspaper industry, employ-
ment of women rose from 37% in
1988 to 41% in 1994, and minority
employment has remained stable at
18% since 1990.

Employment of minorities and
women in the newspaper industry
fall just below that of the general
U.S. civilian labor force, where
minorities account for 23% and
women represent 46%.

A total of 415 newspapers partic-
ipated in the survey, which ana-
lyzed the effects of formal diversity
programs, the effects of recruitment
and retention goals for minorities
and women, and rates of departure
by each employee group. The study
showed that the effectiveness of
efforts aimed at minority groups
increases with the commitment of
the organization to set specific
diversity goals and directly link
achievement of goals to perfor-
mance and compensation rewards.

Across all ethnicities, staff levels
in the newsroom showed strength in
1995. A February 1996 Presstime
magazine survey revealed that a
quarter of the 208 U.S. daily newspa-

pers responding increased or main-
tained newsroom staff size last year.

Minority employment in the
executives ranks rose to 11% from
9% and women’s executive presence
rose to 32% from 30%.

"It is extremely encouraging to
see that despite significant econom-
ic pressures to do otherwise, news-
papers have clearly taken measures
to ensure that gains in minority
employment will be preserved," said
Uzal H. Martz Jr., NAA chairman
and publisher of the Pottsville (Pa.)
Republican. "It is also worthy to
note that newspapers have succeed-

ed in increasing the representation
of minorities and women at the
executive ranks by 2 percent since
1992."

John F. Sturm, NAA president
and CEO said, "To better represent
the communities they serve, it is
important that newspapers' leader-
ship also become more diverse.
Therefore, I am pleased to see that
some progress was made. I am hope-
ful that newspaper performance, par-
ticularly in the hiring and promotion
of minorities, will accelerate.”

Each year, NAA sponsors several
projects aimed at enhancing news-
papers' recruiting efforts such as job
fairs, workshops on minority recruit-
ment, recruitment kits and career
guides, minority fellowships and
leadership development programs.

‘NAA: Unions
‘targeting’
newspapers

The NAA Legal Affairs
Committee issued a statement in
mid April warning newspapers they
are "being targeted by the construc-
tion and building trade unions."

The "targets" are for nuisance
charges under the National Labor
Relations Act for accepting blind
box employment ads.

According to the warning, the
unions seek to identify the identity
of employers running ads after one
or more of its members receive no
response to an employment applica-
tion. When the newspaper refuses to
divulge the information, the union
files charges with the National
Labor Relations Board, claiming the
newspaper is assisting the employer
to discriminate against union-mem-
ber job applicants.

The NLRB General Counsel has
apparently advised its regions to
issue investigative subpoenas in
these cases, according to the NAA
warning. One Board agent report-
edly called the tactic part of a
nationwide push first developed by
the IBEW as a "salting" activity,
which now is being used by some
other building trade unions.

In 1995, the Minneapolis Star-
Tribune survived such a tactic —
the regional director refused to
issue a complaint. Additional cases
have surfaced this year in
California, Florida, Ohio,
Tennessee, West Virginia, Illinois
and Wisconsin. Some of these
involve newspapers owned by Cox,
Gannett and Times Mirror, but
others concern independent news-
papers and they cover a broad
spectrum of circulations.

According to the NAA, they aren't
aware of any complaints being
issued once a paper has complied
with a Board subpoena. However, at
one newspaper, the NLRB is seeking
enforcement of its subpoena in feder-
al district court.

Classified ad managers should be
alerted concerning "this latest gim-
mick," the NAA warning concluded.

Need extra revenue for your newspaper?
Try Kentucky Press Service's 8
Statewide Classified Program g

Call KPS
Marketing
Research
Coordinator
Reba Lewis at
1-800-264-5721
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Whé’Ginch speak

The NNA Government Affairs Conference in Washington, D.C., included a presentation from Speaker of the
House Newt Gingrich. At the front of the room (at right in the photo) is KPA Vice-President Guy Hatfield.
Hatfield and his wife Teresa attended the conference along with KPA President John Del Santo and wife
Betsy, and KPA past presidents Max Heath and Dorothy Abernathy.

Poll: More dailies will endorse in 96 race
than in 1992 bid for the White House

Newspapers continue to play a powerful role in the
American election process, according to a new
Presstime magazine fax survey that examines the way
newspapers endorse presidential candidates.

Results from questionnaires returned by either the
publisher or a top editor at 400 newspapers across
America show a number of trends, including that
newspapers may not be as liberal as portrayed. For
example, newspapers almost split evenly on endorsing
Bill Clinton and President George Bush in 1992. Of
the 288 newspapers that did endorse, 53% endorsed
Clinton and 47% endorsed President Bush. Two
papers reported endorsing Ross Perot.

The Presstime survey also indicated that more
newspapers may make endorsements this year. Of
379 respond who disclosed their intentions, 78%
said their newspapers will endorse a presidential can-
didate in the upcoming November election, up from
73% of respondents that did so in 1992. Other results
of the survey are as follows:

¢ Of 259 respondents that indicated when their presi-
dential endorsements will appear, 56% said they will
publish them within a week of Election Day, 41% within
a month of Election Day and 3% on Election Day.

¢ Some 301 responding editors and publishers
answered a question regarding their personal political
affiliation. Of 198 publishers, 38% considered them-
selves independents, 37% said they were Republicans
and 17% called themselves Democrats. Of 103 editors,
32% said they considered themselves independents,
27% Democrats and 26% Republicans.

* Eight percent of the publishers and 15% of the edi-
tors indicated they are not registered voters. According
to the U.S. Census Bureau, the national average of
Americans not registered to vote was 38% in 1994.

Overall, responses were received from 271 publish-
ers, or 27% of the publisher sample, and 155 editors,
or 19% of the editor sample. Responses were purged of
duplication, and the net responses represented 400
individual newspapers.

The KPA News Bureau is here for you.
Take advantage of having a reporter
for assignments in the Capital city.

Call News Bureau Director Lisa Carnahan

1-800-264-5721

NNA launches
home page
on the Internet

The National Newspaper
Association has established a
World Wide Web site to provide
information about the asscciation
and the community newspaper
industry via the Internet.

Member newspapers and indi-
viduals interested in the industry
can access the site at
"http://www.oweb.com/nna". The
site is maintained by Ogden
Newspapers, a newspaper group
headquartered at Wheeling, W.Va.

"Community newspapers are a
growing, vibrant industry,” said
Daniel M. Phillips, assistant pub-
lisher of the daily Oxford (MS)
Eagle and co-chairman of NNA's
Telecommunications Committee.
"Our Web site gives us an exciting
new vehicle to provide information
about our industry.”

William O. Jacobs, publisher of
the Brookhaven (MS) Daily
Leader and co-chairman of NNA's
Telecommunications Committee,
said the NNA Web site currently
features:

¢ General information about
NNA, its members and the com-
munity newspaper industry;

¢ Information about NNA's
events and programs, such as its
annual convention and trade show
and its professional development
seminars; and,

* Resources for editors and
reporters, such as links to federal
government sites on the Web, and
electronic thesaurus, a book of
famous quotations, a guide to
grammar, and other useful fea-
tures.

The association will continue to
add material to the site, Jacobs
said, developing it into a compre-
hensive source of helpful informa-
tion for both NNA members and
others.
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Ad-libs©
By John Foust
Raleigh, N.C.

On a visit to Charleston, I
toured the Old Exchange, which is
one of the oldest buildings in
South Carolina. It was completed
in 1771 and served as the social
and economic hub of the 18th cen-
tury port city. In fact, it was from
the Exchange steps where South
Carolinians declared their colonial
independence in 1776.

To put it mildly, the place is drip-
ping with history. Charlestonians
deserve a lot of credit for a great
restoration job.

The most interesting section of
the building is called the Provost
Dungeon. During the Revolutionary
War, the British converted it into a
prison. Among its political prison-
ers were three signers of the
Declaration of Independence. A
hundred years later, during the
War Between the States, both
Confederate and Union forces
used it as a post office.

The dungeon is constructed
entirely of brick. And the masonry
is impressive, when you consider
that these bricks were set in place
over 200 years ago. Columns cre-
ate an elaborate ceiling of vaulted
arches.

At one point on the tour, the
guide stood beneath the center of
an arch and reached up to touch a
brick. "The most important brick
in the one in the middle,” he said.
"This is the centerpoint of the
arches supporting the four
columns in this section. If you
took this brick out, the arches
would collapse."”

Somebody in the group laughed,
"Don't worry. We won't mess with
that brick.”

Later, I learned that the brick
or the stone at the top of an arch
is called the "key," because it does,
indeed, support the weight of the
entire arch. This keystone exam-
ple — or key brick, in this case —
really stuck in my mind. Here is
one indispensable element which

Don't get caught
one brick short

holds everything else together.

Just as each arch in the
Exchange has its own key, I
believe it is possible to identify
keystones in different areas of
your life. When you consider this
profession of ours — the business
of selling and creating advertising
— what would you say is the key-
stone? What holds all the pieces of
an ad together? Is it a benefit
headline? A compelling illustra-
tion? Great copy?

No, I don't think so. These are
important, of course. But I think
the keystone of advertising is
something much more universal.

Honesty.

Surveys show that many
Americans don't trust advertising.
And yet some advertisers still
don't get the message. They
believe that honesty is limited to
obeying consumer protection laws.
In their minds, there's nothing
wrong with using a few superla-
tives in their ad copy. After all,
everybody else does it.

Perception rules the market-
place. Honest advertisers may be
perceived as deceptive, if they are
careless in their use of language.
Consumers are suspicious of exag-
gerations like ... "incredible” ...
"fantastic” ... and "best ever."
Without qualification or evidence,
this kind of ad-speak doesn't con-
vince anybody to buy anything.

If your advertisers are hooked
on ad-speak, help them think of
new ways to describe their prod-
ucts. Keep that keystone in place.

©Copyright 1993 by John
Foust. All rights reserved.

John Foust conducts advertis-
ing training for newspapers. His
ad workshop video "Basics of
Layout and Copy” is being used by
newspapers from coast-to-coast.
For information, call or write:
John Foust, P.O. Box 10861,
Raleigh, N.C. 27605, Ph. (919)
834-2056.

Hearings

Continued from page 1

The hearings are part of a possible
special session on Workers'
Compensation that may be called
by Gov. Paul Patton.

The governor appeared before
the council on April 18 and other
hearings are scheduled this month
for additional industries. At the
April 30 hearing, 22 businesses
and industries testified, most citing
high workers' coinp costs.

The KPA representatives
brought two issues before the coun-
cil, including the rate structure.
Dix, whose family owns newspa-
pers in eight states, compared the
costs of the State Journal with
family newspapers in Ohio.

Throughout the six-hours of
testimony, the various groups com-
pared Kentucky's costs to most sur-
rounding states, noting that
Kentucky's workers' compensation
rates were up to three times the
rates in surrounding states.

Greene spoke on behalf of the
industry as a whole and concen-
trated on a portion of KRS 342 that
treats newspaper carriers as
employees while other aspects of
state and federal laws treat carri-
ers as independent contractors.
She asked that the council consider
repealing this subsection of the
statute.

She and Dix explained to the
council that newspaper companies
have little or no control over the
carriers, including when newspa-
pers are delivered, what route
must be followed to deliver news-
papers and where newspapers
must be placed for the customer.

"Most all carriers have a full-

KPA General Counsel
Kim Greene testified and
told the advisory council
existing language in
worker's compensation
insurance laws that refer
to newspaper carriers as
"employees'’ should be
repealed and brought
into line with other state
as well as federal laws
that treat carriers as
independent contractors.

time job and are carriers only for
the extra income,” Greene noted.
When asked about the control
his newspaper has over where car-
riers place a subscriber's issue, Dix
noted his neighbor gets the State
Journal placed on the porch "but
the carrier throws mine in the
yard. And I can't go to that carri-
er's boss at the newspaper and ask
that the newspaper be placed on
my porch or inside a screen door."

Dix did explain that a newspa-
per could suggest the methods used
by carriers in delivering the sub-
scriber copies, "but that's all we
can do, suggest."

Governor Patton said at the end
of the 1996 Kentucky General
Assembly that he may call a spe-
cial session on Workers' Comp
later this year. But he added that
Kentucky businesses and indus-
tries must first show that rates are
indeed higher in Kentucky before
considering calling the legislature
back to Frankfort.

SNA President steps down upon
leaving industry; long-time board
member assumes presidency

A long-time member of Suburban Newspapers of America's (SNA)
board of directors whose company is also a charter member of the organi-
zation, Larry Randa, vice-president of operations for LIFE Newspapers,
Oak Brook, Illinois, has assumed the presidency of the association.

Randa takes over for departing president Wayne Toske, president and
publisher of Community Newspapers, Inc. (CNI), Oak Creek, Wisconsin.
Upon resigning from his positions at CNI, Toske also announced that he
would be stepping down from his SNA leadership role.

Write today for free brochure.

Video workshop can help
your staff create better ads

A last...a program that is tailor-made for newspapers!
Basics of Layout and Copy is getting rave reviews from
publishers and ad managers coast-to-coast.

It's a workshop, not a lecture. Your staff will be involved
from the start—working on layouts, getting ad ideas and
writing more effective headlines.

Find out how to train your staff the quick and easy way.

John Foust Advertising Seminars
PO Box 10861, Raleigh, NC 27605, & (919) 834-2056

©Copyright 1987 by John Foust. All rights reserved
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CAR

Continued from page 1

The participants included
reporters and editors from both
print and television media. The
instructor was NICAR's training
director Neil Reisner who started
off by telling participants that he
wanted to immediately dispel a
major "myth" about computer-
assisted reporting.

"It is not easier and quicker ...
It's harder and slower. But, it's bet-
ter — much better,"” said Reisner.

The seminar focused on three key
areas: 1) Spreadsheets, which
Reisner described as "good for
crunching numbers," such as budget
analysis; 2) Database manager or
"the collection of information in a
well organized manner,” such as a
telephone book or Rolodex; and 3)
Access to online information for
background research, searching for
story ideas, following up on a partic-
ular story or "finding a tidbit to
enhance a story.” This area included
explanation of the tools of the
Internet from news groups to E-mail.

Reisner's first recommendation
to the group was to go back to work
immediately after the conclusion of
the seminar and begin using com-
puter-assisted reporting.

"Do it. Just do it. Go back and
find something and do it," he said.

Reisner, a former investigative
reporter who prides himself on not
being a computer "nerd or techie,”
stressed to participants that com-
puter-assisted reporting isn't just
for the big dailies with huge budgets
and staffs. He provided a list of pos-
sible story ideas that are relatively
inexpensive to produce and could be
altered to fit any size publication.

Budget analysis is one form of
computer-assisted reporting every
newspaper can use.

Reisner explained that with very
little preparation time, reporters
can go to meetings of city councils
and school boards and upon being
presented with copies of the budget
for the coming year, do in-depth
analysis of the figures in compari-
son to the previous year's budget.
This avoids having to rely on the

Brian Wilkerson, Bowling Green Daily News, (left), and Sam Gilkey, Madisonville Messenger, check out a
telephone number database called Switchboard at a computer-assisted reporting seminar. The seminar was
held on the UK campus and was sponsored by KPA, AP and the National Institute for Computer-Assisted

Reporting.

“I always knew there were things out there that could be done ... the
kinds of things that I've spent hours and hours on like compiling
figures with a calculator to try and put together a chart or graph

for a story I was working on. It was an eye-opener to see the
computer do this kind of thing for you.”

Madelynn Coldiron
reporter, Ashland Daily Independent

agency's public information officer
who naturally puts whatever "spin"
on the financial picture desired by
the mayor, superintendent or chief
officer. It also enables reporters to
ask better questions sooner.

Ed Staats, AP's bureau chief in
Louisville, said the seminar was
received favorably by the partici-
pants.

"We had some who, by the ques-
tionnaires filled out at the end of
the training, felt it was too funda-
mental and some who thought it
was too sophisticated which is

what you would expect with that
diverse of a crowd,” he said. "Neil
is experienced as at what level to
focus the instruction with this type
of group.”

Madelynn Coldiron, who staffs
the Ashland Daily Independent’s
Morehead bureau, called the semi-
nar "tremendous."”

"I always knew there were
things out there that could be done

the kinds of things that I've
spent hours and hours on like com-
piling figures with a calculator to
try and put together a chart or

graph for a story I was working on.
It was an eye-opener to see the
computer do this kind of thing for
you," said Coldiron.

Staats said several participants
had echoed Coldiron's enthusiasm,
telling him they were "motivated"
after the seminar to go back to
their newspapers and put what
they had learned about computer-
assisted reporting to work.

"We felt the seminar was right
on target and what we expected
from NICAR's excellent reputation
in this field. We were also pleas-
antly surprised by the turnout, but
that is also expected from the other
AP/NICAR seminars held across
the country. This has been the best
attended AP news clinic that we've
had in the last five years.”

Staats said journalists across the
country were discovering computer-
assisted reporting resulted in better
news stories, stories that are more
fact-filled and "information dense."

Computer-assisted reporting assignment
leads to Pulitzer for former C-J staff member

Former Courier-Journal reporter
Ernie Slone called his first story for
the Orange County Register, an
assignment he'll never forget.

Slone, a former manager of news
technology for The Courier-
Journal, joined the Register staff
last June as a computer projects
reporter. It was the first time in his
news career that he had been a
reporter and he was promptly
assigned to cover a story that won
a Pulitzer Prize in mid April.

Slone was one of a team of
reporters assigned to uncover how

doctors at a California fertility clinic
were stealing eggs from women, fer-
tilizing them and then implanting
the embryos into other unwitting
patients, resulting in live births.

The scandal closed the clinic at
the University of California at
Irvine, led to a federal investigation
and spurred new American Medical
Association guidelines for fertility
clinics. Two doctors implicated in
the stories fled the country.

Slone said in an interview with
The Courier-Journal that his chief
role in the reporting was to mount

a computer-assisted research effort
to build, from fragmentary medical
records, a database of people who
might have been victimized by the
clinic. As many as 300 women may
have been involved.

Slone was with the Louisville
newspaper from 1968 until June
1994 when he left to work for the
Indianapolis News. From there he
went to the Register where he said
he arrived "at just the right time
with the right set of minor skills to
contribute.”

An innovative XTension
designed to save time
and increase productivity
when creating ads in
QuarkXPress !

cail 1-800-223-1600

for info and FREE demo disk
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May grads

The following students are
1996 spring journalism and adver-
tising graduates of the University
of Kentucky School of Journalism
and Telecommunications. School
officials have included the stu-
dents' home address and tele-
phone numbers.

(JGED is used to designate
Journalism / General Editorial
majors and and JOAD designates
Journalism [ Advertising majors.)
Nicholas A. Amato
(JGED)

8 Lake View Drive
Manorville, NY 11949

|

|

(516) 9284524

Vincent J. Barker
(JGED)

2414 Valletta Road
Louisville, KY 40205
(502) 454-5913

Robin M. Barnett (JGED)
210 Woodland #4
Lexington, KY 40508
(606) 226-9122

Jennifer R. Bellamy
(JGED)

P.O. Box 896

Stanton, KY 40380-0896
(606) 6634339

Cheryl A. Belanger
(JGED)

299 Todds Road #114
Lexington, KY 40509
(606) 266-8347

Bethany A. Brewer
(JGED)

2003 Oak Meadow Dr.
Elizabethtown, KY 42701
(502) 765-2556

Ann T. Buckley (JOAD)
2185 Pinkard Pike
Versailles, KY 40383
(606) 873-6967

Laura C. Davidson
(JOAD)

130 Circle Drive
Berea, KY 40403
(606) 986-8560

Jennifer L. Wieher
(JGED)

11 Nightingale Rd
Blairstown, NJ 07825
(908) 459-5980

Lisa R. Wright (JGED)
1517 Moonstone Way #4
Louisville, KY 40222
(502) 339-1182

Christopher J. Wujcik
(JOAD)

3165 Ibis Place
Beavercreek, OH 45431
(513) 429-2265

John R. Yahnig (JGED)
5050 Striped Bridge Rd.
Hopkinsville, KY 42240
(502) 886-5021

A job book containing resumes
and other pertinent information
about UK 1996 spring and summer
graduates are available to member

newspapers upon request to KPA.

May, 1996

Two Kentucky papers win awards
in E&P international competition

Two Kentucky newspapers
received awards in the 61st annual
International Newspaper
Marketing Association/Editor &
Publisher Awards Competition.

Each category was divided into
four circulation groups, under
50,000; 50,000 to 100,000; 100,000
to 200,000; and over 200,000. The
entries competed for first-place
recognition and a certificate of
merit in each circulation group.

The Bowling Green Daily News
received a Certificate of Merit in

the Radio Promotion category,
under 50,000 circulation division.
The Lexington Herald-Leader gar-
nered a Certificate of Merit in the
Public Relations Programs and
Events category in the 100,000 to
200,000 division.

Daily News General Manager
Mark Van Patton said his newspa-
per's award was for a humorous
radio spot that promoted a circula-
tion promotion.

The spot was a takeoff of a circu-
lation manager's meeting with his

staff as they discussed their latest
promotion which featured free
monthly subscriptions to the news-
paper.

Van Patton, who wrote the
award-winning radio spot, said the
newspaper regularly does radio
advertising, noting the newspaper
owns two radio stations.

"The idea came after I heard a
laugh track about how laughter can
be contagious. As soon as I heard it,

See AWARDS, page 9

National Newspaper Association

Professional Development Seminar for '96

Register
NOW!

Better Newspaper Design

It’s all about a better newspaper.

It’s about reader appeal, clarity and organization.

It’s about more legible (and space saving) text type
than the font that came with your laser printer.

It’s about exciting uses of color, even if it's only a

second color.

And it’s about production efficiency, as well as a

quality medium for ads.

Open Critiques of Participating Papers
Friday 10 a.m. - 12 p.m. and 1 - 4:30 p.m.

Constructive critiques of eight participating papers
—aimed at identifying a wide range of design prob-
lems common to community papers and demonstrat-
ing practical solutions. Papers must be submitted 4
weeks in advance. Others may bring examples to be

discussed on-site.

Upgrading Your Community Newspaper
Saturday 9 a.m. -12 p.m. and 1 - 3:30 p.m.

= How two successful weeklies
were dramatically upgraded and
how any community paper could
accomplish similar design im-
provements. m The readin’, 'ritin’
and 'rithmetic of the journalist’s
most important tool, Typography.
» The craft of writing and design-
ing headlines m and a guide to
making color work.

Presenter: Phillip Ritzenberg, veteran
newspaper designer, editor and
publisher, a founder and former
president of Society of Newspa-
per Design with over 40 years in
journalism on both daily

and weekly papers.

NN

Fax :Ills registration form
to 703-907-7901

e e»v(/é/&’, Tennessee

May 31 and June 1, 1996

Co-sponsored by:
Tennessee Press Association
Arkansas Press Association

University of Memphis Journalism Department

Community,” Lot People Decide’

. %s, ‘Ap'peaeru‘ﬁng’

Address

State ______Zip
Fax

| City
| Phone (. )

)

| one Day ion: NNA $95;

NNA ber $125

| Two Day Registration: NNA

| Total amount: $

D Visa

Credit Card #

$150; NNA b

$250

D Mastercard (check one)
Exp

| Signature

| Fogelman Executive Center

| DeLoach Street & Central Street

| Memphis, Tennessee 38152 (301) 678-5410
[ NNA room rate is $65.00 single/double

|

Call for other dates and seminars. 1-800-829-4NNA

National Newspaper Association = 1525 Wilson Boulevard, Suite 550 « Arlington, VA 22209-2434
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The United States Olympic
Committee, in cooperation with the
Newspaper Association of America
Foundation, has announced the
availability of Olympic education
materials for publication by news-
papers.

Materials consist of instruction-
al feature series for in-paper pub-
lishing and a student supplement
for use by NIE programs in schools.
The Olympic Education Package
consists of:

* A series of 10 quarter-page
features, entitled "Reach for the
Rings," relating to the Olympic
Movement and Olympic Games for
student in-school and family use,
developed by Dr. Betty L. Sullivan
and Associates in conjunction with
the OSOC Education Committee.

* A 12-page student supple-
ment, entitled "Olympism: Spirit of
Excellence," based on Olympism
and Olympic Games history with
exercises for in school student
activities developed by the Deseret
News, Carolyn Dickson, NIE
Manager, from materials developed
by a consortium of Utah teachers
under license from the United
States Olympic Committee.

The materials are provided for a
per item fee and will be subject to
provisions as specified by the U.S.
Olympic Committee.

The United States Olympic
Committee contact for the materi-
als is Dr. Betty L. Sullivan, and
according to Sullivan, the materials
should be useful to newspapers

even if they don't have an NIE pro-
gram. She's provided some tips on
how the materials could be used:
*Schedule the 10-paper feature
series, "Reach for the Rings," for in-
paper publication (once a week or
more frequently as desired) at any
time prior to or during the 1996
Summer Olympic Games; or consid-
er duplicating the in-paper series
and distributing as a handout for
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Olympic education materials available to newspapers

NAA, U.S. Olympic Committee join
to make package affordable for many

young people.

*Use vacation donation funds to
cover the costs of NIE copies deliv-
ered by having regular subscribers
donate their copies while away on
vacation to the schools.

¢ Print and distribute the 12-page
student supplement, "Olympism
Spirit of Excellence,” for use by
young readers and learners of all
ages as a service of your newspaper.

* Work with local affiliates of
officials USOC sponsors to gain
support for your publication and
distribution of the in-paper feature
series and the student supplement.

¢ Use one or both resources as
the basis for your newspaper's sum-
mer reading program.

Sullivan also suggested newspa-
per's publicize the upcoming print-
ing of the series and the availabili-
ty of the resources. Local libraries,
school officials and summer pro-
gram directors should also be con-
tacted in order to find out how
many copies of newspaper and sup-
plements they will need.

To request the materials, and
USOC specifics relating to their use,
complete the Olympic Education
Package Request Form below.

Olympic Education Package Request Form

Yes. we would like to recelve Olympic education camera ready materials as indicated below and further
understand that guldelines for the use of these materials will be sent to us for signature and payment prior to

shipping the materials.
The Student Supplement
The Feature Seris

On SyQuest Disk

Newspaper Name

____65line 85line

___65line 85 line

Both the Student Supplement AND Feature Series ____ 65 line

$150

$75
____85line . $200
addifional ______ $100 per disk

Contact Name

Contact Telephone ( )

Contact FAX ( )

Address
City State Zip
Newspaper Circulation: United States Olympic Committee

You may fax this form to:
Betty Sullivan, (415) 641-0884

One Olympic Plaza
Colorado Springs. Colorado 80909
Telephone (719) 632-5551

Awards

Continued from page 8
I got a smile on my face," he said.
Van Patton said the 1996 award
was the second such honor he's
contributed to, noting a circulation
program he designed for another
newspaper received a first place
award in a previous competition.

"I think this is just fantastic
because I know how tough the com-
petition is," he said.

The Lexington newspaper was
honored for its role in Southern
Lights, the holiday light show at
the Kentucky Horse Park.

Southern Lights, a two-year-old
event, is made possible through a
limited liability corporation owned
by the Kentucky Horse Park
Foundation and the Lexington
Herald-Leader. All proceeds from the
event are shared by the foundation,
which channels the money back into
the horse park, and the contributions
program of the newspaper.

"It's just a win, win, win situa-
tion for the community," said
Linda Morgan, event marketing

coordinator for the Lexington
Herald-Leader and one of the orga-
nizer's of the annual event.
"There's nothing like it in this part
of the state or even Louisville or
Cincinnati. It brings more people
into our area at one of the deadest
times of year."

Morgan said organizers work
hard, from the time the lights are
turned off after New Year's Eve
until they are lit again on
Thanksgiving, to make the show
"new and fresh each year."

"We want to make this a tradi-
tion for families ... that every year
at the holidays, they come to see
Southern Lights," she said.

Morgan noted in addition to the
spectacular light displays, some
costing in excess of $60,000, enter-
tainment inside the park is provid-
ed each night by local groups. A
crafts fair is held during the weeks
of the light show and the horse
park museum is also open to guests
for the one price of admission to
the light show.

In 1995, over 120,000 people
visited the park to view Southern
Lights.

Exposition to feature latest industry
technology, equipment, techniques

The world's largest annual
newspaper technology exposition —
NEXPO©96 — will feature the lat-
est in technology, operational
methods and equipment when the
68th exposition and conference con-
venes in Las Vegas, June 15-19.

NEXPO©96's theme "Learning,
Leveraging, Leading — NEXPO©96
Means Business," points to the
Newspaper  Association of
America's (NAA) commitment to
providing the industry with leader-
ship and a competitive edge in a
rapidly changing market.

On June 14-15, immediately pre-
ceding NEXPO©96, NAA will spon-
sor CONNECTIONS®©96, the news-
paper industry's longest-running
new media conference.

Exhibits at CONNECTIONS©96
will be open to NEXPO©96 atten-
dees on Saturday, June 15.

NEXPO©96 offers a full-range of
newspaper products on display —
from pre-press, to press, to packag-
ing and distribution — including

software, photographic equipment,
information systems, wire services,
printing presses, mailroom systems,
and used equipment of all types.

Both NEXPO©96 and CON-
NECTIONS©96 will be held at the
Las Vegas Convention Center.

For NEXPO©96 registration
information, call (703) 648-1223.
For CONNECTIONS©96 registra-
tion information, call (703) 648-
1239. Registration and conference
information is also available for
both conferences on NAA's fax on
demand service at (301) 216-1824
and on NAA's World Wide Web site
at http//www.infi.net/naa

SOUTHERN NEWSPAPERS,
INC.

Thinking about selling your
newspaper? Contact Dick Smith,
President, 108 Jane Cove,
Clarksdale, MS 38614
(601) 627-7906
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VIEWPOINT

No time like the present to attack FOI issue

By JIM HIGHLAND

Most people who serve in government posi-
tions don't understand what the constitution is
all about, or if they ever did have some knowl-
edge of it, they have forgotten what it says.

Every newly elected government official
assumes his or her position with the best of
intentions, but within a matter of months, they
see a need to close a public meeting or withhold
information from the public.

Sometimes reporters are the only people,
other than government officials, who attend
public meetings. And it is lonely standing in
front of elected officials and their attorney argu-
ing that it is illegal for them to close a meeting
or withhold a committee report.

The usual argument on the part of public
officials is that we need to have the opportunity
to express our opinions privately so that we can
talk candidly about the issue without anyone
getting upset. Another classic argument is that
the document you want is preliminary in
nature, and if the information is released too
soon, it will have an impact on our plans.

In both cases those making the arguments
are saying people will find out, and they might
show up for the next meeting of the governing
body and protest what is about to take place.
Government, always practicing the path of least
resistance, might even be forced to change its
plan of action.

It was not that many years ago Warren
County decided to sell the old county poor farm

The time has come for reporters and editors
to become more insistent about obtaining
these records, appealing rejections of open
records requests to the attorney general and
even forcing court action where
appropriate.
Jim Highland
professor, Westem Kentucky University

at public auction. Bowling Green city govern-
ment needed land for a new city landfill, and the
government's elected officials quietly sent some
of the municipal employees to check the proper-
ty and it suitability for a landfill.

These same government officials even cov-
ered the City of Bowling Green logos on the
sides of its trucks to conceal the identity of their
ownership.

On the day of the auction, the bidding was
hot and heavy, and the purchaser of the proper-
ty later turned out to be someone who was bid-
ding on behalf of the city. Of course, this proper-
ty and proposed landfill site was outside the city
limits so no one really cared. .

At least that's what Bowling Green officials
thought until about 200 residents of Woodburn,
a small community located near the site,
showed up at the city commission meeting along
with their attorney and then state Rep. Buddy
Adams, both of whom accused city government

of violating state law.

Adams went so far as to say that the state's
open meetings and open records laws were
designed to prevent just this sort of action on
the part of government officials.

The city backed out of its purchase agree-
ment. The crisis passed, and since that time,
Bowling Green municipal government, under its
current city manager, has become much more
professional in its methods of operation.

But about the time we in the media think we
have the situation in hand, some government
agency, school or university and their attorneys
come up with some new idea to keep the public
in the dark.

The latest trend in that regard is the forma-
tion of a private foundation by a public agency,
such as a university, in order not to have to
account for how public funds are spent.

Universities argue that foundation funds are
obtained from private donors — the public —
and therefore they don't have to provide any
more than a general summary of expenditures.
That's another way of telling the media and the
public they have no intention of telling the
media and therefore the public how the money
is being spent.

The time has come for reporters and editors
to become more insistent about obtaining these
records, appealing rejections of open records
requests to the attorney general and even forc-
ing court action where appropriate.

See ISSUE, page 15

NEW YORK, April 26, 1996 --

Publishers, editors:
want local news coverage

very high appeal are:

Readers

Profit from obituaries
a ‘hard,

cold dollar’

Americans want their newspaper
to deliver local news more than
any other coverage, according to a
new Presstime magazine survey
of national publishers and editors
that ranks 15 types of content.

Of the 318 publishers and edi-
tors who participated in the
Presstime fax survey, all rated
local news as having "high or very
high" appeal to their readers, fol-
lowed by obituaries (93%), classi-
fied advertising (85%), display
advertising (82%) and sports
(78%). Least appealing to read-
ers, according to the survey is
fashion/style content, which came
in at 7 percent.

Below the top five, other con-
tent categories that have high or

"Newspapers have traditionally
been the place Americans come
for local news,"” said John F.
Sturm, NAA president and CEO.
"Our industry has built successful
franchises in local news because
we've put more resources in cover-
ing the school board and county
council than other media. This
survey illustrates newspapers’
commitment to giving readers the
kind of coverage that has value
for them."

Presstime is published month-
ly by the Newspaper Association
of America and covers trends
within the newspaper industry.
The 318 respondents, included
175 publishers and 132 editors at
newspapers of all sizes.

6th Entertainment 1%
7th National News 60%
8th Pre-Print Inserts 58%
9th Opinion/Editorial 57%
10th Comics 55%
11th Business 53%
12th Personal Finance 45%
13th World News 30%
14th Arts 29%
15th Fashion/Style 7%

By STEVE LOWERY (i
I read with inter- |
est "Newspapers
finding profits in
selling 'sacred’ obit-
uary space,” which
was published in the
March 1996 issue of The Kentucky

Press.

The story, which was reprinted
from the March issue of Ideas
Magazine, presented the case for
charging the public for publishing
obituaries.

I recently went through the
process of having an obituary pub-
lished in five different publications.
Four of the publications — includ-
ing two major dailies — did not
charge me a dime for the space.
One community daily charged me
$160 to publish the obituary.

I've been in the newspaper busi-
ness for 20 years, 17 of those years
in management. There was a time
I considered charging customers
for the publication of obituaries.
I'll never consider it again.

Obituaries are news, both in
small and large communities.
Surveys indicate that they're high

priority for our readers. And if we
are to believe the research that's
been churned out over the past five
years, readership of most newspa-
pers is aging. An aging population
definitely has more interest in
obituaries than younger readers.

It also seem mercenary to me to
make a profit on obituaries at a
time when families — many of them
our readers — are dealing with the
loss of a loved one and the financial
matters that come with that loss.

It seems outright mean to me to
publish for "free" information and
possibly a photo of a fatal wreck,
but then charge the family o pub
lish information about the burial
and ceremony.

No doubt newspapers can make
a substantial amount of money by
charging for the publication of
obituaries. But that's a hard and
cold dollar. There are many other
progressive ways to make money
without alienating our readers and
heaping more hardship on people
who are already grieving.

(Lowery is publisher of the
Kentucky Standard in Bardstown
and a past KPA president.)
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LEGAL NEWS & VIEWS

Photographs of people: When do you need a release?

By KIM GREENE
KPA General Counsel
Wyatt, Tarrant & Combs
We receive numerous
hotline calls about pub-
lishing photographs of
people. When can you use
a photograph with no con- -
cern for legal liability and '

when should you obtain

written authorization
from the subject?

Generally speaking, it is fine to use some-
one’s photograph in connection with a news
story when the story concerns that person’s role
in a public event. An obvious example would be
using a photograph of a tobacco company execu-
tive in conjunction with coverage of his press
conference to announce new initiatives to inhibit
teen-age smoking. His photograph could also be
used with a story recounting allegations about
the tobacco industry by former employees and
the executive’s response.

In these times, an executive of a major tobac-
co company arguably is a public figure. What
about using the photograph of Jane Q. Citizen?
Certainly, Citizen’s photograph generally can be
used in reporting any news event in which
Citizen participated. This is true whether or
not Citizen purposely injected herself into the
public controversy. It can be true even in situa-
tions which might cause embarrassment to
Citizen.

The story of Hilda Bridges, a Florida woman
is a case in point. She certainly did not purpose-
ly inject herself into a public controversy, but
she found herself in one. She was so displeased
to find her photograph in the newspaper’s report
of this event that she sued the newspaper for
invasion of privacy and other claims. Because of
the circumstances, however, the courts found
against her and held that the newspaper’s use of
her photograph did not violate her rights.

What was the offending photograph? Bridges
had been held at gunpoint by her estranged hus-

band. During her captivity she had been
stripped of her clothing to keep her from escap-
ing. She nevertheless, did escape. Photographs
taken of her dash to safety showed a nude
woman partially covered by a towel.

Most all of us can sympathize with Bridges
but, according to the court, she could not main-
tain an action for invasion of privacy because
the event was clearly newsworthy and the pho-
tograph was taken as Bridges ran through the
public streets.

The Kentucky courts reached the same con-
clusion when The Courier-Journal published a
photograph of the body of a Standard Gravure
employee who was killed in the shooting ram-
page of a former co-worker. The deceased
employee’s family sued for invasion of privacy
but the court held that this photograph of this
tragic but newsworthy event was not actionable.
Another important factor in that case was that
Kentucky law does not allow the heirs of a
deceased person to sue for defamation or inva-
sion of privacy on behalf of the deceased.

The use of file photos to accompany a news
story can bring dramatically different results.
For example, to illustrate a story about the
increase in open and obvious solicitation by
prostitutes on the streets of certain Philadelphia
neighborhoods, a television station used file
footage of people walking down the street.
Unfortunately, the camera had followed one
particular young woman for several seconds.
Although she had nothing to do with the prosti-
tution story, the juxtaposition of her photo-
graph with that information implied that she
did. The court agreed that the television’s sta-
tion use of file footage in this instance was both
unwise and unprotected by the First
Amendment.

Similar problems can arise when using pho-
tographs of people in the “soft news” context.
Take care in the selection of photographs to be
used with a story about, for example, alleged
abuse in psychiatric or substance abuse treat-
ment facilities. If the reporter has gained access

to parts of the facility not generally accessible to
the public (that is, he has been allowed beyond
the reception area or waiting room and into
patients’ rooms), it can be very important to
obtain the authorization of your subject prior to
publication of his or her photograph. Among the
possible legal claims to arise from such publica-
tion might be an invasion of privacy claim by a
resident, if that person had kept confidential the
fact that he or she was institutionalized for psy-
chiatric or substance abuse problems. The gen-
eral permission of the facility operator may not
be enough to insulate you from this liability.

The result might be different if you took a
photograph of residents or staff of the institu-
tion as they walked the grounds of the property,
and if you were able to take the photograph
while standing on a public sidewalk. It makes a
aifference if any passerby can see tne peopic you
are photographing. You might expect a differ-
ent result if, although you are standing on a
public sidewalk, your subject is indoors and
obtaining her photograph requires a long lens
since the unaided eye would be unable to see
her. All of these inquiries are fact intensive. To
make the most prudent decisions about publica-
tion in these cases required examination of the
specific circumstances in each situation. Feel
free to call the hotline for help with your deci-
sion.

The situation is complicated somewhat in the
case of juveniles. Imagine for the moment that,
you are doing a feature piece on a very success-
ful teacher at a private school for learning dis-
abled children. Using photographs of any of the
children--if the children could be identified by
readers of your newspaper--could give rise to
invasion of privacy actions unless you obtain
written authorization. Your potential exposure
is exacerbated in the case of a minor. The
statute of limitations for invasion of privacy in
Kentucky is one year, so the juvenile’s parent or
legal guardian could bring an invasion of priva-

See PHOTOGRAPHS, page 12

Paper settles
libel lawsuit

(AP) — The Manchester
Enterprise settled a three-year-
old libel lawsuit April 23 and will
publish an apology to the woman
it wrote about.

Charlotte White was on the
stand for 3 1/2 hours April 22 as
the lawsuit against the Clay
County newspaper went to trial in
U.S. District Court in Lexington.
Her attorney, Mike Dean, said the
newspaper agreed to settle for an
undisclosed amount.

The Hialeah, Fla., woman
claimed she was defamed in an
April 1993 article and editorial
that alleged she was in trouble for
defrauding American Indians.
White worked for Native America
Inc., a company that promoted
Indian gatherings around the

See LAWSUIT, page 12

Federal

Continued from page 3

be "comparable” to whatever is
charged a national or general rate
advertiser. Moreover, it is unlawful
to make discount privileges avail-
able to political candidates. The
important part is to be consistent
with each candidate and political
committee.

In short, always charge each
candidate the same price for adver-
tising. Even if the rates charged to
not exceed "comparable" rates, the
differential could be considered an
illegal campaign contribution.

Section 441(b): Newspapers
organized as corporations must be
aware of an FEC regulation (11
CFR 114.10) which states that a
corporation may extend credit to a
candidate, political committee or
other person in connection with a
federal election provided that the
credit is extended in the ordinary

course of the corporation's business
and that the terms are substantial-
ly similar t- extensions of credit to
non-political d~btors "which are of
similar risk and size of obligation."

There are several important
areas that the Federal Election
Campaign Act does not affect:

¢ It leaves a publisher free to
refuse any advertisement.

¢ It does not require a newspa-
per to keep any special records on
the campaign advertisement is
does accept. Record-keeping
requirements imposed by the
Federal Election Commission are
aimed at the candidates and politi-
cal committees, not newspapers.

Job wanted

Publisher with nine-year proven
record of building revenue, profits and
improving editorial quality seeks posi-
tion in community-sized newspaper.
Leadership, marketing expertise and
high standards of excellence are my
trademark. Contact KPA for resume.

¢ It does not require any partic-
ular size of type face for a dis-
claimer in political advertisements.
The law states only that the adver-
tisement disclaimer be "clearly”
stated. It just must appear in a
manner which provides "actual
notice" to a reader.

Finally, publishers should
obtain copies of the Federal
Election Commisson's rules which
further clarify congressional intent
in amending the statute.

FOR SALE

Indiana, 3 weeklies,
$290,800 gross,
only $159,9080

John van der Linden, broker,
P.O. Box 275
Spirit Lake, IA 51360
(712) 336-2805
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NNA praises E-FOIA
progress 1n Senate

Officials with the National Newspaper Association congratulated the
Senate Judiciary Committee for approving the "Electronic Freedom of
Information Improvement Act,” S. 1090. The committee approved the leg-
islation on April 25 including Sen. Patrick Leahy's, D-VT, amendments
which are "designed to ensure that government agencies use computer
technology to expand citizens access to government records and maintain
government accountability,” according to an NNA statement.

"This is a good step for public records and public accountability and
comes at a critical moment in our country's technological development,”
said Lockwood Phillips, NNA Government Relations Chairman, who
noted the legislation is also timely in light of the 30th anniversary of the
Freedom of Information Act this year. "As computer technology brings
unparalleled knowledge and information to our citizens, our government
must strive at every level to make sure Americans have electronic access
in a timely fashion.”

Phillips praised the bill's three purposes: ensuring that an agency's
records are made public; making federal documents easier to obtain elec-
tronically; and speeding up government response time.

"I believe we will be seeing more electronic public records issues arise
in the near future due to projects such as Ameritech's CivicLink on-line
service that charges an access fee for public information after striking a
deal with the local government,” Phillips said. "Such planned 'public-pri-
vate' partnerships in which public information becomes a commodity
have negative ramifications for newspapers across the country. NNA will
be keeping a watchful eye on those who wish to profit from information
that is created and owned by the public. The public should not be hit
with additional charges for material it already owns. The first step is to
ensure that computerized records are available on a fair basis and S.
1090 represents great progress in that direction.”

information from at least three
sources ... although the informa-
tion did prove to be incorrect.”

The case resulted in a contro-

Lawsuit

Continued from page 11

Photographs

Continued from page 11

cy suit on the child’s behalf within a
year of your publication. Even if
that does not happen, however, the
juvenile himself will have a year
from the date he reaches 18 in
which to file his own lawsuit.
Obtaining a release prior to publi-
cation, even if both the youngster
and his parents are cooperating in
your feature piece, can save years
of anxiety. As you well know, people
have been known to change their
minds once they actually see the
news story and photograph in print.

Obtaining written authoriza-
tion to use a person’s photograph
in an advertisement can be
extremely important. Kentucky is
one of many states which recog-
nizes a claim for misappropriation,
which would make you legally
responsible fo: using someone’s

Hotline attorneys

These situations usually require
attention to the specific details of
the moment. If we can help you
at all in this regard, please give
us a call on the hotline.

Jon Fleischaker - 502/562-7310
Kim Greene - 502/562-7386

Bill Hollander - 502/562-7318
Deborah Patterson - 502/562-7364
Wyatt, Tarrant & Combs
Switchboard - 502/589-5235

When your employees create an
ad, they should obtain written
authorization before using any
well known person’s name or like-
ness in the advertisement. It is
also wise to get that authorization
from anyone whose picture in an
ad is recognizable, regardless of
his celebrity.

There are not a great number of
cases that recognize misappropria-

photograph in an adverti t to
suggest his or her endorsement or
the product advertised.

This claim primarily arises
when the ad uses the picture of a
well known person. The theory is
that his likeness has a value that
might help the sales of the adver-
tised product, so he is entitled to
compensation for that help. A
timely example would be using a
photo of Rick Pitino in an adver-
tisement for a clothing store that
specializes in denim clothing.

tion claims by ordinary people but
there are enough to be worrisome.
Likewise, when you accept adver-
tising copy from outside sources
you should require them to war-
rant that they have obtained writ-
ten authorization for using any
person’s likeness in their ad.

While it may not be suitable or
adequate in all circumstances,
below is a general authorization
which can be adapted for your use
of a photograph of either an adult
or a juvenile.

AUTHORIZATION FOR PUBLICATION OF PHOTOGRAPHS

country. She was preparing to
stage a gathering in Manchester
when the article appeared.

Dean claimed that the newspa-
per quoted a newsletter's allega-
tions without checking them and
invented sources. White was seek-
ing $475,000 in compensatory dam-
ages and $750,000 in punitive
damages.

Tim Wells, the newspaper's
attorney, said the settlement "was-
n't even close” to the amount
sought. But he denied White's alle-
gations.

"We did not invent any sources,"
he said. "And we did check on the
newsletter and we had the same

versial ruling that part of the
state's libel law was unconstitu-
tional because it protects only
newspapers and not magazines,
newsletters and other forms of
print media.

(The Kentucky General Assembly
recently passed Senate Bill 176
which amends the retraction
statute. It was signed into law by
the governor and will be effective as
of July 15 of this year.

The bill amends the law to include
magazines and periodicals. It also
gives the publications 10 business
days to respond to a retraction
demand, up from three days
allowed under existing law.)

Got legal questions
about a story or ad?
Call the KPA
FOI HOTLINE
(502) 589-5235

'TO: (Name and address of newspaper)

For valuable consideration, I hereby authorize the (Name of
Newspaper) (“Newspaper”), or anyone authorized by the Newspaper, to
publish photographs of me in connection with a news story or advertise-
ment. The photographs shall be the Newspaper’s property.

Tam_____over/ under 18 years of age.

Print name

Signature

Date

(Note: If the person signing is under age 18, obtain the consent and
signature of the person’s parent or guardian.)

I represent that I am the parent/guardian of the above named per-
son. I hereby consent to the foregoing his/ her behalf.

Print name

Signature

Date
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FOIA should be strengthened on anniversary

Journalism groups have band-
ed together to not only commemo-
rate the 30th anniversary of the
signing of the Freedom of
Information Act but to strengthen
it as well.

Nine organizations have joined
together to mark the anniversary
with a Salute to the FOI Act com-
memoration. But the groups aren't
stopping there. They have pledged
their intention to enact major
improvements in the FOIA, there-
by strengthening the accountabili-
ty of government to its citizens.

The 30 years since President
Lyndon Johnson signed the act in
June 1966 has been a continuous
struggle to prevent it from being
weakened.

The only significant strength-
ening came from Congress in 1974
when it passed the measures over
a veto from President Gerald
Ford.

The coalition is planning an
event to be held Sept. 12-13 at The
Freedom Forum in Arlington, Va.

The event will include a
keynote dinner with a major
speaker, followed by a town meet-
ing, which will include a Socratic
dialog among notable individuals
who support and oppose the FOIA.
Seminars on the FOIA and the
proposed action plan will complete
the event.

The coalition includes the
American Society of Newspaper
Editors, Associated Press
Managing Editors, Freedom
Forum, National FOI Coalition,
National Newspaper Association,
Newspaper Association of
America, Radio-Television News
Directors Association, Reporters
Committee for Freedom of the
Press, and the Society of
Professional Journalists.

The Federal FOI Act can be a
useful tool in newsgathering

By JANE KIRTLEY
Executive Director
Reporters Committee for Freedom of the Press

In the United States all significant aspects of life are affected by the
federal government. The news media — including print and broadcast
journalists, researchers, and scholars — regularly inform the public
about the policies and actions of government. The public's ability to
receive information about government has been significantly enhanced
by the federal Freedom of Information Act, passed in 1966. By making
all records of government agencies presumptively available to journal-
ists upon request, this Act guarantees to journalists the right to inspect
an enormous storehouse of government documents.

Journalists and scholars have used the FOI Act to investigate a vari-
ety of news stories and historical events. Their revelations, based on doc-
uments they received, have often led to change where change was need-
ed.

¢ In 1985 the Public Citizens Health Research Group used the Act to

See FOI, page 15

Journalism foundation’s intern program a success

The Kentucky Journalism Foundation
places paid interns with Kentucky newspapers
who participate in the statewide classified pro-
gram.
The internship program was implemented
in 1993.

Participants are paid $2,500 for nine weeks
of employment with the newspaper.

Seventeen interns will be placed this sum-

mer. The chart below lists the students, their
school affiliation and the newspaper at which
they'll be working.

The 17th intern will work out of the KPA cen-
tral office and will visit newspapers across the
state to help them get on-line with CommonNet.
The intern will also assist the KPA/KPS staff
with today's newspaper technology.

"This program has shown to be a successful

alternative to merely giving out scholarships,”
said KPA Executive Director David Thompson.
"In the first three years, we placed 26 interns
and many of those have accepted newspaper
jobs upon graduation.

“I think that shows that once the business
gets in your blood, you can't think of doing any-
thing else. This program show students what a
career in newspapers is really like."

96 Summer Interns

Newspaper

Interest

Intern

Advocate-Messenger Editorial Matt Felice (UK)
Appalachian News-Express @ Editorial David Gross (Morehead)
Bath County News Outlook _Editorial Nancy Snyder (Morehead)

Cadiz Record Editorial Katherine Reding (UK)

Citizen Voice & Times | Editorial Don Perry (EKU)

Henderson Gleaner i Editorial Karin Lowe (WKU)
Jessamine Journal Editorial John Abbott III (UK)
Kentucky Standard Editorial Tim Mollette (EKU)
Messenger-Inquirer Editorial Melissa Gagliardi (WKU)
Mt. Sterling Advocate o __ Editorial Lisa Tolliver (WKU)
Murray Ledger & Times Advertising Scott Nanny (Murray)
» ‘News-E”nterprisé‘ Editorial Matt McCarty (EKU)
Oldham Era Editorial Jason Datillo (UK)
Tompkinsville News Editorial _Angela Geralds (Campbelisville College)
Tribune Courier Editorial Janean Lee Davidson (WKU)
Winchester Sun ' Editorial ~ Jamie Neal (EKU)

S
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by phit b;r;un B sysop@okpress.tinet.org

T'ips

Two favorites

Backgrounds

Y liately realize you
> know how to do this the

put a graphic with an
opaque background over some text, or
another graphic. The probler

This

Trying to put the graphic of the
fountain pen over the text headline
and the graphic background creates
an annoying white block around the
pen. Here's the fix

+ Open the graphic in Photoshop
+ Use the wand tool to select the background
+ Select Inverse
+ Pick "Make Path” from the Paths palette
+ Pick "Save Path” from the Paths palette
+ Select “Save a Copy as” from the File Menu
Careful, NOT “Save™ and NOT “Save as,” but
“Save a Copy as”

+ In the save dialog, pick file type “EPS™

+ Inthe next dialog that appears, be sure “Path”
is setto the name of the Path you specified when
you originally saved the Path

+ Now, just place the eps file into your page
layout program

Transparent Text

We all know you can overlay text on
a graphic photo. However, there are
times when the type obscures too
much of the image beneath to be use-
ful. You can help the situation by
making the text transparent. Here is
this particular problem:

Here's what you do to make the
underlying image a bit more visible

I'he process is a bit more complicated
that the last one

* In Adobe lliustrator, create the type

+ Change the type into “Outlines”

« File the outlines with white

+ Save the text as an lllustrator document
Don't save it as a pict or eps file as you may be
used to doing

+ Now open Adobe Photoshop

+ Open the lilustrator file with Photoshop,
choosing “300 pixels,” *Anti-aliased,” and “Con-
strain Proportions” in the open file dialog box

+ Select All, Copy, and close the file. (Note, the
text image now resides temporarily in the
system's clipboard file)

« Open the photograph's file with Photoshop,
selecting “grayscale” if the picture is black

onlybuild ads, leaving the other tasks
toanother department. In that cas
specialty program might be ideal. As
we venture into Creator in the weeks
ahead, we'll pass along any tips we
find. And now you know why we've
avoided it up to this point

Multi-Ad Search

When you have more thar

f computer graphics or photc
you develop a need for some way to
manage them. For example, our elec
tronic Bulietin Boar ystem (BBS),
which we call “OPEN”, has a couple
thousand pieces of art on it sent to us

by the general public. Needless tosay,
trying to review them all to be sure
they are current, and not obscene is a
monumental task. Luckily, we get the
help we needed from an unexpected
source—Multi-Ad Search

Search is intended to go hand-in-
hand with Multi-Ad Creator. When
you need art for an ad you are build-
ing, Search lets you look through
mountains of CD-ROMs to find just
the right picture of that “armadillo”
you need

But with it, you can also build cata-
logs for ALL your graphics files, no
matter where they are, such as in our
case, a networked server computer

Fast and efficient. You'll love it.

Layout tips: Easy, but hard to remember

your disks are DOUBLE DENSITY
(DD). You can identify those by notic-
ing that there is only one hole in the
corner of such a disk

HIGH DENSITY (HD) disks have
two holes

The problem is, many older Macs,
like your editor’s SE cannot read both
kinds of disks—only the DD or double
density (single holer) disks

Your editor is putting HD disks in
the drive of his SE and formatting
them. That causes the floppy to be
content constructed as a DD disk, but
physically to be an HD disk. When
you put such a half-beast into the
newer Macs like your PowerMac, the
computer recognizes the physical
type as HD, then notices that the
content is incorrectly structured for
an HD disk—thus the error message

NOTHING IS WRONG WITH
THE INFORMATION ON THAT DISK!
The second hole is how the com-

and white, or “CMYK" if it is in color, and
“300 pixels.”

+ Select Show Layers from the Windows/
Palettes menu

« In the Layers palette, pick “New Layer

« Choose Edit/Paste and the text will ap-
pear in the window. It will look as though it
is in the same window as the photograph,
but it really isn't. The photo is in one layer
and the text is in another.

+ Scale or move the text around if you
need to and when its in the right position,
deselect all by doing a Command-d.

+ Now, in the Layer palette, slide the con-
trol for “Opacity,” watching the transpar-

%

SafetyCouwncil.logo

ency of the text change to reveal some of
the image beneath it

+ When its right, choose “Save a Copy” from
the file menu and save the combined image as
an EPS file

+ Lastly, just place the new image into your
page layout program

(By the way, the word “swimsur” was added as & PageMaker lext

biock after the mage was in position on the page |

Roget’s Revenge...

For a twist on your typical computer
based thesaurus, try Writer’s Edge. It
is more of a “writer’s block” program.
So you're writing a story about an old
sailor and his fictional adventures?
The concept is this, type in “ocean”
and “threat” and you'll get idea sug-
gestions like “giant clam.” Bizarre?
Intriguing and inexpensive: $35.

Multi-Ad Creator

In the past I have scoffed at “spe-
cialty” programs such as Creator,
which in my view, help you make ads,
but don’t help you layout your news-
paper. I've always thought it odd to
spend several hundred dollars for
such a program when the one I've
already got, PageMaker, will do ads,
page layout and word processing

Yet, at some papers, a person might

Sahvation Am-. ";4

Multi-Ad Search Screen Results

Disk confusion...

We have a lot of trouble with our
floppy disk drives. Our editor writes
his stories on an SE, saves the work on
a floppy disk and gives the disk to our
production person for layout. At least
50% of the time, when we put his
floppy disk in our PowerMac 8500, we
get the message “This Disk is Unread-
able. Do you wish to initialize?”

Can you help us out of this annoy-
ing, frustrating, and costly problem?

YOU are the cause of this problem,
not the computers. You are failing to
recognize the difference between the
twotypes of floppy disks in your office
They look much alike, but are very
different to the computers. Some of

puter is determining that the disk is
an HD type. If you will put non-trans-
parent tape over the hole, the com-
puter will think it is a DD disk, and
will let you read the data just fine

Quoting Quotes...

I have a technical document where I
must use multiple quotes inside of
quotes. I don’t have the option of using
single-inside-double quotes. They all
must be regular double quotes. Prob-
lem is the layout program insists on
curling my quotes the wrong way.
Help! Example:

“Now Is "the time" for us.”

Not a painless solution, but a work-
able one with several options:

« Type the exterior quotes using a
substitute temporary symbols. For
example:

@Now Is “the time” for us.%
When all done, search and replace the
@ with a quote and finally search and
replace the % with a quote. You'll end
up with:

“Now is “the time” for us.”

* Type the exterior quotes using the
regular quote key. Type the interior
quotes using an alternate character
set symbol:

Option [ is the open quote *
Shift-option [ is the close quote

”

Something new
is creeping
— upon
| you..
NEWSPAPERS,

| YOUR KEY TO THE INTERNET
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Internet chief urges newspapers to join parade to the Web

NEW YORK (AP) _ The leader of the compa-
ny driving technical development of the
Internet's World Wide Web urged newspaper
publishers and editors to learn about the public
data network and adapt their businesses to it.

The Internet is at heart just another tool that
can help businesses solve the constant chal-
lenges of time, space and form in delivering a
product to customers, Jim Barksdale, chief exec-
utive of Netscape Communications Corp., told
the Newspaper Association of America conven-
tion April 30.

He acknowledged that at this point one could

“pick a number” to describe the Internet's usage
and growth, but insisted that it will grow in a
measurable and dramatic way.

Dozens of newspapers have started publish-
ing news on the Web. Many simply provide the
contents of their daily print product on the net-
work, but some go further, holding electronic
discussions on important issues in the news or
creating and managing Web sites.

In a panel discussion, one panelist said the
newspaper industry needs to participate in a
growing debate about online advertising fees.
The typical newspaper ad pricing model, based

on how many thousands of people may see a
paper, won't work, said Mark Kvamme, chief
executive of CKS Group, a San Francisco-based
advertising agency widely viewed as a leader in
the evolving medium.

Instead, many advertisers will only want to
pay when a person jumps to their Web site from
a newspaper, magazine or other electronic pub-
lication, he said.

He also cautioned publishers that the biggest
information competition the Internet poses is
not in news but classified advertising, a chief
source of revenue for newspapers.

Newspaper offices escape
damage from April storms

By LISA CARNAHAN
KPA News Bureau

March winds came into
Kentucky a little late as damaging
storms and a tornado swept
through the central part of the
state in mid April.

The area which suffered the
most damage was historic Berea, a
city known for its small-town
charm and Kentucky crafts. At the
town's local paper, The Berea
Citizen, the damage hit home with
the near total destruction of Ad
Director Teresa Mullins' home.

The devastation was even more
significant because Mullins was at
home with her son when the storm
hit. Sixteen-year-old Chad Robinson
escaped injury and Mullins suffered
only a bump on the head and sever-
al minor cuts.

Publisher and Editor Mike
French said the newspaper office
itself suffered no damage although a
motel which is attached to the rear
of the building had its roof torn off.
The Dairy Mart in front of the news-
paper also lost its roof in the storm.

The newspaper produced a six-
page section devoted totally to the
storm damage. An additional 800
copies of that day's edition were
printed and sold within two days.

French said it was a difficult sit-
uation for the newspaper in regards
to news coverage because of the
storm's timing.

"It hit on a Saturday morning
and we don't come out until
Wednesday, so it was upsetting
because the dailies beat us in that
aspect,” said French, who is also
the newspaper's lone reporter. "So
we had to decide to attack it from a
different angle, which we did —
and I think we did it successfully.”

The impact on the newspaper's
future advertising revenue will
most likely be significant, but the
immediate impact of the storm
resulted in a financial windfall.

"It was, oddly enough, one of
the biggest weeks we've had in the
last year — not only in circulation
but in advertising as well," said
French. "All the advertisers knew
people would be wanting that edi-
tion and they all called and said
'get my ad in that day's paper'.”

French believes the newspaper
will suffer the effects of lost adver-
tising revenue for at least a year.

"It just really depends on how
long it takes people to rebuild. A lot
of the businesses that were
destroyed were advertisers,” he
said. "It will also hurt us in terms of
news stories. We did a lot of stories
on our crafts industry here which
took a serious blow. But I think the
business community will rebound
within maybe slightly more than a
year and be better than before."

In Lincoln County, the damage
was less severe but still resulted in
some extra work for the staff of the
county's newspaper, the Stanford
Interior-Journal.

Publisher and Editor Tom Moore
said the alarm clock wasn't what he
woke up to that Saturday morning.
Instead it was a phone call from one
of the newspaper's columnists who
is the wife of an area doctor. She
told Moore all the physicians in the
area had been called to the local
hospital because of possible injuries
incurred during the storm.

However, no serious injuries were
reported in the county. Seven nous-
es were destroyed along with one
church and another 10 to 12 homes
sustained heavy damage but the

DEATHS

Ray Stratton Glenn

Ray Stratton Glenn, former
farm and entertainment editor for
the Kentucky New Era, died April
14 at Jennie Stuart Medical Center
after a long illness.

Glenn, 62, Guthrie, joined the

editorial staff of the New Era in
1966.

In addition to work in agricul-
ture and entertainment, he also
reported on various news beats for
the newspaper and covered area
news, primarily in Todd County.

FOI

Continued from page 13

find that government had identified
250,000 workers in 249 work places
who faced increased risks of cancer,
heart disease and other illnesses
because of their work environment
— but that it had not notified the
workers of the risks.

¢ In the late 1980s, an Orange
County (Calif.) Register reporter
showed that hundreds of service-
men were killed or seriously injured
in accidents relating to their gov-
ernment-issue night vision goggles,
with the Pentagon attributing the
accidents to "pilot error.”

* In 1993 the Dayton (Ohio)
Daily News perused Occupational
Safety and Health Administration
databases obtained through the Act
to identify the most dangerous
work places in the country.

s After the Albuquerque (N.M.)
Tribune filed requests for informa-
tion on victims of governmental
radiation experiments in the early
1990s, Department of Energy
Secretary Hazel O'Leary began a
departmental program to identify
and make public widespread abuses
of past radiation experimentation.

¢ In the early 1990s, a request
by an Associated Press reporter led
to a story about a little known $200
million federal program to adver-
tise U.S. food and drink overseas.
Monies were going to companies
like McDonald's, Burger King,
Pillsbury, Dole, M&M Mars and
Jim Beam — all of whom had sub-
stantial advertising budgets of their
own to draw on.

The Act has been used for myri-
ad other purposes such as to uncov-
er important information on stories

about the Rosenberg spy trials, FBI
harassment of civil rights leaders,
surveillance of authors, interna-
tional smuggling operations, envi-
ronmental impact studies, the
salaries of public employees, school
district compliance with anti-dis-
crimination laws, and sanitary con-
ditions in food processing prants.
Reporters have successfully used
the FOI Act to learn about crimes
committed in the country by those
with diplomatic immunity, cost
overruns of defense contractors,
and terrorist activities, including a
plan to assassinate Menachem
Begin during a trip to the United
States.

Although the FOI Act is an
important source of information,
reporters must know its limitations.
Rarely can information obtained
through an FOI Act request serve as
the sole source for a story. It can,
however, be used to verify other
sources. For example, a reporter
gaining information from an unat-
tributable source may be able to get
the same information from the
agency directly using the Act. Even if
the source was "on the record,” gov-
ernment documents may make the
story more accurate and compleie.

Sometimes information obtained
from a request can simply identify
leads or sources for a story that the
reporter later can follow up in per-
son. Some journalists following a
specific agency make routine
request to that agency in order to
watch for emerging trends and to
develop a checklist for story ideas.

"How to Use the Federal FOI
Act” is available for $3 from the
Reporters Committee, 1101 Wilson
Blvd., Suite 1910, Arlington, VA
22209)

Issue

Continued from page 10

Agencies not operating in the
public interest are easy to spot.
They're the ones who force
reporters to file an open records
request almost every time they
seek information. And they're the
ones that go into closed session to
talk about a personnel matter and
then discuss controversial public

policy issues.

All it takes to break them of
their bad habits are stories,
columns and editorials in our news-
papers, filing open records
requests, asking for opinions of the
attorney general and a few well-
timed lawsuits by KPA attorneys.
The Scciety of Professional
Journal sts also has a legal defense
fund to help with expenses.

Isr.'t it time we demonstrate by
our actions what the First
Amendment is all about?
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Selling i)oints

Print media consultant Peter Wagner, also owner and publisher of the award-winning N'West Review, pre-
sented the program for the 1996 Spring Ad Seminar. The two-day seminar was held in Lexington in mid April
and drew a crowd of approximately 125 newspaper representatives from across the state. (Photo By Lisa

Carnahan)

Ad seminar
draws crowd

The KPA Spring Advertising
Seminar was the second largest in
the association's history.

Approximately 125 attended
the two-day event in Lexington
which featured programs by Peter
Wagner and distribution of the
1996 advertising awards.

Wagner, who made his third
appearance at a KPA seminar,
presented a six-hour program enti-
tled "The 10 Things Print Sales
People Should Know." He was
brought back for his third appear-
ance in the state at the request of
members who praised his 1995
Spring Ad Seminar and 1996
Winter Convention appearances.

"Peter's program this year was
very well received,” said KPA
Executive Director David
Thompson. "We've had numerous
reports from newspapers that
their ad sales staffs came back
with a new motivation after the
seminar. Some put Peter's ideas to
work immediately."

People

Continued from page 2
Adkins named sports
editor at Pikeville

Paul Allen Adkins was named
sports editor of the Appalachian
News-Express in late March.

Adkins had been sports editor at
The Paintsville Herald since 1994.

A graduate of Central Michigan
University, Adkins was a sports
reporter for CMU's collegiate tri-
weekly.

Smith hired as new
sports reporter at Cadiz

Juanita Smith has joined the
staff of the Cadiz Record. A former
Clarksville resident, Smith will
cover sports for the Record.

Carpenter promoted

to editor at Jackson Times

The Jackson Times has promoted
Beth Little Carpenter to the position
of editor-in-chief. A seven-year
employee of the paper, Carpenter will
oversee the managing editor, associ-
ate editor, production manager, circu-
lation director, receptionist and print-
ing plant. She started her newspaper
career at the Woodford Sun.

Poole hired as reporter
at The News-Democrat

Oldham County native Christi
Poole joined the staff of The News-
Democrat as a reporter

Poole comes to the Carrollton
newspaper from Louisville where

she worked for three years as a
Metro news clerk and free lance
writer for the Courier-Journal's
neighborhoods section.

McKay hired as new

Let's Tour sales rep

Gaye McKay is the new advertis-
ing sales representative of Let's
Tour America. She will cover the
third region for the publication. A
native and resident of Bardstown,
McKay previously worked with
Travel Expo Plus.

Herald-Leader wins

award for series

The Lexington Herald-Leader
won a first place in the Green
Eyeshade Awards for Excellence in
Journalism for its series "Distant
Neighbors: Race, Housing and
Schools in Lexington.” The series
was published in 21 parts between
November and January. Herald
Leader associate editor Bill Bishop
was a finalist in editorial writing.
The awards are administered by the
Atlanta chapter of the Society of
Professional Journalists.

Puckett recognized for

service at Sentinel-News

Duanne Puckett was recently hon-
ored for 25 years of service to
Landmark Community Newspapers,
Inc. Puckett, now editor of the Sentinel-
News, started as a reporter and office
worker for The Shelby News

Cahill named features
editor at News-Leader

Michelle Cahill has been named

features editor of the Laurel News-
Leader.

Cahill was formerly at the
Russell Springs Times-Journal
where she served as a writer and a
lifestyles editor for three years. A
graduate of Somerset Community
College and the University of
Kentucky, Cahill also worked as a
contributing writer for the Russell
Register in Jamestown.

Several staff changes

announced at New Era

The Kentucky New Era in
Hopkinsville announced several
management and staff changes
recently as well as two additions to
the newspaper's staff.

Richard Shepherd is the new
mechanical superintendent, replac-
ing Tom White who retired after
more than 30 years with the newspa-
per. Shepherd began his work at the
paper in 1967 as a motor route carri-
er. His new job includes supervision
of the composing department, press-
room and building maintenance.

Mary Jo Selph filled Shepherd's
former post of production foreman.
She started working at the newspaper
in 1982 and has held various positions
in the composing depaitment.

Longtime associate editor David
Riley has been named to the new
position of information systems
manager while veteran reporter and
copy editor Rob Dollar has assumed
the associate editor's position.

Riley joined the news staff in
1981 and has served as a staff
writer, photographer and graphics
editor, before being named associate
editor. His new role will include
overseeing computer operations.

Dollar joined the New Era staff
in 1983 and served as a staff writer

nine years before becoming copy edi-
tor and then copy desk chief.

In the news department, two
staff changes were announced along
with the addition of two employees.

Former lifestyles editor Laura
Field moved to the copy desk and
her position was filled by assistant
lifestyles editor S. Catherine
Kanaday. The new assistant
lifestyles editor is Rebecca Logan, a
journalism graduate of Pennsylvania
State University.

Peter Wright is the newspaper's
new chief photographer. An 11-year
veteran of the Associated Press,
Wright formerly worked at the
Daytona Beach News-Journal, the
Winchester Star in Winchester, Va.,
and as a graphic artist and photog-
rapher for the Clarksville, Tenn.,
Leaf-Chronicle.

Jones joins accounting
team at Oldham Era

Lavonne F. Jones has joined the
staff of The Oldham Era in account-
ing for the administrative team. The
Harlan County native is a business
college graduate.

Former Middlesboro
sports editor to work at
Summer Olympics

Bob Stoner, a former sports edi-
tor for the Middlesboro Daily News,
has been selected to serve as a
venue photography manager for the
1995 Summer Olympics in Atlanta.

Stoner, who now serves as the
Lander (S.C.) University sports
information director and men's and
women's cross country coach,
worked at the Daily News from
1980 to 1982.




