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Newspaper Promotion That Brings Resudl

C. F. Jewell of Breeze-Courier,
Taylorville, Ill, Gives Some
Valuable Suggestions

The following address by an Illi-
nois publisher, was given at the
meeting of the Hoosier State Press
Association, April 9:

It gives me great pleasure to ap-
pear before a group of newspaper
men in my home state of Indiana,
not to deliver an address but just
to talk about what I think is one
of the most fascinating profess-
ions I know anything about. Not
only is the newspaper a fascinat-
ing vocation in life but it is one
where we are in a position to take
an active part in the various civic
and community enterprises. Some
20 years ago it was my privilege
to become part of the newspaper
profession and during those years
I have served in most every ca-
pacity from bookkeeper to that of
a, publisher. During those years
I have failed to find any secrets
that provide a short-cut to suc-
cess. Any success that I may have
been able to ocbtain has been
through application of some of the
ideas that I have learned from my
friends of the newspaper profes-
sion and other thoughts that may
have evolved from some of the
things learned. During the course
of this shop talk with you today I
hope you will pardon me for any
personal references I may make for
I am sure I do net want to appear
to be boasting but after all you do
want me to read what some one else
claims to have thought would be a
good idea.

I trust that a large majority of
my listeners herz today are con-
nected with what I choose to call
the “small town newspaper” and
what I may say is directed to that
group whether you are living 10
miles or 100 miles from the publica-
tion place of a metropolitan news-
paper.

If you are attempting to keep
pace with the larger newspaper in
the matter of quantity wire news
or features I believe you are fac-
ing a financial impossibility unless
you are carless about the use of
red ink upon your ledger accounts.

It is only a waste of time to talk
today about the metropolitan news-
paper as they furnish very little
competition if we grasp the true
responsibility of our own newspaper
in our town.

With that out of the way we must
realize that the day has passed
when the merchants “give” the
newspaper an ad out of loyalty to
the home town newspaper. The ad-
vent of the chain stores into our
towns has taught most of our mer-
chants that they must look at their
advertising just as essential an ex-
pense as their window display, store
arrangement or any other legiti-

mate expense of doing business. |
They have also learned that they
are buying something besides space
but they are buying circulation and
upon that alone can we base our
advertising rates.

The hard roads have enabled the
people of the small towns to go to
the cities and they can no longer
be referred to as “hicks.” But there
is one thing these people expect in
their home town newspaper and
that is the news i local happenings
in all walks of life. Our circula-
tion figures can wecll be governed by
the amount fo attention we give to
that phase of our newspaper.

Give your readers the most im-
portant wire news and all the na-
tional features your revenue can af-
ford and then don’t overlook even
the smallest of local news happen-
ings. When you have exhausted
your sources along that line there
are still the local featurs that you
can work up such as Safety Clubs—
80 years series—old time pictures,
consisting of pictures of well-known
persons taken when they were quite
young. We used that feature for
both news and commercial purposes
by giving show tickets to those who
recognized the greatest number of
pictures in one week. The name
of the person in the picture was
always given at the top of the
classified page each following day
and that increased our -classified
lineage more than the cost of the
cuts, even before we installed our
own engraving plant in 1931.

The 80 years series — I learned
from the late Mrs. Deming of War-
ren, Ohio, and that feature proved
to be most valuable from a point of
reader interest and good will. In
addition to the friendships added
among the friends of relatives of
the subject written about, we also
prepared a most complete obituary
file and pictures of personages who
cannot be here long before their
death and there we have the obitu-
ary with little or no trouble.

We have conducted various Safe-
ty Clubs for boys and girls in co-
cperation with our local theater.
We printed pledge cards for the
boys and girls to sign in which they
agreed to stop, look and listen be-
fore crossing the street. These
pledge cards were used as admission
to a special matinee given for mem-
bers by the theater at various times.
Any one caught violating their
pledge lost their membership cards
and the teachers co-operated in
keeping a close check on the mem-
bers. All their names were pub-
lished in the columns of the paper
and at one time we had more than
1,600 members. Since that first
Safety Club was organized some
years ago there has not been a fatal
accident to school children from
being struck by an auto. That
proved valuable as both a service
and reader interest.

Soft Ball League
For the past three years we have

|

Local Improvements

sponsored a soft ball league with | tion of various local improvements

play in our city park and this has
provided an unlimited amount of
entertainment for a great host of
our people. We have controlled the
nights of play to three each week
in order that we may not retard
the business of our confectioneries
and other concerns that remain
open evenings.
Baby Editions

Those of us who have enjoyed
the sensation of becoming the fath-
er of a fine bouncing baby boy or
girl know that any nice things said
about that youngster for the first
few years is sure to hit the right
cord on our heart strings. To meet
that situation we publish an annual
baby edition during baby week, us-
ing the pictures of from 40 to 80 of
the youngsters with some “wise-
cracks” about the baby or its par-
ents — or even grandparents. We
publish that in tabloid form and it
has always proven to be profitable
from an advertising standpoint.

Now after five years we are get-
ting an accumulation of those cuts
and recently we started another
feature “Whose Baby” in which we
1un the picture of the baby, offering
show tickets to the one who recog-
nizes the greatest number each
week and requesting the parents to
come to the office and receive the
cut free of charge.

Dog Parades

For several years, until my time

was

the “largest,” “smallest,” “ugliest,”
“best dressed,” “best trick,” and
“most comically dressed” dogs. This
stunt created considerable interest
among both old and young and al-
ways attracted thousands of peo-
ple to the business district of the
city. This also pleased the mer-
chants and incidentally increased
the advertising lineage enough to
more than bear the bost of the pro-
ject.
Carrier Boy Publication

Another stunt that proved very
profitable both from the standpoint
of revenue, reader interest and good
will for two years that we did it
was to permit the carriers to edit
and solicit the advertising for one
issue. We selected our staff through
a circulation contest among car-
riers. The one with the largest
number of points to be the manag-
ing editor and on down the line.
Our staff took the time to work
with each carrier during the day
and every boy who secured and
wrote stories for the issue was given
a “by-line.” The last time we staged
one of these days we carried more
than 900 inches of display, in-
creased our city circulation by a
substantial amount and caused con-
siderable favorable comment upon
the part of our readers.

simply exhausted, we staged'
annual dog parades with prizes for |

that prove beneficial to the city,
We do not start a program of thst
kind until we have consulted the
various city officials or other e
sponsible persons to secure thej
support. We then start the pup-
licity and then give credit to those
who carry it through without tak-
ing any credit for the newspaper
The general public gives the news-
paper credit for their part and the
officials are
and co-operate again if given the
proper kind of favorable publicity,
Local Column

A local column is also a good

stunt to create readers interest but

| it carries a certain amount of “dy-
For several years I wrote:
|a column and during that time I
I then in a joking i

namite.”

became a dad.
way organized the “Ancient Order
of Launderers of
Squares.” The badge of this order
was a Small triangular
cheese cloth pinned with a small
safety pin.

4

ready to come back »

piece of |

Without realizing what |

this was all about it soon had me '

writing up all the new daddies in
the column from almost every walk
of life. This column writing I later
turned over to my partner who is
an old timer in that city who is
very adept to writing verse and
commenting on current events in a
humorous trend and reminiscing of

»

the early days and the people of

that time.
siderable reader interest. We have
worked several other stunts that I
will not take the time to enumerate
but we believe that local news of

This commands con- '

>

this nature has been responsible in |

increasing our circulation by more

Qctober.
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than three times in the past nine & -

years. Then we were a poor second
paper in the city and we now have
the only daily there. We have &
larger city circulation than there
are homes and this has permitted

us to increase our advertising from !

20 to 40 cents and more than deu-
ble our national lineage, in spite of
the fact that there are four metro-
politan dailies published within &
radius of 28 miles of our city.

I might add that we have never
resorted to cut prices or an auto-
mobile contest in the increasing of
our circulation figures and two

years ago we increased our mail

subscription rate in the county from
$3.00 to $4.00, and $5.00 outside the
county.
Carrier Boy Promotion

While we are on the subject of
circulation I wish to say that the
best way to build sound circulation
is through the carrier boys and

that covers a multitude of stunfs i

that make their work a game rath-
er than daily drudgery. We h”.ve
worked such stunts as Cartiel
Tournaments, Circus Days, qrab
Bag Night, Excursion Trips, Weine
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Roasts, Merit Awards, Special
Treats, A Bosses Banquet, and a
host of other things that time does
not permit me to mention here.
our latest stunt during these days

‘js “pank night” is a carrier-boys

pank night at which time a small
sum of money is placed in the “pot”
and the drawing is made. In the

* event the boy who wins the money

has not secured at least one new
subscriber during the week the
money is left in the pot and the
amount doubled for the following
week.

With the increase in the price of
newsprint secial security and taxes
1 helieve we are all facing the prob-
lem of some source of additional
revenue if we are to keep pace with
the ever increasing overhead in do-
ing business.

Special Advertising

For years we faced the bugaboo
of the loss on our Saturday issue.
We considered for a time the pos-

" sibility of dropping the Saturday is-

sue and publishing a bulldog Sun-
day issue with a comic section. We
finally decided to try a stunt with

»" our Saturday issue to increase the
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- of the country correspondents

reader interest of that day and
thus have a talking point for more
lineage. We now carry a full page
of society pictures and society items
on Saturday. We arranged with the
theatre to devote a full page to
coming theater attractions if they
would assure us of at least a half
page of copy in addition to their
other lineage. This was followed
by a church page sold for a period
of 32 weeks at a time and some of
the stores added to that lineage by
advertising “After Supper” specials
since the paper is issued at noon
on Saturday.
Farmers Page

We build up our Monday lineage
by a svecial Farmers Page feature
on that day carrying the news of
the farmers activities and several
news
items, |

Motorist Page

Wednesday is also built up with
a motorist page that increases the
lineage of garages and motor ac-
cessory stores. The Thursday and
Friday issues are now about even-
Iy divided by a greatly increased
amount of food store advertising.

I have hurriedly covered a large
m'lmber of subjects in this discourse
With you and I trust I have not
trespassed  too heavily upon the
Subjects of some of the speakers. I
am always anxious at a convention
?f this kind to secure one or more
ideas that may prove helpful to my
lewspaper and if T have been suc-
CEnguI in lending any help to you
Lwill be very happy and if the time
alotted to me permits I will be glad
to answer any questions, provided
I know the answers.

oo =P AR e

w?~ F. White. news and editorial
ler on the Elizabethtown Enter-

311?53. was formerly editor of the

amestown News, and before his

ggstltwn on this paper was editor
he Camphellsville Star.

\
J

COMMERCIAL PRINTING
OPPORTUNITIES

Many country printers, according
to the Kansas State Press bulletin,
have been content to mourn the
passing of much of the commercial
printing usually done in their shops.
Others have turned to the com-~
missions which can be secured by
taking orders for many items de-
sired by merchants, such as: Sales
books, used in practically all stores,
with commissions from 15% to 33%;
bank printing, with lithographed
checks, bookkeeping and statement
forms, pass books and deposit slips,
commissions 10% to 25%; county
and municipality bookkeeping and
account forms and hbooks, commis-
sions 15% to 25%; engraving pro-
ducts, such as visiting cards, invi-
tations, announcements, greeting
cards, and stationery, commissions
15% to 33%.

There are many other advertis-
ing specialties, such as badges, lapel
buttons, theater tickets, maps,
Christmas cards, calendars, novel-

ties, etc., which are made and sup-|

plied by specialty houses, and carry
worthwhile commissions to the man
who gets the order. There is also
a lot of printing that goes to the
man who sells an idea. Go over
the business enterprises in your
town and see if you cannot figure
out something that eliminates com—
petition.

How about labels for a store that
ships parcels to country buyers?
One Kansas printer has done a big
business in a neat folder card giving
the distances to other cities on the
highway, with a nice ad for the
cabin camp on the other side. Us-
ing colored bond stock for social
stationery orders will increase sta-
tionery sales. Get your photograph—
er to use advertising material on
his proof envelopes, and you print
them. You can salvage a lot of
commercial printing, and you can
develop new customers at the same
time—N. E. A. Bulletin.

NEWSPAPER SERVICE
GREAT, PRICE SMALL

Speaking before the Southern
Newspaper Publishers’ Association,
recently, Roy A. Roberts, managing
editor of the Kansas City Star,
among other good things, said:

“It strikes me that all of us news-
paper people have had too much of
a defense complex the last few
years. We get together and proceed
to tear our own profession to pieces
and air to the world what a venal
business we are in. Now, personal-
ly, I don’t feel that way about it at
all. I believe in self-criticism more
than I do diatribes from unin-
formed outsiders. But isn’t it about
time when we get together as news-
paper men in conventions, some-
time, somewhere, that we should tell
the public and the world a bit more
about the good side of our busi—
ness? There is no need for Ameri-
can newspapers to be on the de-
fense to anybody or any other line
of work. True, we have evils, so
does every other industry. But by
and large, the American newspa—
pers deliver a better product, going
to more expense and effort to bring
to the customers—the readers—the
news of the world coupled with en-
tertainment and informative fea-
tures, than any other industry I

know of, and we offer it at a cheap-
er price too.

“I wonder sometimes if we are
not a bit smug and if we do not get
in the habit of just taking things
for granted. I wonder if our read-
ers really realize what they get for
their money in the way of informa-
tion and service each week at a price
below the latest abomination, the
double bill movies, cheaper than the
gas bill or the electric light bill,
many times cheaper. The newspa—
per brings to their doors news, pic-
tures of world events within twelve
hours after they happen, and it is
the cheapest thing that goes into
the family budget. We don’t need
to be blatant about it, but I believe
if we did hammer home these things
instead of being on the defensive
so much, there would be a better
public appreciation of the function
and service being performed by the
American press.”

NEED TO MAKE NEWS
ATTRACTIVE, USEFUL

If there is no formula for making
news attractive and informative at
the same time, and we know of
none, there are basic rules which
will be evolved as more newspapers
undertake the task. On wire news,
of course, the heavy burden of the
services will be increased. The
writing style will be changed, get-
ting away from the journal-of-rec-
ord idea that makes so much news
S08gy.

The wire news problem is, how-
ever, relatively easier than that of
the local desk. Sharp, interpreta-
tive, writing of local news requires
a higher journalistic talent than is
generally found outside of relatively
large cities. The youngster just
out of high school cannot be trusted
at this kind of work, even though
his fingers ache to bat it out facile-
ly. A mature mind must be in con-
trol on the city desk if the paper is
not to find all sorts of trouble in
the swift, smart writing of youth-
ful journalists. Schools of journal-
ism which bear down hard on the
trade and technical processes of
journalism are not fitting gradu-
ates for this type of newspaper
work. The schools which stress wide
background in history, geography,
economics, the elementary sciences
and mathematics, will find their
product in greater demand as the
interpretative idea takes hold. That
is all to the good—and it will pro-
vide places in newspaper work, well
paid places, for men and women
who won't waste their talents on a
purely routine job.—Arthur Robb in
Editor and Publisher.

IT SHOULDN'Y BE SO

“The weekly newspaper is headed
for the most vexing times in his—
tory; anything anyone can do to
help the publishers meet the many
problems with which they are con-
fronted will constitute a real service
to weekly newspaperdom.”

This statement appears this week
on the front page of The Washing—
ton Newspaper, official publication
of the Washington Newspaper Pub-
lisher’s Association, and forms the
basis of a series of discussions which
are being held during the next two
month in various key communities
over the state featuring weekly
newspaper publishers and editors.

The statement does not necessari-
ly imply the truth, but supposing
that it is a direct statement and
that the assumption is uttered as
statement of fact. It need not be
true, we say.

Given a community in which a
weekly newspaper is economically
justified—that is to say, a commun-—
ity that would allow a newspaper
to eke out an existence for its pub-
lisher and help—there can be no
excuse for vexing problems.

A publisher or editor with the
proper outlook toward his com-
munity, creating a newspaper each
week that is truly representative
of the community he represents,
working for the goal of develop-
ment which permeates the business
interests and administrative groups
of his community, associating and
working with his subscribers for
the better interests of all, making
a determined effort to round out
“the best” newspaper in the dis—
trict, or state, cannot help but find

| his “vexing” problems selved.

Recent trends have definitely
shown the weekly with wider in-
fluence than its elder and more
spectacular brother, the daily. Re-
cent trends definitely show the
readers more interested in the
homely expressions of their country
writer than the oft-time misunder—
stood and complicated paragraphs
of highly paid daily editorialists.

It is our sincere opinion that the
weekly newspaper is just now com-
ing into its own and if there ap-
pear “vexing problems” of a ques—
tionable solution, they are problems
many times created by the newspa-
perman himself who has refused to
advance with his competitive broth—
ers, the daily and the radio.
Streamlined weeklies, representa-
tive of the community in which
they exist, might be applicable if
the country newspaperman keeps
abreast of his world.—Goldendale,
(Wash.) Sentinel.

SOMETHING NEW,—
SOMETHING OLD

A business acquaintance remarked
the other day, “Well, I've learned
something new!”

The remark is an old one, used
constantly, but it created a peculiar
impression, because it brought out
forcibly the fact that the newspa-
per man lives in a constant change,
a galaxy of new things, and never
a day passes, or even rarely an hour,
but that somthing new is learned.

Few professions or trades exist
which have these changes which
makes life an interesting and varied
program. There is nothing of the
humdrum in the publisher’s work-
ing day, nor can be ever remark at
the close that ‘nothing has hap-
pened” or that the day has been
wasted as far as some new impres—
sion or thought has been presented.

The most successful editors are
those who keep their eyes and
minds open for new material and
new ways of presenting it, but even
the most plodding of scribs cannot
help but stumble over new and in-
teresting facts.

Sometimes it lightens the day to
realize that ‘with all its lack of re-
muneration, the life -of a newspa-
perman isn’t the worst in the world,
after all!
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NEWSPRINT COSTS RISING

The Press has continuously
pointed out to the members of the
Fourth Estate that the majority of
newspapers are charging too low
a rate for their subscriptions. In
many instances the rate is far be-
low the cost of production. Statis-
tics have been quoted in the trade
press that the average cost per
annum of producing an eight-page
comunity newspaper lies between '
$7.50 and $8.50. If a newspaper is
charging less than 25 per cent of
the cost for each year’s subscrip-
tion, it is losing money and losing
it fast.

Now comes the disquieting news
that print paper will cost $5.50
more per ton in the first six months
of 1938, and $7.50 more in the last
six months. Every trade journal is
carrying news stories to the effect
that many dailies have either al-
ready raised their rates or con-
template doing so in the near fu-
ture.

Most comunity editors are now
faced with two questions: First, if
the cost of newsprint advances,
shall I cut down the number of
pages in my paper? and, second,
if my subscribers still demand the
same size newspaper, shall I raise
my subscription rates? It is a prob-
lem that seems to have one logical
solution—subscription rates must be
raised, because, we are sure, that
no editor will cut down the number
of pages.

The Press has always been of the
opinion that every community news-
paper should charge not less than
$2.00 per year for subscription.
This opinion is based on knowledge
regarding production costs. If a
comunity newspaper is worthy of
the name, it is worthy of adequate
returns for the investment, labor,
and tribulations. What are you
going to do about it, Mr. Editor?

PRICES MUST BE RAISED

When the grocer across the street
found his last invoice for groceries
billed to him at a higher price he
promptly added that increase, plus
a bit more, to his prices.

He must add the increase if he
is to stay in business; if he is to
replace his stock when it is sold.

He added the “plus” to cover the
increase he would have to pay the
clothing merchant for his next
suit, or the dry goods merchant for
the dresses ond other things his
wife and daughters would need.

The invoices received by the
publishers and printers are show-
ing increased prices and will un-
doubtedly continue to show in-
creases. Those from whom they buy
are paying more for materials, labor,
taxes, rents—for all things that enter
into the cost of their products.
They are passing these increases
along. If they do not, they go out
of business, their employees will be
out of jobs, and America will again
be in the midst of another depres-
sion.

In the fact of all this, there are
still many hundreds of publishers
and printers who fail to pass along
the increases they are paying, and
wil continue to pay. Possibly they
can stand the next increase, rang-
ing from 20 to 35 per cent on print
paper. The time will come when
the reserve is gone, when there will

be nothing left with which to buy
paper, ink and other needed sup-
plies. When it comes, the doors of
the shop will be locker and the
publisher and printer, as well as
their employees, will be in the bread
line.

Hundreds of publishers and
printers have raised their subscrip-
tion prices, their advertising rates
and their charges for printing.
They have not suffered any loss in
revenue of business. The public ex-
pects to pay more, and is paying
more for other things.

Why not follow the trend of the
times before it is to late?

And remember the “plus” to
cover your own and your family’s
needs. It, too, is necessary.

—Publishers Auxiliary
9 k * * *

“THE EARLY BIRD,” YOU KNOW

Glancing through the confiden-
tial bulletin of a state press asso-
ciation, the other day, we came
across this suggestion:

It may seem a bit early to start
promoting Christmas savings club
ideas, making gifts by hand, laying
away a part of the weekly pay
check for a Christmas buying fund,
buying gifts on the installment
plan, and buying gifts far ahead
of time sc that they will be ready
to send to distant points, must be
started by the end of October or
the first week in November. Better
do these things now:

1. See what advertising cuts and
mats you have on hand from last
year that were not used and might
be usable this year.

2. Spot all toy shops and stores
that are going to handle gifts for
children.

3. Contact stores for advertising
of “BUY IT NOW. Give It at
Christmas” merchandise.

4. Plan a series of ads for all
types of stores on the “Buy Your
Expensive Christmas Gifts the In-
expensive Way” idea—installments.

5. Go through your linage records
of last year. Make a list of your
advertisers and the space they
used, and from the list map your
selling campaign for this year.

6. See what the opening date of
Toy and Gift shops was last year
and try to sell merchants on the
idea of ballyhoo before the official
opening.

RULES FREE DISTRIBUTION

NEWSPAPERS ARE NOT LEGAL
PUBLICATIONS IN OKLAHOMA

OKLAHOMA CITY, OKLA. — A
free distribution newspaper does
not become a legal publication im-
mediately upon its changing to a
paid circulation basis, Attorney
General Mac Q. Williamson ruled
in a recent opinion written for Au-
brey C. Moses, Cleveland county at-
torney.

Moses asked the attorney general
if the Moore Messenger, which only
recently changed from free distri-
bution to a paid basis, could be
considered as a legal publication
since it had been published since
June 2, 1935, although it did not
have a paid general circulation un-
til June 30, 1937.

Quoting the session laws of 1935,
the attorney general ruled that a
newspaper must have a paid cir-
culation for a period of two years

before it can be classed as a legal
newspaper.

The law states: “No legal Notice,
advertisement or publication of an§
kind required or provided by any of
the laws of the state of Oklahomg
to be published in a newspaper,
shall have any force or effect g
such, unless the same be publisheg
in a newspaper of the county hay-
ing a paid general circulation thers. .
in and which newspaper has heen
continuously and uninterruptedly
published in said county during ths /
period of 101 weeks consecutively
prior to the first publication of
notice or advertisement.”

-

5
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COVERAGE SURVEY VALUABLE

Robert Good, publisher of the
Salem Post, has made effective use
of the cross-section survey method
in a study of coverage of his paper
in Salem and vicinity. Wondering,
as most publishers do, just how ef-
fectively he covers his community,
Mr. Good employed a woman can-
vasser who went to 523 homes in
Salem, which were selected at ran-
dom, where she asked not only if
the family subscribed to the Post,
but what other weekly and daily
publications were read there.

After compiling the results of his .
survey, Mr. Good was enabled fo
print for subscribers and advertisers |
a series of advertisements describ-
1V °SOOTAISS puUB 93BISA0D SIY Sul
the same time he started a drive
for new subscribers by offering an
introductory price of $1 a year -
Business firms receiving direct-mall
prices were also urged to make use
of the job printing department of |
the Post. |

Cross-section surveys, in which &
certain percentage of the homes in
a town are covered and the facts
learned there applied to the com-
munity as a whole, are in good re-
pute as research. Mr. Good took &
cross-section somewhat larger than
usual, however, and thereby gained
more accurate analysis of his cover-
age problem.—Missouri Press News.
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GET A NEW SLANT

X5

Every time a newspaper publisher ~
goes on a vacation of a great lengph
of time or extended distance, while
he is gone he writes a weekly letter
for his paper or upon his return l}e
writes a series of stories and edi-
torials. s

These writings are always filled
with enthusiasm for local condi-
tions and suggestions as to whab
should be done to improve these &
conditions. e

It has always been the contex}tlon
of this paper that every publisher
should get away from home just s
often as possible and get as far
away from home as time and money
will permit and stay as long as he g
can.

It is difficult enough for a man
to publish a newspaper for many
years without becoming a liftle
draggy at the heels mentally—it i
just natural. So everything should
be done which will enable this pub-
lisher to keep his shoulders straight, 5
his chin up and his chest out, an f
nothing will do this like a good trip
away from the old home-town— |
‘Washington Newspaper.

e —~-—

The Mt. Sterling Advocate, pub:
lished by J. W. Hedden, has adopted

a strictly paid-in-advance policy-

Qctobe
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OFF WITH THEIR HEADS!

A real challenge is issued to the
small business man in a recent edi-
torial in the MIDLAND COOPE-
RATOR, published by the Midland
Cooperative Wholesale of Woodville,
wisconsin, entitled, “Small Mer-
chants and Co-0ps.”

«gmall business men undoubted-
ly render a useful service to their
respective communities, but they
possess 1O inherent right to do so
_..When people learn to organize
and do for themselves even better
than the biggest private business
can do for them, they will eventu-
ally eliminate profit business, since
there is no sense in creating prof-
its for others when one has learned
how to save them for himself.”

This editorial is but one of the
many noted in the material for-
warded to the National Editorial
Association office in its survey to
determine the growth and progress
of consumer cooperatives and their
effect upon the local retail mer-
chant. The editorial goes on to
say that the small merchant must
learn the same lesson that all others
must learn, in that they have no
inherent right to be supported by
others, but must rely upon their
ability to render an equivalent for
what they receive. That if they
can render but small service as
compared with others their return
must likewise be small. “Thus peo-
ple learned that they had no need
for kings and nobles, since they
found they could do for themselves
what these gentry claimed to do for
them. Then kings and nobles passed
into the discard, without any loss
to the people. A similar result will
take place when people learn to co-
operate to serve themselves. Then
they will have no need for those
who would serve them for a profit.”

N. E. A. TO WEST VIRGINIA

WESTON, W. VA.—The 1938 con-
vention of the National Editorial
association will be held June 20-22,
at White Sulphur Springs, W. Va,,
it was announced this week by
Robert H. Pritchard, past president
of the N. E. A.

SHORT, PUNCHY ADS
PROVE SUCCESSFUL

A series of one-sentence adver-
tising promotion ads was recently
used in the Royal Oak (Mich.) Tri-
bune. Each ad was set in regular
newspaper face in the center of a
box two columns by three inches,
With a heavy border. The head-
line broken into the box at the top
was, “Reasons for Using Newspa-
per Advertising.”” Or they could
be used repeatedly as fillers in your
lews columns.

Here are some of the best ones:

A newspaper advertisement can
always be seen by the reader.

The newspaper advertisement, as
part of the complete paper, goes
into the home as a welcome guest.

The newspaper advertisement can
have as much news value and read-
er interest as the news item.

The amount of text used in news-
baper advertisements is dependent
only upon the size of the space.

Newspaper advertising is flexible.

Newspaper advertising is quickly
| controlled.

Newspaper advertising may be
adjusted to different conditions.

Nearly all of a ncwspaper’s cir-
culation is concentrated in its own
market.

Newspaper circulation is known
and is comparatively unaffected by
daily change.

NEWSPAPER “30” SYMBOL
HAS MANY EXPLANATIONS

Visitors to the editorial office of
The Daily Times, watching the
newshawks grind out the day’s grist
of copy, often inquire why the num-
ber “30” is typed at the end of each
story.

The symbol “30” indicates that
| that story is finished. It means
“the end,” “that’s all,” “finished,”
Tele-typewriters, upon reaching the
end of the day’s or night’s quota of
news mechanically type out “THIR-
TY TO ALL” as an indication that
the quota is finished. But in this
sense, the symbol “30” also carries
the impression of a parting saluta-
tion. Instead of saying “Good Day,”
or “Good Night” or “See You To-
morrow,” the machine chatters out
its “THIRTY.”

In many newspaper offices “Thir—
ty” also indicates, as a figure of
speech, a time of day....that time
of day when the last bit of copy has
been typed, the last head written,
the last stick of type set, with the
paper being rushed to press.

All of which is simply enough ex-
plained until some more inquisitive
visitor asks, “But why is ‘30’ so
used?” |

That’s a different matter. There
probably are dozens of answers, but
at present we can think of only
eight. So here they are...take your
pick. i
1. When newspaper stories were,
written and set by hand, a period
known to printers as 30 pica ems,;
was indicated by “x” in the manu-
script copy; the end of a paragraph
by “xx” and the end of the story by
the sign “xxx,” Roman for “30.” |

2. The journalistic symbol “30”|

has a peculiar East Indian origin. soda for 5¢ ,and he served them by

In Bengali “80” means “farewell”
or “I quit.” An English officer in
Calcutta used the figures at the end
of a letter he sent to the East In-—
dian company in 1758. The compa-
ny, using the figures in their pub-
lication, made them “30” by mis-
take.

3. Typesetting machines that
cast their type in slug form, used
to set a maximum length of line
“30” meaning the end of the line.
(Old time printers dispute this ver—
sion with the claim that the symbol
antedates slug-casting machines.)

4. During a disaster, information
was being wired to the outside world
by a telegrapher whose number was
30, and who remained at his key
and met death after his assistants
had fled.

5. Early telegraph editors had a
code of their own for sideline con-—
versation on the wire. The figure
“1” meant “wait a minute;” “4”
meant “when shall I proceed?” “7”
was “go ahead;” “8” indicated “I'm
busy on the line;” “13” asked “what’s
the matter?” “17” stood for “I'm
sending an important message,” “30”
was “end of item;” “73” meant
“kindest regards,” etc., ete.

7. When the Associated Press
was established, each member of
the association (morning or even-
ing paper) was entitled to 30 tele—
grams each 24 hours. When the
last message had been set, it was
marked “30.”

8. The magistrates appointed by
Sparta over Athens at the end of

' the Pelopponesian war were called

the “30 tyrants,” and were over-
thrown at the end of a year’s reign.
The end of the tyrants was herald-
ed with a spirit of gladness—“30.”
—Worthington Times.

RESULTS FROM ADVERTISING

It pays to advertise in the Hun-
tingberg (Ind.) Independent accord-
ing to Mr. Reid Lukemeyer, pro-
prietor of the Palace of Sweets, who
gives the following conclusive proof:

In one issue of the Independent,
Mr. Lukemeyer published a coupon
good only on July 28, for a special

the hundreds that day. But the
interesting point is that he served
not only local people, but people
from far and wide, including one
person from Nome, Alaska. In
looking over the coupons (which
had to be signed and addressed) he
found that he had had customers
from 19 Indiana towns and from
Kentucky, Missouri, Illinois, Michi-
gan, Wisconsin, New Jersey, and
New York.
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RUN THIS AS AN ADV.

If your advertisement were in this ' versary as a printer Sunday, No-

space, as many people would read
it as are reading this. But your ad-
vertisement isn’t here, and people
don’t know or care a rap whether
you are selling real estate, peanuts,
or popcorn.—New York Press.

Student editors, business mana-

gers, editors of annuals, and lowly
reporters on high school publica-
tions will meet in annual conven-
tion of the Kentucky High School
Press Association at the University
of Kentucky, December 10-11. Two
full days of entertainment and in-
struction is planned. Kentucky
editors are asked to urge their nov-
ice high school journalists to attend
the convention. Two hundred dele-

gates are expected. The editor of |

the Press is director of the associa-
tion.

The Executive Committee of the
Kentucky Press Association will
hold its annual fall meeting at the
Capitol Hotel, Frankfort, on Mon-
day, November 15.

The Bourbon Courier at Millers-
burg resumed publication Septem-
ber 24, after a three months sus-
pension to install an up-to-date
printing plant. The new equipment
includes a linecasting machine,
newspaper press, jobbers, and other
office machinery.

. Frank Remington, veteran Paris
| printer, celebrated his 50th anni-

| vember 7.
‘ Mr. Remington began his career
in the office of the Kentuckian-Citi-
‘zen shortly after the merging of
i the old True Kentuckian and the
| Western Citizen.
| Of the 50 years Mr. Remington
| has been in the printing business
all were spent in Paris with the
exception of three years when he
was a printer at Columbia, Mo.,
and later at Lincoln, Neb. In Ne-
braska he was associated with a
newspaper which was edited by the
late William Jennings Bryan.
For the past 30 years Mr. Rem-
ington has owned and operated a
printing shop at the corner of
Fourth and Pleasant streets. For
the past few months, however, he
has been confined to his home by
illness.

The Walton Advertiser published
the first issue of its twenty-third
volume October 28, running a first
page item concerning the anniver-
sary.

The Wickliffe Ballard Yeoman,
published by E. W. Wear, is almost
fifty years old. The issue of Octo-
ber 22 carried Vol. 46, No. 52.

Mark M. Meadows, editor of the
Warsaw News, has had a new at-
tractive sign placed on the front
of the News office.

Louisvi
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A three-day cooking school, be-
ginning October 27, was conducted
by the Cave City Progress, publish-
ed by the Embry Newspapers, Inc.
of which Carols B. Embry is presi-
dent.

Norman Klayer has accepted a
position with the Versailles (Ind.)
Republican where he began his new
duties last week. He was formerly
employed by the  Millersburg
Courier.

R. D. Petrie, publisher of the Todd
County Standard, Elkton, an-
nounces the installation of a new
commercial job press and many
cases of job type for commercial
printing.

All subscribers to the Campbells-
ville News-Journal have been noti-
fied by its publisher, J. P. Gozder,
that their subscriptions must be re-
newed at date of expiration, or the
News-Journal will be stopped.

Lila and F. M. Bell, publishers
of the Georgetown Times, are co-
operating with the local theater, and
each wek place names of subscrip-
ers at various points in the paper,
with a free ticket as a prize for
finding them.

livery of all papers is now scheduled
to be completed by 8 p. m.

The Prestonburg Times and the
Prestonburg Independent were re.
cently consolidatd, and publication
will continue as The Times. The
equipment of the Times has heen
moeved to the building formerly oc-
cupied by the Independent. Nor.
man Allen, publisher of the Inde.
pendent, and John Allen purchased
the Times from Mrs. C. B. Latta,
leand will publish the new Times ag
partners.

J. T. Howard, publisher of the
Hickman Courier, was recently pre.-
cented a fifty-eight year old copy
of the Courier bearing the date of
January 19, 1879. The relative
merits of ballot and oral voting
were being discussed at that time.
Butter was ten cents a pound, and
pork sold for two and a balf to
three cents a pound. The Courier
was “going strong.”

A “Pay Your Subscription Week”
has been scheduled by the Versail-
les Sun, published by Dan M. and
A. A. Bowman, who believe that
“everything and everybody should
have a week.”

A mew system of city delivery,l
dividing the town into five groups |
of carriers, has been inauguratedl
by the Mt. Sterling Advocate. De-

The Guthrie Times, published by
Calude Talley Graves, was almost
destroyed by fire recently. The loss,
which was partially covered by in-
surance, was estimated at $2,000.

® PRINTERS’ BUSINESS DIRECTORY e
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The London Sentinel-Echo, pub-
lished by Russell Dyche, has reason
to be proud of its circulation, for
the most recent subscription goes
to the Aldecte (Spain) officers’
training school where a local boy
is located.

The morenead News has installed
a new cylinder press, and has
moved o New quarters. The size of
the paper has been changed from
six to seven columns, by Jack Wil-
son, publisher.

Goerge A. Joplin, editor of the
Somerset Commonwealth was re-
cently changed into a hitch-hiker
pecause of his interest in news.
While en route home on a train,
he left the car to investigate an
auto wreck, and the train pulled
out without him. He had to wire
for packages left on the train, and
in addition lost his ride.

The September 29 issue of the
Somerset Commonwealth, edited by
George A. Joplin, began its twenty-
ninth volume.

A local woman has been employed
by William J. Sample, editor of
the Morehead Independent, to can-
vass the greater portion of Rowan
county to secure mew and renewal
subscription.

Ttems of special interest to mine
workers are now being solicited by
Mrs. C. B. Latta, editor of the Pres-
tonburg Times, who is planning to
publish a Mine Workers News for
Floyd county in the regular editions
of the Times.

Wood will be taken on subscrip-
tions by Edward Hamlett, editor of
the Columbia News, but he recent-
ly ran a notice that only a limited
amount would be accepted, and re-
quested subscribers to make their
arrangements immediately.

Mrs. Jane Gretty McGuire,
mother of Edward McGuire, pub-
lisher of the Brooksville News, died
recently at the home of her daugh-
ter, Mrs. Andrew Brink, in Roches-
ter, Minn. Funeral services were
held Thursday, September 23, in
Twin Falls, Minn.

The total distribution of the Ha-
zard Herald’s Coal Carnival edition
reached the 21,000 mark with the
order from the Blue Diamond Coal
company for 18,000 copies to be
fent to its customers in every state
in the North and Northwest. The
purpose is to acquaint them with
the facts concerning the coal carni-
val, and the place in their hands
the double page spread of scenes
and history at Blue Diamond, which
thg issue contained. The Herald's
editor and general manager is
Charles N. Wooten.

’}‘he Hodgenville Herald News,
edited by E. W. Creal, carried a
large advertisement in a recent is-
Sue, boosting the results of its
Wwant-ad columns.

Because he subscription list of
the Elizabethtown Enterprise is in-
creasing, a new mailing machine
has been installed by Editor Wesley
E. Carter to take care of the husi-
ness,

Mlssv Margaret Wood has resigned
as society editor of the Campbells-
:’;llf Star to attend the Georgia
State university. Miss Elizabeth
Miller now has the position of new
society editor.
ners. Johr} Hargan, Jr., publisher

the Marion Press, recently pur-
Chased the Marion News, published

THE KENTUCKY PRESS

| been

by E. C. Calman. The subscription
list of the two papers has been
combined.

The Irvine Times office was
visited recently by the pupils and
teacher of a neighborhood school.
They were shown the routine of
publishing a weekly newspaper by
Editor Robert Barker and his staff.

John S. Neal has resigned his
position as advertising manager of
the Evening World, which he has
held for the past 11 years, to be-
come editor and advertising mana-
ger of the Ledger & Times of Mur-
ray, Ky. He and R. R. Meloan of
Murray, have purchased the inter-
est of Joe T. Lovett, present editor
and publisher. -Mr. Meloan has
mechanical superintendent
and in charge of production of the
paper since 1928, when it was
founded.

The Walton Advertiser has a staff
of 33 correspondents who cover five
counties in the Fifth district. It is
edited by L. D. Stamler and J. L.
Wallace.

The Barboursville Advocate has
a new typesetting machine, and the
October 8 issue carried a picture
of it. There were also pictures of
type displays, now available since
it has been installed.

The editor of the Burkesville
News, J. R. Shannon, recently found
a supply of potatoes, peas, pears,
apples, and a chicken left at his
front door by a friend. The best
thing about it is that the gifts were
not in exchange for a subscription.

Ralph Spangler has been named
head of the Harlan Daily Enter-
prise and is now planning a carrier
service for the paper. He was form-
erly circulation manager of the Cor-
bin Daily Tribune. Miles Wright,
former foreman of the Middleshoro
Dailey News, has been placed in
charge of mechanical production.

The Caldwell County Times, a
weekly newspaper published in
Princeton, has as its new editor
and business manager, Marvin
Wachs of Covington. A. W. Jones
was former editor and manager. A
controlling interest in the paper
has been purchased by Dr. U. R.
Bell of Louisville, who has moved
the paper and its equipment into
a new building.

The mechanical equipment of the
plant of the Independence Courier
has been sold, and it will continue
its publication in A. E. Stephen’s
Burlington Recorder plant. Jack
Wild, editor, will spend more time
in the field, promoting news and
advertising. The job department
will be leccated in the Wild home
in Independence.

The rapid growth of the Paducah
Press in the past two years, accord-
ing to the editor, Murray K. Ro-
gers, has been due to the goodness
of friends who have patronized the
advertisers. Less than two years
ago, the assets of the paper were
a portable typewriter and a lad

pencil. Today they have grown to
a small and modern newspaper
plant.

The Mountain Sentinel, a new
magazine to be issued by Donald
E. Webb, of Relief, is to contain
poetry, stories, and historical sket-
ches with legends and songs hand-
ed down for two centuries. These
are to be written by the mountain
people in whose interests th maga-

!zine is being published.

Th Hindman Herald, published by
Bailey P. Wooton, and edited by
Dennis Sturgill, began its third
volume, October 14.

SUCCESS OR YOUR
MONEY BACK

Want-ads are now being guaran-—
teed in the Grove City (Minn.) Ga-
zette, according to a recent policy
announcement. The Gazette guar—
antees to refund the purchaser’s
money if he does not have some re-
sponse to the ad, and agrees that
the purchaser will be the sole judge
of the response.

If after the ad appears for two
weeks in the Gazette, the purchaser
comes to the office and says that
no one has answered the ad, either
‘personally or by mail, the Gazette

| agrees to refund the money.

NEW YORK.—The Crowell Pub-
lishing company reports each mail
bringing additional responses to the
offer of Consumers Information on
the general topic of consumer bene-
fits from advertising.

Editors of both daily and weekly
newspapers quickly grasped the
need for such an educational series
to interest the consumers in adver-
tising and turn their atention to
tdvertised merchandise and to mer-
chants who solicit business through
advertising.

The request for the series come
in about equal proportion from
every state in the nation. Editors
in all sections realize the advantage
to advertising generally, and to
their own publications particularly
in the printing of such articles.

Many publishers and many press
association officials have written
Consumers Information commend-
ing the idea, and the way in which
the subject is presented. Will Loom-
is, president of the National Edi-
torial association, strongly approved,
and in his letter stated very definite
reasons why such material was
needed.

A number of state field managers
have urged the editors of their
states to obtain and use the series.
Some have done this by letter and
others through their weekly bulle-
tins.

‘Advertising has been largely
responsible for the growth of Amer-
ican industry, has created millions
of jobs, increased wages, and by in-
creasing consumption has decreased
the price of commodities to the con-
sumer. We have a right to fight to
protect it, because we are protecting
national life.

“These cuts or mats will be fur-
nished free if you will but write to
the Consumers Information, 250
Park Avenue, New York city. If you
failed to look over the material sent
you in this connection, we suggest
that you look it up right away, and
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write them your reaction. This is
an unselfish effort on the part of
the Crowell Publishing company to
help us do a job which needs to be
done right now, and done in a more

| or less subtle way.

*

*

*

Erbar Medium for
Heads; 28 pt. in 90-
Channel Magazines

Its Effective Use in Display
Advertising Also Accounts for
Much of Erbar’s Popularity

Linotype’s Erbar Medium Con-
densed is sufficiently “pulled-in” to
give an excellent character count,
yet it does not have that “squeezed-
up” appearance of many condensed
faces. The 28 point is especially
popular in smaller plants because
it will run in regular 90-channel
magazines.

While Erbar is now being used
for typographical modernization of
many leading dailies, its versatility
is proving even more valuable to
alert papers of lesser dimensions.

LINOTYPE ERBAR LIGHT, MEDIUM AND BOLD CONDENSED,
AND EXCELSIOR WITH MEMPHIS BOLD

'Mefgenlhaler
Linotype Company

BROOKLYN, NEW YORK

NEW YORK CITY - SAN FRANCISCO

CHICAGO - NEW ORLEANS
CANADIAN LINOTYPE, LIMITED
TORONTO, CANADA
REPRESENTATIVES IN THE
PRINCIPAL CITIES
OF THE WORLD

BUSH-KREBS CO.

i INCORPORATED
ARTISTS. ENGRAVERS

PRINTERS' SUPPLIES. ELECTROTYPERS
LOUISVILLE, KENTUCKY
ED WEEKS. MGR. SUPPLY DEPT.
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Days

When Grandpa Strained His
Eyes By Candlelight . . .

You get for About lc an Hour Electric Light
Equal to 167 Candles!
The Good Old Days were never anything like
® @ as good as they are cracked up to be in romantic
novels and sentimental songs.

In the Good Old Evenings your great-grandpa
strained his eyes and got a crick in his neck read-
ing by candle light his Weekly Gazette, his Far-
mer’s Almanac and his Bible.

Your grandpa threw out the candles and
bought coal oil lamps. And your grandpa threw
out the lamps and put in electric lights . . . for
a good reason.

With our average electric rate you now pay
about a cent an hour to use three ordinary 60-
watt bulbs which give as much light as 167 can-
dles costing a nickel each.

Your Electrical Servant,
REDDY KILOWATT.

KENTUCKY UTILITIES CO.

Incorporated
and Associated Companies
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