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McLean Co. News
GM fifth woman

to head organization

By LISA CARNAHAN
KPA News Bureau

When Teresa Revlett was
handed her first paycheck from
the McLean County News — $150
for 10 games, photos and stats —
the high school freshmen thought
she was a millionaire.

Looking back at that time,
Revlett, now the general manager
of the newspaper, says she
enjoyed the work so much, she
never even considered being paid.

Revlett is enjoying one of her
newest responsibilities, too, as
president of the Kentucky Press
Association/Kentucky Press
Service Board of Directors. She is
only the fifth woman to hold the
position in KPA’s 130 years. And
just like at the newspaper,
Revlett moved up through the
ranks of KPA, serving first as a
state-at-large representative then
on to other positions including
chairman of the advertising divi-
sion, vice president, president
elect and finally president.

Two of Revlett’s mentors,
Walt Dear, former owner of the
McLean County News, and Steve
Austin, publisher of the
Henderson Gleaner, encouraged
her to become involved in KPA.

Revlett leads KPA into 21st Century

2000 KPA President Teresa Revlett, general manager of the McLean

County News, started her newspaper career at the age of 13, writing
football game stories and keeping stats.

She’s never regretted that deci-
sion.

“I think a lot of people back
then thought KPA was just for
the large dailies,” said Revlett
“I'm living proof that’s not true. If
you want to be involved, you can,
whether your staff is big or small
The organization is what you
make of i

Revlett used that same philos-
ophy to make her path in the
newspaper business.

After getting that early start
at age 13 shooting game pictures

and keeping stats, she made her-
self a regular fixture at the paper,
writing sports stories, developing
film, proofreading, anything need-
ed in the newsroom. But ironical-
ly, it wasn’t on the editorial side
of the building that she made her

mark
After graduation, there was a
position open in ad sales and
Revlett took it while attending
college evening She
moved up a few years later to
advertising director and in 1988,
See REVLETT, page 7

classes

Pett wins
Pulitzer

By KARLA DOOLEY
KPA Contributing Writer

Joel Pett may have been the
last person in the Lexington
Herald-Leader’s newsroom to learn
that he’d won this year’s Pulitzer
Prize for editorial cartooning.

While the rest of the staff wait-
ed for the announcement, Pett was
relieving tension at the pool.

“I couldn’t stand it,” he said.

For Pett, 46, the wait for the
award had been a disappointing

See PETT, page 6

KPA Summer Convention slated for June 15-16

By LISA CARNAHAN
KPA News Bureau

The theme of the 2000 KPA
Summer Convention, “Come Early,
Stay Late,” is pretty sound advice
considering all the possibilities that
an extended stay in Owensboro, this
year's host city, has to offer

The convention gets underway
Thursday, June 15 and wraps up
with the awards banquet on Friday
but don't let that limit your

right
‘ The Executive Inn Riy

ern

just underwent an extensive reno-

vation and the hotel is gearing up to
host KPA. One of the things that
should make you come early or stay
late is the W.C. Handy Blues
Festival just a few miles away in
Henderson. The festival, now in its
10th year, draws over 50,000 people
to the area. It's scheduled for June
14-17 and a complete schedule of
bands and their performance
included in your

The convention itself offers sev-
eral activities ranging from golf to a
picnic with entertainment and an
amusement park outing. Of course
there's the educational side to the
convention as well, and this year's
program features some of today’s
most in-demand topics for newspa
per professionals

T'w

planned for

seminars
I'hursday
p.n

See SUMMER, page 12

KHSJA State
Convention
draws over 700

By LISA CARNAHAN
KPA News Bureau
If you haven't tried to foster a
relationship with your local high
school journalism program, now
may be the time to try. Many of
the students attending the 2000
Kentucky High School Journalism
Association (KHSJA) State
Convention are serious about jour-
nalism and they want to know
more about the field
See KHSJA, page 12
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Kentucky people, papers in the news

Reed leaves Kentucky.Com

David Reed, executive producer of

Kentucky.com, has accepted a position as

Director of StarNET, the online service of

the Arizona Daily Star in Tucson,
Arizona. David will be launching

Tucson.Com there. The paper is part of

Pulitzer Publishing Company, based in
St. Louis, Mo. The Daily Star is the oldest
newspaper in Arizona.

David has put in 30 ye:
to the Herald-Leader, 26 years
rent stint. Jobs he has held at the Herald-
Leader include: sports writer, sports
columnist, weekender editor, television
editor and critic, Director of TelePress
(Knight-Ridder’s three channel cable tele-
vision R&D project), Director of Library
Services, assistant to the Managing
Editor, Administrative Editor and
Kentucky Connect and Kentucky.Com
editor.

Reed was an integral part of
Kentucky.com since its inception on
December 15, 1995. A search for his suc-
cessor is underway.

Courier-Journal names
Post to ME’s position

Arthur B. Post Jr., assistant manag-
ing editor for operations of The Courier-
Journal, was named managing editor. He
succeeds Debbie Henley, who left in
November to become executive editor of
The News Journal in Wilmington, Del.

Post, 54, has worked at the paper
since 1971, when he joined the staff as a
copy editor. He was named news editor in
1977 and has held several positions as an
assistant or deputy managing editor since
1985, most recently serving as assistant
managing editor/operations. He was edi-
tor of a U. S. Army newspaper in
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Germany from 1966 to 1968. He also
worked as a city reporter for the Kent
Record-Courier while a student at Kent
State University. And in 1970, he was a
research ¢ ant to author James A.
Michener, who was writing a book on the
Kent State shootings. He graduated in
1971.

In his new position, Post will be
responsible for day-to-day news coverage
He also will retain one of his former
responsibilities, overseeing the news-
room's transition to computer-assisted
news gathering.

The Courier~Journal and The News
Journal are owned by Gannett Co. Inc

Lockwood to head Capitol
bureau for Herald-Leader

Frank Lockwood will be the
Lexington Herald-Leader's new
Washington bureau reporter. He replaces
Gail Gibson, who left to take a reporting
job at the Baltimore Sun. Lockwood has
been the Herald-Leader's Northeastern
Kentucky bureau reporter in Morehead
since 1997.

Lockwood has a law degree and is a
graduate of Harvard University. Before
coming to the Herald-Leader, he covered
state government and politics for the
Idaho Statesman in Boise and the Twin
Falls Times-News, also in Idaho.

Cusack named publisher
of Recorder papers; other
staff changes announced

William Cusack has been named
publisher of Northern Kentucky’s
Community Recorder newspapers. Steve
Olding, the papers’ previous publisher,
resigned from the position in March in
order to become executive editor.

Cusack, 38, has most recently
worked as general manager of Thomson
Online and as regional sales manager for
Journal-News Group of Hamilton, Ohio.
He spent five years as publisher of the

Oxford Press and was also publisher of
the Butler-Warren Business Journal
Cusack grew up in rural New York,
where his family owned a group of shop-
per newspapers. He holds degrees from
the State University of New York and
Miami University of Ohio

The Recorders have also seen two
other staffers change positions. Tom
Embrey, former sports editor for the
newspapers, has been named editor of
the Boone County Recorder. A 1996 grad-
uate of Northern Kentucky University
and three-year employee of the newspa-
per group, he replaces Amy Charley.

Chris Fossitt, a graphic artist and
nine-year employee of the papers, has
been promoted to graphics department
supervisor. He is a 1989 graduate of
Northern Campbell State Tech
Vocational. He replaces John Cobb, who
is now web site coordinator for the
Community Press.

Former Herald-Leader exec
picked as LA Times editor

Former Lexington Herald-Leader
Editor and Vice President John S. Carroll
will succeed Michael Parks as editor of
The Los Angeles Times. Carroll, 58, left
the Herald-Leader in 1991 to become edi-
tor of The Baltimore Sun, a position he
has held until now. He began his career
in 1963 at the Providence (R.I.) Journal-
Bulletin and became a Sun reporter in
1966. He worked in various positions at
The Philadelphia Inquirer from 1972 to
1979, when he left to become editor of the
Lexington Herald.

Former Somerset publisher
named to top post in Florida

Former Commonwealth Journal
newsman John Fitzwater has been
named publisher of The Ledger in

Lakeland, Fla. He had spent the past 13
years as publisher of The Gainesville

See PEOPLE, page 10

Deaths

Nancy Lucas Mick

Former newspaper publisher
and schoolteacher Nancy Lucas
Mick, 53, of Marion died following
a lengthy illness on April 16 at
Crittenden Hospital in Crittenden
County.

Mick was publisher of The
Crittenden Press from 1993 to
1997. She took over operation of
the newspaper after the 1990
death of her husband Paul E. Mick,
who had published the newspaper,
and whose father, Evers Mick, was
the newspaper publisher before
him.

Nancy Lucas Mick was also a
teacher for 20 years at Crittenden
Elementary School and a member
of Marion United Methodist
Church. She is survived by a hus-
band, Marlin Travis; two daugh-
ters, Allison Evans of Marion and
Andrea Mick of Bowling Green; a
son, Lucas Mick of Marion, and a
granddaughter, Meredith Evans of
Marion.

Mick was preceded in death by
her parents, Ollie Bryan and
Frances Lucas.

Funeral services were held
April 18 at Marion United
Methodist Church.
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Marketing
Insights

By Lisa Dixon

Do your advertisers rely on
your product as the best local
advertising vehicle to deliver the
customers they need to succeed? Do
they rely on your sales reps as true
marketing partners with the neces-
sary skills to help them build their
business? What are you doing to
win your advertisers’ confidence
and business?

In speaking to groups of pub-
lishers, ad directors and marketing
directors around the country, I find
there's a noticeable lack of cus-
tomer-driven products, programs
and services designed to really help
the advertiser.

When I ask the question, “How
many of you are going to forgo an
advertising rate increase this
year?”, I get a lot of muffled laugh-
ter. When I follow with the ques-

tion, “Then what are you doing to
add more value to your products or
services to your advertisers?”, I get
a lot of uncomfortable shuffling

As savvy consumers, we're
always on the lookout for products
and services that deliver the best
value for our money

If there's a price increase in a
product or service, we want to know
why. Has the product been
improved? Is there a new or
improved service that's been added?
How will I, the consumer, benefit?

Put yourself in the shoes of

your advertisers. You stress the
importance of advertising on a reg-
ular basis. You tell them it's vital
to have a marketing plan and bud-
get in place. Yet, does your newspa-
per have a strong marketing plan
and budget? Have you assessed
your advertisers needs? Have you
developed customer-driven prod-
ucts and services to meet those
needs? How are you promoting new
products and services to your cus-
tomers?

Most newspapers consider mar-
keting an expense rather than an

Hurst fills state-at-large
position on KPA board

Tim Hurst, general manager of
the Benton Tribune-Courier, has
been appointed as a state-at-large
member to the KPA/KPS Board of
Directors.

Hurst has been general manag-
er at Benton for the past three and
a half years. Prior to that, he oper-
ated and owned an advertising and

graphic design firm in Bowling
Green. He still does consulting
work in that field.

The appointment was made by
KPA President Teresa Revlett fol-
lowing the resignation of Teresa
Mullins of the Berea Citizen.
Hurst’s term will continue through
January 2001.

Western wins overall title
in Hearst competition

For the first time ever, Western
Kentucky University's School of
Journalism and Broadcasting has
won the overall intercollegiate title
in the William Randolph Hearst
Foundation's Journalism Awards
Program.

Western finished with 673
points in the 40th annual competi-
tion that includes print journalism,
photojournalism and broadcasting.
The University of Florida was sec-
ond with 666 points and the
University of Missouri was third
with 650.

“This is a credit to our teachers
and our students,” said Jo-Ann
Albers, director of the School of
Journalism and Broadcasting.

Western's photojournalism pro-
gram recently won its 11th consec-
utive Hearst competition, some-
times called the college equivalent

of the Pulitzer Prize. In six writing
competitions, Western finished
fourth overall.

Albers and seniors Matt
Batcheldor of Bardstown and
Aimee Reed of Columbia will travel
to San Francisco on May 19 for
Hearst finals and awards presenta-
tion. Batcheldor is a finalist for
national writing honors, while Reed
is a finalist for national radio
broadcasting honors.

Western finished third overall
last year in the Hearst competition
and has finished fourth several
times, but benefited by the addition
of broadcasting entries this year,
Albers said.

Last year Western finished
behind Florida and Missouri, which
had broadcasting entries.
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Do your advertisers consider your paper indispensable?

investment...a cushion that can be
cut when the bottom-line is less
than stellar. Compare these fig-
ures for a jolt!

In the U.S., national advertis-
ers spend about 7.2 percent of rev
enue on marketing to consumers
Major U.S. broadcast media spend
more than 5 percent. Publicly trad-
ed newspapers spend less than two-
tenths of 1 percent (0.24 percent)
This lack of investing, and under-
standing, of the value of marketing
presents a dangerous situation in
the face of mounting outside compe-
tition, threatened revenues and
declining circulation.

Outside competition and
change is a great motivator that
awakens sleeping giants. There are
lessons to be learned from the past.
Sweeping changes have hit, and
changed, the automotive industry.
The airline industry. The tele-com-
munications industry. All had to
invest in marketing and become
even more customer-driven in order
to survive.

Albert Einstein had a saying,
“The thinking that got us into our

problems is not the thinking that
will get us out.”

That's the challenge. Markets
have changes. Customers have
changed. Attitudes have changed
Newspapers need to change and be
prepared to invest in marketing in
order to survive and thrive in
today's competitive marketplace

Those that do will be rewarded
with increase revenues. Those that
don't will fade away and wonder
what happened

(Lisa Dixon, AdWorks, is a
speaker and marketing consultant
based in Dallas. She conducts semi
nars nationally on behalf of commu
nity publications for their small
business advertisers and has spoken
nationally and internationally at
press association conferences, APl
and NNA. Over 70 publications
nationwide customize and use her
Basic Business Builders small busi-
ness advertiser newsletters. Call
today for your free newsletter copy
and for information on her small
business advertiser seminars. She
can be reached at 972-818-5472 or
by e-mail at LADixon@aol.com.)

(AP) — An Internet news site
with ties to a computer-scam sus-
pect is drawing fire from newspa-
per executives who say copyright-
ed stories are being stolen.

The Web site's founder is
Robert Brooks of Rockford, Ill.,
who is accused of theft in Illinois
and similar charges in
Wisconsin. Brooks allegedly
swindled several thousand dol-
lars from people in the two states
after proposing deals to sell com-
puters.

Brooks was arrested last
month in North Dakota, where he
launched www.ndnewspaper.com

In February, Brooks turned
the site's publishing functions
over to Michael Whitworth, pres-
ident of American Technology
Servcices in Dickinson

Whitworth then launched an
Internet site called www.mys-
tatenews.com. The site, which
includes advertisements and
news from several states, is rais-
ing copyright questions from
newspapers

Readers can click on news
headlines and find the matching
stories on newspaper World Wide
Web pages.

“You basically have someone
who's just ripping off content,
and advertising around it,” said
Aaron Mentele, online manager
for the Argus Leader in Sioux
Falls.

Web site causing stir over
papers’ copyrighted stories

“To the extent that he uses
content from the Grand Forks
Herald,” said its editor, Mike
Jacobs, “we'd be very interested
in how he got it and from whom
he sought permission.’

Whitworth said his goal is to
give people easy access to news
in their state. He claims he is
doing newspapers a favor
because users are directed to
newspaper Web sites.

Newspaper representatives
say advertisements on the Web
site mean Whitworth is profiting
from their work.

“He's leveraging someone
else's content on his site and he's
making money from it,” said
David Bordewyk, general manager
of the South Dakota Newspaper
Association.”

The Argus Leader uses codes
to redirect people who use mys-
tatenews.com, said Mentele. On
most browsers, readers who click
on an Argus Leader story are
directed to the newspaper's main
Web page, rather than the story.

Jack McDonald, legal counsel
for the North Dakota Newspaper
Association, said he expects some
action.

“We're going to have to do
something, because they're tak-
ing our product and using it for
something else,” he said.
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Lawyers
scrutinize
media cases

Trend is moving from
libel to news gatthering

When media organizations
find themselves in court these
days, more often than not the
proceeding is related to reporting
the news, said media attorneys at
a recent communications-law con-
ference.

“Increasingly, the arena of
action is moving away from libel
and to areas such as news gather-
ing, fraud and trespass,” noted
George Freeman, assistant gener-
al counsel for The New York
Times Co., at the annual
Communications Law Conference
sponsored by the Practising Law
Institute. The meeting was Nov.
11-12 in New York City.

“More and more, action focus-
es on how reporters obtain news
rather than the truth of what
they report,” Freeman added.

Jane E. Kirtley, Silha profes-
sor of media ethics and law at the
University of Minnesota in
Minneapolis, pointed out that
prosecutors and defense attor-
nevs seek information that
reporters obtain in interviews,
from filmed outtakes to reporters;
notes and other unpublished
materials.

“As far as jailhouse interviews
are concerned, we might as well
put a direct pipeline from the jail
cell into the prosecutor’s office,”
said Kirtley, formerly executive
director of the Reporters
Committee for Freedom of the
Press. “We've lost a lot of ground.
There seems to be no protection
for reporters in these situations.”

In November, for instance,
CBS and one of its producers lost
a three-week fight to avoid giving
prosecutors in Jasper, Texas, the

ranscript of an interview

between anchor Dan Rather and
a dragging-death suspect. After
losing several appeals, CBS
handed over the transcript, then
posted the entire document on its
[nternet site.

“The danger, if this trend con-
tinues, is that the media would
be considered an arm of law
enforcement,” Kirtley said.

To prevent that, newspapers
must continue to vigorously pro-
tect sources, noted Barbara W
Wall, vice president and senior
legal counsel for Gannett Co. in
Arlington, Va. “Confidential
sources are critically important,
and we recognize our responsibil-

See MEDIA, page 11

Mugshots put readers into your
story — take time to do them right

Design is
Everything

By Edward F. Henninger

“People make the news.”

I've heard that phrase repeated time and again
since I first became began work in a newsroom 35 years
ago.
And it’s true. Without real people in our stories,
what we write becomes dull and wooden. Knowing that,
we struggle to find the people that are a part of the story
we're writing about.

However, we often give up the struggle when it
comes to showing our readers the faces of those people.
We fail to remember a basic piece of the puzzle: the mug
shot.

Mug shots help to bring the people in our stories to
life. Photos show these people as they really are — your
readers won't have to imagine the face of the “gray and
balding newspaper consultant” you're describing. As a
matter of fact, use the mug shot and you won’t have to
take up space in your story with physical description.
And if the person in the mug shot is smiling, odds are
your readers are going to feel that person is more lik-
able. If he’s frowning, readers may feel he’s a bit distant.

Research indicates people are twice as likely to read
a story that has faces displayed with it than one that
does not.

Here are some tips on handling mug shots:

eReproduction is so improved that you can consider
running your mug shots a bit smaller. Many newspa-
pers still run these photos 6 picas wide and 9 picas deep,

but you can run try 5 picas wide by 7 picas deep. One
advantage to smaller mug shots is that it gives you more
space for the type adjacent to the photo when the mug is
notched into copy, helping to avoid word- and letter-
spacing problems.

*Try tightening the runaround on your mug shots I
suggest four points.

*Crop mug shots from the top of the skull and nat-
ural hair shape to the tip of the shoulder area, keeping
close to the sides of the head. Highly stylized hair may
need to be cropped on the top and sides.

eWhen you place multiple head-and-shoulder pho-
tos horizontally, crop and size so the image size is simi-
lar. Also, take care to align the photos so that the eyes of
every person pictured are along the same line.

«If you're using a full-column mug shot, take care
not to place it at the top of the story, between the head-
line and the text. This will confuse readers. In single-col-
umn usage, place a full-column mug above the headline.
In Multiple-column use, it often works better to place a
full-column mug at the top of a leg.

«If you plan to pair mug shots horizontally, allow
enough space between the photos. If I pair two 5 x 7 pica
mugs, I allow 1 pica between them and then center
them in the column.

*There’s no need to credit a mug shot.

Mug shots help to get people into your stories. They
also help to get your readers into your stories. Use them
and you gain readership. Use them well and you gain a
more professional look for your newspaper.

(Edward F. He ger is an independ pap
consultant and the director of OMNIA Consulting in
Rock Hill, S.C. You can reach him at 803-327-3322, fax:
803-327-3323, e-mail: go20mnia@aol.com)

Miami Herald publisher's office used for post-raid
call with Reno, Florida relatives’ mediators

(AP) — The office of The Miami
Herald's publisher was used for a
conference call between Attorney
General Janet Reno and mediators
for Elian Gonzalez's Miami rela-
tives hours after the boy was
seized.

Publisher Alberto Ibarguen lis-
tened in on the two-hour call and
told the newspaper's executive edi-
tor about it on the condition that
details not be passed on to the news
staff, according to a court filing
obtained April 26 by The
Associated Press.

Ibarguen said he believed the
April 22 call was off the record and
could not be used by the newspaper
or any of the participants.

“I happened upon some infor-
mation that I couldn't have had any
other way than accepting it as con-
fidential and off the record, and
tried to use it in as ethical a way as
possible to inform our coverage,”
Ibarguen said April 26

Ibarguen's restrictions on
reporting about the call raise ques-
tions about the newspaper's credi-

bility, said Bob Steele, director of

the ethics program at the Poynter
Institute for Media Studies.

“His civic obligations were in
direct conflict with the journalistic
obligations of his newspaper, and
he put his editor and his journalists
in what would seem to be an unten-
able situation,” Steele said.

Ibarguen said he contacted
Reno and the mediators that day,
after learning details of their meet-
ing had been disclosed.

The other participants in the
call had no comment. A secretary
for chief mediator Aaron Podhurst
said he was giving no interviews,
and messages to the others were
not returned

Ibarguen described the tele-
phone conversation as “emotional”
and “extraordinarily frank” but
declined comment on the substance
of the talks.

Each side has blamed the other
for forcing the armed federal raid
Reno said the Miami relatives were
not negotiating in good faith, and
the mediators charged the raid cut
off active talks.

The call began about 11 hours
after the raid. Ibarguen later told
only Herald Executive Editor
Martin Baron about his participa-
tion and instructed him not to tell

others because he regarded the call
as private.

Ibarguen, who along with two of
the mediators is a member of the
civic group Mesa Redonda, said he
was surprised when the conversa-
tions turned up in the court filing.
He said the mediators assembled in
his office to draft their recollections
of the negotiations for a news story.
But, it was during the afternoon
meeting at the Herald that Podhurst
learned that Reno wanted to talk to
him, and they placed the call.

Herald reporters interviewed
Podhurst and fellow mediator Tad
Foote, president of the University
of Miami, as they left the Herald
building that day, not knowing they
had just spoken to Reno from their
publisher's office.

Baron, the Herald's top editor,
said Ibarguen's report of the meet-
ing formed the basis for his direc-
tions to news editors to interview
Podhurst in depth the next day.
Asked the reaction in the newsroom
to the delayed word of Ibarguen's
participation, Baron said, “Are peo-
ple uncomfortable or somewhat
embarrassed? I would say probably
yes.”




Follow these steps to inspect
a possible damaged Zip drive

Dr. Tech
Hotline

Tim Jones

The 100MB Zip drive has
become a very popular addition
for many Macintosh and PC
users.

Recently I was asked if a
Macintosh SCSI Zip drive could
be used on an IBM compatible
PC. If there is a SCSI Adapter in
the PC, and you have Zip soft-
ware for the PC, it can be done.
SCSI adapters can be had for
$65.00 and up. First never con-
nect any SCSI device into a PC
parallel port and do not connect
a parallel printer or other device
to the SCSI port on a Macintosh.
Such actions can damage equip-
ment. There is one model of Zip
Drive called the Zip Plus which
could be used as SCSI or Parallel
but I have not been able to find
them on the market lately.

When replacing a damaged
Zip Drive last month, there was
a message from Iomega, the Zip
company which I will quote for
you.

“Since it is possible that you
have damaged media in your
possession, and damaged media
can cause immediate damage to
the heads, we strongly recom-
mend that before you use this
drive, take a moment and inspect
your zip cartridge that will be
used. Do this by carefully sliding
the cartridge shutter aside, look

Hotline
Numbers

606-872-2349
606-623-3880
606-624-3767
1-800-484-1181
code:7076
email:
tjones9692@aol.com
FAX:
606-624-9893

into the opening, and carefully
note the edge of the media.
Please do not touch the media!
While holding the shutter aside,
rotate the media one full turn by
pressing lightly on the silver hub
with your thumb and turning it
at the same time. Closely exam-
ine the edge of the media, look-
ing for any cuts, rough edges,
wrinkles or missing pieces. If you
see any damage, do not use this
cartridge."

In other words, if a zip disk
fails, do not try it on another
drive until you have checked as
described above. If you have any
questions about replacing a zip
drive or a cartridge under war-
ranty, call Iomega at 1-801-779-
6100.

Please call me with any ques-
tions. It is a free call: 800-484-
1181, Code 7076. This rings
directly to my cell phone. If I
should be in a "No Service" area,
you can leave a message which I
can return within a short time.
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Learn to admit mistakes,
start correcting the problem

By John Foust
Raleigh, N.C.

At a recent out-of-state conven-
tion, I found myself sharing a lun-
cheon table with several people in
the advertising business. The
group included Jason (not his real
name), who is an account manager
with an ad agency. As the topic of
conversation shifted to “customer
service,” he said, “I've just experi-
enced the worst customer service of
my life. If I hadn’t seen it myself, 1
wouldn’t believe it.”

As Jason described it, one of
his clients is a retail store with
over a dozen locations in two
states. They rely heavily on news-
paper advertising. One day, while
checking the ads in a package of
tearsheets, he noticed that the
store name in the signature line
had been misprinted — not with
the name of another store, but with
a fictitious name. And, to add
insult to typographical error, two
completely different store names
appeared in the body copy

The ad had been botched. Big
time.

And it was a full page

Jason called Rick (not his real
name, either), his long-time con-
tact at that newspaper. Rick was
unapologetic, “We’ll just run a

make-good ad.”

“That’s a start,” Jason said
“The ad was sent on a computer
disk. And it ran correctly several
times before. How did things get so

“Oh, the disk was lost.”

“Why didn’t you tell us?”

“Because we have typesetting
capabilities.”

Jason looked at the tearsheet
on his desk. He had flown into
action so quickly that he hadn’t
noticed the rest of the type. It
looked terrible.

The font had been changed and
the wide letter spacing created
white rivers through the copy. “In
order to run a make-good, you'll
need another disk.

Since your production depart-
ment lost the original, don’t you
think the paper should pay to have
it replaced?”

“No way,” Rick said. “We can
set type. By the way, when can we
expect a check for this ad? It’s our
standard procedure for you to pay
for this ad and we'll run the make-
good for free.”

Jason was stunned. “There’s no
way this ad will qualify for co-op
Besides, I think it’s safe to say that
the ad has done more harm than
good.”

Not a pretty picture, is it?
According to Jason, things went
downhill from there. As solutions
were discussed, a pattern devel-
oped. First, Rick would disagree

See MISTAKES, page 11

Poll: Four in 10 journalists say they've
avoided or softened tone of a story

(AP) — Four in 10 journalists
say they have purposely avoided
newsworthy stories or softened the
tone of stories to benefit the inter-
ests of their own news organiza-
tions, a poll suggests.

The biggest factor was market
pressure that causes news organi-
zations to avoid stories considered
too boring or too complicated,
according to the poll by the Pew
Research Center for the People &
the Press, done with the Columbia
Journalism Review.

The poll of 206 reporters and 81
news executives, including 150
from local news outlets and 137
from national news organizations,

was taken Feb. 8 through March
21. It had an error margin of plus
or minus 7 percentage points for
the entire sample, larger for sub-
groups.

About a third said they avoided
stories at least sometimes to avoid
harming the financial interests of
their own news organization or
embarrassing an advertiser,
though few said it was “common-
place.”

“I'm impressed with the third
who admitted that it's happened,"
said Peter Prichard, president of
the Freedom Forum and a former

See POLL, page 11

Need extra copies
of The Kentucky Press for your staff?
Call 800-264-5721

Video workshop can help
your staff create better ads

A last...a program that is tailor-made for newspapers!
Basics of Layout and Copy is getting rave reviews from
publishers and ad managers coast-to-coast.

It's a workshop, not a lecture. Your staff will be involved
from the start—working on layouts, getting ad ideas and
writing more effective headlines.

Find out how to train your staff the quick and easy way.

White today for free brochure.

John Foust Advertising Seminars
PO Box 10861, Raleigh, NC 27605, & (919) 834-2056

©Copyright 1987 by John Foust. All rights reser ved.
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Pett

Continued from page 1

one thus far
He’d been a
finalist for it
twice before,
in 1989 and
1998, and
did not win.

But on
April 10,
when he
called in to
find out if
there was
any word on
this year’s
winner, all
that was
replaced by
“a pretty amazing feeling,” he said.

And in some ways the prize is
changing his life.

Not only did Pett join that elite
group in his field who have won a
Pulitzer, but he also became an
instant public speaker.

Pett, who last year was presi-
dent of the sociation  of
American Editorial Cartoonists, is
certainly no stranger to speaking
engagements.

He’s been in the spotlight
before, winning the 1999 Robert F.
Kennedy Journalism Award,
which is given for work that exam-
ines issues of the underprivileged,
and the 1995 Global Media Award,
which is given for work about pop-
ulation concerns. His cartoons are
syndicated in hundreds of newspa-
pers and magazines.

But since last month he’s been
on the go much more than usual,
he said, and probably will be for
some time.

Herald-Leader Editor and Vice
President Pam Luecke said the
award is especially deserved
because of Pett’s willingness to
tackle local issues as well as
national ones, which sets him up
for more public criticism than he
might otherwise be subject to.

She said the award shows that
“you can do Pulitzer Prize-winning
work and have it involve local
news. It’s easy for editorial car-
toonists to do just national topics.”

When Pett’s caustic humor is
directed at local leaders or issues it
does ruffle feathers.

The Herald-Leader’s opinion
page often features letters from
readers who are upset by Pett’s
cartoons

But Pett says he respects those
who care enough about their
beliefs to write in and tries to
write each one back explaining his
views.

“He doesn’t lob a grenade and
then move on,” Luecke said. “It’s
kind of disarming to readers.”

Not surprisingly, he takes his
share of griping from politicians,
too.

The state’s Republican-led

“They let me do
what I want here.
And that is sadly a

rare thing in
American journal-
ism. Most newspa-
pers don’t really
practice what they
preach.”

Joel Pett
editorial cartoonist
Lexington Herald-Leader

The Celebration,
the Work

Above: Pett celebrated with
Herald-Leader staffers after
the announcement that he
had won this year’s Pulitzer
Prize for editorial cartoon-
ing. Pett was a finalist for the
award in 1989 and 1998. Right:
Although Lexington Herald-
Leader Editor Pam Luecke
said, “It’s easy for editorial
cartoonists to do just national
topics,” she said she’s pleased
with Joel Pett’s willingness to
tackle local issues as well as
broader ones, as this cartoon
shows. The cartoon depicted
one of the hottest topics of
the 2000 General Assembly,
the bottle bill.

Senate, which has been a common
target in his cartoons, refused to
pass a resolution honoring Pett’s
achievement at the close of this
year’s legislative session

That doesn’t bother Pett

It was “the only thing I agreed
with them on the whole session,”
he quipped. “It’s adversarial and it
should be.”

Pett described his work as an
effort to articulate his views on
the injustices he sees around him

“Democracy is fundamentally
about fairness,” he said. “And the
culture that we live in doesn’t

WHAT ABouT THe
Q:NST\T\)TWNAL RIGHT
Ao ¥eeP, BRAR, AND Toss
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seem very fair to me.”

Although Luecke said Pett
makes valuable contributions to
both the editorial board and the
public debate, he doesn’t have any
grand illusions of changing the
way people think

“I'm just expressing my own
anguish about it,” he said. “I don’t
think that it has any effect.”

At least for now, Pett said he’s
happy to be expressing his
anguish right here in Kentucky

“I don’t have any plans at the
moment,” he said. “I'm relatively
happy with the situation here.”

Pett says one reason he’s
stayed at the newspaper for the
past 16 years is that it does not
place restrictions on the content of
his work (although occasionally a
cartoon does get cut because of
taste)

Pett, who has never taken art
lessons, began his career as a free-
lance cartoonist in Bloomington,
Ind. In 1984, he became the first
editorial cartoonist at the Herald-
Leader

“I just fell in love with it,” he
said. “I just thought it looked very
cool as a way to express yourself.”
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Revlett

Continued from page 1

was named general manager. And
while her main duties now
involve management, don’t be
surprised if you see Revlett on a
softball field taking pictures or
meeting with a client to discuss
designing an ad

hat’s what I love about this
business. It’s always something
new...never the same old, dull
thing,” said Revlett. “That’s espe-
cially true in community newspa-
pers. Walt had a saying, ‘nobody
cares when you're born, die or get
married except the community
newspaper,” and that’s the truth.
I'm not totally negative about
dailies, but at community papers,
we're customer driven and there-
fore we're more compassionate
We take a different approach to
things.”

It’s that love for community
papers that Revlett hopes to
spread during her year as KPA
president. She wants to work
with Kentucky’s colleges and uni-
versities to educate students
about the career opportunities
available in newspapers, especial-
ly small papers.

“Community papers have a
lot to offer. There’s more to life
than just money, because obvi-
ously they can make more money
at the larger dailies. There’s the
job security and attraction of
raising a family in a small town
that a career at a community
newspaper can provide,” said
Revlett.

Another one of her goals for
this year is establishment of the
KPA New Media Division. The
division held its first meeting
May 11.

“We have to be focused on giv-
ing the customers exactly what
they want, when they want it. If
not, they’ll get it from somewhere
else. KPA has to stay on top of
this advancing technology and be
a resource center for our mem-
bers,” said Revlett.

Her third goal as president is
furthering the efforts of the
Kentucky High School
Journalism Association.

“I want to work with and pro-

" About Teresa |

B member of the McLean County |
Education Foundation - a 15-person
board that raises money for area

| schools

 member of the Calhoun Methodist |
Church

e Chairperson of the Chamber of
Commerce’s public relations commit

tee

* member of the Green River Welfare

to Work Board

e First and third base coach for
T-ball team

Her staff

e Dana Ehlschide - editor

® Janice Miller right arm,” circula

tion manager, ad sales and paginator
« Angie Gilbert - composing
¢ Linda Love - receptionist

| ® Lori Beals -
photography

sports writing

| » Tina Dame - typesetter

eHiawana Chambers part-time
| proofeader, columnist; full-time “mom

mote that organization more
because our future is with those
young journalists,” she said.

The newspaper’s sister rela-
tionship with the Owensboro
Messenger-Inquirer is a boon,
according to Revlett. Dear sold
his papers, that included the
McLean County News and
Henderson Gleaner, to A.H. Belo
Inc., the Messenger-Inquirer's
parent company, in 1997.

“I love being associated with
the Messenger-Inquirer,” said
Revlett. “I have all these man-
agers and programmers that can
help us. It’s great.”

The McLean County News is
being transferred electronically to
Owensboro for printing now, a
move that Revlett says has
improved the paper’s quality 100
percent.

Never one to solely accept
praise, Revlett is quick to give
credit to her staff, a group of
employees that’s like a second
family to her.

“I couldn’t do it without them.
They’re wonderful and very sup-
portive,” said Revlett.

Revlett and her mother, Hiawana Chambers, look over past editions of
the McLean County News for material for Chambers’ column,
“Reminiscing.” An agent in a local insurance company office, Chambers
also works part-time as a proof reader and columnist at the paper.

Besides community newspa-
pers, Revlett’s other and main
passion is her family, a house full
of boys: her husband Sam, and
sons Campbell, 7, and Beau, 3

Newspaper work is demand-
ing and she’s been able to balance
it with the help of her mother-in-
law Shirley Revlett, Sam and her
mother, Hiawana Chambers.

Not surprising, since her
eight brothers and sisters all
worked at the McLean County
News or Messenger-Inquirer at
some point, Chambers even helps
her daughter as a proofreader
and columnist

But Teresa’s newspaper her-

itage doesn’t end there. Her
father, Randall Chambers, who
passed away three years ago,
worked at the McLean paper for
several years as a Linotype oper-
ator. He also worked at the
Messenger-Inquirer in the print-
ing plant.

“I guess it’s in my blood,” said
Revlett. “It’s funny, growing up I
said I wanted to do anything but
work in newspapers...and here I
am.”

Asked if she has any regrets
now, after nearly 25 years work-
ing at a newspaper, Revlett
responds: “None. Absolutely
none.”

Get on the ARK!

Ads Reaching
Kentuckians

KPS’s 2x2 ad program
Call Reba Lewis for details!
800-264-5721
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AG Opinions

Commonwealth Journal/
Somerset Community College
Board of Directors

The Somerset Community
College Board of Directors partial-
ly violated the Open Meetings Act
at the Feb. 22 meeting in which
the group discussed a possible
name change for the college, the
AG found.

Commonwealth Journal Editor
R. Michael Johnson submitted a
complaint to Mac Godby, chairman
of the Board of Directors, on Feb.
24, alleging that the board had vio-
lated the act by not giving ade-
quate notice of the meeting. He
wrote that “although the staff of
Somerset Community College
state(d) that it faxed notice of the
meeting to area media, a check of
Pulaski County news outlets
turned up no such paperwork.”

Johnson also complained that
the notice of the meeting itself was
deficient and suggested several
remedial measures, including one
that the board “void and nullify”
any actions it took during the
meeting.

The Kentucky Community and
Technical College System’s attor-
ney, Beverly H. Haverstock, sent
Johnson an undated response
arguing that the board did not vio-
late the act because the meeting in
question qualified as an emergency
meeting under KRS 61.823(5).

She wrote that the meeting
constituted an emergency because
the board needed to “show support”
for legislation changing the name
of the college to “Southern
Kentucky Community College.”
The day of the meeting was also
the last day to request that a bill
be drafted for the General
Assembly, and only the legislature
could change the name.

Haverstock alleged that the
mayor and county judge had con-
tacted the Local Board Chair late
in the afternoon on Friday, Feb. 18
and asked the board to meet on
Tuesday. The chair agreed, but
Haverstock argued that there was
not time for the board to comply
with the notice requirements for
special meetings, “since Monday,
Feb. 21, was a holiday, President’s
Day, and it was the end of the day
on the last business day before the
meeting had to take place.” So the
notice, she wrote, was posted and
faxed to the newspaper at that
time.

She also informed Johnson
that the college did not have a
written request from the
Commonwealth Journal asking
that it be notified of special meet-
ings, which is required by KRS
61.823(4)(a), and that the college
might therefore have even done
more than the law required.

Johnson appealed to the AG,
stating that the meeting was ille-
gal because the board did not noti-

fy the media properly, the notifica-
tion did not contain the meeting
agenda, the board did not post the
notice in a timely fashion, and an
emergency meeting was not war-
ranted under the circumstances.

Haverstock responded that the
newspaper, again, was not entitled
to written notice of a special or
emergency meeting because nei-
ther Johnson nor the college had
been able to produce a written
request for it from the paper and
elaborated on the circumstances
under which the meeting was held.

The AG ruled that “the board
erred in characterizing its Feb. 22
meeting as an emergency meeting
and in failing to identify the sub-
ject to be discussed in the notice of
that meeting.” But because there
was no request for notice on file
from the Commonwealth Journal,
the AG found that the board’s only
violation was “deficiency in the
content of the notice otherwise
delivered and posted in a timely
manner.”

“Our research ... discloses no
instances where the courts or this
office have determined that cir-
cumstances were sufficiently grave
to warrant ... an emergency meet-
ing,” Assistant AG Amye
Bensenhaver wrote. Natural disas-
ters or civil unrest are examples
that could qualify as an emer-
gency, the AG ruled, but not a
name change.

Regardless of that, the board
did provide sufficient notice
because the 24 hours required does
not have to fall on consecutive
work days, the opinion states. The
AG cited a previous opinion in
which the office ruled that
Saturdays, Sundays and legal holi-
days are not excluded from time
computations under the act.

Thus, the board’s posting of the
meeting notice was performed 72
hours before the meeting, the AG
ruled, adding that “why neither
the Commonwealth Journal nor
the Pulaski County News Journal
received these notices remains a
mystery.”

And because the Commonwealth
Journal did not have a request for
notice on file, the board was not
required to give it.

As to the content of the board’s
notice, however, the AG ruled that
the agenda should have been
included under KRS 61.823(3).
“When a meeting is called for a
special purpose, it is incumbent on
the agency to identify the topics to
be discussed,” the AG wrote.

Steven Wilson/Montgomery
County Schools

The Attorney General found
that the Montgomery County
Schools did not violate the Open
Records Act in denying Steven

See AG, page 9

Amendment goes up,
back down the flagpole

Issues
By Jerry
Hilliard and
Randy Hines

Another year, another setback
for advocates of a constitutional
amendment banning flag desecra-
tion.

It's almost as if a script were
being followed in a long-running
drama on the stage of Congress.
In Act 1, the House responds to
requests from a majority of the
states and approves a flag amend-
ment by a wide margin. But in
Act 2, the amendment falls just
short of passage by the Senate.
Act 3 has proponents vowing to
continue their efforts, while oppo-
nents point out the perils of tam-
pering with the Constitution.

Much of the passion in the
debate centers on flag burning, an
act considered despicable by a
vast majority of Americans.
However, a variety of other forms
of abuse would be covered under
the one-sentence amendment,
which says simply that “Congress
shall have the power to prohibit
the physical desecration of the
flag of the United States.”

Attempts to outlaw mistreat-
ment of the flag certainly are
nothing new.

Individual states took the lead
in approving legislation protecting
the national symbol, beginning
with Pennsylvania in 1897. All
other states eventually
followed suit.

Congress itself adopted crimi-
nal penalties in 1969 for anyone
“publicly mutilating, defacing,
defiling, burning or trampling
upon” the flag.

PrrTT—

One of the most unusual law-
suits in the history of Johnson
City, Tenn., resulted from the
arrests of two East Tennessee
State University students in July
1969.

Charges against the students

apparently were the first tests of a
no-nonsense Tennessee Code
Annotated section that read: “Any
person who willfully and mali-
ciously burns, tears, muddies or
otherwise desecrates the flag of
the United States of America is
guilty of a felony and shall, upon
conviction, be fined not less than
five hundred dollars nor more
than one thousand dollars or be
imprisoned for not less than one
year nor more than three years or
both fined and imprisoned.”

Four days after one of the stu-
dents was jailed for wearing a vest
fashioned from a 48-star
American flag, the other student
was charged with using the same
type of outdated flag as a drape in
the window of his apartment.

Both spent time in jail before
they could arrange for bail, and
more than four months went by
before legal action against the stu-
dents was halted by a district
attorney.

The media entered the picture
on Aug. 31, 1969, when the
Kingsport (Tenn.) Times-News
ran an article by staff writer Joan
Roesgen. It carried the headline
“O Say Did You See That Flag On
Locust Street!” and ridiculed the
attitudes of police officers, officials
and residents of Johnson City.

“Forty years ago, Scopes and
his monkey business could hardly
have got the good people of
Dayton more riled up than they
are in Johnson City over the ‘vest
case’ and the ‘drape case,” the
article said.

On July 4, 1970, an updated ver-
sion was published in all copies of
Look magazine except those dis-
tributed in the vicinity of Johnson
City. Its headline read, “What
They Did to Old Glory in Johnson
City, Tennessee.”

Especially stinging were com-
ments such as: “Down at city hall
a combat veteran gives the police
a pat on the back for having the
courage to enforce the law. In his
book the kids got what they
deserved, and if they didn't learn

See FLAGPOLE, page 9

Got legal
questions about
a story or ad?
Call the KPA
FOI Hotline

Hotline Attorneys
Jon L. Fleischaker
{602) 540-2319
Kimberly K. Greene
(502) 540-2350
R. Kenyon Meyer
(502) 540-2325
Dinsmore & Shohl, LLP
Switchboard: (502) 540-2300
Facsimile: (502) 585-2207
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Classic software saves users from ‘near death’ experiences

By Kevin Slimp
Director, Institute of Newspaper Technology

Norton Utilities saved me again! For the third time this year I was
able to recover information that had been lost on someone’s computer
using Norton Utilities version 5.0 Although most newspapers have at
least one copy of this “life-saving” software available, it’s important that
you have the latest version

In this latest instance, I was looking for a hard drive that had disap-
peared from the desktop. This computer was already loaded with an earli-
er version of Norton Utilities, but when I instructed the program to search
the hard drives Norton reported that there was an unreadable hard drive.
This meant I would have to format the drive to use it. Having been
through this too many times, I knew it was too early to give up on the data
on that hard drive. Fortunately the local CompUSA had the latest version
of Norton Utilities and I was able to run Disk Doctor (one of the utilities
available in the Norton suite) which found the drive, fixed the errors on
the drive and recovered all the files.

I haven’t mentioned Norton Utilities in an previous articles because
most folks already have at least one copy. These recent experiences led me
to include this information because it is so important that all of our news-
papers have the latest version.

Newspaper Vendor Announces Acquisition

Houston-based BPG (Bent Pencil Group), owner of AdPlex, has signed
a letter of intent to purchase Multi-Ad Services, Inc., a major advertising
services company in Peoria, Illinois serving the newspaper industry for 55
years. Most newspapers use a variety of products by Multi-ad including
Cumulus, Creator2, Creator and AdBuilder, among others.

AdPlex was founded by Galen Walters in 1981 and serves the high-end
retail, grocery, travel, automotive, newspaper and manufacturing indus-
tries. AdPlex offers an array of services including creative, data market-

arena over the past year ol

will affect this emerging technology in our industry. In addition, my
friends at Multi-ad tell me AdPlex is serious about the future of Creator2.
Over the past two years Creator2 has become a dominant ad creation pro-
gram for newspapers. With a little financial backing and marketing exper-
tise from AdPlex, we could see Creator2 become a serious player in other
industries as well.

Adobe Updates InDesign
Just about the time I was beginning to feel competent to teach
InDesign, the layout program which arrived back in November, Adobe
released a new version of the program. In April, Adobe released InDesign
version 1.5. There are several features which make this a legitimate
upgrade. My favorite is the text-on-path tool which allows users to place

ing, digital asset management, imaging and printing.
Multi-ad has been moving quickly into the digital asset management

See SOFTWARE, page 11

Flagpole

Continued from page 8

about respect for the flag at home,
it's time they learned about it the
hard way.”

Local uproar over the article
resulted in the city's filing of a $48
million libel suit against Look; the
Kingsport Publishing Corp., owner
of the Times-News; and the author.

The lawsuit charged that the
article was “libelous and defamato-
ry to Johnson City, its growth, its
citizens, and its police force.”
Instead of being the way it was por-
trayed in the article, the lawsuit
said the city was “filled with an
atmosphere in which law-abiding,
religious, patriotic, and educated
(individuals) live and desire to live.”

The Washington County
Circuit Court, in a decision upheld
in 1972 by the Tennessee Supreme
Court, ruled against the lawsuit

In its decision, the state
Supreme Court affirmed the right
of the press or any person to criti-
cize the government without fear
of legal reprisal. It also ruled that
the city was not a "person" within
the meaning of the state's libel
laws, which primarily protect the
reputations of individuals

State and congressional safe-
guards crumbled after the U.S
Supreme Court ruled in 1989 that
desecration of the flag was protect-
ed under constitutional guarantees
of free speech. Widespread dis-
agreement with the court's ruling

led to the continuing efforts to |

change the Constitution itself.
The latest in a series of flag-

amendment approvals by the House |

came in a 305-124 vote last June.
However, in a 63-37 Senate vote
this spring, the amendment came
four votes short of the two-thirds
majority required to amend the
Constitution. Two years earlier, the
House had approved the amend-
ment, 310-114, but the measure
died without reaching the Senate
floor for a vote. In 1995, the amend-
ment was supported 312-120 in the
House, but came three votes short
of meeting approval by the Senate.
If a flag-desecration amend-
ment ever makes is way through
Congress, it must be ratified by the
legislatures of 43 states. Forty-
nine states already have passed
resolutions urging the change, so
ratification seems likely.
Meanwhile, the Johnson City
flag-desecration cases and similar
occurrences prior to 1989 are
reminders of the types of situations
that might make headlines in
Kentucky if a constitutional
amendment is approved

P ———

(Hilliard, who is coordinator of
the journalism program at East
Tennessee State University, and
Randy Hines, chair of the mass
communications department at the
University of North Carolina at
Pembroke, welcome your comments
They may be reached by e-mail at
hilliarj@etsu.edu; by regular mail
at ETSU Box 70667, Johnson City,
TN 37614-0667; or by phone at
(423) 439-4167.)

AG

Continued from page 8

Wilson’s November 29, 1999
request for “copies of any and all
documentation collected and/or
generated by the school system
that was forwarded to
Commonwealth’s Attorney George
Moore, regarding former
Transportation Department
Supervisor Gary Smith.”
Superintendent Daniel
Freeman had denied Wilson the
information, arguing that under
KRS 61.878(1)(i), it was a prelimi-
nary and therefore confidential
document. When Wilson requested
that Freeman reconsider, the
school system’s attorney, William
H. Fogle, responded that, again,
the documents were preliminary
“and did not give notice of final
action by or on behalf of the

Montgomery County Board of

Education.”

Freeman cited KRS
61.878(1)(i) and (j), which state
that agencies may deny disclosure
of “preliminary drafts, notes, (and)
correspondence with private indi-
viduals other than correspondence

which is intended to give notice of

final action of a public agency” and
“preliminary recommendations and
preliminary memoranda in which
opinions are expressed or policies
formulated or recommended.”
Wilson then appealed to the
AG, stating that Smith had
resigned after “irregularities in the
transportation department” were
uncovered by the system.

The AG requested a copy of the
letter from the superintendent to
the commonwealth attorney and
performed an in camera review.
The letter “provides information
about actions of the transportation
supervisor to the Commonwealth’s
Attorney for possible investigation
and enforcement action,” assistant
AG James M. Ringo wrote.

Because the commonwealth’s
attorney and/or the Kentucky
State Police are still investigating,
the AG ruled that “the letter con-
stitutes a document or complaint
which instigated a law enforce-
ment investigation, and that the
school system properly denied
access to the letter as a prelimi-
nary document” under KRS
61.878(1)(i) and (j)

The AG also
61.878(1)(h) as is for the deci-
sion, since it is “a record of a law
enforcement agency compiled in
the process of investigating a
statutory or regulatory violation
The premature disclosure of the
letter could arguably compromise
the investigation and subsequent
enforcement action.”

The fact that the letter was
shared with another public agency
does not affect its exemption from
the Open Records Act, the opinion
said, because such action is allow-
able when “the exchange is serving
a legitimate governmental need”
(KRS 61.878(5)

However, after the investiga-
tion and any legal action are com-
plete, the AG said the letter should
be available under the Open
Records Act unless it is covered by
some other exemption

cited KRS
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“Ready, Set, Go!”” CDs now
available for free from KPA

The CDs for the Newspaper in
Education (NIE) program, “Ready,
Set, Go!” are now available at no
charge from the KPA Central
Office by calling (800) 264-5721

The program was first made
available in December to about 35
papers who took advantage of the

offer that included free printing of

the manuals. But it’s not too late to
get involved

The CDs of the manual allow
newspapers to customize the publi-

cation with their own newspaper’s
name and or logo

The KPA Circulation Division
partnered with the KNNIE
(Kentucky Network of Newspaper
in Education representatives) in
the project that made the NIE
manuals available

The manual is customized to
meet KERA educational standards
and is designed for newspapers to
solicit sponsors to bring newspa-
pers into schools.

People

Continued from page 9

Fitzwater, 60, is a Somerset native who
began his career as a sports writer at the
paper there in the 1950s and stayed on in
different capacities throughout the
decade. He became publisher of the
Pittsburg, Calif,, Post-Dispatch in 1972
and has since held seven other publish-
ing positions.
Lewis County Herald
launches first website

The Lewis County Herald recently
launched its first website, which includes
summaries of the week’s top stories, pho-
tos, obits and other community informa-
tion. The paper plans to add other
departments and interactive features
such as an opinion poll and discussion
forum in the near future. The site is locat-
ed at www lewiscountyherald.com.

Dollar named managing
editor at Hopkinsville daily

Rob Dollar is the new managing edi-
tor of the Kentucky New Era. Dollar, 43,
is a 15-year veteran of the paper, but had
left last year to spend eight months as a
copy editor for The Fayetteville (N. C.)
Observer.

Dollar, who has previously been a
reporter, copy editor and associate editor
at the New Era, has also been a reporter
for the Cynthiana Democrat, the
Morehead News, the Clarksville (Tenn.)
Leaf-Chronicle and The Tennessean. He
holds degrees in political science and
journalism from Eastern Kentucky
University.

Phillips appointed to post
with EW. Scripps Co.

Mike Phillips, former managing edi-
tor of the Kentucky Post, has been
appointed director of editorial develop-
ment for the E. W. Scripps Company.

Phillips has spent the past three
years as president and publisher of a
Bremerton, Wash. newspaper, The Sun,
which is owned by Scripps. He has
worked there since 1989, when he
became its editor. Phillips has also held

positions at the Hollywood (Fla.) Sun-
Tattler, The Cincinnati Post and several
Texas newspapers.

Bryan lands ME’s job
at Madisonville; other
new staff members hired

The Madisonville Messenger has
added several new employees to its staff,
including a new managing editor, LaMar
Bryan. Bryan has spent the past 10
years as a writer and editor at the Cadiz
Record and previously worked at the
Kentucky New Era in Hopkinsville.

Mary Crawford has joined the staff
as a retail-advertising representative,
and Tonya Davis has been hired as an
office assistant.

Tony Stuart, a former office assis-
tant and newspaper carrier, has been
promoted to district manager of circula-
tion.

Kendall, Painter hired as ad
reps at Mayfield Messenger

The Mayfield Messenger has two
new retail advertising associates, Anetta
Kendall and Julie Painter.

Kendall has worked for the paper for
four years as a member of the composing
department. She attended Murray State
University. Painter has spent the past
seven years in media marketing and has
been a board member for the Mayfield-
Graves County Chamber of Commerce.
She is a graduate of West Kentucky Tech
Business College.

Manning, Kellem take on
new duties at Bardstown

Two Kentucky Standard employees
are moving into new positions. Stacey
Summitt Manning, a member of the pag-
ination department, will become a
reporter and photographer, and Amy
Kellem is moving into the position of full-
time paginator.

Manning, a 1997 graduate of Salem
College, has worked at the Standard
since 1998. Kellem is a graduate of
Indiana University Southeast and has
worked part-time at the paper since last
fall.

Effective reporting requires
taking time to stop and think

Coach’s |
corner

By Jim
Stasiowski

When I ran into the rear of the
van driven by the off-duty cop, I
was thinking of my dog.

My elderly beagle was sick
that day. She had stayed overnight
at the veterinarian’s office, and I
was rushing there to see her. I was
driving too fast on the rain-slick
road. The van in front of me
stopped, I couldn’t respond quickly
enough, and boom.

No one was hurt, there was no
damage, but the cop, angry at my
lack of attention, lectured me. I
deserved it. My mind was else-
where. Driving is so natural, I
don’t stop and think.

The editor got a story over the
wire service and naturally thought,
“localizer.” It was a health story,
the results of a national survey on
the treatment of a certain kind of
disease, so he went to his health
reporter and handed her the story.

When the two of them finished,
they had for the next day’s paper
what looked like a story. It had
paragraphs, it had punctuation, it
had local people who had the dis-
ease, it had quotations.

But it wasn't a story. It had no
central conflict, it was just statis-
tics and noncommittal conclusions.
Neither the editor nor the reporter
had stopped to think, “Do we have
something here that we want to
say, something of value we want to
get across to readers?”

The editor and reporter
worked the way I drove: distracted-
ly. They knew by rote how to do
their jobs, they had done the same
thing dozens if not hundreds of
times before, and in one respect,
they succeeded. They got informa-
tion and plugged it into the paper.

But the editor, vexed by the

story, sent it to me and said,
“Where did we go wrong?”

I answered: You didn’t think
You printed out a national wire-
service story, you handed it to the
health reporter and said, “Get me
something,” and that’s precisely
what she did

We do too many stories by
reflex rather than reason. If the
senator is speaking, we write about
his speech, even if he has nothing
to say. If the city council is meet-
ing, it’s worth 18 inches, even it
the agenda is all trivia. Too many
wire stories become pointless local-
izers.

Reporters can turn anything
into something that looks like a
story, but along the way, both edi-
tor and reporter should stop and
ask: “Do we really have anything
to say here?”

In fact, imbedded in the stuff
the health reporter got were a few
intriguing conflicts. For instance,
she found some local people coping
with the disease in an unusual
way, but her assignment was to
localize the survey, so that unusual
coping got two superficial para-
graphs two-thirds of the way
through the story.

When she found the unusual,
she should have stopped and
shouted, “Wait a minute! I have a
better story here! May I pursue
this, make this something better
than a localizer?”

Why didn’t she stop and shout?

Because the editor wanted a
localizer for the next day. The edi-
tor had it written into his news
budget, and once a story is locked
into the budget, 10 tons of dyna-
mite can’t blast it out. The localizer
was a sure thing, a guaranteed 20
inches. Was he going to forfeit that
on the chance the health reporter
might, two or three days later,
come up with something better?
(The sound you just heard was a
million editors saying “No way.”)
About 10 years ago, I read a

See WRITING, page 11
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Media

Continued from page 4

ity in that regard,” Wall said

That is one reason Gannett
editors and reporters created ethi-
cal guidelines for news gathering
by its 73 daily newspapers, she
said

Playing devil’s advocate, con-
ference chairman James C.
Goodale questioned whether
Gannett’s published guidelines
could be used against the compa-
ny by plaintiffs seeking redress in
court.

Wall said the company consid-
ered that possibility. “We know
there is some legal risk in releas-
ing the guidelines, but we decided
to take a stand," she said. “We
likely will be talking about credi-
bility in the years to come.”

Despite some discouraging

decisions, newspapers continue to
seek access to documents that
shed light on how government
operates. In one typical case, the
Knoxville (Tenn.) News-Sentinel
sought time-sheet documents
from a defense attorney assigned
to represent a man charged with
the murders of four women

The newspaper wanted to find
out how much the accused mur-
derer’s defense cost taxpayers

The trial court sealed the
complete documents, saying
release could jeopardize an indi-
gent defendant’s chance of a fair
trial, but issued summaries. A
News-Sentinel reporter obtained
leaked copies of the complete
records, however, and published
an article based on them

Defense attorneys got a tem-
porary restraining order prohibit-
ing release of any other informa-
tion from the documents; the
newspaper challenged it in court,
alleging prior restraint

In June 1999, a trial-court
judge rescinded the order, and a
three-judge appellate panel in the
Tennessee Court of Criminal
Appeals affirmed the rescission.
An appeal to the Tennessee
Supreme Court is pending.

In discussing prior-restraint
cases, Floyd Abrams, a First
Amendment attorney with Cabhill,
Gordon and Reindel in New York
City, said that attorneys must
respond quickly to restraining
orders and the like.

Trial judges, he said, often
complain that they don’t have all
of the background information
required to make a decision

“Everyone is rushing to pre-
pare a case, and you have to go to
court right away. It is hard to pull
all the information together, but
you must get as much as you can
Work with the court reporter, for
example,” Abrams suggested.

(Reprinted from Presstime)

Internet access

to double in
homes by 2004

|
|

U.S. households with Internet|
access will nearly double to 90 mil-
lion by the end of 2004, according|
to the Strategis Group, a|
Washington-based research firm

The number of Internet house- |
holds increased from 14.9 millmn“
in 1995 to 46.5 million today.|
Internet penetration will rise to|
8.3 million and a combined total ut'i
171 million Internet users are pr(-—‘
dicted by 2004

“While the projected growth of’
households with Internet access
seems extreme, it is quite compara- |
ble to the pace of adoption for other
major L'mmnumrutinns/vntvrt;nn—i

|

ment media,” said John Zahurancik,

the firm’s vice president of
Broadband Research. J

Poll

Continued from page 5
editor in chief of USA Today.
While the increase of media
mergers has raised concerns about
media independence, the problem
may be more perception than reali-
ty, said Richard Oppel, president of
the American Society of

Newspaper Editors.

“You're probably more immu-
nized in big operations than the
smaller ones,” said Oppel, editor of
the Austin (Texas) American-
Statesman.

He offered journalists worried
about such conflicts some simple
advice:

“Journalists ought to ignore all
that stuff,” he said, “and chase the
story.”

Writing

Continued from page 10

“Sunday Special.” The newspaper
each week ran a Page One center-
piece story labeled the “Sunday
Special.” It was to be the best
reporting and writing of the week,
and staff members usually planned
it a month or two in advance.

The cops reporter came up with
a great idea. He had many weeks to
work on it. Midway through the
reporting, he realized the story was
falling apart. By the time he fin-
ished the reporting, the story was
nothing, it had disappeared.

The paper ran it anyway.
Thirty-seven paragraphs, and a 14-
paragraph sidebar.

Hey, what choice did they have?
It had been on the budget for
months.

Editors: Think. When you
assign anything, do you have rea-
sonable expectation the reporter
will find an interesting story to tell?

If so, go ahead, assign. But be
prepared to hear, “Hey, that story
that sounded so good in the news
meeting? It fell through.”

And writers: Don’t automatical-
ly rebel against every story assign-
ment, but if the assignment sounds
weak, ask the editor to define what
conflict he sees.

Never go out thinking, “I'll

come up with something.” Yes, you
will. But something is sometimes
worse than nothing.

When the cop lectured me
about my thoughtless driving, all I
could say was, “I'm sorry, I'm really
sorry.”

Try saying that to every one of
your readers, every time you plug in
a story of little value.

THE FINAL WORD: In one of
my recent columns, I recommended
we not use titles alone without
names. My reasoning is that read-
ers think more about people’s
names than their titles.

Some sharp-eyed readers of the
column asked, “But what about in a
lead?

Should I always give both the
person’s name and title in a lead?”

No. I should have specified that
sometimes in a lead, if the person’s
name isn’t familiar, you should
write something such as, “The leader
of the city’s largest gay-rights group
is criticizing the City Council’s deci-
sion to ... etc.” Then use the person’s
name in the next paragraph.

I intended to recommend that,
on second and subsequent refer-
ences, we always use a person’s
name, not his or her title alone.
Sorry for the confusion.

(Writing coach Jim Stasiowski
welcomes your questions or com-
ments. Call him at (410) 247-4600,
or write to 5812 Heron Drive,
Baltimore, Md. 21227.)

Mistakes

Continued from page 5

with the agency’s viewpoint. Then,
in an end-around move, he would
call the store’s advertising manag-
er — and try to convince him that
Jason was wrong.

Eventually, a solution was
worked out. But Rick lost a lot of
credibility along the way. “Part of
his problem,” Jason recalled, “was
that he couldn’t admit making a
mistake. As things got worse, Rick
became more defensive. He seemed
to care more about winning a one-

on-one battle with me than with
helping our advertiser. We ques-
tion his motives on everything
now.”

Someone at the table asked,
“How does he get away with it?”

Jason laughed, “His father’s
the boss.”

(¢) Copyright 2000 by John
Foust. All rights reserved.

(John Foust conducts advertis-
ing training for newspapers. His ad
workshop video “Basics of Layout
and Copy” is being used by newspa-
pers from coast to coast. For infor-
mation, call or write: John Foust,
PO Box 10861, Raleigh, NC 27605,
Phone (919)834-2056.)

Software

Continued from page 9

text along a path. Paths are shapes
like circles, curves and other free-
hand lines. This is especially nice in
logos and ad design. A new tool
which I've appreciated in the new
version is the transform tool. This
allows users to resize or scale any
item or group of items on an
InDesign page. This allows for
grouping text, photos and ads and
resizing all of them at one time, if
necessary.

For InDesign owners who pur-
chased version 1.0 after February
12, 2000 the upgrade to version 1.5
is free. Simply call Adobe at 800-
562-3623 to order your copy. For
other owners of version 1.0, the
upgrade is available through the
end of May for $29.95. I would sug-
gest, if you haven’t already, that
you upgrade to version 1.5 while
this price is available. The purchase
price of the full version of InDesign

is $699.

Institute Announces
Fall Dates

The Institute of Newspaper
Technology has announced the
dates for the Fall 2000 session. The
Institute, which offers training for
newspaper designers in a variety of
applications, will take place on the
campus of the University of
Tennessee (Knoxville) October 12-
15. Classes for this session will
include InDesign, Quark, Creator2,
Photoshop, Acrobat, Mac Tips &
Tricks, Networking, Intro to HTML
(Web Design), Extensions
Management, Digital Asset
Management, Preflighting Files,
Digital Camera Projects and Design
Theory, among others. There are
labs available for both the Mac and
PC platforms. For more informa-
tion, you can email me at
kslimp@newspaperinstitute.com or
call my office a (865) 584-5761.

(Kevin SlMp is the director of
the Institute of Newspaper
Technology, an internationally-rec-
ognized training program for news-
paper designers and techies offered
on campus at the University of
Tennessee in Knoxville.)
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KHSJA

Continued from page 1

The convention, held May 3 in Louisville,
featured speakers from the newspaper industry
and university journalism instructors and drew
733 students and advisers from 41 schools
across Kentucky. A total of 754 people attended
the two-day event.

Several newspaper professionals were
encouraged by the enthusiasm shown by the
students and teachers.

“We spend a lot of time in this business wor-
rying about our future,” said Lexington Herald-
Leader regional editor and intern coordinator
Chris Poore, one of the convention speakers.
“After spending the day with high school students
and their advisers from across Kentucky, I am
encouraged. I hope to come back to the convention
next year, and the year after that .. ... It's a great
opportunity to see how hard Kentucky's young
journalists are working, and to brighten my own
outlook on this business' future.”

Louisville native Angelo Henderson, the
1999 Pulitzer Prize winner for feature writing
and a Page One feature writer for the Wall
Street Journal, was the keynote speaker. He
also spoke to the students during a convention-
eve party that featured free pizza and a dance.

Another journalist who joined in the pre-
convention activities was Chris Poynter, a
metro reporter at the C-J. Poynter also led a
session on newswriting the following day.

“The future of journalism in Kentucky is in
| good hands. The students at the convention
{ were serious about their high school publica-
| tions, and I was impressed that many of them
|

Winners in the 2000 Kentucky High School
Journalism Association State Competition were
announced May 3 at the KHSJA State Convention.
The contest is divided into two classes, under 800
enrolled (Class A) and over 800 (Class AA). General
Excellence winners included:

Grand Champion (most points overall) -
Montgomery County High School.

Newspaper Division, Class A: Washington
County High School - First Place; Highlands High
School - Second Place; Fleming County High School -
Third Place.

Newspaper Division, Class AA: Montgomery
County High School - First Place; South Oldham
High School - Second Place; Bowling Green High

School - Third Place (Tie); Boyle County High School

2000 KHSJA State Competition Winners

- Third Place (Tie).

Broadcast Division, Class A: Henry County
High School - First Place; Bardstown High School -
Second Place.

Broadcast Division, Class AA: Graves County
High School - First Place; St. Xavier High School -
Second Place; Franklin-Simpson High School - Third
Place.

Yearbook Division, Class A: Highlands High
School - First Place; Assumption High School -
Second Place; Mercy Academy - Third Place.

Yearbook Division, Class AA: Scott County High
School - First Place; Fern Creek High School -
Second Place (Tie); Shelby Co. High School - Second
Place (Tie); Central Hardin High School - Third
Place.

has nurtured the high school press association.
It's important, and I hope that journalists across
the state realize that — and I would encourage
them to get involved with the group. I wish the
association had existed when I was a student at
Bourbon County High School in the late 80s.”

For the second straight year, the conven-
tion’s highlight was the presentation of the
KHSJA State Awards. Plaques and certificates
were awarded in three divisions: Newspaper,
Yearbook and Broadcast. The number of entries
for this year’s contest nearly tripled — from 673
last year to 1,605 in 2000. The number of
schools and journalism programs participating
also increased, from 32 programs in 1999 to 67
this year.

This year’s Grand Champion Award, recog-
nizing the school with the best all-around jour-
nalism program, went to Montgomery County
High School.

“I think it was one of better conventions

Aubespin. “I am most excited to see the numbers
continue to rise as we get together each year.
That’s an indictment of the hard work that is put
in by a number of people. I think one of our goals
for the future is to identify those schools not rep-
resented and work towards getting them
involved. There are some excellent students out |
there and if they choose journalism, will make a
significant contribution to the work we do.”

The students, in schools from Graves
County to Corbin, came to learn about topics
like newswriting, photography, layout and
design and ethics. Critique sessions were also
done throughout the day of the convention,
allowing students and advisers to meet with the
university instructor who reviewed their work.

“KHSJA is still in its infancy but it's become
a viable organization for young journalists,” said
KPA executive director David T. Thompson. “We |
are turning some heads and I think many of
them will consider a journalism major in college |

aid they plan to pursue careers in journalism,”
| said Poynter. “I'm glad that KPA started and

Summer

Continued from page 1

“Photoshop Special Effects,
Neat Tricks and Cool Stuff,”
aimed at the graphic designer, pho-
tographer, illustrator or web
designer with a basic understand-
ing of Adobe Photoshop. This work-
shop will focus on helping designers
create eye-catching visual effects.

On the editorial side, it's

becoming increasingly important
for reporters to know about com-
puter-assisted reporting. Numerous
story ideas can be developed by
using computer-assisted reporting
and the KPA News Editorial
Division is prepared to train your
reporters in the latest techniques.

After the seminars wrap up,
we've arranged a tour of The Hines
Group/Premium Allied Tools in
nearby Philpot. Those taking the
tour will see how electronic chips
are made that create the color in
color televisions. The opening recep-
tion will be held on the company's
grounds followed by a picnic catered
by Owensboro's world famous
restaurant, Moonlite Barbecue

KPA President Teresa Revlett
has arranged for one of the area's
top bands, The Velvet Bombers, to
provide our entertainment during
the recept and picnic
Fr s agenda follows a typ

hedule

we've had,’

planned for the morning and free
time in the afternoon to play golf,
swim in the one of the hotel's two
pools (one indoor, one overlooking
the Ohio River) or head down to
Henderson for your first taste of
the blues festival.

The News Editorial roundta-
bles will focus on two topics: col-
umn and creative writing; and
using databases to generate news
stories. For advertising, a session
on generating new revenue with
prizes for the best ideas. On the cir-
culation side, newspaper promotion
and a postal ues update. The

ociates Division will have a ses-
sion on public relations.

Last, but not least, we'll have
training on and unveiling of KPA's
new website "www.accesskpa.com
which replaces our former bulletin
board system, CommonNet. The
training will include showing par-
ticipants how to retrieve electronic
display ads and news releases and
information from the KPA News
Bureau. The site isn't operational
yet but will be ready by the sum-
mer convention.

The traditional golf outing will
be at one of Kentucky's top courses,
The Summit

Hotel

uites are ¢

rooms are just $65 and

ilable for $94 so rooms
R

will go fa 3e sure and make your

efore the toff date

aid KHSJA Advisory Council mem-
ber and Courier-Journal associate editor Merv

and then a career in journalism. That has to be
one of the main goals of KHSJA.” {

Job Shop

WELR\

Take advantage of KPA’s “Job Shop.”
List your newspaper’s job opening for
just $10. Or, if you are a newspaper
professional seeking new opportunities,
send us that information. Call 800-264-

b #1 5721 or e-mail: carnahan@kypress.com.

Reporter

The Georgetown News-Graphic, an
award-winning, multi-weekly newspaper
in central Kentucky, is looking for a May
graduate to fill a general assignment
reporting position. For more information.
please contact Mike Scogin, publisher, or
Kevin Hall, managing editor, at (502) 863-
1111, or via e-mail at gtwnnews @mis.net
Cover letters and resumes can be mailed
to 1481 Cherry Blossom Way, Georgetown
Ky. 40324

Circulation Director
Small daily newspaper - big opportunity
This 10,500 southern Kentucky daily
seeking an energetic hands-on circula-
tion director with great work ethic, good
ideas and a proven track record. We are
a very successful p.m. cycle, six days a
week approaching 70% NDM penetra-
tion. And we want more. Circulation
director manages two district managers
mailroom foreman, and consults four
affiliated (non-daily) cluster papers on
circulation issues. Position requires out
standing mgmt., promotion ar
kills. We also ne
t { ABC newspap

ed experience

to success in our operation. Single copy,
NIE success is a plus. Position to be
filled by September 1. Send your resume
along with income expectations to: Keith
W. Ponder, Publisher, The Glasgow
Daily Times, P. O. Box 1179, Glasgow,
KY 42142-1179

Editor

Editor needed for 7,000 daily newspaper
in Southeast Kentucky. Excellent benefits
and pay. Send resume to J.T. Hurst, The
Daily News, P.O. Box 579, Middlesboro,
40965

News Editor
The Manchester Times (TN), a weekly
newspaper, has an immediate opening
for a news editor. We want someone
with excellent editing skills who can write
clear, concise copy and lay out and
design pages. Ideal applicant will be able
to motivate and develop news staff
Some experience with word processing
and computer skills helpful. Come join
our award-winning team! Salary com
urate with experience. Numerous
S ing 401K. Send rest




