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You can"C"the dai

between a mamma’s child

Mamma’s child has just joined
the human race . . . but Mr. Child
joined the executive world a good
many years ago! The capital “C”’
makes the difference . . . makes a
difference with ‘“‘Coke”’ too! When
you have occasion to refer to our
product by its friendly abbrevia-

tion, you’ll keep your meaning
clear if you make it “Coke” . . .
with a capital, please. And you’ll
help us protect a valuable trade-
mark.

Incidentally, why ‘not enjoy an
ice-cold Coke right now. Capital
idea . . . sure sign of good taste!

Copyright 1957 THE COCA-COLA COMPANY
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REG US PAT OFF

‘Coke

REG US PAT OFF

Ask for it either way . . . -
both trade-marks mean the same thing.
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Cabinet Officers Oppose

William Dwight, president of the Ameri-
an Newspaper Publishers Association, said
Nov. 28 that all 10 of the Federal Govern-
pent’s Cabinet departments are fighting a
right»to-know amendment to an anti-informa-
fion law passed in 1789.

“It is obvious that only an aroused Ameri-
an public can break through the cordon of
[seuecy this ancient law has permitted to

lgww into an ominous barrier against the
| people’s right to know what their Govern-
| ment is doing,” he said.

“ .. the first amendment, which guar-
antees freedom of the press, is not regarded
by publishers as a guarantee of special pri-
iilege placing newspapermen above their
fellow citizens,” he said.

“It is a guarantee of a special privilege
isofar as it is a guarantee to all citizens
that their right to know shall not be
abridged. . . .7

Dwight, publisher of The Holyoke Tran-
sript Telegram in Holyoke, Mass., spoke
here at the dedication of the University of
Maryland Journalism School building.

He said newspapermen must always fight
officials who lean toward secrecy and cover-
ing up of embarrassing situations in their
departments.

“This state of the bureaucratic mind is not
¢ aeation of the present administration or
ofits immediate predecessors,” the publisher
said,

Its been a reality as far back as 1789,
| When George Washington was President of
the United States and the Congress passed

) the Housekeeping Act.
[ “The act still is the law of the land. It
tiginally was established to set up a cache
for public records. But it didn’t take some
\ ftople long to discover that it could be de-
| ‘doped into a handy haven for hiding pub-
| lic information.”

D\\'ight said Representative Moss (D., Cal.)
Sleading a fight to have the Housekeeping
Act amended so that it could not be used

for “withholding information from the pub-
lic”
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He said that each of the 10 Cabinetlevel
flel’ilrlments—State, Defense, Justice, Inter-
r, Agriculture, Tabor, Treasury, Post Of-
fice, Health, Education and Welfare, and
COlnmerCC~“0ppose this amendment.”

Pwight also charged that “invasions against
this light of the American people to know

d“e Itpeatedly being made at all levels of

Right-To-Know Amendment

Government in the nation.”

“Secretary of State John Foster Dulles’
refusal to let American newspaper people
without restriction go into Red China to
gather facts of affairs there and report them
to the American people is a conspicuous ex-
ample,” he said.

“If we Americans are to fulfill our respon-
sibilities in furthering the cause of freedom
for the individual we must be informed. And
we can never be informed when restrictions
are placed on access to the news.”

The publisher said much of secrecy in
Government can be traced to officials “who
prefer that unpleasant acts and doings in
their departments not be known. They
would rather present the news in the form
of restricted handouts that carry pleasant
tidings.”

“There is much show of cooperation with
the press, and this often makes it harder to
get the true story of what is going on in
Government offices.

“It takes a keen, experienced reporter to
get past the parlor and the friendly public-
relations representative, and to find out for
the public what is happening in the way
of policy, financing, personnel, and so on.”

Dwight added that because of this veil of
friendliness, reporters must be better trained
and more determined to ferret out the facts
with an understanding of the subject.

Ad Fraud Racket Reported

The Postal Fraud Order named him in five
different ways—National Sales, Ewell Farley,
Ewell E. Farley, E. E. Farley and Trans-
America Sales—but last reports are that the
man who sold various “earn-money-at-home”
schemes from Harlan, Ky., and who used to
advertise formulae for making soap and beer,
had “moved.” Nobody knows how much he
got away with. Suckers heeding his glowing
ad promises of up to $168 a week for ad-
dressing envelopes or postcards, sent for “in-
structions” at from 50 cents to $2 depending
on which plan Farley was pushing at the
time. They found he had no employment
to offer and that the instructions helped
little.

Enrollment in the School of Journalism at
the University of Oregon is up 85 per cent,
according to Dean Charles T. Duncan.
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Plastic Printing Plate
Developed By Du Pont

Earlier this year, Du Pont Photo Products
Department announced that preliminary
work had been completed in the develop-
ment of a unique, flexible photosensitive
plastic printing plate for use in letterpress
printing.

Officials of the company think the present
stage of their research program confirms the
belief that this photopolyner plate will be
an important advancement for the printing
industry.

This platemaking process takes less than
15 minutes, according to a recent release
from the company. They explain the pro-
cess in these steps.

First, the plate is exposed to an ultra-
violet light source for approximately two
minutes through a high contrast negative
(which can be either line, halftone, or com-
bination of both). Exposed portions of the
plastic are hardened during this step. Sec-
ond, an alkaline water solution washes out
the unhardened plastic in about 8 minutes.
The result is a photorelief plate with depths
of up to .040 inch.

These plates can then be used for rotary
printing by mounting on “saddles” for exist-
ing plate cylinders or directly on specially
designed plate cylinders. Flatbed printing is
done by mounting the thin plates on backing
metal or wood of appropriate thickness.

Du Pont sources report limited field test-
ing outside the company is expected to begin
later this year. They also believe this print-
ing plate should be available for commercial
use sometime in 1959,

°
Strike Hurts Paper Output

Seven Western Canada pulp and paper
companies which operate nine plants have
been hit by a strike that has lasted several
weeks. These plants produce about ten per
cent of Canada’s newsprint output and about
thirteen per cent of her pulp making capac-
ity. Much of this output is for export to
American western states. Some British Co-
lumbia mills are buying newsprint and pulp
from elsewhere to supply their customers so
as not to lose them in this highly competi-
tive market. No shortages have been experi-
enced as yet, but might if the strike con-
tinues, or spreads.

(]

Two Pennsylvania newspapers, the Bris-
tol Courier and the Levittown Times, are
covered by a special carrier boy accident in-
surance policy which pays for medical and
hospital bills for any accident whether on
route or off.
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Newspapers Help Asked In
Uncovering lllegal Acts

Newspapers were urged to help end such
illegal practices as are now being uncovered
in various labor organizations by the Senate
Select Committee on Improver Activities in
the Labor or Management Field in an ad-
dress by Robert F. Kennedy, chief counsel
for the committee, at The Inland’s Annual
Meeting.

“The Jimmy James' of a year ago, the
Dave Becks of yesterday, the Jimmy Hoffas
of today, will be forgotten,” Mr. Kennedy
said. “However, the defects in law that per-
mitted their operations will return to plague
us with new Becks and Hoffas unless we find
The success or failure
of this Committee lies not in Dave Beck be-
ing denied the position of President Emeri-
tus of the Teamsters, or Jimmy Hoffa under
some half dozen Federal indictments being
elected President. It lies, rather, in our abil-
ity to arrive at solutions for problems that
obviously exist, to develop the facts so that
Congress will act.

“To accomplish this, your cooperation,
ideas and support are essential.”

Mr. Kennedy listed a number of problems,
including labor violence and terrorism,

the basic solutions.

which have resulted in agitation for Federal
action.

“From over a dozen sections of the coun-
try the Committee has received information
concerning major terroristic acts in the field
of labor-management relations,” he
tinued. “The state and city officials in many
cases seem unable to cope with the situation.

“This is an area which cannot easily be
policed from Washington. This is an area in
which you as newspapermen have a primary
responsibility. The ceaseless vigilance of
newspapers and newspapermen will be nec-
essary to insure that the citizenry is protected
when violence replaces peaceful negotiations
at the bargaining table.”

Outlining future plans of the McClellan
committee, Mr. Kennedy asked publishers
for continued help in bringing labor and
management racketeering to light.

“Our Committee has had many high
spots—journalistic high spots which have hit
the front pages and have been treated favor-
ably on the editorial pages,” he reminded.
“We are grateful for the support that we
have received, approbation which, I believe,
is largely due to the Chairman, Senator Mc-
Clellan, and his judicious conduct of the
hearings.

con-

“But, as I have said before, if this publicity
and these efforts are to have any real mean-
ing and lasting effect, it will be necessary for
the Committee and the press to dig deeper
than the headline story to bring out all of

THE KENTUCKY PRESS

New Group Will Promote
Home Improvement in ‘58

The Operation Home Improvement cam-
paign has given way to a new promotional
organization—the Home Improvement Coun-
cil. Main differences between the old OHI
and the new HIC: (1) HIC will be a perma-
long-range ap-
proach and with more services for all parti-
cipants; (2) The new organization’s program
will be aimed directly at the consumer—the
prospective customer for home improvement
and modernization products and services of
all types. (OHI's primary purpose was to
promote more effective coordination and

nent organization with a

communication within the industry itself.)
A $250,000 contest for homeowners will
spark the '58 HIC program—which has a pro-
posed budget of $2 million. You will be able
to develop advertising during the campaign.

A training program for journalism stu-
dents from the University of California at
Riverside and from Riverside City College
has been established by the Riverside Press-
Enterprise. The interns selected will receive
job training throughout the editorial depart-
ment, working 20 hours a week. The Press-
Enterprise will provide pay as well as benefits
given regular employees.

C. Frank Mann, veteran printer and well
known production specialist, plans to retire
by the end of the year as composing room
superintendent of the Courier-Journal and
Times. Frank Higgason has been appointed
assistant superintendent for the time being
and will take over the position vacated by
Mann on January 1. Higgason, former man-
ager of the Glasgow Journal, made the move
to Louisville about four years ago. He is a
native of Glasgow.

the facts and conditions which have created
this racketeering® We are happy to have the
newspapers with us on those days when we
have a major disclosure. We are earnestly
hopeful that we will have them with us on
those days when we are endeavoring in less
dramatic circumstances to achieve and dis-
seminate the full understanding of the prob-
lem that is necessary for its solution. We
need your help and support but also your
ideas on what remedial action is necessary.
If the press will share the Committee’s re-
sponsibility in this regard, we may later be
able to consider the investigation a real
step forward for American society—to make
this country stronger, and for ourselves and
our children, even a better place in which
to live.”
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Classified Humor | New De
| Are Sul

By JERRY KLEIN ‘

It goes without saying that the newsy John l:
is a serious contribution to the Amer of t.he L
way of life. chairman

But, on the lighter side, it also projj ' LEpOT
many an inadvertent belly laugh, especiﬂ% developm
in the classified advertisements. As apg TOMC "
ample, look at these recent slips that pas follows:
in the type in various sections of the A ths
try: in rapid

New York—Man wanted to work in gy LEWSpape
mite factory. Must be willing to travel, 1opments.

Illinois—Two unfurnished rooms. uatez‘-‘dearomc
personality corsage, $1 and up. Best tom .th_ :
plants in town. loned in

Illinois — Two funfurnished rooms. F@;O( fhem
adults only. other. o

Nevada—To buy: used privy (four sezus|TlmeLlfe
in good condition. Suitable for converdi™" plate
into residence for bachelor. IS

Missouri—Housetrailer, 15 foot, sleeps ti:
Perfect for bachelor.

Utah—For sale, hay, boiled, $1.30.

Idaho—Lost, wardrobe suitcase contai
urgently needed baby and ladies’ clothing

South Carolina—Wanted, woman to
and do general horsework.

California — 1950 Mercury, $2,195. Co
vertible Coupe, Radio, heater, overdrove.

Vermont—All wool blankets, ideal for ¢
lodges and vamps.

| cesses for
ings into
have just
Fast. We
| processes

in Wilmir

This is
The T
newspape
very dista
mental o

: for its use

North Carolina—1941 Dodge weapons & . Tl
: ‘ z 5 tion. Th

rier truck, with wench in extra nice cont

L ‘posed ph

: ; d chemi
Georgia — One crypt, sell cheap, leavit ¥
guess is tl

town. E
el 2 ? . The D

Washington — Two young working ladi I

7 astic p
desire apartment on bus. ‘Stcl s !

: hed in
New York — Waitresses for extra worll
good pay, bust be neat and clean. |

Utah — Wanted, furnished apartment
veteran attending college and wife.

Pennsylvania—Braissiere operators wanit
due to expansion.

Kansas—Have an immediate opening for
first-class stenographer, preferably one il
some previous business experience. 0

New Hampshire — Mother-in-law due n&¢

; o Process a
week, need second-hand studio couch (ﬂ s e
2 €
necessarily comfortable). ‘
s g 5 il ‘acened

Connecticut — Men’s socks, double & I

g | Plate, T
single breasted. Values up to $24.95. e

New York — Secretary with intelligen®| .

rsonality, and ars legal &
pel.?on ality, ’lf]d at le.ast three years leg | nting ¢
perience for interesting post close to @ ™%

: en un:
full of ideas.

king.
{q ment stag
in the pr
months.
the plate
The C
| omes of
lnd’s ini

Sfficien ¢

Wisconsin—Large sofa, double doors, fi e conti
proof and well built. :
‘ These

® the same

Because it is built in a semi-circular ben}i‘ Belgian
SRR s b
of the Mississippi River, New Orleans® shall

known as the Crescent City. Now f
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' New Developments In Etching

g4 iA;e Submitted By Committee

t the newspapv‘ John Barron, mechanical supe.rintendent
o. the Amerié‘ of the LaSalle-Peru (I1L.) News Tribune, and
(hairman of the Inland Mechanical Commit-
it also proyj © reported to the An.nual Mef?ting on new
laugh, especi;[; levelopments in chemical etching and elec-

ic ving for newspapers. i
ents. As m f,‘ {ronic engraving newspapi His talk

slips that ps follows: : ; :
ons of the oy A great dealA of discussion of developments
\in rapid etching has appeared recently in
o work in dp "¥SPAPET trade publicauo.ns. Thes.e devel-
g to travel.’ Iupments‘ cover b'oth chemical etching and
| Tooms, um:!,c]ectromc eng.ravu.lg. ;
up. Best ol With the six different plates being men-
joned in print, it is not surprising that many
of them are being confused one with the
other. There is the Dow plate, Vitaplate,
TimeLife Nylon plate, DuPont plate, Coch-
'nn plate, and the Elgrama plate.
“ In an effort to evaluate each of these pro-
{esses for Inland members and put the find-
ings into this five-minute digest form, we
4, $1.30. {have just returned from a trip through the
e containingEas“ We visited plants where some of the
dics Clothing.\processes are in use. We also visited DuPont
woman e in Wilmington, and the ANPA lab in Easton.

This is what we found:

The Time-Life Nylon plate—As far as the
newspaper business is concerned, this one is
wery distant. At present the process is experi-
nental only and no plans are being made
for its use outside of the Time-Life organiza-
tion. The nylon plate is sensitized and ex-
}posed plTotographically, developed .and etch-
| b leavinfed che.nucally. It has a metal. backing. Best

|guess is that it will be expensive.
3 | The DuPont plate is very interesting. A
; workingley plastic plate exll)osed photggraphicallygand
tched in a water solution. It has a metal
hacking. This plate still is in the develop-

ed rooms, FJ

ivy (four sea
e for conversii

foot, sleeps

y, $2,195. C
°r, overdrove.
ets, ideal for d
lge weapons ¢
xtra nice con

or extra Wi

clean.
! [Jmem stage but will be field tested some place
apartment i, i 2
s |in the printing industry during the next 12
d wife.

months. There is no plant to manufacture
lhe plate and no prices have been figured.
; . The Cochra la anythi ever
te opening [ cpr an. p tes elf ything
i omes of this, it will be because of The In-
erably one W, - o ] 3
ol ind’s interest in it. This plate is an effort
3 ; | 10 reviv . 2 2 g a
inJaw duend] e a 5-year f)ld patented co]or- plate
; 4 Process and adapt it to black and white. It
idio couch (0]
5in the form of a photo exposure of a
{aeened negative onto an emulsion covered
Pate. In development the dot image rises
fom the surface to form a relief plate. The
ventor has died, and his associate, repre-
nting the widow, Mrs. Cochran, has so far
been unable to produce for us a plate with
Aificient depth for newspaper use. The tests
are ontinuing.

perators wanle
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o $24.95.
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- close to a b

uble doors, fi*

| hThese three processes are remote. Also in
the same cat is th s > E
o he Millmaster plate, a
ni-circular bgndl i egory is t' .]\Il plate,
il *8lan development similar to Cochran, but
New Orleans /o
0 shallow to mat.

Now for the presént, for right now. There
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The Lincoln County News has recently
been purchased by the Baughman Printing
Co., Inc. from Mr. and Mrs. Jerry Harkrader
of Norfolk, Neb. The paper will be edited
by R. T. Baughman.

The Harkraders acquired ownership of the
paper July 1 and actively operated it until
the middle of October before returning to
their home in Nebraska.

[ ]

R. Hoe & Co., Inc., manufacturer of print-
ing equipment, saws and other precision ma-
chinery, today announced that its sales (bill-
ings and other income) for the fiscal year
ended September 30 were $20,823,000 com-
pared to $18,554,000 for the same period in
1956. Income after taxes was $626,000 in
1957 against $463,000 the previous year. The
company’s backlog of unfilled orders as of
last September 30 was $11,833,000 compared
with $18,714,000 at the same date in 1956.

A Ny

Corn acreage in the U.S. exceeds that of

wheat, oats, barley, rye and rice combined.

are two recent major developments.

One, for users of the Dow etching ma-
chine, there is the new Imperial Metal Com-
pany’s Vitaplate, a specially compounded
zinc, and Vitasol, the companion etching
chemical. Users of the Vitaplate are getting
much better results than with magnesium
and at high speed. Only one machine and
one bath is required for line, halftone or
combination plates. The zinc is cheaper than
magnesium. Used in the Dow patented ma-
chine ,it appears that the zinc plate is still
subject to Dow patents on the process and
will require standard royalty payments.

Also for right now—the new Elgrama Swiss
Electronic engraving machine. The first ma-
chine in the United States is now in full-
time daily operation in our plant in La
Salle. This machine makes zinc plates that
can be matted or printed direct. Plates
measure 12 x 18 inches and are produced at
a speed more than twice as fast as on ‘other
standard electronic engravers. The zinc costs
less than half the price of plastic. This ma-
chine makes a flat of 12 x 18 full of pictures
in 40 minutes at 68-line screen. My own time
tests showed that it took only eight man
minutes to set up the machine and to remove
the plate and pictures. That is only eight
minutes for one 12 x 18 flat. The machine
has 18 different screens any one of which can
be selected by sliding a lever. Screens are
from 50 to 200 lines to the inch. In addition
to halftones, the Elgrama also makes line
engravings .030” deep with a complete drop-
out in the white areas. The Elgrama ma-
chine sells outright complete for $9,950,
f.0.b. Baltimore, with import duty paid.—
The Inland Bulletin.
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Patent Representatives May
Be Barred From Advertising

Hearings were held recently on a proposed
rule of the U.S. Patent Office to severely cur-
tail the advertising rights of persons practic-
ing before the Patent Office. Listings in the
classified section of a telephone book would
be permitted, however.

Patent attorneys specialize in the intricate
procedures that are necessary to obtain a pat-
ent on an invention. It is not necessary to be
a lawyer to engage in this work. Many ad-
vertise their services in magazines like Popu-
lar Science and in some newspapers.

The ANPA filed a brief of protest with
the Commissioner of Patents in which it
claimed that truthful advertising supplies in-
formation needed by members of the public
as to where they can obtain goods and serv-
ices. The ANPA objected strongly to lan-
guage in the proposed rule, to the effect that
“advertising is forbidden as unprofessional
conduct.”

Supporting the proposed rule are the
American Bar Association, the American Pat-
ent Law Association and several state bar
groups. Protesting are the Magazine Pub-
lishers Association, American Association of
Advertising Agencies, and several state press
associations.

At its annual business meeting in October,
NEA adopted a resolution deploring the ac-
tions of various boards and commissions in
taking upon themselves the authority to balk
truthful advertising by legitimate businesses.

[ ]
Tax Cut Unlikely In 1958

Increased spending with no tax reductions
will feature the 1958 legislative year in Wash-
ington.

Top Democratic party leaders concede that
the outlook for any significant tax cut is not
very favorable. House Speaker Rayburn
(D., Texas) said “I'll be for” more defense
spending with a bigger Federal budget if
necessary, to catch up with Russian scientific
advances. Representative Mills (D., Ark.),
number two man on the House Ways and
Means Committee, claimed that any tax re-
ductions may be delayed for a long time and
he saw the possibility of a budget deficit
next year.

Efforts will be made, however, to balance
the budget next year. The administration is
worried that to accomplish this, Congress
may cut foreign aid while appropriating
large sums for missile research. Administra-
tion leaders claim that economic aid is
equally vital to meet the threats raised by
Russian economic, psychological and. sub-
versive warfare.
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The Kentucky Press

Official Publication
Kentucky Press Association, Inc.
Kentucky Press Service, Inc.

Victor R. Portmann, Editor
Perry J. Ashley, Associate Editor

Member
Kentucky Chamber of Commerce
Newspaper Managers Association
Sustaining Member
National Editorial Association
Associate Member
National Newspaper Promotion Association

Printed by The Kernel Press

The Kentucky Press Association recognizes the
fundamental importance of the implied trust
imposed on newspapers and dissemination of
public information. It stands for truth, fairness,
accuracy, and decency in the presentation of
news, as set forth in the Canons of Journalism.
It advocates strict ethical standards in its adver-
tising column. It opposes the publication of
propaganda under the guise of news. It affirms
the obligation of a newspaper to frank, honest
and fearless editorial expressions. It respects
equality of opinion and the right of every in-
dividual to participation in the Constitutional
guarantee of Freedom of the Press. It believes
in the newspaper as a vital medium for civic,
economic, social, and cultural community de-
velopment and progress.

Kentucky Press Association, Inc.

Alfred S. Wathen, Jr., President
Kentucky Standard, Bardstown
Martin Dyche, Vice-President
Sentinel-Echo, London
Victor R. Portmann, Secretary-Manager
University of Kentucky, Lexington
District Executive Committee
Chairman, Thomas L. Adams, Herald-Leader,
Lexington (Sixth); First, Paul Westpheling, Ful-
ton County News, Fulton; Second, Mack Sisk,
Progress, Dawson Springs; Third, Neil Dalton,
Courier-Journal and Times, Louisville; Fourth,
John B. Gaines, Park City News, Bowling Green;
Fifth, Frank C. Bell, Trimble Democrat, Bed-
ford; Seventh, W. Foster Adams, Citizen, Berea;
Eighth, George Joplin III, Commonwealth, Som-
erset; Ninth, Earl W. Kinner, Licking Valley
Courier, West Liberty; Tenth, S. C. Van Curon,
Enterprise, Harlan; State-at-Large, Fred J. Burk-
hard, Casey County News, Liberty; State-at-
Large, Larry Stone, Messenger-Argus, Central
City; Immediate Past President, Charles E.
Adams, Gallatin County News, Warsaw.

Kentucky Press Service, Inc.
James M. Willis, President
Messenger, Brandenburg
James G. Wilson, First Vice-President
Log Cabin, Cynthiana
George M. Wilson, Second Vice-President
Breckinridge County Herald-News, Hardinsburg
Victor R. Portmann, Secretary-Manager
University of Kentucky, Lexington
Board Of Directors
Chairman, Bennett Roach, Shelby News, Shelby-
ville; Rumsey E. Garrison, dnderson News,
Lawrenceburg; Enos Swain, 4dvocate-Messenger,
Danville; Niles Dillingham, Progress, Dawson
Springs; Officers Ex-Officio.
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Court Rules Against Star
In Combination Rate Case

A recent court decree against the Kansas
City Star has ended court proceedings which
began on January 6, 1953. The ruling holds
that the Star can no longer carry out its pol-
icy of a required combination rate for both
morning and evening papers.

The specific requirements of the judgment
are to stop selling general advertising or
classified advertising under forced combina-
tions in the morning, evening or Sunday
editions and to permit subscribers to elect
the editions they wished to take (up to this
point all subscribers were forced to take
the morning, evening and Sunday papers).

The decree also placed some emphasis on
prohibiting the newspaper the right to dis-
criminate as far as placing advertisements in
the paper. Whereas newspapers have always
been under no obligation to accept advertis-
ing or grant preferred position, now the
advertiser may reasonably expect his copy
to be placed in the paper as long as the copy
matter agrees with the general policy of the
paper.

All of the action was brought by the gov-
ernment under antitrust regulations. It was
contended that the Star was monopolizing
the news coverage in its general area.

This ruling also affected the Star’s control
over radio and television around Kansas
City. It had entered the field during the
pioneering days of both radio and TV and
had effectively produced the news which the
listening and viewing audience wanted. The
court ordered it to sell out these interests
within 90 days and not to reenter into active
competition without first getting permission
from the court. The sale was consumated
this month.

This case can well set the stage for more
government action in the newspaper field,
especially pertaining to those papers who
have a combination rate in force. This will
not necessarily be the trend as it can be
treated as a local matter only and not spread
to other areas.

The Star, however, had instigated a volun-
tary rate structure by which the advertiser
could choose only a morning or evening pa-
per for hi$ copy before the ruling was handed
down. The publishers still contended the
combination rate would give more benefit
to the merchant by allowing him to adver-
tise in both papers with very little extra
costs. The combination rate is $1.10 per
agate line compared with .75 for either of
the separate editions.

The Star is the third newspaper to be
placed under court decree in antitrust cases,
the other being the Lorain (Ohio) Journal
and Mansfield (Ohio) News-Journal which
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Reader Contact Campaign
Suggested In Louisiana ‘

Louisiana Press Association has Started)
“Reader Contact Campaign” in which pL“
lishers promise to personally make a pj
mum of 100 sales contacts in their territy;
and to compile a record of this activiyf
evaluation. Special recognition is to be gi\d
those publishers at the association’s p
meeting. In a bulletin about the czlmpaig‘
Manager Bruce McCoy comments on {
other values of a single sale, over and abo:}
the $3 taken in as cash: ‘

1. The life of a small newspaper subsy
tion may be only one year. But it :1lsom;
be 40 or more years. Check your own s
scription cards. If your records go backf
enough, youll find lots and lots of g
scribers who have been with the newsp
for 20, 25, or 30 years. Let's assume thes
erage is only 15 years, a conservative ﬁgw;‘
And now we find that your single $3 4
actually becomes a 15-year sale, for a sou
future income of $45. ‘

2. Of your total newspaper income dol
about 80 cents comes from advertising. ]
net profit on ad income depends on Iy
high you can set your ad rate. Every fit
you add a block of a couple hundred n
subscribers you can jump your ad rate. Tht
every new subscription has a definite @
real value over and above its immedi
cash value.

3. The closer you get to circulation satul
tion in your field, the more profitable tr‘
comes your operation. When you approd
this saturation, dozens of problems just d
appear. The threat of competing “shoppt
is gone. You go ABC without buying cirl
lation. Your local merchants happily ¥
newspaper ads exclusively and increase thf
linage. And the way you get to near-satil
tion—the only tried and proved way—is
get out and sell the newspaper face to fi
on its merits.

“Tax Guide for Small Business”. Publisit
by the U.S. Internal Revenue Service, &
new 1958 edition of this tax guide for useiF
filing 1957 resurns consists of several pags®
explanations and answers to most of the
problems confronting the small businessm’
In addition, it contains a tax calendar [
1958 which should prove helpful to all bUiT
nessmen throughout the year, since it ind
cates what he should do and when he shoul
do it in regard to the various Federal i

ol
were restrained from refusing to publlsh ]
placed by persons and firms who also houg|
time on radio.
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Senator Neuberger Explains
Proposed Postal Changes

Senator Neuberger (D., Ore.) spoke to the
convention of the Oregon Publishers As-
sociation on December 6, stating that Con-
gress should adopt a modern postal policy
which enumerates the public services to be
paid for out of general revenue instead of
being charged to mail users through in-
creased postal rates.

The Senator, who is a member of the Sen-
ate Post Office Committee which considers
postage legislation, said that the postal rate
increase bill approved by the House is based
on the theory that the Post Office Depart-
ment is a public utility or business enter-
prise. He challenged this philosophy, point-
ing out that all government departments
and bureaus cost money to operate. “There
is no valid reason why the Post Office should
be singled out for operation at profit,” he
argued, “while all the others incur large de-
ficits which amount to many billions of dol-
lars.”

Neuberger warned the publishers: “If sec-
ond class mail is to be placed on a pay-as-
you-go basis, then many publishers of news-
papers and magazines would be required to
foot the bill for much free and privileged
mail, some of which is in direct competition
with your industry.”

He referred to free-in-county newspapers
as a desirable public service in the field of
publishing. These, he pointed out, cost the
Post Office a net revenue loss of approxi-
mately $14 million a year. “To be consistent
in its ‘pay-as-you-go’ philosophy,” he said,
“the Post Office Department should charge
full cost for this kind of service. But, to put
that service on a ‘pay-as-you-go’ basis, would
sound the death knell of many of our fine
and valued county newspapers,” he con-
tinued.

He told the publishers “I do not favor the
Postal Rate Bill as passed by the House. I
believe there is much work still to be done
before we can properly or fairly solve the
perennial postal rate dilemma.”

“First of all,” he said, “Congress should
adopt a modern postal policy enumerating
the public services properly to be paid for
out of the general tax funds as expenditures
in the public welfare.”

The Senator made reference to the pro-
vision in the proposed rate bill that would
exempt newspapers with press runs of 5,000
or less from postal rate increases. “This may
be a valid provision,” he said, “although cer-
tain newspaper groups have strenuously ob-
jected to it. My point is this: if this pro-
vision remains in the Bill, then I insist it is
incumbent upon the Congress to put a dol-
lar value on the subsidy involved and pro-

PAGE FIVE

The power of newspaper advertising is so
“purposeful and important” that without it
a TV show takes a back seat in the ratings,
according to Jack Webb, actor and producer
of “Dragnet.”

Webb, whose new TV show, “Noah’s Ark,”
is also reported in serious rating trouble,
said that he may give up the “Draget” show
because the National Broadcasting Co. has
failed to exploit it with newspaper advertis-
ing. He asked:

“What's the use of doing a show when it’s
dying on the vine without the benefit of ad-
vertising?

“Some say that by doing this you're ad-
vertising advertising.”

Webb praised William Paley of the rival
Columbia Broadcasting System for “Foresight
and intelligence in such saturation advertis-
ing” and said:

Those big ads in the newspapers are im-
pressive by the sheer fact they're there,

“Out of good advertising comes good rat-
ings and out of good ratings comes good pro-
gramming.”

Webb said that Sherry TV, which owns
“Dragnet,” advertised with its own money
for five weeks in key cities used by the
Trendex TV rating system and that “for that
period our show clobbered “Climax” and on
the sixth week, when we didn’t advertise,
“Climax” won.

The CBS “Climax” show runs in opposi-
tion to “Dragnet—The California Publisher.
[ ]

One thing that cuts down national ad-
vertising linage is the amount of space
given FREE by running cut features stories,
recipes, pictures, and so-called news releases
that arrive by the dozen in each editor’s
mail. Many items are matted for easy use,
but all usually contain some deft plug for
a commercial product. Have you detected
any free publicity on radio or TV? They
won’t use free stuff—so the advertisers PAY
them and give the FREE stuff to newspapers
—and too many newspapers use it.

[ ]

At various times in history counterfeiting

has been punishable by death.

vide that it be borne from the general tax
funds. It should not fall upon other postal
customers.”

In conclusion, Senator Neuberger noted
that the Senate Post Officc Committee has
spent thousands of dollars investigating pos-
tal problems. “I don’t want to see this sub-
stantial expenditure of the taxpayers’ money
wasted,” he said. “I am thoroughly convinced
that it will be possible in the next session of
Congress to develop a modern postal policy
so greatly needed. Once Congress has ac-
complished this, I feel we will then be in
a position to act intelligently and construc-
tively on postal rate increases and other cru-
cial postal problems,” he Senator said.
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Baltimore Newspapers Ask
IT HAPPENED IN Injunction Against Ad Tax

Baltimore’s daily newspapers and television
mm stations have asked the courts to grant an in-
junction against the tax on advertising which

is to go into effect on January 1, 1958, in that
city.

Last month the City Council, with the sup-
port of the mayor, passed an ordinance
which imposed a 49, tax on all advertising
Established In Lexington to be paid.by the advertiser. I.n addition a
2%, gross income tax was levied on news-
papers and television stations against all
revenue derived from the sale of advertising
space or time bought on the air.

The 49, tax on the advertiser was to be
collected by the solicitor when the sale was
made. If this mode of payment was not used,
the firm had to file a monthly report showing
the volume of advertising which had been
used and the payment which was necessary.

1807—"The Kentucky Reporter”

For more than a half century, this
pioneer newspaper held a prominent
place in Kentucky affairs. It was estab-
lished in 1807 under the name of “The
Kentucky Reporter”. The founders were
William W. Worsley and Samuel W.
Overton. Worsley, a Virginian, had been
editor of papers at Norfolk and Rich-

mond. The mayor of Baltimore said he was aware
5 that the ad tax had been called “politicall
In 1816, Overton retired and Wors- e I Y
: B . unwise,” but declared that the money was
ley took into partnership his brother-in- .
% needed to raise the pay of teachers, firemen,
law, Thomas Smith. Then, after chang- Z $
T o : ’ policemen, and other city employees and to
ing ownership several times, the paper T & |
) B % 3 s maintain other essential services. Maryland
united with the “Lexington Observer” in : =5
1882 now has a State sales tax with advertising

exempt.
The “Observer and Reporter” had

City officials insist that the advertising tax
many able editors — prominent among

does not infringe on the freedom of the press
them being Judge Edward Bryant, R. N. or upon freedom of speech, both of which
and D. C. Wickliffe. After a publishing are protected by the Constitution of the
history of 66 years, the newspaper was United States.

discontinued in 1873. The newspapers and television stations are

S : protesting on the grounds that the ordi-
In Kentucky’s historic past, just as S
3 ur citizens have always 2k
togd“/' {nan)lr s (; i ; The brewi 2,1 (1) Violates the Federal and Maryland con-
2 ] er. e brewing in- SR
CHOTESETgE G J stitutional guarantees of freedom of speech
dustry makes jobs for thousands of our il
idents ale of this light, bright  ° = i
peEcent F{he ssle o dg i degl (2) Violates the constitutional guarantees
eration under order]
bevelia.ge 2 i ¢ Ot G o); of due process of law;
: rtant objecti 3 e SVE
condmo.nsdlssan 1m1§)0 F J e (3) Violates the constitutional prohibition
ers Foun 5 5 : 2
i Umte. .tates rew. of interference with interstate commerce
Our continuing educational program =
S ailers maintain their high o : Fing : ;
helps eer et Serin 8 (4) Is vague and indefinite in that it fails
standards.

to define how media shall determine what
advertising is for Baltimore City consump-
tion, which is taxed, and what part is to be
considered outside the city, and are vague

'\ and indefinite in exempting from taxation
s 3 any advertising “space or time which are not
within the taxing power of the mayor or City

S sou¥

Council of Baltimore under the provisions
of the Constitution of the United States of

KENTUCKY DIVISION DS iSS- ;
After having seen the lead set up by Balti-
U. S. BREWERS FOUNDATION more, the City of St. Louis is preparing to
SEH follow through with the same tax. In this
1523 Heyburn Building particular incident, local observers think it
Louisville 2, Kentucky is a retaliation for the local newspapers’ sup-

port of a new city charter which was defeated
in August.
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The St. Louis ordinance will impose lhe‘

2 : [

same 4%, on the advertiser and 2% on f People V

newspaper. When A
In Baltimore, business men think the g/, newspa

will cause much of the metropolitan busing| Newspa]
to go out of the city because those firms gy {0 to on
side its limits do not have to pay the taxaif| y, the p
will advertise more freely.

| Tor loca
The Advertising Federation of Amerim’emn grate
declared, “Even if we could ignore the ham.
ful effects of such discriminatory taxation g
the freedom of the press and on advertising
itself, we have a great duty to protest on be.|fese reasc
half of the wage earner and the consum, Newspaj
Anything that tends to discourage advertis|f the new
ing can kill all kinds of jobs in all kinds
fields. It can deprive the public of the bene
fits derived from mass production—the bas

flevision
THOSE
Japers for

nore deta
fore intex
fect hom
Newspa
jnvenien
1EWSCASts ¢
Readers cz
mper; if

phrase in

of our nation’s prosperous economy.”

Richard L. Jones, Jr., chairman of t
board of the Bureau of Advertising said, 4
tax on advertising will, in the long run, hay
to be paid by the consumer and the working
man in the form of curtailed volume o

goods, higher prices, and unemployment.” |\ewspape:

an relax
o— 3 :
nried opi
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wsually say

Coupe originally referred to a carriag
with seats for two persons inside and a seil
for the driver outside.
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W 2% on Ih{& people Want Newspapers

think the
olitan busine
hose firms gy
ay the tax

When Americans want the news, they turn
1 newspapers a recent news poll showed.

Newspapers outrank television better than
uwo to one and radio better than three to
ine, the poll showed.

| For local news, reliance on newspapers is

n of Ameriu’eren grater, more than four to one over
nore the ham| gleyision and almost four to one over radio.

ry taxation g
on advertising

THOSE POLLED who favored news-
ppers for their news gave one or more of

protest on be|ese reasons:

the consume,
urage advertis
in_ all kindsof|gore details about each one;
ic of the bene
tion—the basi

nomy.”

irman of te|gnvenience, while radio and
tising said, ‘4
long run, hay
d the working
d  volume o
1iployment.”

to a carriag

Newspapers give more complete coverage
if the news; they carry more news items and
they print
mpore interesting short items; they don’t ne-
ject home-town happenings.

Newspapers can be read at the readers
television
iewscasts can be heard only at specific times.
Readers can go back and analyze news in a
mper; if they misunderstood a word or
jhrase in a newscast the whole item is lost.
\ewspapers can be read leisurely; a reader
an relax between items. Newspapers offer
nried opinions by fine writers.

A PERSON relying on television would

ide and a seil|yyally sav:
y say
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A person can sit back and relax while get-
ting the news. Television presents news pic-
torially, often bringing action pictures of
news while it is happening. It brings news
flashes immediately often interrupting pro-
grams to do so; it brings most news before
newspapers do. It offers news in condensed,
easily understood form.

Those depending on radio usually
plained:

RADIO IS EASIEST; one can leave it on
and do other things while listening. (This
was a frequent explanation by housewives.
More than twice as many women as men
said they depend most on radio.)

Radio is faster, often bringing news as it
happens and usually before television and
newspapers. Commentators give interesting
details and backgrounds, often from the spot.
Radio is more frequent and most news pro-

grams are brief,

ex-

o e e G o W

Mergenthaler Linotype Company has an-
nounced it will move out of Brooklyn where
it has been most of the time since its found-
ing. Several sites East of the Mississippi Riv-
er are being considered but no decision has
been made about a new location.

PAGE SEVEN

No charge for these thoughts on how to
handle printing customers:

“We're working on it, but it’s been so
humid the ink won’t dry.” (Meaning: we
finally did get it scheduled for this coming
Wednesday.)

“We're trimming it now.” (Meaning: It's
the next job after this one.)

“It's on the delivery truck.” (Meaning:
We are definitely going to run it today.)

“The delivery boy has it, but he had some
calls at the other end of town.” (Meaning:

You'll probably get it tomorrow.)—Georgia
Press Association.

e ot o g AT A L

A postage stamp will be issued next year
by the Postal Dept. commemorating the
founding of the nation’s first School of Jour-
nalism at the University of Missouri.

Color advertising in newspapers draws up
to 5009, more readership than black and
white ads, according to W. W. Henderson,
sales vice president, R. Hoe and Co.

Max Shulman, noted author of “Barefoot
Boy with Cheek” and “Rally Round the
Flag, Boys,” spoke to a group of approxi-
mately 500 University of Kentucky students
in November. His appearance was spon-
sored by the Kentucky Kernel, student news-
Plll)el'.
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(EDITOR’S NOTE: Many months ago
Editor Arnold Kuhn of Western Nebraska’s
weekly Hemingford Ledger started running
a weekly column, “Credo,” written by a local
minister. The column has gained constantly
in popularity. Each week a different min-
ister writes the column for the paper. Here
is one taken from a recent issue of the Ledger
written by J. W. Scott, minister of the
Methodist Church in Hemingford.)

I believe that any person, organization,
town or community that does not move for-
ward is almost certain to move backwards.
It is not enough just “to hold our own.”

Several weeks ago I was talking to a man
who operates a big ranch about half way be-
tween Hemingford and another town. I
asked him where he did his business. He told
me that he did it at a number of towns in
the area. He said he took his grain to one
town because it had a good market. He us-
ually buys groceries and clothing at one
town because it has nice stores and good
merchandise. He buys lumber and posts at
another town because it has a lumber yard
with good lumber at lowest prices. There
were certain purchases and business he did
at fourth and fifth towns, and he gave the
reasons why.

I couldn’t help but think as I left this
rancher’s place, “Why can’t our town offer
services and merchandise in all these areas
to attract most of the business of this ranch-
er, and others like him? Why shouldn’t our
churches, school, park and other facilities be
such that he would have no reason to look
elsewhere for services in these areas?”

Now I am not implying that our town is
below “par” in all of the things just men-
tioned. I do not believe that it is. And I do
not believe that any town ought to deliber-
ately try to reach over into the “trade terri-
tory” of other towns and try to grab all the
business. But I do believe that every town
should plan and organize to so serve its own
territory that it will get and hold the busi-
ness and patronage of that area.

Several years ago the Reader’s Digest told
the story of how a small town (I believe it
was in Georgia) organized to fix up their
town. A organization was
formed, a good sized fund was raised, plans
were made, and a plan of action was put
forth. Money and volunteer labor went in-
to new store fronts, remodeling jobs, and in
some cases completely new places of busi-
ness. The results, as I remember them: 1.
Young people, most of them, started to stay
in their own town after they got out of
school because it was so progressive; 2. The

community

amount of business more than doubled in

the town because, though prices might not
always be quite as low as a distant town, the
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shops were nicer and quality merchandise
was fresh and well displayed; 3. A couple of
small industries moved into the town be-
cause it was attractive and progressive, thus
giving employment to a number of families;
4. Additional business made it possible for
businessmen to repay the fund for remodel-
ing done on their store fronts, thus making
funds available for young people of the com-
munity to start up new businesses offering
new services; 5. The old rundown look of
the town was gone and everyone took pride
in their own property and the whole commu-
nity.

Now I do not say that this is the program
for our town. I do think there are some real
merits to working together to make our
town all that it can and ought to be;—to
make it deserving of the attention and pat-
ronage of all the people in our “trade terri-
tory.” Such things take planning and work
and sacrifice, but I have watched towns just
gradually “go down” because they were not
willing to do some united planning and
work and sacrifice. Of course, “it can’t hap-
pen to us”’; OR CAN IT?

But when we talk of progress we need to
remind ourselves that progress it not all a
matter of paved streets, modern street lights,
modern store fronts, and the latest merchan-
dise well displayed. Progress is not just a
matter of new inventions and the latest fash-
ions.

If there is to be any real progress there
must also be something new and improved
about man himself. I believe that you and
I can be remade and renewed after the pat-
tern of the Ideal Man, the “Man of Tomor-
row”—]Jesus Christ, the Son of the most high
God.

Is your heart and your mind open to real
progress? I believe that progress must start
with you and me!

(]

The Kentucky Kernel has just become the
first college newspaper to be a member of
the National Newspaper Promotion Associ-
ation.
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one method of eliminating roller marks
on the tail-end of a solid form on a vertical
isto have the bottom form roller set as light
» possible (approximately one pica). Be
are that it still contacts the metal vibrator.
The bottom form roller is the roller that
jits the form first. ‘The other form roller has

ERVICE

SPARERS"

1setting of approximately two picas.
St o

-—“[ Bundling single-wraps can be made easier
| by rigging up a twine holder. Make two
L-Impe(l brackets of 1 x 8 boards. Cut a
wich in the end of a nine-inch board and
e a 14-inch board as a support. Place the
| o brackets facing each other with the long
poards pointing inward. Loop your twine
& | over each notch and down along the bottom
‘hmrds. As the papers are wrapped, put
them in the sideless box thus formed and on
opof the twine. Then bring the twine over
the top and tie it. This saves struggling with
thse papers that always slip out of your
| am when you try to loop the cord around

LOPES
ORY

them.
SRRSO N

| Not so long ago 45 states had “fair trade”
one;‘:: laws that permitted one manufacturer and
"_"c’;'ﬁ" lone retailer to fix the price of any article
printed ‘fmm that manufacturer’s line that was sold
SESJ{"'Q' mywhere in the state. Now only 16 have
e cata- this artificial brake on free trade, while in 82

: | others competition flourishes as consumers
ad advertising media rejoice.
‘ ]
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The first printing press was not imported
into the United States until 1639.

By April, 1775, thirty-seven newspapers
were being printed in the colonies.

Expenditures in country
about $75,000,000 annually.

weeklies are

e g e

Until after 1810 expensive newsprint and
limited held daily
newspaper circulation to 900 per issue or
less.

mechanical facilities

-
Newspaper advertising is the
that will

“bargain

medium return many times its
original investment” for food store adver-
tisers, according to the National Association

for Retail Meat and Food Dealers.

The Philadelphia .Sundzly News, pub-
lished in October for the first time, had its
cight pages of full color comics “running
wild” throughout the whole 128-page paper.
This seems to be the first time in newspaper
history for such a feat.

e T e e e

Newspapers are by far the most popular
advertising medium with restaurants, accord-
ing to a survey conducted by American Res-
Returns from 42 states
represented a comprehensive cross section of
the country—show that 789, of the survey
restaurants make newspapers their No. 1 ad-
vertising medium—with half advertising at

taurant Magazine.

least once a week.
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THE KENTUCKY PRESS

Whittlin' times over. ..
let's get the
community

“There’s a time to sit and whittle, and a time to
up and do . . . especially when it comes to put-
ting your community on the road to prosperity.
Sure you have to dream a while and plan a
while, but then it’s time to go to work. To get
together and put things in motion. To modern-
ize Main Street, light up the stores, do some-
thing about parking, push for business. To de-
velop rural areas and build schools, promote
tourist trade and get new industry interested in
you. First thing you know you've got a com-
munity that’s blossoming out into a mighty fine
place to live—a mighty prosperous place, too,
that pays off on all your whittling and your

doing.

You'll also find it a real spur to people when you
enter your community in the Kentucky Commu-
nity Development Contest. Good chances for
some $4500 in prizes, and a sure victory in terms
of community growth. Why not enter right

now?”
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