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The Kentucky Press Association recognizes
the fundamental importance of the implied
(rust imposed on newspapers and dissemination
0f public information. It stands for truth, fair-
iess, accuracy, and decency in the presentation
f news, as set forth in the Canons of Journal-
bm. It advocates strict ethical standards in its
idvertising column. It opposes the. publication
of propaganda under the guise of news. It af-
jirms the obligation of a newspaper to frank,
onest and fearless editorial expressions. It re-
pects equality of opinion and the right of every
ndividual to participation in the Constitutional
Buarantee of Freedom of the Press. It believes
n the newspaper as a vital medium for civic,
lonomic, social and  cultural community de-
velopment and progress.

Kentucky’s Showcase: McHargue’s Mill,

Levi Jackson State Park, London
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+ As We See It +

Kentucky Press Celebrates
Thirtieth Birthday Today

Referring to the front cover, you may
have noticed that a line says, “Volume
Thirty, Number One.” This brief notice
simply states that The Press is entering into
its thirtieth volume, having served Ken-
tucky newspapers, Kentucky journalism,
and Kentucky publishers for twenty-nine
years that have marked the change of many
of our newspapers from sleepy, ineffective
newspapers to those of interesting format,
alert typography, and community service to
their progressive cities. The Press has al-
ways endeavored to be a part, if not a
pointer, of this modernization of format,
content, principles, and community rela-
tionship, and takes a modest bow for that
part under the same editor’s direction and
pen for 348 issues. Further, we pledge the
same interest and same endeavors for the
future—who knows, it may be for 29 years
more of honest effort to produce a worth-
while publication.

CYO T Tl )

New Ruling Presented
On Delinquent News

There is no Kentucky statute forbidding
newspaper publication of the names of juve-
nile offenders, the attorney general’s office
said October 28.

Asst. Atty. Gen. Martin Glazer told May-
field Police Judge J. Ernest Jones that the
failure or refusal to publish such names is
based on the policy of a particular news-
paper.

He said there is a statute forbidding oth-
ers from divulging information concerning
juveniles except to certain persons, but not
banning the newspaper itself from disclos-
ing names.

G e

Mirror Suspension To Bring
Government Investigations

The folding of Hearst’s New York Mirror,
despite the second largest circulation in the
nation, brought prompt repercussions in
government. Both the Department of Jus-
tice and the House Monopoly subcommit-
tee began immediate investigations to see
if the antitrust laws had been violated.

Within hours after the Mirror presses
produced the final edition, a Justice Depart-
ment attorney met with the head of the
New York local of the American Newspaper
Guild, who had charged the demise of the
Mirror resulted from “a deliberate campaign
by the New York News to monopolize the
tabloid field.”

A Justice spokesman in Washington said:

“We will inquire into the situation,” at f 0CTC

request of the New York Guild, Rey|

Emanuel Celler (D., N.Y.), Chaimgy ﬂi‘

the House Monopoly subcommittee Which,

broke off newspaper monopoly hearings ﬁ\‘e: d

months ago, told a reporter he expects m" e

probe the Mirror’s death when the subogy!

mittee resumes hearings. This was the ﬁn(: 1

official word that hearings will be resumej
Because the subcommittee is still tied yf I'm happy

with civil rights legislation, it is likely ] Limes: conver

several weeks before the newspaper inves its Aug, 8 iss

gation is resumed. Rep. Celler expressgd! alty or confu

doubt that closing of the Mirror violatd complete ease

the antitrust laws. “Failing corporatiom" eral factors, .t]

are exempted from the anti-merger law, :m(/-f“” preparatio

the Mirror was reported to have been s Our plans

million in the red this year alone. (offset were de

White House Press Secretary Pierre Sn”!’eﬂi ?lthml[!.}
inger deplored the Mirror’s loss in a 1\’9']““"9 time befc
York speech, calling for “a heavy dose (|11 € POStD!
preventive medicine” to halt the trend { after the ASS?“
ward fewer papers. He asked: “How lof F” the mem.]tm
are we going to continue to accept the & Jiam ““fl %“S I
cuse of economic factors for the deathy ™" building, |
our newspapers without recognizing th offset press an
while this may be true there may be off We profited in
problems with our newspapers? How Iof Ch““g““‘:el? an
are we going to treat newspaper properﬁ"h'.“ny printing
as cement factories, corporate farms—zu‘l Times on the E
even in some cases as convenient tax losr;‘ ; R
—to the exclusion of the public intere! We first ren
Where is the inner soul-searching in thisi the two conne
dustry that I feel is necessary for its st are located, m¢
vival-not merely criticism but critics position room,

: . Sy ing a |
which can lead to innovation?” Bad bad. o
page layout an

piaegden to specification:
Zip-iculties Will Catch You 2":;9 in The Re
‘ounty News i
Zip-iculties—people are mistaking I gested severa]
code numbers for addresses, house MFwould make oy
bers, phone numbers, or what have i efficient from hi
Next thing you know, welll be in seifiman. Ty the me
difficulty if people start using nur numbé! den Tustowriter
from our Social Security, life insufﬂﬂ(l three months in
policies, accident policies, old army s We also orde
Veterans Bureau, bank deposit, saving & nosition machin
counts—all getting confused, transpo¥| This was fortp,
imposed, composed and well end Eisfactory g s
where? Perhaps with a reformatory W T foumeyed ayo,
ber as well. "F”“ would bettes
Perhaps one solution of the ZIP waleu the Production -
would be for Uncle Sam to assign e“d" ’f?“’mriollt]yr.
baby a number—starting about 200 millo' T proved |
and let she, or him, go through life Doduced by o (
number—no name needed. | Miami, Fy,
Can you visualize the order you gt “vmﬂchines in Knc
that wedding invitation? {s0ld on it Vers
Mr. and Mrs. 156,784,642 the fact thg one
invite you to the marriage 5 he went along
of their daughter 108 this type

201,654,728 £Blind g5t t
i 4

to f?s of type We

Mister 199,786,001 ’ of from two to {]

Reverend 123,456,789 will perfo™ L Anothey very

the ceremony
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=1 Adequate Preparation Goes With Conversion

| the subcop.

- was the fiy By Rav R. Bamp

Ll;:aﬂ;e:;:;eii I'm happy to 1‘epor§¥ that lele Rt?CkWO'(;ﬁ
is likely to h‘" Times convlcrted to. offset progietioniiy
° = it Aug. 8 issue with a minimum of diffi-
PRI mvesb" alty or confusion in the plant. The almost
Ererrorex\?i:j::s com'plcte ease of the. change was due to sev-
corporatiom’l eral factors, .the chief being adequate and
rger lawii mfull preparations beforehand.
Yo b 33‘,} Our plans to c"on\'ert our newspa.per to
e offset were definitely made .ear]y in the
D Sn"yem‘, although we had L:onS{dered 1t.for
n:qs o NE,'snme time before that. chg. in thc;- Ieg]sln.-
vy s [ ture, we postponed an.y definite action until
the trend ¢ After the Assembly adjourned on March 20.
I: “How Iyl In the meantime our neighbor, Walter ‘Pu]~
ccept the e' liam and his Harriman Record had built a
the death (| neW building, bought a huge new Thatcher
oenizing offset press and complete offset equi;.)ment.
v i oth' We profited in many ways by observing his
5 it Ior’ changeover, and still are, since we are ac-
e properﬁ"t".ﬂ]l-v printing our new offset issues of The
o fmms—an' Times on the Harriman Record press.
ot Remodeled First
blic interst Ve first remodeled a portion of one of
ing in thish the two connected buildings in which we
y for its s m‘o‘lf)cnted. making it a special offset com-
but criticie POSItion Toom. . We installed air condition-
» ing and had carpenters make our ad and
: page layout and paste up tables according
o specifications we made up from viewing
You those in The Record plant and at the Roane
' Comnty News in Kingston. Mr. Pulliam sug-
nistaking 4 gested severa] improvements which he felt
. house ¥ would make our tables more convenient and
at }.lave » eficient from his actual experience in Harri-
be in seiliman. Tn the meantime we ordered our Fri-

- nur numl den Tustowriter which we found would be
ife insurat three months 1, arriving,

1 army sl We g5, ordered a
jit, saving “"Dnsitinn machine whi
i tmnSpOSff‘ This was fortunate for it was found unsat-
ell end Eisfactory and gy plant superintendent and
rmatory i’ l iommeved around looking for a model we
l I et wonld better suit our needs and put out

ZIP problé the Production for ads and heads fast and
sign e'mh. I}?‘Oﬂw‘cienﬂv\n S
t 200 m]]lmi‘ This proved to be the Photo Typositor
ugh life ﬂs'wducod by a company of the qan-qg mr(r)m
L ﬁ!:: A\hI}nml,. Fla. We viewed two of these

r you & -m?(; "¢ In Knoxville and were completely
0 k. hm; s versatility and efficiency, plus

A, tthat one colq actually see the work

headline and ad com-
ch arrived right away.

g 1[:\ h‘{\\'m along. Oy most other machines
r "ﬂ]_m]’ltype the operator yas completely
h“‘vs OF tto what he wag producing until his
b ofr R Were developed—after a yait
)1 MM W0 to three minutes.

1 perform 3 Aother v,
'S the Schag
Made by g

1y efficient

; biece of equipment
er Coater

(waxing machine)

e Schaefer Machine Co., Tne., of

(Editor's Note: Tennessee Editor gives
some good advise on conversion to offset
that the Press has deemed of officient in-
terest to reprint in these columns. Hope
they will help in case.)

Bridgport, Conn. The Harriman Record
had one of these machines and we found it
to be well worth the cost in the saving of
time and ease of pasting up the pages, ads,
news and black base for pictures.

Other plants we visited used hand waxers
or rubber cement from tubes which we feel
is unsatisfactory, particularly when moving
news or ads about on the pages is necessary.
This is done very easily without loss of the
adhering wax when the Schaefer Coater is
used.

Kept Hot Metal

We were not in a hurry to sell any of our
hot metal equipment, and in fact still have
most of it. This proved to be smart during
the first two weeks after our conversion, for
due to the newness of both offset machinery
and until our operators became more ac-
customed to them, both our Ludlow and
our Model 14 Linotype were lifesavers in
a rush head or “guts” for a late ad. We
simply set these lines on the Ludlow or
Linotype, pulled a good proof and pasted
it in. As our operators on the Photo Typo-
sitor become more efficient and faster there
will be no need for our Linotypes or Lud-
low as far as our offset newspaper is con-
cerned.

Our Justowriter Operator had been train-
ing on Fridays on the machine at Harriman
and also the Friden Company’s office in
Knoxville loaned her a machine for two
weeks experience. By the time we went
offset this one girl set all the straight mat-
ter for our 12-page edition and had copy
left over.

In our entire conversion we hired no new
help, merely trained the help we had for
the offset methods.

Although we sent letters to all advertisers
advising them of our conversion to offset
and asking that we be sent reproduction
proofs, many even yet are still sending mats
which we cast and pull proofs to run. There-
fore keeping our casting box, we found, was
a smart move.

Also we would advise the retention of as
much of your present equipment as pos-
sible, particularly the Ludlow, at least one
Linotype, a good proof press or platen press
for pulling proofs, a casting box, paper cut-
ter, etc. Of course, if you do commercial

printing you will need this equipment also.
While one of our Linotypes is for sale, we
plan to keep our Model 14 indefinitely,
and, as we do job work, we plan to keep
our large Heidelberg, our Davidson Offset,
our small C&P press for small jobs, our
Ludlow, and such other equipment needed
for job work.

What about our Goss Comet newspaper
press? It’s for sale, but we certainly are not
in a hurry to get rid of it for we are pres-
ently running it on occasion for a 40,000
run  quarterly religious publications and
several tabloid publications for schools,
churches, etc. Since the press has long
since been paid for, we feel it is bringing
in some return for our investment, but if
we were to receive a good offer we would
part with it although somewhat regretfully.

Our advice in the matter of the press for
your offset weekly is to secure an arrange-
ment with a nearby publisher, as we did,
to have the press work done in his shop.
The investment in a good offset press, be it
the Thatcher, Vanguard or Suburban, is
much too great for one weekly.

The Kingston plant prints numerous
weeklies, and the new press at Harriman
has done several special jobs as well as
other newspapers, besides its regular task
of publishing the Harriman Record and
Rockwood Times. Large daily publications
have combined their printing (and compo-
sition) operations for many years. If there
is no offset neighbor with such a press it
might pay you to go into debt and buy one
of the above or similar offset presses to
print your newspaper and offer its services
to your neighbors. It's a safe bet they’d be
interested.

Both the Harriman Record and Rock-
wood Times are proud of their offset op-
erations and are well pleased and gratified
over the change. Both publishers feel that
they have improved their publications im-
measurabily, especially in the ability to run
more pictures with much better reproduc-
tion, and that, after the initial cost of the
conversion is overcome, the savings in op-
eration in every respect will more than pay
for the modernization of both their plants
and their product.

Both publishers cordially invite all those
interested to visit them at any time for a
first hand view of their new operatirons and
will be glad to talk to visiting publishers
about equipment, costs, training of person-
nel and any other pertinent information
pertaining to offset conversion and produc-
tion.




PAGE TWO

THE KENTUCKY PRESS

Extensive Testing Program Shows

Journalists Are Trained, Not Born

By Joun HOHENBERG

Professor of Journalism
Graduate School of Journalism

Columbia University

Most of the larger newspapers and maga-
zines, and even a few TV-radio stations,
have just concluded what may be the most
intensive talent search to date on the na-
tion’s campuses. For an industry that for
many years, has been singularly myopic
about recruiting, it was a step in the right
direction. For the aspiring youngsters who
cheerfully submitted to scientific and un-
scientific testing, personnel department in-
terviews, tryouts, and psychological brain-
twisting, it was a hopeful sign.

Some time will elapse, of course, before
the results can be evaluated properly. But
to anyone who observed what went on at
the Columbia Graduate School of Journal-
ism, or the similar programs elsewhere, the
conclusion was inescapable that all but Cro-
Magnon editors are now willing to agree
that journalists are trained, not born. How-
ever, it was also clear from the elaborate
programs of observation and testing that
journalists are presumed to have certain
qualities of mind and heart that make it
possible for them to do superior work.

This is not a new notion.

Sixty years ago, Joseph Pulitzer, the
founder of the Pulitzer Prizes, drew up one
of the most rigorous tests ever devised for
journalists when he was searching for an
editor for the New York World. He wired
one of his agents, who had recommended
Frank I Cobb of the Detroit Free Press:
“What has Cobb read in American his-

tory . . . what works on the Constitution
and Constitutional law? Has he read
Buckle’s History of Civilization? . . . What

about the state of his health? How tall is
he? Is his voice harsh or agreeable? . . .
Take him to dinner and note his table man-
ners. Is his disposition cheerful? Sound out
his ambitions; whether satisfied, or looking
to a larger field. . . . Describe minutesly his
appearance, color of eyes, shape of fore-
head, mannerisms, how he dresses. Search
his brain for everything there is in it.”
Cobb measured up, won the job, and
went on to an illustrious career, although
nobody at the World was ever quite sure
what his table manners or the shape of his
forehead had to do with it. Nevertheless,
the Pulitzer method of thorough inquiry and

the weight he attached to a man’s back-
ground, preparation, and ability to read in
many fields and to continue to grow are
basic to the requirements for journalists to-
day.

Ralph McGill, the Pulitzer Prize-winning
publisher of the Atlanta Constitution, re-
marked recently that when he interviewed
a prospective journalist, man or woman, he
wanted to be certain first of all that the
candidate was a reader. “You can’t really
hope to be much of a writer, it seems to me,
unless you like to read,” McGill explained.
He added, with a wave of his hand toward
a tightly packed professorial bookcase, “It
takes a person who is fundamentally intelli-
gent and fundamentally curious to do a lot
of reading, and curiosity is, to me, one of
the most important traits a journalist can
have. In many ways, curiosity is the most
important quality of all. If you aren’t curi-
ous, I don’t see how you can hope to write
at all.”

Others of McGill's eminence tend to
agree with him. Some of them suggest ad-
ditional qualities that are sought in anyone
who aspires to journalism or related fields.
Paul Miller, the president of the Gannett
Newspaper Group and of the Associated
Press, says, “Any young fellow who wants
to get along, and who has the stuff can
make good progress on a newspaper if he'll
hustle.” Herbert Brucker, editor of the
Hartford Courant and president of the
American Society of Newspaper Editors,
wants the kind of youngster who will “fer-
ret out the truth and tell it to people.”
James Reston, the chief Washington corre-
spondent of the New York Times and win-
ner of two Pulitzer Prizes, usually empha-
sizes that successful newspapermen have
“one great quality—vitality, drive, aliveness,
call it what you will.”

All these things are important—curiosity,
vitality, hustle, the ability to read, and, of
course, a thorough education. But finally,
unless the young journalist is willing to
work long, hard hours over his writing and
develop his ability to use the English lan--
guage with grace, felicity, and style, all his
zeal may not help him. Oscar Hammer-
steinll, in discussing young lyricists, said
something that was harsh but true about
many young writers in all fields: “My ob-
servation about amateurs is that they are
money-mad. . . . They don’t spend enough
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time on
songs in their first draft. They don’t 20 0w
them painstakingly as professional it
do, and they don’t in the first instance g
it up out of their own brains and hearts” |

The journalist, young and old, for
many decades has raised the specious pley
of pressure and deadlines to excuse slopp
wooden, and meaningless work. More Of(t;vr
than not, to justify a slipshod effort, he b
said with tears of self-pity, as did H, (
Wells: “I am a journalist. I refuse to pIa;I
the artist. If sometimes I am an artist, it{
a freak of the gods. I am a journalist all t}
time and what I write goes now—and pres1
ently will die.”

How sentimental and how absurd! |
newspapers have died, and many of th
have, who is to say that many of them di
not deserve to die because they no long
had anything to say to the people of the
time? If journalists too often have excust
poor writing because of lack of time, who!
to say that this is because the journalist dof
not try hard enough to live up to his s
sponsibility as a writer? Professor Charles!
Cooper, the old New York Sun managi
editor who taught my generation of journ
ists at Columbia, used to say, “Good joumi
ism not only approaches literature. It
literature.”

Fundamentally, then, the journalist mis
be able to believe in the importance of W
he is doing, to be devoted to a sometint
trying, sometimes exasperating, always de
manding and—now and then—noble profes
sion. He cannot be a mere word merchat!
a “cracked kettle,” in Flaubert’s phrase, @
which we beat out tunes for bears to dunt
to, when all the time we are longing !
move the stars to pity.” Nor can he bels
stenographer, woodenly reporting the di
processional of events. This basic hon{sf
and integrity is something that no scient
testing is likely to uncover with the s
directness that Joseph Pulitzer devised
testing Frank Cobb. For finally, after ﬂu th
testing and interviewing are over, in j0"
nalism as in everything else, it is the pers
and personal values that count the most.

‘__/
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leadership Training Discussed
During KPA Carrier Workshop

Thirteen daily newspaper circulation men
gathered in Lexington to study the prob-
lems involved in getting the paper from
plant to consumer in the best and most or-
derly manner. The conference was con-
ducted by C. K. Jefferson, director of the
Institute of Carrier Leadership, Des Moines,
lowa.

“On a national basis,” Mr. Jefferson said,
“one of five persons change residence each
year. This means that 20 percent of the
potential subscribers on a carrier’s route
must be resold on the value of newspapers
each year.”

Orienting the carrier on the proper man-
ner of getting and keeping customers took
up much of the time during the workshop.
Suggestions for proper performance of this
job were training the boy to be a good busi-
ness manager, to be prompt with delivery,
build good will on his route, and to give
business-like attention to regular collections.

As an aid to the carrier, Mr. Jefferson
said, the newspaper must have a good or-
ganization for dividing the routes and sup-
plying papers to the carriers. In addition
t0 having the papers at the proper place at
the right time, the district managers must
work with the boys and encourage them to
perform their duties in the prescribed man-
ner.

‘Recruiting new carriers also came under
discussion. Qualifications of a good news-
paperboy, as outlined by Mr. Jefferson, are
4 strong interest in the route, dependabil-
1y, acceptance of discipline, good charac-
ter, satisfactory - record - and conduct in
school, ambition, and a pleasing personality.
He added that prospects for: carriers may
E?l?;{l“?lelgll fl;el recommendati(?n of school
“"\‘-'Sp”t!pcr qdlf‘ ; by former carrier, throng’h

et advertising, or through the boy’s
Ster or scoutmaster, ’
umi]vgi)c’eC;\lzl.l.en‘rn .mnny l.lseful tr'tl‘its,” the
W e ::‘901' Fontmued, through
o \;'lmt i l;:l)nt’afmng a paper route. He
%, 1 valie “Vi(n:lb to earn his own mon-
Diple, 1 "‘l(ecen't’ tvo ‘mcet. and deal with
et win[;q’ inpl . fesponsﬂnhty, ”and to

o Carn:er t.’l{s own business.

bk ¢, ‘n_lammg programs, check-
arent conferences and sales

other topics discussed during

4y program, 2 .

‘-“_ltte“di"g the . conference 'were

it;ﬁ;}svfuzl'l)i?e Tjribune: Gharles
ourier-Journal - - and

Min

an-ier-p
meetings Were ¢
the tyo-q.

Pergong

ey
Fullm-,

Times; David Watkins, Henderson Gleaner
and Journal; Leon Kellar, Paducah Sun-
Democrat; Don Peluso, Frankfort State
Journal; Bill Blackwell, Ashland Indepen-
dent; John Florence, Dennis Childs, Shelby
White, Clay Noble, Lexington Herald-
Leader; Walter Pearson, Dayton (Ohio),
News-Herald; Dallas Cleland, Charleston
(W. Va.) Gazette-Mail; and Larry Sharkey,
Cincinnati Enquirer. The Conference was
held at the University of Kentucky’s Carna-
han House Center.

.ﬁ’%

Cross Reference Files
Aid On Organizations

Publishers are looking with favor on a
cross-reference card file devised by Pub-
lisher Bill Branen, Burling, Wis., Press, to
give full information concerning all organi-
zations in his territory. Headed by a Mas-
ter File which lists the full correct name,
address, telephone number of every civic
club, society, lodge, etc., organization with
meeting days and dates and hours and date
of next election, and a complete roster of
officers and members, addresses, etc.

First cross file is by week of meeting as
first, second, etc., in the month; organiza-
tions are listed alphabetically and day of
the week when each regular meeting is
held. Second cross file is by election-
months—a card for each month of the year
on which the organization, which specified
date is listed.

No chance of missing a live news article
by this method, or contact with responsible
officers for advance stories. Minnesota Man-
ager Keller suggests that each card in the
file should also indicate where emblem cuts,
pix of groups, etc., can be located. This
writer suggests a third cross-file with his-
tory of the organization, brief biogs of the
officers, etc., should be meticulously kept.

It Pays To Advertise—

Printers of letterheads, business forms,
etc., which list telephone numbers would
do well for their customers if they encour-
aged the use of the Area Code when print-
ing the telephone number. Area codes are
becoming more and more important and is
a’$imple matter to make the letterhead, etc.,
a convenient source of this necessary infor-
mation. e J

PAGE THREE

In Memoriam...
Jameson D. Gorin

Jameson D. Gorin, 57 years old, editor
and publisher of the Greensburg Record
Herald and the Edmonton Herald-News,
died October 25 from cancer after an illness
of eight months. He had been connected
with the newspaper for 35 years and editor-
publisher since 1948.

He was a member of the National Edi-
torial Association and the Kentucky Press
Association. Gorin was an elder of Greens-
burg Presbyterian Church.

He served one term as member of the
Greensburg City Council.

He is survived by his wife,Eleanor Carl-
son Gorin; a son, Walter Gorin, Greensburg;
two sisters, Mrs. T. A. Hodges, Louisville,
and Miss Kathleen Gorin, Atlanta, and two
brothers, William S. and Henry H. Gorin,
Greensburg.

His funeral was held Monday. The Press
extends the sympathy of his host of friends
in the Association to his surviving family.

“’h
Study Your Rate Cards

Pitfalls found in many rate cards are out-
lined by SCAMA member. Have you
studied your rate card lately to see if it has
any of these faults?

1. Too Many Complications—Is your card
easily understood by anyone who might use
it? Why not a special card showing only a
few of the most commonly used options?

2. Too Many Options—Not only does the
advertiser have difficulty deciding which
one he wants, he often takes one that is less
than he needs because it is made ayailable.

3. No Multiple' Insertion Incentive—Both
sides of the card, transient and commercial,
should provide an incentive to run ads the
maximum number of times.

4. Bulk Space Contracts—The weakness
of the bulk rate is that copy need mot ap-
pear every day thereby adversely affecting
revenue of the department and causing an
inferior classified service on some days.

5. Short Insertion Incentives—Many cards
fail to take advantage of .the ease with
which longer runs can be sold to transient
advertisers. . Six day papers should: offer the
best rate for seven time orders so the ad
will run through a weekend.

6. Misplaced Emphasis—Cards continue
to be printed so that positionwise, the em-
phasis is placed on rates for one and two
time orders. Place the lowest rate so it will
be seen first. ;

Just tell them, “T saw it-in the Kentucky
Press.”
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Press Privileges Vs. Freedom
Emphasized In Recent Case

Few court decisions concerning the op-
eration of newspapers have more clearly
emphasized the difference between privi-
leges granted by law and the guarantee of
freedom of the press in the U.S. Constitu-
tion than that handed down recently by the
Pennsylvania Supreme Court in interpreting
a statute of that state granting immunity to
newspaper attaches from disclosing sources
of information.

Since the immunity law in Indiana is al-
most identical with that in Pennsylvania, the
decision is important to Indiana newspapers
in two respects; viz: the scope of the pro-
tection given by the statute and the limita-
tions on the guarantee of a free press, states
the Indiana Publisher.

Both the Pennsylvania and Indiana laws
state in substance that employees of news-
papers shall not be compelled to “disclose
the source of any information procured or
obtained” in the course of employment by
the newspapers. The issue in Pennsylvania
revolved around the refusal of two news-
paper executives to produce in a grand jury
investigation certain documents and tape
recordings obtained in interviews with an
informant whose identity was already
known. The lower court held the execu-
tives guilty of contempt in deciding the
privilege of immunity protects a newsman
only against the compulsory disclosure of
the identity of persons and affords no pro-
tection against disclosure of documents or
their inanimate material. On appeal of this
decision to the state Supreme Court, it over-
ruled the lower court and held that “source
of information,” as expressed in the state
Jaw, includes not only individuals but also
documents.

While the Indiana immunity law, some-
times referred to as the professional status
act, has never been at issue as to scope of
validity, it has served a useful purpose on
various occasions in the protection of news-
papers from disclosing the source of infor-
mation. Now that a leading case has been
established, the law enacted fourteen years
ago can be better appreciated.

What is of as much importance in the in-
terpretation of the immunity scope in the
Pennsylvania Supreme Court decision is its
rejection of the theory advanced by coun-
sel for the newspaper executives that their
right to refuse disclosure of confidential in-
formation is covered by the guarantee of

freedom of the press in the Constitutions of
the United States and the State of Pennsyl-
vania. On that score, the Supreme Court
stated:

“The language of each Constitution is
clear, and by no stretch of language can it
protect or include under ‘freedom of the
press,” the non-disclosure of sources of in-
formation. It is an often overlooked truism
that neither freedom of the press nor free-
dom of speech is absolute and unlimited.
The Supreme Court of the United States has
decided that freedom of the press includes
not only the right to freely publish, but al-
so the right to distribute and sell on the
streets, newspapers, news media, leaflets,
pamphlets, handbills and literature but has
never extended Constitutional guarantees
beyond the aforesaid limits. The contention
of the appellants and of one of the amici
curiae that the Constitutionally ordained
privilege of freedom of the press encom-
passes and includes the right of non-dis-
closure of sources of information by news-
men is devoid of merit.”

This is by no means a mild slap on the
wrist of the newspaper profession, which
too often in the past has pleaded freedom of
the press as an excuse or escape for any
difficulty that has arisen. As a result, the
plea of freedom of the press has often be-
come as ineffective as the fabled cry of
“Wolf, Wolf.” Newspapers are no more im-
mune from and are as fully protected by
general laws as are all individuals and en-
terprises. The right to withhold information
that was given in confidence, the right to
see public records and attend meetings in-
volving transaction of governmental busi-
ness are privileges granted by law for the
protection of newspapers and for the bene-
fit of the public. Freedom of the press is a
constitutional guarantee given to the people
to have newspapers free of governmental
domination.

There is a difference between privilege
and guarantee and the Supreme Court de-
cision has eloquently defined it.

—’—
Pa made a new wall motto to hang over
my desk, Cathie Crabb of Folks magazine
tells in the November issue. Across the face

of a handless clock is written: “The hurrier
I am, the behinder I get.”
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Back Up Your NEA ‘ it Pays
Efforts By Letters . Your Ow

A hearing will be held on November 19? “How mu
by the Post Office Department on its “63‘ budget for
percent paid” rule adopted in 1961, The‘ nold.
Magazine Publishers Association, whi| If you ha
does not object to the requirement that 5| now, what
percent of circulation be paid but does ob-," you're pract
ject to the inclusion of unsold newsstadl need severs
copies, instigated the proceedings. | decimal poi

NEA will be represented at the hearing‘ an industry
and will probably file a written statemenri‘ has made a
of its position. NEA has no objection t)| should so b
the 65 percent rule and regards its enforce/ You should
ment as to unsold magazines as strictlyy not enough
magazine problem. NEA is strongly againxw‘f and drop the
any dilution of the requirements for seconil you have to
class postal entry, and will say so in its state“ light on the
ment. | that's cheap

Section 132.227 of the Postal Manul{ Direct mai
dealing with qualifications for second cl/ other mediu
entry, is the rule in question. Written con] months enclc
ments on the matter will be received i} every letter |
November 12 by the Assistant Postmastﬁ! personal, or
General, Bureau of Operations, Post Offc| Your advertis
Department, Washington, D.C. 20260. about  upcor

national cam
&>— | your paper a

Rules On Classifieds Help oo

. . Tel 4 L iv |
Eliminate False Advertising f;f:lu::f:;hl;

The Peoria (Ill.) Journal-Star newspapes. tion can do w
have developed rigid rules pertaining & What kinc
“Help Wanted” advertising which are ' Something di
ported to be effective in eliminating fale the most eff
or misleading ads from its classified b merchant a cc
umns. Acceptable copy must meet the fofl Or a calenda
lowing stipulations: (| vith his ad p]

(1) No help wanted will be accepted ur ilar items—pe
less the advertiser discloses to the ]Ourﬂfll' tumed out by
Star the name of the person hiring and Wil time, Anq d
the exception of domestic help the nant fiel
and address of the firm he represents. Another dj

(2) All help wanted advertising i) U a small fo]
clearly state the type of work for which t} Ma):be; “Whe
applicant is being hired. YouIt can

(3) Advertisement for salespeople M that appeal t
clearly disclose the nature of the prodif! merchang's
to be sold. | church, Tt py

(4) Statements of earnings will nof‘f that ] appe
accepted in any wanted classification Oﬂ‘f! Vays, it's thag
than “Salespeople and Agents” where | Inatejmake sa
basis of pay is other than straight salar?’~ ‘; Ifit pays ¢

(5) Statements of salary earning$ wil 18 PUS to adyery
be acceptable on a temporary b'iSlS exceli:
under “Salespeople and Agents: Hong =
ample, “Earn $100 per week while train®)  Junction g
is not acceptable. | 19W printeq },

Gt under g ¢

€Y can seg

econols Ent of the g
throuth "M from ghe ¢
(Y says i
ftone neg

2

Your local merchants keep t]'1e
wheels of your community turning i
out the year. See their advertising

newspaper.
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it Pays To Advertise
Your Own Products

“How much of your gross revenue do you
hudget for advertising?” asks Edmund Ar-
nold. :

If you had to answer that right here and
now, what would your percentage be? If
you're practical, it'll be so darn small you’ll
need several goose-eggs in front of the
decimal point. It seems a tragic irony that
an industry that exists on advertising, that
has made a truism of “It pays to advertise,”
should so blatantly ignore its own advice.
You should have an advertising plan. It is
not enough to make up a few house ads
and drop them into the form some day when
you have to go to extra pages but are pretty
iight on the last one. That isn’t advertising;
that's cheap boilerplate.

Direct mail is probably as effective as any
other medium. Why not try for a few
months enclosing promotional material with
every letter that leaves your desk, business,
personal, or billing. Bulletins directed to
your advertisers are good advertising. Tell
about upcoming promotions. Tell about
national campaigns that will be coming in
your paper and indicate if tie-ins or hook-
as are permitted. Give a monthly and ac-
amulative listing of the linage used by
local advertisers. A little healthy competi-
tion can do wonders for your space sales.

What kind of giveaways do you useP
Something directly related to advertising is
the most effective. Why not give your
merchant a copy of a good advertising book?
Or a calendar book designed to help him
vith bis ad planning? Memo pads and sim-
ilar items—personalized, of course—can be
tmed out by the back shop during slack
:}mei And don’t say you never have slack
ime|

Another darn good gimmick is to print
" a small folder with an appropriate title.
Meybe: “When I Read This—1 Thought of
tYhoql; =It can be used to enclose clippings

: aPP(]eal to you. It might be about a
Ssrc}:ms hobby or his family or his
T cwfll It may be just something oddball
i ., appeal to his sense of humor. Al-

5, 15 that personal touch—in the ulti-
Mte-make sales,

£t pays to advertise for a merchant, it
Py to advertige for you.

=G

no{:’;c:fo?d(:ify Times, Oregon, which is
it un? ed by offset, has installed a safe-
L €l a transparent developing tray so

o ; see halftone dots during develop-
of the film anq without removing the

i
hmth “Cork” Mc-

iy € tray of developer.

ays it hel s to c 5
of halfione negativis, ontrol the quality
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Make Your Sigs. Solid

Standing sigs.—“Any signature, from one-
col. up, can be made into a solid piece,
without fear of it falling apart when pick-
ing it up from a stone or galley. It can be
handled with just a couple of fingers, in-
stead of both hands. Example: Take a sig
that has a cut, type and slugs. First off,
take your usual 6-point slug that is always
the first thing put in the stick. Coat it on the
inside (next to the cut and type) with a
piece of Scotch double coated tape, full
length of the slug. Next place the cut, then
set the type line and press them together
solidly. Then use whatever amount of leads
or slugs you need for white space. Coat
both sides of them with tape, and in the
slugs. Finally coat one side of the final slug
and put it next to the final line. Press to-
gether solidly, and you can take the entire
sig out, and handle it as if it were a solid
logo. It never falls apart.” (Heat to take
apart.)

PAGE FIVE

You Can Analyze Your Paper
By Unique Booklet Available

“Take These 15 Steps to Analyze Your
Own Weekly” is a mimeographed booklet
of about 40 pages, written by Robert Shaw
of the Washington Newspaper Publishers
Association and Marion Krehbiel, news-
paper broker of Norton, Kansas. It is not
a fancy publication, but contains a wealth
of information for the weekly newspaper
publisher. How to determine rates and
costs, how to beef up selling and five pages
listing equipment with its new and used
price which will help evaluate the cash
worth of your plant—are some of the sub-
jects included. The book sells for $5 and
can be ordered through the Kentucky Press
Association central office. We have a small
supply on hand.

=
In advertising, America has found the
key to unlock the resourcefulness and in-
genuity of our economy.

Jolns tahgy' bh§b§ 'v '

IN KENTUCKY

to foaming tops

BEER IS A NATURAL

As natural as the wholesome grains and tangy hops from
which it is brewed, beer is Kentucky's traditional bev-
erage of moderation — light, sparkling, delicious.

And naturally, the Brewing Industry is proud-ef.the good
living it provides for so many folks in Kentucky. Not
only for employees of the Brewing Industry itself, but
also for the farmers and other suppliers of beer’s' natural
ingredients. In Kentucky, beer belongs — enjoy it.

KENTUCKY DIVISION

UNITED STATES BREWERS ASSOCIATION, INC.
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Professional Anonymous
Courtroc

(ol COloradO Editor, Houston Waring, In Ohio, several newspapers received let. Benied:

ters from the Professional Ethics Committe
= of the Columbus Bar Association, referring!  Where d
nal Zes NeWS a er Fu nctlons to publication of announcements or ney via our Bu
A y p items about attorneys, such as law ofix| fhe New ¥

openings, formation of partnerships (! that photog
(EDITOR’S NOTE: Houston Waring, change of office location or partnerships i

Some 468 'Amencan towns have lost their well-known editor of The Littleton (Colo.) The letter stated that some stories i hot.ls-es'(em
newspapers in the past 10 years, and now = ) - : ome stories includel| York City.
. / ‘ Independent, recently reviewed -what he  pictures and biographical data says. the encot
t%ley have no agency to perform the func- thought to be 13 functions of a newspaper. Indiana Bulletin. 4 | T £ th
tions that a newspaper can perform. A lot of thought went into the article. You The Jetter: thon stited tharr R Fw[n 0 1e
What are these functions? might wish to pass this on to your readers.  the Canons of Professional Ethics of t ]mggst_ﬁ(h(;]
This is something we have been thinking If you do, please give credit.) American Bar Association “clearly prohibi S:unr?lrix?m :
z}bout f.or the pit year,'and Wehave as!(ed attorneys from initiating or inspl:ring such  trial judge
]o.umahst's on .three contme.nts that questlfm. newspaper can assist citizens in crusading newspaper comment and clearly restridl Surel .
Since Frxd.ay is our 73rd birthday, we think for improvement. formation AStch el e ofendl urely 11'1
the occasion warrants an explanation of 8. The press is a sounding board for the teaditions and lowes B .;tates,devex)
these functions. policy. Public officials often send up “trial profession and is reprehensible . . ordotrhetr’ o
1. First of all, the newspaper makes a  halloons” to determine the public reaction We can only imagine, then, the respors ::He aIns E
community’s economy work by advertising. o a proposal. given those newspapers to the 60-pag th‘oro.u i
Gities' retail trade drops markedly when 9. The press strengthens moral resolu- booklet published by the American Bar A;‘) T takin}“f
OO (FEERID) 1 operate even tempo-  tions, especially in small cities where citi-  sociation on how local and state bar asod, digity, or r
zoxly: zens don’t live anonymously. Because ations can develop and induce local news directi(;ns o

9. The press permits the expression of  tempted men fear newspaper publicity (just  papers to publish regular columns abot] there is sur
public opinion through “Letters to the Edi-  as they do an audit), they are better able  Jegal problems of interest to the gener

> : ; : : . such ‘
tor” and by means of interviews. Thus, all to resist temptation. The press in a small public. We imagine each of them woult h photos

don’t want t

sides of a question can be debated. and medium-size city thus becomes, per- end with, “If you have a specific leg!

3. The press has a decision-forcing func- haps unwittingly, a community chaperon. problem, consult your attorney.” Ho-hum: do we go fr
tion. Everyone may be aware that a com- 10. The press is a medium of entertain- ——
munity has drifted into a bad situation, for ment, featuring hobbies, etc. Its comic =0
e?;e‘.mmple. Massive publicity requires each strips have become America s folklore. Dramatic Promtion L
citizen to take a stand; the evil can no 11. The press, by devoting so much
Jonger be ignored because it is a topic of  space to sports, is what William James The Lapeer (Mich.) Press embarked u S
conversation. (A Colorado paper recently  termed, “A moral substitute for war.” Ameri-  on a dramatic promotion idea to illustrat

published a photo of blood on the floor of a  cans for 50 years have thought more about  readership. Ad salesmen challenged me:
gambling den. The impact was so great basketball, golf, and horse racing than chants to pick a name out of the phore

o

that the public demanded closing of the they have about the glories of Bull Run  book and ask whomever answered if the red
joint which everyone knew was being tol- and Gettysburg. Readers vicariously iden- read the Press. Publisher Bob Myers Of"
erated). tify themselves with a halfback rather than fered $5 to the merchant if the ansver

4. Newspapers have a status-conferring ~ a major general. were “No.” Out of 21 such calls on!)’ o R
function. Anyone picked for mention is 12. The press attends to small wants. person said he was not a reader. Th!S I the
recognized as standing out from the crowd.  Through the classifieds it brings people to-  way was an error. The merchant did i syst
Unfortunately, some newspapers confer  gether to solve their lost-found, rental,  dial the number he mean to—and gt by f i
status on underworld characters by glamor-  employment, and other problems. grandfather instead. | of i
izing their daring or “gentlemanly” qualities. 13. Finally, the suburban press has a g

5. Perhaps e important function function that applies to America’s 50 million . OUU’ * Se
is that of acquainting community leaders suburbanites. This is to give them a sense A five-ton offset press, valued at' 88/ : one
with the activities of other leaders. The of identity. All of us wish to belong to a was seriously damaged when b?nlg 111:‘ sette
ool dirociors learn whiouph kther papex definite comml}nity that 1.ms a spirit of its loaded at the Manchester Enterprl‘(’e}odi
what the state highway department is think- own. Littleton’s community, as you know, The top-heavy press tilted and c;as;c] “;,“
ing. The ministers discover the problems is the 28-square-mile school district and it was being skidded to the groun(.d:ﬂ]w;
of the county welfare director. An organiza- its neighboring areas. When a community fountain, rollers, operator’s stand, an -u'ed\ -
tion planning a community even avoids a develops a spirit such as Littleton’s, it be-  parts of the press were cmshed.' lnilqm?
conflict of dates by press notification to comes a strong unit in a great nation. the press was returned to De.trmt.' ‘tm

editor, said that it will take

other groups. (Little now- has over. 200 ¢ Nolan,

r
1
i
]

weeks, or more, for procuring another P 1 F
I
| &=
1G

organizations). : {

%_ The newspapér helps -the *reader Newspaper advertising is printed sales- and additional time before the ‘-‘h“ng(’tl
understand his envirénment, He learns to~ ~*™anship that. brings to consumers news of  offset can be accomplished. |
pay his taxes, where to register his child in products. s
school, how to get a driver’s license, whom Your merchants™ advertising in your news-  omt : g,SDTI'
to see for free polio shots, and what streams paper brings you news of changes in styles, Buy with confidence from your l:)]\ | Cha
have been stocked with trout. Enet +* where bargains are, and what new products town  merchant who services Whi\lfl;‘.‘;’ﬂ ﬂii

7. If the environment needs change, the are: offered. Read his ads in your hometosn?
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Courtroom Photos
Denied; Allowed

Where do we go from here? We reported
via our Bulletin the Appelate Division of
the New York Supreme Court, had ruled
that photogs would be barred from court
houses (except one small room) in New
York City. Before that ink was dry we hear
more encouraging news—the Judicial Sec-
tion of the State Bar of Texas—all state
judges—adopted its own Canon 28 which
permits photo and radio-TV broadcasting of
court room activities at the discretion of the
trial judge.

Surely in Texas, as well as all other
states, every judge exercises full authority
for order and decorum in his courtroom—
and that's the way is should be in every
state. In Colorado, for instance, it was
thoroughly demonstrated that photos could
be taken without upsetting the decorum,
digoity, or results of a trial. Under explicit
directions of a sympathetic, yet stern, judge,
there is surely nothing undignified about
such photos except the actions of those who
don't want their pictures taken. So, where
do we go from here?

THE KENTUCKY PRESS

Mrs. James O. Crawford, Corbin, is re-
Hospital. She and her husband, business
manager of the Corbin Tribune-Times, were
guests at a Hallowe’en party when her cos-
tume ignited. Two other guests received
painful burns on their hands in helping to
extinguish the flames.

L 4

“On how to handle ad orders and other
advertising placed in advance of week of
publication, we have settled on using man-
ila folders. We have one marked for each
week of the month, and when an order
comes for that particular week, the order
and mat are placed therein. This is espe-
cially good on the little 1x1 repeat ads, and
others. Yes, a fellow should use the en-
velope system, in which orders are filed and
the dates indicated on the outside, but the
folders take less time and are just as fool-
proof. When a mat comes that is too large
for the holder, it is placed in a vacant spot
just behind the folders in the file.”

h‘__%
See what you buy—before you buy—by

shopping the advertising columns of your
hometown newspapers.

PAGE SEVEN

Save Scrap Paper For Schools

A publisher wrote his press association:
Elementary school teachers never have
enough scrap paper for the kids to mess up.
We save all the mistakes and large sized
trimmings from the stock-cutting depart-
ment and let the teachers know they are
welcome to it. Keeps the shop neater and
scrap-less; makes friends with the educa-
tional profession, and gives you a warm
glow of satisfaction that you’re helping edu-
cate the nation’s youth.

L 2

drug store account. A midwest drug store
runs periodic ads listing all the babies born
to area residents over a two-month period.
The drug store also urges expectant moth-
ers to visit the store and guess the date of
their child’s birth. Women who pick the
right date receive a $5 gift certificate re-
deemable at the store. At the bottom of
the ad copy reads: “If any names are omit-
ted, please drop a card to us.”

2

Fast feeding causes small jobs to bounce
off gauge pins? Use brown kraft wrapping
paper as a topsheet.

See FAIRCHILD...for performance-proved

Products and expert service - Fairchild's economical, cost-
reducing equipment is designed to meet the needs of profit-minded publishers.

* Reduce typesetting costs as much as 40% with
the Fairchild Teletypesetter.® The only integrated
system of matched components for tape operation

of linecasting machines.

* Set headlines and display type in 13 sizes from
one font...fast...with the Morisawa Photo Type-
compact easy to operate unit.

setter, One,

* Make high-quality halftone engravings econom-
ically right in your plant with a Fairchild Scan-A-
Graver.® Four models available to meet individual

needs of both daily and weekly newspapers.

* Increase earning power with a high speed, preci-
sion-built Color King® web perfecting offset press.
Offer quality color to advertisers at low cost.

Newspaper publishers, it's good business to see Fairchild first!

FAIRCHILD

I A Division AIRCHILD CAMERA AND INSTRUMENT CORPORATION
EASTCHESTER, N.Y. - LOS ANGELES + ATLANTA « CHICAGO « IN
OVERSEAS FMRCHEI‘LCAMERA & INSTRUMENT OF CANADA LTD. TORONTO, ONT.
8 D CAMERA EN INSTRUMENTEN MIJ., N.V. AMSTERDAM
‘-----——--—-----—’--—-----------—---————--------

OF F
I DISTRICT OFFgES,
| CANADA: FatRepy

O Scan-A-Graver
O Teletypesetter

Name.

L} -----_-------------------
{ Fairchild Graphic Equipment, Dept. SP-1

221 Fairchild Avenue, Plainview, L.I., N.Y.

Let me have the facts on:

O Morisawa

O Color King

Company

Addre

City.

Zone. State.
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You can reach almost
everybody by telephone

The wires which lead from your office or
home can connect you to 138 million other
telephones . . . or about 97.6 percent of all
the telephones in the world.

You can call most places within seconds
or minutes, any hour of day or night, any
day of the year.

Many people can dial directly about 70
million telephones, often in less time than it
takes for the party to answer.

And regardless of the miles between you
and the party you're calling, you can talk
with him as if he were only a few feet away.

Literally speaking, you get a world of
communications with your telephone serv-
ice, and we hope it’s always especially help-
ful to you in covering and interpreting the
news.

@ Southern Bell
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CALENDAR OF EVENTS |

3

(

JANUARY

i

16-18—Mid-Winter Convention, !

Phoenix Hotel, Lexington.
APRIL

16-17—West Kentucky Press Associ»[

ation, Kentucky Dam State Park,
Gilbertsville.

JUNE I

4-6—Mid-Summer Meeting, Kentucky ’

Press Association, Cumberland |
Falls State Park. }

COMMUNITY PRESS SERVICE ’

“SERVING AMERICA'S 'WEEKLY NEWSPAPERS

« EDITORIAL FEATURES h
*HOLIDAY GREETING ADS {

* GRADUATION GREETING ADS
* HOLIDAY FEATURES

100 East Main St. Frankfort, Ky. ’

STAMPS CONHAIM

b |Fé A COMPLETE NEWSPAPER
ADVERTISING SERVICE
For Daily and Weekly Newspapers
101 FIFTH AVENUE, NEW YORK 3

Representative

s i Chas. H. Lovette
1919 Sundown Lane, Ft. Wayne, Ind

CIRCULATION NEED A BOOST?
Over 3,500 Newspapers Recommend
the “LINER PLAN“
Liner Circulation Service
Time-proven Integrity and Reliability
221 N. LaSalle St., Chicago 1, I1linois
— Since 1906 —

Offer—

Will prove you
can realize
greater offset
profits. 650 pages
of values. Revised

as needed.

Write for 60-day FREE TRIAL

|
PORTE PUBLISHING COMPANY |
952 E. 215t So., Salt Lake Citv & '
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deing stamps

do not increase prices

This was one of the conclusions reached
alter a survey recently completed by Verne
A. Bunn, professor of marketing at the
University of Wichita.

Prof. Bunn’s study took 30 months and
covered five states: Oklahoma, Missouri
and Montana, where there are no restric-
tions against stamps; Wyoming, where
stamps can be redeemed only for cash and
are therefore little used, and Kansas, which
prohibits stamps.

In scope, Prof. Bunn’s investigation is
ranked second only to a 1958 U.S. Depart-
ment of Agriculture pricing study. Prof.
Bunn’s survey was conducted on a wholly
independent basis under a grant pro-
vided by The Sperry and Hutchinson Com-
pany.

In representative stores throughout the
five states, Prof. Bunn priced a “market

basket” similar to that devised by the

AN AMERICAN WAY OF THRIFT SINCE 1896 -

Bureau of Labor Statistics for determin-
ing cost of living changes. The basket
contained national brand food items and

standard grades.
Here are Prof. Bunn’s conclusions:

“There is no evidence that stamps used
on a widespread basis lead to higher prices.

“Prices tend to be lower in states where
stamps are used freely.

“Price levels in cities where stamps were
In use were in every case actually a little
lower than in similar cities of neighboring
states where stamps were banned or re-
stricted.

“When the retail value of merchandise
obtained with stamps is taken into account,
consumers in states allowing unhampered
stamp utilization receive significantly more
value for their food dollar than do house-

holds in the restricted states.”
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There’s a beautifully remodeled building in
Maysville, and once you step inside you find the
beauty is far more than skin deep.

When Farmers Mutual Insurance: Company,
Maysville, remodeled its offices, it went Total
Electric. With  electricity doing so many full
time jobs in the building, from typewriters to
water coolers, it just made good sense—and
sound economics, too—to install electric heating
and air conditioning.

The functional beauty of modern electric
lighting is evident throughout the new building.
In the board room and in the records section a

Electric Power
Industrial Development
Community Development

KENTUCKY UTILITIES COMPANY

MEANS ELECTRIC

OCTOBER, 1963

luminous ceiling—a ceiling of light—bathes work
surfaces in 110 footcandles of soft, glare-free
light.

Farmers Mutual has brought the year ‘round
comfort of all-electric living right into the office,
and takes justifiable pride in having one of the
first All-Electric Building Awards issued in Ken-
tucky.

“P.S. What's more, because “it has provefi
so efficient and satisfactory,” the companys
president has installed electric heat in his home,
too.

An Investor Owned Electric Company
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