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Forge t the forecas:

It's Winter Convention time

So what else is new? Seems like
every year the wanna be weather fore-
casters talk about a major snow storm
in January, just about the time of the
Kentucky Press Association Winter
Convention.

One time in 126 years, they've hit
the target (need we remind you of the
17 inches of snow that fell in 1994 just
three daysbefore the opening). Chances
are slim to none that this year's pre-
dicted four to six inches of white stuff
will fall around January 25 should be
taken with a grain of salt. (In January,
1984, eight inches of snow fell on the
morning the convention was sched-
uled to start and everyone made it to
The Seelbach without problem).

So that means, make your plans
now for the 1996 Kentucky Press Asso-
ciation Winter Convention - Thurs-
day, January 25 and Friday, January 26
— at the Radisson Plaza in downtown
Lexington. And as an added benefit,
planonstaying anextraday (Saturday,
January 27) for one of two high-tech
survival workshops hosted by the UK

The official Business Meeting of
the Kentucky Press Association will
be held Friday, January 26, 1996, at
the Radisson Plaza, downtown Lex-
ington, beginning at 8 a.m. (East-
emn).

Rs

i i todiscussinclude
anamendment to the Kentucky Press
Association By-Laws, same being
adopted unanimously by the Ken-
tucky Press Association Board of
Directors on Friday, November 3,
1995.

The recommendation is to
amend Article II, Section 3, Para-
graph 2, which presently states:

There is also established the
Associate Member Newspaper
membership within this division.

\_ Continued on Page 2)

Journalism School (see schedule on
Page 8). And for those lucky enough to
find UK basketball tickets, remember
the Wildcats play host to South Caro-
lina Saturday night in Rupp Arena.

Featured guests are Peter and Jeff
Wagner withthe N'WestlowaREVIEW
and Ron Anderson, a New York-based
circulation consultant who returns to
Kentucky by popular demand.

The convention officially opens at
1 p.m. on Thursday with a Reality
Writers Workshop, featuring Jeff Wag-
ner. The four-hour session puts edi-
tors, reporters and copy editorsin real-
life situations and gives them an op-
portunity to test their news judgment
and skills covering a simulated break-
ing story. Participants take partinbud-
getdecisions, story development, ethi-
cal considerations and sharing the fin-
ished story.

The seminar ends at 5 p.m. and is
followed by the Opening Reception
from 6 to 7 p.m. in the KPA Trade
Show.

The Wagners' N'West Iowa RE-
VIEW has been named Iowa's best
newspaper in nine of the last 14 years
and also has received national acclaim
as one of the nation's top weekly pub-
lications.

The tather-son team combine Fri-
day morning in the first general ses-
sion with a double-value program,
Turning Creativity into Reality. This
session for publishers, general manag-
ers, editors, advertising sales reps and
classified ad staffs teaches the seven
basic steps to creating new sales, circu-
lation and editorial promotions de-
signed to solve promotion, staffing,
financial and distribution problems.
‘Thegeneral sessionis9a.m. to 12noon,
with the Wagners' seminar taking up
the first two hours. At 11 a.m., Julie
Carter Foth, head of the Communica-
tions Liability Claims Department for
Employers Reinsurance Corp. dis-
cusses various libel situations and
claims faced by the media and how
these situations could have been
avoided.

At 10 a.m. Friday, separate from
the KPA general session, circulation
whiz Ron Anderson begins an all-day
seminar aimed at helping newspapers
increase single copy sales, retain sub-
scribers, develop new products, and
promote and market newspaper prod-
ucts.

Following lunch, with Gov. Paul
Patton invited to be the speaker, KPA
hostsfive afternoon seminars(1:30p.m.
to5p.m.) for News Editorial, Advertis-
ing, the Associates, college journalism
students and Circulation.

Jeff Wagner conducts the News
Editorial sessions on Moving into the
21stCentury and Good PhotosareMore
than the Roll of a Dice. Peter Wagner

has a high-powered session on Count-
down to Better Management for pub-
lishers, general managers and adver-
tising sales directors. The KPA Associ-
ates will be discussing "What Technol-
ogy Can Do for You," with Associate
members taking part in presentations
on the Internet, video teleconferencing
and other means of communication.
Following on last year's successful
seminar for college journalism stu-
dents, Tom Caudill is putting together
a host of speakers to prepare college
students for journalism careers and
ing them forinterviews. Follow-
ing the session, students will beable to
talk with newspapers ata job fair.
The convention ends Friday night
with the Awards Reception (6 p.m.)
and KPA Fall Newspaper Contest
Awards Banquet (7 to 9:30 p.m.).

UK to host two high-tech seminars

But the learning doesn't end then.
On Saturday morning, the University
of Kentucky Journalism School will be
hosting two, half-day technology ses-
sions. One features an introduction to
using the Internet and the second is a
Beginners Guide to Pagination and the
Electronic Darkroom.

Both will be held at the UK Jour-
nalism School, from 8:30 a.m. until 12
noon. Registration for the UK semi-
nars is separate from the convention
registration and islimited to thefirst 15
for each seminar to register.

A second mailing with all conven-
tion materials is scheduled for Decem-
ber 27. Roomsat the Radisson Plazaare
$63 (single or double) with a January 4
reservation deadline. After that date,
KPA's room allotment will be avail-
able to the general public.

Thedeadline for convention regis-
tration with KPA is Thursday, January
18. For more information, contact KPA
at (800) 264-5721.

Gop X31408 (i) 4



Page 2.~ Fhe.Kentycky Press, January; 1996, . -

People and Papers in the News ——

Mary Ruth Tafoya, who left the
Breckinridge County Herald-News last
year to start a Hardinsburg business,
The Music Box, has returned to the
Herald-News as editor, replacing
David Platt.

E.L.Gold, aformer Kentucky Jour-
nalism Foundation intern with the
Fulton Leader, has joined the staff of
the Kentucky New Erain Hopkinsville.
Gold, who was a staff writer, photog-
rapher and managing editor of the
Murray State News while working on
a degree in journalism and graphic
arts, has most recently been a reporter
with the Roane County News in
Kingston, Tenn.

Rick Howell, who joined the staff
of the Harlan Daily Enterprise in July,
1994, as a government reporter, has

been named news editor. The an-
nouncement was made by managing
editor John Henson who was named
to that position last month.

Chris Freemanis one of the young-
est newspaper general managers in
Kentucky after having been named GM
of the Harrodsburg Herald last month.
Freeman, 24, joined The Herald's staff
in October, 1993, in sales and ad vertis-
ng.

The Hickman County Gazette has

hired Christian Cruse as high school
sports reporter. A senior at Hickman
County High, Christian will be cover-
ing her high school team's basketball
games this season for the Gazette.

Don Stringer, who resigned re-
cently as managing editor of the Bowl-
ing Green Daily News, will continue
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his long-term relationship with the
Warren County daily as coordinator of
the editorial page. The announcement
was made by Daily News publisher
John B. Gaines who said, "I am glad
we have found a way for Don and the
Daily News to continue our relation-
ship." Stringer, who has been associ-
ated with the Daily News for 31 years,
will continue to oversee the content of
the editorial page and continue to write
many of the editorials and possibly a
column.

Photojournalist Bryan Leazenby
and reporter Jamie Slagle have joined
the Henderson Gleaner's news staff.
Leazenby, a 1993 photojournalism
graduate of Western Kentucky Uni-
versity, joined the Gleaner's staff ear-
lier this year after spending a year as

staff intern with the Owensboro Mes-
senger Inquirer. Slagle, a native of At-
lanta, joined the Gleaner after a year as
a reporter and copy editor with the
Bowling Green Daily News. He also
was a reporter and photographer for
the Harrodsburg Herald.

The Owensboro Messenger In-
quirer has named John H. Meunier as
editorial page editor. Meunier has been
an editorial writer since February. He
is a graduate of Indiana University
with a bachelor's in English and his-
tory and has done work on a master's
degree in journalism at Indiana.

Tammy Barger, an education
graduate from Morehead State Uni-
versity, has joined the staff of the
Breathitt County Voice as part-time
reporter.

Hatfield named NNA membership chairman

Guy Hatfield, long-time pub-
lisher of The Citizen Voice & Times,
and more recently TheClay City Times,
has been named Kentucky member-
ship chair for the National Newspaper
Association for 1996 and beyond.

Max Heath, NNA State Chair
for many years, asked Hatfield to take
onthisrole to share the multiple duties
of a state chair, which includes legisla-
tiveactivity, promotionof NN A events,
and member services

Hatfield is well known to Ken-
tucky publishers, and especially in
eastern Kentucky. He has headed the
Kentucky Weekly Newspaper Asso-
ciation and serves on the board of
Kentucky Press Association. He is a
frequent attendee at NNA’s March
Government Affairs Conference and

also the annual convention, with his
wife Teresa.

As an independent publisher,
Hatfield’s selection gives NN A a pres-
ence with both independents and
groups. Heath works for Landmark
Community Newspapers, Inc. of
Shelbyville, a privately-owned group.

He said in announcing the ap-
pointment, “Weare proud tohave Guy
working for NNA. He loves the news-
paper business and loves to promote
what he believes in. He will be an asset
working for NNA in Kentucky.

“While NNA is strong in Ken-
tucky, thanks to the efforts of KPA, we
want to make it even stronger with
Guy’s help,” said Heath. “We hope
any non-members of NNA will join by
paying the total amount on their KPA
dues invoice for 1996.”

Business Session scheduled for Jan. 26

Continued from Page 1

Those newspapers meeting require-
ments of fullmembership, including at
least 25 percent news editorial content
and news of interest to the general
public, but do not hold a second class
mailing permitasrequired by full mem-
bership, shall be eligible for the rights
and privileges of membership as Asso-
ciate Member Newspaper and shall
pay dues according to the same dues
structure required of Associate mem-
ber."

The proposed amendment as ap-
proved by the KPA Board of Directors
and recommended to Voting Member-
ship for consideration, reads: "There is
also established the Associate Member
Newspaper membership within this
division. Those newspapers meeting
requirements of full membership, in-
cluding at least 25 percent news edito-
rial content and news of interest to the
general public, but do not hold a sec-
ond class mailing permit as required
by full membership, shall be eligible
for the rights and privileges of mem-
bership as Associate Member News-
paper and shall pay dues according to
the same dues structure required of

Voting Membership."

Sincethe Associate Member News-
paper status wasenacted in 1988, news-
papers eligible for that class of mem-
bership have paid dues based on the
dues structure of Associate Members.

This By-Laws recommendation
would require Associate Member
Newspapers to pay dues based on cir-
culation figures identical to the dues
structure of full/ voting members.

Also at the Business Meeting on
January 26,1996, Voting Members will
consider the proposed 1996 budgets
for the Kentucky Press Associationand
Kentucky Press Service as adopted by
the Board of Directors on Friday, No-
vember 3, 1995, and will vote on offic-
ers for 1996.

Those officers include:

President - John Del Santo, Ash-
land Daily Independent;

President-Elect - Gene Clabes, Re-
corder Newspapers

Vice President- Guy Hatfield, Citi-
zen Voice and Times, Irvine

Treasurer - Marty Backus, Appala-
chian News Express, Pikeville

Past President - Dorothy Aber-
nathy, Oldham Era.

;




By Phil Bynum
Oklahoma Press Association

Font excess?

Here is a list of the Helvetica fam-
ily of fonts we found on one paper’s
computers:

Helvetica

Helvetica Condensed Oblique
Helvetica Black Helvetica Heavy
Helvetica Black Oblique

Helvetica Heavy Oblique

Helvetica Black Italic

Helvetica Light

Helvetica Bold

Helvetica Light Oblique

Helvetica Bold Oblique

Helvetica Light ltalic

Helvetica Compressed

Helvetica Medium

Helvetica Condensed

Helvetica Medium Htalic

Helvetica Condensed Black
Helvetica Narrow

Helvetica Condensed Black Oblique
Helvetica Narrow Bold

Helvetica Condensed Bold Oblique
Helvetica Narrow Bold Oblique
Helvetica Condensed Light
Helvetica Oblique

Helvetica Condensed Light Oblique

How many Helveticas do you
need? The fonts listed above consume
a huge amount of space on your com-
puter. Let’s see how a person could get
by with fewer, yet still retain most of
the style options shown above.

The “Bold, Italic, Bold italic, Nar-
row, and Heavy game...”

Take a font in its basic form,
“Helvetica.” To get bold, you can use
the font “Helvetica Bold,” (the REAL
font) or you cansimply use “Helvetica”
and the menu function to apply bold to
it (the FAKE font).

REAL FAKE
Helvetica Bold Helvetica Bold
The same is true for “Italic”...

REAL FAKE
Helvetica Italic Helvetica Italic
How about “Narrow”...

REAL FAKE
Helvetica Narrow Helvetica Narrow
The faked narrow is simple Helvetica
with the width set to 80%. Anyway, in
the examples, by just modifying the
single font “Helvetica,” I've eliminated
the need for several fonts in the big list
above. Out of all those fonts, here are
the ones I would keep:

Helvetica, and Helvetica Light

Those I picked out because they have
significantly different character stroke
widths:

Helvetica

Helvetica Light

Helvetica Black

is just Helvetica Light made bold!

All the rest can be done by making
adjustments to these two!

To make matters even worse, also

on that computer is a whole, equally
long list of fonts that are from the
FUTURA family. Notice how similar
Futura and Helvetica really are in the
first place. Both are Sans Serif fonts,
both come in regular narrow and wide
forms.

Helvetica

Helvetica Narrow

Helvetica Light

Surely either one sans serif family
of fonts or the other can suffice! But
thenagain, maybe not. Mac users seem
to collect fonts like they were flakes of
gold, which is fine until the weight of
the gold pouch outweighs your ability
to carry it.

PageMaker 6...

Wejust got it. Here are some early
pointers...

* Expect your printer PPDs to be
outdated. If your laser won’t print, and
while you are trying to get a new PPD
from the printer manufacturer, select
“General” as the PPD in the print dia-
log box.

*Opening a PM5 document with
greyscale images initmay set the color
of those images to “Registration.” That
will cause them to print as solid black.
Just click on the graphic and reset the
color to “None.”

¢ Interesting error on their part:
The upgrade comes on a CD-ROM.
That means it cannot have an imbed-
ded serial number. If youown multiple
copies of PM5 you can actually end up
with multiple copies of PMé6 even
though you only pay to upgrade a
single serial number. By the way, do-
ing so is illegal.

 Built in ability to create elec-
tronic ads via Acrobat should pay off
for some newspapers who have mul-
tiple offices.

* Easy generation of star shapes
and such with the polygon tool!

¢ Nice touch ... you can save the
documents in either PM5 or 6 format.

* Theoretically you can scan right
from PageMaker... if you have a scan-
ner driver that will work with it.

¢ At last! Included in a utility to
convert QuarkXpress documents into
PageMaker format!

* Command “W” now closes your
document instead of showing you the
entire page. A very annoying habit to
correct. Command “O” now shows
entire page. No keyboard command
for the entire pasteboard view. Darn!

* Easy to assign shades of grey
without using Define Color.

* Additions are now called “Plug
Ins.” Lets you use some Photoshop
plug-ins to modify images right from
PageMaker. Won'tletyou use the popu-
lar Unsharp Filter plug-in.

* You can select “Save Preview.”
Using Adobe Fetch, you can see a vi-
sual catalog of pages. Ideal for
cataloging ads you later need again but

The Kentucky Press, January, 1996 - Page'3"
Your Mac doesn't need multi-font versions to give results

can’t remember the file name.

Great Pains...

If you are using the accounting
program Great Plains and get an offer
from the company to upgrade to their
new product Dynamics, avoid it with
every fiber in your being. I have never
seena bigger “tar-baby” productinmy
life! A decision you will regret.

Clones...

Picture this: You want a Power
Macintosh, but the price is $4599. Alas,
you see anad for a clone for only $3200!
Tempted? Worry not about whether it

will operate properly, it will. Worry
about how you will get it repaired if it
fails. Mac service centers and dealers
won’ttouch them because of non-stan-
dard parts.

Ponder

Dropped intoanofficeatthe Health
Sciences Center early one morning to
find the Director reading USA Today.
Nothing unusual, he does it every
morning from his computer screen.
This newspaper is published on the
World Wide Web. Saves him 50¢ a day
since he no longer buys it from the
newsrack.

Despite slow economy, newsprint
hikes, ad revenues increase 5.1%

Despite a slow-growth U.S.
economy and record newsprint costs,
advertising revenues for the $44 billion
newspaper industry grew 5.1% to
$25.37 billion during the first nine
months of the year compared to the
same period last year, according to
figures released in December by the
Newspaper Association of America
(NAA).

"U.S. newspapers continue to per-
form well, although the Fed's over-
tightening of the economy caused
higherinterestratesand declining con-
sumer confidence earlier this year
which impacted some key drivers of
classified and retail advertising," said
Cathleen Black, NAA president and
CEO.

Sturm replaces
Black as NAA CEO

John Sturm, a former CBS vice
president who has been senior vice
president of public policy and general
counsel since February, 1992, for the
Newspaper Association America, has
been named presidentand CEO of that
organization.

Sturm succeeds Cathleen Black
who was recently named president of
Hearst Magazines. Sturm assumes
NAA leadership on January 1.

The announcement in late Decem-
ber of Sturm's appointment, following
just days on the heels of Black's resig-
nation announcement, drew praise
from R. Jack Fishman, chairman of the
National Newspaper Association and
Tonda Rush, NNA presidentand CEO.

Both noted that a close working
relationship between NNA and NAA
in the past few years was partly cred-
ited to Sturm.

"We've worked closely with John
in the pastand plan to work even more
closely with him in the future," said
Fishman.

"We share John's view that it is
important for us to work together in
the industry's best interest,” added
Rush.

"Fortunately the Fed responded to
the slow-down and averted a reces-
sion.

In the future, the newspaper in-
dustry will remain strong, with indus-
try revenues reaching $48 billion by
the close of 1996 and advertising con-
tinuingasolid 5.8-6.2% growth through
1997."

According to NAA, newspaper
classified advertising grew 9.6% for
the first nine months of 1995, with re-
tail and national advertising coming in
at 2.7% and 1.7% respectively. "Along
with the slow economy, newspapers
have had to deal this year with record
newsprint price hikes of 40-50% and
that has impacted growth in our larg-
est advertising categories,” said Miles
Groves, NAA vice president, market
and business analysis.

"The outlook is bright going into
1996and 1997 because newsprint prices
are expected to soften.

"Total newspaper advertising ex-
penditures across the three categories
for the third quarter rose 3.3% over the
same period in 1994, reaching $8.6 bil-
lion.

In1994,U.S. daily newspapershad
22.8% of total ad vertising expenditures,
compared to broadcast television,
which had 20.8%, direct mail (19.91%),
radio (7%) and magazines (5.3%).

Now you have the ad creation tools you
need for QuarkXPress". It's called
AdCreation Toolit. eighteen util
help you build ady more efficiently t
ever hefore. At last you can bridge
gap between editorial and advert
systems effortlessly! These power tools
help you do your best work in the least
possible time. ACT NOW!

Call 1-800-223-1600
for a FREE Demo Disk

Vision's Edge, Inc.
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'96 KPA Winter Convention Trade Show exhibitors

Booth 1

Multi-Ad Services, Inc.

1995 marked the 50th year that Multi-
Ad hasserved theadvertising industry
with software, art, and creative design
for both the advertiser and media.
Multi-Ad products include Creator®,
Search®, Ad-Builder®, Food Photog-
raphy, and SCAN®, ReCAS®,
Marketing Pro™, and CAMS®.

Booth 2

Kentucky Manufactured Housing In-
stitute

The Kentucky Manufactured Housing
Institute (KMHI) exhibit provides con-
vention participants with timely
informationabout theaffordability and
quality construction of today’s manu-
factured homes. The KMHI is a
non-profit trade association with over
275 member manufacturers, retailers,
service and suppliers and manufac-
tured home communities with
headquarters in Frankfort, Kentucky.
The members of KMHI receive sup-
port in the areas of legislative and
government relations, zoning assis-
tance, public and media relations, and
both education and training.

Booth 3

Customware, Inc.

Customware, Inc. serves as a total so-
lution provider for businesses’
automated accounting needs. Full line
of services: Open systems Accounting
Software, hardware purchasing, time
clock, bar coded inventory system.
Computer programmersand hardware
technicians on staff. Customware, Inc.
providing “Solutions That Work.”

Booth 4

KET, The Kentucky Network

KET is a statewide public television
station.

Booth 5

Kentucky Gas & Oil Association
The Kentucky Oil & Gas Associationis
a trade organization with the purpose
and objective of assembling and dis-
seminating to its members reliable
information in regard to the crude oil
and natural gas industry in Kentucky,
as well as elsewhere.

Booth 6
Kentucky National Guard

Booth 7

Acc. Weather, Inc.

Your readers will benefit from our 32
years in the weather business and our
24 years of experience in providing
custom weather pages and individual
items for news services and newspa-
pers worldwide. Accu-Weather serves
the AP plus 200 individual newspa-
pers.

Booth 8
Heritage House Publishing
Pictorial History Book Publisher

Booth 9

Powell-Walton-Milward

Information on the property casuality
program that is endorsed by The Ken-
tucky Press Association

Booth 10
Ashland, Inc.

Booth 11

Lexington Computer

The purpose of this display is to pro-
vide you with the current status of
computer hardwareand softwareavail-
able through Lexington Computer.
Display will consist of information or
computer products related to news,
photo production and page lay-out.
Lexington Computer has continued to
provide consulting, training, services
and products for newspapers of Ken-
tucky since 1985.

Booth 12

D-Books Publishing

Displaying historical video’s. History
Book Publisher.

Booth 13
Managing Editor

Booth 14

US Postal Service

AddressFile Maintenance- Learn about
the importance of having a clean and
accurate mailing list. Incomplete or
incorrectaddresses candelay your mail
or cause you to waste money on unde-
liverable mail.

Classification Reform - In the business
world, keeping up with change is a
daily necessity. The organization that
standsstill will be bypassed by its com-
petitors. Recognizing this the Postal
Servicebegana process thatif approved
will make fundamental change in the

fines its services. Learn about classifi-
cation reform.

Booth 15

Web Press Corporation

The Web Press Corporation world
headquartersand manufacturing plant
is designed and staffed to promote ef-
ficient production, rigid quality control,
and timely deliveries. The Company
has successfully mastered the timing
and coordination needed to run
twinned presslines for large publica-
tions, and for flexible use of press-room
space. Web Press’ superior design and
innovation is strongly reflected in cur-
rent products. The Atlas Marc-25 and
Web Leader II lines are designed for
efficient operation, versatility,
economy and most important for fine
color printing.

Booth 16

Kentucky Soybean Association

The Kentucky Soybean Association is
a non-profit organization that works
for Kentucky’s soybean producers.
KSA works to educate consumers and
producersaboutsoybeans and soybean
products. They are involved in Agri-
culture in the Classroom, State and
County Fairs, and many more activi-
ties. The exhibit will display soy
products and will have some products
available for tasting. We will also have
various promotional items available.

Booth 17

Metro Creative Graphics

Classified Dynamics, Sales Spectacu-
lars, Holiday Advertising Service, Plus
Business

Booth 18
Cabinet for Workforce Development

Literacy

The Department of Adult Education
and Literacy operates 190 programs in
all 120 counties. The department serves
more than 45,000 adults each year that
do not have high school credentials or
who are unable to read. Individuals 16
years of age and up that are not en-
rolled in a public school are eligible to
takeadvantage of our services. We also
provide services for individuals that
have graduated from high school, but
cannot function in society. According
to Training magazine, 700,000 people
graduate from high school each year
who cannot read their diploma. We
have 800,000 individuals in Kentucky
who have no high school or GED. It is
estimated that 50% of these are consid-
ered functionally illiterate.

Booth 20

Stauffer Communications Inc.
Stauffer Media Systems will demon-
strate two new versions of its popular
Stauffer Gold Library and Stauffer Gold
Audiotext systems. Bothnew products
focus on the weekly newspaper mar-
ket, offering complete functionality at
a very reasonable price. The new
Stauffer Gold Library LITE offers a
single user version utilizing text filters
for several standard editing systems.
Audiotext LITE will provide a two line
low. cost system with_voice mail, ad-
vertising message boxes and detailed
usage reports. Both systems are avail-
ableaseither software-only or turnkey
systemscomplete with hardware. Also
on display will be the standard ver-
sions of both products designed for
use in small to medium sized daily
newspapers.

Booth 21
Better Homes and Gardens Features

way the Postal Service prices and de- Booth 19 Syndicate
Department of Adult Education and
9 e 7 (e 5
HoRelaNalion Heritage House Accu-Weather Ky. National Ky. Oil & VR
& Milward Publishing Guard Gas Assi. <
KET
121 . - AR e ——
SETTER 17 18 19 5
10MES & Mo Cresiive Cab. for Workforce Dept. of Adult
JARDENS ' FA Education
EATURES Graphics cvelopmen
YNDICATE P ’ o Customware
16 15 [14
a b Ky. Soybean Web Press U.S. Postal 2
K Assn Service
p g Ei Ky. Manuf.
A Housing
!m 20 , 11 13 1
Ashland Ing Stauffer | Lexingion [ 12 Fianiging
Comun. | Computer D Books Liditor Multi
| I, ' Publishing Ad Scivices
| 1 ‘




SNA benefit, wage
study findings released

The results of Suburban Newspa-
pers of America's Wage & Benefit
Study, which provides suburban and
urban community newspaper indus-
try publishers and other executives
with a meaningful basis of compari-
son, are now available.

A total of 48 SNA-member compa-
nies (a 39 percent response) ranging in
size from less than $2 million to more
than $10 million in annual revenues
responded to the membership-wide
survey. The survey measured 1994
wages and benefits. The study was last
conducted in 1992.

Among the results:

*51 percentof the responding com-
panies offered insurance benefits to all
their employees (compared to 58 per-
cent in 1992) while nearly 47 percent
offer insurance to only selected em-
ployees (compared to 41 percent in
1992).

* More companies are moving
away from semiannual and "as needed"
salary and performance reviews to an
annual basis (65 percent in 1994 com-
pared to 53 percent in 1992 for perfor-
mance review and 83 percent in 1994
compared to 67 percent in 1992 for
salary reviews).

* Both managerial and non-man-
agement employees are typically re-
ceiving salary increases of between 2
and 5 percent, with some receiving

NAA responds to ABC's '

increases as low as 1 percent or as high
as 10 percent.

* More than 92 percent of compa-
nies compensate their inside sales staff
by using a combination of salary and
commission (up from 73 percent in
1992), and 75 percent of companies
compensate their outside sales staff the
same way (up from 66 percentin 1992).

* While theaverage salary increase
for publishers last year was 3 percent
(up from2 percent in 1992), on average
general managers earned salary in-
creases of 5 percent (up from 2 percent
in 1992).

* The average salary of suburban
newspaper company publishers is
$85,000, which is about $15,000 higher
than reported in 1992, while the aver-
age general manager earns approxi-
mately $65,000, whichis $12,000 higher
than in 1992.

* Entry-level reporters aren't re-
porting much more than they were in
1992 - their average salary is $17,000,
which is up by only $200 from what
was reported three years ago.

SNA's 1995 Wage & Benefit Study
measured salary levelsand a variety of
benefits for 22 differentjob junctionsin
four classifications of suburban news-
paper company sizes: Less than $2
million, $2 to $4 million, $4 to $10 mil-
lion, and over $10 million in gross an-
nual revenue.

95 circulation report,

citing newsprint, waste reduction as factors

The Newspaper Association of
America responded to the September
30 Audit Bureau of Circulation report
on circulation figures with a state-
ment.

Record increases in newsprint
pricesat thenation's newspapers, com-
bined with more aggressive manage-
ment of single copy distribution to re-
duce paper waste, have led to a de-
crease in circulation among 7of 10 U.S.
daily newspapers in the top metro
markets. Three newspapers increased
in weekday circulation: The Chicago
Tribune (+0.9 percent), The Dallas
Morning News (+1.8 percent) and The
Houston Chronicle (+32.4 percent).
USA Today, a national newspaper, in-
creased 3.9 percent.

Newsprint management impacts
major metro-area newspapers who
depend more on single copy sales than
smaller-market newspapers.

Newsprint prices have increased
40 percent already this year. In fact,
there have been three major jumps in
newsprint prices so far in 1995, with
another increase of 9.7 percent slated
for February.

Despite thecirculation decline, U.S.
newspapers posted the best mid-year
growth in advertising revenues since
1988 -- rising 6.1 percent to $16.74

billion - during the first six months of
1995. Of the 14 largest publicly traded
U.S. newspaper companies, allbuttwo
have posted double-digit gainsin stock
prices this year compared to same time
in 1994.

Newspapers are becoming more
competitive in order to create a stron-
ger product and reader fit by eliminat-
ing fringe circulation which is of little
valuetoadvertisers. Most newspapers
lose money on circulation. The distri-
bution and newsprint costs far exceed
subscription revenue. If newspapers
cannot translate subscribers through
advertising it makes sense not to ag-
gressively pursue fringe circulation.

They are also focusing on building
quality circulation instead of just quan-
tity. With costs running nearly $30 to
acquire a new subscriber, there has:
been increased emphasis on building
longer term subscriptions, and less dis- -
counting and special incentive orders
which were traditionally used to cap-
ture the marginal subscriber. :

And finally, newspapers are con-"
centrating on aggressive consumer’
pricing. Advertising continues to!
greatly subsidize subscriptions, but!
witha changing retail environmentand *
rising newsprint costs, newspapersare
asking the consumer to pay more.
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(Back by popular demand

Ron Anderson to conduct
Circulation Workshop at '96
KPA Winter Convention

Friday, January 26 - Radisson Plaza, Lexington

10 a.m. - 11:45 a.m. Increasing Subscriptions

A complete discussion of various ideas that will make sub-
scription circulation go up. Topics will include
telemarketing, in-paper promotion, organizational selling,
sampling, direct marketing, stopcontrol, and much more.
We will seek ideas from attendees to supplement ideas
offered by discussion leader.

1:30 p.m. - 3:15 p.m. Single copy sales

A thorough discussion of how to maximize single copy
sales. To include outlet development, draw regulation,
product display, point of sale promotion, returns handling,
the use of vending machines, the proper servicing of
outlets, and more.

3:15 p.m. - 4:30 p.m. Circulation pricing

A complete discussion of pricing, to include appropriate
prices to charge, how to hold your circulation through a
price change, and much more. We will attempt to seek
questions from attendees about their specific pricing
situations and offer guidance to them on strategies that
should work at their newspapers.

4:30 p.m. - 5 p.m. Open discussion
A chance for attendees to make sure that any question they
brought pertaining to circulation is answered. Can include
NIE, circulation staffing or whatever.

Registration deadline for the 1996 Kentucky Press
Association Winter Convention is Thursday, January 18.

\

f Yideo workshop can help
your staff create better ads

WMM
ey o of Layout and Ly
i e

t last...a program that is tailor-made for newspapers!
Basics of Layout and Copy is getting rave reviews from
publishers and ad managers coast-to-coast.

Ii's a workshop, not a lecture. Your staff will be involved
from the start—working on layouts, getting ad ideas and
writing more effective headlines.

Find out how to train your staff the quick and easy way.
Write today for free brochusre.

John Foust Advertising Seminars
PO Box 10861, Raleigh, NC 27605, & (919) 834-2056

®Copyright 1987 by John Foust. All rights reserved
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CommonNet

Just look what you might be missing

Remember the days of
typesetting hundreds of
pages of Kentucky State Fair
results? The days of opening
envelope after envelope of
news releases? Editing those
releases, sending them to
the typesetter, then having
someone proof the original
copy against the typeset
version, make corrections,
then run the copy before
pasteup? The day when your
only communication with
another newspaper was to
pickup the phone and hope
the person was in?

Walter Cronkite would
say, "And that's the way it
was not too long ago." That's
the way it was before
CommonNet, the Kentucky
Press Association’s bulletin
board system software made
available to every Kentucky
newspaper.

Now instead of opening
envelopes, you simply open
a folder on your computer,
read the information al-
ready uploaded into the
system, decide what stories
you want to print, what
information you need and
presto!, it's transferred to
you in a few seconds.

Sure, you can still edit
the stories, but there's no
more sending to the typeset-
ter, then proofreading, then
correcting, then printing.
Make the changes you want,
tailor the information to
your needs and print it out.

Hours of editing, typing,
proofing, correcting are
reduced to minutes.

Advertising Help
Is on tihe Way!

For the first year, most
CommonNet information
was geared toward the edito-
rial desk with little emphasis
for the advertising depart-
ment.

‘We expect all that to
change in 1996 as the Ken-
tucky Press Service moves
toward electronic transfer of
display and classified adver-
tising.

All for a few Abe
Lincoln's (pennies
that is, not the
paper kind)

Accessing CommonNet
won't hurt your bottom line.
All Kentucky newspapers
received the software at no
cost, provided to you as a
Member Service of the Ken-
tucky Press Association.

The only charge for you
is calling CommonNet at
(502) 226-4929. And with
high-speed modems (9600
to 28800), in just a few

1995 CommonNet Uploads

¥ Kentucky State Fair Results

¥ Kentucky High School Football Schedules

¥ University of Kentucky Murray State University
basketball news and schedules

¥ News from Kentucky Educational Blevision

¥ News from the Kentucky Department of Education

¥ Kentucky Press Laws, including Open Meetings,
Open Records and Public Notice Advertising

¥ Kentucky Court ofAppeals Decisions

¥ KentuckyAttorney General Opinions

¥ Franklin Circuit Court Cases Title. 95-96 Mu"ly State Grads

Navambe
" 16, 1995
2:02:50 PM

¥ Governor Patton’s InauguralAddress

¥ Kentucky High School -
Boys and Girls for all Kentucky high schools

¥ News from the University of Kentucky

¥ News from Murray State University

[=%] Wednesday, December 20, 1995 3:49:56 PM
Item

Nstitution

¥ UK Campus News from The Kentucky Kernel
¥ News from other state agencies
and public relations/advertising firms
¥ Kentucky Statewide Classifieds
¥ and everything you need to know about the

1995-96 Journalism and Mass Communications Grac
For further information contact Bob McGaughey (5
Department of Journalism and Mass Communicatior
Chris Adams, 3236 Spnng Susel AT M

Kentucky Press Association and Kentucky Press Major - 9% %

Li: Patton
oY o \w‘“d‘ . ,,,,,m" "‘8 °lher hvs .

Service
seconds you have all the your readers, too) with the
information you want in latest news from Frankfort.
your computer. Follow the legislative process gu
Legislative Coverage with weekly stories on the

As the Kentucky General  major news from the Ken-
Assembly begins its 1996 tucky General Assembly.
session, keep abreast (and

'ant Governg, Hen
o

h isa Wwait
<in unil g ,,s'f;e "°"day, whicn™ the firsy o thir new 5,

i

CommonNet

Conferences Filos The World

Welcome dox i

This is the first screen you see when signing on CommonNet. Mailbox and KPAccess are the main folders.

CommonNet (and help)
is just a phone call away

alled FirstClass software for CommonNet

Ip installing the software or have prob-
smmonNet call David T. Thompson at

CommonNet can help your staff
send stories from remote locations

Got a staff member covering a basketball game on
the other side of the state and the only way to call in the
story is read it over the phone? Got a reporter in Frank-
fort and you need his/her story now. Forget dictation,
faxing or waiting until the reporter gets back to the
office.

All the reporter needs is a computer with the
CommonNet software installed. He/She calls from any-
where in the world, accesses your newspaper's mailbox,
and sends the story. Electronically. In seconds. And best
of all, it's already typeset.

States thq
i oS 1 Ny 1 it
r
Henry move o ,,l:“”” his yea,?,‘::’""' shall pe
i " and L 1 Qavouraton
Teasurer,
mc
® on 'ha r , M ey General and the cop,
n January, m;sr,,e, =
"Y get ace Section g7 o

Ustomeq
rround

means Star Y in Janyg, Ings a
ch is the sg o day :e gov ame is i ohich w‘“ bs 7z 10 running
¥

nuay
erul Assom; ich means the
Bl Convenes s

Si gmng On
All Kentucky ished the FirstCl. ff
necessary to sign on to CammonNﬂ ‘The software was provided in either
Mzcmtosh or Windows, depending on the mcd ol each mw<papu Along
need

th the
e
1f you haven tinstalled the software yet, do so, using the User ID and
Password provided. Then dial CommonNet at (502) 2264929, Once logged
in, you'll see the main CommonNet screen with various file folders, includ-

ing Mailbox and KPAccess. Flags next to any folder, whether on the main
screen or screens after clicking on Mailbox or KPAccess indica e there's a
message or materia in that folder that you have notyet read

trieving  file, such asa ) ways.
If the 1l fill fold pse, memo)
you want, then simply click on the folder, then under File or (1 Mcnu Bar,
Select Download.

If a file folder is not present, click on the material y. mtil it
appears on the screen. Highlight (Select All, copy then pas y into
aclipboard file or into the program (PageMaker, Quark, Micr uwish
to use.

‘The material s then ready for you to put into your new 1 point

size.



Page 8 - The Kentucky Press, January, 1996

'96 KPA Ad Contest bigger and better than ever

Weekly Division

(up to three issues per week)

Class 1 - Paid Circulation up to 3,000
Class 2 - Paid Circulation of 3,001 to
5,000

Class 3 - Paid Circulation of 5,001
and Above

Multi-Weekly

Newspapers publishing two to three
issues per week, regardless of
circulation

Daily Division

(four or more issues per week)
Class 1 - Paid Circulation up to
15,000

Class 2 - Paid Circulation of 15,001
and Above

Associate Member Newspapers

For all publications, regardless of
circulation and frequency, who have
joined as and are designated as
Associate Member Newspaper

Rules

il All entries must be post-
marked no later than February 16,
19%.

2. Contest is open only to paid-
up members of the Kentucky Press
Association. To be eligible, individu-
als must have been full- or part-time
employees of the newspaper submit-
ting the entry at the time the material
was published.

3. A newspaper’s entry must be
accompanied by payment in full for
all entries in the contest. Please
compute carefully. There will be no
refunds.

4. Contest publication period
for entries in the annual KPA Adver-
tising Contest shall include all issues
between January 1, 1995 and Decem-
ber 31, 1995.

5. All entries must have been
conceived, written, designed, com-
posed and sold by staff members. No
agency submitted ads prepared by
the client may be entered. While mat
service illustrations are permissible,
no “ready made” ads from services
may be entered. The creative element
should be stressed and mat service
illustrations can be used only to
supplement original ad ideas.

6. Separate sets of tearsheets or
complete copies of issues must be
furnished as indicated in each
individual contest category. Newspa-
pers should anticipate submitting
entries in the KPA contest by saving
tearsheets as prospective contest
entries appear throughout the contest
period. Machine copies of entries are
not permitted without specific
authorization prior to the judging.

Do not send clippings or scrapbooks.

7 An entry may be submitted
in one category only with the excep-
tion of Best Use of Color. Any ad
submitted in another category may
be entered in the Best Use of Color
(with separate tearsheet). Ads having
color will not be automatically
entered in the Best Use of Color
category.

8. Once you have selected your
entries and properly identified them,
package all together in a single
packet and mail on or before Febru-
ary 16, 1996 to:

Kentucky Press Association
Advertising Contest

101 Consumer Lane
Frankfort, KY 40601

9. A contest entry fee of $10 is
required for each newspaper enter-
ing the contest, regardless of group
ownership. A fee of $4 per entry is to
be paid for each entry in each contest
category. The entry form, accompa-
nying the entries, must be signed by
the advertising director (or general
manager / publisher in his/her
absence) specifying that all entries
are submitted in accordance with the
rules governing the KPA Advertising
Contest.

10. Be sure to fill out the entry
form and return it with your entries
and payment in full.

11. Type information for each
entry on the appropriate label
(enclosed) and affix to the upper left-
hand corner on the backside of the
tearsheet. Do not place the category
tab on the same side as the ad.
Please use the enclosed arrow
graphics to indicate the ad to be
judged. The arrow should be scotch-
taped immediately above the entry
without covering any part of the ad
to be considered and the label affixed
on the opposite side of the tearsheet
as the ad appears. Entry labels are
identified at the top of each label by
specific category number and name.
Make sure the appropriate label for
that entry is used. For more than one
entry in any category, make suffi-
cient copies of the appropriate label
to have one for each entry. Entries
will be eliminated if not properly
labeled and marked.

12. All entries, except winning
entries, will be retained by the
judges. Winning entries can be
viewed at the KPA Advertising
Seminar when judges’ comments of
winning entries and presentations of
awards will be made. The 1996 KPA
Advertising Seminar is scheduled for
April 18-19 in Louisville. The
Awards presentation will be made

during the Awards banquet on April
18.

13. The judges will use the
current KPA Directory to determine
any points upon which information
is desired. The decision of the judges
is final. All entries will be judged on
merit by the discretion of the judges.

14. Appropriate plaques and
certificates will be awarded to
winners in each contest category;
plaques will be presented to first
place winners, and certificates to
second, third and honorable mention.
In the event only one entry is made
in any category for a specific class, a
certificate of merit will be awarded in
that category if the judges determine
it to be a quality entry. Judges will
give first, second and third places in
each category if there are at least
three entries in that category. Honor-
able mention awards will be given at
the discretion of the judges. Points
will accumulate for each place to
determine the General Excellence
winners. The point basis will be: First
Place - 3 points; Second Place - 2
points; Third Place - 1 point. If there
is only one entry in any given
category, that will be given a Certifi-
cate of Merit and awarded 2 points.
Honorable Mention awards are
considered only when needed to
break ties for General Excellence.

ALL ENTRIES MUST BE POST-
MARKED NO LATER THAN
FEBRUARY 16, 1996.

Category Guidelines

To help you in preparing for submit-
ting entries, listed below are
explanations of each category and the
types of ads accepted for each
category. Any ad not fitting in one of
the categories listed below, should be
entered in “General /Miscellaneous.”
If you have questions, please contact
the Kentucky Press Association for
further explanation.

Category 1 — Department/Discount/
Jewelry — Any ad for a department
store, jewelry store or discount store
(such as Wal-Mart, K-Mart, Dollar
General, etc.) as long as the ad is not
for clothing, furniture, or other items
listed in other categories.

Category 2 — Automotive — Any ad
for new and used cars and trucks;
tire store; auto supply store; repair
service).

Category 3 — Hardware/Appliance
Stores — Any ad for tools and
similar items sold by hardware
stores, such as building materials,
electrical and plumbing supplies,
paint, and any ad for dishwashers,

dryers, washers, stereos, computer
equipment.

Category 4 — Financial — Any ad
for a bank, savings and loan, stock
broker or insurance company

Category 5 — Professional Services
— Any ad for travel agencies, health
spas and tanning salons, barbers/
beauticians, politicians, funeral
homes, doctors, hospitals, attorneys,
lawn services, plumbers, electricians,
dry cleaners, florists, dance instruc-
tors, pet stores, veterinarians, etc.)

Category 6 — Food, Drug and
Alcohol — Do not enter restaurant
ads in this category. Entries would
include grocery ads, drug store ads
and liquor stores or any related food,
drug and liquor item. Restaurant ads
must be entered in Category 12.

Category 7 — Furniture — Any ad
for home furnishings such as carpet-
ing, couches, beds, stereos, TV sets,
etc.

Category 8 — Real Estate — Any ad
for selling, renting, leasing of prop-
erty or promoting a real estate
company.

Category 9 — Clothing Store — Any
ad related to men’s, women'’s or
children’s clothing items and apparel
such as purses, billfolds, shoes, belts,
etc.

Category 10 — Multiple Advertiser/
"Sig” Page — Any ad using two or
more advertisers together to promote
an event, public service or promotion
but not related to a shopping center
promotion, downtown sidewalk sale,
etc. (For shopping center promotions,
see Category 14.)

Category 11 — Creative Use of the
Newspaper — This category is for
newspaper promotions and house
ads.

Category 12 — Entertainment/
Dining — Any ad featuring fine
restaurants, fast food restaurants,
specialty restaurants, theatres,
movie/video stores, travel, TV and
radio stations.

Category 13 — Special Sections —
Any special section that is published
by the newspaper and inserted into
the newspaper. Sections would
include progress, school sports,
bridal, back-to-school, automotive
care, fashion merchandising, gradua-
tion, lawn and garden, etc.

Category 14 — Group Promotion —
This category is for businesses
located within a specific shopping

Continued on Page 9




'96 KPA Ad Contest rules

Continued from Page 8

location; and promoting an event
such as a downtown sidewalk sale,
moonlight madness or other shop-
ping center/mall/downtown
promotion.

Category 15 — Holiday Greeting
Ads — Any ad for a merchant,
industry or newspaper staff giving
holiday greetings.

Category 16 — Agriculture/Lawn
and Garden — Any ad for agricul-
tural items/farm supply stores and
any ad for lawn and garden includ-
ing equipment and nursery items.
(Lawn service ads should be entered
in Professional Services.)

Category 17 — Classified Section/
Page — Enter your classified section
or page from any three separate
issues of the newspaper.

Category 18 — Special Publications
— This category is reserved for a
publication conceived, sold, written,
designed and produced by the
newspaper advertising staff that is
not inserted within the newspaper. It
would include a publication for such
things as the Chamber of Commerce,
athletic event program but that did
(ot appearin the newspaper. If...
publication was inserted in the
newspaper, it must be entered in
Special Sections.

Category 19 — Best Use of Color —
Submit any ad with color. Ads
entered in this category may also be
entered in any other category.
Judging criteria will be on the
effectiveness of the color(s) used in
the ad.

Category 20 — Best Ad Series —
Enter a series of ads for any business,
industry or the newspaper showing
continuity or idea for a specific
product or service. You may submit
up to six tearsheets as one entry.
Individual ads within the series may
also be entered in any other category.

Category 21 — General/Miscella-
neous — Any ad that cannot be
classified in any above category,
including schools, colleges/universi-
ties and churches but not revivals
(see Special Events).

Category 22 — Sporting Goods/
Athletics — This category includes
ads for sporting goods stores, athletic
equipment and apparel as well as ads
for athletic events.

Category 23 — Special Events —
This category is for special event
advertising, including festivals,
county and state fairs, church reviv-
als.

Category 24 — Best TMC Product —
Submit three separate issues of your
TMC/shopper product. This cat-
egory will be judged in only two
divisions — weekly and daily — and
not in separate classes by circulation.
First, second, third and honorable
mention awards will be given in the
weekly and the daily division but no
points will be awarded toward
General Excellence.

Remember:

1. Type or plainly write entry
information on label and make sure
the appropriate entry label is used.

2. Tape the label to the upper
left hand corner on the back of the
tearsheet.

3. Tape one of the enclosed
arrows immediately above the ad to
be judged, pointing to the ad.

4. Complete entry form,
totalling the dollar amount and
number of entries, and mail by
February 16, 1996., to:

Kentucky Press Association
Advertising Contest

101 Consumer Lane
Frankfort, KY. 40601

The Kentucky Press, January, 1996 - Page 9

Trigg County sophomore Scott Randolph

Trigg Co. High Job Bank gives Cadiz
Record part-time photographer

The Cadiz Record hasa high school
sophomore working part-time as a
photographer and darkroom techni-
cian, thanks to a Job Bank program
with Trigg County High School.

Scott Randolph, a 15-year-old,
works about 10 hours per week, taking

Partnership developed
to educate students
about newspapers, jobs

The Newspaper Association of
America (NAA) and Junior Achieve-
ment (JA) have signed a national part-
nership to help high school students
better understand how newspapers
operate and increase awareness of ca-
reer opportunities in the newspaper
industry.

TheJA Company Program enables
high school students to gain insights
into the complexities and rewards of
the American economic system
through the operation of business en-
terprises. The agreement between
NAA and JA will help high school
students understand theskills required
for success in newspaper publishing
through a school-based business expe-
rience and interaction with volunteers
from local newspapers. Students will
learn first-hand how to starta newspa-
per business, form editorial content,
create layout and production, sell ad-
vertising, produce a marketing strat-
egy and distribute the newspaper at
their school.

"This is a win-win situation for
both high school studentsand thenews-
paper industry," said Cathleen Black,
NAA president and CEO. "Further-
more, thisis theideal training program
for future newspaper employees, con-
sidering thatapproximately 50 percent
of the journalists in the newspaper in-
dustry worked on their high school

newspaper."

Students willbecome familiar with
the wide range of career opportunities
at newspapers, including positions in
finance, humanresources, information
systems, manufacturing and promo-
tions. This exposure to the newspaper
industry will help them prepare for
success when they start their profes-
sional careers.

"This is one of the most innovative
high school newspaper programin the
country,” said Orage Quarles III, pub-
lisher of The Herald in Rock Hill, S.C.
and chair of the NAA Diversity Com-
mittee. "The program will enable high
school students to protect and project
the voice of youths while learning to
make their newspaper profitable"

According to Jack W. Sweeney III,
vice president and general manager of
the

Houston Chronicle, "a pilot pro-
gram conducted in Houston with
Nimitz High School and the Houston
Chronicleisa tremendous success. We
revived a floundering high school
newspaper to a profitable one with
spotcolor, increased editionsand staff.”

Junior Achievement, started in
1919, isthe oldest and largesteconomic
education programin the world, reach-
ing more than two million US. stu-
dents during the school year and oper-
ating in more than 85 countries.

photos, developing film, and printing
photographs for the Western Kentucky
weekly. A good English student,
Randolph may also find himself cover-
ing news and sports for The Record in
the near future.

The Family Resource Center at
Trigg County High serves as the refer-
ral system between high school stu-
dents and prospective employers.

Janice Boyd, center director who
implemented the program locally this
semester, said she promoted the Job
Bank to high school English classes.
Studentslisted the type of jobsin which
they had an interest and were then
matched with available jobs around
Cadiz.

Jobs are through both local busi-
nesses and individuals. Most jobs with
individualsaresome type of yard work.
Grocery stores have students sacking
groceries while other businesses use
students as telemarketers.

Award to honor best
newspaper practices

TechNews, the Newspaper Asso-
ciation of America’s (NAA) bimonthly
magazine of newspaper operations,
has launched the TechNews Best Prac-
tices Awards. These awards will rec-
ognize operational excellence at NAA-
member newspapers in areas corre-
sponding to the regular TechNews de-
partments: Pre-Press, Press, Materials,
Post-Press and On Site.

They will be presented at
NEXPO'96, NAA’s technical exposi-
tion and conference, June 15-19, in Las
Vegas.

The new awards will recognize and
publicize best practices so they can be
studied by other newspapers.

Winners will receive a commemo-
rative award, a cash prize of $1,000 to
be divided among project-team mem
bers and coverage in the July / August
issue of TechNews.
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Lack of persuasion
proves 'truth sells’

Ad-libs ©

By John Foust
Raleigh, NC
Ad-libs ©

Newscaster Edward R. Morrow
said, “To be persuasive, we must be
believable. To be believable, we must
be credible. To be credible, we must be
truthful.”

Of course, he was referring to the
reporting of news events. But the same
can be said of advertising. Truth is the
foundation upon which effective per-
suasion is built.

Unfortunately, many ads fail to
persuade, because they lack the clear
ring of truth. Pick up any newspaper in
any town. Chancesare, you’ll see prod-
ucts described as “amazing,”
“fantastic” and “incredible.” And you'll
probably read headlines like “all roads
lead to us,” “we’re number one” and
“best deals ever.”

These are claims. They are so com-
mon that they have become a standard
part of advertising’s vocabulary. But
using them is risky, because readers
simply don’t believe them. One of
Webster’s definitions of claim is “to
assert in the face of possible contradic-
tion.” In other words, to make a claim
is to say something which may be per-
ceived as untrue.

It's easy to see why claims are
made. Even the most honest advertis-
ers suffer from occasional “claim
creep.” They have a natural tendency
to think in superlatives, when they
describe their products. And they are
so0 accustomed to seeing and hearing
otheradvertisers’ claims that they don’t
giveitasecond thought. It'sup tous to
help them.

First, find out if the claim is true.
For example, let’s say that one of your
accounts shows you a headline that
says, “We're the best.” Right off the
bat, you need to determine if this claim

is based on fact. If it is unfounded, if it
is just puffery, do away with it.

Second, look for evidence. Your
advertisersare trying to persuaderead-
ers to do business with them, just like
an attorney tries to persuade a jury in
the courtroom. Imagine how ridicu-
lous it would be, if a lawyer said, “This
man is guilty! I don’t have any evi-
dence to prove it, but I just know he’s
guilty.” That's no way to win a trial.
And it’s no way to win customers,
either.

Evidence can turn a claim into a
fact. Can the claim of being the best be
backed up with specific evidence from
an outside source? Who or what says
they’re the best? One of the strongest
forms of evidence is a testimonial from
a satisfied customer.

Third, qualify the claim. A few ex-
amples of qualifiers are “we think,”
“we believe” and “in our opinion.”
While saying “we’re the best” is a bla-
tant claim, saying “we believe we're
the best” is not. Qualifiers don’t have
asmuchimpactasevidence, but they’re
a far sight better than outright claims.

Fourth, eliminate exaggerations.
This means parting company with
wordslike “amazing,” “fantastic,” and
“incredible.” Go ahead, throw them
out the window. You won’t need them
anymore.

The bottom line is simple. Truth
sells. By breaking the claim habit, you
can create more persuasive advertis-
ing - and help your accounts increase
their sales.
© Copyright 1991 by John Foust. All
rights reserved.

John Foust conducts advertising
training for newspapers. His ad work-
shop video “Basics of Layout and
Copy” is being used by newspapers
from coast-to-coast. For information,
call or write: John Foust, PO Box 10861,
Raleigh, NC 27605, Phone (919) 934-

account existed.

since the checks were no good.

(" Ads were bogus, so were the checks
Work at home scam hits again

Twice in December, the Kentucky Press Association received
inquiries from member newspapers concerning employment classi-
fied advertising for work-at-home schemes. The small display ad
offered readers a chance to make $500 to $1000 weekly stuffing
envelopes. All it cost was $1 and a self-addressed stamped envelope.

Both individuals placing the ads included a check. In one case,
there was no such bank; in the other, the bank reported no such

2056.
\

The State Attorney General's Office and the Louisville Better
Business Bureau have long suggested that newspapers not publish
such scam ads. Typically, readers respond by sending money only to
receive bogus information in return, if anything at all.

In these cases, the newspapers could have been a victim as well

Throwing away a check for $92.64 takes some effort. But if it's no

good, then you've lost nothing by finding the nearest File 13. If you
\receive similar ads, please contact David T. Thompson, (800) 264-5721 W,

Independent contractor status
target of NNA Congressional effort

The National Newspaper Associa-
tion is urging newspapers to support
language it will introduce early in the
1996 congressional session to clarify
independent contractor status.

NNA presented testimony recently
before the House Small Business Sub-
committee on Tax and Finance,
presenting several recent examples of
the IRS’s harassment of newspapers.
NNA is working to change the existing
law into a “common-sense solution”
for newspapers that would protect car-
riers, stringers and other contractors.

NNA says newspapers should sup-
port a clarification of the law for the
following reasons:

ment by the IRS. The IRS recently
granted a “safe harbor’ to a publisher
for one year and fined the publisher
$60,000 despite the safe harbor. The
IRS Compliance 2000 program zeroes
in on an $80 billion tax-collection op-
portunity through the independent
contractor. It also directly audits carri-
ers, including senior citizens, and levies
heavy assessments.

“Newspaper carriers and other
independent contractors are classic
entrepreneurs vital to the survival of
community newspapers. The typical
newspaper contractor isaclassic entre-
preneur — a business person — notan
employee. The contractor operatesasa

“The IRS is harassing p
pers and newspaper carriers althou
there is supposed to be a *safe harbor’
for carriers. The IRS has determined in
at least one instance that a newspaper
converting from a youth to adult car-
rier may not use the “youth carrier
exemption’ as a springboard into the
“safe harbor’ since the newspaper has
not been treating the worker as an in-
dependent contractor in the first place.
However, even claiming safe harbor
has risks. A new clearer law would be
better.

“The present uncertainty leaves
newspapers, carriers and other inde-
pendent contractors exposed to
unexpected fines and subjective treat-

files taxes as a business, pro-
vides his/her own equipment, is paid
ona non-hourly, or per piecebasis, and
offers services to a variety of custom-
ers. Subjective IRS enforcement will
throw thousands out of work.”

NNA says it is seeking Congres-
sional action because the IRS has
become “increasingly zealous in pur-
suing certain businesses, including the
newspaper business, reclassifying in-
dependent contractors as employees
and assessing major penalties. This past
year, the White House Small Business
Delegationtold the president thisissue
is their “number one priority.”

Congress has held a series of hear-
ings on this issue this year.

Court ordered bankruptcy sales
not governed by permit requirement

Kentucky law governing "going
out of business sales" and similar situ-
ationsapparently arenotin effect when
federal bankruptcy courtorderssucha
sale.

That exemption came to light re-
cently when the Sycamore Shops re-
ceived federal bankruptcy orders to
lidquidate stocks.

Several newspapers, aware of the
law requiring a local permit from the
county is required to conduct and ad-
vertise such a sale, informed local Sy-
camore representatives of the law and
that the county-issed permit numnber
must be included in all advertising.

Sycamore representatives then
protested that requirement and pro-
duced the courtorder showing the fed-
eral bankruptcy judge had ordered the
sale without regard to state and local
laws that might requirea permitbefore
the sale could be conducted.

That is the apparent sole exemp-
tion to KRS 365.447 governing such
sales as "going out of business,” "fire
sale,""lidquidationsale," "lostour lease"
and similar other sales.

Althoughlaw stipulates that bank-
ruptcy sales are included in the scope
of KRS 365.447 that is not true if the
judge stipulates in the court order that
the sale is to be held without meeting
state and local laws.

Fora copy of thelaw or more infor-
mation, contact David T. Thompson at
KPA.

Classifieds

HELP WANTED

The following positions are available
at our award-winning 40,000 a.m. daily
newspaper:

SENIOR REPORTER with 8+ years
experience and REPORTER with 4+
years experience to work the metro beat.
Must be talented, aggressive and indus-
trious!

PAGE DESIGNER needed for page
layout/design and editing on full-elec-
tronic universal desk system. Page de-
signknowledge and headline writing abil-
ity required.

We are an equal opportunity em-
ployer. Please contact Terry Wilkerson,
Employment and Safety Manager, Alex-
andria Daily Town Talk, Box 7558, Alex-
andria, LA. 71306, (318) 487-6481.

SOUTHERN NEWSPAPERS,
INc.

Thinking about selling your
newspaper? Contact Dick Smith,
President, 108 Jane Cove,
Clarksdale, MS 38614

(601) 627-7906
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'96 Winter Convention features Wagners, Anderson

Thursday, January 25
8am.-11am. Trade Show Exhibitors set up (Opens 11 a.m.)

10a.m. - 12 Noon Kentucky Press Association/Kentucky Press Service
Board of Directors Meeting

12 Noon - 1 p.m. KPA/KPS Board of Directors Luncheon

1pm.-5p.m. Reality Writers Workshop (Jeff Wagner, assisted by Peter
Wagner)

This three-part working seminar gives writers and editors an opportunity to test
their news judgment and skills covering a simulated breaking story. Through the
use of 35 mm slides and tape recordings the participants take part in budget
decisions, story development, ethical considerations and the sharing of the
finished story. A must for editors, reporters and copy editors for any newspaper.
The Wagners produce N'West lowa REVIEW, a 5000-paid circulation weekly,
voted nine of the last 14 years as lowa's Newspaper of the Year.

6 p.m.-7 p.m. Opening Reception
7 p.m. Dinner on Your Own
Friday, January 26

8am.-5p.m. KPA Trade Show open

8am.-9am. KPA Breakfast Business Meeting

9am.-11:45a.m. KPA General Sessions

9am. Turning Creativity into Reality, with Peter and Jeff Wagner - this double
value, two-hour program for all print publication executives teaches the seven
basic steps to creating new sales, circulation and editorial promotions designed to
solve promotion, staffing, financial and distribution problems.

11a.m. Loss Control and Current Liability Trends, Julie Carter Foth, head of the
Communications Liabi]ity Claims Department for, En)p!nyers Reinsurance Corp.
Julié dfscusses Various libel situations the media has faced in editorial and
advertising content and how these claims could have been avoided.

10a.m. -5 p.m. Circulation Seminar - conducted by Ron Anderson. For circula-
tion managers and department employees. Building circulation through single
copy sales, increasing subscriptions, solving distribution problems, promoting
and marketing your newspaper.

10 a.m. - 3:45 p.m.
ism students

KPA-sponsored seminar for university/college journal-

12 noon - 1:30 p.m. KPA Luncheon (Gov. Paul Patton, speaker, tentative)

1:45 p.m. - 5:15 p.m. KPA Division Breakout Sessions

1:45p.m. to 3:15 p.m. -  KPA News Editorial Division Seminar

Jeff Wagner, General Manager, N'West lowa REVIEW

Moving into the 2Ist Century

Producing a newspaper direct to film can be both a blessing and a curse. This
presentation shows how the N'West lowa REVIEW, voted Iowa's Newspaper of
the Year in nine of the past 14 years, electronically produces a different paginated,
process color, product every day through a realistic investment in negative and
reflective scanners, computers and Imagesetter; and, how to use the Information
Superhighway to produce quality newspapers.

1:45 p.m. to 5:15 p.m. - KPA Advertising Division Seminar

Peter Wagner, Publisher, N'West lowa REVIEW

Countdown to Better Management, a combination of slides and to the point
illustrations give life to this unique and creative presentation of management
ideas for the total newspaper. Covers business accounting, sales, circulation,
people control and more. Seminar is designed for publishers, sales managers,
telemarketing managers and classified managers.

1:45 p.m. to 5 p.m. - KPA Circulation Division Seminar
Ron Anderson, Circulation Consultant Seminar continues from 10 a.m.

1:45p.m.to 5 p.m. - KPA Associates Division Seminar

KPA Associate Member panel discussion

What Technology Can Do for You! (working title)

Many KPA Associate Division members are already using the latest technology
for communication purposes. Learn how easy it is to access the Information

Superhighway, use video teleconferencing and other technology means.

3:30 p.m. to 5 p.m. - KPA News Editorial Seminar

Jeff Wagner, General Manager, N'West lowa REVIEW

Good Photos are More than a Roll of the Dice

Quality photos mark the difference between good and great newspapers. The
N'West lowa REVIEW regularly has been called one of America’s finest examples
of quality newspaper photography. This 90-minute session, complete with more
than 50 slides, shares Wagner's seven secrets for shooting better photographs and
the 11 types of photographs that should be included in every newspaper pub-
lished.

3:45 p.m. - 5 p.m. College Student Job Fair -- KPA members and Associate
members are invited to interview college journalism students as prospective
employees. Members interested in interviewing students must contact Tom
Caudill at (800) 950-6397 before January 12. Newspapers interested in interview-
ing students will be given table space at the Job Fair at no charge.

6 p.m. -7 p.m. KPA Awards Reception

7 p.m. - 9:30 p.m. 1996 Kentucky Press Association Fall Newspaper Contest
Awards Banquet

Stauffer Gold -

Profitable products for publications of
all sizes - including yours!

Stauffer Media Systems is pleased to announce the release of
two new versions of the popular Stauffer Gold Library and
Stauffer Gold Audiotext configured exclusively for weekly
newspapers. These new LITE versions offer publishers an
entry into electronic archiving and electronic publishing at a
very attractive price. Both of these products are ready for instal-
lation now.

Please see Stauffer Media Systems at booth #20 at the KPA
Convention in Lexington, January 25-26, 1996 for a demonstra-
tion of these new versions.

For more information, please contact:
Audiotext — Harry Stewart — (816) 229-9161
Library — Kim Sexton — (816) 478-0009

STAUFFER

wCMEDIA  SYSTEM!

Stauffer Media Systems P.O. Box 1330 Joplin, Mo 64802

(" Re-gpened for business

Got a record request from State Government?
Need an interview with a legislator? Following a
specific bill through the General Assembly?

@all the KPA News Bureau - Lisa Carnahan - (800) 264-5721)
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UK to host
workshops

The University of Kentucky Jour-
nalism School is hosting a half-day of
Technology Survival Workshops on
Saturday, January 27.

Registration is limited to 15 per-
sons for each of two seminars sched-
uled and registration forms are avail-
able by contacting the Kentucky Press
Association.

Each newspaper is limited to one
person per seminar. Registration fee is
$50 and KPA will invoice the partici-
pants after the meeting. For more in-
formation contact David T. Thompson
atKPA (800) 264-5721 or Dr. Buck Ryan
(606) 257-4360.

The schedule:

8:30 a.m. - 12 Noon - University of
Kentucky Journalism School
Technology Survival Workshop

Track One:

A Beginners Guide to Using the
Intemet

Hands-on instruction in:

¥ Using the net as a resource to
improve reporting

¥ Surveying on-line newspapers for
story ideas

¥ Building your own Web pages

¥ Whatever you've always wondered
about but were afraid to ask!

Track Two: A Beginners Guide to
Pagination and the Electronic Dark-
room

Hands-on instruction in:

¥ Electronic page-making with Quark
Xpress

¥ Scanning in negatives and import-
ing them into pages

¥ The basics of PhotoShop

P

Max has to 'porker' up

A5 — |

Landmark vice president Max Heath, also known as a KPA Past Presi-
dentand Chairman of the National Newspaper Association Postal Com-

mittee, kneels down in the LCNI 1.572

Actually, LCNI and Shelbyville

rking lot in Shelbyville to kiss a pig.
ntinel News employees had raised

$142 for United Way to see Max stoop low to place a wet one on the pig's

ear.

Carnahan joins staff; News Bureau open for business

Lisa Carnahan, former editor of
the Harlan Daily Enterprise, has started
her duties with the Kentucky Press
Association has director of the KPA
News Bureau.

She replaces Becky Meadows who
resigned in July to help begin a weekly
newspaper in Carrollton.

Since then the News Bureau has
been inactive except for occasional
recordsretrieved for newspapers from
KPA /KPS staff members.

Carnahan was named News Bu-
reau Director in November but was
delayed in assuming those duties until

she and her husband Mike could reio-
cate to Central Kentucky. Mike is a
Kentucky State Police officer and has
been transferred to the Frankfort Post
and assigned patrol in Scott County.
Lisa, Mike and their two sons now live
in Georgetown.

Besides filling assignment tasks in
Frankfort as requested by KPA mem-
ber newspapers, Lisa will also be cov-
ering the 1996 Kentucky General As-
sembly, filing weekly stories about the
legislature, and will become editor of
TheKentucky Press. Assignments may
be requested by call (800) 264-5721.

'96 Trade Show
features 21 booths

The 1996 Kentucky Press Asso-
ciation TradeShow, during the KPA
Winter Convention, January 25-26
in Lexington, has attracted 21 ex-
hibitors.

The Trade Show opens at 11
a.m. on Thursday, January 25, and
runs throughout the convention.

The list of exhibitors includes:
Multi-Ad Services
Kentucky Manufactured Housing
Customware
Kentucky Educational Television
Kentucky Oil and Gas Association
Kentucky National Guard
Herita ;e House Publishing
Accu-Weather
Powell Walton Milward Insurance
Ashland Inc.

Lexington Computer Store
Managing Editor

Web Press

U.S. Postal Service

Better Homes and Gardens Features

Syndicate
Kentucky Soybean Association
Cabinet for Workforce Develop-
ment
Departmentof AdultEducationand

Literacy
Stauffer Media Systems

The Trade Show area in part of
the Grand Ballroom at the Radis-
son Plaza in downtown Lexington
willalso host the opening reception
Thursday night, plus theKPA Photo
Exhibit, the KPA Registration Desk
and break/refreshment areas
throughout the convention.

r

ven if you have to get a
pair of these, %xington’s
the place to be
Yanuary 25-26
for the 1996
qu)ntucky Press
Association
Winter Convention
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