WE'VE MOVED

Kentucky Press Association Moves Headquarters

The first time since 1941
the Kentucky Press Associa-
tion Headquarters will not be
connected with the Journalism
Department of the University of
Kentucky. A suite of offices has
been obtained in downtown Lex-
ington to accommodate this
rapidly growing organization.

The Kentucky Press Assoc-
iation was formed January 13,
1869 in Frankfort, Kentucky.
At that time, 19 newspapers
were members. In addition to
adopting the first constitution
of KPA, the delegates elect-
ed George D. Prentice of the
Louisville Courier-Journal as
the first president of the or-
ganization. Constitution revis-
ions took place in 1875, 1892,

1930 and the most recent in
1942.

For 30 years prior to 1942,
J. Curtis Alcoke of Danville
served as Secretary-Manager.
In 1942, the Board of Trus-
tees of the University of Ken-
tucky approved a measure which
would provide for a Central
Office of the Kentucky Press
Association on the University
campus. They, also, consented
to allow Professor Victor R.
Portmann to give up 20 per
cent of his teaching time, in
order to serve as Secretary-
Manager of KPA, The first
office was located in McVey
Hall and occupied that loca-
tion for about 7 years. In 1949,
the KPA headquarters was mov-

Newspaper Announces
Administration Changes

Four administrative changes
in The Lexington Herald-Lead-
er Co., including promotion of
Thomas L. Adams to assis-
tant to the general manager,
were announced recently.

. Mr. Adams previously was
circulation director of the Lex-
ington newspapers.

Other changes, announced by
Fred B. Wachs, president and
general manager were:

M. Howard Matthews was ap-
pointed circulation director to
succeed Mr. Adams. Mr. Ma-
thews formerly was country
circulation director.

Thomas M. Buckner, whohas
been national advertising man-
ager, was named promotion
manager and assistant to Mr.
Adams.

William Carroll Fisher Jr.,
a member of The Herald-Lead-
er Co’s advertising department
for 26 years, will succeed Mr,
Buckner as national advertis-
ing manager.

Mr. Adams, in his newcapac-
ity, will assume many of the
duties and responsibilities of
Edwards M. Templin, Herald-
Leader promotion director who
died recently.

Mr. Adams came to The Lex-
ington Leader in 1936 as assist-
ant circulation manager. He
previously had been with the
circulation department of the
Herald-Post in Louisville.

He was named circulation
manager of The Leader in 1936
and was appointed circulation
director of The Herald-Leader
when the papers merged in
1937,

Mr. Adams has been active
in Lexington civic affairs and
in Kentucky Press Association
activities throughout the state.

He has served as both direc-
tor and president of the KPA.
He is a member of the Lexing-
ton Kiwanis Club and in 1965
received that - club’s Distin-
guished Service Award,

He is a member of the Inter-
‘national Circulation Managers
Association and in 1962 re-
ceiged that group’s distinguish-
ed service award.

Mr. Matthews is a native of
Bardstown and has been a resi-
dent of Lexington since 1922.
He became associated with The
Lexington Herald in 1922 and
with The Herald-Leader in
1937.

He has served as director of
the Central States Circulation
Managers Association and is a
member of Oleika Temple
Shrine.

Buckner Started In 1961

Mr. Buckner joined the news-
paper firm in 1961 as a mem-
ber of the retail advertising
department and was made man-
ager of national advertising in
1964.

He is a native of Winchester.
Mr, Buckner attended Kentucky
Military Institute and was grad-
uated from Transylvania Col-
lege. He attended Vanderbilt
University and did graduate
work . at Harvard University.

Mr, Fisher was associated
with the Winchester Sun from
1935 to 1941, when he joined
the display advertising depart-
ment of The Herald-Leader Co.

He is past president of the
Winchester Lions Club and last
year was president of the local
Business Representatives Club.

A native of Winchester, he is
a graduate of University High
School and attended Kentucky
Wesleyan College when it was
in Winchester.

ed to the old Guignol Theatre
Building on Euclid Avenue. The
office remained there for about
2 years and in 1951, when the
Department of Journalism
moved into its own building,
the Kentucky Press Associa-
tion went right along with them
and has remained in that loca-
tion to this day. 1951 is also
the year that the Kentucky Press
Service was incorporated, in
order to handle advertising
placement for Kentucky news-
papers on an expanded basis.
Thus far, 1966 and 1967 have
been years for changes, a new
Secretary-Manager and a ne

office. After many long andsat-
isfying years with the Univer-
sity of Kentucky, KPA, under
the direction of Secretary-Man-
ager A, J, Viehman, Jr, has ob-
tained a suite of offices in
downtown Lexington. With ad-
ditional space the Association
hopes to expand its operation
and provide more effective ser-
vices to the membership.

A comment was made on
Friday, January 27, the day
that the decision to move the
Central Office was made, that
history within the KPA was tak-
ing place at that very moment.
§ure1y, it was.

FEBRUARY 1967

67 Newspaper Contest To Be Best Ever

The 1967 Kentucky Press As-
sociation Newspaper Contest
promises to be the best in the
history of the press associa-
tion. Russ Metz of the Bath
County News-Outlook, ‘‘Bud’’
Calman, Jr. of the Sturgis News,
and Jack Viehman, Secretary-
Manager of KPA have lined
up outstanding judges from all
over the country. Because of
this every indication is that
the 1967 contest will draw a
record number of entries. The
judges who have accepted an
invitation to judge the contest
are: McDill ‘“Huck’’ Boyd of
Phillipsburg, Kansas; James
Finney, Jr. of Columbia, Ten-
nessee; J. D, Fitz of Morgan-
ton, North Carolina; Paul Sch-
midt of the North Dakota Press
Association; Dr, William Bax-
ter of Samford University, Bir-
mingham, Alabama; Jerry Ka-
vanagh of Conrad, Montana;
John Jepsen of Townsend, Mon-
tana; Tom Mayhill of Knights-
town, Indiana; C. Y. Nanney
of Union Mills, North Carol-
ina; Phil Fourney of Ravens-
wood, West Virginia; Delmus
Harden of Fulton, Mississippi;
Richard Johnson of Booneville,
Indiana; Ed Meyer of Rich-
mond, Virginia; Ed Schergens of
Tell City, Indiana; Tiny Hunt
of Versailles, Indiana; and
Mrs. Sue Wahlgren of Lexing-
ton, Kentucky.

The deadline for entries has
been moved up from April 15th,
which has been the deadline
in the past, to March 15th, This
was done in order to give the
judges enough time to thorough-

ly study the entries. Awards will
be presented to winners dur-
ing the 1967 Summer Conven-
tion to be held at Kentucky Dam
Village June 1, 2 and 3. Only
first, second, third, and one
honorable mention awards will
be presented.

Newspam
Classroom Workshop

Newspapers often publicize
television’s increasing role in
education, but don’t exploit the
newspaper’s value in the class-
room, a University of Kentucky
journalism professor pointed
out recently.

‘‘Kentucky publishers and
our Journalism Department can
work together to change that
imbalance,’’ Prof. Robert
Thorp declared.

Thorp cited The Newspaper
in the Classroom, a special
workshop for teachers, as one
way of emphasizing the educa-
tional aspects of newspapers.
Such a workshop will be of-
fered at UK this summer, with
Thorp as director.

The workshop’s main objec-
tives will be to provide teach-
ers with an understanding of
newspapers (especially their
place in and contributions to a
free society) and to help them
develop ways tousenewspapers
in their classes.

‘‘Teachers who have partic-
ipated in previous workshops,
and others who use newspapers
as teaching aids, have been

enthusiastic about the new life
(please turn to page eight)
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The Presidents
Column

BY S.C. VAN CURON

This promises to be an event-
ful year for the Kentucky Press
Association with some newpro-
grams starting and other pro-
grams being strongly con-
tinued.

These programs will be ac-
complished only through the co-
operative efforts of all mem-
bers, and particularly the com-
mittee members who. have ac-
cepted responsibility for see-
ing these jobs done.

A complete list of commit-
tee appointments will be mail-
ed in the bulletin in the near
future.

Thomas Adams, chairman of
the committee to form an ad-
vertising division within Ken-
tucky Press Association, has
already started the wheels to
rolling. All the advertisingmen
I have talked with, particular-
ly the daily display advertising
managers, are interested and
feel they can accomplish some-
thing with an organization that
will benefit all the newspaper
industry in Kentucky.

Already the classified man-
agers are asking if they can
form one of their own, or join
with the display people and
have a division that meets in
the same general session, but
then have their business meet-
ings separately. It sounds like
a good idea to me.

There’s gold to be found in
the classified pages if they
are mined properly. It takes
consistent effort to get the job
done.

The Newspaper in the Class-
room program is scheduled at
the University of Kentucky,
June 12-23. Work on this pro-
ject already is underway. It
was conducted last year at the
University of Louisville, alter-
nating between the two places.
Since this program has start-
ed, newspapers have received

Circulating With Bill

By BILL GIBSON

You had better hurry if you
plan to attend the second Cir-
culation Division of KPA meet-
ing to be held al Rough River
Dam State Park, April 21-23.
Reservations should be made
directly with the park not later
than April 1. As usual, we have
another outstanding program
planned for both daily and week-
ly newspaper men and women.

Everyone who attends should
be able to take back someideas
which will boost your own cir-
culation and you’ll probably find
the answers to many of your
mail problems. By the way, you
may have read in the KPA bul-
letin a short while ago that the
Post Office Department was
thinking of ways to make up a
$700,000,000 deficit. KPA went
on record at that time as say-
ing that we were opposed to an
increase in second class postal
rates. It seems, however, that
the POD has decided toincrease
the rates anyway, effective Jan-
uary 1, 1968. You’ll find out
more about this when you attend
the Circulation Division meet-
ing.

A great menu has been
planned and the small registra-
tion fee of $10.00 is mighty
reasonable for a meeting of this
nature. Plan to bring your golf
clubs and enjoy a little rest
and relaxation while you’re
there, too. I’ll see you all Ap-
ril 21-23 at Rough River Dam
State Park.

Jack-Notes

By A. J. Viehman, Jr.
Sec. & Mgr. KPA

some good benefits from it, and
the school children have begun
to understand howimportant the
newspaper is totheir education.

The Legislative Research
Commission should have its
compilation of legal publica-
tion laws printed within the
next sixty days. That’s the word
I have from LRC. This is apro-
ject we have been working on
since 1960. In addition to cor-
relating all the laws within one
book, it also will be telling
what is to be published and
when it is to be published. It
will go to newspapers and pub-
lic officials who are charged
with publishing financial re-
ports and other public data.

While the Centennial Year is
two years away, we can’t wait
until mid 1968 to get started
on this project. Victor Port-
mann, our secretary who
served so ably these many
years, is' writing a book on the
history of newspaper publishing
in' the state. This' will be' done
in time for 1969.

However, I intend to carry
through with the program that
Larry Stone started on the Cen-
tennial Year. Joe LaGore of
Paducah will be chairman of
that committee for arranging
our programs and related
activities,

In addition to this, another
committee will be named to

(please turn to page eight)

J. Jay Aldous, representing
ine American Newspaper Rep-
resentatives office in New
York, spoke to the members
of the Kentucky Press Associa-
tion during the recent conven-
tion in Louisville. Aldous, ex-
plaining and depicting the chang-
ing world of the Madison Ave-
nue advertising agency, brought
out many points that affect Ken-
tucky publishers. Probably the
most important point is thatad-
vertising agencies today arere-
lying more and more on re-
search and computer type in-
formation. In other words, the
advertising dollar is being
sought in a more competitive
manner by more mediums than
ever before. Weekly and com-
munity daily newspapers are
being out-stripped by other
media, not because these oth-
er media have more to offer
in the nature of reaching the
consumer, but because they are
willing to spend the necessary
money to finance research pro-
jects in order to show the ad-
vertiser and its agency exactly
where their dollars will be ef-
fective. Simply walking -into
somebody’s office and saying:
‘‘Look, if you advertise in our
state you're going to reach
those good old home folk in
every county and every small
town, and you know what that
means. Why these people read
and re-read the newspapers for
a whole week. That’s not all,
either., They pass it around
and maybe three families read
the same paper. After that it
may be used to wrap the gar-
bage in or wall paper the in-
side of the half moon house,
or any of a dozen useful things
around the home. The important
thing is that your message is
getting to these people, etc.
ete.”” Friends, like the old
Marine DI said, ‘‘That justdon’t
getiites

If we are to compete effec-
tively for today’s advertising
dollar then we are’ going to
have to find out a lot more
about our readers. We have to
know more than our county’s
population or how many people
voted in the last election. We
have to find out how much mon-
ey these people spend, and
where, and for what, and why.
We have to learn the types of
advertising which affect these
people the most, where they
happened to be when they read
or saw the ad. In short, it is no
longer sufficient to say that
your home town readers read
your paper and shop in your
town. You have to know a lot
more about them than that, and
the only way to do it is
research. How can Kentucky
newspaper publishers expect a
national representative to do a
selling job without the proper
tools and samples?

Perhaps Mr. Aldous’s sec-

ond most important point was
that we have to get away from
the idea that ‘‘good old ANR is
up there in New York and out
there in Detroit and San Fran-
cisco and Los Angeles selling
space in our newspapers. Why
I didn’t even have to leave town
a single time to get this order
or that order. Of course there
are times when an account that
I’ve been getting from the
agency has suddenly and mys-
teriously started coming
through ANR and the Kentucky
Press Service. Heck, I even
called on those advertisers
right here in town and now the
blamed ad comes from New
York!””? The point is that if
ANR is to be successful in its
sales efforts, then we must
help them sell. This has to be
a co-operative venture and one
which requires the sales ability
of every one of us.

The word ‘‘research’’ keeps
coming up and by now you’re
probably wondering if anything
is being done to provide the in-
formation which we need. The
answer is ‘‘yes.’’ Every news-
paper association manager in
the country is aware of the
need for a major research pro-
ject and KPA had pledged $500
as its share to finance the un-
dertaking. However, the first
deadline was not met and there
seemed to be some misunder-
standing as to the financial de-
tails. We are in the process
now of re-evaluating the pro-
curement of funds and expectto
be under way shortly,

The one thing that we must
never lose sight of is that we
have been doing a pretty poor
job of selling our market be-
cause we haven’t had very many
effective sales tools. If we want
to successfully compete for to-
day’s advertising dollar then we
have to be willing to fight the
battle as it is being fought by
others.

The State Agriculture Depart-
ment’s division of weights and
measures has begun testing all
lime samples for the State Ag-
ricultural Stabilization and
Conservation Service. Pre-
viously, ASCS testing was done
by the University of Kentucky.
The weights and measures di-
vision operates a laboratory in
Frankfort for testing all lime-
stone used for agricultural pur-
poses.

Eight district Future Farm-
ers of America and 4-H dairy
shows drew 1,347 entries in
1966, the State Agriculture De-
partment reports. Sponsored in
part by the Department’s di-
vision of shows and fairs, the
shows were held at Shelbyville,
Cynthiana, Harrodsburg, Som-
erset, Mayfield, Madisonville,
Bowling Green and Campbells-
ville.
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Proposal to Limit Ad Expenditures
Poses Grave Threat to Advertising

Last wesk, in the lead story
on Page 1, this publication re-
ported the latest instalmentina
situation that poses the gravest
possible threat to the future of
the advertising business, and
thus to the future of the entire
economy of the nation.

The situation referred to got
its first public airing last June
at a Federal Bar Assn, seminar
on advertising and promotion.
At this seminar Donald Turner,
chief of the Justice De-
partment’s anti-trust division,
stated that, because they are un-
able to evaluate relative merits
of competing products, consu-
mers rely on established
brands, rather than cheaper,
but unknown, brands. As a re-
sult, he contended, heavy adex-
penditures lead to concentrated
markets and ‘‘monopolistic’’
prices.

He argued further that ‘“‘we
have taken a dim view of ex-
cessive concentration precisely
because it leads to monopoly
results. And this is a major
element of the rationale which
underlies the laws prohibiting
anit-compstitive mergers. Cur-
rent policies which tend to em-
phasize the role played by the
concentration may well need to
be supplemented by those con-
cerned directly with the adverse
influences of advertising and
other promotional efforts on
competition.’’

Now, five months later, the
report is that Procter & Gam-
ble may be the target in an
anti-trust division action totest
the ability of the Justice De-
partment to limit promotional
expenditures of companies that
have achieved domination of
their markets. The exact form
of the test has not been re-
vealed, but presumably the an-
ti-trust division will attempt
to show that P&G achieved mar-
ket domination through the use
of promotional power. If the
division could get the courts to
agree with its contention, then
the Justice Department would
argue that the court should
impose a limitation on adver-
tising expenditures.

The seriousness of the situ-
ation cannot be over-emphasiz-
ed. And a number of strong
arguments opposing the views
expressed by Mr. Turner and
other critics of advertising have
been advanced by speakers at
meetings like the convention of
the Assn. of National Adverti-
sers. &

One of the strongest rebut-
tals to the ‘‘Turner thesis’’
came from Dr, Jules Backman,
research professor of econom-
ics at New York University.
In what he described to ANA
members as a ‘‘preliminary
report’’ based on an intensive
study he is making of the role
that advertising plays in com-

petition, Dr. Backman listed
five contentions that Mr. Tur-
ner or other government offi-
cials have made about adver-
tising and then offered arefuta-
tion of each, based on prelimi-
nary data that he has developed
for his study. The contentions:

1, The large company has
the power of the large purse
which enables it to spend sub-
stantial sums on advertising,
particularly to implement pro-
duct differentiation.

¢“2, Advertising thus creates
a barrier to new firms enter-
ing an industry.

‘“3., The result is greater
economic concentration.

¢4, Because of their protect-
ed position, these firms charge
monopolistic prices.

¢5, High monopolistic pri-
ces in turn result in excessive-
ly large profits.’”’

Dr. Backman told the ANA
group that, ‘‘on the confrary,
the facts indicate that (1) al-
leged flow of control from the
‘power of the purse’ to exces-
sive profits appears to be brok-
en at several stages; (2) the
argument that advertising cre-
ates ‘barriers to entry’ is un-
supportable; (3) the alleged re-
lationship between advertising
intensity andhigh economic con-
centration is non-existent; (4)
there appears to be no link be-
tween advertising intensity and
price increases; and (5) inten-
sive advertisers appear tohave
only moderately higher profit
rates than other companies.’’

Each of these refutations was
dealt with in considerable de-
tail by Dr. Backman, and it is
this kind of factual evidence
that must be compiled and pre-
sented to people like Mr. Tur-
ner and others in government as
one step in an over-all educa-
tional and enlightenment pro-
gram that the advertising busi-
ness simply must undertake,
and underiake right now.

If anyone present at the ANA
meeting failed to get the mes-
sage as spelled out by Dr. Back-
maa, he or she needed only to
reflect on the sobering remarks
at the same meeting by John
Hobson, chairman of Hobson,
Bates & Partners, London. Mr.
Hobson pointed to the Reith
report, and the Monopolies
Commission report calling for
a curb on detergent advertising
expenditures, describing them
as governmental actions that
‘‘are casting a shadow across
world advertising.’’

At the same ANA meeting Neil
McElroy, chairman of Proctor
& Gamble, also took note of
Mr. Turner’s charge that ad-
vertising tends to build a mon-
opoly position for the products
advertised. And he warned that
some of the legal attempts aim-

ed at protecting the consumer
(please turn to page six)

‘Adair News Purchased

By Downs, DeRosett

Bill Downs and Louis De-
Rosett, who have been co-pub-
lishers of the Adair County
News for the past six years
under a lease agreement, to-
day announced the joint pur-
chase of the Newspaper.

The effective date of the pur-
chase was February 1, and this
is the first issue to be pub-
lished under the new owner-
ship.

The paper was purchased
from Edward Hamlett, former
Columbia resident now living
in Louisville, and the purchase
agreement also covers the
building in which the News is
published. Two professional of-
fices, a dentist and lawyer,
are also located in the build-
ing.

The Publishers
following statement.

‘“We sincerely thank our
many friends and customers
for their patronage and busi-
ness during the time we have
had the Newspaper leased and
look forward to the same plea-
sant relationship during the
coming years.

“Thanks to you, our sub-
scribers, the circulation of the
paper has grown from about

issued the

1,900 six years ago when we
assumed operation under the
lease to its present 3,000 cir-
culation. (This circulation, by
the way, indicates present read-
ership of around 12,000 per-
sons).

‘““There will be no change in
administration or personnel but
several plans are underway for
the complete modernization of
the physical plant as well as
changes in the format of the
Newspaper.

‘‘Again, we express our ap-
preciation to everyone who has
helped make our Newspaper a
success and anytime we may be
of service to you in any way,
please let us know.,’’

(signed) Bill Downs, Louis
DeRosett.

Caseworkers in the Kentucky
Department of Economic Secur-
ity helped more than 9,000 pub-
lic assistance recipients be-
come more independentlast fis-
cal year.

Airport runways in Kentucky
cost from $30,000 to $250,000
to build, and their turf or paved
surfaces average 3,000 feet in
length, reports the Kentucky
Department of Aeronautics.

Are you up to date
on trading stamps
and prices?

HYPOTHESIS: If trading stamps lead to higher
food prices, then wouldn’t prices be higher where
stamps are given and lower where they are not given?

Only one way to settle that one. Go
out and check prices.

A fellow named Verne A. Bunn
did just thatin 1965. He was a re-
search analyst at the Midwest Re-
search Institute of Kansas City,
Mo., and a former professor at the
University of Wichita.

He used an ideal laboratory: The
Kansas Missouri area. Trading
stamps are used freely in Missouri,
but not in Kansas, the only state
that prohibits stamps.

He checked prices in non -stamp
stores in Topeka and Kansas City,
Kansas. Then he compared them to
prices in the same chains’ stores
across the state line in Kansas City,
Missouri, wherestampsare freely

used.

Conclusion: Food prices in stamp
giving stores in Missouri were ac-
tually a tiny bit lower than prices
charged by stores in the very same
chains on the non-stamp side of the
border.

This didn’t surprise Mr. Bunn
very much. He had made similar
studies four times in the past, begin-
ning in 1960. Got the same results
each time.

And that pretty well agrees with
other studies going back nearly a
decade_that also fail to establish
that trading stamps do, in some
systematic way, lead to higher
prices for food, drugs, gasoline or
anything else.

THE SPERRY AND HUTCHINSON COMPANY
An American Way of Thrift Since 1896
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Ads and U.S. Liberties

Immediate counterattack needed
against increasing
bureaucratic restrictions

Charles T. Lipscomb Jr.,
who heads the American News-
paper Publishers Association’s
advertising bureau, is urging
U. S. business and industry to
join in fighting what he sees as
a steadily increasing drive by
federal bureaucrats to hobble,
hamper and curtail advertis-
ing.

We see it the same way.
Herewith, our first but in all
likelihood by no means our last
comment on the subject. And
here are some of the aspects
of the drive against which Mr.
Lipscomb is soundingthe alarm
bells:

ITEM: Some character in the
U. S. Department of Justice has
dreamed up a notion that big
companies in a given field habi-
tually do much more advertis-
ing than little companies in the
same field, and that this gives
the ‘‘bigs”’ an unfair advantage
over the ‘‘smalls.”

So it is predicted here and
there that the Justice Depart-
ment sooner or later will try
to prosecute one of these big
advertisers under the antitrust
laws, get a conviction, and
thereby set a precedent for
limiting the amount of adver-
tising any concern may do.

ITEM: The Federal Trade
Commission is reported to feel
that it is some kind of unfair
practice for newspapers, maga-
zines and television networks
or stations to charge big ad-
vertisers lower-per unit rates
than they charge small ones.
Visions of headline-luscious
lawsuits are reported also
dancing through the head of the
FTC chairman, a gent named
Paul Rand Dixon,

ITEM: The U. S. Senate it-
self is said to be planning
hearings on this same ‘‘quanti-
ty discount’” practice among
the TV networks.

All these items have nothing
to do with keeping advertising
honest, which of course ad-
vertising should be, and which
it is by all honest advertisers,
advertising agencies and ad-
vertising media insofar as they
are able.

We know of no objection to
proper government regulation
of advertising in fields where
private persons andgroups can-
not ride herd on advertising.
But neither do we know of any
such fields. If you know of any,
please tell us.

What the bureaucrats dis-
cussed herein, and a few sen-
ators are aiming at, is the
main source of income of the
nation’s big vehicles of com-
munication.

Newspapers and magazines
live chiefly on advertising, with
a handful of exceptions. (Human
Events is one.-Editor)

That is only another way of
saying that, if it were not for
advertising, most of these pub-
lications would have to charge

many times as much per copy
or per subscription as they
charge now.

The same applies to TV and
radio programs that are free
to the public. But for those fre-
quent messages from those nu-
merous sponsors, only pay-TV
and pay-radio could survive,
privately operated, inthis coun-
try— at considerable expense to
each and every customer.

Without advertising, then, the
public’s right to know what goes
on in the world, via press, TV
and radio, would be badly cur-
tailed, and the exercise of what
was left of that basic right
would be outrageously expen-
sive.

Hence, these bureaucrats and
politicians who are steaming
up this drive against legitimate
advertising and established ad-
vertising practices actually are
mounting an attack on an es-
sential right, a fundamental li-
berty, of Americans.

Mr. Lipscomb, therefore is
more than justified in calling on
industry and business to join in
fighting this drive against the
right toknow at reasonable cost.
It is their patriotic duty to fight,
as well as economic self-de-
fense.

It is to be hoped, too, that all
the newspapers, magazines and
TV and radio outlets will stand
up and fight.

Their constitutional rights
are being threatened by this
anti-advertising campaign in
Washington, But the Constitu-
tion doesn’t bother fanatics who
hate advertising and nothing
that we know of will stop these
persons except a fearless and
vigorous counterattack.

The time to startthe counter-
attack is now— not next week or
next year. Let’s get cracking.

Small Radio Stations
Reap But Do Not Sow

A survey on newspaper-radio station
competition, conducted by the National
Newspaper Association, disclosed that
pirating news from the pages of the
local paper is a common practice among
many radio stations throughout the
country.

Of the 67 publishers who replied to the
survey, 56 indicated their local radio
station competition picked up and some-
times used, verbatim, news items from
their pages.

The survey was conducted among pub-
iishers of weekly and small daily news-
papers that are confronted with @ local
radio competition. The 56 publishers
stated the extent of pirating ranged
from very little to verbatim reading of
the pages of the newspaper as the sta-
tion’s own broadcast. The majority of
the publishers also commented that local
radio station offered no competition in
news gathering.

Most of the publishers stated that they
have done nothing about the pirating.
One said he had threatened to sue and
another has retained legal counsel in an
effort to stop the practice.

Jaycees Name Preston
Outstanding Young Man

Cynthiana publisher Tommy
L. Preston was recently named
Harrison County’s Outstanding
Young Man of the Junior Cham-
ber of Commerce.

Preston, 32, received the or-
ganization’s first Distinguish-
ed Service award for his ac-
complishments in the weekly
newspaper field, his communi-
ty service achievements on both
a local and state level, and for
his leadership roles in private
enterprise.

He now qualifies for State
Jaycee selections where three
Kentuckians between the ages
of 21 and 36 will be chosennext
month.

Preston’s background in
journalism began 16 years ago
while in high school at Ver-
sailles. At che University of
Kentucky he was feature and
sports editor of the university
newspaper and worked as foot-
ball correspondent for the old
International News Service,
now United Press International.

He became the state’s young-
est professional newspaper edi-
tor in 1956 when he managed
the News-Democrat in Carroll-
ton.

In June of 1959 he purchased

the Cynthiana Publishing Co.
then publishers of The Cynthi-
ana Democrat and the Log Cab-
in. The papers were merged,
and later a third publication,
The Robertson Co. News was
acquired. It too was eventually
merged with The Democrat.

The Democrat has received
62 state and national awards
since 1960, being five times
named Kentucky’s best weekly
newspaper.

Preston was a charter mem-
ber of the Carrollton Jaycees,
a Carrollton Rotarian, and is
past associate director of the
Kentucky Better Roads Council,
Frankfort. He is secretary of
Preston and Associates Engi-
neers, Lexington, a director in
the Kentucky Press Service,
and a member of the State Coun-
cil on Public Higher Education.

Only auditors approved by the
State Board of Education may
audit funds of local school dis-
tricts.

Guidance counsellors are be-
ing employed at State vocation-
al schools as fast as they be-
come available, the State Edu-
cation Department reports.

Park, a natural sanctuary . . .
the world . . .

Name

Vacation this year. .. exploring

KENTUCKY'S 40

STATE AND NATIONAL PARKS

Wh_atever your sport, whatever your hobby, Kentucky’s state and
national parks offer you weeks of wonderful vacation. There's

My Old Kentucky Home, rich in tradition . .
its reconstructed frontier settlement . .
Mammoth Cave, famous throughout
parks on lakes for water sports, parks in mountains
for scenery, 12 complete state resort parks with the very finest
accommodations and every facility for fun. And it's all close to
-home! This year, join the nation . . .
Send for exciting vacation literature.
LA RN R N B B R R N R &8 N R _N R _§N N R N N N R R § I
Travel Division, Public Information Depariment 0000
Capitol Annex Building, Frankfort, Ky. 40601
Please send me complete information on how to have the best
vacation ever at Kentucky's State Resort Parks.
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You Can Still Print
A Lousy Newspaper
On a $50,000 Press

Ralph Goldsmith, publisher
of the Boscobel (Wis.) Dial, had
this to say during the recent
NNA convention in Oklahoma
City. By the way, the Dial is a
3,279 circulation weekly in a
town of 2600 population.

‘It seems to us that most of
the emphasis these days has
been on faster newspaper pro-
duction and new equipment
while devoting far too little
thought to the stuff we print.
We want the sheet to come off
the press at 10,000-an-hour clip
but the end product may often
be the same tired old wheeze,
just slicked up in a new dress.

‘‘Some publishers who think
nothing of hiring an $8 an hour
expert to come from Chicago
to repair a Linotype will use-
front page stories written by a
nickel-an-inch country corres-
pondent without editing, just
to save a little time.

‘“There are many fine offset
papers, but it is still true that
we can print a lousy newspaper
on a $50,000 web offset just the
same as on a handfed Miehle,
only a heck of a lot faster.

‘““We’ve all been guilty of
weekly lapses in which our ter-
ritory hasn’t been covered with
the real stories that require a
little digging. It is easy to slap
the big headline on the story
about the Salvation Army drive;
it’s harder to go out and find a
story that will beat the daily
opposition and make papers dis-
appear from the newstand like
hot cross buns.

‘‘Editorials, for instance, are
the heartbeat of a good commu-
nity newspaper. Dailies may
scoop us on the big stories,
but nobody can take away the
hard-earned right of the editor
to sit at his desk and grind
out personal opinions that are
his very own., Perhaps we for-
get that the editor in even the
smallest town speaks to an au-
dience far bigger than that of
the pastor of the town’s larg-
est church. If you have 1,000
circulation, you’ve got a week-
ly audience that would fill every
public building in your town.
We’re not preachers, but we’ve
got the territory’s largest ‘‘con-
gregation,”’” and most of it is
waiting every week tohear what
we have to say.

‘‘Sure, writing editorials has
its drawbacks, particularly if
we hew to the line. We wrote
one once suggesting that the
local saddle club had ought to
have its horses at the rear of

" the line, not the front, in the

street parade. The words must
have rubbed some club member
the wrong way, for he called up
next day and told our office girl:
“You tell your boss that I’ve
got a horse that has more sense
than the bird-brain that wrote
that editorial.

A Countiry

Newspaper Editor
By WILLIAM L. COOK

The country newspaper edi-
tor is a vanishing breed. His
calling a little short of sacred:
his task one which many time
puts him in a difficult position.
He must choose what he thinks
is best, what he thinks is news,
what in many instances is fit
for his readers to see. He must
be fair and impartial. He must
ever be on the watch for that
‘‘extra special item’’ that no-
body thought would appear in
print. He is entrusted with the
‘‘pen which is mightier thanthe
sword.’’

He must possess the wisdom
of Solomon; the patience of
Job, and the ability to smile
and be nice when someone takes
the opposite view. He is a phil-
osopher; a man with ideas all
his' own, for nobody likes to
read a rubber stamp.

He must be a machinist, for
in the wee hours of the night,
when his readers are sleeping,
his worn machinery breaks
down. He must be a financier,
for it takes much money to put
into motion the wheels which
grind out the news. He must be
a photographer, a darkroom
technician, electrician, chem-
ist, or else his readers see no
pictures in the paper.

He must be a community
leader. He must be a person
who is interested in his coun-
try, his town and county, and
be among the first to support
those things which he believes
to be in the best interest of the
public at large. After all,
strangers sometimes judge his
town or county by the progress
it makes or lack of it, as is
reflected on the pages of his
newspaper.

He must be a carpenter, a
typesetter, a printer indeed, if
his readers are to get the mes-
sage that he wants to put across.
He must be able to put in long
hours, and have the ability to
go a little longer if necessary.

‘““‘Sometimes we feel like
we’re hitting a stone wall with
our fists. During a fluorida-
tion fight at Ladysmith, after
weeks of editorializing, we ask-
ed a farmer what he thought
about fluoridation. “Not
much,’” he said, ‘‘and if I catch
any of my kids doing it I’11 kill
‘ems

‘‘Sometimes the same fellow
writes the column, the editori-
als, the features and the news.
Other better-staffed operations
have specialists and needn’t
spread themselves so thin, But
whoever writes them, we know
that they’re read. This should
help us to remember that more
than the quality of newsprint
or the mechanical excellence of
the paper, the way the thoughts
and words are put together re-
flect the kind of editors we
are.’’

They’ll Never Automate
Newspaper People

Remarks by Creed C. Black, managing
editor, Chicago Daily News, at the Ken-
tucky Press Association Winter Conven-
tion Louisville, Ky., January 20, 1967.

This homecoming is a sentimental oc-
casion for me. It was just 25 years ago—
in the summer of 1942—that I entered the
newspaper business as the complete re-
portorial staff on the morning edition of.
the Paducah Sun-Democrat.

I have a fresh awareness of the dangers
of reminiscence, thanks to a recent ex-
perience with my sons. They complained
about doing some minor chores I had as.
signed them, and so in the celebrated
manner of fathers everywhere I told them
that at their age I was picking apples in
my grandfather’s orchard 10 hours a day
for $1.

“And then,’”” one of my sons commented
as I concluded my lecture, ‘‘the Civil
War broke out.””

Well, I do remember—and fondly—
those happy cub days in Paducah. Myfirst
duty each day, I recall, was to update
the sunrise and sunset times by explor-
ing the World Almanac. Then I’d drop by
the bus station to pick up stringers’
copy and rewrite it. The nightly visit to
the police station was a highlight, and of
course there were all the other routine
checks and tasks familiar to any of
you who have worked on small staffs,

That, as I said, was 25 years ago. Co-
incidentally, it happens that I have—or
hope I have—almost that much time still
left in my career. So, I'd like to take this
opportunity to look back a bit and then to
look ahead to examine the future of the
newspapers—if any.

If any?

I say this only because the very survi-
val of American newspapers is being wide-
1y questioned in this era of technological
and electronic explosion—so widely that
after a recent day of catching up on my
professional reading I began to wonder if
I need bother to prepare this speech at
all, thinking that by now the KPA mightbe
as extinct as the dinosaur.

In one respect it is curious that this
should be so, because newspapers them-
selves have undergone a profound techno-
logical revolution in the last 25 years, At
the time I was on the Sun-Democrat, tech-
niques in newspaper plants across theland
were little changed from what they had been
at the turn of the century. But now look at
the breakthroughs that are being made
with offset printing, automatic typesetters,
cold type processes,computers and all
the rest.

The advance of electronic journalism,
of course, is the reason that the survival
of newspapers is being questioned in spite
of their own technological progress.

And there’s been quite a revolution in
the airwaves in the last 25 years, too.

He must have the courage to
print things which offend even
his friends, when they get into
trouble and it is news. He must
guard against scurrilous at-
tacks by one human being
against another, when they wish
to use his paper to deliver
his slander. He must have the
grace to say, ‘‘I’'m wrong,’’ or
‘I have made a mistake,’’ be-
cause his mistakes will be plen-
teous. He must be a man of con-
viction with an opinion on most
any given subject.

He must be all of these things,
and do all of them well, for en-
trusted to him is the power of
the printed word. His is a re-
sponsibility that no other per-
son in the community shares.
Many times he must stand alone
and fight, when running would be
easier.

Yes, the country newspaper
editor is a vanishing breed, yet
one that has never before been
needed as much as is in this
age in which we live.,

During my days in Paducah, radio journa.
lism consisted of four broadcasts a day
from the publisher’s office of the Sun.
Democrat. At the appointed hour, Mr.
Edwin J. Paxton would vacate his office
and any staff member who could make
himself available would move inand stum-
ble through the latest wire reports for the
edification of a breathless community.

The wonder is that Paducah wasn’t
soured on radio news for all time,

Television, of course, was still in its
experimental stages and to the layman
nothing more than a dream.

It is difficult to realize that since then
radio and television have come far enough
to raise questions about the future of news-
papers. But they have, and so now we ask:
WILL newspapers survive?

My answer is yes. The newspapers
which DESERVE to survive will stay in
business.

1 hasten to qualify this. The economics
of newspaper publishing, the antique labor
practices still imposed by some unions,
and the competitive pressures in some of
our major cities are such that some
relatively good newspapers may yet dis-
appear from the scene—as the New York
Herald Tribune did.

Conversely, some inferior newspapers
may survive for years because their posi-
tion in monopoly situations is so secure
they still face no_effective challenge.

But over the long haul it will be up to
each paper toassure—and justify—its own
survival.

And if T would lay down a general rule
here it would be that the newspapers most
likely to survive are those which remem.
ber that they are, above all, newspapers.
The dailies which have died in recent
years were, almost without exception,
those which tried to compete with the en-
tertainment media by jazzing up their pa-
pers with frothy features, gimmicks and
contests. The ones which have survived in
head-on competition have been the better
newspapers, not the most entertaining
ones.

And those are the ones I'll bet on in the
years ahead. The newspapers which take
the knowledge explosion into account. The
newspapers which recognize the profound
changes the population boom is working in
the ages of readers and potential readers.
The newspapers which, in short, keep up
with the times and continue to offer the
information and the editorial leadership
that a newspaper is uniquely equipped to
provide.

Beyond that, generalizations are danger-
ous. One thing that moving about has
taught me is that every paper must be
judged within the context of its own com.
munity and the job it’s doing there.

The differences in cities, in their papers
and in their readers was impressed upon
me by an incident in Savannah. One thing
I was determined to do when I went there
as executive editor was to start putting
some good local stories on page 1 instead
of playing them all on the back page,
which was a Savannah Morning News cus-
tom of long standing.

I waited until we had a really corking
local story, then gave it a big ride out
front. And do you know who registered
the first complaint? The reporter who
wrote the piece. The presses had nosoon-
er started rolling than he was in my office,
waving a paper and demanding, ‘“What’s
the idea of burying my story on page 1?’’

When we talk about the future, then, we
must consider hundreds of newspapers in
hundreds of different communities. We
cannot talk comfortably about THE news-
paper,

And I'd like to say here that big pa-
pers have no more monopoly on good
journalism, on innovation or on ideas
than on the problems our professionfaces.

In fact, one of the bright spots in that
recent orgy of professional reading I
mentioned earlier was an article in the
Quill by James A, Galadas, managing
editor of the Telegraph-Herald in Du-
buque, Iowa. Under the intriguing title
“Let’s Invent a Newspaper,”’ he wrote:

¢“The year is 1966 BN—BN means be-
fore newspapers. It really ish’t, but let’s
pretend that it is. We are going to invent
a newspaper. Radio has been around for
several decades—so have magazines. A
few years ago someone invented televi-
sion. So what should we invent?

(please turn to page six)
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Joseph A. Dear
Gleaner-Journal

Treasurer, lies

Joseph A. Dear, 44, treas-
urer of the Henderson Gleaner-
Journal and president of Dear
Publications and Radio, Inc.,
died Monday night at a hospi-
tal at Bethesda, Md., after a
short illness.

Dear, who lived in Bethesda,
was a former president of the
National Press Club and be-
came a Washington correspond-
ent in 1948,

He and his three brothers
were active in the newspaper
field. David R. Dear is presi-
dent of the Daily Advance at
Elizabeth City, N. C.; Ralph
C. Dear is associated with the
Wheaton, Ill., Daily Journal,
and Walter M. Dear is editor-
publisher of the Henderson
Gleaner-Journal.

Other survivors are the wid-
ow; his mother, Mrs. J. Al-
bert Dear, and two sons.

Former Times
Copy Editor
Dies At Age 70

Miss Bessie Taul Conk-
wright, a copy editor for The
Louisville Times for 34 years
has died.

Miss Conkwright joined the
staff of The Times in 1927
and retired in 1961. As a copy
editor, she refined reporters’
stories and wrote headlines.

A native of Clark County,
Miss Conkwright grew up in
the county seat, Winchester.
She attended the University of
Kentucky, and after graduation
worked as a reporter for The
Lexington Herald and The Lex-
ington Leader.

N. M. Dillingham
Buys Interest

In The Progress

Norris M. Dillingham has
purchased an interest in The
Dawson Springs Progress, ef-
fective Feb. 1, it was announc-
ed by Niles O. Dillingham and
Mack Sisk, co-publishers and
owners of the newspaper.

Norris M. Dillingham has 20
years of experience in news-
paper work, having worked in
the advertising and composing
room departments of The Prog-
ress since 1947,

The publishing firm is also
changing from a partnership
to a corporation, effective Feb.
1. Niles O. Dillingham will be
president, Sisk vice president
and Norris M. Dillingham sec-
retary.

Sisk and Niles O. Dillingham
have owned The Progress since
Aug. 1, 1946, when they pur-
chased it from W. T. Davis.

Pictured above are the newly elected officers of the
Kentucky Press Association. From left to right they are

S. C. Van Curon, President,

Frankfort State Journal; Ho-

ward H. Ogles, Vice President, Franklin Favorite; George
M., Wilson, Chairman of the Executive Committee, Hardins-
burg; and Frank C. Bell, Vice-Chairman of the Executive

Committee, Bedford.

They’ll Never Automate

(continued from page five)

«Conclusion: Something that fills a
void and does that which isn’t being done
by anyone or anything else.”

That kind of self-examination has pro-
duced a better newspaper in Dubuque, I'm
sure. It’s the kind of fresh, bold think-
ing that is needed everywhere.

This suggests, I think, the ultimate an-
swer to our question. The survival of
newspapers depends not on the machines
of the newspapers themselves or of their
competitors, but on people—and on the
job they do in their own communities in
meeting the needs of their particular
audience.

And here my Southern Baptist back-
ground impels me to turn to a text.
It comes from St. Mark—Mark Ethridge,
that is. In a speech a few years ago to
the American Society of Newspaper Edi-
tors, he told of this experience he had
had in picking the mind of a promising
young newspaperman about the newspaper
of the future:

«1 found he was talking almost entirely
in terms of electronic journalism. His
mind was obsessed with electronics. Fi-
nally I said to him, ‘I would like to re-
mind you of one thing. In the closing
scene of the movie, ‘Dinner at Eight,’
Marie Dressler and Jean Harlow were
discussing automation, and dinner was
announced. Jean Harlow got up and swish-
ed out with those rolling, beautiful hips
of hers and Marie Dressler looked at
her leeringly and said, ¢‘They will never
automate what you’ve got.”’

That’s reassuring, and I like to remind
myself of it from time to time. John
Diebold, the man who coined the word
automation, has served as a consultant to

Davis had been editor and
publisher of The Progress since
starting the publication in1919.

Niles O. Dillingham has been
editor of The Progress for the
past 18 years.

Sisk is director of the
Division of Industrial Informa-
tion of the State Department of
Public Information. He has lived
in Frankfort for several years.

In addition to the recent ad-
ministrative change, The Prog-
ress is now being printed by the
offset method. The first issue
using the new process was print-
ed on February 2.

our newspaper, and I always get a little
uneasy when he and his associates walk
around our newsroom. Somehow I have
the feeling they’re trying to decide what
kind of button should replace me.

But then I remember that comment of
some sage that the human mind is not
only the best computer yet devised but
the only one mass produced by unskilled
labor, and I am convinced anew that the
future of our profession rests with the
people in it.

Specifically,
kinds of people:

First, owners who understand the mis-.
sion of a newspaper, who treat it as more
than just another business, who take its
public responsibilities seriously, who have
convictions and the courage to express
them. This is not a new need. Henry
Watterson expressed the same thought
years ago when he wrote:

¢«The make-up of a successful news.
paper involves an autocracy. A single
master-mind must preside over it. . .
No great newspaper was ever establish-
ed, or created, upon any other plan. Or-
ganization goes without saying: mechan-
ical, typographic, destributive. . . .But
the newspapers being made to sell should
have, and the successful paper does have,
a certain consistency of its own, sprung
from a definite policy and in time acquir-
ing a distinct constituency.”

Such a policy, I might add, will never
come from a computer. Nor is it likely
to come from a corporate committee or
an absentee ownership concerned more
with balance sheets than with editorial
pages.

Second, the newspaper of the next 25
years will need labor leaders with enough
vision to permit the industry to take ad.
vantage of the technological revolution.
Despite the advances I mentioned earli-
er, newspapers are still saddled with
archaic and restrictive labor rules which
impose an increasingly intolerable econ-
omic burden upon us.

I see a need for three

1 am speaking not only of such familiar
problems as bogus and overmanning on
presses, but of increasingly unrealistic
demands. For example, if our newspa.
per granted the demands of the Amer-
jcan Newspaper Guild, with which we
are currently negotiating a new contract,
our newsroom employees would actually
be getting more days off a year than
they would be working.

Third, we need people who are well
educated and talented and committed to
write and edit our newspapers—people
who can help us master the new technol-
ogy rather than sit by while it devours
us.

I know they are available, for I've not
only interviewed a lot of young men and
women in my office in recent years but
have visited campuses to talk to them as
they make decisions about their careers.

Whether we can attract them and hold
them depends on how well our other two
¢people needs” are met—the need for
newspaper ownership that will keep the
flags of a vigorous press flying and the
need for labor leaders who will enable
our papers not only to survive but to pay
the salaries good newspapermenand wom-
en should have.

In summary, then, technological chan-
ges have not removed the human equation
in the last 25 years—nor will they in the
next 25.

I remember Henry Ward looking over
at.me in the Sun-Democrat newsroom one
day back there in 1942 and growling—
and I use that word carefully—¢‘Youwon’t
get any news in here.”’

So I got out where the action was.
That’s no less the role of newspaper-
men now than it was then.

And happily, there are still plenty of
newspapermen around who know it. One
of the most impressive I know is Ray
Coffey, a member of our own staff who
some months ago asked to cover the war
in Vietnam. We were somewhat reluctant
to send him, not because-we doubted his
ability to turn in an outstanding perfor-
mance but because he has a lovely wife
and seven fine children. His wife, how-
ever, not only consented to his going but
agreed to move the whole family to Bang:
kok, where they are today.

Shortly before Ray left, a group of us
gave him a farewell luncheon. One of our
senior executives, Wilbur Munnecke,
asked Ray why he wanted togotoVietnam,
and he passed off the question rather
lightly.

Later that afternoon, however, three or
four of us received anote from Ray—writ-
ten on copy paper, of course—which read:

¢1 want to thank you for the luncheon
sendoff today.”’

¢‘More important, I amgrateful for your
giving me this shot at Vietnam. Mr. Mun-
necke asked today why I wanted to go. I
don’t know that this answer is any more
satisfactory than the off-hand one Igaveat
lunch. But I think T am a reporter and I
think that Vietnam is the place to be these
days for reporters.’’

They’ll never automate what he’s got.
And that, I think, is the answer to our
question of whether newspapers can sur-
vive in an age of technology, electronics
and gadgetry.

PROPOSAL TO LIMIT AD
(continued from page three)

could ‘‘threaten the basic ef-
ficiencies of a private enter-
prise economy.’’

It is encouraging to hear peo-
ple of the stature of a Jules
Backman and a John Hobson
and a Neil McElroy speak out
so strongly against the dan-
gers that lie ahead if the ““Tur-
ner thesis’’ gains currency, or,
worse yet, the approval of Mr.
Turner’s superiors at the Jus-
tice Department, and eventually
a test case in court.

But a greater effort than this
is called for. Dr. Backman has
a good deal of solid evidence
that refutes the contentions of
those in government that would
put unwarranted and unwise re--
strictions on advertising. He
should be joined in this by other
economists and research peo-
ple.

And, in addition, everyone in
the business, educational, gov-
ernmental or any other field,
who really understands the im-
portant role that advertising
does and must play in our
economy, should make every ef-
fort to see that all those with
whom he has contactunderstand
the importance of this func-
tion and the dangers inherent
in the kinds of restrictions
called for by Mr. Turner
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Greater Kentucky Publishers Host KPA
Convention Goers

R. E. Garrison, publisher of the

Anderson News examines the

first copies of his paper as they
roll off the press.

Travel on Kentucky’s highway
system increased 6.9 per cent
in July, 1966, over July, 1965,
according to the U.S. Bureau
of Public Roads.

NEWSPAPER IN THE CLASSROOM

(continued from page one)
newspapers bring to
classes,’”’ Thorp said.

Almost any class, elemen-
tary or high school, can bene-
fit from regular reading of a
newspaper.

‘‘Newspapers provide living
illustrations for the civics and
government textbooks,’”’ Thorp
pointed out. ‘“They up-date the
geography books, offer count-
less subjects for themes, and
give students a chance to an-
alyze a wide variety of writ-
ing styles.”’

Publishers can ‘“‘participate’’
in the workshop by enrcourag-
ing local teachers to attend,
and then following through by
seeing that teachers use the
newspaper in the classroom,
Thorp said.

As in past workshops, sev-
eral Kentucky newspapermen
will be invited to speak to the
teachers.

‘‘Teachers in the previous
workshops have found these
newspaper-orientation lectures
most valuable,”” Thorp said,
‘“and all newspapers benefit
when teachers gain .a better
understanding and apprecia-
tion of what newspapers are
and do.”’

Teachers and publishers who
are interested in the workshop
may obtain fuller information
from Thorp. Deadline for ap-
Plying for the University Sum-
mer Session is May 12, Class
meetings for all workshop par-
ticipants will run from June
12 to 23,

STAMPS - CONHAIM

NEWSPAPER ADVERTISING SERVICE

555 No. La Brea + Los Angeles. Caiifornia 30036

their

Charles H. Lovette
1919 Sundown Lane
Fort Wayne, Indiana
(219) 483-7995

Lewis Conn & Bill Matthews
greeted us as we arrived

Frank L. Stanley of the
Louisville Defender chats with

Jack Perry, publisher of the

Carrollton News Democrat

THE PRESIDENT'S COLUMN
(continued from page two)
compile some information about
amusing incidents in Kentucky
Newspaper History. There have

“been a lot of ‘‘characters’’ as

well as ‘‘strong willed”’ souls
in this business that are the
basis for some interesting fea-
tures to be run throughout the
centennial year. I have talked
with some of our most able
writers and humorists about
taking on this job.

In fact, every newspaper
should come forward with an
interesting incident that has
happened in his town.

Meanwhile, let’s look for-
ward to the Executive Com-
mittee meeting in April and
our summer conventionin June.

A work-study program is
available to those who need fi-
nancial aid fo stay invocational
education, the State Education
Department says.

Mrs. Lewis Conn and Mrs.
¥ William Matthews pose as
charming hostesses.

I wonder which button turns
this thing on?

Classified

Vandercook Proof Press
max, form size 18’ x.24”,
Power inking excellent condi-
tion. Price$1200.00 Contact W.
A, Scott, Magaagraphic, Inc.,
P. O. Box 854, Lexington, Ken-
tucky.

WAIN, Adair Co. News
In Joint Enterprise

The Adair County News and
Radio Station WAIN have open-
ed a joint enterprise newscast
from the Newspaper Office,

The newscast is a summary
of local happenings, no state,
national or international news,
and is being compiled and ed-
ited by Adair County News Ed-
itor Louis DeRosett.

Through a hookup with WAIN
the news is broadcast live di-
rectly from the News Office.

A five-minute summary, it
can be heard every morning,
Monday through Friday, at9:55.
It is being sponsored locally
by several business firms.

The broadcast contains such
items as City and County Court
news, patients being discharged
from the hospital and other
happenings in Columbia and
Adair County.

The program is the brain-
child of Edwin Cundiff, of Ra-
dio Station WAIN, and the News
Editor.

Our
Campbellsville, Middlesboro,’

\
I.I.‘KENTUGKY
N\ CITIES —

sincerest congratulations to
Morgan-

\

field, Russellville, Stanford and Ver-
sailles, winners of the prized All-
Kentucky City Awards in tho 1966
**Opportunity for Progress’’ contest
conducted annually by the Kentucky

The No. | single factor in PROFITS

is your Estimate®

*No matter how efficient
your production — the
ifll proper valuing of each
I order determines your
profits.

Check the benefits of-
fered in the No. | Offset
estimating catalog. Write
today for . . .

60-DAY FREE TRIAL

PORTE PUBLISHING COMPANY
952 E. 2lst So., Salt Lake City, Utah 84106

Chamber of Commerce.

own resources.
Cities are served by KU.

however,
tire state benefits significantly.

Electric Power
Industrial Development

ommunity Development

To win the award, each: city had to achieve
the judges’ rating of Excellent in at least four
of seven community development projects. This
required leadership, work and dedication. Each
community selected its own projects, used its
Five of the six All-Kentucky

The fundamental importance of this contest,
is that everyone of the 70 communi-
ties that entered is a winner. Each has begun,
and many have completed, projects that will
benefit the entire community. Moreover, the en-

KENTUCKY UTILITIES COMPA

An investor Owned Electric c-mnnv

NY




