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One-Way Route Service
Through the one-order, one bill, one check plan

KPS is equipped to give service to the advertiser
and agency from the time a budget is being made un-
til the last statement is paid.

For the past fifteen years we have been giving the
following services:

@ assisting in making up a budget
assisting in choosing a string

issuing individual contracts

issuing individual insertion orders
mailing mats, plates or copy

furnishing requested proof of publication
rendering blanket itemized statements

paying the individual publishers

@ handling all details and correspondence
and doing every other thing within reason to insure
satisfactory service and obtain best possible advertis-
ing returns. We check for position, press work, and
make suggestions to our publishers on more effective
placement.

Without exception we have enjoyed our working
relations with the agencies using our service—we in-
vite the continuance of these working plans and also
invite the inquiries of agencies who have never ac-
cepted our offer for simplifying entry into the news-
papers of Kentucky.

No space under 5 inches accepted, unless for con-
tinuous run.

THE AGENCY who uses our office for clearing

issues one contract to KPS

issues one insertion order to KPS

supplies string of papers

supplies mats, plates or copy

pays the bill to KPS in one check less agency discount.

THE AGENCY PAYS NOTHING FOR THIS
SERVICE

THE AGENCY AND ADVERTISER

@ receive full credit on each contract and insertion order
the same as if the agency issued the orders

KPS will not knowingly extend any of its services
to unrecognized advertising agencies or advertisers,
nor will it knowingly accept advertising which might
unfavorably involve the publisher, his newspaper, his
readers, or his advertisers.

KPS does not offer special group rates. Space users
may select from the Rate Book any particular group,
or use the entire list, dailies and weeklies. Through
arrangement we service border counties in Indiana
and Ohio, and cooperate with the Tennessee Press
Service in servicing border Tennessee counties. Com-
pensation in lieu of group rate is received from rout-
ing your advertising schedules through the one-order
plan; it saves the agency large overhead office ex-
pense.

Kentucky Press Service, Inc., is an affiliate of Weekly
Newspaper Representatives, Inc., which organization
is the only authorized national advertising represen-
tative of Kentucky weekly and semi-weekly news-
papers. National advertising schedules placed with
WNR for all weekly and semi-weekly newspapers in
Kentucky are cleared direct with the absolute mini-
mum of time lag. WNR maintains service offices in
New York, Detroit, Chicago, Atlanta, Philadelphia,
and San Francisco, with the main office at 404 Fifth
Avenue, New York 18, New York. WNR offers an
identical one-order plan for national coverage.

Three Easy Steps: KPS will help select product
markets, give market surveys, and help plan any cam-
paign to cover. 2. KPS assumes the time consuming
order-checking detail of scheduling; it renders one in-
voice and proof tearsheets at the end of each month.
3. On receipt of agency’s monthly disbursing check,
KPS pays its newspapers by monthly check.

Legitimate advertising agencies and national adver-
tisers are urged to use the services of KPS; to advise
with KPS on all affairs of mutual concern.
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PROGRAM
88th Annual Mid-Winter Meeting

Brown Hotel, Louisville, January 24-26
THURSDAY AFTERNOON

Registration opens, Mezzanine Floor, Miss Garrison.

Ladies’ Get-together, Suite to be announced. All ladies of the press to greet each
other—bring a lady with you.

KPA Executive Committee meeting, KPA suite.

Buffet supper, South Room

Music and singing, Jim Sheehy, MC

Refreshments, courtesy Kentucky Brewers

FRIDAY MORNING

Registration, Mezzanine Floor, Miss Garrison

Breakfast, Roof Garden

Invocation, Rev. Henry Beach, Third Avenue Baptist Church

Address of Welcome, Andrew Broaddus, Mayor of Louisville

Response, Martin Dyche, Chairman, Executive Committee

Business session, Roof Garden

Call to order by President Charles E. Adams

President’s annual address

Annual report of the Secretary-Manager

Appointment of the Resolutions Committee

Address, “Chalk-Talking About Newspaper Designing”, Edmund C. Arnold, editor,
Linotype Publications, Brooklyn, N. Y.

Luncheon, Roof Garden

Presentation of award to the Kentuckian of the Year

FRIDAY AFTERNOON

Business session, Roof Garden, Alfred S. Wathen, Jr., presiding
Panel: “Juveniles in the News”, Neil Dalton, moderator
Charles C. Dibowski, Louisville
Judge George St. Clair, Meade County
Mrs. Elizabeth Spalding, Kentucky Standard, Bardstown
Panel: “Ethics in Advertising”, Alfred S. Wathen, Jr., moderator
Leo A. Meagher, Executive Director, Better Business Bureau, Louisville
Landon Wills, McLean County News, Calhoun
Roundtables for KPA standing committees
Printing School, W. Foster Adams, Chairman
Contests, George Trotter, Chairman
Freedom of Information, Paul Westpheling, Chairman
Microfilm, William C. Caywood, Jr., Chairman
Legislative, Bennett Roach, Chairman
Journalism Schools, George Joplin III, Chairman
Delegates are invited to meet with the committee of their choice
Nominating committee of past presidents and officers, KPA suite
Cocktail party, Roof Garden, Louisville Courier-Journal & Times and Lexington
Herald-Leader, hosts
Annual banquet, Crystal Ballroom, Brown Hotel and Louisville Chamber of Com-
merce, hosts.
Floor show and dance, courtesy Louisville Courier-Journal & Times, WHAS,
WHAS-TV.

(Continued on Page Two)

Pope To Be Honored

annual meeting of the Arizona Newspapers
Association in Phoenix January 13.

James 8. Pope, executive editor of The

}Courier-joumal and Louisville Times, will
be presented with the 1956 John Peter Zen-

8¢t Freedom of The Press Award by the
Department of Journalism at the University
of Arizona,

Dr. Richard A. Harvill, university presi-

! dent, announced Pope’s selection today. The
ward, named for the publisher of The New

-

York Journal who fought for a free press in
Colonia] days, will be presented during the

A past president of the American Society
of Newspaper Editors, Pope has been active
in the society’s committee on freedom of in-
formation. He succeeded Basil L. Walters,
executive editor of The Chicago Daily News,
as chairman of this committee. Walters re-
ceived the Zenger Award last year.

Through the committee on freedom Pope
has been a leader in the fight by American
editors against censorship and suppression of
news by Government agencies.
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ANPA Seeks To Correct
Labor Dept. Misinformation

The ANPA recently challenged a number
of statements which the U. S. Department
of Labor, Bureau of Labor Statistics pub-
lished in its 1951 edition of “Occupational
Outlook Handbook”, and statements the
Bureau proposes to publish in a revised
handbook now in course in preparation. The
ANPA asserts that some of the statements
create a false impression as to career op-
portunities in several departments of the
newspaper business.

Average wage rates apparently are weight-
ed by the number of craftsmen employed in
each city, thus giving undue emphasis to
rates of the large number employed in the
printing trades in metropolitan centers. One
statement is that “Work on Sundays and
holidays is customarily paid for at time and
one-half or double time rates in most print-
ing establishments.” This is definitely mis-
leading so far as the newspaper business is
concerned.

Copy for the handbook states that employ-
ment in skilled composing room operations
will not increase in the late 1950’s and 1960’s
over the 1956 level. Apparently there are
no facts to substantiate such a prediction.
One of the most serious errors in the draft
is the statement that “Continued technologi-
cal improvements will permit increased out-
put with little change in the number of these
craftsmen.” The implication is that indi-
vidual productivity of printing craftsmen has
increased substantially since 1940, whereas
there is no evidence to support such a con-
clusion so far as newspapers are concerned.

Another serious criticism of the draft is
that it is calculated to leave the impression
with a young person or a high school guid-
ance counselor that automation is doing
away with jobs in the printing field and
that there will not be many opportunities
for young people in the printing occupations
in the future because of technological ad-
vancements. It is hoped that newspapers
will obtain and study copies of the “Occu-
pational Outlook Handbook” when it is
published and will point out the misleading
statements to young people and high school
guidance counselors.

®
The best selling book in the world is the
Bible with more than twenty-five million
copies being printed annually.

During the 1955-56 year, ending June 30
the various government. agencies in the
nation paid out over $1,313,000,000 for un-
employment compensation. An average of
992,000 unemployed workers per week re-
ceived payments averaging $26.33.
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Just For The Want
Of A Comma—$4.50

Ponder well the placing of a comma in
advertising copy. It is a step not to be taken
lightly, for the machinery necessary for its
expurgation is intricate and expensive.

So you decide that a certain comma be-
fouls the purity of your prose, impairs the
clarity of your construction, or is just an
abomination in your sight. You mark the
proof and start a chain reaction which must
be seen to be believed:

1. The salesman prances into the printshop
with the correction.

2. He turns the proof with correction over
to the detail man.

3. Detail man digs up work sheet.

4. Detail man turns proof and work sheet
over to composing room foreman.

5. Foreman discovers that job is set in
linotype.

6. He assigns correction to linotype opera-
tor.

7. Linotype operator changes magazine to
match type and size.

8. Lintype operator casts line, respacing to
full measure.

9. He takes the new line back to the fore-

THE KENTUCKY PRESS

man.

10. Foreman assigns hand compositor to
job.

11. Compositor looks up record to find
where galley is stored.
12. He gets galley and takes it to frame.
13. He removes string.
14. Removes old line of type and replaces
with new line.
15. He ties up the galley with string.
16. He adjusts it on the proof press.
17. He pulls the number of proofs needed.
18. He takes galley back to storage rack.
19. He turns new and old proofs over to

proofreader.

20. Proofreader checks new proof and
turns job over to foreman.

21. Foreman hands new proofs to detail
man.

22. Detail man gives proof to salesman.

23. Salesman delivers them into your hand
posthaste.

Who profited by these goings on? Probably
nobody—least of all the printer. Nobody
would be happier than he if you quarter-
backed your copy at the typewriter level.
The man is just as unhappy as you are about
the high cost of author’s corrections.—from
“Better Impressions”

PROGRAM
SATURDAY MORNING

8:30 a.m. Breakfast, Roof Garden

9:15 a.m. Business session, President Charles E. Adams presiding
Report on NEA, Ed Schergens, NEA director, and James W. Willis, state NEA

chairman

9:45 a.m. Roundtable, Mechanical, George Joplin III, moderator
W. Foster Adams, Berea Citizen
James G. Wilson, Cynthiana Publishing Co.
Don Grote, superintendent, Kentucky Kernel Printery

10:45 am. Address, Lt. Col. Thomas J. Cunningham, Jr., Commanding, Army Home Town

News Center, Kansas City

11:00 a.m. Address, “Public Information Needs of I.R.S.”, Thomas P. McHugh, Acting Chief,
Auditing Division, Louisville district, Internal Revenue Service

11:15 a.m. Reports of standing committees
Old business
New business

Report of the resolutions committee

Election of officers

12:30 p.m. Luncheon, Roof Garden, President Charles E. Adams, presiding
Presentation of new officers and executive committee
Address, Max Freedman, chief, Washington Bureau, Manchester (England)

Guardian

SATURDAY AFTERNOON

2:30 p.m. Annual meeting, Kentucky Press Service, President James M. Willis, presiding
Annual financial report, Secretary-Manager Portmann
Address, “National Advertising Today”, Maxwell J. Thomas, Crowley, “Louisiana,
Daily Signal, NEA Regional Director and member of the WNR Board of

Directors.

Rountable—Advertising Problems

Election of officers and board members
The Board of Directors will meet immediately following

KENTUCKY ASSOCIATED PRESS

9:30 a.m. AP Executive Committee Breakfast, Parlors ABC
2:80 p.m. Annual meeting, Kentucky Associated Press, Parlors ABC
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Access To U. S. News

Goal Of Moss Committee )

A report from Washington discloses
the staff of the House Government Infony,
tion Sub-Committee, headed by Rep. Mo
of California, has suggested two changes j
the law, designed to make it easier for ney
men and others to get information aby
government activities.

A statute which gives each departmg
authority to issue regulations on the o
tody, use and preservation of its records;
said in the staff's paper to be one of f
“many blocks in the road to freedom of i
formation.” The staff suggestion was to
to the statute: “Nothing contained in
section authorizes a regulation for the it
holding of information or limiting the awi
ability of records to the public.”

A suggested change in another statu
dealing with publication of informati
rules, opinions, orders and public recor
would require government departments a
agencies to request of Congress specific Iz
islation authorizing the withholding of s
cific information and records when the ne

arises for such withholding. A positive g
proach would be given toward release ofi
formation and a “public right” to inform
tion created which would be subject to jut
cial review,

The sub-committee said it is asking
ment and criticism on the proposals fi:
about 100 newsmen, lawyers and scientit
who advised it or testified before it dur
an investigation of government informatic
policies.

Warning For Readers
Is Worth Re-publication

Some motor dealers are again using ‘b
Media then advised of &
continued advertising for one dealer. T
come-on is to advertise the lowest price n
el with “no cash needed” at a fanti
monthly payment of $39.95 per mott;
whereas the monthly payment minimul
$70.00 on 80 installments. Check with j*
nearest Better Business Bureau if you?
confronted with advertising copy i’
questionable.

advertising.

[ ) ]
In 1955 there were three million oneh”
dred thousand brides and grooms. "This F
ure in 1960 will probably reach thret |
lion two hundred thousand and by 1970/
and a half million, and in *75 four mil’
nine hundred thousand. Looks like ‘L}
honeymoon market offers an unparﬂ”di‘
opportunity for business growth and p*
for all lines.
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Prepaid Income: Under present tax laws,
most business concerns receiving prepaid in-
come, such as money for newspaper or maga-
zine subscriptions to run two or more years,
must report all the income received in a year.
Most concerns also cannot deduct for tax
purposes money set aside one year for ex-
penses they expect to incur in the future.

Sections 452 and 462 of the 1954 Internal
Revenue Code permitted business concerns
to spread prepzu'd income over the pcriod to
which it applied and to claim tax deductions

of reserves for expenses. Congress repealed
these provisions when the Treasury Depart-
ment said the revenue loss would be much
greater than originally anticipated. The
Treasury feared that the second provision
would open the way for a double deduction
in the year the new method was put into
effect—one deduction for the current year’s
expenses and another for future expenses.

A House Ways and Means subcommittee
studying tax loopholes and other technical
problems heard witnesses urge action to ease
the tax treatment of prepaid income and
reserves for future expenditures. The sub-
committee, headed by Rep. Mills (D. Ark.),
carlier indicated it did not intend to include
this tax problem in its study. Spokesmen

for. the National Association of Manufac-
turers, American Automobile Association,
Associated Business Publications, and the

National Association of Insurance Agents
urged the subcommittee to take some steps
to permit businessmen to spread out income
over the period for which it was received.
Witnesses agreed some steps might be neces-
sary to hold down the Treasury’s revenue
loss, but the re-enactment of these two pro-
visions in some form is essential to bring tax
laws into line with accounting practices now
widely used by business.

Rep. Simpson (R. Pa.) plans to introduce
@ bill when Congress convenes which has
been prepared by congressional tax experts.
The bill, which is hoped to be a solution to
this tax dilemma, would work this way: A
taxpayer switching to the new basis would
take a deduction for actual expenses incur-
red as a result of that year’s sales and esti-
mated expenses for future years resulting
from that year’s sales. But he would not get
& deduction for expenses actually incurred
that yedr as a result of previous years’ sales.
This deduction, rather, would go into a spe-
tial reserve fund on the taxpayer’s books.

Each year, thereafter, the taxpayer would
‘dﬂdl\ct actual and anticipated expenses. Any
Jear this deduction fell below the amount
M the special reserve fund, the taxpayer
“uld reduce the reserve on his books by the
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'NEA. Legislative Report

difference and add that amount to his tax
deduction for that year. Net effect: A busi-
ness with expanding sales and expenses could
not deduct the reserve fund money until it
went out of business. But a firm with some
poor years could draw on the reserve to
boost its deduction.

Post Office Department Statistics: United
States Post Office receipts totalled $712,000,-
000 in the period June 30 to October 19,
1956. This amount represented a 5.8% in-
crease over the same period in 1955. How-
ever, during the period the nation’s 37,449
post offices ran up a deficit of $186,200,000,
which was 22% greater than in that period
last year.

In the first sixteen weeks of the govern-
ment’s fiscal year, 300 leading post offices
which normally handle about 70% of the
nation’s total mailings accounted for 12,700,
000,000 pieces of mail, an increase of 5.4%
over last year. The increased mail volume
was attributed to the continuing high level
of business activity, which usually generates
three-fourths of the mail volume, as well as
heavy mailings during the recent political
campaign.

Maurice H. Stans, Acting Postmaster Gen-
eral during Mr. Summerfield’s recuperation
from throat surgery, made a plea for higher
postal rates in view of these statistics. “De-
spite greater efficiency and rigid economics,”
Mr. Stans said, “the Post Office Department
is now losing money at the rate of almost
$2,000,000 a day.”

Proposal To Amend Learner Regulations:
A proposal to include in the learner regula-
tions certain provisions regarding the use of
the Public Employment Service by employers
applying for or holding learner certificates
has been announced by Newell Brown, Ad-
ministrator of the U. S. Labor Department’s
Wage and Hour and Public Contracts Di-
vision. The Fair Labor Standards Act per-
mits the employment of learners under spe-
cial certificates at rates below the one-dollar-
an-hour statutory minimum, but only to the
extent necessary to prevent the curtailment
of opportunities for employment.

Administrator Brown has proposed to
amend the general regulations on the em-
ployment of learners under the Act by re-
quiring employers to submit written evidence
that they had place an order for experienced
workers with the local Public Employment
Service not more than fifteen days before
applying for special learner certificates. The
employer would also have to place an order
or have one on active file each time before
hiring learners during the effective period
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of the certificate. The proposal would also
require the employer to maintain a file of
records and correspondence pertaining to
the placement of such orders.

This is simply an announcement of a pro-
posed rule and is not yet effective. The law
requires that proposed new rules or regula-
tions of an agency be made public so that
protests or suggested changes may be offered
before these rules or regulations go into ef-
fect. That they are in effect will be officially
announced in the Federal Register at a later
date.

Wage-Hour Overtime Pay Policy: Admin-
istrator Brown has also announced that he
will raise no question of failure to comply
with the overtime pay provisions of the
Fair Labor Standards Act or the Walsh-
Healey Act when employees agree to work
six days in a week without premium pay for
the overtime hours, if the preceding week or
following week is a holiday week and the
employer and employees have agreed that
no work will be performed on the day be-
fore or after the holiday. Brown emphasized
two conditions must be met, however. They
are: (1) The firm has a standard practice of
paying overtime in accordance with the re-
quirements of the law, and (2) The arrange-
ment is made in advance, and is mutually
agreed to by the employer and employees.

Informally the Administrator has indi-
cated that where a unit of employees repre-
sented by a bargaining representative is
concerned, agreement with the representa-
tive is sufficient to insure that the Wage and
Hour Division will not invoke the overtime
provisions of the law. However, employees
not represented by a bargaining representa-
tive must agree to the arrangement, or the
employer will be liable for the overtime
hours worked by an employee who either
refuses to agree or withholds his assent. The
arrangement can be applied to any or all
employees of a firm, nevertheless.

The announcement was made on Novem-
ber 14, apparently with Thanksgiving week
in mind. However, Brown said the same
policy would apply to other weeks in which
holidays fall.

Thirty-Five Hour Week: Senator Purtell
(R. Conn.) has announced that he plans to
introduce a bill in the new Congress next
month to provide a 35-hour week for Federal
employees. He conceded that such a step
would be for exploratory purposes. He ex-
pressed hope that hearings on the bill by the
Senate Committee on Labor and Public Wel-
fare would produce information helpful in
considering the possibility of a 35-hour week
for industry in general.

(Please Turn To Page Five)
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The Kentucky Press

Official Publication
Kentucky Press Association, Inc.
Kentucky Press Service, Inc.

Victor R. Portmann, Editor
Perry J. Ashley, Associate Editor

Member
Kentucky Chamber of Commerce
Sustaining Member
National Editorial Association

Printed by The Kernel Press

The Kentucky Press Association recognizes the
fundamental importance of the implied trust
imposed on newspapers and dissemination of
public information. It stands for truth, fairness,
accuracy, and decency in the presentation of
news, as set forth in the Canons of Journalism.
It advocates strict ethical standards in its adver-
tising column. It opposes the publication of
propaganda under the guise of news. It affirms
the obligation of a newspaper to frank, honest
and fearless editorial expressions. It respects
equality of opinion and the right of every in-
dividual to participation in the Constitutional
guarantee of Freedom of the Press. It believes
in the newspaper as a vital medium for civic,
economic, social, and cultural community de-
velopment and progress.

Kentucky Press Association, Inc.

Charles E. Adams, President
Gallatin County News, Warsaw
Alfred S. Wathen Jr., Vice-President
Kentucky Standard, Bardstown
Victor R. Portmann, Secretary-Manager
Universily of Kentucky, Lexington
District Executive Committee
Chairman, Martin Dyche, Sentinel-Echo, Lon-
don (At-Large); First, Paul Westpheling, Fulton
County News, Fulton; Second, Mack Sisk, Prog-
ress, Dawson Springs; Third, Neil Dalton, Cour-
ier-Journal and Times, Louisville; Fourth, John
G. Gaines, Park Cily News, Bowling Green;
Fifth, Frank C. Bell, Trimble Democrat, Bed-
ford; Sixth, Thomas L. Adams, Herald-Leader,
Lexington; Seventh, W. Foster Adams, Citizen,
Berea; Eighth, George Joplin III, Common-
wealth, Somerset; Ninth, Earl W. Kinner, Lick-
ing Valley Courier, West Liberty; Tenth, S. C.
Van Curon, Daily Enterprise, Harlan; State-at-
Large, Fred J. Burkhard, Casey County News,
Liberty; Immediate Past President, W. C. Cay-
wood Jr., Sun, Winchester.
Kentucky Press Service, Inc.
James M. Willis, President
Messenger, Brandenburg
Howard W. Greene, First Vice-President
Advocate-Democrat, Mt. Sterling
George M. Wilson, Second Vice-President
Breckinridge County Herald-News, Hardinsburg
Victor R. Portmann, Secretary-Manager
University of Kentucky, Lexington
Board Of Directors
Chairman, Bennett Roach, Shelby News, Shelby-
ville; Rumsey E. Garrison, Anderson News,
Lawrenceburg; Enos Swain, ddvocate-Messenger,
Danville; Niles Dillingham, Progress, Dawson
Springs; Officers Ex-Officio.
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Supreme Court Upholds
Bela Labor Contracts

The U. S. Supreme Court has recently re-
fused to review three cases pertaining to the
legality of wage agreements under which
employees are paid a guaranteed weekly
wage based on a fluctuating workweek. (Such
agreements are popularly known as Belo
Contracts.) Refusal by the Supreme Court
to review these cases leaves standing three
lower court decisions upholding the legality
of the agreements. These contracts guaran-
tee workers a certain weekly wage which is
figured as if the employee worked a 48 hour
week, drawing a basic hourly rate for the
first 40 hours and time and one-half for all
overtime. The hourly rate is set so the 40
hour straight-time and 8 hours overtime will
equal the weekly guarantee.

NLRB Rules District
Dealers Are Independent

Following hearings on a petition filed by
Los Angeles Newspaper Guild, the NLRB
recently ruled that the circulation district
dealers at the Pasadena (Calif.) Independent
Star-News were “independent contractors”
as contended by the publisher and should,
therefore, be excluded from the bargaining
unit in the circulation department. Shortly
after the decision was announced the Guild
withdrew its petition.

The Guild’s petition claimed a majority
representation of employees in the Circula-
tion Department of the Pasadena news-
papers, including all inside and outside cir-
culation employees. During NLRB repre-
sentation hearings the publisher pointed out
that the district dealers had only recently
been converted from an employee status to
an independent contractor relationship and
should, therefore, be excluded from the pro-
posed bargaining unit. The publisher ar-
gued additionally that of the remaining em-
ployees, the street men and the motor routes
would also in all probability be converted
to independent contractors, leaving only the
inside office employees in the bargaining
unit. The Guild contended that the district
dealers were in fact still employees of the
newspaper and that any change was more
one of form than of substance.

In agreeing with the publisher that the
district dealers were “independent contrac-
tors,” the NLRB stated: “While it is true
that the employer advises, suggests, and in a
number of ways assists its dealers in their
work, the dealers are not obligated to accept
such assistance but may choose their own
means to effectuate their contracts with the
employer. In view of the foregoing and the
entire record in this case, we find that the
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district dealers are independent contracy Fayette
to be excluded from the unit and py gt nine
employees.” visual aid
On the matter of the publisher’s statedj oy cost of
tentions to convert the street salesmen g ytes. He g
route men to dealerships, the NLRB pg ury of the
that these persons “are admittedly emplojs  The juc
at the present time (and) we shall in acuwy ahove “an
with our practice of basing unit determiy they repr
tions upon existing operations, include the yith them
in the unit.” tising, by
The Board, thereupon, directed an el indirectly,
tion among the street salesmen, car row or trade 1
men and clerical employees. Following du aid glasses
of hearings but before the Board decisin The ju
the publisher changed the street sales ai that it ap
motor route operations to independent w porations
tractor status, leaving the only persons i and all m
ible to vote in the election the inside citg and not b
lation clerical employees. Faced with the that said
developments, the Guild withdrew its j tional and

tition on December 3. In an e
A Wise O

® sits

the opinic

Publicity Releases newspaper
“What the Weeklies Want” in publicityihws' WI_“'
discussed in an article by David L. S[anledem'sem"
in November’s Advertising Requiremen of press |
magazine. The author says weeklies have ne;;es. T
a re

same complaints as dailies: releases are it
localized well enough; too long and dull;w
newsworthy. He says ad agencies sendit it
. of visual a
releases about new products are wasting the d‘
: not advert
money; his research showed that mnot o -
o 3 ucts. he
editor preferred or used such releases. If
.o law passe
tors throw out so many releases witho ith the 1
; . _with the
opening envelopes that they often disu .
. 45101, SOmME
more valuable mail, the author stated. Whi
3 found tha
checking waste baskets to see what was &

Judge Che
Court, nin

3 called “cu
carded, a researcher found a check from#
; e severly on
ad firm, a scason’s ticket to the footh: Y
While ]

games and several theatre passes. g 3
decision, i

PV S ity that th

S ing to pre
Printing Week, February 13-19 IJusinessph‘
The International Association of Prinfute, not ¢
House Craftsmen, Inc., and cooperitling of pric
Graphic Arts organizations have designiiplay or n
January 13-19 as International Printif directly o
Week. At this time the nation will pay ho porate, firy
age to one of its greatest industries- of visual a
printing industry. From a rather hun  There i
beginning this great industry has grow! group or
rapidly that today the printing industf) take upon
the sixth largest in America. concerns i
A recent announcement indicates 6 Product. |
Miehle merger has been approved. [# 1U¢tionab
Eddy, president of Miehle will be chair’ Pitted
of the consolidated company and Robert! Fharge for
Corlett, now president of Goss would ! S being d
president of the new company. Comb['{“l 118 an inf
assets will total sixty million dollars sl Mg their v
better than twenty-five million in surpli® advemsmg



Y, 1957 JANUARY, 1957

nt contragy Fayette Circuit Judge Adams recently held
nit and py ghat nine Lexington and Louisville sellers of
I\isual aid glasses cannot advertise the price
her’s stated or cost of the products under Kentucky Stat-
- salesmen g ytes. He gave the nine firms 60 days after en-
e NLRB h wy of the judgment to cease the advertising.
edly employs The judge’s decision held that each of the
shall in acf gshove “and all members of the class which
nit determiy they represent and all persons in concert
5, include the with them, are hereby enjoined from adver-
tising, by any means whatsoever, directly or
rected an ey indirectly, including use in corporate, firm
nen, car roy or trade names, the cost or price of visual
Following du aid glasses. . . .”
3oard decisin The judge cited Kentucky law and said
treet sales ai that it applies “to all persons, firms or cor-
lependent w porations including the defendants herein,
ly persons el and all members of the class they represent
1e inside ciw and not being limited to optometrists, and
ced with the that said provision (of the law) is constitu-
thdrew its jt tional and valid.”

In an editorial, “Is The Optometric Act
A Wise One?”, the Lexington Herald voices
the opinion of the majority of the nation’s
newspapers on this statutory law, and similar
i publicity:lﬂws' wl.n'ch are discrir.nato.ry and prece-
wvid T sol dent-setting as well as violating the freedom
of press guarantee to all legitimate busi-
nesses. The editorial states:

In a recent decision handed down by
Judge Chester D. Adams in Fayette Circuit
Court, nine Lexington and Louisville sellers
of visual aid glasses were told that they can-
not advertise the prices asked for their prod-
 eleaae The ruling was jr] Zlfi(ior(lallCC with a
i wi[hOL]H,w passed h)i the 1954 General Assembly
B \\.'lth the blessings of the optometric profes-
itk W Sion, some of the old-line concerns having
et found l“haL the sale of glasses by certain so-
it froms:("llCd cut»raLAc" firms was cutting in too
SR \C\'erl): on their accustomed business.

i 5 \‘Yl.nlc The Herald does not question the
: decision, it does feel that there is a possibil-
= ity that the Legislature went too far in try-
y 13-19 Lllg.lo prevent legitimate advertising by a
8 usiness house. The ruling, under this stat-
ion of Printi Ut¢, not only prevents newspaper advertis-
d  cooperiliting of prices but also forbids any sort of dis-
ave designtplay or notice “by any means whatsoever,
onal Printi divectly or indirectly, including use in cor-
1 will pay 1% porate, firm or trade names, the cost or price
industries- of visual aid glasses.”
rather hutd  There is o question whether any business
y has growl! gloup or association should be permitted to
ing indust}! tke upon ijtself the right to say what other
ncerns in the same line shall charge for a
indicatés 6# Product. In the case at point, it is highly
pproved. [ q“ES‘?OHable whether one group should be
11 be chain? PMitted to say what another group may
and Robet! fharg‘f for services, for that is primarily what
Soss would! 5 being done. Tf the cutrate firms are sell-
ny. Comb‘wf’ "8 an inferior product or are misrepresent-
n dollars i M8 their workmanship or materials in their

o advy T
n in surplé d\ems]ng' then there are other ways to
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stop the practice, and violators of the code
should be exposed and stopped by court ac-
tion.

If it were only this one business involved
it might be well to let the matter alone, but
who knows when some other industry will
decide that it wants to dictate the trade
practices of its membership? Independent
grocers far outnumber the chain stores, and
some years ago they were able to dominate
the industry to the point where they had the
General Assembly pass a special tax that ap-
plied only to chains. The act later was de-
clared unconstitutional, but it did remain on
the statute books for a time. Suppose that
the independents again decided that they
objected to the pricing practices of the
larger chains and that the advertising of cer-
tain articles was hurting their sales. In line
with the special legislation in the present
case it is not beyond the realm of possibility
that the Legislature would pass a measure
forbidding any store, chain or independent,
to advertise the prices at which commodities
were to be sold.

We cannot but wonder whether the Leg-
islature went a little too far in permitting a
law to get on the statute books of Kentucky
which abridges to this extent the freedom of
the press. Every business, to our way of
thinking, should have the right to tell the
public, through whatever medium it wishes,
what it expects to get for its products. If
misrepresentation occurs in the presentation
of their case, then there are ways by which
this can be stopped.

The whole matter is worthy of further
study by the next General Assembly.

The International Typographical Union
was founded in 1852 and is the first and
oldest labor union in the United States.

The government is putting out two new
booklets pertaining to income taxes. You
can order them now from the Supt, of Docu-
ments, Washington 25, D. C. They are: “A
Tax Guide for Small Business,” price 30c;
and “Your Federal Income Tax,” 30c. Per-
tains to personal taxes.

(Continued From Page Three)

The Senator described the 35-hour week
as “something inevitable”, but he stated fur-
ther the consequences would be such that we
should be preparing for the eventuality now.
For example, the Senator pointed out the
possible need for more flexible overtime pro-
visions in the wage-hour law in case the
35-hour week becomes general. Senator Pur-
tell is a high ranking Republican member of
the Labor Committee which is composed of
100% pro-labor Democratic majority.
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AE

AUTHORIZED
TYPE
DEALER

ALSO...

Authorized Dealers

Representing Leading
Manufacturers of
Graphic Arts Equipment

© HAMILTON
COMPOSING ROOM

® C &G SAWS

© CHALLENGE
MISCELLANEOUS

© ROUSE SAWS and
MITERING MACHINES

® AMERICAN STEEL CHASES

© NUMBERING MACHINES
ALL MAKES

® STITCHING WIRE

® BRASS RULE
and GENERAL
COMPOSING ROOM NEEDS

May we serve you?
THE CINCINNATI

ATF TYPE SALES, INC.

424 COMMERCIAL SQUARE
CINCINNAT! 2, OHIO
Telephone: CHerry 1-8284
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PAGE SIX

Proposed ‘Model Law’
Must Be Closely Studied

All newspaper publishers should be vitally
interested and apprehensive to the so-called
“model law” on workmen’s compensation
prepared by the U. S. Dept. of Labor for
recommendation to all state legislators, The
proposed law would include sweeping cov-
erage of newspaperboys—minors and inde-
pendent contractors included. It would not
only legalize by statute the most liberal re-
cent compensation court decisions and regu-
lations, but would also include even more
liberal provisions and apply workmen’s
compensation coverage to numerous classes
of workers not previously covered.

Copies of this “model law” have been sent
to legislatures in all 48 states, with the hope
of those who designed it for the U. S. Labor
Department that all or most of its radical
provisions will be enacted by many states.
Study of the proposed bill discloses that not
only newspapers will be affected if the bill
becomes law. First of all, every employer will
pay more money in higher premiums or
workmen’s compensation insurance. Section
4 (d) of the bill would cover insurance
salesmen, door-to-door salesmen, milk and
bread men, manufacturers’ representatives
and many other types of workers, undoubt-
edly including string correspondents.

Every employer should be alarmed over
two proposed sections, one redefining in-
juries subject to compensation. The type of
injury subject to compensation is broadened
to include “mental or physical harm, includ-
ing diseases or infection to an employee
arising out of employment.” This has been
interpreted as probably making compensable
all nervous and mental breakdowns allegedly
due to overwork and other strain in employ-
ment. Second, the proposed bill omits the
phrase “in the course of employment,” which
is presently found in the laws of nearly all
states. This leaves the door open to claims
for compensation where injury or sickness
occurred after work, on the ground that due
to strenuous effort during the working shift
the employee was unduly tired and was not
as alert and agile as he would otherwise have
been. The proposed bill also omits the re-
quirement that the injury be “an accident,”
which is found in most state compensation
laws.

It is understood that the bill was written
principally by Arthur Larson, when he was
Under Secretary of Labor. He is the author
of several books on workmen’s compensation
which have been accepted by courts as au-
thority in cases involving newspaper carriers,
On Page 667 in Volume 1 of his two-volume
treatise on workmen’s compensation, Larson
states “The position of the newsboy who sells

THE KENTUCKY PRESS

Color T-V Influencing
Newspaper Publishing

Competition from color television will
make R.O.P. (Run Of Paper) color the spark-
plug of future business for the nation’s news-
papers, predicted Joseph L. Auer today. The
president of R. Hoe & Co., Inc., oldest U. S.
manufacturer of printing presses, pointed
out that all new newspaper presses now be-
ing sold are equipped so that they can do
color printing. He also acknowledged that
advertisers are a growing force for increased
use in color in newspapers.

Auer added, “High interest among pub-
lishers was revealed last September when
over 800 top officials attended the first News-
paper R.O.P. Color Conference ever held.
Their enthusiasm reflected the fact that color
is no longer an experiment, but a practical
way of boosting newspaper readership and
advertising revenue.”

The Hoe spokesman said that his firm's
research and development program was plac-
ing heavy emphasis on improving color
printing presses for newspapers still further.
Innovations already introduced by Hoe in-
clude the four compartment color ink pump,
which recently was relocated waist high for
floor units and chest high for color couples
and cylinders. Other Hoe color press devel-
opments include: the variable vibrator stroke
to prevent bleeding of adjacent colors; quick,
convenient reversing of paper feed at floor
level; and fast adjusting ink roller sockets
promoting accurate roller positioning.

s

Conscience is the still small voice that
makes us feel still smaller.

In the Printing Industry about 82% of all
printed matter is done by letterpress, 13%
by offset lithography and 5% by gravure.
Silk screen printing is a rapidly growing
process.

paper for a single newspaper has already
been discussed. Those who deliver papers on
fixed routes are quite clearly employees.”
With that background and the assured sup-
port of labor organizations, there is just cause
for alarm that the bill may be enacted by
many state legislatures unless there is or-
ganized effort to stop it.

The proposed law is so radical that it
seems a reasonable assumption that news-
paper publishers and all others whose busi-
nesses would be adversely affected will be
unanimous in opposing such legislation, if
they are fully informed as to its far-reaching
effects. It is suggested that KPA members
inform  themselves about this dangerous
“model law”, and take any steps they may
deém proper to oppose its’enactment during
forthcoming sessions of the state legislature.
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Ad Week, February 10-16
“Advertising Benefits You” will pe C
theme for 1957 Advertising Week Feby, I
10-16, sponsored by the AFA. In a IE(& (
<

AFA bulletin it was stated that Advertisy
Week should be more than a ‘week,’ it shoy
be a never ceasing activity on the part of;
who derive their livelihood from adyg E
ing. There is a very real need to edyy
people to the importance of zxdvertising a
its economic functions. Advertising We BE
a wonderful opportunity to point out
fact that advertising is an economic fore,
great value to this country.

The theme for Advertising Week will }

a “family identity” in the form of a ¢ :
logo of four silhouetted members of a ks :
ily. The Bureau of Advertising, ANPA, f
nearing the finish of a fine newspaper « :

paign which will include nine individ:
mats ranging from 100 to 600 lines. Phy
graphic art will be used by the Natie
Association of Transportation Advertii
for car cards.

The radio and television industries b
big plans for transcriptions and TV f

spots of top quality. Editorial materi It is goc
5"g’gestcd news stories, house organ artidk ter to see
proclamations and suggested advertisen Take y¢

and stories for magazines are availil ” make t

through the AFA. The record $1 mil
contribution of time and space to the @ :
paign last year should be overshadowedlB
the returns in February.
[ ]

The man who trusts men will make fof :
mistakes than he who distrusts them. PROH
The man who doesn’t read has not
vantage over the man who can’t read. | ..in.
' —— o is the
National Advertising Linage  engray
Set All-Time Record sugges

National advertising linage in newspiF John S1
registered a gain of 2.8 per cent for thef LOUiSV"
11 months of 1956 over the same period9
1955, and established a new all-time red
for the 11-month period, it was annoul
by the Bureau of Advertising, Amerit
Newspaper Publishers Association, and ¥ .
dia Records Inc.

On the basis of the Media Records ¢ Repres‘
Index, General Linage (all National 4 manufa
tising other than Automotive) rose 1/ equiprr
cent for the 11-month period to set ak
record, while Automotive showed a o' Confa(
9.7 per cent. ! BUSh-K[

Other all-time highs set for the first 408 W
months of 1956 as compared with 1955 &

Retail, up 2.1 per cent; Total Displa C
2.4 per cent; Classified, up 8.0 per centj® B
for Total advertising (all classifications
bined), up 2.6 per cent.

[:
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JUSTRITE

ENVELOPES
g;wdcwp@f /cm Prinidens
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Justrite offers you a full line of stand-
ard and specialty envelope products

c
[¢
F
T
1
9

K MC)(ETS

direct from the factory. You now can
furnish your customers with all the hard-
to-get envelope specialties . . . and
from one source. Write us for your
complete envelope catalog.

“SOLD FOR RESALE ONLY”

JliSTRITE ENVELOPE MFG. COMPANY

523 Stewart Avenue S.W. e Atlanta 10, Georgia

It is good to see thr’)ugh a thing; it is bet-
ter to see a thing through.

Take your choice: Wait for opportunities
or make them.

I—:}m‘:@

PROFIT FOR THE PRINTER

... in school annuals. Now
is the time to sell. And for
engraving costs, free layout
suggestions & ldeas call
John Scully, WAbash 4176

Louisville

Representing leading
manufacturers of printing
equipment and supplies,

Contact Ed Weeks,
Bush-Krebs Co., Inc.
408 W. Main St., Louisville, Ky.

B
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Eastern-Western Railroads
Granted Rate Increases

Interstate Commerce Commission Dec. 17
granted Eastern railroads 7% freight rate in-
crease and Western railroads 5%, effective
Dec. 26. Southern railroads, which requested
7% freight rate increase, did not get it.

U. S. mill newsprint shipments to pub-
lishers in Eastern territory (East of the Mis-
sissippi River and West of Ohio and Potomac
rivers, including the so-called Pocahontas
territory which includes West Virginia and
all but extreme Western and Southern por-
tion of Virginia) will be increased 7%.

Newsprint freight rates to newspapers in
Western territory will be increased 5%. A
5% increase becomes effective on shipments
moving  inter-territorially East,
South and West.

Newsprint freight rates from Canadian
mills for shipment to U. S. points will also
be increased 7% from Canadian border to
destinations in the U. S,

It is estimated annual newsprint transpor-
tation bill will be increased by approximately
$3 million because of all these increases.

U. S. railroad spokesmen have advised
ANPA they intend to ask I.C.C. for addi-
tional freight rate increase of 15%. ANPA
will file Verified Statement in opposition to
this 15% request on or before Feb. 1, 1957,
according to the Bulletin.

between

— e
lowa Shopper Guides
May Be Subject To Tax

The Towa Tax commission is apparently
intending to collect a sales tax on the gross
receipts of advertising from shopper’s guides.
Since some newspapers publish their own,
they’ll be interested in the above. It will
naturally interest those papers with Shopper’s
Guide competition.

If a newspaper publishes its own Shopper,
it may wish to establish, as one paper has
done, that the inclusion of an ad as a re-
print in the Shopper is a free service, and
is not sold separately. If making an addi-
tional nominal charge, presumably the tax
would be applicable only to the amount
charged for the Shopper. Doubtless some
sort of a pattern on this will be established
by the commission.

Newspapers have a special exemption, not
enjoyed by other publications, by virtue of
being a service. At least one instance has
been reported in which the commission
levied and collected the tax on a shopper
issued by a newspaper. It is the understand-
ing this new ruling is just in the exploratory
stage.

e N e s R
Many live sales arguments are smothered

by dead words.

PAGE SEVEN

The man who really cares will always dare
to do the right.

There are two thousand magazine publish-
ing firms in the United States with a total
volume of more than one and one-half bil-
lion dollars annually.

BETTER BUY

SAVINGS

BONDS

for a BETTER FUTURE

FRANKLIN
PRINTING

CATALOG

First choice of the industry
for estimating Printing
WRITE FOR 40-DAY FREE TRIAL

PUBLISHING COMPANY.
OX 143, SALT LAKE CITY 6, UTAH

IMPROVE YOUR NEWSPAPER
PLANT WITH NEW
EQUIPMENT

From
JOHN L. OLIVER & SONS
952 Main Nashville

Representing the Leading Manu-
facturers from a Makeup Rule to
Duplex in new or rebuilt Printing
Equipment.

Extra Profits

FOR YOU, MR. PRINTER
Send Ue Yowrn Ondens

ADMISSION TICKETS
COUPON BOOKS
LICENSE STICKERS
SCALE TICKETS
NUMBERED FORMS

WELDON, WILLIAMS & LICK
FORT SMITH, ARKANSAS
Ticket Printers Since 1898
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PAGE EIGHT

Rights Of Photographers
Upheld In Philadelphia

An important opinion has been handed
down in Philadelphia that reiterates the very
basic and fundamental principle of freedom
of the press and holds that such freedom in-
cludes the right to photograph and dissemi-
nate pictures of police action occurring in
public places. The opinion has been issued
by David Berger, City Solicitor of the City
of Philadelphia. Designated as Formal Opin-
ion No. 196, and addressed to Thomas J.
Gibbons, Commissioner of Police Depart-
ment, it reads in part:

“You have asked my opinion regarding the
respective rights of the police of the City of
Philadelphia in maintaining law and order
and of press photographers performing their
work with complete freedom of the press.
This request was precipitated by an incident
occurring on October 31, 1956, at the Uni-
versity of Pennsylvania during a political
rally of the Democratic Party . . .

“Police were called to quell the disturb-
ance. Police intervention was opposed and
a certain amount of force became necessary
to remove the demonstrators from the hall.
Whether inadvertently or not, one of the
photographers of a city newspaper was in-
cluded in the group and in the ensuing
melee was shoved and thrown against a wall
by a police officer.

“It is to be highly regretted that a mem-
ber of the press was so treated. There is no
more important constitutional guarantee to
be observed by governmental law enforce-
ment officers than freedom of the press . . .

“Meaningful freedom of the press includes
the right to photograph and disseminate
pictures of public events occurring in public
places. It is intolerable that police officials
who are not vested with discretion to permit
or forbid the exercise of this right should
perpetrate the most extreme form of censor-
ship: physical abuse of the photographer.
No more tolerable is police action reaching
the same result by threat or intimidation
rather than by bodily contact.”

This opinion is believed to be particularly
significant because the area of police action
in relationship with the press in matters of
public emergency had not been previously
defined.

Believed to be the first of its kind, a de-
luxe, 32 ft. trailer visited shopping centers
and communities in its circulation area to
collect news and pictures of its readers for
the South Macomb (Mich.) News. The trailer
operated for two weeks serving as a display,
a promotion and a means of gathering news
and features.

THE KENTUCKY PRESS

Changes In Taft Hartley
Law Studied By Congress

The administration is reported to be con-
sidering asking Congress for a broader range
of action to deal with National Emergency-
type labor strikes under the Taft-Hartley
Law. Secretary of Labor, Mitchell has re-
ported that President Eisenhower will send
a special message to Congress outlining his
proposals for changing the Taft-Hartley
Law.

Mr. Mitchell is drafting suggested changes
to be submitted to Congress but declines to
say what they are. However, it is believed
they may include revision of the law’s
emergency strike procedures. It is also re-
ported the President will ask Congress to
broaden coverage of the Wage-Hour Law to
workers now exempt and to require union
welfare fund trustees to disclose their fund
financial operations to the government.
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| Fear Of

Noted Type Designer Dies Jinrosse
e ; : | Concern
William Addison Dwiggins, 76, printy v be i
type and book designer, died at Hingly u)ol rapid]
Mass., in December. o presid
The designer of three types, metro, g} Pulp Asso
donia and electra, Dwiggins had superyiy men's Ass
the design of at least 20 books a year af Ny Yorl
was one of the nation’s authorities on 1P the West

designing and layout. one of the
Dwiggins was a colleague with Chaung Citing pas
Griffith in designing many other type fut i, creases
for Linotype. Griffith died just a few we brought s
before Mr. Dwiggin’s death. ings, M.
{eRfaaErs
e erable da
It isnt the minutes at the tables th our mistal
makes one fat. It's the seconds. He citec
Get off to a good start in 1957 by planniy ditions to
some promotions for your own newspap (he Unite
during the coming year. A few well @ 1956-1960.
ceived, well planned ideas can build presti making f:

and profits. " expansion

“No other straight matter machine
can match the COMET'S speed”

Publishers, printers, machinists and operators from coast to
coast rely on their Comets to beat daily deadlines consistently.
That’s because the dependable Comet is unrivalled for its speed
and easy response with either manual or tape operation.
Unequalled for simplicity of design, the Linotype Comet
provides more accessibility, thus reducing maintenance time

to an absolute minimum.

But see for yourself . . . get all the facts first hand. Write
your Linotype Agency for complete details.

Mergenthaler Linotype Company
29 Ryerson Street, Brooklyn, N. Y. ares

Set in Linotype Corona and members of the Spartan family
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SUPERIOR MACHINE PERFORMANCE —
“Our two tape-operated Linotype
Comets,” says Albert Nibling,
Editor and General Manager of

this year
the Sherman Democrat, ‘“have Ve

been in almost constant opera- pmmds.-;
tion during the past three years. production
In a normal day’s operation, the doubt,” M

two machines turn out 48 galleys
between them. We think that’s
pretty good, especially since
we’re not trying to break any rec-

this capac
fully utili
cerned onl

ter that c:
ords. The Comets are so easy to e I‘)lb :
keep in perfect operating condi- Lioyem
tion that maintenance downtime
is almost nonexistent.”
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' Fear Of Excess Capacity
Expressed For Paper Mills

| Concern that the nation’s paper industry
s, 76, prin[’mgt"m- be increasing its production capacity
d at Hinghy e rapidly was voiced by David L. Luke

o [)rcsidcnt of the American Paper and
€S, metro, Pulp Association, at a luncheon of the Sales-
had superyig men's Association ol the Paper Industry in
oks a year g New York. Mr. Luke is president also of

Dies

rities on by (he West Virginia Pulp and Paper Company,
one of the country’s largest paper producers.
with Chaung Citing past instances when large short-term
ther type fis jncreases of notably in pulp,
ast a few v brought sharp declines in prices and earn-
ings, Mr. Luke declared: “There is consid-

capacity,

— erable danger that we are about to repeat
he tables i gur mistakes of the past.”
1ds. He cited figures on actual and planned ad-
)57 by planniy ditions to wood pulp production capacity in
own newspape the United States and Canada for the perind
few well w 1956-1960. He noted that additional paper
1 build presti; making facilities tend to follow closely on
“expansion of pulp supplies, and said that,
counting new pulp capacity now under con-

stuction or planned by 1960 in the two
countries, the indicated total increase by

that year would amount to about 35.8 per
:'ll cent over the combined United States-Canad-

ian pulp capacity at the beginning of 1956.
Mr. Luke noted that the paper industry
had undergone rapid growth in recent years

£ex as the result of increases in population, na-

tional income and types of paper products

manufactured. He commented also that ex-
E— perts had forecast a population gain of
ype 30,000,000 in the next ten years. Even on
ng, ‘[he basis of per capita paper consumption
a:;: this year — a record approximating 420
S pounds —a substantial increase in paper
ATS. production would be indicated. “I have no
the doubt,” Mr. Luke said, “that eventually all
eys this capacity and a great deal more will be
at’s tully utilized by our industry. I am con-
nce cermed only about the timing. This is a mat-
;‘etco' lCl: that calls for gl.m(l il{dustrial statesman-
dic ship by members of our industry.
ime °

FTC Studies Newsprint

Following is an excerpt from a Wall Street

to Journal story of December 26:
ly. l\'\"slshingmn~Thc Federal Trade Commis-
ed Sionhopes to get together with its Canadian

Cflul}terpart to check up on newsprint prices.
oh Chairman John W, Gwynne revealed the
e ! FTC Plans to hold early talks on the news-

Prnt situation with Canada’s Restrictive
: Trad? Practices Commission. First, however,
ite (e said the FTG wants to collect and study

all avaj 0 5
| available data on the newsprint indus-
try,

;sTht study is a result of a complaint by
nator Potter (R) Michigan, that “the sky-
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rocketing price of newsprint is working a
hardship” on both U. 8. and Canadian pub-
lishers and business interests. He urged the
FTC to look into joint action with Canada
“to counteract restraint of trade and price-
fixing wherever they exist.

Regardless of price the U. S. will have an
adequate supply of newsprint in 1957 to
meet anticipated consumption, ucmr(ling to
the Newsprint Association of Canada. In
1956, it is estimated that available supply in
1956, for the first time since before the war,
was just a shade higher than actual consump-
tion. Looking to the future, the Newsprint
Association sa

s 13 Canadian companies have
expansion projects under way or firmly in
prospect which will add about 1,050,000 tons
of newsprint capacity over the next three
years,

They're getting edgy in BBB circles about
a sales scheme known as “par selling” which
is sweeping the country. It has cropped up
mainly in the fields of house siding, metal
awnings, storm windows and similar home
improvement items. It goes like this.

“Par” is the price the dealer sets on an
item. This is a reasonable price, containing
the regular commission for the salesman.
But the salesmen are exhorted to sell “above
par.”” Their commission is fattened by a
percentage of the “gouge” or overcharge they
can wangle out of the customer above the
“par” price.

In the reported new twist to “par selling,”
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the salesmen work in two teams, hitting the

same prospects. The “f team”

man,
though he may quote a fantastic price which
discourages the prospect, plants the idea that
the product is worth a lot more than it
really is. Later, sometimes after days, the
“second team” man comes by, is “surprised”
that any salesman for the same item has pre-
ceded him, and tries a second pitch. If the
prospect ever mentions the other price, the
second salesman appears “shocked” and then
mentions his “so much lower” price—which
contains a big “pad” itself.

If you suspect “par selling,” always get
more than two bids, especially where your
first two are from strangers who may hold a
“post mortem” on you around the corner.

MILLIONS OF ENVELOPES
for Immediate Delivery

COMPLETE LINE OF STYLES AND SIZES!
» Correspondence ¢ Air Mail « Window
+ Bankers Flap ¢ Artlined ¢ Remittance
» Flat Mailer * Booklet « Open End ¢ Coin
+ Duo-Post ¢ Metal Clasp * Postage Saver

¢ Tension-Tie «
?m@%yz@// « Formvelopes
to visit our factory. We

: TODAY!
know tyou’ll enjoy a guided Write or call for
tour of our plant. full inf &

“TENSION ENVELOPE CORP.

TES

(

= GHIP
are spitting images
of the old block

® Another way of saying sharper
reproductions start with type
metals that get every detail in the
matrix for crisp, brilliant, faithful
reproductions. Imperial metals
backed by 44 years of “know-how”

- give “spitting imazges” for
reproduction proofs. May we
show you samples?

you get EXTRA ADVANTAGES with
IMPERIAL TYPE METALS

Imperial Type Metals are available at:
Consolidated Trucking Company
2170 Buck Street, Cincinnati 14, Ohio
The Dickson Company
626 Armory Place, Louisville 2, Kentucky
Clements Paper Company
Foster Avenue, Nashville 10, Tennessee




THE KENTUCKY PRESS

JANUARY, 1957

There's A Stranger In Town

Not all strangers in town are tourists or salesmen
covering the territory for the first time. In a good
many Kentucky communities that stranger has been a
factory locating engineer looking at the town as a

possible site for a branch plant.

He does not announce his coming; he asks few
questions. He already has the factual data he needs.
Several communities fit his company’s general require-
ments, and he is looking at each, assessing those plus
values which will enable the company to decide

“Where will we build our new plant?”

He is looking for a clean, attractive, progressive
community. He is looking for evidence of natural
[riendliness, for signs of community improvement, de-
velopment and growth. He is looking for those
intangibles which make one community stand out

above others.

Your community can be that outstanding one
with your help. You can help by doing your part in
its Community Development program, and by asking
others to help. The outstanding community has vir-
tually every citizen working actively on a well planned

program of community improvement.

KENTUCKY UTILITIES COMPANY

Helping Kentucky Grow

Publicat
‘SCh00| 0
Universi;

'Lexingtg



