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lublished in the Interest of Community Journalism . . . Of, By, and For Kentucky Newspapers

The Kentucky Press Association recognizes
the fundamental importance of the implied
trust imposed on newspapers and dissemina-
tion of public information. It stands for
truth, fairness, accuracy, and decency in the
presentation of news, as set forth in the
Canons of Journalism. It advocates strict
ethical standards in its advertising column.
It opposes the publication of propaganda
under the guise of news. It affirms the ob-
ligation of a newspaper to frank, honest and
fearless editorial expressions. It respects
equality of opinion and the right of every
individual to participation in the Constitu-
tional guarantee of Freedom of the Press.
It believes in the newspaper as a vital med-
ium for civic, economic, social and cultural
community development and progress.
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+ As We See It +

Newspapers Are Asked
To Indicate Methods

At the NNA Fall Council meeting in
Omaha, Rep. Dave Martin (R. Neb.),
one of the senior Republican members
of the House Labor Committee, dis-
cussed the Fair Habor Standards Act, its
present status which includes the stand-
ing 4,000 newspaper exemption, and
raised the question whether hometown
newspapers preferred to retain this ex-
emption or seek to gain passage of an
amendment to put the exemption on a
dollar basis.

To ascertain the opinion of hometown
newspapers, NNA has started a survey
of NNA members and requested affili-
ated states, including Kentucky, to poll
their own members. President Maurice
K. Henry has forwarded the questionaire
to KPA members and returns are coming
in to Middlesboro. Where our survey is
completed, an analysis of the total find-
ings will be forwarded to our members.

The questionaire requested that pub-
lishers should consider the question of
change with seven vital points to be
studied and answered:

1. Circulation is an easily available
yardstick, and one used in the
Act from it$ inception in 1938.
Gross volume can be ascertained
from records maintained for
Internal Revenue purposes.

If gross volume is used can a dif-

ferentiation be made between

newspaper income and income
from other sources, e.g. printing,
stationery sales, investment, etc.?

4. Could a gross dollar exemption
be made to include all business
of the proprietorship, partnership
or printing corporation?

- Would this tie the newspapers to
the retail store for whom a dollar
exemption has been granted?
The present bills call for a lower-
ing of the present exemptions for
retailers and the “Retail Lobby”
has not evidenced much strength
in combatting this move.

6. Would this jeopardize the tradi-
tional exemptions from multiple
taxation etc. For newspapers de-
signed “manufacturing” in some
states?

7. What dollar volume would be

o
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Ten Top Newspaper Problems .
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Senator Frank Carlson (R., Kansas)
said in a Chicago speech that the rural
press—weekly newspapers and agricul-
tural magazines—should be entitled to
full exemption from future rate hikes
until farm family income catches up with
non-farm family income. That might be
in 1970, he believes.

Senator Carlson, ranking minority
member of the Senate Post Office and
Civil Service Committee, addressed the
Agricultural Publishers Assn. annual
meeting and said that in the meantime
he is “convinced the urban readers of our
press can well afford to pay more than
our farm readers.”

“Perhaps unwittingly,” Carlson said,

| “we have over the past decade included

§

the rural press with other commercial
publications which serve the more pros-
perous segment of our economy for rate-
making purposes. This must be recon-
sidered. The rural press should be sepa-
rated and treated as a class apart. We
must refine our ratemaking procedures in
order to effect a more precise differential
pricing equation to be applied so as to
spare them further hardships from their
evergrowing costs of publication.”
Carlson said that rates for the rural
press should be looked into as part of the
study the Senate has promised before
another postal rate bill is taken up.
Praising the rural press, Carlson said,

| “Of all the vast array of the 25,000
| publications. with second class entry in

the U.S. Post Office Department, no
other segment has fulfilled its obligation
to our Nation so well as the rural press,
in exchange for the encouragement af-
forded it in the low distribution costs
made possible by the Federal Govern-

ment,”

Secretary Freeman was quoted by

| Catlson referring to the farm situation as

“
e of the greatest paradoxes in our
Nation’s history. It is a paradox because
the farmer, who has made this success

: possible, is the least-rewarded, the least-

fecognized of any segment of our society
despite  his great contribution to our
Nation’s prosperity and well-being.”

“The per capita income of people

living on farms is only a little more than
one-half that of non-farm people,” Carl-
son said. “Less than 400,000 of our
3% million farmers earn incomes com-
parable to that of a skilled industrial
worker.” Carlson said he would not
contribute to the “great paradox” by
pricing the rural press, “one of the great
farm tools,” out of the market.

The rural press has “rendered an in-
valuable service in providing practical
ideas and marketing information. The
press keeps the American farmer in-
formed of current develpoments in
fertilizers, pesticides, seeds and machin-
ery, etc., and acts as the farmer’s vigilant,
hardworking partner,” Carlson said.

Carlson accredited our vast farm
production in part to “the great flood of
scientific know-how and technical assist-
ance provided by the rural press.” Ac-
cording to data recently released by the
Agriculture Department, Carlson said,
farm productivity has increased 7.7 per-
cent a year since the 1950s; this is about
three times faster than on-farm pro-
duction has increased. What’s more, he
said, agriculture is now contributing more
than six billion dollars in exports, or 25
percent of our total exports. Carlson
called agriculture “the largest single
factor in or favorable balance of trade
these past two years.”

Carlson pointed out four concessions
that Congress has made to non-urban
publications:

1. Excluding from second class costs,
20 percent of the gross costs of the
operations of fourth class post of-
fices and rural routes.

2. Placing such rural publications as
the “‘association of rural electric
cooperatives and not to exceed one
publication published by the official
highway agency of a state,”” under
the non-profit category.

3. Trying to maintain the low pre-
ferential rate along with other
second class publications.

4. Providing certain in-county special
rates for local publications.

More must be done, however, he said.

“We must encourage the great coopera-
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tion of Government, science, and the
rural press for the tasks that lie ahead.”
During the. rate controversy of 1962,
Carlson recalled, one farm publisher told
him that the then proposed on cent sur-
charge per piece would have forced his
publications out of business.

“As proof,” Carlson continued, “he
and others have offered to turn their
books of accounts over to the Com-
mittee for its study and inspection. We
did not doubt their sincerity and dropped
that aspect of the proposal. We would
have lost his income tax payments to the
Federal Treasury and his farm readers
would have ben denied a service which
they need and for which they are willing
to pay.”

“At the same time,” Carlson said, “the
rural press was willing to cooperate with
us—they voluntarily gave up their free-in-
country privileges which may eventually
cost this industry an additional 13 mil-
lion dollars annually.”

“By 1970,” Carlson predicted, “farm
income should permit rate adjustments
more comparable to those assessed urban
dwellers.” He said that 1965 net farm
income will add about a thousand dol-
lars to the income of the average farm;
net income will be about 13.5 billion,
adding that it appears possible that by
the end of the sixties, the family farmer
will have attained income parity.

____‘_.—
International Want Ad Week

International Want Ad Week for 1966
has officially been set for March 27
though April 2 with the slogan “Where
in the World can you TOP Want Ads for
Thrift?”, according to Harry E, Salyards,
Chairman, Omaha World-Herald. The
catchy emblem is available in 1, 2, 3, or
4 columns. Write direct to the Chair-
man and participate!

Fitting modern trends and a profes-
sional approach together, the 14,000-
member National Funeral Directors
Assn., formerly strong against stress on
price, has now approved clarifying prices
and details of funerals with families prior
to giving service. The new code does not
urge advertising, but does urge full price
agreement with families for better public
understanding. High cost of funerals
and extras under family grief conditions
had received sizable publicity recently,
in addition to group action steps to ease
funeral costs.




Congressional Committee Sees

Augmented News-media Rise

“Uprecendented growth in the next
decade for the newspaper and newsprint
industries” is foreseen in a report by the
House Interstate Commerce Committee.
The report is entitled “World Newsprint
Supply-Demand Outlook Through 1967.”

This is the ninth annual report com-
piled by the Business and Defense
Services Administration of the Depart-
mnet of Commerce. It is prepared at the
request of the House Commerce Com-
mittee and published as an official con-
gressional document.

While world demand for newsprint
keeps rising at a somewhat higher rate
than productive capacity, no shortage is
foreseen. In 1967 the demand-to-
capacity ratio will be 91.7 percent,
compared with 89.4 percent in 1964.
“The gap between demand and capacity
has been narrowing for the past several
years,” BDSA reported, but additional
capacity will be available in the 1968-
70 period and should insure “an ample
supply.”

U. S. newsprint consumption in 1964
rose to a record high of 8,030,000 tons,
up 512,000 tons from 1963. The estimate
for 1965 is 8,410,000 tons, with rises to
8,700,000 in 1966 and to 9,200,000 in
1967 expected.

In order to make its projections, BDSA
surveys prime factors influencing news-
print demand, including newspaper cir-
culation, advertising and strikes. In-
formation on these subjects is obtained
from trade sources, including ANPA and
NNA. Circulations of daily newspapers
rose to an all-time high of 60,201,664 in

1964, up 1.3 percent. There was one
more daily paper in 1964 than in 1963,
and 11 more Sunday papers.

The report cities NNA as the authority
for statistics on weeklies. There were
8,061 weeklies in 1964, down 90 from
the previous year, due in large part to
mergers. However, total circulation of
weeklies rose 4.4 percent to 25,036,031
—a gain of more than 1 million. These
figures exclude “shoppers” and news-
papers having no paid circulation.

Advertising expenditures in all media
topped $14 billion in 1964, up 8 percent
from the earlier year. Newspaper led all
media with an all-time record of $4.14
billion, an increase of 8.8 percent. Local
ad volume rose 10 percent and national
newspaper linage reversed its downward
trend and climbed 9.8 percent.

The report summarized the outlook as
follows: “The outlook for the newspaper
and newsprint industries continues to be
favorable, with industry experts pre-
dicting unprecedented growth in the next
decade. The continued upswing in the
nation’s economy should result in in-
creased expenditures for advertising. In-
dustry sources expect that newspaper
circulation will increase at a rate greater
than the anticipated increase for house-
holds.

“By 1980 the number of households is
expected to rise from 16.4 to 22 million.
Circulation has grown at a faster pace
than population in almost half of the
states during the last few years. This
trend is expected to spread and ac-
celerate in the next 10 years.”

Thomas Jefferson, of course, never
heard of Section 14(b) of the Taft-Hart-
ley Act, but a comment by him surely
fits the LBJ-AFL-CIO effort to repeal
14(b) to force union membership and
deny free choice. Jefferson said: “To
compel a man to furnish contributions of
money for the propagation of opinions
which he disbelieves and abhors is sinful
and tryrannical.” —

Asssociated Press has printed two
booklets of interest to publishers. One is
“Dangers of Libel,” a 24-page discussion

of the causes of libel suits and pitfalls to
be avoided by newspapers. Copies are
available at 25c each from Traffic Dept.,
Associated Press, 50 Rockefeller Plaza,
New York, N.Y. 10020. The other is
“APME Fact Guide on the Free Press-
Fair Trial Debate.” This 20-page hand-
book summarizes arguments offered by
newsmen and lawyers on this contro-
versial issue. It is available on request
from Victor Hackler, Associated Press,
50 Rockefeller Plaza, New York, N.Y.
10020.

Page 2 — The Kentucky Press — NovEMBER, 1965

California PA Recommends
Full Time-Keeping Practices

California newspapers have been sub.

jected during 1965 to an ever-increasing

number of investigations by personne]
from the U.S. Department of Labor,
Wage and Hour and Public Contracts
Division and CNPA gives the following
advice in its Bulletin:

“Experience reveals that employer re-
cords and practices must be in full com-
pliance with the requirements of the law,
or violations will be found. Investiga-
tions of various newspapers indicate that
specific emphasis is being placed upon
employer compliance with the require-
ment that time and one-half be paid for
all hours worked beyond 40 in any one
work week. In this regard, investigators
have questioned individual employes as
to whether or not they have been com-
pensated by the employer in conformance
with the requirements of the Fair Labor
Standards Act for all time worked. It
must be recognized that whenever an
employer suffers or permits an employee
to work, the employee is obligated under
the law to compensate the employee for
this activity. Certain problems have
arisen when employees have performed
work outside the normal work period and
have not been properly compensated for
such activity. An example would be an
editorial employee who covers a story on
his way home from work, with the story
being run later in the newspaper. Under
the provisions of the FLSA, employees
performing such work must be compen-
sated for this time, the results of which
are utilized by the employer.

“Of invaluable assistance in protecting
the employer against charges being filed
by the Department of Labor is an ade-
quate timekeeping system, a system that
accurately reflects and records the
number of hours worked by each em-
plyee. If this type of record—keepng
system is not maintained, publishers will
have little or no defense in a wage and
hour investigation, where, as a practical
matter, the employer must bear the
burden of proof to show that he has not
violated the law’s requirements.”

——p

Wedding rings are placed on the third
finger of the left hand because of an ol
Egyptian belief that a nerve ran from
that finger to the heart.
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In Memoriam...
¢. Grimes Caywood

G. Grimes Caywood, veteran news-
paperman and state editor of the Lex-
ington Leader, died November 17 at the
age of 70 years after a short illness. He
had been a employee of the Leader for
9] years, joining the staff as a reporter
i 1944. Two years later he became
telegraph editor, and, in 1950, was ap-
pointed state editor.

A native of Carlisle, where he made
his home commuting daily to Lexington,
e began his writing career while in high
«hool. He served as news editor of the

Calisle Mercury from 1919 until 1941,

joming that paper after serving as an
infantry sergeant in World War I. He
dso served for three-and-a-half years
during World War II as commanding
officer of a Coast Artillery antiaircraft
battery. He held the rank of lieutenant
wlonel in the Reserves until his retire-
ment.

He was active in civic affairs, the
Masonic lodge, and the American Legion,
serving the AL as commander. He also
served as Carlisle city councilman from
1927 to 1941.

We extend our sympathies to the
suviving widow, Elizabeth Barr Cay-
wood, and his daughter, Betty Caywood,
Chapel Hill, N. C.

* % #

William Donald Grote

) William Donald “Don” Grote, manager

of the Printing Division and Shop at the
University since 1936, died Sunday, Nov-
ember 21 after a year’s illness. Cour-
teous, efficient, always jolly, Don long
endeared himself to the University family
in service of the printing plant and its
many operations. Under his direction,
the University plant grew from a single
lntopye machine in 1927, when Don was
student foreman, to the multi-thousand
tmplete plant of today.

~ He was a native of Vanceburg and was
lie son of the late William and Stella
freeman Grote. He came from a family
of printers. He attended the Vanceburg
Schools, Berea College, and was grad-
lited with a major from the U.K.
bumalism department in 1939. He re-
“limed to his alma mater as superin-
tndent of the plant after the retirement
#Dave Griffith.

He was a elder in the Woodland
Christian Church, a member of Sigma
Delta Chi, and Phi Mu Alpha, honorary
music fraternity. While a student, he
played in the U. of K. Band. Two of his
fellow members were named Plummer
and Portmann.

He is survived by his wife, Ruby Ed-
wards Grote; a son, William Donald Jr.,
Louisville; two brothers, Maurice, New

York City, and Charles, Shelbyville,
Tenn.; two sisters, Mrs. W. Foster
Adams, Berea, and Mrs. George M.

Lewis, Tollesboro; and a grandson, Mark
Edwards Grote. Burial was made in the

Lexington Cemetery. Our sypathies are
extended to the surviving family.
ey

Public Law 89-297, which amends the
copyright law by providing for an in-
crease in certain copyright fees, becomes
effective November 26. The new fee
schedule: All registrations, except re-
newals, $6.00; All renewals $4.00; Ad-
ditional certificates $2.00. Application
periodicals (published material) may be
secured free of charge by writing:
Registrar of Copyrights, Library of Con-
gress, Washington, D. C. 20540.

DO YOU KNOW

Which retail
promotion makes every
shopperawinner?

It’s that small wonder among promotions: Trading Stamps.

They are saved in more than 80 per cent of the nation’s
households. And here’s one big reason they’re so popular:

Unlike most retail promotions, they allow a merchant to
return the benefits of the promotion to all his customers—
and in direct proportion to their patronage.

Here are some things an average food retailer doing a $1.2
million annual business might use to promote sales instead

of giving stamps:

He could give away, by chance drawing, only six high-

priced cars.

He could offer phone orders and free delivery, provided
only 10 per cent of his customers used the service.

He could offer charge accounts, as long as no more than
one-third of the business was done on that basis.

In each of these, only a fraction of the customers benefit.
With trading stamps, every shopper is a winner.

That's one reason why S&H Green Stamps have been given
by leading American retailers since 1896.

The Sperry and Hutchinson Company
An American way of thrift since 1896
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SREB Announces Project
For Continuing Education

The Southern Regional Education
Board, Altanta, administering a program
of grants for advanced study by Southern
journalists under a $700,000 grant from
the Ford Foundation, announced ap-
pointment of an advisory council and a
program committee for the new project.

Members of the advisory council,
which will assist in formulating basic
policies and guidelines for the project,
are: Frank Batten, publisher, Norfolk-
Portsmouth Newspaper, Inc.; Barry Bing-
ham, publisher and editor, Courier-
Journal and Louisville Times; Luther H.
Foster, president, Tuskegee Institute;
Mrs. Ruth S. Golden, president and
publisher, Chattanooga Times; Alexander
Heard, chancellor, Vanderbilt University;
Ralph McGill, publisher, Atlanta Consti-
tution; Nelson Poynter, editor and pub-
lisher, St. Petersburg Times; Harry Ran-
som, chancellor, University of Texas;
and John B. Wheeler, president, Me-
chanics and Farmers Bank, Durham,
N. C.

The program committee, which will
help to make plans for specific activities
and will screen applications for study
awards, includes: Leonard Beach, dean
for institutional relations, Vanderbilt
University; Charles L. Bennett, managing
editor, Oklahoma City Daily Oklahoman
and Times; Rufus E. Clement, president,
Atlanta University; Gordon W. Black-
well, president, Furman University;
Virginius  Dabney, editor, Richmond
Times-Dispatch; Neil O. Davis, editor,
Lee County Bulletin, Auburn, Ala.;
Margaret Dixon, managing editor, Baton
Rouge Morning Advocate; J. Oliver Em-
merich, editor and publisher, McComb
(Miss.) Enterprise-Journal; E. H. Hop-
kins, vice-president for planning and in-
stitutional ~ studies, Duke University;
Frank Klingberg, department of history,
University of North Carolina, Chapel
Hill; C. A. McKnight, editor, Charlotte
Observer; Cliff W. Mackay, editor, Agro-
American Newspapers, Baltimore, Md.;
Sylvan Meyer, editor, Gainesville (Ga.)
Times; John N. Popham, managing
editor, Chattanooga Times; DeWitt Red-
dick, director, school of communications,
University of Texas; Paul Saunier, as-
sistant to the president for university
relations and development, University of
Virginia; Don Shoemaker, editor, Miami
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Herald; Norman C. Smith, vice-president
for planning and development, Emory
University; Thomas R. Warning, editor,
Charleston (S.C.) News and Courier;
and Thurman White, dean, extension
division, University of Oklahoma.

Two types of continuing education for
journalists will be available when the
program goes into operation early next
year. Awards will be made to individual
journalists to enable them to attend the
participating university of their choice
for periods ranging from a quarter to a
full academic year. In addition, seminars
will be arranged, usually on a university
campus, to run from several days to
several weeks. The six institutions parti-
cipating in the project at the start will be
Duke, Emory and Vanderbilt and the
universities of North Carolina, Virginia
and Texas. Reed Sarratt, formerly
director of the Southern Education Re-
porting Service in Nashville, is director
of the project.

_“’—_
Consumer Attitudes

The American Association of Adver-
tising Agencies has published a study of
consumer attitudes about advertising as
an institution in American life and on
consumer reaction to individual adver-
tisements. The study was undertaken to
acquire facts on which to base a pro-
gram for improving the practice of ad-
vertising, thereby increasing its contribu-
tion to economic growth. Some of the
findings indicated:

About four out of ten members of the
public categorize themselves as basically
favorable toward advertising; one out of
seven as unfavorable; and about a third
of the public as mixed.

People pay conscious attention to
relatively few advertisements of the
many to which they are potentially ex-
posed daily.

When an advertisement does engage
the consumer’s attention, it is very likely
not to strike him as annoying or offensive,
but it is not very likely to strike him as
enjoyable or informative, either.

There is no reason to believe that the
public is substantially more or less cri-
tical of advertisements today than at
other times in the last two decades.

N
Advertise your products—ijob work,
circulation, space. It pays!

C-J Issues Ad Guide

The Courier-Journal and Louisyille
Times have issued a new ‘catalog’ of

newspaper advertising ideas entitled “Aq. -

vertising Space for Sale—$3 and Up”
The 60-page, four-color book outlines
and demonstrates the variety of ways a
advertiser can use newspaper space, [t
provides ideas ranging from classified
advertising to full color preprinted
sections and the use of foil or wax paper
inserts.

The Courier-Journal and Louisville
Times have issued a new ‘catalog’ of
newspaper advertising ideas entitled
“Advertising Space for Sale—$3 and Up.
The 60-page, four-color book outlines
and demonstrates the variety of ways an
advertiser can use newspaper space. It
provides ideas ranging from classified
advertising to full color preprinted
sections and the use of foil or wax paper
inserts.

Jewell Greenwood, manager of general

advertising for the newspapers, advises
the book lists prices on each idea and
says it was designed as an outgrowth of
the new equal ROP rate plan of The
Courier-Journal and Times which went
into effect August 1. Greenwood said
“Many of our national advertisers have
indicated their savings in additional ad-
vertising. °$3 and Up’ is their guide as to
the best ways of reinvestment.”
Stating that the book even surprised
those who designed it, Greenwood said
“It’s the first time we've ever pulled to-
gether in one place all of the different

ways a newspaper can be used by adver- |

tiser. There are over 75 basic ideas here
and the variations on these themes will
go into the hundreds. We're so close to
our product that we’'d never before fully
realized the variety of opportunities that
newspapers have to offer.”

__‘___

To remove surplus ink from small off-
set presses prior to putting on a cleaner
sheet, add a small amount of blan}cet
cleaner to ink rollers after removing
fountain and raising the form roller in
the dampening system; engage impres
sion with ink form rollers down, then
feed through scrap stock of same sheet
size then being run, two or three sheets

at a time. This will remove most of the

ink and allows a quicker cleanup with
the use of less cleaner sheets.
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Traveling Editor Talks
With English Compatriot

Editor Landon Wills, McLean County
News, Calhoun, who recently toured
England and Ireland as an active mem-
ber of the International Conference of
Weekly Newspaper Editors, was the
guest—speaker at a radio-press party given
by the Southern Bell Telephone and
Telegraph Co. at Owensboro.

A feature of the meeting was a Trans-
Atlantic telephone hookup by which
Landon, with the modest circulation of
1,582, discussed mutual publishing pro-
blems with Edwin Roy Pratt Boorman,
editor of the Kent Messenger Group at
Madistone, County Kent, England, who
distributes  his weekly newspaper to
100,000 families.

Editor Landon Wills, McLean County
News, Calhoun, who recently toured
England and Ireland as an activé mem-
ber of the International Conference of
Weekly Newspaper Editors, was the
guest-speaker at a radio-press party given
by the Southern Bell Telephone and
Telegraph Co. at Owensboro.

A feature of the meeting was a trans-
atlantic  telephone hookup by which
Landon, with the modest circulation of
1,582, discussed mutual publishing pro-
blems with Edwin Roy Pratt Boorman,
editor of the Kent Messenger Group at
Madistone, County Kent, England, who
distributes his weekly newspaper to 100,-
000 families.

On his tour, Landon met Editor Boor-
man, who, with his father, a retired army
major, publishes the flourishing weekly
newspaper. Both father and son talked
vith Landon on the hookup.

Their conversation was amplified over
4 public address system so that approxi-
mately 50 newspaper and radio represent-
atives, guests at the dinner party, could
liten. The guests came from papers and
ndio  stations from throughout the
Owensboro district of Southern Bell.

Boorman explained that the area
wea served by his and other weekly
Papers has no daily, since it is blanketed
by the large London newspapers. He
said the normal circulation of the Kent
Messenger is 100,000 “but we are down
ow to about 99,000 now because we
fecently raised the price of our paper”
to the equivalent of seven cents.

In answer to a question relayed to him
by Wills, Boorman said English editors

Offset Conversion Needs
Careful Advance Planning

“Offset Training For Newspapers” is
discussed in an article at page 60-61 of
Printing Production, June, 1965, by Gar-
son Wolitzky, training administrator of
the ANPA Research Institute.

“Offset printing of newspapers is an
easy process to master, provided that
preparation and training are carefully
planned,” the writer states. “But too
frequently, in the hustle to hop aboard
the popularity bandwagon, this all-
important area is given only superficial
attention. With proper equipment and
personnel training, offset printing has en-
abled many small circulation newspapers
to print a product of recognizable quality.
However, only through the careful choice
and training of personnel can the smooth
transition from one printing process to
another be achieved,” the author states.

Among other things, Mr. Wolitzky
points out:

Converted newspapers which have
hired an experienced offset man to take
charge of the mechanical operation
usually have made the changeover with
ease.

In retraining personnel presently em-
ployed in letterpress operations, such
people should be flexible enough to ab-
sorb such training several months prior
to the conversion date. Trade schools
and evening evtension courses in opera-
tion of offset presses and preparatory
equipment are good sources of training
and equipment manufacturers also offer
training courses on their own equipment.

Qualified technical field representa-
tives of equipment and supply companies
can be helpful in retraining.

When conversion to offset is con-
sidered, the publisher should carefully
analyze both the mental attitude and
physical aptitude of present production
personnel to ascertain their technical
ability and fitness to be assimilated into
an offset program.

are showing an interest in offset print-
ing, but at this time only 13 papers in
the entire country are published by that
process.

Boorman also said that his newspaper,
instead of directing the delivery of copies
to its readers, sells them to news dealers
who hire newsboys and handle other
facets of the circulation task.
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In the area of cold composition, look
for people who know the mechanics of
putting together a newspaper, plus those
who have the agility to handle small bits
of paper for the pasteup operation or
those who can be trained in the use of
the typewriter keyboard.

In the camera and platemaking areas
the publisher should strive to choose
someone who shows photographic ability,
preferably one who has followed photo-
graphy as a hobby and is familiar with
photo techniques. Additional training in
this area can be obtained from manu-
facturers of photographic materials.

The pressroom is the production de-
partment where the greatest amount of
training prior to the switchover should
take place.”

Every effort should be made to have
production personnel work along with
the press erectors when the press is in-
stalled. An effort should be made by
pressroom personnel to go through the
press operation manual while the manu-
facturer’s representative is till in the
plant.

ANPA Research Institute offers many
services to newspapers considering con-
verting to offset and has technically
qualified production specialists whom a
publisher can call in to evaluate the
economics of offset, as well as recom-
mend ideal production methods and
arrangements.

—_————

Originally the dollar was subdivided
into halves, dmies, and cents; there were
no quarters.

—_———

Question from a Kansas publisher:
How old does a newspaper carrier boy
have to be to be legal in the minimum
wage bill which also includes child
labor? The following paragraph was
plucked from the National Newspaper
Association bulletin. We think it is worth
repeating:

“The child labor exemption for news-
paperboys would not be changed by the
Roosevelt bill. Section 13 (d) of the
Fair Labor Standards Act reads: ‘The
provisions of Section 6 (minimum
wages), 7 (maximum hours) and 12
(child labor) shall not apply with re-
spect to any employee engaged in the
delivery of newspapers to the con-
Smensy s




FICA Taxes Will Add
To Costs Of Production

Effective January 1, 1966, social se-
curity taxes are increased and by a
rather sizable figure. The reason for
this is that beginning this period, higher
taxes have been imposed by the Social
Security-Medicare law passed by Con-
gress in 1964. Last year, the tax rate was
3%% on the first $4,800 of wages.
This year, the rate has been increased
to 41/5% and the higher rate is im-
posed on the first $6,600 of wages, re-
sulting in a maximum tax of $277.20, or
$103.20 more than last year.

Employers are also required to match
these employee taxes dollar for dollar.
Thus a total tax of 8 2/59% is taken by
the government to help pay the costs of
the social security system . . . a maxi-
mum of $554.40 per employee. And, this
is not the end. The 1965 law calls for
still further increases in future years.
Next year, the combined tax rate will 2o
to 84/5% of taxable payrolls. It will
continue to increase under the present
law until it reaches 11 3/10% or $745.80
per employee.

This is the tenth time these taxes have
been raised since the system was started
space exploration, while social security
taxes are used exclusively to finance one
single program.

The main reasons for the increases in
tax rates, both now and in the future,
are that the costs of the program are
constantly going up, because more and
more people are receiving benefits, and
the amount of the benefits are constantly
being raised by Congress. Last year for
example, an across the board increase in
benefits of 7% was granted to compen-
sate for the increase in cost of living
since benefits were last raised.

The Medicare proposal which was
added this year begins with a rate of
.035% of taxable payrolls rising  to
0.50% next year and then to 0.80%.
Although the initial impact of this new
program is relatively small compared
with the cost of the rest of the social
security program, it has an enormous po-
tential for future expansion.

Everyone will agree that it would be
a good thing to provide our senior citi-
zens with as high an assured income as
possible during their last years. Unfortu-
nately, all increases in benefits cost
money which must be raised by in-

creased taxes. We must therefore be
careful to make sure that we do not per-
mit the system to become so overloaded
that it will break down . . . or so costly
that the workers of the future will revolt
at carrying the load.

— N

The Kentucky Broadcasters Association
(KBA) adopted a code for crime and
court reporting at its fall convention at
the Brown Hotel.

The code, identical to one adopted in
June by the Kentucky Press Association
and the Louisville Bar Association, urges
newsmen and law officers not to use
confessions and prior records of arrested
persons in pre-trial publicity unless un-
usual circumstances demand it.

Theodore F. Koop, a vice president of
Columbia Broadcasting System, praised
the KBA for helping take the lead in
fair crime reporting. He is chairman of
the Joint Media Committee for News
Coverage Problems.

Koop said that in the past year he
has noted improvement in relations be-
tween bar associations and the press.

“Bar associations are beginning to under-
stand the problems of news media, and
I have also noted increased restraint by
news media in their crime news Ccover-
age,” he said.

The code was drawn up by a KBA
committee headed by Hugh Potter of
WOMI, Owensboro.

If your conscience won’t stop you,
pray for cold feet.

STAMPS “CONHAIM

1E A compLeTe NEWSPAPER

ADVERTISING SERVICE
;720 Bally and Week ) Nywipage,;

101°FIFTH AVENUE, NEW YORK 3

Representative

Chas. H. Lovette
1919 Sundown Lane, Ft. Wayne, Ind.

" COMMUNITY PRESS. SERVICE

“SERVING AMERICA'S WEEKLY. NEWSPAPERS™

« EDITORIAL FEATURES
*HOLIDAY GREETING ADS:

* GRADUATION GREETING ADS
* HOLIDAY FEATURES ot

100 East Main St.” Frankfort, Ky.

LINOTYPE STAR WHEE

Lontents: Six
B5.2031.02 Star Wheels

Part No,
o

(We now package many other parts this way
with comparable savings to you.)
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eginning to undey.

F news media, ang Co-Op Advertising Tips u}l: mat. }i\(e do Fhis frequently for First state to abo'h'sh capital punish- ‘
reased restraint by  From A Practical Salesman Sherwin-Williams paint. ment.was ch.hlgan. in 18“47. : L 1
— : : o ) * Thlrteen pieces in a “baker’s dozen f
" [cary a list, along with printing prices, originated when King Louis of France |

vn up by a Ky | 4% of all co-op funds availabl'e as IiStf?d An alarm clock is a mechanism to warned all bakers who gave under ;'
in the co-op reports. I have this list with  scare the daylights into you. measure that they would be beheaded. J

/ Hugh Potter of me at all times and as I make my adver-

tising calls, I check the inventory of my
accounts for brands with co-op funds. I
have run across several brands, usually
in the department stores and farm sup-
plies, which eventually led to plus
linage.

Our biggest problem is getting the
merchant to tell us in advance that an ad

won't stop you,

kI Nyweman s is co-op and how many invoices and tear ‘
E, NEW YORK 3 sheets he needs. Usually they wait until |
resentative * long after the ad is run and then come

H. Lovette in looking for a duplicate bill and tear {

Lane, Ft. Wayne, Ind. sheet.
It has been our experience in the past
year that a careful study of these reports

SS. SERVICE will reveal co-op allowances that are not \r
KLIBNENSPAREES . being used and, in some cases, the ‘
URES . ]
TING ADS merchants  handling the product are {

REETINC/ADS ( totally unaware of the existence of co-op
a7 il funds. A big factor in our linage increase
Frankfort, Ky. has been our constant efforts for more co-
op, particularly so in breaking new ac-
counts who cannot, or think they cannot,
afford regular advertising.
Always try to tie selling in with
national magazine and TV promotions.
Always sell the name and peculiar
characteristics rather than the price.
\ When you have the price sales, always
mark them as “odds and ends,” “dis-
i continued  colors,” or something be-
i lievable. Be sure your dealer is taking
advantage of every dollar that the manu-
facturer will allow him. If you can print .
clor, use as much of it as possible. Radio e :
an’t touch you here. Gear your space Il
15 to seasonal needs. Try to have copy This is your wastebasket at Texas Gas I
i regularly all year around, but do the I
| heavy job in spring and fall. Heat re-
sistant paint copy for roof pain in the
Summer, and interior decorating in the
Winter,

Never hesitate to ask for more and
more co-op from the manufacturer. He

e G o s L

i v,.r_mw:._-\ e

|
Il

Because we don’t want to bother you with stories you might not want, \]
we may be throwing away good stories that you can use. .. Stories about | 71
Texas Gas’ vigorous program to encourage industry to migrate to the J i
Big River Region...Or about the special research group we've set up ‘
to answer questions on transportation, energy, labor, resources, and
possible plant locations in this area . ..Or about the more than 100 new | { (|
ant do more than say no, and the industries a year thatAhave been moving into the eight states we 'serve. | ;‘
UEAlERSE T sistonce markst hit achon ag- m Some of these stories may belong on your desk, rather than in the | { ‘
|

giessive outlet—one worth cultivating. wastebaslfet. Let us know ‘ {
Frequently, you’ll smoke out sources of about the kinds of area growth TE X AS G AS {| |
%0-0p funds which the salesmen fail to information you WO_UId like i ‘
Mention, Be sure to furnish tear sheets most to have. Just write to US, g ANSMISSION CORPORATION I |

y . Pomptly with the receipted bills. or better still, telephone us at  p o Box 1160 » Owensboro, Kentucky ’

It Bllowabla: tako the tems tolbe A the number listed on the right. Tel. MU 3-2431

Vertised and make up a good ad for the SERVING THE BIG RIVER REGION l
Merchant instead of selling him the set- I

\
= |
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Letter to the editor

Capital C is what our letter is
all about. Please use 1 cap C
when writing about Coke. And
2 cap C’s when writing about
Coca-Cola. Thank you. Should
you require additional C’s, feel
free to call.

things

better
W1

t
Coke

“1GOCA-COLA"* AND *“COKE”* ARE REGISTERED TRADE-MARKS WHICH IDENTIFY ONLY THE PRODUCT OF THE COCA-COLA COMPANY.

Panel Recommends Full
Suburban Coverage
Moderating a seminar of editors at the

Modill School of Journalism, James §
Pope, former excutive editor of the Louis-

ville Courier-Journal and Times, told the |

group that urban news desks, separate
from the city desk, to process news of

fast-growing suburbs, may be a news. |

paper “must” in the near future,

The panel discussed “Covering The
Growing City” in many facets and agreed
that the growth of the suburban neys.
paper brought a challenge to the metr-
politan newspapers. Pope said, “I would
try to find the hidden places, little offices
off the beaten path, semi-public, semi.

private and philantropic groups where )

there is bound to be news.”

Other speakers cited the need to
determine what role a newspaper must
play in tackling the suburban question of
news gathering with other factors to be
considered:  circulation, distribution,

advertising, “area” zone coverage. It was 1

pointed out that the larger news area
may have 60 to 70 distinct communities
to cover.

While such coverage could involve
augmented staffs, as visualized by some,
suggestions passed around included a
tipster system, training of “local” re-
porters, specialized “roving” reporters to
follow up news tips, car radios, a plan
to have wives of reporters in suburbs
channel news to the paper as stringers,
and a number of “beat” suburban re-
porters to cover specific areas.

Whatever plan, combination deter-
mined, all agreed that the metropolitan
newspaper had an obligation as well as
a opportunity to develop suburban news
coverage if they were to combat the
personal news approach that the sub-
urban newspaper was offering the area
households.

“‘____

“Nobody reads the paper! Everyone
gets the news on radio!” Tell your ad-
man to field this gripe the following
way: “Suppose you're arrested for drunk-
en driving with a well-known lady of the
evening by your side. Would you rather
have the news of this event on the
7 a.m. radio broadcast, or printed in the
local newspaper?”

3 4

A lot of problems solve themselves if )

let alone.
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You hear a lot these days about “high prices”
for distilled spirits — and “big profits” for the
industry.

Well, what are the facts? What determines the
price of liquor? Just what are the industry’s
profits — and who gets the lion’s share of the
consumer’s liquor dollar? It's an astonishing story!

Liquor bears the heaviest tax burden of any
commodity or service in our country. The Federal
fax on distilled spirits has increased an un-
believable 854 per cent since Repeal — this
levy alone is actually five times the cost of

than tripled.

And that's by no means all.
another fen different ki
applied fo this industiy
can easily imagine wi
do to prices. More
half of what you
for liquor is tax.

Let’s look at it
think that becau

spirits industry
Nothing could i

The lion’s :
lected by
tune of

. New York, N.Y. 10017

How To Sell Classifieds

Twenty ideas aimed at selling clas-
sifieds have been passed around by
linois newspapers, instigated by the
Southern Illinois Editorial Association
Newsletter. Under the heading “Ways
To Make Money! By Using (Newspaper)
classifieds,” the list is being run in various
weeklies and could be used by any news-
paper to promote its own classified sell-
ing.

Only one idea was neglected: put a
girl on a telephone and solicit ads from
everyone in your area with this one
proven idea in mind—everybody has
something to sell; they only need to be
reminded.

Aimed at the readers themselves here’s
the list: Sell your services; Offer your
used car for sale; Rent that spare room;
Rent your empty garage; Offer real estate
for sale; Sell second-hand household ap-
pliances; Advertise surplus feed and
seed; Sell discarded but usable clothing;
Offer old radio or TV for sale; Advertise
building lots for sale.

Advertise surplus care accessories;
Sell used farm machinery; Sell poultry
and eggs; Dispose of surplus livestock;
Sell unwanted phonograph records; Sell
garden equipment no longer needed;
Dispose of that surplus heater; Advertise
“not wanted” fishing equipment; Sell that
used typewriter; Dispose of toys no
longer in use.

Perhaps you might have other items
that you could list. One idea the writer
used years ago was “selling” a farmer on
establishing a butter-and-egg route in the
town’s households. He advertised—and
four other farmers came in the next week
with the same idea. Sell one type of ad
—it will generate ads of the same cate-
gory. Sell yourself on ideas!

Get your Co-Op Tips from the KPS
quarterly manufacturing listings.

—_’*

Several southern newspapers have
been highly successful in selling a “trade
in your husband” promotion to appliance
dealers. The copy offers housewives “20c
per pound”, for husbands during a sale
of refrigerators and freezers.

Copy: “Just bring in your husband.
We'll weigh him and tell you what he’s
worth.” P.S. “We will also give him
back to you.”

————

It pays to advertise—even you!




Does a company slogan describe
the company?

We hope so.

In providing 77 of Kentucky’s 120
counties with ample, dependable, low-
cost electricity, KU feels it fulfills only
a part of its obligation as an electric
company.

In planning and maintaining
adequate reserves of power for new
homes, new businesses and new in-
dustries, KU fulfills another part of
its job.

It maintains an Industrial De-
velopment Department whose job is
to help Kentucky grow industrially.

It maintains a Community De-
velopment Department whose job is

to help Kentucky communities grow
through programs of self-improve-
ment.

It encourages KU personnel to
work on community projects wherever
they live.

When nearly 1,500 employees
work with the same key purpose in
mind, helping Kentucky grow, that
purpose describes the company.

ENTUCKY

TILITIES
COMPANY

Ky. 40507
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