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Officials Aver Fort Knox Bill
Will Disorganize Industry

A bill has been introduced into the
National Congress to appropriate $225,
000.00 with which to establish a govern-
ment printing plant at Fort Knox. The
officers of the Kentucky Press Associa-
tion feel that this is wrong, and that
this bill should not be allowed to pass.

It is a threat to the members of the
Kentucky Press Association and every
job shop and printing plant in the
state in more ways than one. We do not
feel that the government should enter
competition with private printing plants
in this state. These private plants have
the machinery, the men, and the facil-
ities to produce this printing. HERE IS
THE IMPORTANT PART, statistics
have shown definitely that private plants
can produce printing better, more effic-
iently, AND MORE ECONOMICALLY
than government or municipally owned
plants. If this were not so, we would not
have a leg to stand on in recording this
protest.

Now, here is an important fact that
should not be overlooked. If the plant
is established at Fort Knox, and its print-
ing is confined to Fort Knox only, in that
case is would probably affect only about
a half-dozen members of the Kentucky
Press Association, and some commercial
printing plants at Louisville. BUT if
the precedent is established will it not
be logical to follow through with the es-
tablishment of government printing
plants at the new military posts now be-
ing established near Hopkinsville and
near Morganfield? Or in other posts
throughout the nation?

Or if additional plants are not estab-
lished, it is entirely possible that the
Fort Knox plant may be called on to do
ALL THE PRINTING for all Federal
agencies in Kentucky, both military and
civil. This could include the three army
camps mentioned as well as Ft. Thomas,
all the printing for the Wolf Creek
and Gilbertsville dam authorities, the
Munitions Depot in Madison county, the
hospitals at Lexington, Danville, and
Dawson Springs, and other Federal agen-
cies as fast as they come into the state.

Thus it can easily be seen that the
introduction of a government printing
plant in Kentucky would probably be,
and in a very short time, a serious
threat to the interests of newspapers and
commercial printing plants in EVERY

SECTION OF THE STATE.

Now, here is what you can do about it.
Immediately after receiving this copy
of the Press if you feel that the govern-
ment should not enter competition with
state, write, OR BETTER STILL,
TELEGRAPH your Senators and Repre-
sentative and ask them not only to vote
against the bill but to WORK ACTIVE-
LY AGAINST IT.

This is an opportunity for the mem-
bers of the Kentucky Press Association to
take constructive action in averting
a threat to their own interests. Remem-
ber, if U. S. government printing is intro-
duced into Kentucky, there is no way of
telling where or when it will stop.
DON'T DELAY, WIRE OR WRITE
YOUR CONGRESSMAN AND the two
UNITED STATES SENATORS today,
and enter a strong protest against this
bill. The printing industry can take it
on the chin, if necessary, and is more
than willing to do its part in the De-
fense Effort. However, with the lean war-
time days that are ahead, we should not
be called on to face the added competi-
tion of government plants.

In direct connection with this threat
of government printing offices on govern-
ment reservations, the following article
from the column of Richard Renneisen,
Louisville Courier-Jouranl, is not only
apt and timely, but emphasizes the
threat that is made to the entire Small
Printing industry today in wartime
economy. There is no need for a Fort
Knox printery when many of our print-
ing offices in the nation have many
thousands of dollars worth of machin-
ery idle today. Mr. Renneisen states:

Life, as the guy remarked, can be-
come almost infinitely complicated, what
with one thing leading to another. He
might have added and with one thing
depending upon another. For though
the evidence of how much one part of
the world depended upon another part
was there for all to see it seems to have
taken the war to give the evidence
punch. It was surprising that something
the Japanese did 7,000 miles away could
cancel Sunday automobile rides, so the
local printing industry perhaps can be
forgiven for being a little taken aback
that a combination of Axis shenanigans
has affected the local printing business.
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The way this has worked was @ Selling A
plained pretty graphically the other da To The 1
at Washington by Mr. Otis H. Johnso
head of the national organization of th K
printing industry, before the Small Bus e a11
ness Committee of the House of Repx every cou
sentatives. The industry, made up chig .4 the .
ly of small concerns totaling about 20,0
is working on half-capacity schedu
right now, he explained. Take this e
ample. The manufacture of refrigerats. ~ pe g
is crimped. O. K., immediately the aper wa
alogues, descriptive literature, price Il peen wor
envelopes, order blanks, salesmens ma helped to
uals and sales reports, invoices, statill yere not
ery, etc., become useless. Take any kit (1o class
of consumer goods or industrial goo vho wan
that is restricted. Same result. know how

There is printing machinery standit ;19 (hose
idle in the nation capable of producil (y,de that
the equivalent of $23,000,000 a weeki ;1 ac¢ o
volume excluding materials, Mr. Job wouldn’t
son told the committee, yet the industyy T4 ¢he
biggest competitor—the Government “Why she
is ( or was) endeavoring, through i yeads the
Army and kindred agencies, to order i€ youtine h
printing facilities from plants that a ample, a
producing almost nothing but war 0 men¢ whe
ders. The trade organization has bé that has
advised that the Army has $100,0001 ¢pa¢ oppd
build a special printing press to pil GIVE you
78 by 73-inch targets, whereas if th double tr
cut the size one inch, they could use & spa]ler,
of the half dozen or more such pres you wang
now standing idle. illustratio:

Mr. Johnson made it plain the indl our power
try could take it like everybody BIF ¥0
But he tried to point out that a heck corner in (
a lot of things depend upon a heck Jines: “T]
a lot of other things and he asked t Jook of 2
whenever it was practicable some amusing t
Uncle Sam’s printing business be farm opening f
out to the 225,000 skilled workers inl you afraid
industry not in Uncle’s pay. Yep,! darn thing
a complicated world. Seven thous! T the
miles away the Japanese army maké ing minde
strategic move and your dog’s 0 to take c
doesn’t come in cans any more. S0 found a |
times you wonder why everybody do& Businesses
get together and act sensibly over 4 service dej
of knowledge that is common propt Register ¢

SRl e uable.
Curb Local Officers This bc

_ The Department of Justice has is¥ of expensc
general instructions to all United St nesses tha
attorneys that no arrests or prosecutif and covers
for alleged seditious utterances or! 10 the ave
the making of false reports or $ %ives the a
ments with intent to interfere with' s € can sh
operation or success of the militar tlif Ofl the
naval forces shall hereafter be bus'a iext
or instituted without prior specific! o ;lr}ess 1
thorization from the Attorney-Geilf ™ “US wa)

per has t
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Selling Advertising Ideas
To The Local Merchants

By Ep H. MUEHSLER
Kentuckian-Citizen, Paris

We all run into the same problems—
every country paper gets the same kicks
and the same praise—every country pa-
per has the same situations develop in
the selling of advertising to local mer-
chants.

The advertising situation with this
paper was briefly: The field had not
been worked, advertisers had not been
helped to make advertising easier, and
were not getting service. We ran into
two classes of local advertisers, those
who wanted to advertise, but didn’t
know how to get the results they wanted,
and those who had developed the atti-
tude that placing an ad in the paper was
an act of charity on their part and
wouldn’t do them a lick of good.

To those who made the statement
“Why should I advertise no one ever
reads the paper anyhow!” The following
routine has proven successful. For ex-
ample, a hotel makes the above state-
ment when solicited. Here is the answer
that has proven successful in breaking
that opposition down. “The paper will
GIVE you any size ad you want
double truck, full page, half page or
smaller. You can put in it anything
you want. We will let you use any
illustrations, and will do everything in
our power to lay out an attractive ad . . .
IF . . . you will let us place down in a
corner in the smallest type we have, these
lines: “This hotel has bedbugs!” The
look of abject horror that appears is
amusing to watch and leaves a perfect
opening for the punch line, “What are
you afraid of no one will ever read the
darn thing anyhow!”

To the advertisers who are advertis-
ing minded but have no set program
to take care of their space we have
found a booklet “Expenses In Retail
Businesses” put out by the merchants
service department of the National Cash
Register company, Dayton, Ohio, inval-
uable.

This booklet carries the breakdown
of expenses of hundreds of small busi-
nesses that are operating successfully,
'fmd covers practically every type found
in the average town. Use of this book
gives the ad salesman an opening wedge.
He can show the merchant the percent-
age of the gross business that governs
the advertising allowance by successful

!)usu.less men in his own line. We used
it this way:
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A lumber dealer had shown signs of
life in an advertising way, but appeared
too busy to get his ads made out reg-
ularly, although he really wanted to
advertise. We explained the booklet to
him and pointed out that a survey of 301
lumber concerns had used an average
of 0.4 of their gross for an advertising
budget. Ascertaining his gross business,
it was found that his allotment on the
basis would be $700 a year.

Allowing $100 for direct mail and
repainting of highway signs, he contrac-
ted for 2,000 inches of space, on the
condition that he would not have to
be bothered with it himself.

Taking a list of all the companies
whose products he handles, we con-
tacted ~ the advertising managers and
asked about manufacturer participation,
mats, copy, and seasonable months which
were best to advertise their products.
The response was gratifying. We soon
had on hand a huge amount of material
designed specifically for the lumber
business from the several companies
participating.

A complete program for an entire
year was made up and presented to
the lumber dealer, and after suggested
revision, we had his schedule ready to
go. All that was necessary for the re-
mainder of the year was to insert the
ads on schedule and contact him occas-
ionally to see how his sales were going.
We found him well pleased with results
obtained and more than pleased that
this difficult job of copy writing had
been taken off his hands. His checks
were coming in, not the usual $15 to
$45 a month, but ranged from $75 to
$200 a month, depending upon the
schedule.

P. S. He is ready for another contract,
and wants to work it the same way.

Usually the absence of competition
in a small town is the major reason for
lack of merchandizing efforts on the part
of the storekeeper. We have found that,
rather than diversify our efforts too
widely, we could pick up the hard-to-
crack nuts by going after the easier ones
and developing them into regular, good
sized accounts. This had the effect
of forcing the reluctant advertisers to
use space as a measure of self-protection,
and once they got used to the idea
of spending some money, it was easy
to lead them into large space contracts
and more attractive layouts.

Hunt until you find a real adver-
tiser, and then use him as you would
a news-peg about which you build a
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story; use him as a competitive adver-
tiser to force the hands of the rest.

Use _ of manufacturer-participation
payment is a great way to open accounts
for non-advertising local firms. Some ac-
tually do not know what participation
their manufacturers will give them. We
have found the best way to handle this
is on the quiet, without the local man
knowing about it. Get the names and
addresses of as many manufacturers as
possible whose products are being han-
dled in your town. Query the advertis-
ing manager of the company as to par-
ticipation and ask for mats. With this
information and mats, you can presest
a ready-made program of advertising
and show the retailer how little it will
cost with participation helping to meet
part of the overhead.

By turning down an ad because its
time for best results has passed and tel-
ling the merchant that you would advise
him not. to waste his money in advertis-
ing an item at a time when it will not
get results, you can (at small cost) build
the merchant’s confidence in the news-
paper and get away from his attitude
that you are trying to sell something
that will not benefit him.

Personally, we try to steer away from
“good will” ads and “booster” ads on
the part of the local merchants on the
theory that the advertising budget of
most merchants is too small anyhow,
and they should spend every cent in

- merchandising not in building good will,

which most of them already have.

Defense Stamps For Ouvertime

The Hoosier State Press Association
bulletin reports that deductions made
for the purchase of Defense Stamps or
Bonds, when authorized by the em-
ployee, are recognized under ‘the Fair
Labor Standards Act according to the
Acting Administrator of the Wage and
Hour Division. The Administrator said:
“Employees are urged to give serious
consideration to a plan under which
they can allot their overtime pay to be
put into Defense Bonds and Stamps.”
Where deductions are made for Defense
Bonds, they must be the amount actually
paid for the Bonds and not the face
value of the Bonds. These deductions
are sanctioned inasmuch as they fit the
requirement under the law that such
transactions involve no profit for the
employer or anyone connected with him
and are made at the voluntary direc-
tion of the employee concerned.
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Use Of A-10 Rating For
Newspapers Not Restricted

Preference Rating Order P-22 Amend-
ed, which granted to newspapers an A-10
Rating for repair maintenance and oper-
ating supplies carried a provision that
the preference rating not to be used on
purchase orders unless necessary. Order
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P-100, which superseded Order P-22
Amended, did NOT carry this provis-
ion.

In view of the increasing shortages
in many materials it now seems advis-
able that newspapers use the rating more
freely than they appear to have been
doing. Newspapers suppliers have in-
formed the press associations that in
many instances they cannot obtain ma-
terials to replenish their stocks unless
newspaper purchase orders carry the A-
10 Rating. Publishers and their purchas-
ing agents are reminded that a supplier
may not pass on the rating to his supplier
unless the newspaper purchase order
carries the rating. The supplier himself
has not authority to originate the rating.
One supplier stated that he finds it
necessary to return to newspapers about
80 per cent of purchase orders he re-
ceives because they do not carry the
proper endorsement. Take due notice
and govern yourselves according.

Press, Radio Called
Essential Industries

Brig. Gen. Lewis B. Hershey said this
week National Selective Service head-
quarters would soon advise local draft
boards that the press and radio were
viewed officially as industries essential
to the “national interest.”

The Selective Service director noted
that similar opinions already had been
given as to motion pictures and organ-
ized labor.

Hershey stressed, however, that only
local boards can decide whether any
individual is a key man and therefore
eligible to draft deferment as indispen-
sable to an industry considered essential.

Canadian Board Freezes
Circulation Rates

Circulation rates of newspapers in
Canada may not exceed whatever their
maximum was during the Sept. 15-Oct.
11 base period, according to an order
issued by the Canadian Wartime Prices
and Trade Board. American newspapers
should consider this move very care-
fully as it may foretell a similar ruling
in this country.

Both the Somerset Commonwealth,
George Joplin, editor, and the Somerset
Journal, Cecil Williams, editor, an-
nounced that their subscription rates
would advance 50 cents a year on Feb-
ruary 15 or $2.00 a year inside the county

February, 1942

and $2.50 a year outside the coun
Kentucky editors should consider {
important question today of future i
enue. Too many of the state’s ney
papers are receiving too low a rate |
their newspaper and the service th
they are rendering to their communi
Now is the time to make that raise |
fore a similar “freezing order” is issu
in USA. This may be a remote possil
ity, but publishers should study th
circulation structure and raise their ral
above a cost level before it is too late
The Floyd Co. Times, Prestonbu
has also announced its raise of rates
the $2.00 per year level.
In announcing the raise in rates, [
Commonwealth stated:
“Anticipating the sharp increase
operating costs, the majority of mel
politan newspapers raised both th
subscription and advertising rates I
year. Now, most of the better sm
newspapers have found it necessary
boost their subscription rates.
“With the elimination of automobi
tire, refrigerator and other types of ¢
vertising during the war, the newspaj
will lose from 30 to 50 per cent of th
revenues, and are facing one of th
most critical periods. We have delay
raising subscription rates as long as
sible, but are forced to take this step
cause of conditions beyond our contl

Headlines Over Legals

Favorable comments of lawyers ¢
readers are being made to the Li
ton, Col., Independent since it ind
urated a plan of putting a live head
each public notice. The effect of!
plan is that the public at large is
conscious of the value of public not
It may have a beneficial effect on I
lators when attempts are made to!
tail legal notices. Here is a sal
heading used: File Comstock Estate!
April 22.

Insurance Advertising

In one town in another state fit
surance agents advertise collectively.’
group has agreed that 10 cents ol
Every $100 of fire insurance will g
ward cooperative advertising in thel
paper. Over $1,000 is spent annuall
ads written for the group by the I
paper’s advertising department. §
cooperative advertising might alf
sold to life insurance agents, real &
dealers, and other similar groups'
are not consistent newspaper adverl!
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Missouri Editor Issues Timely
Challenge to Home Town Merchants

In the opinion of T. Ballard Watters
of the Marshfield (O.) Mail the great
American ruber famine offers a new
lease on the commercial life of every
country town. In a front page editorial
carried in a recent issue, this Missouri
editor challenges the merchants of his
home town to make the best use of their
opportunities. It amounts to a challenge
to hometown merchants everywhere and
the entire rural press as well. Many
editors will want to quote this piece
word for word as follows:

An Opportunity—and a Challenge

The greatest shortage in the American
economic system is rubber. As a result
drastic changes in the American mode
of living will probably be necessary. Most
of Europe has gone back to the “horse
and buggy days,” except there are few
horses and no buggies. The automobile
for civilian use is almost non-existent.

In America the automobile greatly
changed our living. It helped make cities
bigger and small towns smaller, because
people thought nothing of going 50
to 100 miles to shop. As automobile
use is restricted, the small towns will
become more important.

What does this mean to you, Mr.
Small Town or Rural Business Man?

Doesn’t it suggest that the small town
is about to have a rebirth as a trading
center, and in this change isn’t there
opportunity with a capital “O”? For
these people “‘thought nothing of going
of going 50 to 100 miles to shop” are
going to think more about the wear
and tear of their autpmobile tfires.
They are going to think more about
their shopping nearer home.

But do not think, Mr. Merchant, that
people are going to be forced to trade
without a fight. The big city papers
are going to bring their advertising
message into your community and they
are going to use every method they can—
including perhaps the development of
mail order business—to hold on to that
trade.

.30' you, Mr. Merchant, had better be
strring yourself right now before they
get the jump on you. :

Preaching the doctrine of “trade at
home” jsn’¢ enough. You have got to
show them why trading at home means
money in their pockets. That they can
buy as 80od quality at home as else-
where,

This. car and tire crisis offers an op-
Portunity for showing them. What are
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you going to do about it? And when?

The (Name of Your Paper), which
coyerseals——t-== county, can help you
reach the people, no matter where your
store is located in this county. You will
always find us willing and ready to
work for your salesman, and we firmly
believe in building up ——— county in
any way possible.

Congratulations!

Mrs. Margaret Foley announces the
marriage of her daughter, W. Goebel, to
J- W. Hedden, Jr., which occured in
Lexington Saturday, February 14, in the
Thoroughbred room of the Phoenix
Hotel with Dr. M. V. P. Yeaman, offic-
iating.

The bride, a native of Bath county,
was a teacher in the Montgomery county
schools for 15 years and is widely known
and popular throughout Central Ken-
tucky.

The groom is publisher of the Mrt.
Sterling Advocate, a son of the late
Mr. and Mrs. J. W. Hedden, Sr., and is
well known by the State newspaper fra-
ternity.

After a brief wedding trip to West
Baden Springs, they will be at home at
the groom’s apartment on West High
street.

Recent Linotype Installations

The Paris Enterprise, new semi-weekly,
J. M. Alverson Sr., publisher installed a
new Blue Streak Model 31, with Excel-
sior and Erbar in size combinations.
The Kentucky Baptist, official organ of
the General Association of Colored Bap-
tist of Kentucky, 2222 West Chestnut
street, Louisville, installed a Model 8
with 8 and 14 point Excelsior with Mem-
phis Bold.

Planning a complete new type dress in
the near future the Messenger-Enquirer,
Owensboro, Lawrence W, Hager, editor,
will install an additional machine to
the five now in operation. The new
machine a Blue Streak Model 32, will
be equipped with six 30-em molds, three
90-channel and one 72-channel maga-
zines. New type for headdress and dis-
play includes 8, 12, 14, 18, and 24 point
Metroblack with Metrolite; 18 and 24
point Metromedium with italics; 380
point Metromedium No. 2; and 36 Me-
troblack No. 2. The entire equipment
on the other five machines, a Model 28,
two Model 14, and two Model 8, will
be arranged. We await with anticipation
the streamlining of the Messenger-En-
quirer, .
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Books For Service Men Can
Be Mailed Without Boxing
Or Wrapping

The Postmaster General has notified
postmasters that books addressed to in-
dividuals in the different branches of the
armed services of the US, or to any
point of use of our armed forces are ac-
ceptable for mailing at the special book
rate without boxing or wrapping,
merely secured with cord or twine
twice around the two ways crossing in
the center with address label securely
fastened by glue, mucilage, paste, or
other good adhesive to the flat outside
binding. Books prepared in this manner
shall not be accepted as insured or c. o. d.
mail. Books may be insured or sent c.o.d.
when packed in accordance with exist-
ing regulations.
In order to be accepted at the rate of
114 cents per pound or fraction thereof
the books must contain no advertising
matter other than incidental announce-
ments of books, and they must otherwise
conform to the conditions governing
the acceptance of books at this rate,

Editors: Please pass this information
on to your subscribers.

Uphold Right Of Criticism

Criticism of courts by newspapers is
now the law of the land following the
decision handed down by the United
States Supreme Court in the contempt
citation case against the Los Angeles
Times. The decision was one of the
most sweeping victories won by news-
papers involving the freedom of the
press clause of the Constitution.

The case grew out of three editorials
published by the Los Angeles Times in
1937 and 1938 commenting on the con-
viction of persons who had not been
sentenced. The newspaper was cited for
contempt on the theory that the edi-
torials did or attempted to influence
the court in passing sentence on those
convicted.

Although it was a split 5 to 4 decision
handed down by the Supreme Court,
the majority opinion even went so far
as to hold that criticism of a court can-
not to be prescribed merely because the
case under discussion is pending, the
court pointing out that cases often pend
for years. The court held that it makes
no difference whether the case under
criticism is technically pending at the
time, as long as the comment does not
constitute a “substantial” or a “serious”
danger to the impartial functioning of
the judge.
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Tires For Weeklies

Until the United States Navy has had
time to blast open the road across the
Pacific, the Office of Production Man-
agement is going to keep a firm hand on
supplies of rubber, tin and other es-
sential commodities which we have been
in the habit of obtaining from the
Orient, The current national quota of
auto tires is only about 5 per cent of
normal consumption. Sale of tires will
be limited to individuals and agencies
requiring them for the maintenance of
industrial effiiciency and civilian health.
There seems to be little prospect of week-
'ly newspaper publishers being permitted
to buy new tires. According to news
reports from Washington, daily news-
papers will be permitted to buy new
tires for use on trucks delivering news-
- papers to dealers making delivery direct
to readers. Even they must prove that
old tires are no longer suitable for re-
treading. No doubt there will be addi-
tional rulings affecting the newspapers.
Newspapers Study News-Print
Situation In New York Meeting

R. B. Howard, President of National
Editorial Association attended a meeting
of publishers in New York, called by
American Newspaper Publishers Asso-
ciation, to consider conservation of news-
print. While no shortage has been re-
ported, there have been warnings that
transportation, probably conversion of
newsprint machinery and restriction of
Canadian power to speed up Canadian
aluminum production may effect the
situation. President Walter M. Dear of
A. N. P. A. named Mr. Howard on Reso-
lutions Committee. Resolutions adopted
were,

“Resolved that is is the sense of this
meeting that the newspapers of the Uni-
ted States make every patriotic effort to
conserve newsprint compatible with
service to which the American public
is entitled.

“That we request the proper agencies
of the Government to keep newspapers
- informed promptly, through the facil-
_ities of their national and regional as-
sociations of any change in the status
of the contributory factors in newspaper
publishing such as the availability of
materials machinery, manpower trans-
portation etc., looking to the expectancy
that newspapers will ready rest their
conservation programs from time to time
to conform with program necessary to
war demands and:

“That in order to implement the
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newspapers to conform to war needs,
a committee be formed to study all such
methods of conservation and waste elim-
ination as may be available in the light
of existing conditions, such committee to
report definite recommendations to an-
other meeting of newspapers to be held
within not more than thirty days from
this date.”

It is expected that a committee repre-
sentative of the newspaper industry
will be named very soon.

W. G. Stevens, Ohio, is the new me-
chanical foreman of the Ashland Inde-
pendent, succeeding Emil Valentine. Mr.
Valentine was forced to stop floor work
on account of foot ailments but will
continue to operate the machines.

Warning To Newspaper Publishers

The Indiana Press Association warns:
‘If certain customers receive ‘free goods’
or goods for which they are not charged,
in addition to the goods actually order-
ed and paid for you are violating the
Robinson-Patman Act, even though your
books show that your customers are
charged the same price for goods pur-
chased in proportionally equal amounts.
The rule is that if gratuities are secret-
ly given in order to induce the purchase
of your goods in preference to that of a
competitor the Federal Trade Commis-
sion will find you guilty of an unfair
practice.”
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This rule could probably apply
rebate practices on legal publications i
some communities. In instances, lawyen
and others have been in the habit o
“shopping” for discounts on legal pub
lications which if granted might be con
sidered to come within the scope of tl
Robinson-Patman Act. It is at lea
worth while to discuss this with you
customer the next time the occasio
arises.

“While no gratuities may be givel
the very establishment of proof of un
fair competition might cause the FI(
to step in. Don’t forget that under|
recent U. S. Supreme Court decisio
every newspaper is engaged in intg
state commerce. Weeklies are exemj
from the Wage-Hour law but not fron
the NRI or FTC Acts.”

Letters From Soldiers

A check of the old files of the fi
world war era shows that one of th
most interesting features of the homt
town newspapers were the letters fros
the soldiers. Extracts from such lette
can be secured from the parents (
relatives. At the present time a serit
of “half-minute interviews’ from civi
leaders, ex-service men, et al., would ha
a lot of reader interest. And you mig
be surprised at the interest taken in
“Looking Backward” or brief “Revit
of the Files” of the corresponding wed
of 24 years ago during the last war.

In extraordinary times,
when goodsand commodities
are scarce, and services are in-
terrupted, the wise man will
continue to advertise.® Forhe
knows that after every storm

the sun has shone again.

LINOTYPE - BROOKLYN, NEW YORK

Linotype Granjon Family

PRESIDENT

Febi
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A “How I try best?”’
o ow can [ serve my country best:
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No patriotic American business has failed to ask itself that question. And for differ-

ent businesses there are different answers. Some businesses serve best by converting plants
e fin and facilities. Some serve best by conserving time, labor, materials. Still others, such as
otfor:lkt newspapers and chain food stores contribute most by doing their regular jobs better.
5 fror
lette!
nts ¢ The newspaper’s peacetime job of providing news and information becomes a war-
et o Taar : : : '
Lns o time job of building morale. It is reassuring for America that today more people are read-
d ha ing more newspapers than ever before in history.
- migl
n in
R evie : > : ;
The chain food store’s peacetime job of selling good foods at low prices becomes a
> weel P ] g8 P
ar. wartime job of building health and strength. And chain food stores today are doing
s ' this more effectively than ever before in history. In our own case, A & P is now operating at
the lowest distribution cost ever attained by any great retail business, in any field, in the
United States.

Further economics are achieved through large-volume sales. Here the newspapers
and the chains join hands in doing their regular jobs better. A& P Super Markets are
able to increase volume and speed turnover by consistent use of newspaper ‘advertising. By
providing an effective advertising medium, newspapers are helping chain food stores to
serve America better.
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Unxocrr Sam’s fast-moving ski
troops put military power in the
right place at the right time.

America’s electric companies have
done the same job with industrial
power. They were ready when the
crisis came!

They powered new plane plants,
tank factories and shipyards almost
overnight —and rushed reserve
electric power to key points over
carefully interconnected systems.

As the demand grew greater, they
speeded new construction. Last
year, alone, they installed over 2%2

INCORPORATED

million more horsepower—enough
to light one-quarter of all the
homes in America!

Good business management made
this possible. The same companies,
the same management, will go on
increasing the production of power
for protection—until skiing is a sport
again, instead of a war maneuver!
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