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Am Kaiserplatz.
Hotel, Restaurant, Weingrosshandlung.

TELEFON: 361,4678,6212,6213,1806.

- Director: GEORGES GOTTLOB.
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THE BUSINESS MAN.

el reerer——

\HOW TO SUCGEED.

A New York contemporary, “The Dry Goods
Economist,” thus reflects upon the game of business
using the word in its fine school-boy sense:

Merchandising is a game that has within its play
all the fierce joys of the gambler, the golfer, and
the philosopher. It.is-a gome of continuous aotion,
The brain is the power, naoney the material media
through which the brain force is focussed, and |
through which the mental energy is converted into |
definite action. The magnet, money, draws forth |
men—the pawns of the game. These men, in turn, |
project the original idea, through their individuality
and action. The real merchant enjoys the know-
ledge, the struggles, and the victories of business:
life. - It is not the greed of gold that prompts bis
movements, but it is the joy of doing—well-doing—
doing better than those who have gone before. It
is the craving of the game that fills his soul.

Scientific merchandising is a noble game, in which
master minds like to enber. ‘Troubles, vexations,
'uncertainties are all swept away by an avalanche
of will power, steadfast courage, and 'the innate
love of triumph over life's daily struggles. .= |

lacking in the unsu ‘ul merchant., Study the
raw materials of commencs, the manufacturing pro-
oesses of the finished product, the relation of supply
and demand, the wiles of buying, the psychology of
| golling, and put you.self in gympathy with the world
und you, and you have discovened the touchstone

of the business philosopher—sucoess.

Youmay preach to alerks, and tell them what they
ought to do, and what they ought not to do, but we
doubt, if one in twenty-five will heed.  How meny
“times have we read that we ought to learn our goods,
how they are made, and the peculiar advantages one
particular article or brand may possess over another.
Yet how many of us have made an effort to learnt

If youare in the linen department, can you tell an
‘all-linen from a union 1'men, do you know what size
cloth to sell to seat a certain number of persons,
whalt size hem is in vogue, and what is considered
the miost fashionable place to put the initizl? Ot
don’t you care? o e e :

If you sell wash goods, are you certain o pieoe of
goods is silk-and-cotton, or do you think it “ might |
be mercerised P Can you find ithe count on that
Tndia  linety or percale? - How many yards would |
you sell for a princess gown P Areyou able tosuggest
suitable trimmings for the dresses you sell? . Do you
know if they will launder or clean successfully? Or'
a1 you more interested in the " dope sheet "7
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