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+ As We See It +

Kentucky Leads In Both
Rich And Poor Counties

Is there a solution? Figures released this
week by the U.S. Department of Agricul-
ture stated that the six of the ten poorest
farm counties in the nation were in Ken-
tucky, while 16 counties equaled or ex-
ceeded the national average in farm level
of living. Kentucky dropped in national
ranking from 39th in 1950 to 44th in 1959.

The six poorest farm counties were identi-
fied as Breathitt, Knox, Leslie, Magoffin,
Owsley, and Perry. The top ranking coun-
ties are Bourbon, Campbell, Fayette, Ful-
ton, Harrison, Jefferson, Kenton, Oldham,
Shelby, and Union. The six that equaled
or exceeded the national index are Clark,
Henderson, Jessamine, Mercer, Scott, and
Simpson.

The departments study covered 2,599
counties or combination of counties in all
states except Hawaii. The study assessed
such things as the average value of pro-
duce sold by each farm; average value of
land and buildings per farm; and the per-
centage of farms with telephones.

The department said all counties in the
state achieved better ratings in 1959 than
they had in 1950 but the average rate of
improvement fell behind that of the nation.

Again we ask: is there a solution? Can
our newspapers help, or take a lead, in
correcting this drastic economic problem in
the so-called “poor” counties? Perhaps later
figures may indicate improvement already
under way.

Hard Look At Expense Accounts

Business expenses will get hard look by
the tax department, according to business
reporters. Despite complaints that new
regulations will make business people be-
come bookkeepers, present plans are to re-
quire detailed information about all claims.
This means itemizing down to the penny
for parking, taxes, tips, etc., as well as notes
about who the money was spent on and
why. Bills over $10 will require receipts;
cancelled checks are not good enough. Im-
mediate tightening of expense procedures
seems indicated for those who want to con-
form to regulations.

#* * %* *

SDX Charges Censorship
Practices Still Continue

Sigma Delta Chi’s Freedom of Informa-
tion Committee charges in a recent report
that neither President Kennedy nor Con-
gress appears inclined to take steps to lift
the “tight paper curtain of bureaucratic cen-
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State’s Publication Laws Called ‘Miracles’

By A. GAYyLE WALDROP
Professor of Journalism
University of Colorado

Communications between state press as-
sociations—exchange of their magazines,
legislative and confidential bulletins—is ex-
cellent. Too, they have national publica-
dons such as The American Press, The Na-
tional Publisher, Publishers’ Auxiliary, Edi-
tor and Publisher, national meetings and
comespondence  to  keep them informed
about each other’s activities and progress.

Why, then, with a knowledge of what
Kentucky has done about its publication, or
public notice, laws in 1958 and 1960, have
not the professionals in other states realized
that at least six miracles have come to pass?
And worked to bring them to pass in their
states? Are they waiting for youth to de-
cide on changes, develop new attitudes, dis-
cover what the oldsters seem to be almost
blind to?

Kentucky’s compilation now is not a
book, but is one statute, the 1960 edition
of KRS Chapter 494.

From a memorandum to Douglas Cor-
nette, one-time president of the Kentucky
Press Association, assistant general manager
of the Louisville Courier-Journal and the
Louisville Times, relayed to me by Barry
Bingham, editor-in-chief and president of
these newspapers, I have the background
story on what I cannot but call “miracles in
Kentucky.” Miracles produced by leader-
ship, analysis, and cooperation.

“From 1940 to 1958, the Kentucky Press
Association tried vainly to obtain compli-
a.nce”with laws pertaining to legal publica-
tion,” Cornette wrote, “Perhaps the reason
was the great multitude of statutes dealing
with the subject. A number of publish-
'S . .. persuaded the KPA to obtain the
services of a former clerk of the Court of
Aoléﬁiat]}s] to analyze and to try to bring into
Cullen ese Igﬁély statutes . . : ]m'ige Rob.ert
Moo id a masterf%ll job in drafting
E Soicalled Model Publication Law . . .

1§u1tnuths<:ﬂ§(-i thr(‘)ugh t%le legislature.”
o ’this CIlﬁt mlracle in Kentucky ante-
3 anﬁcz}tlon and unification. Be-
ore the 1930 Revised Statutes w inted
i e $ were printe
o 0 be publ}shed in the
the publicatil Fhe largest circulation” in
B hqdogl area, “Before the 1943 re-

<5 become “the largest bona fide
meaning paid circulation. Some
?d been paid in other states to
e seén connection with rates. But
byl heg Elsb;? be th-e first state to insist
ic Notice means notice to

deference h
Clrculatiop,

the public, just that, not publication in a
legal journal or a political party weekly
whose circulation may be only one per cent
of that of the commercial newspaper in the
area.

“The biggest weakness in the inadequacy
of public notice as a means of due notice,”
wrote Ben Blackstock, secretary-manager,
Oklahoma Press Association, “is found in
the larger cities and towns where the me-
tropolitan newspapers either cannot afford
to publish or do not want to be bothered
with publication of such notices. This leaves
the field open for daily legal newspapers
with very limited circulation and is almost
no notice at all.”

The second miracle, therefore, was the
statute that clarified, consolidated and made
uniform Kentucky’s 232 statutes governing
county, municipal, town and other political
subdivisions. Why have, as Kentucky did,
30 statutes requiring publication of pro-
ceedings of governmental bodies, such as
ordinances, regulations, orders? Why have
12 statutes requiring publication of financial
statements or audits? Why have 52 requir-
ing advertisement for bids and notices of
sales? Other states still have a lush jungle
growth of such laws.

Kentucky publishers cooperated, ob-
tained expert legal aid, brought order out
of chaos.

The third miracle: the 1958 law had pro-
vided for eight-point solid measure, indi-
cated rates for nine- and ten-point type and
with “leading.” The 1960 law provides for
eight-point and gives freedom to use dis-
play advertising “whenever the nature of
the matter . . . or whenever the officer re-
sponsible for causing the advertisement to
be published determines in his discretion
that a display form is practicable or feas-
ibles stz

Some state laws specify 5Vs-point, others
allow from five- to ten-point; six states
designate six-point, and eight in addition to
Kentucky name eight-point. In 16 states
type size is not specified, among them Mis-
souri, about which William A. Bray, gen-
eral manager, Missouri Press Association,
wrote:

“By putting into effect a rate that we
think is fair, newspapers are encouraged to
set legal notices in regular reading type,
not six-point. Because of the poor treat-
ment publishers give notices, the attempt
to set them in small type, I am convinced
that newspapers are among the worst ene-
mies of the public notice. Certainly, they
want the revenue, but they don’t care
whether they can even be read. Publishers

are going to have to give a little more lov-
ing care or the trend to do away with public
notice will continue.”

Of major importance (it’s unique, it has
had significant results) is the fourth miracle,
cooperation between Kentucky Press As-
sociation and those who attacked the “mod-
el” law to remove “fat” from it.

“The Kentucky Municipal League, the
City of Louisville, Jefferson County, and
other governmental agencies began an at-
tack on the 1958 statute,” Mr. Cornette
wrote. “. . . The position of the Courier-
Journal and the Times, and that of the ma-
jority of the Kentucky Press Association,
was (italics supplied): if there were in-
equities in the law KPA and we should take
the leadership in helping to remove them.
It was then that there began a series of con-
ferences between a legislative committee of
the KPA, the legislative committee of the
Kentucky Municipal League, representa-
tives of the Sheriffs’ Association and other
public officials. . . . Finally agreement was
reached. . . .”

The 1960 law (1) reduced required pub-
lication on all matters to one time except
on sale of property and notice of delinquent
taxes which must be published three times;
(2) reduced required publication on bids to
one time instead of three and, in addition,
provided for emergency purchases without
publication; (3) required bids to be pub-
lished only on items of $1,000 or more cost
(8500 under 1958 law); (4) allowed sum-
maries of city, county or district budgets to
be published instead of the detailed bud-
get; (5) does not require executors” notices
on estates valued at $1,500 or less (1958,
$500 or less); (6) allowed lumping of pay-
ments during year to one person (1958,
only gross salaries could be), person under-
stood to include firm, corporation, for goods
and services); (7) provided that only gen-
eral regulations affecting entire publication
area need be published.

Could it be that state press associations
are reluctant to undertake unification of
statutes because they anticipate demands
for removing “fat” from publication require-
ments, as the Kentucky law did? Should
they leave the initiative in this to state
municipal leagues and governmental agen-
ciesP Is co-operation possible in other
states?

The fifth miracle grew out of the fourth:
“One of the interesting things I came across
in the meetings (to revise the statute) was
that most progressive governmental units

(Please Turn To Page Eight)
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Selection Of Photo Equipment

Varies With Job,

By James E. Kalshoven
Associate Professor of Journalism
University of Tennessee

Newspaper and magazine photographers,
like golfers and fishermen, are dedicated
men.

They are dedicated to a special and be-
loved bit of equipment.

Golfers have a pet club; fishermen cher-
ish one rod above all others; and photog-
raphers swear by a certain camera, a cer-
tain lens.

The amateur, eavesdropping on a group
of professional cameramen, is bewildered
by the violent arguments over 4 by 5’s, re-
flexes (twin and single), and Ektar, Zeiss,
Dagor lenses. And what is more confusing,
each photographer has facts, logic, and
strong, loud arguments to buttress his be-
liefs.

Such a situation can create only uncer-
tainty in someone, such as the publisher of
a small newspaper, who does not have a
thousand or two to spend for equipment,
but who wants a sound outfit that will
handle practically every situation except
perhaps microphotography or color murals.

Fortunately, he will discover that the
war is really only one of words. The argu-
ments of the professionals is usually shop
talk, and their favorites are the cameras
they started with, have grown accustomed
to, and in which they have acquired skill
and confidence.

Any good camera is capable of taking
good pictures, else it would not be on the
market.

Edward Steichen, perhaps America’s
greatest photographer, went to Greece and,
to demonstrate that it is primarily the man
and not the equipment, took hundreds of
photographs with just a box camera. The
results of tour de force later were collec-
ted into a book and are among his most
beautiful work. However, that was Steichen,
and his usual camera is a teakwood 8 by
10 with all the adjustments—mot a box
camera.

So debate over the merits of various
types of camera is academic. To recom-
mend any one piece of equipment is peril-
ous. Price will affect quality, of course, but
not to the extent that it does in most
other fields.

But the prospective user of a camera
demands some sort of guide. He wants to
know which to select, among the hun-

Experience

dreds on the market. And the best way for
him to reach a decision is to know the
strengths and weaknesses of each type,
know what he plans to use it for, and know
how much he is willing to spend.

Cameras for press use today fall into
three popular groups, with only one of these
groups not offered in a wide variety of
prices. These three are the press—a com-
paratively expensive unit,—the twin lens
reflex, and the 35-millimeter. These in turn
may be broken down into various subdivi-
sions, such as the reflex and the range-
finder 35%. Space will not permit a discus-
sion of these, but the merits and demerits
of each larger group apply equally to them.

As for the Polaroid, that is an entirely
distinct field of photographic equipment.

Let us first examine the press camera,
more generally known as the 4 by ’5, or the
Speed Graphic. The Cadillac of this group
is the Linhof Technicka, which will cost
around a thousand dollars, give or take a
few hundreds depending upon model and
lenses. None of the press cameras are in-
expensive. The commonly used Eastman
Graphic will be several hundred dollars, the
price varying with the lens and shutter.
Hence, one disadvantage of this camera
group is the initial cost.

Among other disadvantages is its size.
The earlier Graphics had wooden bodies
and weighed much less than the stronger
and more rigid metal Graphics of today. It
is not a camera to carry around casually.
It is too bulky to fit into a pocket, too
clumsy to carry on a strap over one’s
shoulder. In brief, it is a wearisome bit of
paraphernalia, and is despised for that
reason by most women photographers. Still,
Margaret Bourke-White bowed her shoul-
ders and made her reputation with it.

Another disadvantage is the cost of film.
At 15 to 30 cents—and a dollar and a
quarter in color—every time the shutter is
snapped, this cost can mount up, especially
for papers with trigger-happy photograph-
ers.

So, for the press camera, the major
drawbacks are size and expense. To its
devotees, its advantages far outweigh the
disadvantages. For the press camera does
take beautiful pictures—sharp, crisp, full of
detail. There is no worry over grain in en-
largements. There is no real problem of
temperatures in developing.

A sweetheart of a camera is the twin-
lens reflex. More and more its popularity
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Small Business Huqdbook
Available In Louisville

Copies of the Federal Handbook for
Small Business are available on request at
the Louisville office of the Small Business
Administration, 1900 Commonwealth Build-
ing, Fourth and Broadway, R. B. Blanken-
ship, Branch Manager, announced recently.
This new booklet was issued jointly by the
Senate and House Small Business Commit-
tees, the White House Committee on Small
Business, and the Small Business Adminis-
tration.

Mr. Blankenship said the purpose of the
new Handbook is to provide in a single
booklet information on all Federal Pro-
grams of interest to small businesses. While
the SBA is the only government agency de-
voted exclusively to small business, the fol-
lowing 12 government agencies with pro-
grams affecting small businesses also have
sections in the 101-page Handbook: The
Gengial Services Administration; Depart-
ments of Defense, Commerce, Labor Inter-
or, Agriculture, Treasury, and Justice; Fed-
eral Trade Commission; Veterans Adminis-
tration; Tennessee Valley Authority, and the
Export-Import Bank.

h‘“

It seems certain that 1962 auto sales will
reach near the 7 million mark. A check of
car dealers across the nation by Printers’
Ink shows that they believe 1963 sales will
be even greater, A frequent concern is that
they can’t get cars fast enough to deliver
to customers. Although most dealers approve
advertising practices of the factories, some
ask for more support at the local level,

penny a shot, and more varieties of film
ae available for it than for the larger
cameras, Its fast shutter can freeze any
human movement, And it is small enough
and light enough to slip into one coat
pocket,
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Prepare Now Wor The Best
Christmas Record Sales

This Christmas season should be a sales
record breaker according to an executive
with the National Retail Merchants Associ-
ation. The prediction was based on a re-
cent survey by the association of 197 mem-
ber stores. Seven out of ten expect their
Christmas sales to rise over last year’s level.
Sixty-seven percent of those responding to
the survey’s questionnaire are planning to
stress better quality merchandise this year.
Only one- third will emphasize popular
priced goods. In the fall survey the an-
swering store heads were evenly divided on
this same question.

The study also revealed that women’s
sportswear is expected to be the top selling
merchandise line for Christmas. Twenty
percent picked it as a holiday volume gain-
er. Eleven percent mentioned men’s sports-
wear, ten percent chose boys® wear and
eight percent mentioned men’s furnishings.

Retailers across the country are planning
their Christmas promotions. It isn’t too early
for you to line up your own promotional
plans for selling your merchants on new
advertising ideas. Here are some ad ideas
that will appeal to youthful shoppers:

Suggest that your merchants make a big
to-do about pre-teens out of school for the
holidays. They may want to plan special
pre-teen fashion shows, meetings, etc. One
merchant could open a “Wishing Book” for
them where they can enter their names and
the items they would like for gifts. This
could, of course, be publicized in ads so
their families and friends will come in to
see what they would really like for Christ-
mas.

Your merchants may want to establish a
miniature department for children under 14.
A good selection of gifts can be featured
here for low prices. The counters could be
made low for easy selection and gift wrap-
ping be a free service.

Merchants can promote early shopping
by setting up a special holiday breakfast
on each Saturday in December until Christ-
mas. Special ads could be sold in connec-
tion with these special breakfasts.

Here’s a note from Indianola, Iowa, which
might interest your ad man:

Just read the bulletin and was glad to
see the Adrian (Mich.) Telegram won the
‘Best Idea of the Year” contest on their
bridal tour idea. The Record-Herald and
Indianola Tribune won the “Best Idea of
the Year” contest at the recent Iowa Press
Association Convention. The idea was the
same as the one that won the award for the
Adrian Telegram, only we used it as a
Christmas promotion.

We took pictures of a young couple do-
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Advertising Stimulates
U. S. Market Demands

The important role advertising plays in
the economy by stimulating market demand
was emphasized recently by U.S. Commerce
Secretary Luther Hodges. He stressed this
point in a speech on economic conditions
at a luncheon sponsored by This Week
magazine, Oct. 29 in New York City.

Following are some of his comments:

“There are those, of course, who question
the value of advertising. But I am not one
of them for I feel that advertising is a major
tool which must be used vigorously if we
are to quicken and expand our economy.

“Consumer spending alone accounts for
about two-thirds of our gross national prod-
uct, and in this area the influence of adver-
tising is direct and potent.

“Advertising is the prime mover of new
products, and new products mean new de-
mand and an expanding economy. More
than half of the chemical industry’s net in-
come is derived from new products which
were not available 20 years ago.

“Advertising is the inseparable twin of
mass marketing. We simply couldn’t have
mass production and mass marketing with-
out it. Without advertising, the modern
manufacturer might as well ship his goods
in boxes without labels.

“Advertising reaches millions of potential
customers at a very small cost per customer.
It informs them what is available. It estab-
lishes mass acceptance for new brand names
almost overnight. It shows people how ex-
isting products can be put to a variety of
new uses.

“By lowering the cost of selling a larger
volume of goods, and by promoting the sale
of a large volume of a particular item, ad-
vertising reduces the unit cost of our prod-
ucts to our consumers.”

—_’__.._
A lot of fellows who say what they think
don’t do enough thinking.

ing their Christmas shopping in Indianola.
Printed it tabloid, special section, with
each merchant taking a third of a page. We
pictured the couple in each participating
store looking at merchandise along with
some copy on what that store had to offer
Christmas shoppers.

It was a natural for a Christmas promo-
tion, brought us about $600 in additional
“plus” business ($25 per merchant) and we
plan to use it again this year. Believe it is
easier to sell than the wedding tour idea
would be. Incidently picked up the idea
at the NEA Meeting last fall in Chicago. A
good reason why publishers should attend
conventions.
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Journalism Graduates Payscale
Revealed By National Survey

The June 1961 crop of Journalism school
graduates have gone to work for salaries
ranging from $60 to $165 a week, according
to a survey by The Newspaper Fund.

(The Fund, supported by grants from
The Wall Street Journal, is set up to attract
more young people to journalism careers.)

The average beginning paycheck for
1,555 graduates in the 41-school study was
$89.60.

Five schools with a total of 221 grad-
uates reported average starting pay of $100
a week or more, Paul S. Swensson, executive
director of The Fund, said. These schools
were the State University of Iowa $112;
Northwestern University $110; Columbia
University $109; Ohio State University
$105; California State Polytechnic College
$100.

“We examined the data regionally,” said
Mr. Swensson, “and found that starting sal-
aries were highest in the Midwest.”

Fifteen schools and departments were
surveyed in this region. A tabulation of
average starting salaries for these midwest-
ern graduates shows:

Three schools with 136 graduates aver-
aging $100 or more; 8 schools with 486
graruates average $90 to $99; 4 schools with
115 graduates averaging $80 to $89.

Ten schools and departments were sur-
veyed in the Rocky Mountain states and the
Far West. Their salary reports showed:

One school with 8 graduates averaging
$100 or more; 5 schools with 122 graduates
averaging $90 to $99; 4 schools with 63
graduates averaging $80 to $89.

Eight Eastern and New England schools
were studied. The findings:

One school with 77 graduates averaging
$100 or more; 6 schools with 199 graduates
averaging $80 to $89; 1 school with 5 grad-
uates averaging $79 or less.

The report from eight Southern and
Southwestern schools showed:

Three schools with 93 graduates averag-
ing $90 to $99; 5 schools with 175 grad-
uates averaging $80 to $89.

“The ratio of jobs available per graduate,
an admittedly nebulous estimate, parallels

salary trends,” Mr. Swensson said.
Midwest Highest

In the Midwest where starting minimum
salaries were reported highest, the Univer-
sity of Nebraska listed 15 job opportunities
for each graduate. The University of Michi-
gan and Ohio State University said their
ratio was 10 to 1 as did Northwestern Uni-

versity for its Master of Science in journal-
ism graduates. The lowest job ratio per
graduate reported by any Midwestern
school was 3 to 1.

Rocky Mountain and Far Western sta-
tistics show job ratios ranging from a con-
servative estimate of 1% to 1 at two schools
to 10 to 1 at two others, Sanford University
and the University of Colorado.

The University of Kentucky reported a 10
to 1 ratio of opportunities for its 20 grad-
uates, the highest ratio of eight Southern
and Southwestern schools. Three schools
reported 3 to 1 ratios, the lowest in this
group.

The highest ratio in the East and New
England was 5 to 1 and was reported by
four schools. The low was 2 to 1.

Male graduates outnumbered women in
12 of the 13 schools which graduated more
than 50 students. The largest graduating
class in the survey was at the University of
Missouri, where 80 percent of the 135 grad-
uates were men. Six schools graduated
more women than men.

Included in the survey was a study of
minimum starting salaries.

In the Midwest, two schools reported
starting minimums of $90; four quoted $85;
two others said 580 and $79 respectively.
The remaining starting minimums reported
were $75 at three schools, $70 at two oth-
ers and $65 at the final two.

Starting Pay

In the East and New England, the study
shows minimums of $75 at one school, $70
at four others and $65 at the last three.

Three Southern and Southwestern schools
reported starting salaries at $65, three oth-
ers had minimums of $75 and the final two
surveyed started at $80.

Rocky Mountain and Far Western schools
were grouped as follows: one school at $60;
three at $75; two at $80; one at $82; two at
$85; one school reported $90 as a minimum
starting wage.

The schools and departments in the sur-
vey by area were: East and New England—
Boston University, Columbia University,
Duquesne University, The Pennsylvania

State University, University of Rhode Is-

land, St. Bonaventure University, Syracuse
University, West Virginia University.

In the South and Southwest the schools
surveyed were the University of Georgia,
University of Houston, University of Ken-
tucky, University of North Carolina, Univer-
sity of Oklahoma, Texas A&M College,
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Newsprint Waste Cuts
Annual Revenues

Suggestions for reducing newsprint waste
in newspaper shops have been advanced
by Donald C. Ceiber, assistant business
manager of the Denver Post. In a recent
speech reported by the SNPA newsprint
bulletin he pointed out the averages indi-
cate that waste costs a 40,000-ton con-
sumer over $150,000 annually.

Production experts endorsed his recom-
mendations in general. One commented,
however, that some discard of paper is
normal and inherent in the printing process
and in this sense the all-inclusive term,
“waste,” is misleading.

It was said also that conservation and
reclamation measures must be carefully
planned. Some have turned out to be more
expensive than selling the waste for scrap.

Here are some of Ceiber’s recommenda-
tions:

1. Consider installing a rewind machine.

2. Have foreman keep close watch on
preparation of rolls for the press. Make
certain that damage is stripped by working
from damaged area; make cutouts to elim.
inate glue spots and broken edges; run
wet rolls before they dry out.

3. Watch core waste. A properly-ad-
justed reel should paste with no more than
one-quarter to one-half an inch of paper
remaining,

4. Watch number of papers removed
from the folder during paster cycle. A well-
adjusted paster mechanism should require
removal of no more than five papers.

5. Consider an education program for
pressmen and handlers,

6. Watch your newsprint inventory. A
ﬁl:St-in first-out inventory control system
will enable you to avoid press trouble be-
cause of dried-out (overstored) paper.
t61;75}(;\]/1511«3.certain that reels, pas.ters. and
i 0eqmpment are properly maintained.
defectivn an acco.untl.ng for all brea.ks. If
5 1e newsprint is blamed, insist on
..Sumple of defect and return to mill with

entifying i) tag or roll number for ex-
Planation,
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Wire Services Will Change
Transmission Standards

Both AP and UPI have announced that
they will change transmission standards for
body type on all of their teletypesetting cir-
cuits. The change, affecting only body
transmission, will be effective Oct. 13, 1963,
with transmission for morning papers of
Oct. 14. The announcement is made now
to allow maximum planning time. Agate
transmissions are not affected.

The new standard will produce a column
of 11 or 11¥% picas with fonts having a

upsurg almost entirely to the Monroe story.

Total for the month was 2,700,000 extra
copies involving a minimum of 300 tons
of newsprint.

Nationally, August newsprint consump-
tion was some 32,000 tons ahead of last
year’s figure.

A factor was an increase in advertising
linage of 2.4 percent over August of 1961.
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lower case alphabet length of 118.1. Type
manufactures have said the appropriate
fonts will be available in column widths
from 11 through 12 picas.

Both wire services followed the recom-
mendation of the ANPA Research Institute
which has prepared tapes perforated on the
new standard available to newspapers for
testing in their composing rooms. More in-
formation is available from the Research In-
stitute, Mechanical and Service Division,
750 Third Avenue, New York 17, N. Y.
Additional research will enable papers to
use fonts of type they now have on hand.

—_—

Gas stations all over the country are add-
ing sidelines. They sell gifts of all kinds,
hats, gloves, candy, lawn chairs, dishes, etc.
Many have real bargains. Better check your
gas station as he ought to be a real good ad
prospect in addition to his regular stock in
trade—gasoline and oil.

It happened J00 YEARS ago

The oldest incorporated trade association in the country,
the United States Brewers Association, was organized in
1862 . . . the same year that

&)%.,

IN KENTUCKY, Confederate troops under General Kirby Smith seized

i
(

Frankfort on September 3rd and held the Kentucky capitol until
October 4th. Governor Robinson escaped to Louisville with the state’s

valuable archives.

In those days as now, beer was Kentucky's tradi-
tional beverage of moderation. Beer still provides
enjoyment for Kentucky people, and a good living
for many of them—not only for the 20,000 people
employed by the brewing industry, but also for
farmers and other suppliers of materials brewers use.
TODAY, in its centennial year, the United States
Brewers Association still works constantly to assure
maintenance of high standards of quality and pro-
priety wherever beer and ale are served.

KENTUCKY. DIVISION -

JUNITED STATES BREWERS ASSOCIATION, ING.

LOUISVILLE
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Newspapers Bring Discontentment

Many, many years ago, B. N., (before
newspapers) people had little opportunity
to know what was going on in the world.
News of their own village was scarce and
little real facts about the outside world
came to them. They heard reports, by word
of mouth, but since these were embroidered
in the telling, with each person adding a
little extra, one can hardly say they were
factual.

This then, gave the town crier his job.
He went about, ringing a bell and telling
news of sales, whose banns had been pub-
lished and who would be placed in the
stocks for all to see and insult.

Times have changed just as surely as
the horse and buggy have given way to the
automobile and it, in turn, finds itself almost
outranked by the airplane. The plane, in
our day and time, has given way to rockets,
which some day, they say, will take man
to the moon.

How did you, the reader, learn of all
these things? Wasn't it by the printed word,
your newspaper? In later years, the news-
paper found itself vieing with radio and
television, but here, there is a woeful lack
of something the general public needs. You
can’t cut a clipping of your son’s latest ac-
complishment from a radio or television
report for the family scrapbook. Neither
can you clip the story about the latest
grandchild or the grandparents golden wed-
ding anniversary. You can’t learn of local
sales by TV.

Newspapers are the backbone of any
nation and the direct cause of a discontent
that has made this nation great. Where
else, but in a newspaper could grandma
see advertisements about the surrey with
the fringe on top and nag grandpa until
he sold the old buggy and got 2 spank-
ing new one. He spent his money with the
local merchants and this in turn, solely
through a newspaper advertisement, started
the spark that kept the community econ-
omy on a stable keel.

It went even further than that for when
grandma’s friends saw the new surrey, they
wanted one too, so the dealer was forced
to order more and the factory where they
manufactured the surreys put on more
workers and these workers, with their sal-
aries, were able to buy more products—
and the prosperous circle started by the
community newspaper kept widening and
widening.

Where else but in your newspaper would
vou read all the details of a new product?
Didn’t an advertisement spark the discon-
tent that has its roots in ambition so that

you, too, ached to own whatever it was?P
Soon another wave of buying, job making
and prosperity was started.

My grandfather didn’t live to see air-
planes become the common sight they are
today. Neither would he understand the
principles of the orbiting satellites if he
were plunked down today in the middle
of this modern world, but the details of
the advance of aviation and science fully
covered, are found in the pages of your
newspapers, day after day, to keep you
informed.

When America was young, men traveled
for months to cross the country. That can
now be accomplished in an hour. Even
the whole world seems to have no limits as
man can now travel by jet, eat breakfast
in one country, lunch in another and return
to his own home for dinner that evening.

A newspaper, its news and advertising
may be the cause of a sort of a disease
for which no cure has as yet been found.
Its name is discontent—but it is a good
discontent that has ambition as its root
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Congressional Privilege

Pres. Kennedy signed Bill H.R. 1115,
abolish the Congressional franking privil
permitting members to send mail to ey
tuents addressed only to “occupant” oty
urban address instead of by name, a5y
as to those in rural areas or on star Touty
It is Public Law 87-730. The Bill proyig
funds to pay House-Senate expenses forf
cal 1963. Congress had granted itself

right to send free, unaddressed mail to ny
areas for some years. The House extend:
this privilege to city areas in 1961 over:
objections of the Senate.

and which has caused this country to g
and become the great nation it now i
Without the newspapers and their ade
tising to set off the spark to spread
infectious disease, men would never b
become discontented enough to know vl
they are missing—would not have achiit
the heights to which they should ali
aspire and this country would not
become the great nation it is. The Ton
Crier is gone but the newspapers b
taken up where he left off, to keept
spark of discontent alive in the heati¢
all men.—Bristow (Okla.) News.

INSTALL A

PROVEN MONARCH. .. :
Step Up Typesetting Output at Least 25%

I

Monarch machines have long since passed the

experimental stage. They are paying their way
... pouring out hundreds of thousands of lines
per day in plants of every size.

‘What Monarch is doing for others it can do for

you...now.

i INTERTYPE COMPANY 360 Furman Street, Brooklyn §, N.¥.

A Division of Harris-Intertype Corporation
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After a flash fire of considerable size
in a dwelling, the reporter phoned details
to the office. An interesting aspect of the
fire was the discovery of a hidden closet
in the attic area where illicit liquor might
have been stored.

Somehow the story seemed to get out of
hand between reporter and rewrite, and it
appeared with words such as “hidden
whiskey,” “secret plant,” “rum blaze,”
‘aging needle,” “rum cache,” and “whiskey
containers.” Actually, no liquor was found
by the reporter. Said he to the jury, after
both residents of the house (man and
wife) had sued for libel: “I think it was
~Is a misprint more than anything else.’

To the husband went an award of $2,050
damages for libel. To the wife went a
similar amount.

The newspaper appealed.

Perhaps, said the newspaper, liquor in
the hidden closet had exploded and burned.
The Appellate Judge quickly refused this
explanation, noting that there had been
little or no fire damage in the designated
storage area. Further examination of the
evidence is revealed that the so-called
‘aging needle” was only a piece of pipe
left in the attic, As a matter of fact, said
the judges, “it may be fairly said that all
the reporter found was a jug, a tin can, a
scrap of what appears to be brass pipe,
Some empty bottles, a secret closet, and the
l'esf of the story is largely imaginary.

‘The intended effect of this article,” they
continued, “was to convey to the average
reasonable reader the impression that this
ouse was then being used for the illicit
Stomgﬁ; and manufacturing and processing
l‘;ft‘:)’lzlsckéy, and th€1t in the aging of it a

arelessness in the use of an aging
needle had cauged the fire.”
i hI“ 5}210.1'f,‘ th?s was a libelous report. Now
om did it libe]p The husband? The wife?
Or bothp
Cu];{ilg lg)egialdbusiness this article was cal-
o berll‘ uce the average reasonable
S while}‘;ehwas conduc.ted here was
the i ch ] e? presu{nphon would be
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¢ Judges decided that the husband,
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That's What The Judge Said - - -

By L. Niel Plummer, Director
U. of K. School of Journalism

not the wife had been defamed.
Judgment for the husband was affirmed.

Judgment for the wife was reversed.
Citation: 252 Ky. 210, 66 S.W.2d. 73.

Jumping Release Dates

Jumping a release date is, to most news-
papers, what breaking a promise is to most
people. It simply isn’t supposed to be done,
but just become a candidate for public
office and send out a news item “for re-
lease” on a certain date if you want to be
disillusioned about some of the ideas of
ethics of certain members of the fourth-
estate—and the radio and television news
departments as well. Of the candidate an-
nouncements we received for publication
last week (including our own), all were
dated “for release March 1.” This is done
by news sources desiring to give as much
of an even break as possible to all news
media. And how many of the announce-
ments appeared on Feb. 28 in certain news-
papers, and on certain radio and television
stations? All of them, even the one specifi-
cally marked “for release to a.m.’s (morn-
ing papers) and weekly papers of Thurs-
day, March 1, 1962 and THEREAFTER”
(emphasis ours).

Well, it’s just like people who break their
promises once. Nobody ever trusts them
again. —The Garden City (Idaho) Gazette.

_—0‘

“One of the most accurate gauges of the
stability of the economy of a nation or a
city is the volume of advertising carried by
newspapers,” Chicago executive Orville
Johler said in Atlanta recently. Mr. Johler,
vice president in charge of advertising and
merchandising of more than 5,000 Inde-
pendent Grocers Alliance food stores, fur-
ther told a seminar of IGA advertising men
from Southern states: “The thing which
makes newspaper advertising such a sound
economic barometer points up one of the
most glaring errors in all business—the cut-
ting of advertising expenditures at the first
sign of a recession. When the economy runs
high the advertising columns of newspapers
bulge. They are used to sell merchandise
by stimulating store traffic. Why so-called
sharp businessmen reduce these stimulants
of store traffic at the first sign of a sag in
sales always has been a mystery to me.”
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ANR Elects New Officers,
Board Of Directors

Robert Marshall, publisher of the West
Branch (Mich.) Herald has been named
president of American Newspaper Repre-
sentatives, Inc., succeeding William Stewart,
publisher, Monroeville (Ala.) Monroe Jour-
nal at St. Louis. Succeeding Marshall as
vice president is J. C. Moore, publisher,
Winterset (Iowa) Madisonian. ANR, which
changed its name from Weekly Newspaper
Representatives early this year serves 8,000
weekly and a score of community dailies in
the placing and servicing of national ad-
vertising with agencies and clients.

New additions to the Board of ANR
include: George C. Wortley, III, publisher,
Fayetteville (N.Y.) Eagle-Bulletin, succeed-
ing the late Frank C. Forbes, publisher,
Riverhead (L.L, N.Y.) News-Review; Sig
Atkinson, publisher, Chandler (Ariz.) Ari-
zonan, succeeding Seymour Sterling, pub-
lisher, Sanger (Calif.) Herald who has
served six years on the Board; Ben Black-
stock, secretary-manager of the Oklahoma
Press Association, succeeding Harvey Walt-
ers, business manager, California Newspaper
Publishers’  Association; and replacing
Charles W. Claybaugh, publisher, Brigham
City (Utah) News & Journal and president
of the National Editorial Association in an
ex officio capacity will be Max Thomas, vice
president of NEA. Thomas is publisher of
the Kerrville (Texas) Daily Times.

Continuing on the Board are William
Berger, publisher, Hondo (Texas) Anvil
Herald; William Bray, manager, Missouri
Press Association; Eldon Lum, publisher,
Wahpeton (N. Dak.) Farmer-Globe; Gor-
don P. Owen, ]Jr., manager, Utah State
Press Association; Theodore A. Serrill, ex-
ecutive vice president, National Editorial
Association; and William Stewart, publisher,
Monroeville (Ala.) Monroe Journal.

William Bray will serve as secretary-
treasurer for the next year.

Appointed for additional one year terms
are: Warren Grieb, executive vice presi-
dent and general manager, as assistant
secretary; and Joseph Amodeo, assistant
general manager, as assistant treasurer. Both
these officers are headquarters in New York
City.

The Operating Committee of ANR will
comprise, Bray as chairman, Marshall,
Owen, Blackstock and Serrill.

ANR places nearly $6,000,000 in national
advertising in community newspapers in
the United States. Offices are maintained in
New York City, Detroit, Atlanta, Chicago,
Los Angeles, and San Francisco.

e
EXPERIENCE: What you get while
looking for something else.




y |
I\||1I I‘I

PAGE EIGHT

AR OF EVENTS

CALEND
NOVEMBER

14-17—National Editorial Association
Meeting, Hotel Sheraton—Jeffer-
son, St. Louis, Mo.

JANUARY

24-26—94th Mid-Winter
Brown Hotel, Louisville.
SRR R
Best way to carve a tombstone is to chisel
in traffic.
Any man who looks up his family tree is
apt to get out on a limb.

Meeting,

T

MATERIALS — LABOR —
OVERHEAD—

assembled in one
easy to use figure
for vauling all
your OFFSET

orders.

Write for 60-day FREE TRIAL

PORTE PUBLISHING COMPANY
952 E. 2Ist So., Salt Lake City 6, Utah

STAMPS CONHAIM

@ "] A comPLETE NEWSPAPER
ADVERTISING SERVICE

For Daily and Weekly Newspapers

101 FIFTH AVENUE, NEW YORK 3

Representative

Chas. H. Lovette
1919 Sundown Lane, Ft. Wayne, ind.

MERGENTHALER'S
\\5)\&( TRADE-IN
\% FAIR

ASSEMBLING
ELEVATOR

as low as

2

WITH TRADE-IN

Comparable values on other
Genuine Linotype Parts.

Mergenthaler [&
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Those were the days. ..

(Continued From Page One)

want a reasonable publication law,” Mr.
Cornette wrote. Other newspapermen might
come to this conclusion, might have a re-
spect for the opinions of governmental
agencies on public notice—if newspaper
publishers took the leadership.

The time is past when “What are they
trying to hide?” editorials are enough to
answer “archaic 1891 law.” Name calling
will not produce miracles.

The sixth miracle in Kentucky was the
change in the wording of the 1960 law to
provide that: “The rate shall not exceed
that paid by general advertisers for com-
parable matter, but in no case shall it be
less than . . .” Thus, a floor was set, but
not a ceiling. “We will not have to keep
going back to the legislature to obtain rate
changes every two or four years,” Mr. Cor-
nette wrote. In 1961, the first time since
1943, rates were raised in Ohio. In 1955,
West Virginia rates were raised, the first
time since 1921. Why not make commer-
cial rates the legal rates for public notice
advertising, and, thereby, tend to insure
publication in newspapers with “the largest
bona fide circulation™?

Kentucky’s miracles, the product of news-
paper leadership using expert analysis and
cooperating with public officials, are the
spirit of a statement by John M. Harrison
embodied in a statute. Harrison, Nieman
Fellow, one-time editorial writer of the
Toledo Blade, journalism school faculty
member at the State University of Iowa,
now at Pennsylvania State University,
wrote:

“Public notice is tremendously important
and the principle ought to be strongly de-
fended. But this, I think, can only be done
by keeping the state laws governing such
notice realistic and in accord with the
growth and development of the individual
states. . . . My father, who was a weekly
publisher in western Iowa and served three
terms in the legislature, was one of the two
men who did the revising of publication
laws in Iowa in the early 1920’s. I have
contended that, after 40 years, it is time to
take a good look at all these laws and re-
vise those that no longer are in line with’
changed conditions.” —The Quill

—_——
Office gossip travels faster over grapevines
that are slightly sour.

Always do right. This will gratify some
people, and will astonish the rest.
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Kentucky Publishers Attend
NEA Fall Council At St. Louis

The fourteen-member Kentucky delega-
tion, which attended the Fall Council meet-
ing of the National Editorial Association
at St. Louis, November 14-18, pronounced
this year’s session and program as the best,
setting a high standard for the years to
come. All forums were interesting and in-
structive, while the addresses by national
men of prominence, were to the point, in-
formative, and soul-searching.

The first day’s conference, directed and
conducted by the Freedom of Information
Center, located at the University of Mis-
souri, with outstanding speakers, gave the
audience an insight in the present situ-
ation, but also emphasized eternal vigilance
by newspapers to see that avenues of in-
formation, especially by some govern-
mental agencies, should be kept open at
all times. Our delegation resolved, after
hearing the speakers, that KPA should make
every effort to have statutes on open meet-
ings and advertising enacted by our next
legislature.

Mis. Judy Magee, Wickliffe Advance-
Yeoman, set the pace for the interesting
panel on “Publishing For Profit” of five
members. Their presentations brought a
lively discussion from the floor. George
M. Wilson, Breckinridge Herald-News, led
off on the panel discussion by ten publish-
ers on “Retail Advertising—Where The Rev-
enue Is.” Many interesting and revenue-pro-
ducing ideas were presented. We hope that
the National Publisher will carry a resume
of this panel offerings.

Approximately 30 exhibitors, especially of
new machinery for the print shop and off-
set production, drew crowds of interested
publishers for the entire three days.

The Kentucky delegation included Mr.
““fl Mzs. James Willis, Mr. and Mxs. George
Wilson, Mr. and Mus. Maurice Henry, Mr.
X;::l MFS- Pat Magee, Larry Stone, Bobby
\7icee11§0n" Landon Wills, Ben Boone III,
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tary Portmann,
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Brush Felt Blanket. Often when the felt
blanket on a newspaper press has been in
use for a long time it becomes glazed and
hard. When in this condition, it makes very
poor packing for newsprint. To remedy this
condition, brush it thoroughly with a wire
brush until the fibres raise up. Then wet a
sponge in water and lightly dampen the felt.
It will swell slightly and regain its softness.
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Swollen Rollers. For swollen rollers—fix
a box in which rollers can be laid length-
wise, with a copper-screen bottom, wooden
lid; put it over another box or metal pan,
and spread calcium chloride flakes over the
screen; put swollen rollers in the box, not
touching the calcium chloride, close the lid,
and in a few hours the rollers should be

back to normal.

o

This is your wastebasket at Texas Gas

o

Because we don’t want to bother you with stories you might not want,
we may be throwing away good stories that you can use. .. Stories about
Texas Gas’ vigorous prbgram to encourage industry to migrate to the
Big River Region ...Or about the special research group we've set up
to answer questions on transportation, energy, labor, resources, and
possible plant locations in this area . . . Or about the more than 100 new
industries a year that have been moving into the eight states we serve.
® Some of these stories may belong on your desk, rather than in the

wastebasket. Let us know
about the kinds of area growth
information you would like
most to have. Just write to us,
or better still, telephone us at
the number listed on the right.

TEXAS GAS

TRANSMISSION CORPORATION
P.O. Box 1160 «

Owensboro, Kentucky
Tel. MU 3-2481

SERVING THE BIG RIVER REGION
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The electricity that powers the industrial expan- plants and transmission lines. What's even more
sion of an area doesn’t just happen. It must be important, new and expanding generating plants
planned, financed, and built ahead of time. In are, in themselves, growing, multi-million dollar
fact, the finest barometer of the industrial growth industries that enrich the prosperity of the area
of any area is the visible expansion of power they serve.

Electric Power :

Industrial Development

Community Development An Investor Owned Electric Company

KENTUCKY UTILITIES COMPANY
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