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1992 AD CONTEST JUDGES
COMMENTS

Weekly Class 1

Category 1 - DEPARTMENT/
DISCOUNT/JEWELRY STORES
First Place - THE LAKE NEWS, Dora
Lummus

Ad dominates the page, should have
attracted shoppers.

Second Place - MCLEAN COUNTY
NEWS, Stacy Kassinger

Nice design, easy to read.

Third Place - TRI CITY NEWS,
Delores Jackson/Lavondia Browning
Good placement for coupon, and choice
of amount.

Honorable Mention - KENTON
COUNTY RECORDER, Betty
Stallard

Has eye appeal.

Category 2 - AUTOMOTIVE

First Place - MCLEAN COUNTY
NEWS, Teresa Reviett

Eye-catching and clever, would also be
good without color. The art definitely
makes the ad. Different type face for
autos would have even looked better.
Second Place - MCLEAN COUNTY
NEWS, Teresa Revlett

Again, eye-catching and clever. You
have a clever lay-out person. Congratu-
lations!

Third Place - MCLEAN COUNTY
NEWS, Teresa Revlett

Would have been second if hadn't been
typo in head (Into is one word here)
clever use of art.

Category 3 - HARDWARE/APPLI-
ANCE STORES

First Place - MCLEAN COUNTY
NEWS, Jan Young/Stacy Kassinger
Nice clean copy, easy to read, plus
prices included effective heading.
Second Place - TRI CITY NEWS,
Delores Jackson/Lavondia Browning
Ad large enough to see they want to
sell refrigerators! Informative, nice ad.

Category 4 - FINANCIAL

First Place - MCLEAN COUNTY
NEWS, Jan Young/Stacy Kassinger
Eye-catching and different, you want to
read further after you see the door. Nice
idea!

Second Place - MCLEAN COUNTY
NEWS, Teresa Revlett/Stacy Kassinger
Very nice art work, but better place-
ment in newspaper would have made
ad "stand out" more; the vault effect is
different.

Third Place - THE LAKE NEWS,
Dora Lummus

Nice artwork, especially associating the
keys with car buying.

Honorable Mention - HICKMAN
COUNTY GAZETTE, Jennifer
Cromika:

Ladder immediately catches attention
but no address or phone number on ad.

Category 5 -PROFESSIONAL
SERVICES

First Place - THE LAKE NEWS, Dora
Lummus

Arresting and artistic, has strength.
Second Place - KENTON COUNTY
RECORDER, Betty Stallard
Tastefully presented, eye-catching.
Artwork and typeface geared toward
women.

Third Place - MCLEAN COUNTY
NEWS, Teresa Revlett/Stacy Kassinger
Good border, eye-catching half-tone.
Honorable Mention - THE LAKE
NEWS, Dora Lummus

Compelling, good color. Find the
motifs a bit effeminate with the football
players. Readers should know what the
LWD Inc. is, some explanation.

Category 6 - FOOD AND DRUG
First Place - MCLEAN COUNTY
NEWS, Teresa Revlett/Stacy Kassinger
Creative artwork, color done well.
Some cuts sideways, need to be resized
to fit. Color place lined up well.

Second Place - MCLEAN COUNTY
NEWS, Teresa Revlett/Stacy Kassinger
Bunny artwork makes this ad attractive.
Cuts on tilt plus half cuts, not too
attractive.

Third Place - MCLEAN COUNTY
NEWS, Teresa Revlett/Stacy Kassinger
Artwork of products poorly placed.
Coupons might have been in color to
draw attention. Country Hearth Bread,
in color why?

Category 7 - FURNITURE
First Place - HICKMAN COUNTY
GAZETTE, Becky Basch

Super sale has strong eye appeal,
effective color.

Second Place - GREEN RIVER
REPUBLICAN, Michele Gray

Nice use of Mac, bolder type for face
merchandise box would have been
useful.

Third Place - TRI CITY NEWS, Jeff
Wilder/Lavondia Browning

Nicely designed. 2

Honorable Mention - KENTON
COUNTY RECORDER, Pat Cole

Category 8 - REAL ESTATE

First Place - FULTON LEADER,
Becky Wadlington

Ilike the line drawings. Ad delivers its
message clearly in a most attractive
fashion.

Second Place - THE LAKE NEWS,
Dora Lummus

Good art work, catches the eye for a
“traditional" real estate ad.

Third Place - TRI CITY NEWS,
Delores Jackson/Lavondia Browning
Attractive! Like the heading typeface -
"residential - commercial."

Category 9 - CLOTHING STORES
First Place - MCLEAN COUNTY
NEWS, Teresa Revlett

Eye-catching! Layout attractive. Would
like symbols for credit cards better than
words. Elegant ad.

Second Place - MCLEAN COUNTY
NEWS, Stacy-Kassinger

Very attractive!!

Third Place - THE LAKE NEWS,
Dora Lummus/Loyd Ford
Forceful! Attention getting.

Category 10 - MULTIPLE STAFF
PARTICIPATION/"SIG" PAGE
First Place - GREEN RIVER RE-
PUBLICAN, Michele Gray

Love the typeface! Eye-catching.
Strange but unique to run over fold.
Type-face personalizes this sig ad.
Second Place - MCLEAN COUNTY
NEWS, Jan Young/Stacy Kassinger/
Jeanette Sutherlin

Good use of art, although some cut outs
are a little rough.

Third Place - MCLEAN COUNTY
NEWS, Jan Young/Stacy Kassinger/
Jeanette Sutherlin

Border nicely done. Easy to read sigs,
although I would list towns and phone
numbers in every sig ag.

Category 11 - CREATIVE USE OF
NEWSPAPER

First Place - GREEN RIVER RE-
PUBLICAN, Michele Gray

Good art work, easy to read, and gives
people a benefit by subscribing. Color
would have been nice.

Second Place - FULTON LEADER,
William Mitchell

Good art work, eye-catching but word
side needs to be plural.

Third Place - FULTON LEADER,
William Mitchell

Informative.

Category 12 - ENTERTAINMENT/
DINING

First Place - KENTON COUNTY
RECORDER, Pat Cole

Great use of spot color. Informative.
Everything you need to know is in the
ad.

Second Pice - MCLEAN COUNTY
NEWS, Teresa Revlett/Stacy Kassinger
Grand opening specials and prices
really need to be in color to draw
attention! -
Third Place - MCLEAN COUNTY
NEWS, Teresa Revlett/Stacy Kassinger
Martise is effective, really spot lights
the two items. Well balanced.-Heading
gets attention.

Category 13 - SPECIAL SECTIONS
First Place - KENTON COUNTY
RECORDER, Sandra Daniel

Nicely done, Informative.

Second Place - MCLEAN COUNTY
NEWS, Jeanette Sutherlin/Jan Young/
Stacy Kassinger/Teresa Revlett

Well organized, a very nice publica-
tion, very creative.

Third Place - MCLEAN COUNTY
NEWS, Jeanette Sutherlin/Jan Young/
Stacy Kassinger/Teresa Revlett
Different idea, attractive and informa-
tive as well.

Category 14 - GROUP PROMO-
TIONS :

First Place - FULTON LEADER,
Becky Wadington/Leigh Ann Moore
A Jot of work went into this promotion,

most definitely!

Second Place - MCLEAN COUNTY
NEWS, Jan Young/Teresa Revlett/
Stacy Kassinger/Kim Tomes

Art work very nice, color plate is a
little off but still a very nice two pages.
Good use of spot color.

Third Place - MCLEAN COUNTY
NEWS, Jan Young/Stacy Kassinger
Cute idea, but bubbles overwhelm print
material. One ad has border inside the
bubble border, should all be uniform.

Category 15 - HOLIDAY GREET-
ING AD

First Place - MCLEAN COUNTY
NEWS, Teresa Revlett

Beautiful color, type style is appropri-
ate for art work. Border tape a little off
from color plate.

Second Place - MCLEAN COUNTY
NEWS, Stacy Kassinger

Different, pictures say a lot. Creative.
Third Place - HICKMAN COUNTY
GAZETTE, Jeane Cromika

Color attractive, nice to see pictures of
people although need to be clearer.
Nice to recognize staff and residents.
Hairline border on pictures would have
been given a more finished look.

Category 16 - AGRICULTURE/
LAWN AND GARDEN/FLORISTS
First Place - TRI CITY NEWS,
Delores Jackson/Lavondia Browning
Small ad, but screening attracts
attention plus small art work. Balanced,
well done not cluttered.

Second Place - MCLEAN COUNTY
NEWS, Teresa Revlett

Creative idea, headline should have
been larger and dark face type. A
definite address and phone number
would have been helpful to reader.
Third Place - GREEN RIVER
REPUBLICAN

Headline is in middle of ad. Would
have drawn more attention at top of ad.
Good use of space.

Category 17 - CLASSIFIED SEC-
TION

Certificate of Merit - MCLEAN
COUNTY NEWS, Jeanette Sutherlin

Category 18 - BEST USE OF
COLOR

First Place - GREEN RIVER RE-
PUBLICAN, Michele Gray

Color plate excellent. Composing must
have gotten scrap on third column
names, but still and impressive easy to
read ad!

Second Place - MCLEAN COUNTY
NEWS, Teresa Revlett

Four processing color beautiful!

Third Place - THE LAKE NEWS,
Loyd Ford

Very nice!

continued on page 3
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Weekly Class 2

Category 1 - DEPARTMENT/

- DISCOUNT/JEWELRY STORES

First Place - THE ADAIR
PROGRESS, Renee Reeves/Lisa
Robbins

Nice clean layout. All artwork sharp.
Good use of reverses and screen
tinting. Clearly the best in this cat-
egory.

Second Place - CARROLLTON
NEWS DEMOCRAT, Cathy Gilbert
This ad catches your eye and uses a
simple artwork theme without a lot of
clutter.

Third Place - GEORGETOWN
NEWS & TIMES, Bob Scott

Nice big and bold type. Bank logos at
bottom could have been cleaner.

Category 2 - AUTOMOTIVE

First Place - GEORGETOWN NEWS
& TIMES, Bob Scott

Christmas in July, very good use of
color and well constructed.

Second Place - CAMPBELL
COUNTY RECORDER, Kelly
Pearman

Good service ad, would really be better
in color.

Third Place - GREENSBURG
RECORD HERALD, Walt Gorin
Eye-catching, should have generated
lots of interest.

Category 3 - HARDWARE/APPLI-
ANCE STORES

First Place - TOMPKINSVILLE
NEWS, Sandy Guffey

Target market, doors only picture and
price make it effective.

Second Place - OWENTON NEWS
HERALD, Sabrina Bruce

Use of white space makes this ad stand
out.

Third Place - GEORGETOWN
NEWS & TIMES, Mitzi Gray
Shows everything you need for a do it
yourself home project.

Category 4 - FINANCIAL

First Place - GEORGETOWN NEWS
& TIMES, Mitzi Gray

The photo in this ad says it all. The size
and content of the photo draws you to
read this ad.

Second Place - LARUE COUNTY
HERALD NEWS, Jennifer S.
Patterson

Bold type style, clean layout and just
enough white space. Nice use of
typefaces.

Third Place - CARROLLTON NEWS
DEMOCRAT, Cathy Gilbert

Nice computer generated graphic of
tennis net artwork adds just enough to
this ad. Bank name in middle could
have been sharper.

Category 5 - PROFESSONAL
SERVICES

First Place - GREENSBURG
RECORD HERALD, Walt Gorin
Reader would not miss this ad. Strong
color. Good wording.

Second Place - GEORGETOWN
NEWS & TIMES, Bob Scott/Denise
Combs

Excellent message from early days to
the present.

Third Place - GREENSBURG
RECORD HERALD, Walt Gorin
Names make a newspaper and this is
fine revenue idea.

Honorable Mention - CARROLLTON
NEWS DEMOCRAT, Cathy Gilbert
Interesting use of art. Has eye appeal.

Category 6 - FOOD AND DRUG
First Place - SHEPHERDSVILLE
PIONEER NEWS, Lisa Bland

Best concept of all ads in this category.

- Nice selection of reverses and screens.

Second Place - THE CENTRAL
RECORD, Pam Fathergill/Shon
Hampton

Unusual size of ad along with artwork
running the full length makes this a
second place. Ad typestyle fits the ad
perfect.

Third Place - THE ADAIR
PROGRESS, Renee Reeves/Lisa
Robbins

Large clean artwork dominates this
page. All IGA stores would love to
have this layout.

Honorable Mention - SPRINGFIELD
SUN, Shorty Lassiter/Kim Hupman
Original baseball layout. Liked the four
corner bases, and store owner name on
back of baseball player's jersey.

Category 7 - FURNITURE

First Place - SHEPHERDSVILLE
PIONEER NEWS, Tom Cecil

Best design of all submitted. Like the
avant garde typeface. Curved type at
the top is a little hard to read, and map
type is fuzzy.

Second Place - GREENSBURG
RECORD HERALD, Walt Gorin
Use of light screening instead of solid
reverse would have made this ad more
appealing. Border lettering could have
been better centered.

Category 8 - REAL ESTATE

First Place - GEORGETOWN NEWS
& TIMES, Bob Scott

Simple ad with lots of impact. Using
photos of first, 100, and 150th commu-
nity family gives a personal touch.
Second Place - GEORGETOWN
NEWS & TIMES, Mitzi Gray

Big clear photos of homes with light
background screening sets off these
two homes in this award winning ad.
Third Place - ADAIR PROGRESS,
Rita Murrell/Lisa Robbins

Nice typestyle and variations of sizes.
Would have liked the bottom tint box
to be screened lighter for easier
reading.

Category 9 - CLOTHING STORES
First Place - GREENSBURG
RECORD HERALD, Walt Gorin
Clever! Eye-catching.

Second Place - SPRINGFIELD SUN,
Shorty Lassiter/Kim Hupman

Good use of clip art. Easy to read.
Third Place - GREENSBURG
RECORD HERALD, Walt Gorin

Clean and easy, although not exciting.
Serves its purpose well.

Category 10 - MULTIPLE STAFF
PARTICIPATION/"SIG" PAGE
First Place - SPRINGFIELD SUN,
Shorty Lassiter/Kim Hupman
Excellent uniformity and page balance.
Color crisp!! Good reader involvement
and information.

Second Place - SPRINGFIELD SUN,
Shorty Lassiter/Kathy Young
Information flows nicely. Again good
balance on page. Very nice color.
Third Place - CENTRAL RECORD,
Pam Fathergill/Shon Hampton

Great safety tips! Readership appears to
be young. Color could be cleaner,
graphics crisper.

Honorable Mention - SPRINGFIELD
SUN, Shorty Lassiter/Kathy Young
Color and Iayout very clean!
Honorable Mention -
GEORGETOWN NEWS & TIMES,
Staff '
Promotes community involvement.

Category 11 - CREATIVE USE OF
NEWSPAPER

First Place - SHEPHERDSVILLE
PIONEER NEWS, Pete Mio

This is sharp. Shows your paper is on
top of the news. Eye-appealing, clean
good use of white space.

Second Place - FALMOUTH OUT-
LOOK, Debbie Dennie

This may have been first if you had
devoted a full-page and larger clip-
pings. I really like the idea.

Third Place - GEORGETOWN
NEWS & TIMES, Bob Scott
Eye-catching! I like the concept. Only
changes, make the copy run across the
full page for easier reading and reduce
your Press award.

Honorable Mention -
GEORGETOWN NEWS & TIMES,
Bob Scott/Denise Combs

Nice, but picture should have been
better. Color needs better alignment. I
like the concept and layout.

Category 12 - ENTERTAINMENT/
DINING

First Place - GREENBSURG
RECORD HERALD, Walt Gorin
Very effective. Good use of color, easy
to read type style. Artwork fits the
store.

Second Place - GREENSBURG
RECORD HERALD, Walt Gorin
Not cluttered. All the information you
need. Good art work.

Third Place - SPRINGFIELD SUN,
Shorty Lassiter/Kim Hupman

Art work very impressive, says a lot
and gets your attention. .
Honorable Mention - GREENSBURG
RECORD HERALD, Walt Gorin
Good heading and art work. Good
copy. Coupons complete and tells you
to clip.

Category 13 - SPECIAL SECTONS
First Place - GREENSBURG
RECORD HERALD, Walt Gorin
Good job of tying together advertising
and youth art work. Looks like every
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business in town was behind this event.
Second Place - GEORGETOWN
NEWS & TIMES, Staff :
Beautiful package, but lacks advertis-
ing from "small business." Where are
these guys? Nice job of tying photos
with some ads. Disappointed with
amount of ads for an area with a hugh
new industry (Toyota).

Third Place - SPRINGFIELD SUN,
Shorty Lassiter/Staff

Great job with a moving subject. Tough
to pull together in a short period of
time. I'm sure this section was
unplanned going into 1991!
Honorable Mention - GRANT
COUNTY NEWS, Ken Stone/John
Hurston

Unique idea. Not many ads, but well
done.

Category 14 - GROUP PROMO-
TIONS

First Place - SPRINGFIELD SUN,
Shorty Lassiter/Kim Hupman

Good idea for slow time of year.
Informs people of different business.
Color attracts attention also.

Second Place - GREENSBURG
RECORD HERALD, Walt Gorin
Nice layout, neatly done and easy to
read. Honors people!

Third Place - CARROLLTON NEWS
DEMOCRAT, Cathy Gilbert

Nice idea. Art work tells the story of
each ad.

Category 15 - HOLIDAY GREET-
ING ADS

First Place - OWENTON NEWS
HERALD, Sabrina Bruce

This page got our hearts!! Good use of
spot color and available size.

Second Place - SPRINGFIELD SUN,
Kathy Young

Very appealing. Very reader friendly.
Color balance good.

Third Place - SPRINGFIELD SUN,
Shorty Lassiter/Kathy Young

We read the entire ad to find out about
the "Twelve Days of Tingle." Ask
Santa for a "tingle" of color next year.

Category 16 - AGRICULTURE/
LAWN AND GARDEN/FLORISTS
First Place - GREENSBURG
RECORD HERALD, Walt Gorin
Very good use of art work. Not
cluttered, Informative.

Second Place - OWENTON NEWS
HERALD, Staff

Color attractive, information in center
boxed area. Too crowded, otherwise a
nice ad.

Third Place - GRANT COUNTY
NEWS, Ken Stone

Good use of pictures but a one point
border would have made them stand
out. A good "people" page!

Category 17 - CLASSIFIED SEC-
TION

First Place - SPRINGFIELD SUN,
Shorty Lassiter/Kathy Young

Nice modular sizing, good mix of half

continued on page 4
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continued from page 3

tones and clip art. Variety in classified
banner! Suggest screened headers
instead of reverse and establish your
categories with a printed directory next
to your rates.

Second Place - OWENTON NEWS
HERALD, Staff

Easy to locate categories. Classified
Banner extends across whole top of
page (yeah)! Good uniformity on
border tapes. Suggest screened classifi-
cation header.

Third Place - LARUE COUNTY
HERALD NEWS, Staff

Good self promotion, good flow.
Honorable Mention -
GEORGETOWN NEWS & TIMES,
Stephanie Gardner

Good flow. Easy to read classified
headers. Why not a classified directory/
index to include rates? Uniform
typeface and size could make section
more attractive.

Category 18 - BEST USE OF
COLOR

First Place - THE CENTRAL
RECORD, Pam Fathergill/Shon
Hampton

Good use of color to emphasize the
"Lions." Football art work fits ad
perfectly. Easy to read.

Second Place - CAMPBELL
COUNTY RECORDER, Kelly
Pearman

Martise very attractive. Good use of
color. All around easy to read ad.
Third Place - GREENSBURG
RECORD HERALD, Walt Gorin
For two-color ad , very effective.
Placement of vehicles is exactly
correct. Eye-catching ad!!

Weekly Class 3

Category 1 - DEPARTMENT/
DISCOUNT/JEWELRY STORES
First Place - PULASKI WEEK, Stuart
Simpson

Well organized. Good use of screens
and color. Easy to read.

Second Place - APPALACHIAN
NEWS EXPRESS, Betty Bogar

Very strong. Dominates the page. Easy
to find items readers may want.

Third Place - PAINTSVILLE HER-

~ ALD, Jennifer Maynard

Strong call to action. Shows good
reader benefits with "no-money-down"
often. Headline above art work is lost.
Honorable Mention - APPALA-
CHIAN NEWS EXPRESS, Betty
Bogar

Clean, easy to read, Needs a "call to
action," needs a reason for reader to
respond at once.

Category 2 - AUTOMOTIVE

First Place - SHELBY VILLE SENTI-
NEL NEWS, Troy S. McCracken
Timely theme, dominant illustration
well organized, "sold" shows activity,
call to action with "bring the kids,"
good ad.

Second Place - THE OLDHAM ERA,
Peachie Armstrong

Good small space ad, strong price, nice
use of screen, if you're looking for a
truck or 4x4 you'll notice this ad.

Third Place - TRIBUNE COURIER,
Patty Stockhaus

Good illustration, I like the unusual
shape, color could be better.

Honorable Mention - OLDHAM ERA,
Terry Day

Organized well, but needs a dominant
element like the "off season" pricing.

Category 3 - HARDWARE/APPLI-
ANCE STORES

First Place - UNION COUNTY
ADVOCATE, Phil Edmondson/Lisa
Turner

We're selling lumber and hardware and
there's no doubt here. Well organized.
Second Place - UNION COUNTY
ADVOCATE, Phil Edmondson/Lisa
Turner

Good illustration, use of art and color.
Would like to have seen stronger
product info. :

Third Place - WAYNE COUNTY
OUTLOOK, Suzanne Dickerson
Great idea! Don't use purple on black in
headline. Needs a stronger call to
action.

Category 4 - FINANCIAL

First Place - PULASKI WEEK, Stuart
Simpson

Well organized. Ad really sells the
bank. Easy to read. Shows reasons to
bank here.

Second Place - SHELBYVILLE
SENTINEL NEWS, Debbie Ballard
Sells bank services. Eye-catching
graphics. This bank has many outstand-
ing ads. It was difficult to choose.
Third Place - LEBANON ENTER-.
PRISE, Mary May/John Bramel
Beautiful color! This ad will be read by
everyone. A wonderful example of
bank's community envolvement.
Honorable Mention - FRANKLIN
FAVORITE, Betty Gentry

Terrific community involvement. This
bank addresses the most serious
problem facing small communities
today.

Category 5 - PROFESSIONAL
SERVICES

First Place - UNION COUNTY
ADVOCATE, Lisa Turner
Excellent design and use of color.
Second Place - APPALACHIAN
NEWS EXPRESS, Joyce Pinson
Nice appearance and use of high tech
theme.

Third Place - FRANKLIN FAVOR-
ITE, Betty Gentry

Well developed National Hospital
Week double truck.

Honorable Mention - UNION
COUNTY ADVOCATE, Camilla
Box/Lisa Turner

Good choice of art and layout.

Category 6 - FOOD AND DRUG
First Place - HARRODSBURG
HERALD, Bill Mudd

Very professional. Looked like
insertion. Clean, easy to read. Nice
type-style. Definitely first place work!!
Second Place - FRANKLIN FAVOR-
ITE, Debbie Brown

Creative use with candy cane art. Some
color bleeding, but overall very eye-
catching and easy to read.

Third Place - PAINTSVILLE HER-
ALD, Sheila Whitt/Marjie Hale

Clean easy to read. Should have
produced results for client.

Honorable Mention - SHELBY VILLE
SENTINEL NEWS, Roberta Chesser
Cute ad, but should have given more
prominece to the spices and other
things they sell. However, the cut work
is sharp.

Category 7 -FURNITURE

First Place - KENTUCKY STAN-
DARD, Sheila Cecil

Excellent border. Use of color re-
strained. Attractive. Lots of merchan-
dise but all well displayed.

Second Place - UNION COUNTY
ADVOCATE, Staff

Innovative gimmick. Well advertised.
Good use of color.

Third Place - SHELBYVILLE
SENTINEL NEWS, Roberta Chesser
Good color, well printed. Good lay out.

Category 8 - REAL ESTATE

First Place - SHELBY VILLE SENTI-
NEL NEWS, Judy James
Eye-catching, warm feeling, more
personal than most real estate ads.
Good use of color.

Second Place - ANDERSON NEWS,
Bud Garrison

Easy to read, nice layout, would catch
my eye if I was a potential buyer.
Third Place - SHELBYVILLE
SENTINEL NEWS, Judy James/Patty
Gaston

Good use of clip art and good type
face. Glad to see it's not crammed
together for eye appeal.

Honorable Mention - OLDHAM ERA,
Victor Giancola

Cute design, but pictures too small,
would have been better if sold was
bigger. Next time try to sell idea bigger
S0 you can enlarge concept.

Category 9 - CLOTHING STORES
First Place - KENTUCKY STAN-
DARD, Sheila Cecil

Good headline (quilt is good), domi-
nant illustration. Good use of color.
Easy to read product information and
prices.

Second Place - APPALACHIAN
NEWS EXPRESS, Teresa Fields-
Branham

Good flow, use of illustrations.

Third Place - PAINTSVILLE HER-
ALD, Sheila Whitt

Strong, dominant illustration. Good use
of white space.

Category 10 - MULTIPLE STAFF
PARTICIPATION/"SIG" PAGE
First Place - BOONE COUNTY
RECORDER, Sandra Daniel

Nice, clean design, pictures and theme

will get readership. Modular sizes help
here.

Second Place - SHELBYVILLE
SENTINEL NEWS, Debbie Ballard/
Staff

Good use of color, dominant illustra-
tion. Too many ads expecially at top,
these ads take away from overall
design.

Third Place - FRANKLIN FAVOR-
ITE, Betty Gentry

Lots of names and faces.

Honorable Mention - PULASKI
WEEK, Brenda Sexton

Eye-catcher! Good cpll to action at end.

Category 11 - CREATIVE USE OF
NEWSPAPER

First Place - SHELBY VILLE
SENTINEL NEWS, Debbie Ballard/
Patti Gaston

Well layed out, good photos, very
inviting to the advertiser.

Second Place - UNION COUNTY
ADVOCATE, Linda Robison

Great idea! The only thing I didn't like
was the striped background. Too busy.
Third Place - BOONE COUNTY
RECORDER, John Cobb

Very original! Center the body copy.

Category 12 - ENTERTAINMENT/
DINING

First Place - WAYNE COUNTY
OUTLOOK, Melinda Jones

Good reader appeal, backed by
coupons.

Second Place - TRIBUNE COURIER,
Terri Dunnigan

Shouldn't be a hungry person with this
choice of dining places.

Third Place - OLDHAM ERA,
Dorothy Abernathy

Dominates page.

Honorable Mention - PAINTSVILLE
HERALD, Jennifer Maynard

Nice holiday theme.

Category 13 - SPECIAL SECTIONS
First Place - WAYNE COUNTY
OUTLOOK, Staff

Wonderful, chock full of ads edition,
all well done for the customer! Good
sales job and nice presswork.

Second Place - CYNTHIANA
DEMOCRAT, Staff

Very, very well done. Can I take this
home with me? You've obviously been
doing this one for years, and it probably
gets better every year. Lots of support
and shelf life.

Third Place - PAINTSVILLE HER-
ALD, Jennifer Maynard/Sheila Whitt/
Marjie Hall

Nice job of getting ads and building
them special for the customer.
Honorable Mention - ANDERSON
NEWS, Missy Feland/Bud Garrison
Great job on a delicate subject. Nice
looking ad.

Category 14 - GROUP PROMO-
TIONS

First Place - KENTUCKY STAN-
DARD, Sheila Cecil

Beautiful, well laid-out ad! Nice use of

continued on page 6
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First Place

Weekly Class 1
Clothing Stores
McLean County News

or 75% Reductions On All
aSummer Merchandise

Bring Your OQwn
Brown Bag! 5
'"u -
Secial

Cash or Check
1219 Skyline Drive

FATIHERS

Monday-Saturday 8:30-6:30 B
Sunday 1615 M&j

sl

For Dad's Favorites |

: ° V4 .
|-Baileys
MEN’S WEAR ’
Wesleyan Park Plaza, Owensboro
Monday - Friday 10-6, Saturday 10-5,
Closed Sunday

VISA, Mastercard, American Express,
sLayaway Avallable

First Place

Diamond Rings, Pend&r‘lts, Séiarrir}g:
i Colored Stones, 14K Chains, Bracelets
2o .Class - & Earrings, Sterling Silver Jewelry
Clothing Stores Watches 30-50% off
Kentucky New Era Clocks 1/2 Price

Sale Ends Saturday, July 6, 1991

Biggest Event of the Summer

4 Friday 11:00 a,m,-1:00 p.m.
‘f’ Son Stop by for ll’ref Hot Dggs and
4 Ice Cold Lemonade |

to enjoy while you shop,

Puckett's Jewelry

Leyaways Weicome, 1022 Main Street  Rolling Hills Shopping Plaza
Credit Cards Welcome, Benton, KY Calvert City, KY -
Cash Welcome! 527-3040 3958114

First Place
Weekly Class 1
Department/Discount/Jewelry Stores
The Lake News

Look For CARDINAL FEDERAL BEHIND

Before you choose & door of your own, maybe you should find the perfect bank for you. That's Us. At Cardinal
Federal we offer adjustable rate mortgages, fixed rate, balloon loans, and bi-weekly adjustable rate mortgage
and fixed. We have a loan that will be suited to YOUR needs. More importantly, we're available to answer
questions and get you started whenever you want.

Cardinal Federal knows you'll be looking hard for that riglzt home for you. Isn't it nice, you won't have to look
that hard for the right bank. For a better fnmormw,‘smp by and see Tim or call 273-5235.

Cardinal
Federal

e 7th & Main  Calk E: 4 Savings Bank Phene 273-5235

First Place Financial
Weekly Class 1 McLean County News
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color and good job of providing enough
space so sponsors could promote their
products or service.

Second Place - OLDHAM ERA, Staff
Nice use of color and well done ads.
Good sales job!

Third Place - PAINTSVILLE HER-
ALD, Jennifer Maynard/Sheila Whitt/
Marjie Hale

Great idea! This could be sold any-
where. Nice size ads to allow promo-
tional space.

Category 15 - HOLIDAY GREET-
ING AD

First Place - KENTUCKY STAN-
DARD, Joan Hardin

How different!! Whose idea to put
management first, why not sort
alphabetically?

Second Place - CENTRAL KEN-
TUCKY NEWS JOURNAL, D.J.
Davis :

Crisp layout. Symmetry with photos,
excellent. Nice size variation with
hearts.

Third Place - CYNTHIANA DEMO-
CRAT, Staff

Eye appealing. Ad size good. What a
great new year's color (purple).
Honorable Mention - SHELBY VILLE
SENTINEL NEWS, Judy James/Patty
Gaston

Although idea not unique, excellent use
of photos and colors.

Honorable Mention - BOONE
COUNTY RECORDER, John Cobb
Brave, very brave!

Category 16 - AGRICULTURE/
LAWN AND GARDEN/FLORISTS
First Place - TRIBUNE COURIER,
Terri Dunnigan

Very nice use of color. Eye-catching
and nice grouping of the two ads in
border.

Second Place - MEADE COUNTY
MESSENGER, Linda Haibert
Eye-catching, artistic, very attractive.
Third Place - APPALACHIAN
NEWS EXPRESS, Betty Bogar
Elegant presentation.

Category 17 - CLASSIFIED SEC-
TION

First Place - SHELBY VILLE SENTI-
NEL ECHO, Judy James
Nice layout, easy to read.
Second Place - BOONE COUNTY
RECORDER, Michelle Walter
Interesting use of color. :
Third Place - KENTUCKY STAN-
DARD, Carol Shufeldt

Honorable Mention - ANDERSON
NEWS, Shirley Morgan

Category 18 - BEST USE OF

" COLOR

First Place - SHELBY VILLE SENTI-
NEL NEWS, Debbie Ballard
Innovative. Color simple, but dramatic.
Well designed.

Second Place - LEBANON ENTER-
PRISE, John Bramel/Mary May

Beautiful four-color. Extremely
effective.

Third Place - APPALACHIAN
NEWS EXPRESS, Betty Bogar
Arresting. Excellent artistically.
Elegant, befitting a fashion tab.
Honorable Mention - WAYNE
COUNTY OUTLOOK, Suzanne
Dickerson

Very attractive, extremely eye-
catching.

Daily Class 1

Category 1 -DEPARTMENT/
DISCOUNT/JEWELRY STORES
First Place - HENDERSON
GLEANER, Debra Fritz

Beautiful! The use of color is eye-
catching and very appealing. You don't
even need the copy to understand a
birthday celebration is in order!
Second Place - SOMERSET COM-
MONWEALTH JOURNAL, Marcia
Daniels

1like the way the ad flows and tempts
you to participate and go to this sale.
Third Place - HARLAN DAILY
ENTERPRISE, Bill Combs/Leslie
Simms

T appreciated how much information
was in this ad, yet it doesn't appear
crowded. Color is sharp. The
advertiser's name could have been
larger.

Category 2 - AUTOMOTIVE

First Place - MURRAY LEDGER &
TIMES, Fran Faith

Great eye appealing ad! Easy to read
and follow.

Second Place - MADISONVILLE
MESSENGER, Jennifer Cobb

Good clean, easy to read ad.

Third Place - DANVILLE ADVO-

* CATE MESSENGER, Mary Lee/

Debbie Helton

Good clean crisp ad. Have trouble with
the placement of vehicles, hard to
follow.

Category 3 - HARDWARE/APPLI-
ANCE STORES

First Place - HENDERSON
GLEANER, Nancy Pippin

Cute idea! Excellent color.

Second Place - HENDERSON
GLEANER, Shannon Burns

Love the dogs! Good use of color
blending.

Third Place - HENDERSON
GLEANER, Shannon Burns

Well balanced. Prices could have been
larger.

Category 4 - FINANCIAL

First Place - MIDDLESBORO
DAILY NEWS, Jeff Ellington
Great idea, good layout and photo.
Needs no color to catch the eye. Title
ties immediately into the photo.
Excellent!

Second Place - HENDERSON
GLEANER, Janet Morgan

Sharp color!

Third Place - MADISONVILLE

MESSENGER, Jennifer Cobb
Nice layout. Leading is a little cramped
in body copy.

Category 5 - PROFESSIONAL
SERVICES

First Place - HENDERSON
GLEANER, Janet Morgan

Impact!!

Second Place - MURRAY LEDGER
& TIMES, Laura Dougherty

Third Place - HENDERSON
GLEANER, Shannon Burns

Nice idea. Logo could be a little larger.

Category 6 - FOOD AND DRUG,
First Place - DANVILLE ADVO-
CATE MESSENGER, Jerry Dunn/
Jenny Upton

Great ad idea. Great ad.

Second Place - HENDERSON
GLEANER, Nancy Hamilton
Bright, colorful and easy to read.
Third Place - SOMERSET COM-
MONWEALTH JOURNAL, Wayne
Ashbrook

Good crisp ad. Liked layout.

Category 7 - FURNITURE

First Place - HENDERSON
GLEANER, Debra Fritz

Great attention-getting ad. Easy to read
and follow. Good job!!

Second Place - DANVILLE ADVO-
CATE MESSENGER, Mary Lee/
Debbie Helton

Good clean, bright idea.

Third Place - HENDERSON
GLEANER, Janet Morgan

Good idea for a product that's hard to
display in an ad.

Category 8 - REAL ESTATE

First Place - RICHMOND REGIS-

TER, Susan Handy

Great ad, enough said!!

Second Place - WINCHESTER SUN,

Bonnie Ball

Nice layout. Good idea. ]

Third Place - RICHMOND REGIS-
' TER, Susan Handy

Good looking ad. Well done. They're

tooting their own horn in a nice way.

Category 9 - CLOTHING STORES
First Place - ADVOCATE MESSEN-
GER, Jerry Dunn/Debbie Helton
Novel ad, good job.

Second Place - MIDDLESBORO
DAILY NEWS, Pat Cheek

Good ad. Modern graphic lends
credence to years in business.

Third Place - HENDERSON
GLEANER, Janet Morgan

Good looking, clean and crisp.

Category 10 - MULTIPLE STAFF
PARTICIPATION/"SIG" PAGE
First Place - MADISONVILLE
MESSENGER, Susie Campbell

A nice idea for the persons who do the
work.

Second Place - RICHMOND REGIS-
TER, Staff

A thoughtful message for our service-
men. Good community effort.

Third Place - HENDERSON
GLEANER, Staff

A top revenue producer and reader
interest.

Honorable Mention - WINCHESTER
SUN, Carol Parker

A great local heart photo.

Category 11 - CREATIVE USE OF
NEWSPAPER

First Place - WINCHESTER SUN,
Carol Parker

Large photo of little girl reading the
comics on the floor is sweet. Lots of
reader appeal with a simple theme.
Second Place - RICHMOND REGIS-
TER, Lynn Bryant

Lots of useful information about ad
services offered to the advertiser.
Third Place - MIDDLESBORO
DAILY NEWS, Pat Cheek

Paper lists a who's who of advertisers
in a creative layout. Advertiser will
have fun finding their name in the maze
of names.

Honorable Mention - RICHMOND
REGISTER, Sherrie Hawn
Testimonial ad is very elegant and to
the point.

Category 12 - ENTERTAINMENT/
DINING

First Place - RICHMOND REGIS-
TER, Ruth Wolfe

This ad tells it all from appetizers to
lunch to happy hour.

Second Place - HENDERSON
GLEANER, Janet Morgan
Dominates with good color.

Third Place - HENDERSON
GLEANER, Nancy Hamilton
Island position adds to the effective-
ness.

Category 13 - SPECIAL SECTIONS
First Place - HENDERSON
GLEANER, Staff

Outstanding!! Far and away the best in
this category! Even a pessimistic
publisher would like this one!

Second Place - HENDERSON
GLEANER, Staff

Very well done cover and overall
section. Unique way of presenting this
"getting old" idea! Loved it!!

Third Place - ADVOCATE MESSEN-
GER, Staff

. Beautiful cover! Well done ads. Nice

dining directory.

Honorable Mention - RICHMOND
REGISTER, Staff

Nice special section on a hot controver-
sial subject. Well presented and great
Jjob of selling ads. A publisher pleaser!

Category 14 - GROUP PROMO-
TIONS

First Place - ADVOCATE MESSEN-
GER, Karen Ross/Debbie Helton
Very crisp. Excellent use of spot color.
Appealing layout.

Second Place - MIDDLESBORO
DAILY NEWS, Bill Moore/Wally
Robbins/Pat Cheek

Clean concise but ads need to be a little
more original and exciting.

continued on page 7
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Third Place - RICHMOND REGIS-
TER, Sherrie Hawn/Ruth Wolfe
Original idea. Good color. Logos could
be larger.

Category 15 - HOLIDAY GREET-
ING ADS

First Place - ADVOCATE MESSEN-
GER, Debbie Helton

Good bright greeting. Like the color
combinations.

Second Place - AVOCATE MESSEN-
GER, Debbie Helton

Well done ad. Looks nice. I like the
way you broke up the ad.

Third Place - MIDDLESBORO
DAILY NEWS, Pat Cheek

Nice ad. Like graphic and ad copy.

Category 16 - AGRICULTURE/
LAWN AND GARDEN/FLORISTS
First Place - WINCHESTER SUN,
Walt Handy

Clean, good illustrations.

Second Place - MADISONVILLE
MESSENGER, Jennifer Cobb.

Well organized, dominant illustration.
Third Place - WINCHESTER SUN,
Teresa Scott

Good illustration. Good copy.

Category 17 - CLASSIFIED SEC-
TION

First Place - HENDERSON
GLEANER, Staff

Nice two color ad on front, good house
ads. Needs stronger headings.

Second Place - HENDERSON
GLEANER, Staff

Category 18 - BEST USE OF
COLOR

First Place - FRANKFORT STATE
JOURNAL, Becky Whitson

Had to have sold spring item.
Second Place - ADVOCATE MES-
SENGER, Mary Lee/Debbie Helton
Four-color makes an ad sparkle. This
one does!!

Third Place - HENDERSON
GLEANER, Janet Morgan

This one makes a person want to eat.
Nice layout.

Honorable Mention - ADVOCATE
MESSENGER, Jenny Upton
Colorful balloon race promotion.

Daily Class 2

Category 1 - DEPARTMENT/
DISCOUNT/JEWELRY STORES
Flrst Place - OWENSBORO MES-
SENGER INQUIRER, Maggie Price
Great ad!! The carrot reaches out and
grabs your attention. Excellent!
Second Place - KENTUCKY NEW
ERA, Nikki Berdy

Nice ad. Good clean layout. Didn't like
where you placed price, had to look for
it.

Third Place - KENTUCKY NEW
ERA, Richard Wimsatt

Nice clean eye appealing layout. Didn't
like the way businesses were placed.
Hard to read.

Honorable Mention - OWENSBORO

' MESSENGER INQUIRER, Maggie

Price
Like your ad. It stands out. Need
cleaner logo.

Category 2 -AUTOMOTIVE

First Place - KENTUCKY NEW
ERA, Janet Hall

Terrific ad! Front page design makes
this outstanding.

Second Place - KENTUCKY NEW
ERA, Janet Hall

How could you miss this sparkler, it
jumps at you.

Third Place - OWENSBORO MES-
SENGER INQUIRER, John Laswell
A timely message. Attractively
designed.

Category 3 - HARDWARE/APPLI-
ANCE STORES

First Place - KENTUCKY NEW
ERA, Mary Chambers

Whew! A lot of info, and yet it isn't too”
busy to read. Nice color.

Second Place - OWENSBORO
MESSENGER INQUIRER, Shelley
Bruck :

Great play on words. Logo should be
larger.

Third Place - OWENSBORO MES-
SENGER INQUIRER, Shelley Bruck
Again, cute wording. Larger logo.

Category 4 - FINANCIAL

First Place - OWENSBORO MES-
SENGER INQUIRER, Mike Garant
Beautiful color. Targeted market ad.
Second Place - ELIZABETHTOWN
NEWS ENTERPRISE, Bill Anderson/
Lydia Leesor

Good use of four-color. Supports a
worthy community event.

Third Place - OWENSBORO MES-
SENGER INQUIRER, Mike Garant

Category 5 - PROFESSIONAL
SERVICES

First Place - ELIZABETHTOWN
NEWS ENTERPRISE, Bill Anderson
Powerful message. Wonderful graphic.
Second Place - OWENSBORO
MESSENGER INQUIRER, Maggie
Price >
Wonderful four-color. A very inviting
ad for the open house.

Third Place - OWENSBORO MES-
SENGER INQUIRER, Maggie Price
Powerful courageous message. An ad
that will invite comment.

Honorable Mention - OWENSBORO
MESSENGER INQUIRER, Maggie
Price

Should have great readership.

Category 6 - FOOD AND DRUG
First Place - OWENSBORO MES-
SENGER INQUIRER, Linda Ludlum
Made my tummy growl! Beautiful!!
Second Place - KENTUCKY NEW
ERA, Mary Chambers

Good use of space.

Third Place - OWENSBORO MES-
SENGER INQUIRER, Linda Ludlum
Good use of color. The bunnies could
have been left out and the lettuce made
larger.

Category 7 -FURNITURE

First Place - OWENSBORO MES-
SENGER INQUIRER, Faye Murry
Clever ad. Eye-catching art work. Very
attractive. :
Second Place - KENTUCKY NEW
ERA, Richard Wimsatt

Excellent color ad.

Third Place - KENTUCKY NEW
ERA, Richard Wimsatt

Excellent black and white ad.

Category 8 - REAL ESTATE

First Place - OWENSBORO MES-
SENGER INQUIRER, Janie Sims
Difficult decision.

Second Place - OWENSBORO
MESSENGER INQUIRER, Steve
Castlen

Very nice ad.

Third Place - OWENSBORO MES-
SENGER INQUIRER, John Laswell

Category 9 - CLOTHING STORES
First Place - KENTUCKY NEW
ERA, Tom Sholar

Eye-appeal and grabs attention. Good
use of art.

Second Place - OWENSBORO
MESSENGER INQUIRER, Maggie
Price

Eye-appealing photos but copy a little
lacking.

Third Place - OWENSBORO MES-
SENGER INQUIRER, Maggie Price
Good use of white/clean photo, appeal
but where is address and town.
Honorable Mention - KENTUCKY
NEW ERA, Tom Sholar
Eye-catching, but color poorly aligned
and causes dizziness to reader. Clean
crisp photos.

Category 10 - MULTIPLE STAFF
PARTICIPATION/"SIG" PAGE
First Place - ELIZABETHTOWN
NEWS ENTERPRISE, Sheila
Campbell/Tonya Browning/Sherri
Dunn/Gladys Faller

The best paper stock we've seen for the
Persian Gulf war flag. Lots of work
went into this one. Great job!
Second Place - KENTUCKY NEW
ERA, Tom Sholar

Nice color mix and attractive layout.
Third Place - BOWLING GREEN
DAILY NEWS, Staff

Good reader interaction.

Category 11 - CREATIVE USE OF
NEWSPAPER o
First Place - OWENSBORO MES-
SENGER INQUIRER, Julie Haydon
Well written.

Second Place - BOWLING GREEN
DAILY NEWS, Scott Bray

Well layed out. Information flow good.
Third Place - KENTUCKY NEW
ERA, Taylor Hayes/Willie Renshaw
Emotional and direct. Nice support
from the paper for the "Screaming
Eagles."
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Honorable Mention - BOWLING
GREEN DAILY NEWS, Julie
Haydon !
Nice recognition of your carriers.
Honorable Mention -
ELIZABETHTOWN NEWS EN-
TERPRISE, Lydia Leasor
‘Wonderful color, crisp.

Category 12 - ENTERTAINMENT/
DINING

First Place - OWENSBORO MES-
SENGER INQUIRER, Gordon
Wilkerson

Eye-catching for both design and color.
Compelling!!

Second Place - ELIZABETHTOWN
NEWS ENTERPRISE, Bill Anderson
Nicely presented theatre.

Third Place - KENTUCKY NEW
ERA, Kim Griffin

Attractive announcement ad. Nice use
of shaded area. :

Category 13 - SPECIAL SECTIONS
First Place - OWENSBORO MES-
SENGER INQUIRER, Staff

Very nice cover. Great idea with a long
shelf life!

Second Place - ELIZABETHTOWN
NEWS ENTERPRISE, Staff
Children involvement makes this a very
interesting section.

Third Place - KENTUCKY NEW
ERA, Staff

Cover not too impressive, but contents
show dedication and hard work. A
good commemorative supplement,

Category 14 - GROUP PROMO-
TIONS
First Place - KENTUCKY NEW
ERA, Staff
Very clean, easy to read. Eye appeal
sharp!
Second Place - LEXINGTON HER-
ALD LEADER, Steve Roberts
Beautiful use of color. Great separation
alignment.
Third Place - OWENSBORO MES-
SENGER INQUIRER, Sharon
Coomes
Good section. :
Honorable Mention - OWENSBORO
MESSENGER INQUIRER, Shelley
Bruck
Honorable Mention - LEXINGTON
HERALD LEADER, Paul Chartier

Category 15 - HOLIDAY GREET-
ING ADS

Firat Place - LEXINGTON HERALD
LEADER, Staff of Classified Phone
Room

Arresting. Very attractive ad. Simple

- use of color.

Second Place - KENTUCKY NEW
ERA, Willie Renshaw

Beautiful ad. Well designed and well
printed.

Third Place - OWENSBORO MES- -
SENGER INQUIRER, Teri Kenitzer/
Craig O'Bryan

Impressive color ad. Good message.

continued on page 8
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Category 16 - AGRICULTURE/
LAWN AND GARDEN/FLORISTS
First Place - LEXINGTON HERALD
LEADER, Steve Roberts

Good color. Had to sell well.

Second Place - OWENSBORO
MESSENGER INQUIRER, Sharon
Coomes

Attractive Border. Good color.

Third Place - ELIZABETHTOWN
NEWS ENTERPRISE, Danny Oller -
1 like the art work and I am sure the
readers did also.

Honorable Mention - KENTUCKY
NEW ERA, Richard Wimsatt
Eye appealing art and wording.

Category 17 - CLASSIFIED SEC-
TION

First Place - ELIZABETHTOWN
NEWS ENTERPRISE, Staff
Clean, concise, good color. Easy to
read.

Second Place - OWENSBORO
MESSENGER INQUIRER, Mike
Weafer

Nice color, clean, a little hard to read.

Third Place - KENTUCKY NEW
ERA, Nancy Reece

So easy to read! Too bad there aren't
more CD's!
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Category 18 - BEST USE OF
COLOR

First Place - LEXINGTON HERALD
LEADER, Staff

Beautiful reproduction. Outstanding
presswork. Good shelf life. Great
promo. Far and above the best in this
category.

Second Place - ELIZABETHTOWN
NEWS ENTERPRISE, Danny Oller
Nice use of color. Easy to read. Great

presswork. Tough to choose over
several other nice ads in this category.
Third Place - OWENSBORO MES-
SENGER INQUIRER, Janie Sims

If this ad doesn't sell homes, nothing -
will. Beautifully done!

Honorable Mention - OWENSBORO
MESSENGER INQUIRER, Linda
Ludlum

Well done. Great way to sell groceries.

First Place

Weekly 2

Holiday Greeting Ads
Owenton News Herald
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Leathers 55 Mury Loo % MichollefoLuney % taronlatinelt Ty Modi . Jl% Gide & B @MM @ ot
e Mike Marsee % Steve Martix 35 Fota Meek 35 Howvard Mos- 2=l '4,;!;: :"/ W litchfed S el Geat e
e H Ed Montyomery Sy (G2, G Tanco Mamric 3t Lty Morse o - ;;F' i ‘“-:’* bl
acly Puckey 55 Pattic 00" BD Prctgristsh bl ity ol veiy 38 | Ehmime L E | §§ | M
Chanles Phitlpe % J;.{,é E© Pitea 3 Pt Prnett L f
Fae! Recvos ¥ Napen fPoss B ( ju ﬁma/ Faau/ ¥ Jogee m ﬁ" Sam Je
Sohalle 3 My Shure ¥4 Tanet Subsgretts % Buts, W . L J & ik A
Srith % Tom oy Swith S? i ff:;: G }g (e ‘5”.{ e A L”(’;'."' @M}m @5‘ mdin 3 0L it s
Vieki Stevers ¥ N | ) Dog Tattemshatti T ; Hemoma Full
Melody - Marton Fracy Sevilrmend
Dug Tithtr % fﬁ__/ .M Betty Tarney % leoim Lanes L Loy e Buiding Logan Cabvert
RETIOTE - Dy Yeany Upton % Sitt =
Vaught % Larry “_._ Vaught 3 Barbara
" Walle % 6’4»/2 \ D Marren % Connic
Whitaker A,
Wotford b, (G A 4 First Place
Wood AN 5 Lir/ Daily 1 2
Yanke ; Multiple Staff Participation/"Sig" Page
t4 £ r‘fw P P
Gouap Madisonville Messenger

Y :
MERRY CHRISTMAS d HAPPY JIEW YEAR
. FROM EVERYONE AT

The SAdocate - lfﬂtsstngcr

330 South Fourth Sreet (PO. Box 14%), Danle, Kentucky 404230149
Phone: (608) 206-2551 « 7347756 § 3659114 o 7924045 » 787.9672

First Place

Daily1

Holiday Greeting Ads
Danville Advocate Messenger
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Let us help make your summer more enjoyable
with a Home Equity Loan from Cardinal Federal.
We can help you build a pool. buy a new boat or
take a summer vacidion. When you barrow on the
equity in your home, you can buy anything vou
choose. Come see us today for a better tomorrow.

Cardinal
Federal :
||l:1£l)'|!|(|'; Savings Bank ’@‘
First Place
Daily Class 2

Financial
Owensboro Messenger Inquirer

nterest.

AR TETA g 2
Mike Campbell , Vice President and East End Branch Man:
talks with customer Dave Hamlet.

ager

At Commercial Bank

we not only pay interest,
We show interest.

OMMERCIAL
ANK

GET

pecial noon - 8 p.m.

Served in ( the Room) featuring a breathtaking view and

Kentucky charm with a sumptuous Thanksgiving menu.
Adults $12.95 ° Children 12 & under $5.95 ° Seniors $9.95

Please Call 261-8400 For Reservations
E. River Center n Kentucky «

AL L i

2 SRS

First Place
Weekly Class 1
Entertainment/Dining
Kenton County Recorder

SOLUTIONS

fallinto place
when the task

of finding solutions
to complex clty
govemment Issues
Isinthe hands

understand

Mike Farmer
City Commissioner

“Experience really does count”
Pald for by Mike Farmer, 2369 Kinmont Way, Henderson, KY.

First Place

Daily Class 1
Professional Services
Henderson Gleaner

First Place

Daily Class 1

Financial

Middlesboro Daily News

e ey B i e R A

Al st O AR




#,- @¢

-~ HEY, ARDNER!

AND STRIKE IT RICH
July 3,4,5,6, & 7

Biscuits
& Gravy

Al You Can Eat

9¢

25%

Al Sterling Silver
Jewelry

All Summer

Jewlelry & Other

sm;neu Jeytery
-

Double
Bacon

with coupon

Broaktast Hours:

Good 7131hru 77,198
Gt your scissors -
Good 773 heu 777 1981

3 they 777, 1981 cut out these coupons and use

S\ Bty them this weekend
Salah Fukon: throughout the Twin Cities! i
4731070

* Check Coupons For Eended Sale Dates

@&E

: 1 l ]
Par i | Fe - N I
Buy 1 Mexiar | ! All Wallpaper | ARl =S -t 31 220
Recliners I Jsmge \:i aran E i :‘ $50 \}: Yoi, Lube&Fmer E 0% m,‘_m";'
s 12 ":; ) e 11030% o=l ! { OFF 5 ) OFF e
e G T | 107 0 i« )| e || ) $9.00 i
$50 — e 56’“0 ISSTUE R L D | w
OFF .,m,,:,_'::‘:_",y | $ i Gwﬂ;‘l\;:wwsw j‘ SJ&}_( - :‘ {SpaCe ; ol Fiters Aot
= S || S e Seice UTne i e
|| INTERNATIONAL Cente! ! byl

Cover Chavnt

FURNITURE ||

Rl
outie %
Cheeseburger {

89¢

And Receive

; Bring In Coupon?

Al Ludlo:

FREE

Near Letter

Any Purchse of & s
$20 or more General s, uai Crangin: Time Band Buy 400 s - $40
300 =31 706 1981 Electilc "':"":e' : July 4th. 5th & 6th 75 FREE Minutes
purchasa of
20y Compuiar System Fulton 100 FREE Minutes

500 OFF
agested Retall 240,95 On Set Ups.

Good 74 1he. 76, 1991

2-"._»1 o

TnuzVabue

S EN)
BROADWAY
COMPUTER

Stephanoe's Good 773 thru 7110, 1881
Pizza Village Sussy Beissors
ir Halon

Good 73101 718, 1991
INTERNATIONAL'
FURNITURE

A v s 72045

Hardware
Lake St. Futon
721101

Good 773 thru 76 CITY.
INTERNATIONAL %Ww DRUG, .
' FURNITURE 8 Lake st Futon
<2130

i

INTEhNATIONAL
FURNITURE -

S

Sausages Biscuit,
. Hashbrown &

All You Can Eat
4DDTMim‘JIEs of Salad Bar

$1m6n:)FF $2 29

Pt
540 Value zf_‘
Now only $30
Glosed duly ath Good 713 thew 77,1991
Good 73 hwu 76,1991 ) | 1d rather goto

Body Rak
Tan Shak

®

¥
; |ght Plec
( Chlcken

Hot Point
B General
Any Single Electric
Purchase Storewide,
Closed July 4th
Good 73 ey 11981

Crossroad

wih coupon
. Regulars2.17
Good 773 thru 7. 1991

$3.99

with coupon
Good 713 hvu 777. 1991

" onsetolfour) § \ Goog 75 iy 1, 1000
jSooper Clm.rj] | ) Hours: 11.7 Wed.-Thurs.
/00 orly with this coupon | | 118 Fri.& Sat.
Juy3thru Juy 10 Closed July 4th

DANNY'S TIRE &

Service
Center

508 Mears, Fuon, KY
4721849

Goad 723 hru 716, 1991
INTERNATIONAL
FURNITURE

P

Good 773 theu 716, 1991
INTERNATIONAL
FURNITURE

113 Washingion St Furor

315 Brosoway. South Futon,
73.157

Highway 51, Futon

First Place : a
Weekly 1

Group Promotions
Fulton Leader

PEACOCK

REALTY GROUP, INC

623-7554
116 S. Keeneland Dr. ¢ Richmond, KY

Counly W e
Enough Said...  |[paycas: Weekdy 1

Real Estate
Richmond Register Sipcilsiaciions
Kenton County Recorder

First Place




CLASSIFIED

CASH RATES PER DAY FOR
LOW-COST FAMILY BDAYS  6DAYS
CLASSIFIED ADS

Use For Res

upTO
4LINES

Read For Profit

(502) 886-1207

Clay St., Downtown Hopkinsville _

pirit of Patriot Chevrolet Geo is Contagious

55 e

A

ook The feaures that
vonici ha

Sale_s reach
all time high

these DEALS

is the talk

1930 Chevrolet Corsica LT

TR 18995.1842

e v "985  '243 &
Teemmen 539541312
1986 Ford Tempo
et 42951123
1989 Chevrolet Cavalier 2-24.
oS, 999542432
1840 Ford Taurus GL
e s 110,995 4229 Q.
1988 Cutlass Supreme SL Coupe

A 19995.2432

1930 Chevrolet Lumina Eurosport

TS 11,995.'2538

P, man,

2-1990 Chevralet Cavaliers
400, ma .
irade 7788541842
190 ercury Topaz
4 do o v,
e 79951612

1988 Chevrolet Cavalier

T, '5995 411342

]

§
i

s loca tade.

1986 Nissan 3002X

Sl 1959512802

o

5895134 2

el 4985411192
1991 Dodge Shadow ES.

oRm  '9895.'2082

1991 Pontiac Firebird

T
et

1990 Toyota Corolla

4 door sedan.
e o, s

1988 Lincoln Town Car

1991 Geo Metro

. 4. o,
b, s, B

1930 Chevy Beretta GT-

1990 Pontiac Grand Prix SE

11,000 L., by loaded,,
wiact whess bt 1

1985 Chevolet Silverado

o
o ™ 789541208 2
1988 Plymouth Grand Voyager

T
Somris 119957208 R
1989 Chevrolet S-10 Blazer
oy
ey ‘90952422
V8w,
trabeizin 5995148 2

of the town

‘89951832

7995160 Q

Management sees

252152 | @XCiting future

First Place
Daily 2
Automotive

Kentucky New Era

First Place

Daily 1

Best Use of Color
Frankfort State Journal

0B |

e iy e
CETma =

AVEMEUT PEPLACE. the. County will ‘e
JEMENT <

pen i L
nraleat T

BIRTHDAY.
JENNIFER COOK

HAPPY REATY
MOTHER'S T
e i

CLASSIFIED INFORMATION———

Your Cost Per Da

4DAYs

22 032303280

CALL 826-1600

“Your Direct Line To Results’—

[1528esnes | [1sosaeis, ] (g0

OIAT FOR SATE
show RuEKiNa
R

160 hi¥Rovewens

= | iLoVEYOU!
SONIA & SHERMAN

Jda wil ba
i

how fo getit.
CallUs...

“Education

*Housling

The. suscessit_biader

First Place

Daily 1
Classified Section
Henderson Gleaner

a

Bl e

_ MONTHLY F

alate model used car
that fits your budget

©'89 LEMANS, o Ar. Low. Low Mies

788 TEMPO, Ao . Ar ExvaLow Mies
"87 RANGER, red. Loes i s
89 NISSAN Fck, Sap

89 SUNBIRD, Progam Cx

2’87 OLDS CIERA, 2 1o Croose Fiom
'88 DODGE SHADOW, red s srap
*'88 FESTIVA, &

[ IET—v—

lue l;l

Juniper

‘'orsythia

Yeliow bl on
arching branehes

wcicomes the be-
nning of spring.

8699

Reg 1499
“YuKon Belle”

) Mardy. vanely. or.
e berries i i,

Dark green (oliage

| Rowers in summer.

$3900

3 This tree in
Jexceliens for  cor.
foers of bua

"+’88 TAURUS GL,
*’88 CELEBRITY,
2790 ESCORT, Ao
89 CAVALIER, 2:
88 RANGER, aun




Watch your mail in January, 1993, for details on 07 IE
how you can enter the 1993 KPA Advertising Contest.

= You, too, can be in the spotlight at the 4
: 1993 KPA Advertising Contest Awards luncheon. ¢

First Place AA

Weekly 2 ew Arrivals Da
Furniture

Shepherdsville Pioneer News

50% Off

Ticket Price.

- First Place
Weekly 2
Group Promotions
‘ Springfield Sun

 Rent .| *Who arranged
Ue Ren 7 those beautiful
Tuxedos! gl Slowers?”
KA | L
e 2
— B
ey
SBUDLIGHE ==l temmmeronee.
12% e Plmim e :
b ms s Ly «
: HERITAGE C&L ;;wm_;;;‘ z,," .‘:,‘;,"“*“"‘“;;'9 i o iy ko o w1
= y LIQUOR CO. Florist, Inc. G’ O tuausan. | Bk B Congle o
, @ i gty | | ket o b I e
o 3o T
1 i el D ] SO,
- £ S
| $499 | oo, ssem comemporar s s 4 s pd 1299)
Foranytypeot | L. For Hometown Codloag! L s {08 whworeg e it 5. 0| Oriy O wonat g room e
| ENGINE Banking e 129 | smoren i, | (ARSI
- } Don't Settle 15,49 | MENITTITTTREN, | > MIB99N S s e
= __ REPAIRS el i iy | 199 i s "iag
| e e e o o Rt | e o s
I o 1 0! 0 us.
e s : 548 1on'246 | T iggo|” 2
- | e f ﬂﬁszsﬁmp/u 5
(. Am:mmns s 0
} BILL'S B Lo e e 3924
| € REPAIR SHOP e
| e I e 2  aun |
|
| I
i New Arrivals!
| erested I
: = SELL firegst HARDIN'S
“ommayi HALE in placing ( y COSMETICS
: 16 v Sty i
Grieer Bros. REALTY & AUCTION an ad? Chrisimas GRNAMENTS
COMPANY New Fall JEWELRY
Auto Sales T, New Fall INFANTS' APPAREL
- ok Ky 40069 d
If We Don't Have It, i Call Shorty
We Will Get It 1.606-336-3967 i Valu-Rite
TSR
| E ey “‘_‘.;. 336-3716 DISCOUN

I U__L_ SBincs

N @ Pl

CHANGE
Festaurant| |Bed & Broakfast AUTO PARTS & LUBE AD IN
g 1 | | HET s e o
s S 1 20t Available for BILLY TINGLE Springfiely Sun
oo 5% ||| FARTISS WEDDINGS ROt |, [F GAL 3063716
S s |t ecti e TODAY!

Q QUALITY
WELDING

[BUYING or SELLING|
a home, farm
orlot -
See Fred Lanham | Le——1

[[T TAYLOR
TIRE Co.

U luncort

AN

& for your real estate needs! zws vt bt Sy Your advertising
Ser
d i
FABRICATING | FRT [N ‘ -
P MICHELIN | st $ux
o Real Estatd @Auctin
5 ra by @ work for you!
U e rerer | | m— =2 ||
For A complet X-Ray: 5
* leor e Specil Your 4 ZERO
VALvoung ¢ i g People 5
R AndB L Extra-Special Care H t (&=l |profit Margin.
“Ashlsnd AIENERS SP 2 gy NewsPaper Nothing ventured -
~— SAUSAGE s =
Oil Products ‘HARPER'S COUNTRY HAMS ViCW NG R, @he Nothing gained. ..
C(:"m:mv‘:el]’::ir:z R 51:1'51!55'1213 Increase that margin!
YDON 5 T?-I%II‘.‘IS?T m
Lomoo, || WousE ) {sne=]| | ADVERTISE!
AN NENEG L

 FREE nzms'r\msms N

Served 10 AM - | PM, CST.

First Place
Weekly 2

Agriculture/Lawn and Garden/Florists
Greensburg Record Herald




SJKWAFT . .
Miracle
hi

. Selad Dress:nd

32 Oz.
Kraft Miracle Whip

SALAD
DRESSING

Open 24 Hours, 7 Days A Week
We gladly accept W.I.C. &

Federal Food Stamps
Prices Explire Tues., Oct. 1

i OB o SR A

First Place

Daily Class 1

Food and Drug -

Danville Advocate Messenger

First Place

Daily Class 1
Entertainment/Dining
Richmond Register

OPEN DAILY
8 AM to 12 Midnight

Happy Hour
Monday-Friday 4-7 PM

WEDNESDAY NIGHT
12 Oz. 5795
Top Sirloin

Includes Potato, Salad Bar, Bread

THURSDAY NIGHT
“Ladies Night”
1 Beer, Wine, Well Drinks
FREE ROSES for the ladies
—— v x5
FRI. & SAT. NIGHTS
Peel-N-Eat Shrimp
Oysters on the Half Shell

SATURDAY NIGHT

Prime Rib $795
Special

& APPETIZERS &

Egg Rolls

Banana Peppers

Chicken Wings Grouper Fingers
Turkey Dippers Alligator Bites
Fried Cheese Potato Skins

Fried Mushrooms  Onlon Rings

Fried Clams Lamb Fries
Baked Brie Beer Cheese
Shrimp Cocktail

¢ BREAKFAST ¢

Meat & Eggs Dangerous Eggs
Omeleftes Faas Benedict

Lunch Special Stuffed Potatoes
Soup - Chill Belly Buster Subs
Cobb Salad Burgers

Crab Loule Sandwiches Galore
Chef Salad Chicken Breast
Taco- Salad Sandwiches

(Boef & Chicken) Soup & Sandwich

¢ SOUTH of e BORDER

Steak or Chicken Burritos
Fajitas Sanchos
Mexican Piza

¢ PASTA ¢

Fettuccinl Alfredo  Pasta Primavera
Chicken or Veal  Spaghett
Parmigl

Ribeye « New York Strip « T-Bone
Filet Mignon

4 DESSERTS ¢

«Fudgle Wudgle Banana Custard Ple
Carrot Cake - Apple Ple

Come in and try our
New Expanded Menu for
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E 92'S
HERE!
PRICES LIKE THESE, THEY WONT BE FOR LONG.

First Place

Daily Class 1

Automotive

Murray Ledger & Times

Turwm(u Metallic I

ower Windows/Locks A : S
Power Seats : o
AMFMCassetto
WSW Tires
WevTig Sun ool Log

TilvCruise
P Wir
Quartz Metallic % Red

‘82 DODGE IWHISTY u
33 Liter V-6
TiltCruise

s * 18-V8 230 H.P.

Luwlgn Rack Auhm.tlc

AW Cassous Air Condition *
Wiper/Dafroster TivGruise

Chromo Pkg.

AMFM Stereo
Platinum Metallic
CHRYSLEA-CLYRTOUTIDODGE-JEET-FAGLE
**All Prices Plus Tax, Lic.. Pro Fee Incl. Any Applicable Rebate HWY. 641 HCRTH - MUNRAY, KY.

’ﬂ

ﬂeal'd lt Tlll‘ou
The Grapevine Sa

(§

's A Grape Tlme
I Save During Oue..

First Place = Furniture
Daily 2 Owensboro Messenger Inquirer
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The FAT LADY
has sung...

Our Readers Are

: | And everything
/1] ‘ e
ntertazned. /! s oiveos
£’ PEANUTS!
" We're going
out of business.
¥ Clothing
vewelry
C ¢ Furniture
¥Fixtures
Gy) Oliéyin, P
lndias elothing & aceassorios
225 West Main Street e Danville, KY ‘e Permit #4
First Place |
Daily Class 1 &
Clothing Stores 4

Danville Advocate Messenger

A QUALITY PROCESS IN PROGRESS - A QUALITY. PROCESS IN PROGRESS -
A QUALITY PROCESS IN PROGRESS - A QUALITY. PROCESS IN PROGRESS -

Everyone enjoys relaxing with the
comics, no matter what age.
Subscribe today . . .

The Winchester Sun

Classifieds Office ~ Circulation
744-SALE (7253) 744-3123 744-3880

Monday - Friday 8 a.m. - 4 p.m.

e —r=so—  GOALTT FROCESS IN PROGRESS .
FRUCESS IN PROGRESS - A QUALITY PROGESS IN PROGRESS
OCESS IN PROGRESS - A QUALITY PROCESS IN PROGRESS -

First Place

Daily Class 1

Creative Use of Newspaper

Winchester Sun First Place
Weekly 1
Professional Services
The Lake News

Ads published in this contest award winners tabloid are not necessarily published to the
original size. Ads are also not always published complete.




The kest giff

Q‘FG“ . s

What could be a more colorful, delicate,
and beautiful way to say, “I love you" to
Mom this Mother's Day? Flowers say it all!

Rose Bushes Large selection of
" Bud & Bloom Flowering
11 Hanging

Baskets

Hours - 9 a.m. to 6 p.m.
Friday 9a.m. - 7 p.m.
Open Sunday 1-5 p.m.

Py Frost
S8 ? Garden
Center £ 7~

2 2750 Palumbo Dr. Lexington
: 266-2173

' Daily Class 1 .
Agriculture/Lawn and Garden/Florists
Winchester Sun

';\:“ 3 ] E’__‘z{ ; u \ '; oS 3 ] %
~ 4 Progress edition ..gleaner' = March30,1991 | (‘ ﬁ/ “ % .
e Q>x

~ Come Help Us Celebrate
w Tuesday, July 30th

w® 6 am. WIKY Breakfast With Blair
: Free Sausage Biscuits

e

First Place

Daily Class 1
Special Sections
Henderson Gleaner

& v- Register To Win A Geo Safari

i 39995 VCllue (No purchase necessary)
f e

J | a "+ 15% Off All Trend & Frank Schaffer Products
’ ‘ v
Hesciias : + Pick Up Your New Complimentary Catalog

Daily Class 1

Department/Discount/Jewelry Stores Specializing In The Finest Educational Materials, Toys & Games
Henderson Gleaner

Hours: Mon.-Sat.
9a.m.-6 p.m.

E ] 6\* Sunday 126 p.m.
J %
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st SaY. , & | . 2,
WRIPITUP! o7 "2 NIck OF TIME....
! .,.mﬂl-‘?,‘i"'."‘g‘s:f’;m o | K\ Wg We're pushing up our delivery dates to make sure

\w@‘\% . you have something great to park under the
i b tree come Christmas Eve.

&)
)
- & —
Stop b;lj\':m\:' % E\

today for L=
our very best
deal and drive
one of these

n‘%\% JusT N THE
A

-~

b
)

NEW 1992 —
RANGER XLT
TRUCK

$8,988

or $169° e

merrymakers O mid et
home for the
holldays! NEW 1652

RANGER =
SUPER CAB N

NEW 1992 F-150

$1.487  SAVE s2.536

310,951 or $199....
e

Attention
BUSINESS OWNESS :iit
SMPLOYEES

Up10§1.500 iin rebates on

1982 F-Series Trucks
SAVE! SAVE! SAVE!

waruttAIOn
it 903

i overcrve vansmission. AM-FM stereoicock. oe ure Argen s ec.
Waees. a* cordtoning, Argent rea step puroer 2 more!
§

e aae] 12,563 _SAVE $2,568
== | $9,995 or $184 ...
- SUPER 1992 NISSAN SAVINGS

NEW 1992 NISSAN 4X4
HARDBODY

$10,995 or $199 " ...
.

NEW 1992 NISSAN HARDBODY
TRUCK

87,995 or $147 ...

NEW 1992 NISSAN STANZA

$10,995 or $199 '...

o 11.9% APR. 80 monhe. Al
iclion 1w, e 4 come

First Place

Weekly 1

Automotive

McLean County News

First Place
Daily 2

Hardware/Appliance Stores
Kentucky New Era

First Place
Daily 2
Professional Services
Elizabethtown News Enterprise
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Hebron i 5 A Deal Steam

. 2 Carpet Cleaners
Deposit Bank 8453 Vilage Drve, Florence K. 41042
Gt Sk Boone County Pm‘Ef“_
B oparonsortcer, | Circuit Clerk - % ‘
o At se s P. B &
B = ‘owner | CEO

Pirica Bruns of A Deal Steam Carpet Cleaaers in Florence [5]
specislizes in sesidenial and commercil carpet and sphalers
clesning esuiog top of whe line quipment and sle efecine
i a1 e it o' s s I

“Treat” yourself to a 1992 Oldsmobile
Eighty-Eight Royale - Comé¢ test drive one today!

.9% up to 48 months on all new 1992 Eighty-Eight Royales

[E]_inser Sanders i asisant cashier and operauons offcer as weil as |~ Pat Gutseit is the Circunt Clerk of Boone Counly. She and her
sccunty offcer and CRA officr i e Hebron Depasit Bank. She fl husband. John. have a &-ycar-old son. Johmny
Bl a0 in eharge of e investment portlio and he dly tank

EEEEEEEEEE!

Several to choose from
51, i Sanders came o work at Hebron B g e o cia acoutcal ciling e cleani
hstind vas i e o Vi Beah Vas e o | o1 s mairs perainin 10 he grand and ember of the Norhetn Kentucky Chambet of Commerce
Else s b inhe banking ncus o st 23 pett juries. 1 3o ssucs dinser's censes. T =]
) o Funavite At~ [ She 15  member of the Foence Ko, the Hebron Lions. memser. Paticla is 3 Guild aplewocs [B]
Sindars i, ke ny o Bt a s o s nd 1| Boon Cousy e, S 1300 Do o K [ oty membes Pl s ¢ Guld Avacato of e =]
i i mecung people~ Chamber of Commerce, and the Keniucky Circun Clerk's Association; | Executves & Nornern Kentuckv Women's Network Council ad
Mis. Sunders isa memberof he He =

ekl FlI'St Place

;Eui Weekly 3 1991 Chev. | 11991 pontiac | | 1990 Buick 19350%L 1988 Olds | [ 1991 Guc

Grand Am LeSabrs Delta 88 Sonoma

o Multiple Staff Participation/"Sig" Page {13,400 | |$9,895 |[810,500] |sas-ag0|| S 58,495 seisus
: Boone County Recorder e 5 G e
[elalelnlilsllals ol alulolilelule]slls S0P cunsiton || “imain” | Covstr || e
Wagon LETIE |
Sa505 ||$1,095|| $995 || FE5
Bring the kids by
Thursday, October 31 for

some “Trick or Treats”

Check out savings on these used vehicles:
1991 Olds 96

1991 Olds

o Norber Bruns. [l
——

$20,900 515900 1512,900 || 39,905

Ll

ol i e [

Bl Runnor

JY TAVTS OLDSMOBILE, INC.

WASHINGTON ST. - SHELBYVILLE, K - 633
Olcsmobile The Power of Intelligent Englneerlng

=

g-

B
=]
B
o
=]
o}
=]
=)
=]
=]
g
=]
=]
g
=]
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First Place Automotive

A.G. Edwards Weekly 3 Shelbyville Sentinel News

Unique's
& Sons, Inc. : Ruffles & Roses
50 Rivercenter Biva., Covington, KY ’ S
228100

Barlana Josr
s iz
.

{1 e

Investment Broker President of Barbaco Ltd.

-

of AG. Edwards aad Sons. €0 Ris

AN S

THIS SECTION

#:The late Gene Manno was the
".guiding force behind creating
‘Annle," the life-size fiberglass
N COWL e v os i s

Cow Days Canoe Races are a
new event. . . Page 14

‘ e Gospel singing, featuring three
¥ = 12 | h. 1 £ outstanding groups, will start off
: @hBSFHan 5 5 b 94 CowDays..........Page18
i 336-3716 : :

‘heaper than sky-writing!) §

School children show off their
artistic talents in the Cow Days

(MY su-um JUSTY - 4
ASSIF ASHNGTON COUNTY: ) Poster Contest
3 o CE
e T SALE 1:00 P.M. EACH FRIDAY 2 & /1
Bremeim o o s e :
. B mtaonn o 15 ovd suick AR avo | 336-3481, 262-5130; 262-5545 : o H cow that gives Kool-Aid? An
e e = PO SALE St A Pert belleves thls bovme
et
1 s T Pt ) Farm _ 3
s L ] T O  Supplies i 1
oSy g s o3 I} 3 s 31700 Cal G a3 g 9
e gt e o e e e o o s - 4 4 Y
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