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+ As We See It +

Editor Norfleet Pleads
For 100% Membership

The following editorial, written by Andy
Norfleet, Russell Springs Times-Journal,
immediately after the mid-summer meet-
ing, is respectfully dedicated to the few
Kentucky weeklies and dailies who still
believe that they do not need the services
of a trade association that works con-
tinuously in their behalf nor want to take
an active part in discussions in conven-
tions and seminars that would help them
in their business and profession. Quote:

As far as we know, every newspaper that
is eligible should be a member of the
Kentucky Press Association. But that does
nor mean that they are all active.

That fact was proven all over again dur-
ing the Mid-Summer Meeting held at Cum-
berland Falls recently. There were the
same representatives of the same news-
papers that we've met at practically every
meeting that has been held since we join-
ed the Association thirteen years ago.

And these faithful editors, writers, re-
porters, columnists, correspondents and pub-
lishers should be congratulated for their
attendance at these meetnigs. They are due
praises for their effort in uplifting their
profession, for holding it in respect be-
fore others, and for their drive in push-
ing it business-wise.

There are editors who have not attended
a Kentucky Press Association gathering in
twenty years. But we wonder if they realize
that it is this group, working in their be-
half, who is responsible for many of those
good national advertising checks that they
receive monthly. And those large Kentucky
Press Service checks that are so welcome
every month are the direct result of mem-
bers elected from the Association who work
with our dedicated manager, Mr. Portmann,
in lining up national accounts.

Our State’s motto is “United We Stand,
Divided We Fall.” That same idea should
certainly apply to the Kentucky Press As-
sociation. For if every newspaper would
get in there and stand united we could
accomplish so much more.

But these meetings—only twice a year—
are not all business and serious discus-
sion. For example, at Cumberland Falls
recently, all had a chance to let their hair*
down; there was dancing, horseback rid-
ing, boating, swimming, golf, to name a
few activities, or just plain old relaxation
with friends at some shady spot or com-
fortable retreat at delightful Cumberland
Falls.

Another thing, one absolutely can’t keep

from learning something new abgy
lishing at one of these meetings,)‘
know it would not only be to yoy,
advantage, but really, you owe it tj,
reader to try and publish a bettery l
paper each year. Qua
That’s incentive enough to atte

next K. P. A. meeting as active me :
of the association. Kander As:

When your
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Quality Of Newspaper Helps Establish Its Value

By Allan Kander
Kander Associates, Washington, D. C.

When your President invited me here to-
day, I looked at my calendar, and decided
nothing could be more appealing than Ken-
tucky in June. Particularly, Cumberland
Falls—packed with newspaper people. I ar-
rived here yesterday, and have enjoyed ev-
ery minute of my stay.

As a matter of fact, your committee sent
me a room reservation card from June 7th
to June 10th. I guess they couldn’t under-
stand a guest just passing through Cumber-
Jand Falls; I wish I could linger longer.

Living in Washington as I do, it’s refresh-
ing to get out to the grass roots; Bluegrass
roots are even more attractive. In Ken-
tucky, you have a group of dailies and
weeklies that are outstanding products. It
is indeed an honor to be with you; renew
old acquaintances and meet new friends.

Mr. Gaines asked me to speak on “Valua-
tion of Newspaper Properties.” Wherever
newspaper owners gather—wherever there is
newspaper talk—prices of publishing prop-
erties are reflected in such hallway whis-
pers as:

“How much did Bob pay for the Jour-
nal?”

“What did Joe get for the Times?”

In the 34 years that I have been a news-
paper negotiator and consultant, T have
learned more by standing on the sidelines
than by using a slide rule to determine the
worth of a publishing property. It is simply
impossible to cast the value of a newspaper
in the mold of a formula.

Newspaper properties today command
premium prices. There are many more
buyers than sellers. So if you want to ac-
quire a good newspaper in any field, you
must start out with the idea that you will
pay more than you think it’s worth. Your
banker who measures by bricks and equip-
ment, will probably disagree with you on
t?mt price, but in recent years, no estab-
lished newspaper that has been traded at
\\'}.mt seems to be an elevated figure, has
faled to make its payments and show a
profit,

It is hard for your “moneyman” or even
vour lawyer to realize that goodwill far
over-shadows normal assets, and that news-
Paper eamings are all derived from that
ﬁz(;((l)\::ll. Real estate and machinery are
secmd?t Off course, but they have become
S8l (]E)l()yd'glcmr; Just recently, I saw a
i ha}(’] Z Vt:;gg han.ds,. and none of

o been inside the plant.

Alyzed financial statements and the

equipment inventory; visited the town;
drove by the property and made an offer
which was accepted.

Before negotiations start these days, most
buyers mull over these questions:

How fast is the area growing?

What old and new industries are located
there?

Is the paper over-shadowed by some-
thing nearby that is larger?

Does this nearby publication threaten the
property I want?

What problems will be involved in new
ownership?

Getting down to newspaper values, you
can take a pencil and figure on the formulas
that have been used over the years, whether
you want to sell or buy. There are situations
where real estate or equipment can throw
everything out of balance. Many a buyer
is confronted with a broken-down press, or
inadequate press, so in his mental calcula-
tions, he adds the price of a new press to
the price he has to pay.

Mr. Portmann informs me that the ratio
of your Association membership is about
five and one-half to one in favor of the
weekly press, and that is about the ratio of
weeklies to dailies in the country today. So
I will try to point out such differences as
may exist in the method of exaluating week-
lies and dailies, as I go along.

Every sale of a newspaper property rep-
resents special condicions. No two are ex-
actly alike. The extent and nature of real
estate holdings, of course, are important.
The cash position and the net quick in the
balance sheet also must be examined care-
fully. In other words, how many dollars are
you spending and how many are you trad-
ing in the deal?

A buyer can figure he needs about six
weeks operating expenses on hand to get
started. If the seller doesn’t leave him that
much in cash or receivables, then he’s prob-
ably in for more outlay. Some buyers and
sellers get together on a one-to-one ratio in
the balance sheet, and start negotiating from
there, with the necessary put and take to
round out a deal.

The first and oldest formula of daily
newspaper value is that it is worth its an-
nual gross. This used to be a good basis to
start, but most sales today approach 125
per cent of gross. In the boom areas of some
states, papers have sold for 150 per cent of
gross, or even higher.

In the weekly field, most sales still re-
volve around the gross formula and the
factor of equipment perhaps looms larger

than it does in the daily.

The second oldest formula is that a paper
if worth “X” times each unit of circulation.
The theory is, of course, that circulation is
a tangible measure of good will. Here again,
the paper’s distribution area—concentrated
or spread—is a factor. I have seen a daily
newspaper change hands at a price which
figured $70 for each circulation unit. One
variation is this formula holds that you take
the physical value of the plant and add $15
to $25 for each proved circulation unit to
reach a price.

We recently sold a five-day evening and
Sunday paper in a town of 13,000 for $350,-
000. Circulation was 6,700, so the price was
around $52 per circulation unit. Real estate
was owned and equipment was good. In-
cidently, on the gross formula, the selling
price was about 116 per cent of gross.

A third formula is centered on earnings
before taxes and after depreciation. The fig-
ures have been creeping up until it’s now
seven to nine times those earnings. Here the
question of publisher’s salaries comes up,
and you run into tax angles that have to be
worked out before arriving at an agreed
worth of the property.

A fourth formula revolves around earn-
ings after taxes. It is difficult to find a seller
who will trade at less than 12 times net
earnings. It's more likely to be around 15
times these days, and you negotiate on these
figures step-by-step, until a price is mutu-
ally agreeable. In such cases, real estate and
equipment included must be exceptional.

In the weekly field, this formula is not so
applicable, since the publisher’s salary is
often a high proportion of net earnings. The
lack of audited financial reports occasional-
ly complicates sales of weekly properties.
The value is there, but a buyer needs proof,
possibly in the form of income tax reports.

A fifth formula is to take the net worth
of the operation, including all assets, and
add three to four times earnings before
taxes, and after the matter of depreciation
has been determined.

There are, of course, other formulas
which are based on a combination or var-
iation of these approaches. Sometimes, own-
ers will try them all, and strike an average
as a basis for talking a sale.

Don’t forget that buyers too have their
own turn at bat on value. A few veteran
operators that I have known figure a news-
paper property ought to pay out in eight
years. That’s a pretty stiff target, but it can
be done. Ten to 12-Y% years is more real-
istic. If more time is required, the buyer
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becomes wary of the asking price.

When it’s all said and done, an establish-
ed newspaper provides a satisfying econom-
ic security for its owners. It is doubtful
whether any local enterprise does better
than the weekly or semi-weekly in small
towns. The local distributors of the low-
priced popular cars might outstrip the news-
paper, but in the large volume the dealers
do, they are in truth writing insurance for
the local publication.

As you move beyond the weekly field,
an exclusive daily newspaper is the best
strictly local earning proposition—investment
considered—

Sitting on the national sidelines as we
do, prospective buyers constantly keep in
touch with us. A high percentage of these
buyers are already newspaper owners. They
want to expand. Sometimes they name a
particular property. Sometimes they desig-
nate an area of investment to them. Many
of them are so-called “group owners.”

Quite often, independent publishers take
a dim view of group ownership. They-fear
that they'll eventually take over the nation’s
press. I do not agree that it is a serious
threat. The newspaper business—as a busi-
ness—is subject to the same economic forces
evident in food marketing—manufacturing—
banking—transportation, etc. where acqui-
sitions or consolidations are common. In
newspapering, it depends on the policies
that group owners follow when they ac-
quire a property. When they place a train-
ed newspaperman in charge—give him full
leeway to act—then the property remains
fundamentally local. There need be few,
if any, major staff changes.

Another side of group ownership is that
such operators have the experienced man-
power to do a good community job. And
lastly, they have the resources and know-
how to insure the seller adequate protection
for his equity, where a pay-out over several
years in involved.

Then there are buyers who come to us,
who have a varied and checkered back-
ground as journalists. Some of them just
want to retire from Madison Avenue, and
run a newspaper! They specify “dream
towns;” no competition; high growth po-
tential, and a dazzling bright modern plant.
All at bargain prices, of course.

This compels us to say that it’s about
time to take the glamour out of newspaper
ownership, and concentrate on the more
exciting tasks that bring satisfaction to a
dedicated publisher. There are countless
newspapers in good towns whose owners
are doing extremely well, even if the cli-
mate or location fails to rate the “Who's
Who” of the vacation-land guide books.

Now as to the sellers who come to us.

THE KENTUCKY PRESS

New Depreciation Schedule

President Kennedy said June 14 that new
Treasury depreciation schedules will be an-
nounced by July 6. Faster tax write-offs
under a revised Bulletin F are expected to
save business $1.2 billion annually. Publish-
ers will benefit by being able to take larger
deductions on their mechanical equipment.
The Administration goal is to stimulate buy-
ing. Tax savings are supposed to be used
for capital investment in new machinery.
ANPA has supplied data to the Treasury
to justify reduction in the “useful life” of
equipment used in publishing.

There are not many, I can assure you. And
some of them have fancy ideas too. They
usually fall into two groups—those who want
to retire, and those who want to go on to
a bigger property—using a sale as their cash
key to such opportunities. Of course, trustee
or estate problems in ownership are also
reasons to sell. We have a particular interest
in the latter, for we have said in our adver-
tising that newspapers belong to newspaper
people. They do mnot belong to bankers,
lawyers or trust officers except for the nec-
essary transition period.

Viewers of alarm sometimes say to us—
“What's going to happen to the newspaper
business with all these mergers?” Well, it’s
true that newspapers are getting fewer in
some of our larger cities. On the other hand,
there are more daily newspapers in the
country today than there were ten years
ago. Suburban dailies are sprouting, and
growing towns with weeklies or semi-week-
lies are going daily.

If T owned a newspaper, it would be dif-
ficult for me to consider selling, unless age
or health were factors. If you have family
coming along who can take over, they
should come first. Once you have decided
to sell, you'll find a choice of buyers at
your door. You can pick one that you be-
lieve best to carry on.

1 took five buyers to one publishing prop-
erty a few years back. The Owner met and
talked with all of them in individual ap-
pointments. He finally decided on the one
he preferred. It was the high bidder, but it
could happen that the highest bid is not
always your best one, all things considered.
Who can do the best with your property
and for your community are very important
considerations.

After all, newspapers belong to men who
are journalists, publishers, and newspaper-
men. They have interchangeable parts. They
should be intelligent men, who at the high-
est ethical level, act in good faith for genu-
ine community betterment. If they do that,
the economics takes care of itself.

To them should go your torch:
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O’Connor New Director

Of Brewers Association
President Edward V. Lahey of the |

Brewers Association announced the y TO D‘

pointment of John C. O’Connor of Ny

ville, Tenessee, as director of the USH ]

Kentucky Division to succeed John H. Dissslo

of Madisonville, Ky., who resigned to gt Un:

another field of work.

Class

Director O’Connor, 44, has bem; 4 Schw
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to the former Mary Louise Winters of M “Teachers t
ville, and has three sons. pace of prese

They will reside in Louisville, [ newspaper mo
quarters of the Kentucky Division il than at any ot
was established 21 years ago to workdé because chang
with brewers, wholesalers and retalles’  that the newsp
carry out an educational program aiml means for kee
maintenance of high standards in e second: the n
tail sale of beer. This program in body of citize
contacts with state and local law et mocracy is unc
ment officials, the press, military andp  To this situ:
lic officials throughout Kentucky. that though ne

One principal aim is the main@* mcreasing stea
and expansion of the legal beer indul] not keeping p
Kentucky which contributes substantid find surveys sh
the state’s expanding economy. The blj Is at the teen:
ing industry employs more than ¥ Therefore, t]
Kentuckians with a combined annuﬂlf the school has
roll of $53,000,000 and pays mote! help the teache
$7,000,000 annually to state and dtyt to date source
ernments which helps operate I of life today,
schools, pave modern highways andf our youngsters
vide old age assistance and public r‘:'Idlnguhabit s
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programs. sl nfor
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.Classroom Teaching Needed
To Develop Young Readers
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By Niel Plummer

Director, School of Journalism
University of Kentucky

H. A. Schwartz, assistant state circulation
manager of the Milwaukee Journal, speak-
ing at the University of Iowa four years
ago declared:

“A practical technique for integrating the
daily newspaper and school curricula is an
elusive will of the wisp that newspaper men
and educators have been pursuing for many
years.

“Individual educators use the newspaper
extensively. Some schools encourage its use
for research projects. Newspaper education-
al programs have been developed with
some success. But an unusually effective
method for utilizing the full potential of
the newspaper as a teaching aid in the pri-
mary and secondary schools has been only
partially realized.

“Teachers tell us that the accelerating
pace of present day living has made the
newspaper more essential in the classroom
than at any other time in our history. First,
because changes are occurring so quickly
that the newspaper represents the principal
means for keeping up to the minute, and
second: the necessity of a well-informed
body of citizens in these times when de-
mocracy is under ceaseless attack . . .”

To this situation, we must add the fact
that though newspaper circulation has been
increasing steadily from -year to year, it is
not keeping pace with population gains—
and surveys show that the most evident gap
is at the teenage level,

Therefore, the use of the newspaper in
the school has a two fold value: first to
help the teachers take advantage of this up
to date source of information on all phases
of life today, and secondly, to encourage
our youngsters to acquire the newspaper
reading habit so that they will continue to

e well informed citizens after leaving
school,

.When President Gaines organized a com-
mittee on newspapers in the classroom a
few weeks ago, and asked me to do some
work with it, T asked myself a few questions
and S?llght a few answers in order that, in
due tllme, our committee could have some
Ittilaterml to work with, Among the ques-
ﬂ?ifslsn;\"\e]:e: wha.t is the overall picture in
Ob]'ective‘ PaPer in the class situation? what
ot as fue. being ad.vanced for the proj-
ek Il)'p Press association in our part of

aton? and what is the nature of the

materials prepared in educational projects
by the larger metropolitan newspapers?

The evidence I have collected indicates
that we are, indeed, still on the launching
pad so far as developing fully operating
programs. Figures released by the National
Newspaper Promotion Association on the
newspaper in the classroom revealed that
last year only 49 newspapers reported
having classroom programs, and practically
all were in metropolitan areas.

In our neighboring state to the north the
Ohio Newspaper Association is presently
concerned with the matter as we are. They
have just launched a committee for a news-
paper in the classroom project on a state-
wide basis. They have defined their pur-
poses to be seven fold: (1) to encourage a
better understanding of newspapers, (2) to
tell students about newspapers as career
possibilities, (3) to encourage editorial im-
provements of newspapers used as “text-
books,” (4) to help combat competition by
other media by teaching the importance of
newspapers, (5) to encourage improved
readers and readership of newspapers, (6)
to help teach the roots and details of free-
dom and democracy, and (7) to help teach
the importance of leadership and individual
responsibility in aiding youth to grow into
sound citizens.

It was noted by the Ohio newsmen that
both radio and TV educational projects are
being underwritten by state and federal
funds, while the newspaper in-the-classroom
project must be entirely supported by the
industry.

At the Ohio meeting this spring the mem-
bers were assured by a speaker, Richard
Dow of the Pa. Newspaper Publishers As-
sociation that wide and deep use of news-
papers in the classroom will come about
some day . . . but how soon depends upon
newspapers themselves.

“When and if newspaper publishers and
their top line executives decide to face facts
and realize they have a serious problem in
getting youth interested in newspaper read-
Wl 56 o

“Then and only then will the fullest po-
tential of this great promotional and educa-
tional idea of newspapers in the classroom
be fulfilled.”

I am sure that most of us are aware of
some of the steps in this direction under-
taken by the Courier-Journal and Times in
Louisville. The Courier-Journal’s series of
sketches of scholastic editors this spring
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City-County Celebrates
Chandler’s Birthday

H. R. Chandler, a printer for 66 years,
celebrated his 82nd birthday on July 18,
but the Barbourville Kiwanis Club, at a
divisional club meeting, helped him cele-
brate it as a surprise.

Kiwanis Lieutenant Governor E. B. Wil-
son of Pineville presented Chandler with
a Kentucky colonel’s commission for his
outstanding service to his community and
his record of 26 years of perfect Kiwanis
attendance. He has been a club member
38 years.

Chandler, a native of Calhoun, came
to Middlesboro in 1914 and assisted in the
publication of The Pinnacle News, a week-
ly. The same year he helped found The
Middlesboro Daily News. It was here that
Chandler saw the first Linotype machine
installed in East Kentucky.

In 1923 Chandler bought The Barbour-
ville Mountain Advocate. He edited it for
28 years despite two fires, the last in 1938,
He rebuilt The Advocate and sold his own-
ership in 1951.

Later he established Chandler Printing
Company in Corbin, and in 1957 he was
made president and general manager of
The Sun Publishing Company of Pineville,
which he is still operating.

He is an elder in First Christian Church
of Barbourville and was honored by the
Union College Veterans Club with the title
of “outstanding citizen of the year” in 1948.

Early in life he worked on The Paducah
Sun before coming to Middlesboro. He is
the father of six children and the teacher
of at least six printers and newspapermen
now operating in Kentucky and nearby
states.

¢

The follow who dreads a change the most
if often one who has the greatest praise for
it once he becomes accustomed.

seemed to be well read and very effective.
The Lexington Leader’s experiments with
a School Page have been interesting. Plant
tours for school children and the acceptance
of speaking engagements in schools by
various Kentucky newsmen have been ar-
ranged by a considerable number of our
Kentucky papers, I am sure.

But, so far as I can ascertain, we have no
pattern of concerted effort directed toward
reaching our young people. And nowhere,
in Kentucky or elsewhere, has anyone really
hit upon a practical undertaking for the
weekly newspaper and the small-community
daily newspaper. That is, of course, a major
concern for the KPA which includes in its
membership a preponderant number of the
smaller newspapers.
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ANPA Information Service ?611((11 ;‘elating to newspapers and their mani-  plaques for thedbcfest hligh bschool and colly
old functions. newspapers and for the best work by i
Helps Every Newspaper - 5. More than 30,000 pieces of material vidual staff members of school newsga;; |
“We ARE a successful business, essential  have been supplied by N.LS. to those re-  These awards were first made by NIS: |
to the well being of America, and we ought  questing information about the newspaper 1961. The same awards are offered ag& ‘
to be saying so—repeatedly, consistently and  business as a career. These requests came in 1962 in cooperation with the same ¢
emphatically.” This is the theme of a bold from grade school, high school and college cational organizations. |
new national public relations and educa-  students, from teachers, school guidance 9. N.LS. prepared a series of shoty
tional program on behalf of all newspapers counselors and from many others. ticles on “What is a newspaper?” for dig
now being conducted by the American 6. It has supplied material for use by a  bution by the Armed Forces Press Ser
Newspaper Publishers Association’s News- university on an educational TV station and to post, camp and base publications
paper Information Service. has arranged for newspaper representation Army, Navy and Air Force. Articles y
The quote above is from a speech by in a youth program on commercial TV. illustrated by prominent comic strip ari
Joyce A. Swan, publisher of the Minnea- 7. It has issued a big full-color brochure Guidance counselors, teachers, stud
polis (Minn.) Star and Tribune, on “News-  “A Public Service Story That Never Ends”  librarians, magazine writers and many ol
papers—A Success Story” at the 1960 ANPA reporting the innumerable instances of pub- are learning that there is now a sourc!
Convention. He was answering those news- lic service rendered by ANPA members on which they may turn for information dly
paper critics who “shake their cerebral dice a day-to-day basis. More than 10,000 copies the newspaper business.
and come out with snake eyes—twin pro- of this brochure have been distributed. —_—
phents of do o for the newspaper business.” 8. Through National Scholastic Press As- Remember the good ol’ days—when
Out of this talk L bor1.1 the ANPA sociation, Associated Collegiate Press, Co- ity was a virtue, not an industry?
Newspaper Information Service, the two lumbia Scholastic Press Association and the Think twice, once for yourself and o
major objectives of which are (1) to create Quill and Scroll Society it has presented 18 for the other fellow.—Drive Safely.
a better public understanding of the func-
tion of newspapers as an effective force in
informing their readers and in advancing
the cultural, educational, political and eco- I h d IUO YEARS
nomic well-being of all citizens of America; t aPP ene ago First 1962 ¢
and to create a better understanding of the g 5
integrity, alertness, vitality and essentiality The oldest incorporated trade association in the country, Gain Full A
of newspapers; and (2) to interest young the United States Brewers Association, was organized in Ak
people in the many worthwhile career op- 1862 . . . the same year that e ﬂlg
portunities offered by the newspaper busi- f};f u?nllls]'utqles(x
e ; . as the series g
ANPA Newspaper Information Service Tod
started operation in September 1960, work- Summler .'lt M
ing in close cooperation with other news- ot C(;He :
paper organizations having similar objec- s &
I tives. This includes state and regional as- o t‘;]e”"geli‘f'l?ll
! sociations as well as national newspaper or- illVOlvef]mil]l]tsc;:
ganizations. : o attention‘
Here are capsule reports on some of its Thone
activities in its first year and a half of ex- 5 il A ! Plllmm‘e {“ ;0“(
istence: 5. (BE € é‘ i 3 ) 17 @ hinderinlg o[f) .
1. It has made available one advertise- IN KENTUCKY, Confederate troops under General Kirby Smith seized ings. As an ]lll
ment about the services rendered by news- Frankfort on September 3rd and held the Kentucky capitol until can be done
papers and wire services in bringing to read- October 4th. Governor Robinson escaped to Louisville with the state's ﬁnding & ].e ;
ers quickly the results of elections. Mats of valuable archives. e anl(lllc]
ad were offered to all newspapers without In those days as now, beer was Kentucky's tradi- ing in advance
charge. _ tional beverage of moderation. Beer still provides admit having f
9. It has made available another advertise- enjoyment for Kentucky people, and a good living of hearing the
ment “I Want To Be A Newspaperman” for many of them—not only for the 20,000 people Comp
pointing out the many satisfactions to be employed by the brewing industry, but also for b L
derived from a newspaper career. farmers and other SUDDlI‘eI’S of materials brewers use. o m.uty b
3. It has offered without charge mats of TODAY, in its. c'enten_mal year, the United States e as the
four comic strips by well-known artists—who Brgwers Assocuathn still works constant‘ly to assure i .most ney
QULLE DRy 7 maintenance of high standards of quality and pro- good reason, th
contributed their services—about the news- priety wherever beer and ale are served. eponi B ’th
paper business and the satisfactions of a of the Commlé
newspaper career. The fourth comic was i COHJ'Unctionl‘l,
scheduled for publication January 22, 1962 3 and civie o
and thereafter. Newspapers with more than \ KENTUCKY. DIVISION Progress. Indga]
22000,000 gral=tonsiayesaived e ) UNITED STATES BREWERS ASSOCIATION, INC ment of puple
comics. ; feeel ment and gy g
lll 4. Tt has issued monthly Newsletters re- LOUISVILLE general public z

porting developments in the public relations
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First 1962 Seminars
Gain Full Approval

Advertising law and the use of news-
papers in the classroom have contributed to
the unusual success ‘of the KPA seminars
as the series gets well into its fourth year.
Two sessions have been held so far this
summer at Morehead State College, and
Union College.

Infringement of newspapers on the rights
of the courts by advance reporting of facts
involved in certain cases, has received the
major attention during the legal discussions.
The main concern, as pointed out by Niel
P?ummer to each of the groups, is the
!nndering of justice and fair court proceed-
ngs. As an instance of the harm which
Lian be done in this manner, courts are
ﬁnding it increasingly hard to seat an
mpartial and unbiased jury. With report-
ng in advance in “depth,” many jurors must
admit having formed an opinion in advance
of hearing the testimony.

Community development and the future
Of_comm““ity newspapers seem to get inter-
‘m.’“gled as the discussion proceeds in these
areas—most newsmen seem to think, with
gz;inl('legason, ]:hat the future of the papers
ot -C (:)nri t eidevelopment and progress
3 Conjuncti(l)r:lll){t)}/{ The newspaper Inl'lSt,
sfes m.;q\:;litz : t’t‘he local elected officials
Progress, Industri;l ISZi,eI(t)ake the'led'd .
ment of pyplie utiliti h'pl;:ent’ She
ment and 5, educati e,S)] £ovey foyloe:
gonsgall g ational policy toward the

Public about the value of the com-

By Perry ]. Ashley

munity, were brought out as prime areas
of concern for the local newspaper.

A growing concern for the development
of young readership for the local press
centered around working with the student
at a high school level. It was pointed
out that the principle need was for more
training in the understanding and applica-
tion of news on the part of the teachers of
journalism, current events and related sub-
jects in the public schools.

From this grew the feeling that the
Association, possibly with help from out-
side scholarship funds, should underwrite
the expenses of these teachers to attend
a two-weeks short course in the colleges
of Kentucky. The overall program would be
coordinated through the Association and
the college involved. The purpose of this
work would be to give instruction and ma-
terials designed to aid the educator in his
work with newspapers of all levels.

Enthusiasm ran high on the proposal,
with the community newspapers proposing
to back, on a 50-50 basis, some teacher
from the particular area which that paper
represented. Adrain Doran, president of
Morehead State College, pledged the sup-
port of his institution and quoted figures
of approximately $100 for the total cost
of such a course.

The remaining three seminars, which are
yet to be held, are Western State College
on July 27, University of Kentucky on
August 10, and Pennyrile State Park, Sep-
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tember 14. Newspapers which have not
been represented at one of the sessions
held in their area, are encouraged to send
a representative to one of the last meetings.

Persons attending the Morehead meet-
ing were W. H. Hough, Brooksville; Jack
Thompson, George Wollford and James
Norris Jr., all of Ashland; James Phillips,
Grayson; Fred Luigart, Courier-Journal;
W. E. Crutcher, Morehead; W. Foster Ad-
ams, Berea; Russell Metz, Owingsville;
Edward Templin, Lexington; George Jop-
lin, Somesset; Fred Burkhard, Liberty; Ed-
mond Burger and Ralph Derickson, Clay
City; Warren Fisher, Carlisle; Tommy
Preston, Cynthiana; Lowell Denton, Pres-
tonsburg; W. P. Nolan, Hazard; George
Purdon, Maysville; Mary Sparks, Louisa;
Vic Portmann, Niel Plummer and Perry
Ashley, Central Office and School of Jour-
nalism, and Ray Hornback and Harry
Mahew, Morehead State College. Visitors
from Morehead College were President
Adrain Doran and Billy Jo Hall, director of
alumni affairs.

Representatives at Union College were
Martin  Dyche, London, George Joplin,
Somerset; Fred Burkhard, Liberty; Cecil
Wilson, Barbourville; Richard Littrell, Lon-
don; Maurice Henry and Ellis Easterly,
Middlesboro; Louise Hatmaker, Hazard;
Jim Lee Crawford, Corbin; Milton Town-
send, Union College, and Niel Plummer
and Perry Ashley, Central Office and
School of Journalism. Visitors from Bar-
bourville were Circuit Judge Sampson
Knuckles, and President Mahlon Miller and
Bill Murphy, Union College.
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Handling The Teenage Problem

Fed up with the destructive antics of
teen-agers in one of the wealthiest resi-
dential towns in California, Herbert H.
McCormick, publisher of the San Marino
(Calif.) Tribune, in a recent editorial,
stated that hereafter all names of those over
eighteen who reach the police blotter would
be named in his newspaper. In addition, he
said, any under eighteen would be named
if they had a prior record with the San
Marino police.

This decision followed a series of dis-
turbances which so aroused Mr. McCormick
that he felt forced to drop his former policy
of thinking of the families and of hoping
that the kids would see the errors of their
ways and turn over a new leaf.

The first incident which angered Mr.
McCormick was when a group of 30 San
Marino high school students draped the
high school property trees with paper and
then went to the home of the vice principal
and barraged it with garbage. Most of
those involved were caught and the high
school meted out stiff punishments, but at
this time, when the school board was meet-
ing to discuss the situation, the group again
attacked the vice principal’s home—this time
throwing a rock through a picture window.
A couple of weeks later, when a father
refused to let his daughter go out with a
boy who had been involved in the rowdy-
ism, the boy got his gang together and
drove an axe through the front door of the
girl’s home.

This was when, as McCormick remarked
in an editorial later, he decided he was
“through.”

He printed the names and addresses,
held his breath and sat back to await re-
action—cancellations, criticism, and castiga-
tion from outraged parents. He got re-
action, but not what he expected, according
to a report in the California Publisher.

In addition to a number of letters, the
paper received 50 phone calls soon after
the story was printed.

Two callers objected; 48 “were most em-
phatic and laudatory in their comments.”

In a follow-up editorial, McCormick said
he was prompted into a change of long-
standing policy because he knew that not
only did naming names clear other youths,
whose neighbors always suspected them
when such incidents happen, but the guilty
“hellions came right back bragging because
they got away with it.”

“From here on, if aberrant persons do
not wish to see their names on the wrong
side of the eldger, they should-watch what
they are doing. After all, law enforcement

officers are paid to do their duty, and be-
sides the police blotter is open to the press.”

In addition to the unanticipated endorse-
ment of so many San Marinans McCormick
also picked up strong support from neigh-
boring publisher Ralph T. Turner, Temple
City Times.

Turner, in an editorial, said that “many
editors will agree that it is about time” to
abolish “this outmoded principle” that the
“little bad boys should remain anonymous.”

He told his readers about McCormick’s
eventful decision, commenting that “there
are some pretty important people in San
Marino.”

“. . . we are encouraged to learn that
public opinion believes newspapers should
name names when undisciplined children
go haywire,” Turner concluded.

* * * *

L. A. Whiting, Indiana city court judge,
who punishes teen-age offenders with head
shavings, spankings, and clean-up jobs, said
today he believes a whack in time cuts
juvenile delinquents down in size.

Judge William Obermiller believes some
teen-agers would prefer to go to jail be-
cause they regard jail as a status symbol.
On the other hand, Obermiller said, a
spanking lowers them in the eyes of their
teen-age friends.

“If I feel the youth needs a little time
behind bars, then that's where he goes,
but I think spanking in court and shav-
ing their heads is, at times, much more
effective.”

Obermiller believes his type of pun-
ishment helps parents regain authority in
the home.

“So many kids today feel, ‘I am the boss
even at home.” When these kids eeme into
court they have chips on their shoulders.
When they leave, Mom and Dad are the
bosses again.”

Obermiller never orders a spanking un-
less parents give their permission. None of
the parents of offenders have turned him
down so far. A policeman or bailiff usually
administers the spanking.

“I don’t say that psychology shouldn’t
be used,” he said. “In fact, my type of
punishment is a form of applied psychol-
ogy.”

Obermiller said he will continue to spank
and shave. Defendants who talk back to
police are sent to a library to copy the U.S.
Constitution in longhand.

—_— e
Accidents don’t just happen. They are

caused.—Drive Safely.
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Newspaper Is A Business;
Watch Your References

Numerous court decisions refer to pey,
paper publishing as a “business,” ngt
“industry,” and ANPA General Counsely
vises that from a legal standpoint it is .
visable to refer to newspaper publishi
as a business, states the Bulletin. AN}
first won this point during the time of ey
aration of a Code of Practices under
National Industrial Recovery Act.

The distinction between the terms ‘b
ness” and “industry” is that the ney
paper publishing business is engaged i
rendering a service and not an indufy
engaged solely in the manufacture {
products. The fundamental character
of the newspaper business lies in the s
ice which it renders to the public in g
ering and disseminating information &
printed form. The product of its press
is merely the chief vehicle for the dise
ination of that information. It is reall
vehicle of service.

Under some state laws, the clasii
tion of newspaper publishing as a max
facturing industry would subject nes
papers to higher taxes than classifiall
as a busniess with elements of a pi
sional service in addition to the pud
tion of the daily product.

ANPA Counsel recommends that
ences to newspaper publishing as a v
should be to “the newspaper busis
rather than to “the newspaper indisi

___._‘____

Standing Signatures. A Wisconsil [
lisher reports he has released a lot of f
by having all standing signatures (in b
sizes larger than he has on his Lintoype)*
on Ludlow in a nearby shop. He has lh'
sets of slugs cast for each signature s
would have extras.

Another Static Solution. Do you U
Miehle or other two revolution press®
carrier delivery and have static and refie
to be pushed off the carrier trouble vill
day’s newsprint curling sticks? Probabl!
have tried powder or creasing the sto*
profanity. Here’s a cure: Loosen the d
that hold two of the carrier sticks, 0¥
the middle of each half of the shett®
lies on the carrier. Raise these tw0¥
higher than the rest. An inch or S0%
-on the loose end will do the trick. THf
a hump in the sheet in two plact’
“strengthens” it so it will push off il
any trouble.

Casting Border. Cast border on Y
as well as 6-point base. This eliminaté*
spacing with leads on 2, 4, or 6-colu”
where there are half-em measures o
with.
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Libel And Slander Judgements
Conflict With Constitution

U.S. Supreme Court Justice Hugo L.
Black was quoted as saying he believes that
damage suits for libel and slander conflict
with the First Amendment to the Consti-
tution.

The First Amendment provides that
“Congress shall make no law . . . abridging
the freedom of speech or of the press.”

Black’s views will be published later this
month in the New York University Law Re-
view. He gave them in an interview with
Prof. Edmond Cahn of the NYU Law
School, who had the remarks tape-recorded
and stenographed, and released the tran-
script today.

In the interview, conducted at a meeting
of the American Jewish Congress last April,
Black said he thinks the First Amendment
protects all speech and writing, including
even defamatory words, from legal re-
straint.

“I believe when our founding fathers . . .
wrote this amendment, they wanted to or-
dain that Congress . . . should not tell the
people what religion they should have or
what they should believe or say or publish,
and that is about it.

“It says (Congress shall make) ‘no law,’
and that is what I believe it means.”

Black did not see Cahn’s questions in ad-
vance and, according to Cahn, was not of-
fered the transcript for correction or re-
vision. The justice was quoted as saying he
has no doubt that the framers of the First
Amendment intended there should not be a
federal libel or defamation law.

“Just as it (the amendment) was not in-
tended to authorize damage suits for mere
words, as distinguished from conduct, as far
as the federal government is concerned, the
same rule should apply to the states,” Black
added.

The Supreme Court has held that the
amendment’s restraints apply to the states
as well as the federal government.

Black said he did not believe there was
any halfway ground in enforcing protections
of the First Amendment. “I believe with
{:ﬁi‘irssn that i.t is time enough for govern-
o d(()) step In to regulate people when

) something, not when they say
Something,”
& {)T;I:g;i 1CS[)ntext, his reference to conduct
aie ‘; 0 \fvords, Black was af]fed’fﬂ.)out
] trln 0, a man tol sh.out .fn'e! in a

heater. He said it didn’t make

ay differ
\m}s g{ffelence what the man shouted—it
7 1S conduct that wag causing a dis-
turban e,

i and in that sense the man could
© tegally restrained.
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SPEAKING OF TAXES . ..

(and everyone is these days)

How would you feel if your new $2,000 compact auto had
cost $7,750 2
Or your pack of cigarettes cost 72 cents

Or a gallon of gasoline cost 74 cents 5

Or your $200 television set cost $747.50 —

WELL...if the tax on those products Hore: the same
relationship to cost of production as the tax on
liquor does that's what they WOULD have cost!

SINCE REPEAL . . .

the Federal excise tax on distilled spirits has
increased 854 per cent — to $10.50 a gallon.
Add on the state and local taxes, and 55 cents
out of every whiskey dollar goes to a tax
collector.

We're proud that the $71 billion that have been collected
in direct taxes on our products since Repeal have con-

tributed so much to the welfare of our fellow citizens.

But — these excessive taxes on distilled spirits are hurting
you. They're supporting a gigantic moonshine racket that
cheats Federal and state governments of millions in revenues
every year — and, more important, endangers the health
of the public.

Taxes on our products have priced millions of con-
sumers out of the market for legal liquor.

Let's not bring back
Prohibition by taxation!

LICENSED BEVERAGE INDUSTRIES, INC.

155 EAST 44TH STREET NEW YORK 17, N. Y.
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Azoplate Corporation announces a new
booklet describing the techniques used in
working with the Enco Positive Pre Sensi-
tized Alumnium Offset Plates. Our KPA
members, who print in offset, and others
intercsted are invited to write for a free
copy to the Azoplate Corp., Dept. 15P, 558
Central Avenue, Murray Hill, New Jersey.

OFFSET ESTIMATING

with you
in mind.

The same fast, safe
3 method ot valuation
that is so popular
in the FRANKLIN
PRINTING CATA-
LOG.

Write tor 60-DAY FREE TRIALI

PORTE PUBLISHING COMPANY
P. O BOX 143, SALT LAKE CITY 6, UTAH

STAMPS  CONHAIM

S - [F: A COMPLETE NEWSPAPER
5 ADVERTISING SERVICE
3 For Daily and Weekiy Nemspapers

& ‘ 101 FIFTH AVENUE, NEW YORK 3

Representative

Chas. H. Lovette
1919 Sundown Lane, Ft. Wayne, Ind.

COMMUNITY PRESS SERVICE

“SERVING AMERICA'S ‘WEEKLY NEWSPAPERS"

« EDITORIAL FEATURES
«HOLIDAY GREETING ADS

* GRADUATION GREETING ADS
« HOLIDAY FEATURES

100 East Main St. Frankfort, Ky.

NEW from Mergenthaler

i

1
K

LINOTYPE OPERATOR’'S CHAIR

Mergenthaler’s new Operator’s Chair features
automatic height adjustment. Upholstered in
Naugahyde in a variety of colors and metal
finishes. Now available through Mergenthaler
Agencies and representatives.

Mergenthaler
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House Committee Plans
Intensive Research

An antitrust panel of the House Judiciary
Committee is preparing a broad inquiry
into the press and other newsdispansing
media. Public hearings are scheduled to
begin soon after the adjournment of Con-
gress, states C. P. Trussel, New York
Times News Service.

Emanuel Celler (D., N.Y.), Judiciary
chairman, will head the subcommittee.

“We shall avoid like the plague any cen-
sorship,” Celler said. “We are not gun-
ning for any newspaper or individual. We
just want the facts.”

The facts, Celler explained, concarn con-
solidations and disappearances of news-
papers, the organization and operations
of newspaper chains and wire services, non-
journalistic ownership of news media
through bank trusts, and the effects of
concentrated ownership of mass communi-
cations in any city.

Such a search, he added, would reach
into the cost of production, the handling
of news, and the impacts, if any, of syn-
dicated columns on local news gathering
and presentation.

Further, Celler said, examination would
be made of the fast-growing suburban
press, radio and television reporting, the
effects of TV-radio competition with news-
papers, instances of a fading of competi-
tion in news gathering and presentation,
and the depth and breadth of coverage.

“Is it healthy,” he asked, “to have on
entity owning the morning and afternoon
newspaper? In a number of instances also,
the same ownership that controls the morn-
ing and evening papers in a given city also
controls the sole radio or television station.

“We shall endeavor to find out whether
in those cities, the news is slanted accord-
ing to the prejudice or idiosyncrasies of
these common owners; whether the edi-
torial policy is consistently politically
slanted.”

In its preliminary work, the subcom-
mittee staff, headed by Stuart H. John-
son, Jr., a New York attorney, is under-
taking a ‘“newspaper content” study at
the Library of Congress.

Merged newspapers are under examina-
tion as to what and how much they pub-
lished before and after consolidations in
the way of self-produced news, retention or
dropping of columnists, or other possible
changes.

Johnson said he did not want the in-
quiry to be viewed as “an investigation” or
“an inquisition.”

“‘Inquiry’, or ‘study,” he observed,
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CALENDAR OF EVENTS

AUGUST

10—Central Kentucky Seminar, Schy
of Journalism, University of Ke
tucky.

SEPTEMBER

14—Western Kentucky Seminar, Pe
nyrile State Park, Dawson Spring

15—West Kentucky Press Associatii
Pennyrile State Park, Days
Springs.

OCTOBER

14-17—National Editorial Associatiy
Meeting, Hotel Sheraton—Jeffs
son, St. Louis, Mo.

14-20—National Newspaper Week

20—Fall Meeting, KPA Exect
Committee, Lexington.

“would be more correct.”

“We are very much aware of the s
Amendment (to the Constitution). Wex
also aware that the courts have said|
can distinguish between the business p
tices and the editorial operations of 1

papers.

“If anyone doesn’t choose to testify -
editorial content, that is up to them. !
will not subpoena witnesses. The P
we have talked to so far have been®
cooperative.”

—®

“This Fair Eden, a novel by Rost*
Downs, publisher of the Hancock Cla
Hawesville, has been published by Cre
wich Book Publishers, Inc., New Yok

The book tells the story of a boy#
girl, both in their teens, who makeg‘
way to a tropical island following the s
ing of a ship which was to take them ti
Philippines. The two, only sul‘vivorsf)‘
shepwreck, grow to maturity on the 4%
learning to survive entirely by theit ¢
efforts. Many human experiences i
“countered before the pair return at Int
the civilization of the mainland. ‘

Mr. Downs, who purchased the (o
in 1945, has continued as its edi’tolf
that time. His paper has won a i 4
awards in Kentucky Press Association®
paper production contests, indudiﬂlj
1962 award for “Best News Photo &
Year.” (FRG).
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Enjoy a beautiful ride on modern

@ - concre;e mileage of Kentucky’s new Interstate 64.
Kentucky taxpayers can afford the best on their
new Interstate highways—modern CONCRETE

1. Concrete’s first cost runs virtvally the same

as asphalf. Proof of this can be seen below in the
comparison of costs for the two types of pavement on
Kentucky’s Interstate 64. Remember, on each mile
of Interstate System highways, the Federal Govern-
ment pays 90% of the first cost, the state pays 10%.

ASPHALT CONCRETE
Clark Co., project Shelby Co., project
;-gg—gs ©) S 16a-2'(4) 28,
4 mi. Paving 6.125 mi. Pavin,
cost per mile ....... $210,500 cost per mile . g ..... $218,300
Clark Co., project Jefferson-Shelby Co.,
1-64-5 (7) 93, project 1-64-2 (6)
54939 mi. Paving @ Bio:080 {ﬂi-
c0s i aving cos'
D eeocoe 300 $206,700

Average cost

per mife ... v 8212400« pRERSSt o $212,500
Kentucky’s 109% share

0 Kentucky’s 10% share
of the above initial of the at):’ove iniotial
::nostt r(1);1 a %1 cost on a 9-1
atching basis, matching basis,
peiimilesamas &0 $21,240  por mile.

$21,250

Concrete section on
Indiana Test Road,
built as part of U.S.
31. After 8 years it is
still in fine shape. As-
phalt sections have
now been resurfaced.

PORTLAND CEMENT ASSOCIATION

805 Commonwealth Bldg., Lovisville 2, Kentucky
A national organization to improve and extend the uses of concrete

2. Concrete can save thousands of tax dollars

in upkeep. Even though the U.S. Government pays
909, of the cost of construction, to any state’s 109,
all upkeep costs must be paid for by the state—forever
after. So you as a Kentucky driver-taxpayer should
also be concerned about future costs.

Performance studies of Kentucky highways prove
concrete on the Interstate System will need no sig-
nificant upkeep for decades.

These studies also show asphalt highways in Ken-
tucky, in addition to continuing maintenance, require
complete resurfacing 8 to 12 years after they’re built.
To resurface just one mile of Interstate highway with
a 2-inch layer of asphalt, based on current estimates,
will cost about $24,000! This is more than it cost
Kentucky for that mile in the first place!

Concrete assures low upkeep costs. That’s been
proved in state after state. Official 1961 reports on
the Indiana Test Road show that the concrete has in
8 years saved $5,602.02 per two-lane mile in upkeep
costs. With about 700 miles of planned Interstate
highways, Kentucky needs that kind of economy!

In addition, of course, concrete assures extra driving
enjoyment—a smooth ride. The safe feeling of driving
on a surface that’s skid-resistant in all weather, wet
or dry. You go 1st class with concrete!

|




He's fighting the cold war, too

His helmet is a hard hat. But his hands and
mind forge a great weapon of freedom—the electric
power which, through service to people and indus-
try, helps strengthen our civilized security and mili-
tary might.

Maybe he’s in the generating or distribution
end of power. Then he’s one of the men who help
America produce and distribute three times as
much electricity as Russia.

Today America out-produces Russia in kilo-
watts by 8-to-1. Tomorrow the margin of super-
iority will be even greater. By 1965 investor-owned
electric companies will add 38,000,000 kilowatts of
capacity; half as much again as Russia has today.

Electric Power
Industrial Development
Community Development

THE KENTUCKY PRESS
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There’s no doubt who's winning out between
Soviet-controlled electricity producers and Ameri-
ca’s investor-owned electric companies. You see it
close to home, too, as we carry out our growth pro-
gram which has already doubled our generating
capacity since 1952. And more is on the way. A
second generation unit will soon more than double
the capacity of our E. W. Brown plant near Dix
Dam.

The hard-hat men of our team help keep
America on top in power production . . . a victory
which may well be the best deterrent to the cold
war’s getting hot.

An Investor Owned Electric Company

KENTUCKY UTILITIES COMPANY

Publicat
School

Universi
Lexingtc

VOLUM
NUMBE




