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IS an organization representing 160 weekly and semi-
weekly community newspapers, 22 small dailies, and 7
~major dailies, whose publishers desire to provide for
advertisers the greatest possible coverage and render

This
office through a complete file of its newspapers attends

without additional cost to agency or advertiser.

to proof of publication through tear sheets and cares
for the many details of placing advertising. Given a
list of newspapers to be covered with mats or plates
necessary, the office will place the orders, check the
publication, provide tear sheets, and render one bill for
the entire account. This eliminates a considerable ex-

pense to the agency or advertiser.

You can place space in any number of Kentucky
weeklies, semi-weeklies, or dailies with a single order.
Send us only a blanket insertion order, together with

mats, sterotypes, or copy sufficient to cover. Individual

The Kentucky Press Association

the placing of advertising in their papers more easy
and satisfactory. The Association maintains a Central
Office in McVey'Holl, University of Kentucky, Lexing-
ton, which provides for the all-inclusive plan of

One Order - One Billing - One Check

insertion orders will be issued the same day from the
association office. No charge is made to the advertiser
or agency for this service.

This office will service advertising accounts cover-
ing all or any part of this entire list. The cost of cover-
ing the community newspaper field, exclusive of the
small and major dailies, is approximately $64.00 a
column inch for a circulation of 385,000 readers, almost
all on a cash-in-advance basis. Seventeen weeklies are
members of the Audit Bureau of Circulation; twelve
dailies are members. More than 40 applications for

membership are now on file.

This Association is a state affiliate with the Nation-
al Editorial Association, and is an affiliating and co-
operating member of and with Newspaper Advertising
Service, Inc., Chicago. National orders, placed thru NAS,
are distributed from this office to our state newspapers
under the one order, one billing, one check plan.

While our state average is higher, in the nation
52% of the nation’s population, 70,200,000 persons,
live in towns of less than 10,000 population—only seven
larger cities in Kentucky. This “Mr. 52" had $44,000,-
000,000 to spend last year, 43% of the Nation’s buy-
ing power.

““Mr. 52" represents 6,000,000 farm families—
2,000,000 electrified farms—60% of all automobiles,
trucks and tractors—50% of all furniture—46% of
clothing—and the Nation’s highest percentage of Home
ownership—IN FACT, the greatest potential market for
far-seeing manufacturers.

“’“Mr. 52" in the past has been difficult to reach,
living in 15,000 different small towns and on 6,000,000

National Advertising Affiliating Service

farms—no national publications, no national radio
hook-ups can reach him as Economically, as Thoroughly,
as Easily, as HIS HOMETOWN NEWSPAPER with maxi-
mum readership—because “’Mr. 52 knows the local
editor—knows all the merchants—knows all the other
subscribers—knows his Senator and Representative—
knows that his Hometown newspaper is a Warm, Living,
Influential part of his life—and directly influences it.

“’Mr. 52" Hometown newspaper offers MORE local
coverage than all other media combined—he can be
reached by One Package and One Check through News-
paper Advertising Service, Inc., 188 West Randolph,
Chicago, and through the Kentucky Press Association.

Remember “Mr. 52" and make him a customer by
selling him today through his own HOMETOWN NEWS-
PAPER.

For information, call or Write Victor R. Portmann,
Secretary-Manager, McVey Hall, University of Ken-
tucky, Lexington 29, Kentucky.
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Responsibility

Grove Patterson, editor of The Toledo
Blade in delivering the Don R. Mellet lec-
ture at Boston University’s Founders Day
this year, after pointing out the vital role
newspapers are playing, said:

“There are three major responsibilities
which form the base from which today’s
newspaper ought to take off on its mission.

“First, it is the responsibility of the news-
paper to make certain the people shall
know. With information denied, they dwell
in darkness, This responsibility calls for
complete objectivity in the news columns.

“Second of the major responsibilities—
the ‘duty of publishers to assume the re-
sponsibility of interpretation gnd leader-
ship, to see that their newspapers are hon-
estly representive of the people as a whole
and not of special interests, to deserve the
freedom of the press, and to march with
endless zeal toward the goal of th public
welfare. . . .”
Under this classification, Mr. .Patterson
said:

“I wonder if a summary of the extended
and critical discussion of a free press that
has been so widely carried on of late would
not come down to these four simple con-
clusions:

“(1) Newspaper publishers will have free-
dom of the press so long as they deserve
it through devotion to the public welfare.

“(2) A newspaper can rise no higher than
the intelligence and character of its owner.

“(3) With
newspaper owners, we shall not lose the

conscientious, public serving
value of the press in America. It will con-
tinue to bear the chief responsibility for
building public opinion.

“(4) If we do not lose the value, we shall
not lose the freedom.

“The third and final of the three major
tespensibilities which T have chosen to dis-
cuss is that the hour has come for the pub-

lishers of this country to sense the high .

(lcsirul)ility. the vital duty, of making a
specific. a  constructive, a practical effort
to raise the standards of American journal-
ism. I am happy to say that such an ideal,
such a purpose, is right now being trans-
lated into actuality. The American Press
?nslitute. a project of American publishers,
i in its second year of service to the work-
Ing press, to the men who determine the
standards of our journalism.”

In his conclusion Mr. Patterson said:
Lo summarize: American newspapers are
nfronted by these three major responsi-

bilities.  First, to provide objective report-
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Newspapers Emphasized

ing and to furnish the people with unslanted
facts. Second, to represent the whole peo-
ple and not special interests, to assume the
task of interpretation and leadership, and
to deserve, by moral behavior, the freedom
ol the press. Third, to join in a constructive
specific and practical effort to

raise their

own standards.”

ses 0

An editorial in a paper in another state
points out briefly and logically that “We
Don’t Make the News: We Print It.” Calling
readers’ attention to the fact that one of the
biggest newspaper headaches comes from
trying  to report all news fairly and ob-
jectively without making someone mad, the
editorial writer admits that some news is
objectionable because of distasteful subject
matter or because it is concerned with the
wrong-doings of a prominent citizen. The
fact is, however, that a newspaper cannot be
a newspaper il it suppresses news and with-
holds events from the readers. Boiling the
subject down to the backyard of the com-
munity, the editorial winds up by asking
readers to always bear in mind that the
paper does not make the news, but only
I)\rinls what happens. In other words, as one
editor so aptly put it, “If you don’t want it
printed—don’t do it.”

kKK

News is easier to recognize than to define.
News is an overt act; it is an animated pic-
ture of people doing something, not a still-
life of the condition of society.

News is a record and a measurement of
current human affairs. It is an event or
a situation which is of importance or sig-
nificance in the life of a community. It is
a happening or a development—national,
international, regional or local—which af-
fects the public welfare, or claims the pub-
lic interest.

News is-a daily recording of the efforts
of human beings to adjust themselves to
their environment, and to each other. It
is a chronicle of human frailities and human
failures — of their perfections and triumphs;
it is a record of their greed and lust, of
their loves and generosity. their wisdom and
their stupidity. It is a report of their striv-
ings and aspirations, their hopes and their
fears and their courage.

News is created out of shifting elements;
it is relative, not absolute. It is an ingredi-
ent in the human awareness of related cir-
inci-

cumstances — not an isolated fact or

dent suspended in time. Something might

be news today, and not tomorrow —or an
event might be news next week and not
today.

The highest form of reporting is the
ability to understand and fit together cer-
tain isolated ‘and apparently unrelated
trends before they become news. The pub-
news is after it becomes

lic knows what

news. Only the accomplished and skilled
reporter or editor knows what it is before
it becomes news.

News is a recording of the substance,
as well as the spirit- of things by which
men live; a report of their buyings and
sellings, of the things they create and
build; it is a chronicle of their cultural and
of their

heartaches and tragedies, a record of their

social yearnings. It is a report
spiritual quest —and their goings to hell.

News is something unusual or fantastic
or bizarre —or so uniquely commonplace
as to be extraordinary.

News is a fist fight or a dog fight or a
political fight; news is a contest between
men, or between men and nature.

News is adventure, it is mystery; it is
high drama and low comedy; it is wealth
and poverty; it is splendor, and frequently
squalor.

News is a description of what men pay
for and women wear; a report of what peo-
ple eat and drink, and how they live.

News is the death of a person — and the

birth of one.

News is what your city editor says it is.

KPA Fund Growing

As another contribution to the Ken-
tucky Press Crippled Childrens Fund, the
Lexington  Herald-Leader

charity wrestling show on

sponsored  a
November 12
which netted $319.26. According'to Chair-
man Thomas L. Adams, the fund now has
reached $3,587.99. Chairman Adams again
emphasizes the that

tucky newspapers have in promoting this

opportuninty Ken-
worthwhile project. The newspapers should
contact colleges, high schools, civic clubs,
and other organizations in enlisting their
aid in sponsoring sports and other com-
munity events from which all, or a part of
the proceeds, can be earmarked for this
growing fund. The newspaper’s contribu-
tion to any event is the publicity that it
would give to the project. We hope that
every newspaper will join in this worthwhile
project.
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KPA Committee Formed
To Promote Bond Sales

Sale of U.S. Savings Bonds is important
in peace time — just as it is in war time, al-
though for different reasons, was emphasized

by Elihu E. Harris, advertising director for
the Savings Bond Division of the Treasury,
Washington. Mr. Harris addressed the new-
ly formed group of state newspaper men
who formed the statewide bond-advertising
committee which met at the Pendennis
Club, Louisville, on November 27.

Whereas during the war U. S. bonds
were sold to finance the war effort, Harris
said, they now serve to make the Govern-
ment and the people more secure.

The way the national debt is handled, he
said, will determine for many decades the
nation’s wages, prices, profits, and taxes.
The savings-bond drive serves to spread
the debt throughout the population and
thus, as the same time, create wide interest
in what is done about the debt.
concerned with how the eco-
shall
against those who would demolish it,” Har-

“We are

nomic system best be maintained

the national debt, he
40,000

ris said. Interest on

pointed out, now costs the U. S.
each hour.

value of U.
Harris said, is that they give the holder a
feeling of security. “Since he is not afraid
to look to the future, he is a better citizen

Another S. Savings Bonds,

and employee,” Harris explained. He said
this point should interest businessmen in
both large and small communities.

The statewide committee, which will swing
into action at once, is under the joint-
Speckter, Bo-
zell & Jacobs advertising agency,

chairmanship of Martin K.
Louis-
ville, and Secretary Portmann, KPA. Mem-
bers of the committee in attendance were
James M. Willis, Branderburg, M. A. Hol-
liday, Jr., Jackson; Thomas Wilson, Cyn-
thiana; D. M. Hutton, Harrodsburg; Thom-
as R. Jones, Jeffersontown; W. L. Daw-
son, La Grange; W. E. Crutcher, Morehead;
and George A. Joplin, Somerset.

Other members of the committee, who
could not be present include Harry Lee
Waterfield, Clinton; Gracean M. Pedley,
Prfinceton; Joe Richardson, Glasgow; Law-
rence Hager, Tom Holland,
Pikeville; and Bennett Roach, Shelbyville.
Others may be added later.

Owensboro;

Representatives of Radio and the state
Treasury Bond Department were also pres-
ent.
sive

This committee will direct the inten-
bond drive which will
future.

start in the
near At the expressed insistence
of the community editors present, the drive

will be geared to the community newspaper
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Bruce Haldeman Dies

Bruce Haldeman, 87, former president
of the Courier-Journal and Louisville Times,
died November 29 at his home in Glenview,
Ky., after a brief illness.

Haldeman was born in Knoxville, Tenn.
He was the son of the late Walter N. Hal-
deman, who founded the Daily Courier be-
fore the Civil War and was forced to leave
Louisville because of his strong Southern
sympathies. :

Haldeman started his career in 1885 as
a reporter for the Louisville Courier-Jour-
nal, formed in 1868 after his family’s re-
turn to Louisville, by the consolidation of
the Courier, the Democrat and the Journal.
In succeeding years he served as city editor,
night editor, Sunday editor, and managing
editor of the newspaper.

During this period he also worked for
the Associated Press and for
his stories of early Kentucky Derbies were

many years
carried by newspapers throughout the coun-
try.

Haldeman became president of the Lou-
isville Courier-Journal Company following
the death of his father in 1902. He remained
head of the firm until 1918 when the pa-
pers were bought by the late Robert Worth
Bingham.

Survivors include his wife, Mrs. Annie
F. Milton Haldeman, three daughters and

a son.

°®
A New Trick

A free-lance writer, desiring to cash in on
years of experience and extensive travel
in the United States and Europe, reportedly
wrote a number of newspapers offering a
series of articles for a fee and requesting an
answer as to whether the papers wanted the
articles. Subsequemly, those papers which
letter
ceived a postal card which was to be re-

did not answer the and offer re-
turned. The articles were sent to the pa-
per anyway on the assumption that if the
editor failed to state he did not want the
articles there was an implied indication that
he wanted them. These papers were billed
for the cost of the articles, even though the
articles were not published. Of course, if
the articles were not published it is not neces-
sary to pay for them. If they were published,
payment is due whether they were ordered
or not. A slick trick and there are plenty
of them these days.

Patronize Press Advertisers.

level rather than as that of the past.
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Incentive Plan
For Ad Staff

The request for an incentive plan to spur
advertising staffs brought a response from
Charles Hodel, publisher of the Beckley
(W. Va.) Post-Herald and Raleigh chislm:,
and a member of the Board of Directors of
SNPA.

search for a formula to spur the advertis

He writes that after years of re

ing department he finally hit on a plan that
has been in successful operation for three
years and discussed it as follows:

“Fix a minimum dollar volume per month
of local display advertising beyond which
the bonus will start. The bonus must not
be for individual showings, but for the
staff as a team. In the beginning our mini:
mum dollar volume was fixed at the average
for the preceding six months. The figure
was $9,000. On all business over $9,000 per
month, Also
into the pool goes 1 percent of the volume

5 percent goes into a pool.

of each new contract secured during the
month, and Y5 percent of the volume of
each renewal of a contract expiring dur-
ing the month. On the other hand, if a con-
tract expires and is not renewed, a penalty
of Y5 percent is charged against the pool,
for that month. As soon after the last of
the month as the figures can be gotten to-
gether the bonus pool is divided between
the members of the staff in proportion to
their weekly salaries.

“As volume grows, -and particularly as
circulation growth and trade territorial ex-
pansion increase the advertising potential,
and the staff has to be enlarged, adjust
ments in the base have to be made. That
must be provided for in setting up the plan.
We are right now in the process of such an
adjustment, and fortunately, are able to
bring it about painlessly. The members of
the staff recognize that more business is
to be had by putting on another competent
man or two at good salaries, and that they
will not lose anything, but actually stand
to gain.”—SNPA Bulletin.

James S. Pope, managing editor of the
Louisville Courier-Journal, was recently
elected a director for three years of the As
sociated Press Managing Editors organizt
tion at Chicago.

Frank H. McMillen, 42 years old, former
Associated Press financial news writer, died
November 17 at Rahway, New -Jersey. He
was born in Paducah where his father
Robert D. McMillen, was for several years
general manager of the former Paducah
Evening Sun.
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The Kentucky Press Association recognizes the fundamental importance
of the implied trust imposed on newspapers and dissemination of public
information. It stands for truth, fairness, accuracy, and decency in the pre-
sentation of news, as set forth in the Canons of Journalism. It advocates
strict ethical standards in its advertising column. It opposes the publica-
tion of propaganda under the guise of news. It affirms the obligation of a
newspaper to frank, honest and fearless editorial expressions. It respects
equality of opinion and the right of every individual to participation in
the Constitutional guarantee of Freedom of the Press. It believes in the
newspaper as a vital medium for civic, economic, social, and cultural com-

munity development and progress.
) g

Kentucky Press Association Officers

Fred B. Wachs, President

Herald-Leader, Lexington
James M. Willis, Vice President

Messenger, Brandenburg
Victor R. Portmann, Secretary-Manager

University of Kentucky, Lexington
District Executive Committeemen

Chairman, Joe La Gore, Sun-Democrat, Padu-
cah (First); Second, John B. Gaines, Park
City News, Bowling Green; Third, Douglas
Cornett, Courier-Journal, Louisville; Fourth,
Albert S. Wathen, Sr., Standard, Bardstown;
Fifth, Virgil P. Sanders, News-Democrat, Car-
rollton; Sixth, Enos Swain, Advocate-Mes-
sennger, Danville; Seventh, Thomas Holland,
News, Pikeville; Eighth, J. W. Hedden, Ad-
vocate, Mt. Sterling; Ninth, H. R. Chandler,
Mountain Advocate, Barbourville; Stafe-at-
Large, Earle J. Bell, Advocate, Morganfield;
State-at-Large, William Caywood, Sun, Win-
chester; Immediate Past President, Tyler
Munford, Advocate, Morganfield.

NAL EDITORIAL _
T SSOCIATION

Volume 20, Number 1

Nineteen years old — and out of its teens!
With this issue, the Kentucky Press enters
twentieth
Kentucky newspapers and Kentucky pub-

into its volume. of service to

lishers. We reiterate the slogan that has
carried on the masthead for these
nineteen years — Published in the Interest
of Cnmmunity Journalism — Of, By, and
For Kentucky Newspapers — and pledge our
continued interest and service always toward
that end.

Six more years of good times are pre-
dicted by economists of the Department of
Agriculture, reports the Journal of Com-
merce. Even if a moderate recession should
come, they regard living standards as “sure”
1935-39 level.
employment,

to remain “far above” the
Under high

spending power would be as high as in '48.

conditions of

But with a prospect of lower prices, this
amount of money actually might buy 10%
more goods and services than this year,
and 50% more than in the pre-war period.
However, it is not expected that the general
level of prices will return to the prewar
level.

The Third Freedom

The First Amendment to the Federal Con-
stitution established, in order, freedom of
worship, freedom of speech, freedom of the
PRESS, freedom to assemble and freedom for
redress of grievances. With the exception
of the third freedom in the order named,
there is fairly good understanding that these
are rights granted to the people and not
to any special group or class.

A survey of the membership of a leading
service club in an Indiana city recently dis-
closed that not a single man could give a
complete and accurate answer to the ques-
tion: “What is meant by freedom of the
press?” The majority expressed a partially
correct opinion in stating that freedom of
the press meant the right to PUBLISH the
news. None of the group considered that
third established freedom in the light of a
right granted to the people as is necessarily
done in construing the constitutional grants
in the Bill of Rights.

While the right to publish and interpret
the news is the foundation on which news-
papers were established, that right confers
no special privilege on newspapers to any
more extent than it gives special privileges
for the establishment of any one religion.
The first of the five freedoms in the first
amendment has always been construed as
meaning the right of the people to wor-
ship in the religion of their choice, so it must
be assumed that the third freedom in that
amendment falls in the same category.

The fact that some leading business and
professional men in a typical American city
are not fully aware of the meaning of a free
press may explain all the sniping at news-

papers in communities throughout the na-
tion. Within the year, officials of five rities
in four states have attempted to impose
]Jlllli[i\'(‘ taxes on HC\\'SJ)(IPCYS .')CCZIUSC Ih()ﬁ(‘
newspapers have seen fit to perform their
duty, as_they saw it, in protecting the rights
of the people. But there was no uprising
of the people in those five states even though
one of their constitutional rights was in
jeopardy. It can be imagined what the up-
roar would have been had the city officials
attempted to impose a punitive tax on all
the churches in those towns because the
churches dared to oppose gambling or de-
nounced lax law enforcement.

What can be done by newspapers to pro-
duce the same appreciation and reverence
for the third freedom as is felt by the peo-
ple toward the first freedom? Is it possible
for newspapers to acquire the same attributes
of an institution that are associated with
churches? It is and should be,

Publishers of newspapers are trustees of
a right granted to the people in the third
freedom. If any given newspaper acquires
the stature of an institution it is because
the publisher and members of the staff are
completely aware of the trust which they
are administering. They: must not only be
continually conscious of the obligation im-
posed by that trust, but they must also strive
constantly to impress upon the people they
serve that the third freedom is being pro-
tected and preserved by. the one medium
established to perform that task—the news-
paper.—The Indiana Publisher.

.

Today's business leaders compared with

those of thirty years ago, reveal similar mo-
tivating forces despite changed conditions.
= [}

The Allen County News, Scottsville, has
moved into its new building on Maple
Street. Construction, started June 10 on the
two-story brick structure, cost $30,000 ac-
cording to Henry A. Ward, Publisher. One
edition of the paper was missed in moving
from the old building half a block away.
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Minister Publishes
Unique Newspaper
(From Indiana Examiner)

The Rev. James M. Thomas’ Newspupcr,
World-Wide Circulation of 7,000, is printed
on homemade press made of odd planks and
cross ties—type is set by hand.

Last summer when Vernon Beal, Examiner
shop foreman, who has printer’s ink in his
blood, was vacationing in Murray, Ky.. ‘he
heard rumors of “the most unusual news-
paper in the world.” This summer when he
returned there for another vacation, he in-
vestigated that rumor.

The newspaper he found measures 6% by
10%4 inches when folded. Its publisher, the
Rev. James Thomas, is also a reporter, type-
setter, pressman, poet, composer, and scholar.
The paper, “The Model Star” is printed an-
nually on a homemade cylinder press and
sent to Siberia, India, Persia, Iran, Mongolia,
Palestine, Bolivia, Brazil, Canada, the Phil-
ippines, Bora Bora, and Alaska.

All of that is unusual, Mr. Beal reported,
but “you should have seen the press!” With
few exceptions it is constructed entirely of
wood. For the cylinder, mounted in metal
friction bearings, Mr. Thomas uses a section
of cylindrical porch column, The wood bed
moves on roller skate wheels on strips of steel
buggy tires.

Mr. Thomas, who is 71 years old runs off
6,000 or 7,000 copies of the Star by himself,
approximately 4,000 of which go overseas.
It goes to press anywhere from March to May,
depending on the weather. Setting, printing,
folding and mailing the world-wide edition
takes about a month.

In his youth the printer worked one week
in a printing office. Working up a great fond-
ness and unusual ability for the job, he de-
cided to go into business for himself, but he
lacked the money to buy metal type.

This gli(ln’t stop him, He carved the letters
of the alphabet on the ends of cedar sticks
and, using them as stencils, printed with
them. When a Cadiz, Ky., physician loaned
him a 5x8 Excelsior hand press and three
fonts of obsolete type, young Thomas was in
business.

The annual newspaper was set up to 1902
10 give J. M. Thomas a means of reaching a
]:1rger audience with his ideas on theology,
Philosophy, politics and related subjects. By
this time he had become an accredited mini-
Ster of the Church of Christ in Christian
Union. His first cylinder press was built in
1917. The present one is thirteen years old.

The latest and last edition of “The Model
Star’ was June 1947. This paper, which is
mostly editorials, contains among other ar-
li(‘les, two columns, one in English, .zm(l one
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in Spanish, on “The Brotherhood of Man.”
The 1941 edition, last paper printed before
the war, carried a message in Singhalese,
translated to that language by a correspon-
dence friend in Kalyana, Ceylon. Other edi-
tions have contained

Latin, Tahitian, and Spanish. Of course, Mr.

messages in French,
Thomas sets everything by hand himself.
Most of the foreign language articles arc
translated by the University of Tennessee in-
structors, but he has a French dictionary of
his own and digs up a translation now and
then. He spe:

Spanish. In the interest of ac-
curacy, Mr. Thomas has bought a set of
foreign language “accents” for setting French
and Spanish type.

“The Star” has no subscription price. For
foreign distribution, Mr. Thomas depends
largely on mis

ionary societies and acquain-
tances. Many of his friends in Kentucky and
Tennessee donate to the publication, and the
little advertising covers the cost of the news-
print. The rest comes out of his own pocket,
about $100 for the 1947 edition.

In the first column of this strange little
paper is a poem by the publisher explaining
the paper’s purpose. It is followed by an ex-
otic essay by “H. C. Wilson and E. R. Mitch-
ell, two California ladies (who) tell of their
“hitch-hike” in Central Asia.” And that is
just what the essay does.

The second and third columns are Mr.
Brotherhood of Man” articles. In-

Thomas
side the four-page issue, the publisher tells
of some recent distinguished visitors, a staff
Universal - Newsreel,
which made a film of the publication, a staff

cameraman for the
correspondent from the St. Louis Post-Dis-
patch and another from the Nashville Ten-
nesseean magazine, (Mr. Beal now belongs
in this list).

Mr. Thomas took his latest visitor from
Independence to the one-room frame build-
ing which houses the printing press and a
50-year old job press which he still uses. The
printing shop is at his farm home near Hazel,
Ky., Printing is not Mr. Thomas' only in-
terest by far. He is a horticulturist par ex-
cellence. In the small greenhouse, and on the
farm property he grows several banana trees,
now bearirig fruit; pineapple plants; and a
ten foot fig tree heavy with figs.

The elderly printer enjoys setting up the
type to go into the publication of his paper.
In fact, it takes him all year to ready the
news for printing. He and his wife are con-
tent with their life, and have been, the print-
er told Mr. Beal, since he went into the
Tennessee hills many years ago to cut rail-
road ties to earn the $10 needed for their
marriage. They have three daughters, all
married.

~students the
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Virginia Press Aids
Printing School

The Virginia Press Association, by reso-
lution, is giving active support to the estab-
lishment of a school of .prinling. The VPA
Bulletin published this urgent appeal for
aid:

s

Governor Tuck released the special
000 appropriation to the Danville School
Board for use in setting up the Virginia
School of Printing at Danville. Now the big

job will be to secure enough equipment

for the school. $35,000 won't go very far in
buying new equipment, enough to give 35
basic

tools for printing in-

struction. Therefore the school will of ne-
cessity have to depend upon gifts of used
equipment [rom Virginia publishers to get
started.  Letters were sent out from you
Richmond office early this week asking you
to let us know what you had that you would
contribute? Wooden type cases, type racks,
stones, ‘casting boxes, discontinued fonts of
type, jobbers, sticks, chases, rules, cutters,
perforators, and in fact everything on up
flatbed

accepted.

including newspaper presses and

Linotypes will be Equipment
worthy .of repair will be put in first class
condition, etc. What have youz??—Virginia

Bulletin.

Warn Your Businessmen

From another state association comes a
warning that newspaper publishers are be-
ing contacted by high-pressure salesmen who
want to sell business men on flattery write-
ups of their firms. Invariably the history
of such space selling is unsatisfactory to the
newspaper, as the salesman buys the space at
his own price and then re-sells the space
at two or three times its original cost. In
addition these write-ups are to be set as news
stories, although they are advertisements
and according to postal regulations must be
plainly marked as “paid advertising.” While
the usual practice is to solicit the write-ups
from outside of the city in which the news-
paper is published, nevertheless considerable
damage is done to the good-will of the news-
paper, and this practice leads only to com-

plaints of merchants and dissatisfaction.

In closing the four-page edition this year,
Mr. Thomas printed a hymn, “I Never Felt
Him Nearer Than Today,” which he com-
posed, set and printed. It seems to be a sym-
bol of the philosophy of his life and the re-
sourcefulness with which the minister-printer
makes it work.
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W-H Regulations
For Records-Forms

No particular order or form of records
is prescribed by the regulations of the Wage
and Hour Division of the U. S. Department
Only

for home workers and for employees for

of Labor for employers generally.

whom an overtime exemption limited to
14 workweeks in a year is L:nkcn_nnm em-
ployers maintain the form of records re-
quired by regulations. For all others, it
is required only that employers keep clear,
accurate, and complete records which shall
reflect the information and data required
by the regulations.
What Records Must Show

For most employees covered by the Wage
and Hour Act, the employer’s records must
be in such condition that an inspector can
easily obtain  the following information:

(a) Name in full

(b) Full address

(c) Date of birth, if under 19

(d)y Occupation in which employed

(¢) The day and hour on which the em-
ployee’s workweek begins (where the work-
week for the entire force begins on the same
day and hour, a single notation for the
whole work force will suffice).

(f) Hours worked each workday and to
tal hours worked each workweek

(g) Basis on which wages are paid

(h) Total daily or weekly earnings at
straight time (do not include in this item
any extra pay for overtime which may be

due the employee under the Act)

(i) Total wages paid each pay period,
the date of payment, and the work period
covered by the payment

(j) Total additions to or deductions from
wages paid each pay period

When extra compensation is due the em-
ployee for overtime work under the Act,
the records must also show:

(1) The employee's regular hourly rate of
pay and

(2) His
worked each week.

Special provisions are contained in the

total extra pay for overtime

regulations for records regarding employ-
ees to whom the various exemptions pro-
vided by the Act are applicable, and for
home workers, for whom the Division pre-
scribes a handbook in which entries are
made by employees. Additional information
also is required with respect to employees
to whom board, lodging, or other facilities
are furnished and for employees depending
on tips as part of wages.

Records Must Be Kept For Three Years

The records containing the information
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required by regulations of the Wage and
Hour Division must be preserved for three
years either at the place of employment
or in an established central record-keeping
office.

In addition, the employer must preserve

for two years any of the following rec-
ords which he maintains in the course of
his business operations: basic employment
and earning records (such as time cards and
piece-work tickets), wage rate tables, work-
time schedules, and order, shipping, -and
billing records, and records of additions to
and deductions from wages.

Must Be Made Available

All records shall be open at any time to

Records

inspection and transcription by the Ad-
ministrator of the Wage and Hour Divi-
sion, or his duly authorized and designated
represented.

Each employer shall make such extension,

LINOTYPE -

Genvuine Linotype
Parts and Supplies

have always been the best
—and they’re now available

Prompt shipments are now being
made on thousands of items, each
carrying the familiar

assurance of dependable quality

and service.

Check your Linotype needs. . . . Send
in your orders for maintenance parts . . .
or let your Linotype Representative look
over your inventory of items that you
should keep on hand for an emergency.

Your Linotype deserves the best; that means
GENUINE LINOTYPE PARTS AND SUPPLIES

BROOKLYN 5 -

Set in Linotype Spartan Family
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re-computation, or transcription of his rec
shall
Division

ords and submit to the

Wuge and

Hour such  reports concerning

persons employed and the wages, hours,
and other conditions and practices of em-
ployment set forth in his records as the Ad-
ministrator, or his duly authorized and des.
ignated representative, may request in writ-
ing.
_______ @i e

Note Milo

another column. If you have any prospective

Publishers: Bennett's ad in
students in your town, call their attention
to this ad.

From other state association bulletins, we
find the following listed: Robert L. Cruey,
printer, wants a job. Can operate Kluge
or Miller Feeders or cylinder press. Is ex-
perienced at hand composition and bindery
work and as floorman. Address care of Acorn
Press, 1023 M Street, Lincoln, Nebraska.
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Small Businesses
Need Strengthening

The number of small businesses in the
country today, per thousand of population,
is as large as at any time in our history, and
numerically, there is no downward trend in
sight, according to A.D. H. Kaplan, econo-
mist, “Small
Place and Problem,” has been issued by the
Research and Policy Committee of the Com-

whose report, Business: Its

mittee for Economic ])e\'elopmcm.

This does not rule out the possibility
that the next few years will see a weeding-out
among the small businesses that mushroomed
in the wartime and postwar sellers’ market.

While small business has maintained its
strength in numbers, it has lost some ground
in the proportion it does of the nation’s
business. Three main factors will affect its
future vitality, according to Kaplan: (1) im-
proved management, (2) greater availability
of equity capital, and (3) an improved long-

range program of federal taxation.

With production and marketing demand-
ing increasing skills. Kaplan cities the im-
provement of small business management as
the most necessary step toward strengthen-
ing it. Action is needed particularly in these
areas;

1. Colleges, especially
administration, should lay less stress on stu-

schools of business

dents acquiring specialized skills for big busi-
ness and should emphasize general instruc-
tion that will encourage their graduates to
take the responsibilities and opportunities
of small business management and owner-
ship.

2. Trade associations should place more
emphasis on making their members alert
competitors and less emphasis on protec-
tive legislation. More attention needs to be
given to organizing trade information so that
it is directly usable by the small businesses
i the trade, Trade publications, also, should
8o further in adapting their supply to the
needs of small businesses. ¢

3. Business or as Cham-
bers of Commerce should conduct continu-
ing local educational programs for small
business. They can help, for example, by
sifting and recasting business information—
such as that provided by the United States
Department of Commerce—so that its rele-
vance to local markets is apparent.

anizations such

4. Manufacturers should aid their small
business customers by supplying more help-
ful information about merchandising their
products. A notable example is the work
done by automobile manufacturers in school-
ing dealers. Manufacturers in a number of
fields have developed useful means also for
helping small ‘customers gauge their finan-
tial position, work ‘that needs continued at-
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tention from the banks as well.

In reviewing the present state of small
business, Kaplan points to its importance
for a healthy free enterprise economy and
for our democratic sr»(icl)n In 1939, small
business represented the source of 11 mil-
lion jobs. If it is to contribute its further
share to high productivity and employment,
we should look to small business for 14
million jobs.

YOUR LINOTYPE
By
Leroy Brewington, Supervisor
Department of Printing
Kansas State Teachers College

TO RESET BACK KNIFE

An operator sets several lines of 13-em
type on a 27-em slug. He cuts off the blank
part of the slug leaving only the 13-em lines
of type. Putting the micrometer caliper on
the slugs to check the type height, he finds
one end of the slug type high (.918) and the
opposite end less than type high (:916). How
could he correct the trouble?

To correct this condition, place a 15-pica
liner in the mold and adjust the back trim-
ming knife so that the 15-pica line will mea-
sure the same from one end to the other.
The left-hand (starting) end of the slug
(when facing the machine, rib side up) is
trimmed by the outside end of the back
knife, and the right-hand end will be trim-
med by the inside of the back knife.

Adjusting the back knife so that both ends
of the slug at 15 picas will measure the same,
slugs of all measures will be delivered at
true height. Remember the importance of
the mold disk guide.

* * *
SOME REASONS FOR SQUIRTS

Dirty plunger or well. Metal pot too full.
Leaky mouthpiece. Hot metal. One of the
eight pot leg screws loose. A pot leg cap
loose. Pot lever spring broken. Pot lever
spring  misadjusted. Warped
Warped mold-uncommon.

mouthpiece

Broken roller bearing, pin or washing in
pot lever.

Pot lever roller rubbing on the side of
cam..

Half a mouthpiece hole cut off the end
of the slug.

Misadjustment of pot leg.

Faulty operation of rheostat, due to rheo-
stat about to burn out or to loose connection.

Mold posts bent.

To test the latter, run a straight edge
across the face of the mold.

To test the lock up; Clean mold and
mouthpiece thoroughly. Remove the back

Page Seven

mold wiper. Set the ejector blade short
enough to go through the shortest mold. Pull
the plunger pin.

Spread a thin coat of a creamy mixture of
red lead and oil evenly on the back of the
mold and let the machine run around. Ex-
amine the mouthpiece to determine the
evenness of the transfer of the red lead.

Less red lead will be distributed about the
machine if you will place the mold in casting
position, hold out on the mold disk pinion;
and allow the machine to turn over. This
will keep the disk from turning.

Some say that because the pot locks up
with yielding pressure, a good transfer will
sometimes be made even though the loc k-up
at the time of the cast is not good. If you
suspect this, back the machine until the disk
using a pinch bar behind the top of the pot
is forward and bring the pot forward by
lever.

If a high spot is found on the mouthpiece,
hold a perfect stone flat on the mouthpiece
and rub with short strokes. Spread valve
grinding compound and oil on the stone.

Some prefer to use a file. Do not overdo
the job. Test often.

Because of the rocking nature of the pot,
if the pot is obliged to rock too far forward
the transfer will show across the top of the

mouthpiece and vice versa, We are assuming
here that the mold POsts are not sprung.

This transfer that may be stronger on the
top or bottom of the mouthpiece will help
you to determine whether to move the pot
forward or back. Bringing the pot forward
does not give a tighter lockup as is some-
times supposed.

Of course if the red lead transfer shows
only on one end, the pot leg must be moved
to even the lockup. To bring pot forward,
turn in on the front screw first. These screws
must not be set especially tight lest you crack
the pot leg. The pot leg screws are only to
even the lock-up. The pot lever spring ex-
erts a pressure of 900 pounds. It is remotely
possible that the spring is weak.

A worker who is deemed to be “unreplac-
abl” in an industry essential to the national
health, safety or interest, may be deferred
from military draft for a period of one year
under regulations in effect at Washington.
The following will determine whether a
position is essential: (1) If the registrant is
engaged in such activity; (2) If the regis-
trant cannot be replaced because of a short-
age of persons with his qualifications or skill;
(3) If the removal of the registrant would
cause a material loss of effectiveness in such
activity. Deferments may be renewed on a
l-year basis. d ’
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Binding News Files

Is Our Specialty
Write for Information

0. J. Forman Company
Monmouth, Illinois

ExtraProlits

FOR YOU, MR. PRINTER
Send Us Your Orders

ADMISSION TICKETS
0% COUPON BOOKS
LICENSE STICKERS
SCALE TICKETS
NUMBERED FORMS

WELDON, WILLIAMS & LICK

Specraliuts in Numbered Printing
FORT SMITH, ARK.

NEWSPAPER
68,953,378 people in the U. S. devour
the highlylocalized weekly news-
papers, hunting for their own names.

ADVERTISING

Reach this $44 billion market — best
— by advertising in these weeklies.

SERVICE
One order places your ad in thou-
sands of papers, or your selected
group. N. A. S. handles all details.
Werite today for a real sales help—FREE
booklet, ““A 1000 to 1 Easier Way.”

NewspaperAdvertisingService

INCORPORATED

N.Y.,70.E.45th St.s CHICAGO, 222 N.Michigan
SAN FRANCISCO 58 Sutter Street
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Don’t Give It Away!

Midwest Features of Chicago is reported
offering comics and cartoons to Tennessee
weeklies in exchange for advertising space
in which they would place copy for nation-
ally known products. This is the No. 1 act
in the continuing drama of space chiseling.
I still say if advertising space in your news-
paper is worth anything, then it should be
paid for in good old U.S. currency. On
the contrary, il the cartoons or comics are
worth running in your newspaper, they
should be purchased in the customary man-
ner and used as the publisher wishes.

Remember when a nickel could do some-
thing besides make a phone call or buy a

copy of a IlC\\"Sl)ilPCl'?

Christopher D. Kapp, 62 years old, a
pressman for the Louisville Courier-Jour-
nal and Times for 43 years, died November
12, following a skull fracture suffered in a
bus-automobile collision.

b o

JAN.-FEB. '49 DATES AVAILABLE
NOW to limited number of Linotype-
Intertype students. Learn world-famous
system. Free literature. V.A. approved.
Milo Bennett's School, English, Indiana.

Midland
School, Charles City, Iowa: Herman Line,

Howard  Sylvester, Linotype
21721 Jefferson, Farmington, Michigan. Both

looking for work as linotype operators.

Since organization, we have main-
tained paid subscriptions to every
Kentucky newspaper.

Central Press Clipping
Service

309 North lllinois St.
Indianapolis, Indiana

PO
P

In This Age of Speed

thousands of printers value every job with certainty,
speed and accuracy, by using the

FRANKLIN PRINTING CATALOG

as their quide. They are keeping abreast of increasing
production costs by using modern estimating methods.
Investigate this service.

WRITE TODAY FOR FREE TRIAL

RTE PUBLISHING COMPANY
. 0. BOX 143

SALT LAKE CITY 5, UTAH
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Hardware Promotion Guide and Mey
chandising Calendar is now available, The
Guide is the planning book for the Ass.
ciation’s newspaper advertising and windoy
display service. It is now available to Asso.
ciation Hardware) Members — retail, whole-
sale, etc. Have your local Member Dealer
write: Hardware Retailer, 333 No. Penn,
Indianapolis, Ind.

Independently owned grocery stores are
still the most popular places to trade in
many of the cities of the land of free en-
terprise, that is—if they keep on telling
the home-folks about their stores, their mer
chandise, their personnel and their service.
A recent survey in Knoxville shows that
57 percent of the women prefer to trade
at the independents. 41 percent prefer chain
stores. Lower prices accounted for nu;n'lyl

5 - i |
24 percent of those shopping at a particular

store. Chain stores can take very little busi-
ness from independent stores IF the inde-
pendents are willing through advertising and
sales plans to keep their business.

WAITING FOR

TRIED -~ TRUE

bright, attractive spots for capturing reader
interest. An old favorite with thousands of
publishers, the 1949 model of ALMANAC
features important historical dates and sea-
sonal sports.

ORDER NOW! Complete series costs only
$9.50 in grooved stereos or $7.15 in mats.

... FOR HOLIDAY PROFITS...
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KENTUCKY

2 a9 2

in our STATE=-
2 ways.’

Kentuckians have a choice between
two ways for alcoholic beverage
sales. One is legal sale and the
other is “dry” and illegal sale.

Legal Sale is above-board, and is
regulated by state authority in con-
formity with the wishes of the peo-
ple.

The other way—"“prohibition” so-
called—is uncontrolled and oper-
ates only for the benefit of boot-
leggers and their kind.

Kentuckians deserve something
better than bootlegger-gangster
control. They deserve the actual,
practical safeguards of Legal con-
trol.

The legal alcoholic beverage in-
dustry of this state is proud to be
in the forefront of the fight against
bootlegging. We're also proud
that more and more Kentuckians
are joining us in this fight.

KENTUCKY BREWERS, DISTILLERS AND DISTRIBUTORS

One of Kentucky’s Valuable and Historical Industries
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