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j George D. Olds, with a varied busi-
ness background, is assistant to the
| president of Continental Oil Co. (Con-
i'*oco). He recently spoke before the Ad-
yertising Club of Minneapolis on the
isentiality of advertising. A resume of
his remarks may constitute good selling
material for newspapers of all sizes.

~ Among advertising men are some of
the keenest minds, the most fertile
imaginations and the most daring in-
novators in all industry. Their accomp-
lishments, leading to the extraordinary
standard of living in this country, strike
us forcefully every day of our lives. Yet
ilong comes the most critical event of
L our existence and our government
| dasses advertising as non-essential. Why
 the very factories which converted so
rpidly to munitions, tanks, guns, and
produced chemicals and lubricants and
H:which processed foods, were there large-
Iy because advertising produced the
Volume to keep them busy.

— e

If it is uncomfortable to be classed
non-essential, then, in our effort to be
classed essential, we should find out
fist why we are not already so. I more
than suspect we are not recognized as
esential in war for the same reasons
that we are not so regarded in peace.
It must be that advertising is classed as
lon-essential because, right or wrong,
the public didn’t believe they had to
* haye advertising, and while they might
- dteept it as an industry. in peace, they
“didn't care what became of it in war.
What is it then that the public wants
fough so that supplying it makes an
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industry essentialz It must be some real
contribution to living.

Perhaps what our public wants is
what we call service on a product. How
to get‘ the most heat out of your coal
furnace or oil burner with the least ex-
pense and effort; how to make a new
kind of muffin from your flour; how to
economize on gasoline; how to start
your car in cold weather with the least
battery drain; how to design a chicken-
house for your roofing to cover, or to
keep a grain binder from rusting. Re-
sponse to such advertising, especially
when no strings are attached, has often
proved startling.

Perhaps our public wants advertising
to serve causes such as the Community
Chest and the Red Cross. The readers
of Standard Oil of New Jersey ads on
fuel oil economy and blood banks, life
insurance companies on economic stab-
ilization, department stores on war co-
operation, of the countless war bond ads
run by business concerns, and the listen-
ers to NBC's great sustaining program
“Not For Glory,” must feel that in this
measure advertising has been essential
in war. The selflessness of these ads
must have had a powerful repercussion
in public esteem, not only for the spon-
soring advertiser, but for the advertis-
ing business as a whole. These ads have
been shown by American Newspaper
Publishers Association to enjoy the
highest reader interest in advertising
history.

Still, T believe our public wants some-
thing more before it will classify adver-
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vaxpevt Emophasizes Advertising Essentiality

tising as essential. The public wants
facts about the product or service ad-
vertised. Many times you and I have
heard advertising justified on the
grounds that it acquaints the readers
with important facts about the product.
Honest thinkers will admit, however,
that it takes very intelligent handling
to keep the facts presented in advertis-
ing from misleading the reader. Our
public recognizes our right to tell our
facts understandably and forcefully, but
it doesn’t want us to lie to it, doesn’t
want to be induced to buy only to find
disappointment thereafter. The public
wants enough information so it can
make an intelligent decision whether
to buy or not, and how much to buy.
It wants a basis for an intelligent “free-
dom of choice” between products. That,
with a few exceptions, we never give it.
I was amazed one day when a vice presi-
dent of one of the largest steel found-
ries in the world, showed a strong desire
for grade labeling in the oil he needed
for a Diesel generator. A prominent
canner of tomatoes shrank with horror
from grade labeling in canned goods
but was most anxious for it on his gaso-
line. The campaign for grade labeling
is a symptom of a normal consumer
need for complete information on a
product, facts pro and con, not one-
sided nor puffed.

What I fear is that over-emphasis is
still true of most advertising. Look at
vitamins for instance. The American
diet is the best balanced in the world.
I am told by very good doctor friends
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that most people get sufficient vitamins
simply in what they normally eat. Some
may miss vitamin D from lack of suf-
ficient sunlight, and poverty may deny
them sufficient vitamin C. But the ad-
vertising would make you believe that
all of us need all the vitamins in as-
tronomical quantities and the sugges-
tion is more than latent that unfortified
bread, cereal or milk, will ultimately
send you to the doctor. No vitamin ad-
vertising I have ever seen warns you that
excess Bl has been found toxic in not a
few cases. Just ask any sound doctor
about this vitamin advertising. When
the fad dies or explodes as a result of
some widespread human wreckage, what
will be the effect on the public attitude
toward advertising!

Two years ago, I bought two gallons
of red paint from a mail order house
for my farm. It was a terrible failure i.ll
my location near salt water. Maybe it
would have been all right in Oklahoma.
A warning of the effects of humidity on
this paint would have lost my immedi-
ate purchase, but the lack of that warn-
ing has meant that every farmer, car-
penter, painter, plumber, veterinary and
other visitor has seen that this paint did
poorly; and I have bought 140 gallons
since them from others. Staving off buy-
ers’ disappointment by two -sided in-
formation makes for future volume.

Unfortunately some of our largest
advertisers are putting the mark of
Cain on all advertising. You are sup-
posed to believe that you can cure that
cough if you change to our cigarette,
that dish-washing will produce soft
hands in two easy weeks if you use our
soap, that our toothpaste used twice
daily will win the war. These advertis-
ers seek to induce purchase by stirring
fears and wants to unreal levels and
creating a conviction of satisfaction
which their product cannot possibly
produce.

We may still be classed as non-essen-
tial in peace if our public has grown
to want something of advertising which
it is not often getting. I believe that
something is a complete rounded guide
to the strengths and the weaknesses of
our products. Study what the public
wants—give it that and the public will
no longer class advertising a non-essen-
tial industry.

Mag Esquire is cited for printing “ob-
scene, lewd and lascivious” pictures of
unadorned darlings. Tough too, to get
that circulation boost right in the face
of a paper shortage.
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War Clinic To Be Held
January 20-21, Louisville

Kentucky Press Association wiil hold
a War Clinic, similar to the program in
1943, at Louisville, Thursday and Fri-
day, January 20-21, at the Brown Hotel,
Louisville, in lieu of the annual mid-
winter meeting, it was decided by the
Executive Committee meeting in Louis-
ville, November 13. Every effort will
be made to procure high ranking ol-
ficials from governmental agencies to
give a picture of the war effort and to
advise Kentucky newspapers on their
future participation in this war effort
and post-war activities.

President Armentrout appointed John
Hoagland, chairman, James Willis, W.
L. Dawson, Joe Richardson, and Virgil
Sanders as program committee. T he
convention fee was raised to $1.50 per
person by action of the executive com-
mittee. A report was heard from the
legislative committee members and fu-
ture plans were discussed.

Perry Buys Owenton News-Herald

Alter publishing the News-Herald,
Owenton, for 42 years, M. H. Bourne
has sold the newspaper and plant to
John H. Perry, president of Western
Newspaper Union, and a native of
Owen county. John Githens, experi-
enced newspaper man from Florida, be-
comes managing editor, while Carroll
H. Bourne continues as business man-

ager.

Recovering From O peration

Mrs. M. H. Holliday Jr. wife of the
editor of the Jackson Times, is conval-
escing at the Good Samaritan Hospital,
Lexington, after a serious illness and
operation. She recently received word
that her brother, Lieut. Clyde Wooten,
Louisa, was killed in action, November
16, in the Solomon Islands.

Former C-J Editor Dies

Charles E. Heberhart, 66 years old,
retired since 1932, died November 18
at his home in Madison, Ind. He be-
came managing editor of the Louisville
Courier-Journal in the early 1920’s, af-
ter serving as Sunday editor, and held
the post until 1926. In 1907, he worked
for a time as reporter on the Louisville
Times. He also worked on other large
newspapers throughout the nation.
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U. S. Court Decision May
Affect Wage-Hour Rulings

After five years of operations undg
the Fair Labor Standards Act, dluring
which thousands of dollars have beg
paid out for violations of War-Hoy
rules and regulations, lines are finally !
being drawn on the question of what j
and what is not interstate commerc:
With few exceptions, and these were of
a very technical nature, the Wage-Hour
division has assumed the position tha
every person employed on a daily news
paper is engaged in interstate cont
merce.

A recent United States Circuit Cou
of Appeals decision settled at least on¢
argument in finding that local distrib,
utors of a newspaper are not engaged ir;
interstate commerce. The distributon
filed suit for minimum wages and over
time compensation naming a newspape
as defendant. The court held that th
distributors were not engaged in thek
selling of news but in the selling of
papers.

“If the sale of papers be regarded u
the sale of news, it is news processed il
the course of publication into an ck
tirely new article of commerce,” tlt
court stated. When papers are sol!
across state lines, interstate commerce
involved in such a sale. When the nei
printed material used in the paper §
transported across state lines interstat
commerce is necessarily affected by ant
thing that affects the publication an
sale of papers. ‘

“By no possible construction, hoy|
cver, can sale or transportation of pi
pers within the state of their publicd
tion be said to be in itself interstal
commerce.” |

The effect of this decision may be fa
reaching. Under Wage-Hour reguld
tions all persons working in and abou
a daily newspaper plant are engaged i
interstate commerce, because the dail
newspaper is allegedly so engaged, evel
though they perform no actual servie
in producing the newspaper, such as |
nightwatchman. Court decisions suc
as the above may eventually clear U
much of the muddle caused by arbi
trary and questionable ‘“‘opinions” (
the Wage-Hour division.

o

Standard Brands advertise “Bread’
Basic.” It also makes a better eras
than our new synthetic pencil rul)bf{“\»

A new wool cleaner “Wool Foam' i

being advertised. Will this open the ol g

dandruff controver

y againz
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On Being A Good Citigen

In Wartime . . . .

LIKE newspapers, whose reason-for-being is to pro-
vide news, food stores exist in their communities for one spe-
cific purpose—to provide food. Wartime demands of us no
conversion to different jobs. It calls upon us to perform our
peacetime functions even better.

How well a newspaper lives up to its responsibilities
is measured by how well you provide the news. Our citizen-
ship is measured by how efficiently we move food from farms
to dinner tables, despite the many obstacles imposed by war.

Beyond the immediate job, there is a larger patriotic
duty which confronts us—the duty to cooperate in every ac-
tivity that speeds the course of victory. Newspapers have just-
ly won the nation’s gratitude for the effective way they are
promoting civilian defense, building morale, “getting in the
scrap.” We, too, in common with other food chain stores,
have been doing no mean job of collecting waste fats and
waste paper, conserving precious steel and other critical ma-
terials, selling war bonds and stamps. Thousands of our peo-
ple are taking full part in war activities.

Just as eternal vigilance is the price of liberty, un-
flagging performance is the measure of citizenship. The men
and women of A&P take pride in doing the nation’s most
efficient job of food distribution, and in making of A&P a
patriotic citizen in wartime, a worthwhile member of the com-

munity all the time.

A & P FOOD STORES

pen the O
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Cooperation |s Asked
In Waste Paper Drive

A plea to all newspaper publishers to
cooperate in the nationwide waste pa-
per drive, requested by Donald Nelson,
chairman of WPB, was issued last week
by Edwin S. Friendly, general manager
of the New York Sun, and Chairman of
the Newspaper Committee for the Waste
Paper Campaign. A manual of sugges-
tions will reach the desks of every news-
paper in the near future, and fullest
cooperation is asked as further contri-
bution, freely given in the past year, to
the war effort. We may have a selfish
interest therein as print paper, partially
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using de-inked old newsprint, has been
successfully used by a New York news-
paper in a high speed press. Waste pa-
per may help materially the newsprint
situation. We speak for the coopera-
tion of the entire state press.

Press Keeps On Growing

With this issue the Press begins Vol-
ume Fifteen, closing fourteen years of
service to the Kentucky newspapers.
Fourteen years have seen many changes
for the better in journalism of which
the Press wishes to claim a small part
through its continuous publication of
matter of vital interest and information
by following always its slogan, “‘Publish-
ed in the Interest of Community Jour-
nalism; Of, By, and For Kentucky
Newspapers.” We reiterate our pledge
again—for the fifteenth opportunity—to
work for the highest ideals in journal-
istic ethics, principles, and standards—
and for the Kentucky Fourth Estate.

Rate Book Supplement

The KPA Central Office will issue a
supplement to the 1942 Kentucky Rate
Book in December. Kentucky newspa-
pers, who have made changes in format,
circulation rates, and advertising rates
are warned and requested to forward
such data to the Central Office for in-
clusion.

Tax On Advertising

Tide: “Unless Congress gets interest-
ed in a tax on advertising, you don’t
need worry about one being adopted
anytime soon. Reason: The Bureau of
Internal Revenue (which would have
to collect it) has studied the whole idea
thoroughly and turned it down, as it
believes such a tax would be far too
complicated to administer for the reve-
nue that it would produce.

Ration Stamps In Ads

Warning is given by OPA that illus-
trations of ration stamps and certifi-
cates may not be reproduced in actual
size and colors in advertising to prevent
use thereof as actual ration currency.
OPA ruled all illustrations must be in
black and white with enlargements at
least one and one-half, and reductions
not more than three-fourths, of the ac-
tual size of the originals.

i
¥
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Local Government Clinics

The October Readers Digest has g
story with some newspaper possibilitig
on the organization of “local govern
ment clinics.” The author suggests the
community editor as a focal point of
organization. Read the article: will it
suggest possibilities for good prome
tion?

Crackpots On Advertising Carry
On In Spite Of War Conditions

Publishers may feel there has been 4
letup in the activities of the crackpot
who for years have carried on an on
ganized campaign to discredit advertis
ing and who succeeded in duping som¢
three hundred educators and psycholo:
gists one year ago when they entered in
to the scheme that would have elimi:
nated competitive advertising for the
duration of the war.

But there is no end to the resource
fulness of these anti-advertising zealots,
who now are using the war to put over
a racket which the public denounced
once it discovered what was going on
Colston Warne, president of the Con:
sumers’ Union, addressed the seventl
annual meeting of that organization ¢
cently and urged that an excise tax be
assessed upon all advertising of consunt
er goods, and that the Treasury Depait
ment eliminate the right of tax deduc
tions for all advertising in excess of thal
which is essential for the sale of cun
rent output and that contributed to
legitimate war objective, unaccompal
ied by “profit puffing.”

Warne also declared that a part 0
the organization program will be i
have consumers protest against wasteful
advertising and to channel their pd
tronage to those companies whid
“have cooperated with the war effort bj
avoiding this unnccessary drain on ouf
resources.” He declared that advertiy
ing alone requires a million and a quar
ter tons of newsprint, the use of 50,000
cars for transporting, together with
chemicals, electricity and skilled labof
all to “impress us with brand nan?clﬁ-"
Warne asserted that relative competitive
positions of concerns would be ade
‘quately maintained if all concerns well
to taper off their advertising.

The Warne suggestions follow closell
the lines of the communication signel
by the 800 intelligentia and sent to the
Treasury Department a year ago. Thﬁ
idea of a special tax on advertising 1}“
catch devised to attract the attentiol
of the Treasury Department.
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fighting The Local
Rackets Advertising

Competition from “racket advertis-
jng” is one of the perennial worries of
jany a newspaper publisher. Al Look,
of the Grand Junction (Colo.) Sentinel
and prcsidcm of the Colorado-Nebras-
f#Wyoming advertising managers, sug-
gosts the following remedy in Colorado
publisher:

The list of “racket advertising” in-
tludes:

Cafe Menus: Hotel Bulletin Boards
or Registers; Railroad, Sheriffs’, Labor
of Other Magazines; Trade Directories;
(locks; Thermometers; Scales; Cigar
Lighters; Bulletin Boards; Time Books;
ook Books; Curtains for Community
Hall, Church, Theatre or Other Pur-
pses; Programs of Every Character;
Year Books; Special Editions of Out-
side Magazines and Newspapers; Guides
md Maps; Prizes for Rodeos, School
Jfntertainment, Church Carnivals, Fairs,
Athletic Events, or Other Purposes; the

| lurchase of Tickets or the Contribution

if Food for dinners; Purchase of Uni-
lorms for Athletic, Band or Other Pur-
poses; Donations for Charitable Enter-
jiises of Every Character. (Add your
in particular pets here.)

We all admit that this list is 100 per
int useless advertising. It doesn’t bring
il a nickel’s worth of business, but how
in a merchant keep from buying it:
Here comes Mrs.: So-and-So into a store.
S holds a creased-dirty and worn card
il front of her bosom. It is marked off
i little squares, beautifully embellish-
i in once bright colors. The card rep-
J8ents a new curtain they are hanging
il the Spud Hill school house stage.
“Think of all the people who will see
ur name out in Spud Hill every time
e school children put on a literary
Mlogram,” she says to the merchant.
He knows she was chosen because she is
4g0od customer of the store. If the
ltrchant  turns her down she is sup-
l"h;cd to get mad and he thinks she will
it trading with him. So the merchant
['I)r'ks over $25 and charges it to adver-
liing,

Ob\'i()usly a4 newspaper advertising
linager can’t do anything about this.
Not directly, at least. If he does ilie
Uerchant thinks the ad man has his
M crow to skin—and he has. And
Hle every merchant would like to get
il of these rackets, obviously the ]n‘{)l)-
il can only be whipped by him. But
‘@n't do it alone. So he has to go to

i own organization. Here is one way
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the problem of “racket advertising” has
been successfully whipped.

The Grand Junction Chamber of
Commerce originated and for a number
of years has carried on a solicitation
control plan that has been adopted as
standard by many communities through-
out the nation. Its effectiveness in
Grand Junction has been so pronounced
that few business men are now compel-
led to contribute, or even to undergo
the unpleasantness of rejecting a ques-
tionable proposal.

It works in this manner—136 Grand
Junction business establishments have
signed the following pledge:

“Under a penalty of $10 for each
violation, the undersigned business
and professional men agree not to
purchase advertising space, or to
contribute money, food, or other
merchandise for any cause unless
the solicitor has the WRITTEN
APPROVAL OF THE CHAMBER
OF COMMERUCE.

“Although the following items
are specifically mentioned, this
agrecment embraces all advertising,
other than local newspaper and ra-
dio, and all contributions or sub-
scriptions of every character.”

(Here follows the list of items
shown above.)

A printed card of this pledge is posted
in each store, and when a merchant is
approached by a solicitor, he simply
calls attention to his definite agreement,
whereby he is not permitted to con-
tribute without the written permission
of the Chamber of Commerce; that he
will be glad to consider the matter if it
is approved by the Chamber.

The solicitor is then expected to sub-
mit a complete outline of the proposal
to the Chamber of Commerce secretary.
(This kills out 90 per cent.) The secre-
tary in turn presents it to a special com-
mittec whose names are known only to
him. The secretary then informs the
solicitor of the committee’s decision to
approve or reject. Thus, the only per-
son who can be subjected to threats is
the secretary.

Many Grand Junction merchants
have informed me that this service has
annually saved them hundreds of dol-
lars, not to mention headaches.

As long as the merchants stick to their
agreement no customer can get mad and
it is impossible to sell a church cook
book or collect a donation for the Horme
of Toothless Cats.
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Prize Contest Announced
For High School Students

The National Newspaper Week Com-
mittee has asked the Press to release to
members for publication an announce-
ment appended below as to prizes to be
awarded in two new contests to be spon-
sored by the National Graphic Arts
Education Association, one prize for the
best essay on ‘“Printing and a Free
Press,” offered by International Print-
ing Ink, and the other by the Mergen-
thaler Linotype Company, of $1,000
for the best drawings depicting freedom
of the Press. The winning entries in
the art contest will be made available
to Newspaper Association Managers,
Inc., sponsors of National Newspaper
Week, to be used in the Fifth Annual
Newspaper Wecek observance to be held
in 1944.

The announcement follows:

Senior high school students will be
invited to compete for $2,000 in prizes
in two new contests announced by the
National Graphic Arts Education Asso-
ciation sponsor of the events.

International Printing Ink, New York
City, is offering $1,000 in prizes for the
best essay on “Printing and a Free
Press,” and the Mergenthaler Linotype
Company, New York City, $1,000 for
the best drawings depicting Freedom of
the Press.

The art contest is a new event held
in connection with IPI's annual essay
contest, now in its eighth year.

The contests which are educational
in scope, will be conducted through
cooperating high schools, each of which
will send entries selected by faculty
members, or a jury selected by them, to
the National Graphic Arts Education
Association headuarters in Washington,
D. C., for the national competition.
Four entries in the drawing contest and
two in the essay contest may be submit-
ted by cach school. Deadline for the
mailing of entrics to NGAEA is mid-
night, December 31, 1943. A jury of
men, nationally prominent in the
graphic arts field will choose the win-
ners.

Second prize $200 war bond; third
prize $100 war bond; fourth prize $50
war bond; fifth to tenth prizes $25 war
bond. In case of ties, duplicate prizes
will be given.

Printed formal announcements, for
transmission to high school teachers or
principals, were sent out to every state
paper last week.
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Fdremen Are Classified
As Essential Workers

Most mechanical department super-
intendents and composing, press, sterco-
type and engraving foremen are to be
regarded as in “critical occupations,”
according to a ruling from the office of
W. H. Spencer, Chicago, 6th regional
director of the war manpower commis-
sion.

The following statement concerning
foremen is made under general ruling
number 10, “List of Critical Occupa-
tions.”

“Included under this designation are
(1) only those individuals who are uti-
lizing in their supervisory jobs the
knowledge and skills of one or more of
the occupations included in the list of
critical occupations and (2) those who
supervise directly or through subordin-
ate foremen and supervisors, produc-
tion, technical or scientific work in es-
sential activities, although the occupa-
tions of the workers supervised may not
be listed. The second category includes
only individuals who must be in jobs
requiring an extensive knowledge of the
production, technical or scientific work
they are supervising, the exercise of in-
dependent judgment and 1 'p()nsibili'ly
for the products made or services rend-
ered, and a training period of two or
more years.”

Under group 29 of the national Tist
of essential activities and occupations,
“foremen, printing crafts” is listed as an
essential occupation.

Combatting ’Me Too" Papers

National advertising agency handling
the Fats Salvage Campaign states 1no
newspapers will receive paid advertis-
ing in this effort unless published in a
town of 25,000 p()pulmirm and over,
because to make an exception in one
place would cause a greal number of
complaints from all over the country.

That statement is absolutely correct.
No sooner would this advertising be re-
leased than there would be a deluge of
“me too” letters from the publishers
not on the string. There is no censure
on publishers wanting to obtain all the
possible advertising; but there could be

g5
ample condemnation on every publish-
er who acts the dog in the manger stuff
and sets out to pester an advertiser or
agency after an account has broken—it
might not be all too bad, but should
these publishers set forth reasons why
this space should have been placed in
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his newspaper, but the bulk of letters go
no further than ‘“why not me, too” and
there is no sales story in those words.

Start your sales effort before a cam-
paign breaks or do nothing more to re-
mind the agency that since you did not
make the string, request the agency to
keep your paper in mind when a new
string is made—but at the same time
give the space buyer something on which
he can base his decision.

More Zinc For Plates

The WPB on November 12 increased
by 10 percent the amount of zinc which
photo-engravers may use in the manu-
facture of printing plates. The order,
retroactive to October I, increases zinc
weight quotas from 50 to 60 percent of
the 1941 quarterly usage.

Newspapers Use Little Print

All the conversation about conserv
tion of news print brings out the figutes
that American newspapers use but six
per cent of the pulp wood that goes into
the making of paper. More than 88 per
cent of the pulp wood goes into uses
divectly connected with war work; mak-
ing of munition containers and wrap-
ping paper for the armed forces.

What Is That Line Rate?

National advertising space buyers pre-
fer the line rate against the column inch
system when buying and paying for
space; if for no other reason than it is
easier to split or break down the fine
rate and get at the actual amount ol
space used as against what was specified
in the insertion order due to shrinkage
in the mat when casting. The advertis-
ing rate, be it local or national, divided
by 14 gives the line rate—14 agate lines
to an inch.

Boom In Vitamin Advertising

With vitamin sales soaring 1,000 per
cent in four years, newspapers should
not overlook advertising possibilities
through druggist retail copy. Longer
working hours, scanty rations, and chilly
homes have boosted demand for self-
medications. A schedule for “Scott’s
Emulsion” started this month in 3,000
small town newspapers and 24 metro-
politan dailies, via Atherton & Currier,
4920 Lexington Avenue, New York City.
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New Gasoline Coupons ‘L

New coupons with five-gallon valyst
are being issued effective December |
announces OPA. Washington obsey
ers forecast cut in “B” values from fi
to four gallons early in 1944; also feyy
“C” coupons. Reasons: Invasion gy
tire conservation needs.

Unearths 28-Letter Word

The St. Louis Post-Dispatch recent
had a contest for the purpose of disa
ering the longest word in the Engli
language.

A twenty-eight letter word won: ai
disestablishmentarianism. It  requix
two deep breaths for pronunciation,
accent is applied on the “tar” or eighl
syllable of the eleven-syllable word.

Tom Wallace Leaves Hospital

The many friends of Tom Walli
editor of the Louisville Times, will lf
happy to learn that he has been dj
charged from a hospital in Mexico G
after undergoing an operation. Heil
rapidly convalescing and will soon [
able to return to his Louisville hom

Miss Jane Hutton Injured

Miss Jane Hutton, Harrodsburg He
ald, sustained several broken bones i
her foot, and Dr. R. H. Selleck, Hu
rodsburg, cuts and bruises, when hei
car was side-swiped and swerved fon
the road into a tree while en routel!
Maysville, November 27. Miss Hutll
is undergoing treatment in Maysville

How To Make It Fil In One Lesson’

When white space is short and adid
tising is long and the ads can’t be mad
to snug in, take a lesson from Bainbrilf
Review, Port Blakley, published by
Woodward twins—in this case there it
a Ix4 but no holes in which this&
would fit—so the ad was run ACI0S -
columns, making it a 2x2 although &
for the Ix4—some stunt (oo and U
doubtedly drew unusual attention.

Franklin Q_uomlions Free

The National Franklin Commit®
Benjamin Franklin Parkway at 20
Street, Philadelphia 3, Pa., offers [
of charge a collection of selected quot
tions from Benjamin Franklin‘s“vrll'(
ings for use by creative printers 1 at
signing letterheads, ~booklets, prodf
sides, mail inserts and the like.
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| Valuing Printing With
Hon valst e ok lin Price Catalog
ccember |,
on obsgyf There are four big benefits to be
s from fi| gained:

“also feyg| 1. The Franklin Printing Catalog is
vasion gl (he time-saving short-cut to the accurate
answer, All of the figuring is already
Jone, You merely turn to the section
£ R covering the job to be valued—select
ch recenll the correct quantity—and there is the
e of disayl answer in one total figure. Even intri-
he Englilf cate jobs become simple routine.

9. The Catalog insures accurate valu-
won: ayff ing. No item of cost is overlooked. The
t  requir Catalog checks you on error and over-
ciation, lf sight. Whether it’s a simple leaflet, an
" or eighl claborate broadside or an illustrated
. word, | atalog—you go straight to the mark,
| yithout mistakes or loss of time.

3. The Catalog modernizes operation
of your business. Adopting this nation-
m Wallig| ally accepted standard banishes the
nes, will i nightmare of cutthroat competition.
s been di; Buyers of printing have confidence in
Mexico Citf the plant that values its work the Porte
ion. Hedl way, They know it is accurate, business-
ill soon I like and fair.
ville hom) 4, The Franklin Printing Catalog is
1 progressive service. It adapts itsell to
the changing times and the fluctuations
in costs, Loose-leaf inserts come to the
dsburg Hej lessce at frequent intervals, replacing
n bonesiif data that are obsolete. All pages are
elleck, Hiry kept continuously current and up to
when thdf date,
rerved fnl  You can send your order for the cata-
en routel) log to your Central Office. Those print-
Liss Hutof s, who use this valuable book, say, “I
Maysville wouldn’t or couldn’t be without it.”

tal

+ Lesson’|-2uggestions For Directory

How about beginning right now to
plan a Christmas shopping directory?

Such a directory in classified advertis-
ing form 1o fill one page or more in
the pewspaper as needed, would provide
i efficient  shopping guide to busy
h‘ouscwi\'cs and others who haven’t the
tme or the gasoline to run from store
10 store in a fruitless scarch for desired
ltems,

¢ and adid
n’t be mal
\ Bainbridg
shed by (i
se there W
vich this
un Aacros
W though %
oo and U

tention. e :
Such a directory would place at the

fhsl)”SHl of the public every item that
‘5'3\'Hi1;1b1c and where it can be ob-
Commitit] fned, without unnecessary  copy
ay at A q])l‘“’"gc- The goods will sell at any rate.
" offers [t ‘r(l](ic, stores that are out of certain
ected quott v;g"tls and know their stock cannot be
1klin's Wit PlFmslled in time to take care of
nters in df'lf hristmags shoppers, will not advertise
lets, proatf © the public merely out of habit, as
e £ “}"h advertising would be misleading.
es will not advertise this holiday

St
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season just to “get people in,” and it
won’t be necessary with a planned di-
rectory and shopping guide and stocks
will sell readily without planned pro-
motion.

A directory of this kind may shorten
the shopping season, but as this is an
cmergency and the war effort must be
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helped, it would be a patriotic and
worth while service. The publication
of the page could be continued each
week in the paper until Christmas or
until all the stocks have been sold.

1944 DUES ARE DUE

The Help You Need In a Trying Time

The Franklin Printing Catalog is ready and
waiting to rush into the front line of your bus-
iness and fill the gaps left by the men who
marched away. The Catalog gives all the
answers on correct, scientific, fast VALUING
of printing. Write today for the trial order
plan that lets you prove the value of the
Franklin Printing Catalog in actual use.

Porte Publishing Company
Salt Lake City 5, Utah

Glory Be!

So sang a publisher-printer who
spent a day at one of the Linotype
Mechanical Clinics. Hehad found
the answer to a mechanical prob-
lem that had been bothering him.

Linotype Production Engineers
are always happy to share their
broad technical experience in
their daily contacts with printing
plants. Ask your Linotype repre-

sentative the next time he calls.

Set in Electra Bold with Garamond Bold No. 3 Italio
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A FREE PRESS
Key to 4 F rfedoms

Bombs on Berlin,—Raids on Rangoon,—
we know the facts almost when they happen.
That's because our newspapers day by day re-
port all the news, truthfully,—not twisted by
dictators.

S———
. 1

o

That can happen only with a Free Press!
Imagine living in Berlin or Tokio. Chances
are we wouldn’t know what was happening in

our own town,—unless the Dictator ordered it, o
—truth or propaganda. it vo
- > becomis
We're glad we're living in America! questios
and pul
ANOTHER KEY TO FREEDOM . . . as well
{ througl

. . . Free Enterprise,—the right to own all o

or part of a business,—a corner grocery store 1
or part of an electric company. To prosper or Laus‘;“{’
fail, depending on how we serve our customers %y . !
i . irough
and the community. To work where we choose, e
and to bargain. bl

/

; > small d
These are the things that have made Z very lar
America great! These are the things we are advertis
fighting to save! I an gey
stitution
Help keep America free. Buy more Bonds! ) tiona]
melropo
REDDY KILOWATT 1 furh'iSI 0
nish
Your Electric Servant al firm
. you som
One o
| ind pre
KENTUCKY UTILITIES COMPANY k-
Fds- o
Incorporated // idea in ¢
|| 10 the a
A Tax Paying Utility Under Federal and State Regulation N ;h'erlise
ought
{ businegs.
s N £\ What |
m:--:l be Prepa
me sug
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